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Bachelor of Business Administration
(International Program)

Revised Curriculum 2023

AS/ANAIY : AINYIAYUIUNYIRA

Faculty/Department: International College

wuaen 1 dayanaly

Section 1 General Information

1. sWauasdiandngms Code of the Course/Curriculum
SWENaNgAS: 25511811105835
Code of the Course/Curriculum: 25511811105835
AMwlve: vEngnsuTMsesiatadin (MangnsuIunYIF)

NNW189ng: Bachelor of Business Administration Program (International Program)

2. TouTayay
2. Degree Offered
A lne: USM3gINATUNA
English: Bachelor of Business Administration
snwideUsaen (Mwlne):  Us.u.
Abbreviation (English): B.B.A.
3. v uen (813)

3. Major Subject




4. FULUUYDIVANGAS

4. Curriculum
4.1 3UuuuTey

4.1 Degree Level

[ wdngasuSeyeyn3 (eiiles) nangnsuIuaes

Bachelor Program (Continuing Program) Bachelor Program

L1 wdngasuSeysyaln L1 wdngmsuSayayrien

Master Program Doctoral Program

[ vdnansaudSaan (5e)

Joint Degree Program (Please specify)

4.2 Yssnn

4.2 Category of the Program

UANGATNIFIVING - MANgAINAN TN/ TRNS

Academic Program Professional/ Vocational Training Program

Please specify
4.3 arenitld
4.3 Language usage
O wdngasdanisfinwiduniwlne
Program will be taught in Thai
wé’ﬂqm%@miﬁﬂwLﬁumwwimizmﬁ (Mw1dangw)

Program will be taught in foreign language (English)
1]

wdngasdnnisAnyinluniwilnewazarvisnalssina (5zyniw)
AN

Program will be taught in both Thai and English (Bilingual)
4.4 Jiifinwn

Admission

1 Suawzdndnenlne



Thai students
1 Suaniedndnwisnedsene (se) ...

International students

X (% :’/ v =2 L =1 '
SUNainAnulnguazin@neIAIUTENA (SEU) o

Thai and International students

4.5 anusiuilafunidesunieuesn /an1tiudu (szy)
Collaboration with external organization/ other Institutions (please specify)
Lﬂuwﬁﬂqm5Lawwwﬁmmé’8ﬁ€]’mmiﬁﬂwﬂmmq
Purposely for universities that have a corresponding program.
4.6 M3UTywAgasaN1sAnE

Degree Offered

TUS ey ileanaIs g7

Degree will be given only to this field
[0 TivSeygunnnin 1 awniden (Mavsyayn)

More than one degree (Interdisciplinary Degree)
] ey sauniuan 0.

Collaborating with the institution.......ccccocoerirnicccreee

5. @auUAWUBMANgATHaTNITRAIsAEYR/iuYaunangns

Record of Program Status and Approval/ Endorsement

- This program is a new curriculum in 2023 [Bachelor of Business Administration

Program (International Program)] which was revised from 2018. The program will be used
in the first semester of the year 2023.
-The Faculty Curriculum Committee in courses development and educational standards,
field of Business Administration (International Program), approved this course during the 1°
meeting in the 2™ April 2023.
-The Academic Curriculum Committee approved this course during the meeting in the 23
June, 2023.
- The Siam University’s Council approved this course during the 3/2023 meeting on 05
July 2023.




6. AAN3aulUNITUTRWINTFIUNNTRANRAN BN YRINANGNT
Readiness for Accreditation of the curriculum’s higher education standards readiness
syozainien..5.. U (55y)
Period: ...5.... Years

7. aaufidanisiseunsaay (Place of teaching and learning)

unInenduasy Inenalunisseunisaeuduivgasegiuvingdeaeny lnvegnannis 2

Y

v

1 2 uazdu 3 Tnodu 2 asiives 2-204, 2-205, 2-208 (HuTas Smart classroom) $u 3 aziifoq
2-303 (MousSeuaudnIY)

In general, majority of the teaching and learing will be at Siam University Building 2, 2™
Floor and 3™ Floor; 2™ Floor — Room no. 2-204, 2-205, 2-208 (Smart classroom); 3" Floor

— Room 2-303 (Language Center Classroom)

8. AnudunusiundngnsduiUadeulunms/aaivduvesaanty

Relationship with other courses taught in the faculty or department of the
institution
funmdngnsiilinaeuluukundaindnwanuaunduiFou fogadu ndngnsisad:
There are certain courses the department offers where students from other department
studies. For example, the courses are as follows:

1. Fwfnuwhly

2. WTNANIZAY

3. Jwuden

i. General Education courses

ii. Professional courses

iii. Elective courses



uafl 2 USyeunsinen Inquseash uasHadwsn1siseuivemangns
Section 2: Educational philosophy, objectives and learning outcomes

of the curriculum

1. YSwgynsdnen LLaz’a'mqﬂizaaﬁ (Educational philosophy and objectives)

1.1 YSvgumsAnwvasanntu University’s Educational Philosophy
uvAnenduasuivualiideimiiminedesudunmiumine§esjaiuag iU idadeo mmadu
aorduduinlunisadisassduinnssuiiioad1eeuinndidedu (Leading institution creating
innovation for sustainable future)

1) TnpdusAalunsaiunsaennaeiunusiaveINIsInNISANYITEAUEANANYIAD N1THER
Jaudin 15398 N15U3N15391N15kaEn15vI1yUNeAauTausssy tnsdaamanaiuduae
Employability @319uagiaurauliiaiiuiniuaiuise aeandeiuadI1ufednIsves
mAgaavnssy guvulazdaen TneldndngasideaussousitiunsSouianussaunsal Sanu
T3uazamnuaiunsalunmsiseudnaentin Ivinvedndudmsunisiduiuszneunisuaznisadi
1InN33U (Entrepreneurial and Innovative Skills)

2) Diversity a¥19835AUIMNTINUAZDIARMLSTIYTUINTTNAmans SaudunIndIusi1en i
Aeates duasumadendinainnaislunisine maimuiuiansslunisifounisaouuas
Aanssud1eqlusduuulngd seusuluanuvainraiglulifidiequazaiunsaasialaniaainainy
VaNVANY

3) Sustainability n3WaungaudaduluifdisgiunisiSeus nmsadisuinnssy msiseuas
AunssulugUuuuine Tneiunuidosleosiunagaamnssy gueusasdnuvidlulssme glinne
LazuLA wazmadueamaassiidinfianunsaainsmnuasuudasgeuaniiddu
nsediunsiitenisiuindoulsiussgaaiusiasiisquesmine1ds fnsimungnsmansves
Uselna LHUTUILATYIN LAz dIANWAYIR gnsaansuaInsensigaudnuuazunulusydu

A9 7N

Siam university sets its vision to be a leading institution creating innovation for a

sustainable future.

1. With missions aligned with the mission of higher education management, which includes
producing eraduates, conducting research, providing academic services, and preserving
cultural heritage, the university adheres to three main pillars: Employability, creating and

developing knowledgeable and skilled individuals in accordance with the needs of



industries, communities, and society. It emphasizes competency-based learning that
emphasizes experiential learning, continuous knowledge acquisition, and lifelong learning
skills necessary for entrepreneurship and innovation.

2. Diversity, fostering interdisciplinary innovation and knowledge integration, collaborating
with relevant sectors, promoting diverse educational options, developing innovative
teaching and learning methods, and accepting diversity in various dimensions to create
opportunities from diversity.

3.Sustainability, developing sustainability in various dimensions through leaming,
innovation, research, and activities, with a focus on linkages with industries, communities,
and society at the national, regional, and international levels. The University aims to be a
living laboratory that can create transformative changes towards a sustainable future. To
achieve the various missions of the university, strategies are established based on national
policies, economic and social development plans, strategies of the Ministry of Higher

Education, and related plans at various levels.

1.2 ‘Ll%’myjm'ﬁﬁﬂwwawé'nqm Academic philosophy of the program
vangmsuImsgsnatdin ndngasunuInd Aifiunisiilendstudiaidanuieuansanis
Ay1ns MIUFTRNU MINuLarnsUIIdansgsia Mdeviadana Wuninensuyudii
Annm fanuansalumsimundanagnsitenisutstulugsin aansathanuiludioionu
wagldusslovulunisuseneventinegaliusedninmuasiinusssy denndesiudnanuaiindnw

rolviAaUsglevtironsianvesdinunasUsemaniliiauddusesdinmnmn
Bachelor of Business Administration Program (International Program) proceeds to
produce graduates with knowledge, skills, abilities, plan, and have a vision in managing
business administration in business. The students will become a quality resource which
they are able to have a strategic development in the organization. Students will be
flexible in using their knowledge and apply it in their future work. This will help improve

their recognition which benefits them and quality of the nation.
1.3 dnguszasAvanangns (Program Objectives)

1. Develop communication and leadership skills to become effective leaders and

manager in the business field.

10
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Wainvgnsdomswazanuduginiodufiiuasfdansifiussansamluasau
3319
2. Develop problem-solving abilities, analytical and critical thinking skills using
experiential learning and innovative pedagogy for successful utilization of knowledge in
the profession
WaruraNau salunsuAdeymnasinwelunisAneg1siiasiginaz dasallaglanig
Gouiilduszaunisaluaznszuiunisasuuinnssuiienislidaiusluivnedrsuszay
ANNENTT
3. Develop skills to utilize various digital and technological tools for the business to
gain competitive advantage.
Wauvinuglunslfiedosdiefdvianazmelulading  dmivgshafiofudoiausiindaunss
NIALYS
4. Recognize how management principles apply in scenarios relating to the global
perspective in business environment.
SnmsUszendvdnnisdanisluaanunsaififistestuyuuesinlanluaniunsaissia
5. Develop an understanding of global environmental issues, including cultural, social,
and sustainability concerns for business environment.
Waenudleludgmawndeusyiulan  suddgmmeiausssy &ey wavnns
ausnenInensdmTvanIunisalgsna

6. Develop entrepreneur skills in order to set-up their own start-up.

WauvinwegUsznaunsiialnfiansisusuvemuLes

2. fnvesmadwsnsiGoud : aaunisalnneusnvisensiaisnludesimniansanly
N13INUHUNENEAT AAAIUANNABINITYaIdlRdwEY

Sources of learning outcomes: external circumstances or necessary developments that
need to be considered in curriculum planning, as well as the needs of stakeholders. For
example, economic situations or developments, national policies, university strategies, and
missions, as well as necessary requirements from relevant stakeholders.
meldnszualanuazeArsygnanaTia 1esygiaveslsemnasngeg Sﬁuagiﬁ’uqiﬁ%wdwﬂsmm«m
Fudun’ ﬂ%mmmi?ﬁLLazmiamuiszNUizmmﬁ'mmﬂsﬁu Jawnavwiadn vuinnans
uiwalngislussiuriosty seudsene szAuginim warseaulaniinsvenenis Al

ludnwazgsialinsuuauinniy  denuwenlesiuvesnddauniu nseain JUsenaunsuas

11




Auslaasyninaseina  IagfidaduaiuayuiuuleuigseninaUseinavesniasy  uagnsimn

Hadeiuguiides e sensduaznisamusswiaUssme
Tudruvessamalvefiinisdniunisludenitedaadmaiunsdidluseduninga

WAENYNIA ﬁﬂﬁ’qmﬂ%’%ﬁﬁﬂamaﬁaLa‘%uLLazaﬁuauumwmsmmmazmiamuaaﬂlﬂ

<9

dadsene  leslenivedaddduseiugiinieedey 1deuuin waviells Usenaudunisys

a aa o ]

Wangmsughanania dawalinisusenaunseugsnaseninalsemaiinsvengsdiiegnunn Ay
ABINTUARINTNHANNS AuEansalunsUfURuLasNITUIMNSINAsEninaUsena aSueiey
ANUEANHUTARUATY ansUsznakazinaluladreniiumesiduanudnduegauinsenis

[

Uszneun1s  uasidunaandidAgyreamsnensuyednasihniussmelildnaninlunisuedu

v

N9EINT - MsAmkasmMIamuntly Usemakazseninaseinmegnadedy  wazlimnuddnyiu

<

21BHULAENINALLLIEINNTY

Sources of learning outcomes: external circumstances or necessary developments that
need to be considered in curriculum planning, as well as the needs of stakeholders. For
example, economic situations or developments, national policies, university strategies, and
missions, as well as necessary requirements from relevant stakeholders. In the trend of
digital business compensating with technology, world economics depend on themselves
in worldwide businesses. The quantity of trading and investing between countries
increases continuously. Every organization expands their region without hesitating due to
the borderless business supply chain and the consumers around the world. This would
not exit if there is no support given by the government in international policy and the
factors in basic development between trading and investing around the world. Thailand
proceeds to operate proactively in trade liberalization both at bilateral and multilateral
levels. The government has its policy to support, expand, and invert in the global market,
especially with the market in Southeast Asia and Asia. The digital economy will develop
and expand the market continuously. The desire to recruit graduates with knowledge,
skills, English proficiency, and computer technology will be the top priority in being a
splendid employee to work in the business. Human resource qualification is important, so
business in trading and investing will have its quality in competing domestically and

worldwide.

12
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3. NaaWﬁmﬁﬁﬂu%mmﬁaﬂgm (Program Learning Outcomes: PLOs)

PLO1: Communication: demonstrate effective communication skills both orally and in
writing to express concepts, ideas, analysis using appropriate tools

PLO1: N15d0dns: uaninuensdeansiiussansnmiedennauasnsdouiioudniuuine
anuAn nMsieseilagldiasesdefivanga

PLO 2: Analytical Skills: develop analytical skills by using data and information and solve
business problems for decision making and forecasting

PLO2: finwzn15aAs1ek: iauinuzuaznisinseilaglidoyauasdoyaasaumaiionrly
f]zyquiﬁf\uﬁamiéfm?m%LLaw‘fmﬁaamm

PLO 3: Innovative Leadership - use appropriate leadership skills and styles in
organizations, solve and provide innovative solutions by leading teams.

PLO 3: anuugiiuianssy Tiinveuazguuuumaidufihivnsaiussdnafiouslouas1y
Amuuzimsuinnssulunsudlelemlegldnisiia

PLO 4: Digital and Technological skills - apply appropriate digital and technology tools
to solve business problems and challenges and increase efficiency.

PLO 4: inuwzAdnaauazinalulad tenaloddiondrawavmaluladiivangausnldlunsudle
Jaymuazaruvimelugsiauaziinussansnm

PLO 5: Global Perspective on Business: develop competencies to understand the
dynamics, challenges and benefits of diversity and inclusion in business.

PLO 5: yuuaalanyaegsna: wauiauiauatutsatunisidilawudldy anuvimiguas
UsglovtiiiAnananumannmateuazamsuiiolugsia

PLO 6: Environment and Sustainability: demonstrate knowledge on creating
environmentally friendly eco-products and services and promote sustainable business and
SDGs.

PLO 6: Aawandauuazadnudedu: uansnuilunisairandn dusivazuinisiduiing v
AundounarduatugsiandadunagsDGs

PLO 7: Entrepreneurship: create start-ups using skills to design innovative products,
services for start-up business

PLO 7: nsUsznaugsna: aiainuzanimdmilessnuuuuinnssunanias uinns dmiugsia

ANNSNON

13



4. AUAANIIYRIHAANS MBS R UM AN (YLO)

Expectations of learning outcomes at the end of the school year

4
a

AN3AUEUEAIRIANNTNR LS YR lATIEE9I e Tuga uasnadnsMsEeuiEladulnsfnw

The table below shows the relationship of course structure, modules and year learning outcome

Module/ Course Year Year Year Year Year Year Year Year
1/1 1/2 2/1 2/2 3/1 3/2 4/1 4/2

GE Modules (27 credits)

GE 1 - Language Competency X X X

GE 2 - Digital Literacy X X X

GE 3 - Entrepreneurship, Innovation and Sustainable X X X

Literacy

Note: Students should complete the General Education Modules within 3 semesters.

Professional Courses/ Modules (90 credits)

Core courses (54 credits)

CWIE (9 credits)

1 Accounting and Finance Literacy X X X

2 Business Data Analysis X X X

3 Organization and Management X X X

4 Marketing and Communication X X




Module/ Course

Year

1/1

Year

1/2

Year

2/1

Year

2/2

Year

3/1

Year

3/2

Year

4/1

Year

4/2

5 Business strategy, entrepreneurship and sustainability

6 Business and digital technology

7 CWIE

Concentration courses (27 credits)

Track 1 For international business concentration

Module 1: International Business

Module 2: International Business Environment

Module 3: Business Research and Analytics

Track 2 For Hospitality and Tourism Management

Module 1: Hospitality and Hotel

Module 2: Food and Beverage

Module 3: Exhibitions and Tourism

Students will select their concentrations from the 3™ Year.

Free Electives (9 credits)

15




Year Descriptions PLOs

Nl ArasuTe NAANSNIS
WFeu3vas
nangns

Year 1 | In the first year, students will develop basic and general knowledge to 1,2

07 1 | ldusndniZoussimumaudiugruuasialulugueig q e

- choose oral and written communication as needed with various stakeholders
in the business environment, preparing and compose reports, memos, notes
and write emails and letters
onldnnsdeansmeyauazidounuanusdosnisiugiidnlddiudsluaniozgsia
InnspuLazseuReaTeny Yuiinayatuiin Yuiindennuuiasiloudiuaiasanvaig
- explain the concepts of accounting and its importance in the business,
prepare and analyze a financial statement to assess a company's financial
performance

B3I WIANYDINTU Y TRArANNAAYveiulugIia dawTeunasInTIeiIun1sRY
\ioUszdiuuseAnsninmenisduresuisy

-ldentify the importance of statistics in business, analyze business data, and
plan for future decision-making.

wansliiuiennudrfyvesainlugsna dnsizidoyagifauas ununisdnduls
dmivounan

-ldentify and select the micro and macro environments; discuss and recognize
profit, demand, and forecasting for business decision-making; and identify the
difference between costing and pricing for business.
Fuunuazidonusdundouvuindnuazyuinlug; sAusieuaziindils, A
Foansuagnisnensaliiensindulavnegsfe; uarssyanuuandasEnInaduyu
wagIIAEUTUGEINY

-Discuss and identify organization’s environments, national culture,
organizational culture and structure of organization, discuss management
functions and formulate strategies for the organizations home and abroad, and
recognize motivational techniques to use for individuals, work groups and team
members

DAUTYUALTLUANINWINSDUVBIDIANT TUTITUYIFR TRusTsuasinThazlaTeaie
¥9389AnT oAUTBLAT A TIEInTidveIsiansuazmunnagnddmueadnsly
UseinAnazsinsseme uazddnimatianisnseduusagaladimivynna nquau way
augnlufiuenu

-Define and explain the core terms and concepts of marketing, discuss market

segmentation, targeting and positioning, identify and explain the marketing mix




and how it is used
AMUALAL S UIEAIANYILAZULIANAANENTDINITARIA BAUTIELTBINITHUINGY
aan nsidennguidmuneguazn1simiduagiunus TEYLAzeTUIEEIUNANINITAATN

wazIsNIslYu

In the second year, student will develop more clear knowledge to Tuddiaes
tnisuasiauaiiidaaunniuie

-Explain various cost concepts and calculate product costing, job costing for
firms, apply methods for separating mixed costs into variable and fixed
components, and utilize the results to forecast costs, and analyze the cost-
volume profit for business
ofunBLLIANLAAABITUF U LLAE AU U Ud T URAA ST AUy
dmsuuidm 1FBmsuondununaseenidudulszneuiasunladliuasinng uas
nadwsifiovhnswensaldunuuaginmeianuduiudssninsiunu Usslovd uay
YSuunisunedmivgng

-Discuss and evaluate the internal and external environment for competitive
advantage of the organization, and explain porter’s five forces, and strategic
mix for business, evaluate and apply appropriate strategy for the organization
to gain competitiveness
afuTenarUszidivanmuadounisluuasneuenifioanuldiuieuluesding uas
oAuTBIAuARTesilaTeREndu 5 wazN1INANNAENSAMIUTINg Ussiliunas
thnagnéfimnzandmivesdnslulfiferfinanuudunsdunsudedy
-Demonstrate an understanding about the concepts of international trade,
discuss price mechanism, identify the exchange rate systems and compare its
effect in international trade, explain and distinguish the difference between
balance of trade and balance of payment and explain their impact on
developing countries

deansanudilafsasuiuianudnlunisdisenitasene edusedeanalnind
szyszuUdiTuandasulaziuTouiisunansenulunsmsgninsseina esuiouas
LLEJﬂLLFJSﬂ’J"IiJLLG]ﬂ@I’]Qi%ﬂ’jﬂﬁmﬂaﬂ’liﬁﬂLLa%ﬁMﬂaﬂ"ﬁ‘g'ﬁ%lﬁu LLa%a%UWEJNaﬂiSVIUﬁI
AAADUTLNANIGINLN

-Prepare international marketing plan for the product/services, recognize and
discuss cultural challenges and identify international consumers and formulate
tactics for global marketing environment, evaluate and select strategies to
enter into international market
WIHUNTATIUNUNITAAIATENINUTEINAE T UNER A9l nTauuTUR Suiuay
aAUsIB3RIANNTIEM RS sIILas sEUdUSTaRsEninsUsEna Avuanags

dwmuaninuinaeuveinisnaianalan Ussiliukazidennagnslunisdignan

1,2,5




eI TENA

In the third year, students will develop higher knowledge on their
concentration areas lufiflany Wni3suazimunauisedugduniunguivians
msfiaula

-Explain effective leadership styles during the changing environment in the
organization, predict the environment and identify ways to during organizational
change, identify and describe dimensions and challenges during change in their
specialized area
oSuealadnisidufihiifiuszansamluanimuindeuiiuasundadluesdng viinis
annsaian wndouuaseyIn sl unisdsunladuesdng ssyuay
oSuedfuazaruinmglumaudsundadunguanizmg

-Evaluate and differentiate between data and information and analyze them for
better decision making, use statistical software to manipulate data, run
regressions and interpret the resulting output in their specialized area
Usnifiunarusnuozssminsdeyanasdoyadmiunsiadulaiiity IHeenduasadaly
nsdnnsteya Sunisannssuazinnunadnsildlunguiamenig

-Discuss the international currencies and its exchange rates, discuss inflation
and exchange rates fluctuations and its impact on business.
pAUTBanaiusEninUszmalarShTaniUdsu eAuneiisadunisiiudoulas
AuduEuTISI AN uLazHANTEUADT TR

-Analyze problems with global sourcing and trade, and develop strategic
perspective on how it affects global supply chains, apply inventory
management techniques and identify and use available resources to create
strategic plans for an effective global supply chain operation in their specialized
area

a1zl lunsianIming1nsanaAUTEImALAENITAITENINUTEINA LagWaiun

aad o a '

yuuoInagnsiieInuIsnduinadelgauniuseaulan Womallan15InNITaUAAS

a

9 oA

adanlduazszyuazlinineinsidegifieairsununagndmivnsdniunisle
gUMuszauTanAifiuszavsam lunguiamenig

-Connect the fundamental ideas and tools in the management information
systems discipline, identify and distinguish the significance of the ethical, social,
and security challenges relating to information systems and explain the effect
of information system on management and decision making in their
specialization area
L%@NIENLLU’JW’J"IM@@LLa%Lﬂ%aﬂﬁ@‘ﬁug"lu1UﬁW%WizUUﬁqiﬁULﬂﬁﬂqiﬁlﬂﬂﬂi ERAYGH
WENWEZANAIAYVDIAMUNINIENINDTETITN FIAL warauUaendefiisadasiu

SYUUASAUMALAL DS UNYHNANTENUVBITLUUANTAUNARDNISIANISHaTN1Senaula by




NAURNITNS

In the fourth year, students will develop higher knowledge to Iuﬂﬁ'ﬁ' inSeuay | 1,2,4,6,7
fiannanuisriugedudio

- create start-up business model for innovative products and services and
design strategies for funding to initiate business.
afalumagsiaanivnsndmivnandusiuazuinsiiduuinnssilvl wazoonuuuna
gnslunsszauuiieliusugsia

-Explain CSR practices and its impact on the business, society and community
for sustainable business, identify to support and encourage community
volunteering, recognize which business plays active part in the improvement of
society, and identify and apply business ethics in the competitive business
environment and SDGs.

aAUTIY CSR (M3fuiinveudedinuuazAuanden) Lagnansznusogsna dsay uaz
guruiiegsiafidedu szylumsaduayuuazdaaiunmauotanadaslugumy szy

a_a

gsnanunumlumsiaundeny wagssywazuiuldasesssugsialuanmwindeunis
wdsdumsgsianay mawaunfidsdu

-Discuss the key elements, boundaries, vocabulary, and conventions of digital
marketing, describe and plan strategies for SEO and PPP, identify online
consumers and design appropriate online advertising for digital consumers
aAUTERIRUIENaudAy vauln A wasnsufuRluNIRaInfInea afuseuay
LNUNaENSAmTU SEO way PPP svyuasiinnauiuslnaesulatduazeaniuy
Tawaneeulatiungaudmiviusinafinea

-Explain the significance of data science in business, identify and analyze good
data for better decision making to have competitive advantage, create and
solve analytical issues related to the specified business issue and recognize the
techniques of data mining for the decision making

o o

aAuTwANudIAY eIneIN1TToyalugsia seyuaziassideyanadimiunis

Y

sndaulandionnulauTounenisudstu asrsuezunlelynimaiiesgiiifeates

o

vlgymesianssylivaziinmaiamsvimilostoyadmsunisdndula
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5. 913nianusausznauldndsdnsanisinen

Career Opportunities after graduation

UsENauaITnmuan uUsenaun1s  AUgINAsEninalseng  A1uNISUSINSWAZNNS

[ < %
AAN1S LUUAU

Graduates could apply to an organization which is about international business

in administration, management, and etc.

1.

v o N RN

—
©
eXp e eX1¢

11.

CY a

1UN§INA (Businessman/Businesswoman)

]

unn1sUnyd (Accountant)

A3 8138 (Professor)
19AN1IVDIDIANTILAUUIUIIA (Multinational manager)

%

W

QU%W%/EE%miﬁmmwmﬂ (Marketing Executives/Manager)
HIAN1ININYINTYAAD (Human Resource Manager)
1nLASI¥53Aa (Business analyst)

Innsnanfasia (Digital Marketers)

IN5H89UIEAR (Business Development manager)

N

ansThly (Operation manager)

%

ANIIAIUUINT (Service industry manager)

€
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nunil 3 laseasiamangns snedvauazuiaein

Session 3: Curriculum structure, subjects and credits

1. $2UUN159ANTSANYI (Educational Management System)
1.1 s3Uu
system
wAngduassansanendussuuninig Tneudwiansdnulunidsleoniduassnia
MsAnwIUNR wiaratraziszeziiainsAnwliitosnin 15 dUa9 Lagmniiuauaisuynineds
anvdalitinisfAnnningeSeudla
nsfmuaUsInaNsAnuveLaarseiv I vuadumiheAnlnefinasireld

= 1

- MSANWINIANAEY N15UTTENE FUNUT NIBNITLT8UNITaUS N BUNsUW THAR 1

ee

Filusedunvt violitesnin 15 Falus denilsnianis@nwinfviiiu 1 winefe

- msfnAAUFTR nsvnass msiin videmsAnwfiuinlian 2 fs 3 $alusedunn
vsomau 30 81 45 Falus dentlinanisAnundviiu 1 mhein

Siam University’s education is a semester system by dividing a year of education

into two semesters. Students will be educated for at least 15 weeks per semester and
summer semester may be included in the future.

The number of students per subject must be determine with the credits following
the criteria down below.

-Theoretical education, lecture, seminar, or other types of lectures is considered as 1
hour per week or at least 15 hours per semester which is equal to 1 credit.

-Practical education, experiment, train, or education is considered as 2 to 3 hours per

week or 30 to 45 hours per semester which is equal to 1 credit.

1.2 M33an1sAnwInIngeTou
Summer Semester Management
Msfnwggou dszeznainsinubitesnin 8 dUni wardesiidnluaouvesusiazseiv
sufuimadieudssiuiluwensineluniansineuni
Summer Semester will be lectured at least 8 weeks and the total hours per subject

must match the hours required in the semester

1.3 nsiigufgeiaginluszuuninin

UNIINYI18aEI U
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Credit Equivalence Ratio in Semester System

1315 (None)

2. msﬁ%ﬁumwé’ngm Program Implementation
2.1 Ju-nalumsadiunisizeunisaeu (seydaadaniseunsaeulvidnfne)

Academic Calendar (Specify the teaching time period for students)

MANSANYT 1 WoUFIMIAL-SUIAY
Semester 1 August to December
AANSANET 2 WPOU UNTIAL-NEYAIAL
Semester 2 January to May

mMamsfnwgaseu  dguigu-dunay

Summer semester  June to August

Tuanvinnis Fuduns - e e 8.30 U - 16.30 w.
Business hours Monday - Saturday Time  08:30 — 16:30
UBALIAMINTT Fuduns - Jwars e 17.00 w. - 20.30 U
Late hours Monday - Saturday Time 17:00 - 20:30
Tueing a1 8.30 u. — 20.30 4.
Sunday Time  8:30 - 20:30

2.2 52UUNSAN®T Academic System

X wuUtuiSe (n class)
O wuumslna (Remote)
[ wuueeulall (Online)
L] 5146‘] (3¥Y) (others, specified)

2.3 A5eUlaunugnn 51831 LaZNISAINZLUg U IUTIUNNI IN1aY
2.3 Credit Transfer and Cross-institutional Enrollment

=1 1 a a a a o a [ I =
AsgulaunulIgin 51931 wazn1samseussudunIdnededulusussideu

WnIng1deaguIniensiisulauanuiaznsiileuniiefinainnisfnwiuenssuunasiite

UNIINYIRYFELIIU

)
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n13AnwInIusseIfeId1dn1sAnwlussuy we. 2552 LarUIENIAAMENTIUNITUINTEIUAIS
gauAnw 13ee ndninainayimaiisulouninefnnasnanisinulussiugaufnu we. 2565
The transfer of credits, courses, and registration for admission to the university shall
be in accordance with the regulations of Siam University regarding the transfer of knowledge
and credit transfer from non-formal education and for the purpose of education according to
personal preferences entering the educational system in the year 2009 and the
announcement of the Committee on Standardization of Higher Education, Criteria, and
Methods for the Transfer of Credits and Evaluation Results at the Tertiary Level in the year

2022.
3. Tasea¥reavdngns $1879%1 uasviaefia Course structure Courses and Credits

3.1 laseadamdngns
Course structure
3.1.1 WUNUENATINAADANANEAT 126 nu28in

3.1.1 Total credits throughout the course 126 credits

(1) NI ANY2U (General Education)
FUIUNRUIYNNTIN laitlaenin 27 WA (27 credits)

Usenaume (Total number of credits not less than 27 credits consists of:

1.1 aussauzn1en1wl (Language Competency) 9 w1 (9 credits)
1.2 @ussougn1efana (Digital Competency) 9  wu1eAn (9 credits)
1.3 mmﬁ‘]u;ﬁﬂizﬂaumi UINNTTULAT AN U 9 uULAA (9 credits)

(Entrepreneurship, Innovation and Sustainable Literacy)

(2) nuInIBIINWLane (Professional Elective courses)90 %28 (90 credits)
2.1 3w mknu (Core courses) 54 wene (54 credits)
2.2 NMSANYILUUTINI DAL TZUUNSANYINANNAIUNUNISYIN9I1W CWIE

9 $UwAR (9 credits)

2.3 NguAv AN (Concentration courses) 27 vaenn (27 credits)
(3) wumIvnaands (Free Electives) 9 MuEne (9 credits)
UNIINYI18aEI U

)
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197991 (Courses)

vaadndnenaly (27 credits)
General Education (27 credits)
Module 1: Language Competency 9 credits
L1981 AUTIAUEN NI 9 vithein
117-401 English for Academic Purposes 3 (2-2-5)
AYIBINGUTIVINIG
117-402 Advanced English 3 (2-2-5)
mmé’ﬂﬂqm‘?uqa
117-403 English for Professional Purposes 3 (2-2-5)
AwSanguiieindn
Module 2: Digital Literacy 9 credits
Tapa 2 aussnusnehavia 9 vilqenn
117-501 Computer Skills for Independent Lifelong Learning 3 (3-0-6)
vinwgmsldaeuiimesdmiunsiseuinasntin
117-502 Evaluation of Digital Tools 3 (3-0-6)
nsUszfiupsesilefdva
117-503 Data Analytics and Artificial Intelligence 3
(3-0-6)
nsnTenteyanar Uy usehivg
Module 3: Entrepreneurship, Innovation and Sustainable Literacy 9
credits
Tuga 3 anududusznaunis wianssuuazaubdy 9 MUEnA
117-601 Dream and Idea Generation 3 (3-0-6)
nsEufuALduLazAAn
117-602 Design Thinking and Sustainable Strategy 3 (3-0-6)
nsAnsRNULULLaENagNSAgaE
117-603 Business Canvas and Project Management 3 (3-0-6)
LUUTIABITINIUALNITUIMTIATING
AN INEGIaYTE I
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MUINIITWIANIE 90 wein  nguvIMNU 63 wiaehn (7 Tuga)

Professional subjects 90 credits, core subjects 63 credits (7 modules)

Module 1: Accounting and Finance Literacy 9 credits
Tuga 1 UnyuazA213in1ensiiu 9 naefin
221-106  Financial Accounting for Business 3 (3-0-6)
5T BN IRUEMSUEINa
221-204  Business Finance 3 (3-0-6)
N3RAUGIND
221-300  NsUQAIUIING 3 (3-0-6)
Managerial Accounting
Module 2: Business Data Analysis 9 credits
Tuga 2: n5AATIERdeyan1egsia 9 vqenn
221-209  Business Statistics 3 (3-0-6)
GRERERRY
221-210  Business Economics 3 (3-0-6)
LATYFAIARSTINA
221-329  Data Analysis for Management Decision Making 3 (3-0-6)
mMTnyideyaiionisindula
Module 3: Organization and Management 9 credits
luga 3: 29ANTUAZNITIANTS 9 wuwAn
221-211  Organizational Management 3 (3-0-6)
N1TUINITOIANIS
221-322  Human Resource Management 3 (3-0-6)
N13IANITNINEINTUY WY
221-330  Leadership for Effective Business 3 (3-0-6)
fuhdmiugsietisiussansam
Module 4: Marketing and Communication 9 credits
Tuga 4 AMINANARAZNITEDENS 9 wuq8nn
UNIINY 1T
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221-205

221-212

221-461

Principles of Marketing
NANNIIHAA

Business Communication
mﬁ?iamimqqﬁﬁa

Digital Marketing

Y

ANTRAINAIVIA

Module 5: Business Strategy, Entrepreneurship and Sustainability

luga 5: nagnsniegsia mMaludusznaumsuazaugedu

221-326

221-338  Sustainable business, Ethics and Corporate Social Responsibility
3 (3-0-6)
geRefidaiu a3usTTuLazAISURnvoUNIdIANYDIBIANS
221-409  Business Innovation and Entrepreneurship 3 (3-0-6)
NM5UTENBUNSUAZUIRINTIUNNGINY
Module 6: Business and Digital technology 9 credits
luga 6: nsugusenauntsuazinalulagnidna 9 wiaeiin
221-332  Operation Management and Digital Technology 3 (3-0-6)
n133aN13N1sUURNSwaznAluladRIfa
221-410  E-Business Management and Innovation 3 (3-0-6)
mMsdnnsgsnadianvsellanaruinnssy
221-466  Artificial Intelligence (Al) Driven Business Transformation 3 (3-0-6)
mMadsunlasgsiametiyaussing
Module 7:  Cooperative and Work Integrated Education (CWIE) 9 credits
Taga 7 NIANYIUUUTINABUALTTUUNMSANHINENNEIUAUNTIINY 9 Magfin
221-491 Preparation to Cooperative Education 1(1-0-2)
wisnAunSouiieanAafing
221-492 Cooperative Education | 5 (0-40-0)
avniafne |
UNIINY 1T
§11n3v1n15 (OBE-TQF2) 26

Strategic Management for Competitiveness

N13IANITTINALNSLNONTUUITY

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

9 credits

9 ¥UBNA

3 (3-0-6)



¥221-493 Cooperative Education |l
auniafne |l
¥221-423 Independent Project

NNSAUAINDATY

3 (0-24-0)

3 (3-0-6)

* For module 7, students can choose either Cooperative Education Il or Independent Project

as business project as 3 credits to complete the module requirement

*dmsulugan 7 dnfnwaunsadensemivaniafinw vie msfinwAuaindassdadulasanismg

3309 3 Mlefniiediunueimuavedlig
nauvITwianiz 27 wiein Tisey 9 ¥ Tusiedudeialuil

Concentration courses 27 credits, 9 courses as following

Track 1: for international business concentration 3 modules are as follows:

(%
v

MAFNT 1 dmMTUTEINNaNIEN9gINATEnINaUsemalead

Module 1: International Business 9 credits
Tuga 1 §InasEnInsUszine 9 wilaenn
221-335 International Business Management 3 (3-0-6)
N139AN555NATENINeUsEINA
221-411 International Finance 3 (3-0-6)
NITRUTENINUTZNA
221-412 International Marketing 3 (3-
0-6)
N1INAINTENINUTENA
Module 2: International Business Environment 9 credits
Tuga 2: ANINUINRBUNINTINATEN TN TEINA 9 wiaeiin
221-336 International Trade, Policies and Development 3 (3-0-6)
NSHRILINTATLaz Ul U TENISUTEINA
221-337 Legal Environment for Business and Intellectual Property 3 (3-0-6)
anmwindeuningranedmsugsiakasninddunistaya
221-340 Global Supply Chain and Logistics Management 3 (3-0-6)
UHI1INGIAITI I
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ildgununaznisdnnisiadaindszaulan

Module 3: Business Research and Analytics 9 credits
Tuga 3 N13I9INNTINAALATIATIZIN 9 vilaenn
221-328 Research Methods 3 (3-0-6)
53108U75748
221-463 Management Information Systems 3 (3-0-6)

33UU3?33ULWﬁLﬁ@ﬂW?‘U%%?§
221-464 Data Science and Business Intelligence 3 (3-0-6)

WeNIteNguarTEUUTINAdIaTey

Track 2 : for Hospitality and Tourism Management courses as follows:

[

MWABNN 2 AMSUTIHITVRNIZAITIANITAITUSNISHAENSNDNNEINRAIT

Module 1: Hospitality and Hotel 9

credits

Taga 1:015U3N50azN1slsausy 9 wilaenn
221-213 Integrated Hospitality and Tourism Management 3 (3-0-6)

mﬁmmimw%mnmzmiﬁmLﬁaaLLuuyimﬂﬂ’ﬁ

221-307 Innovative Room Division Management and Sustainability 3 (3-0-6)
nsusmMsianisiesinessadsassAuazaudady

221-465 Front Office Operations and Digital Application 3(3-0-6)

A15IANITHHUNITUADUSUAIUNUN UL SIS ULAL LD UNBLATUR NS

Module 2: Food and Beverage 9 credits
Iu@a 2: MTUALIATDIRY 9 wulEnA
221-217 Food and Beverage Service 3 (2-2-5)

UINTBIMSHAZLATDINY

221-306 Gastronomy 3 (2-2-5)
ANERNSNTYINDIMNT
221-309 Restaurant and Catering Management 3 (3-
0-6)
UNIINY 1T
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N1SIANITHANIAITHAZNITIALAL

Module 3: Exhibitions and Tourism 9 credits
Tuga 3: dnssAnisuaznnsvisuiien 9 wiaenn
221-216 MICE Industry 3 (3-0-6)

mMsdansUszyu Inssansuazmsviesiisniieduseia

221-219 Recreation and Leisure Management 3 (2-2-5)
NI5IANTUUNUINITHAZAUNUINAT

221-341 Tourism Management 3 (3-0-6)

A15IANITANSVIDUNL

#UINIVADNLES (The Free Elective Courses)

tnAnwanunsaidenBoy dwau 9 mitedn 3 nsedviidedeulusziuuiyynsvangas
UIUNYVIRNWIINAB ALY

Students can freely choose 9 credits from courses offered by International Program of

Siam University.

Free Elective Courses offered by this program:

a =~ N a o/ &I
'J°U']LaE]ﬂLﬁiLﬂﬂﬁauIWc’Jﬁﬁﬂiﬂﬂ’iu

221-312 Organizational Negotiation 3 (3-0-6)

NN5LAIADIBIVDIDIANT

221-313 Organizational Behavior 3 (3-0-6)
NORNTTUDIANTS
221-314 Marketing and Incentive Management 3 (3-0-6)

NIIAIALAEAITUIINTIANITUTILR

221-315 Advertising and Promotion Management 3 (3-0-6)
ﬂ?ﬁU%W?ﬁﬂWﬁI@JHﬂﬂLLﬁ%ﬂ?ﬁdﬁLﬁ%Nﬂ?ﬁ@ﬁ']@

221-339 Investment Analysis and Portfolio Management 3 (3-0-6)
NNTIATILIALIANITNITAINUY

221-342 Intercultural Communication in Business 3 (3-0-6)
MsdeaNegIAaTEIRLE TN

221-404 Risk Management and Insurance in Global Business 3 (3-0-6)

UNIINYIRYFELIIU

)
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NSUIMIINNITANNFuaznsUsEiuislugsiaseaulan

221-405 Consumer Behavior and Decision Making 3 (3-0-6)
woAnsTUkarN1sindulaveuIlag

221-406 Customer Relationship Management 3 (3-0-6)
ns¥anIsgnAduus

221-214 Service Quality and Design 3 (3-0-6)
AMAMNLAYNITOBNLUUAITUINNT

221-218 Aviation Industry 3 (3-0-6)
PAEINNTIUNTTUY

221-310 Wellness Tourism 3 (3-0-6)
m‘ﬂ/iaﬁl,ﬁmt,%ﬂzjsumw

221-308 Seminar in Tourism and Hospitality Industry 3 (3-0-6)
dununlugramnssunsvieadieaaznsuing

221-344 Crisis Management for Hospitality Industry 3 (3-0-6)
N3IANTINGAENTURAEIMNTIUNITUIANS

221-407 Flight Attendant Operation 3 (3-0-6)
nsvhanuvemsnuieusuuuaiosiy

221-408 Cruise Management 3 (3-0-6)
N139ANITN1TE0AIT0

221-467 Special Interest Tourism 3 (3-0-6)
msviesfimuauaulaiey

UNIINY 1T
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3.2 5787%1 Subjects

(1) wndu@nwvall (General Education)

PUUMheAnTI laitipanin 27 wenn

Usznaunie (Total number of credits not less than 27 credits consists of:
1.1 aus50uUzn19nIw1 (Language Competency) 9 w8 (9 credits)
1.2 aussouyn1efana (Digital Competency) 9 wuqeAa (9 credits)
1.3 mwm‘ﬂwgﬂizﬂaums winnssusazausaEy 9 MUBAR
(Entrepreneurship, Innovation and Sustainable Literacy) 9 credits

(2) waIETn (Professional Elective courses) 90 vawfin (90 credits)

2.1 Imfﬂaﬁm%w%w (Professional Module) 63 #1388 (63 credits)

2.1.1. anunelayinagnisiy 9 Mienn
(Accounting and Finance Literacy) 9 credits
2.1.2. MINATIVTOLANNGINA 9 vitdgin
(Business Data Analysis) 9 credits
2.1.3. 3ANTUAZAITIANT 9 nein
(Organization and Management) 9 credits
2.1.4. MIRAIALAZNNTADENS 9 e
(Marketing and Communication) 9 credits
2.1.5. nagmdssna nsudadu uazanudsdy 9 Migin
(Business Strategy, Competitiveness and Sustainability) 9 credits
2.1.6. gsnauasinAlulagfasa 9 vigfin
(Business and Digital technology) 9 credits

2.1.7. NMSANILUUTIUL DAY IS UUNSANYINANNAIUAUNITYINGU 9 UUIYAR

(Cooperative and Work Integrated Education (CWIE)) 9 credits
2.2. luganudvidnianigngs (Concentration Module) 27 wgin (27 credits)
2.2.1. JTnangngugsnaseninelsemne 27 ndIena
(Concentration in International Business) 27 credits
2.2.1.1. gsnaseninelseina 9 Midenin
International Business 9 credits
2.2.1.2. anNLINRBUNNGINATENINUTEINA 9 Midenn

UNIINYI18aEI U
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International Business Environment 9 credits

2.2.1.3. MIITENNGINIMALNITHATIEN 9 Mihgin
Business Research and Analytics 9 credits
%39 (or)
2.2.2. JWTNANIENFUNITINNITNITUTNMSLAENITHDATYY 27 vdaene

(Concentration in Hospitality and Tourism Management) 27 credits

2.2.2.1. Msusnsiaz sy 9 KUBAR
(Hospitality and Hotel) 9

credits

2.2.2.2. 91MTHATLAT IR 9 KUBAR
(Food and Beverage) 9 credits

2.2.2.3. InssAn1swasnsviondien 9 KUBAR
(Exhibitions and Tourism) 9 credits

(3) numgdentds (Free Electives) 9 1deAn (9 credits)

3.3 A195U1931873%1 Course Description
(1) wuan3vAnenaly (General Education)

1.1 dUssauzN19n19 (Languagse Competency)

117-401 ATWDINUNIIYING 3(2-2-5)
117-401 English for Academic Purposes 3(2-2-5)
Anfinwen1wdange 4 duiiieldlunisiSeu esrusenavvesinuvenividengy nsaatuiinly
sgmiensussets maedunelutudsuasnmayaluideiidudeusnniulaglénagndniseivse
N3 lgugantnUssnnaneg nsilsaznauA1nlegeaziden NNl eIdangehuuidNvaInIw
TuuunmeTansssufivngauuassinuen1dvnis wu n1sdnisnal anudedndmainnig uas
NsSEUsTINAY

Practice in four English skills for college studying; craft elements of English including

note-taking during lectures, class discussion and speaking skills about more complicated

UNIINYI18aEI U
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topics using discussion strategies; writing different types of paragraph; listening and
responding to detailed questions; practice using native-like English in proper cultural context
and academic skills such as time management, academic integrity and collaborative learning.
Students background level: IELTS 5.0 (or equivalent)

Expected level: IELTS 5.5 (or equivalent)

Note: Students are eligible to exempt this course with minimum IELTS 5.0 (or

equivalent)
117-402 mmé’anqw%’ugq 3(2-2-5)
117-402  Advanced English 3(2-2-5)

Hninwen19189ngulT9391n115 N1sutauslutuiFeu N1391ULazN1AAIUTIAIIUNI
a d‘ g.J/ Y o (3 A a =2 a 1 aa =
'J“U’]ﬂ’]iﬂ/l‘lﬁa’]ﬂMEﬂUiﬁﬂﬂﬂﬂqiiﬁjﬂ’]ﬂﬁ/\mLQ‘W’]%SL‘LJ?{WHVILiEJ‘LJ mislﬂﬂmamﬂmmimmﬂmwmmm

a a L% ' A IS v 1 ' { <
QMME]\TL?IQ’JW’]ﬂH@’JEJﬂ’]ﬂLU@Wﬁi@Iug‘ULLUUﬂWiL%Uu AsaunuIlaneveg1snassuaainaz lu
sssumAlagllassaienvndudouninyu

Practice in English skills for academic purposes; classroom presentation; reading and
interpreting a range of academic texts including jargon in the field of study; practice in critical
thinking to express viewpoints orally or in written form; fluent and spontaneous verbal
interaction with more complicated structures.
Students background level: IELTS 5.5 (or equivalent) /Passed English for Academic
Purposes Expected level: IELTS 6.0 (or equivalent)

117-403  a1endangerindvTn 3 (2-2-5)
117-403 English for Professional Purposes 3 (2-2-5)
nsldnwdanguiieindn wu nmadswdesrny Malisussau nsdsusavunsuay
Bua tumeunariinadouunanuise msvszsgndldauAniBainnduazinuenmsuidgm s
ULaU9E1LD1 TN
Uses of English for professional purposes such as essay writing, report writing, letter
and email writing; writing research paper steps and methodology; application of critical
thinking and problem-solving skills; professional presentation.
Students background level: IELTS 5.5 (or equivalent) / Passed
Advanced English course

Expected level: 6.0 (or equivalent)

UNIINYI18aEI U
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Other Languages
117-191 awlne 1 3(2-2-5)
Thai Languagel 3(2-2-5)

arudifosuieafussuudessnivilng duastssloanwlnefifuusylond honsailneidesdu
unaunnnwingluaniuniseling ludinusesiiu wdaduiiavlunisidniwlveily Samusssu
Ine Anvinwenisilawaznisyanising

Introduction to Thai sounds system; useful Thai words and sentences; basic Thai grammar;
Thai conversations in various situations in everyday life; special tips for common Thai
language use; Thai culture; practice in Thai listening and speaking skills.

Students background level: New-user / Beginner

Expected level: Basic

117-192  awlne 2 3(2-2-5)
Thai Language 2 3(2-2-5)

Anvinwen wlnegriuunminas Mwsgrinisidnwinglumadive Mssfvseudyuneiausssy

LavAMANIdIALTIaE VIO UGS

Practice in Thai language skills through songs; analysis of Thai language use in Thai songs;

discussions of cultural aspects and social values reflected in songs.

Students background level: Basic / Passed Thai Language 1 or get approval from

lecturer

Expected level: Elementary to Intermediate

Expected level: JLPT (N5)

117-162 gty 2 3(2-2-5)
Japanese 2 3(2-2-5)

Tnssadausslonfiugiuniundu fdmd Snusduiuasduumdnidlfluiinsedriusuau 900

Gl 'E’JﬂﬁﬂwmsﬁqLLazmmmﬁaiwmwﬁmﬂa fnnseuasdoutennudus

Basic Japanese sentence structures, vocabulary; kanji and 900 expressions and common

words in daily use; practice listening and speaking skills for reporting information; practice

reading and writing short passages.

Students background level: JLPT (N5)

UNIINYI18aEI U
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Expected level: JLPT (N4)

117-181 A1wNIAA 1 3(2-2-5)
Korean 1 3(2-2-5)

v
(% L3 o A o =

Annseenideantsnuniva ddwiiugwililudiasedriuvde Tausssunma Wewanvinuens
doans Admitugiluiindsysriusiuon 800

Practice in Korean pronunciation, basic lexical items used in daily life or Korean culture in
order to develop communication skills; 800 basic daily life vocabulary.

Students background level: New-user

Expected level: TOPIK | - L.1

117-182 AW UNINE 2 3(2-2-5)
Korean 2 3(2-2-5)
'E'Jﬂﬂﬂﬂsﬁmaa%ﬁﬂamﬂszﬁﬁugmmmmmﬁLﬁaﬁwmﬁﬂmﬂwsﬁaaWiﬁaﬂwsﬁq WA 81U Weu Hnns
GL%I.ﬂTH’]Lﬂ’]‘waL‘ﬁl@ﬂ’]iﬁ@ﬁ’]iiu%%mﬂi%ﬁ’]’?u%]&hﬂL‘fJ‘lJﬁiiﬂJGU']a 5’3llgﬂﬂ?ﬁé@ﬁ’]iﬂ?‘iﬂﬂﬂi%ﬁU%’Nﬂ?i
warliifumenis sunuuresstleafidudounnniu ddmitugnludinssdriusiuou 1,500
Practice in Korean basic grammatical structures in order to develop communication skills
including listening, speaking, reading, and writing; practice using the Korean language for
daily-life and communication in both formal and in formal situations; patterns of more
complex sentence; 1,500 basic daily life vocabulary
Students background level: TOPIK | - L.1
Expected level: TOPIK | - L.2

117-171  awneFaas 1 3(2-2-5)
French 1 3(2-2-5)

Annnsils wa sruuaziBounvnsaaaluaaiunisainisdoansiiionisuaniasuteyauaznis

aovaw Taeifunisiufaususfugou

Practice French listening, speaking, reading and writing in contexts and settings relating to

communication for information exchange and inquiry with a focus on interaction with others.

Students background level: New-user

Expected level: DELF A1
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117-172 avelFaes 2 3(2-2-5)

French 2 3(2-2-5)
Han1sila e a'muawﬁaumwm%’qLﬂaL‘ﬁ'amiﬁammazLLaﬂLﬂﬁﬂuﬁagaLLasmmﬁm ATUEARAY
mwsEnluiunuazanmiadeniiieidesiuTinuss i fuldedsadesunduazidusssnmdlunig
?iams
Practice French listening, speaking, reading and writing for communication and exchange of
information and ideas; expressing feelings in contexts and settings relating to daily life with a
focus on fluent and natural communication.

Students background level: DELF A1
Expected level: DELF A2

117-151  21w13u 1 3(2-2-5)
Chinese 1 3 (2-2-5)
Hnvinwenseonideeniwiu onwsdu hensal uwagadnws Uszua 450 an
Practice in Chinese pronunciation; Chinese characters; grammar and vocabulary of about 450
words.
Students background level: New-user

Expected level: HSK Level 1

117-152 o w13u 2 3(2-2-5)

Chinese 2 3(2-2-5)
Anvinwennsila ya 811 Geuniwiu Tnsdunsdiumunuiiugiuresinfnwifsafudnusiu
Ayl nseentdes wazlheinsal
Practice in listening, speaking, reading, and writing skills in Chinese, focusing on enhancing
students’ fundamental knowledge of Chinese characters, vocabulary, pronunciation, and
grammar.

Students background level: HSK Level 1
Expected level: HSK Level 2

117-305 arwsly 1 3(2-2-5)
Spanish 1 3(2-2-5)
UNIINYI18aEI U
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Andinueiugiunisils ya sruuazidountvaudmiuizouilieedou Gnnnsuanseenly
FAnUszdriu msaovanuazlitoya msilaazidilannumnevesnauiinaluidofiduay
Practice in basic Spanish listening, speaking, reading, and writing for students with no previous
experience; practice in expressions in daily life; inquiring and giving basic personal
information; listening and understanding meanings of spoken Spanish on familiar topics.
Students background level: Entry-level

Expected level: DELE A1

117-306 AU 2 3(2-2-5)
Spanish 2 3 (2-2-5)

Anvinuznsila wa 810 uazdountwiadu Annsldmdminaslassaiaseloaililunis
deansluaounisaifiind uveeludinusysriu nsdeanslasmsyaldnounaziBouitowdiym
LRNIZUN

Practice Spanish listening, speaking, reading and writing; practice using vocabulary and
structures in frequent communication situations in life; direct communicative exchanges in
speaking and writing related to their immediate needs.

Students background level: DELE A1
Expected level: DELE A2

1.2. dU550ULN19AINa (Digital Literacy)

14 SNa

117-501 vinwznsldnaunanasdmiudiseuinasntin 3 (3-0-6)
117-501 Computer Skills for Independent Lifelong Learners 3
(3-0-6)

inwrnsldnauiimosiun1sAun L’%&Jui?hﬁlmil,mza%ﬁqmm W LA tud nsuAleynn
wiedeinaludinusednTu nsvieadu anunseutdnluaituvasnsieveslanleiues unsemuay
P3esssulumsldBumesiin nagnsnismauuazniswauedn nsadamnuuulanesulated
HooTw

Skills in using the computer to search, learn new things and create things such as new
concept, solution to day-to-day issues or concerns; web browsing; cyber security awareness;
internet etiquettes and ethics; job search strategies and career development; professional

building of online presence.
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117-502  msUszfiuaIasiiondvia 3 (3-0-6)
117-502 Evaluation of Digital Tools 3 (3-0-6)

inwensdeniadesiofdviafivinautuninudesnisveusiar nunagisldiniosiondvad
Fon msldiniesfledaifiutoyaseulatl TWsunsuuszananad asndn msvieusuiuvemany
\n3esile 1Wu Ujiiuuaznmsuimslasnig msdeansuaziadesiiovedaing insesilenldlunisda
nMIRudyArauaznINIdvddiannsaiing

Skills in selecting the right digital tool for each work and utilizing the selected tool,
utilizing online storage tools; word processing; spreadsheets; collaboration tools such as
calendars and project management; communication and creators’ tools; personal finance
and e-commerce tools.

4

117-503 msAnszvidayanaslygiussivg 3(3-0-6)
117-503 Data Analytics and Artificial Intelligence 3(3-0-6)
WiATendeyadmiun1sHaLIgeaImMINg st MTIATIERUsEIRManilazn s LILLIAR
A a Y a a ¢ v v A a a ¢
Yee0u1Anlua1vIiigITes wuiAnN1TIRTIEvdeya NMsUszyndldinTesllolynusi vguay
wsesdiodmszideyaniuaudndy
Data analytics for industry developments; history analysis and development of future

concepts in relevant field; data analytic concepts; application of artificial intelligence (Al)

based tools and data analytic tools as needed.

1.3 anuiugusenaunts wWinnssuuazANEsEy (Entrepreneurship, Innovation and

Sustainable Literacy)

117-601  msiuduanuilunazau@n 3(3-0-6)
117-601 Dream and Idea Generation 3(3-0-6)
BAnuaziuFuailumuaudosnslusuanvesgnamnsy waltuvesaniunisallan
LagANIFBIsvesyudiienmdsduluiin miafenssuiuanuAnuagTileTziAfeINs
Tnslflgiintuls nseoniuutuiiugiunazuunAansAndaining funuusdnsnsiuaznisuans
AINTIUYDIDIAAIUAR
How to think and dream about the future needs of expected professional industry;

trends of the world and human needs for a sustainable life; generation of thinking process
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and analysis of possible new needs; basic design and critical thinking concepts; product
prototype and conceptual presentation of idea
117-602 nMsART@BNLUUKAENAYNSTEsEY 3(3-0-6)
117-602 Design Thinking and Sustainable Strategy 3(3-0-6)
WidenuurfnfiagdigliyudianudBularaiiendndusiniouin1sng nviuuianiios
AuSEuuazNISeRNKUULIANTTH WuaRAN1TERNUUUTLAZLLIAANISAATINNY wunARveY
WATTIANER e eUsnng msldie3esdle Gabi wie Simapro WieaiUsndnfieaiuiesastinuas
WiBuiflunansEuYe AN s TifoIN1TesnuUY MIthiauslLIANYeINSYNgsAa
How to pick an idea to enable mankind’s sustainability and to generate a product or
service keeping the concepts of sustainability and innovative design; general design concepts
and critical thinking concepts; concepts of life cycle of a product or service; uses of tools

such as Gabi, Simapro or spreadsheet to explain the concepts of life cycle and compare the

impacts of products intended to design; presentation of business idea

117-603  LUUIIABLFINALALNITUTMITIATING 3(3-0-6)
117-603 Business Canvas and Project Management 3(3-0-6)

AM3TRNSHARAMeINEEUIATS TURDUNITNARLAZNNSVUE AR Fuai g eilusEE NS am
LUIRANITUIMNSIATING WL MITANITNSNEINS NM3EU NsraIakasnIsUEMIsAudsailes iy
5379 uAnnsUIMslasssiAndesiunantamiviouinislugiusidnvesss Aaammsw wuidn
N3N U-UJUR-0 59980 U-USUUTE MIndumaings WRUQIWNUGR WuuT1a09g3navisoganduls
Sugdmsunsuimsiasanis

Product or service management; production processes and efficient transportation;
concepts of project management such as resource management, finance, marketing, and risk
management when running a business; concepts of project management related to the
dream product or service in the venture spirit; concepts of Plan-Do-Check-Act (PDCA cycle);

PCM; Gantt Chart; Business Canvas or other project management software.
(2) ¥UIIY1IN (Professional courses)

2.1. ﬂ'a'l&lj’:m\‘iﬂ%y%l,l,axnﬁﬁu (Accounting and Finance Literacy)

Module description
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Aasuneluna
A comprehensive knowledge on the concepts of accounting and finance and types of
financial statements and its role on the organizational performance, capital budgeting, cost
of funds, variable and fixed costs, time value of money, return on investment, break-even
points, investing on stocks or bonds to raise capital for the business.
mmiﬁmamqmLﬁmﬁ’mmﬁmmmiﬁcy%uazmsﬁuuazﬂizmmawmiﬁuuaswmwﬁ
TroN13ANLLUNUYBIBIANT NTIAVNAUUTEUIUNU AUYUYDIRUIU é’unuﬁuwmasmﬁ AT R

VIA1VBIRY HARDURNUIINNITAMU AN N1TaevU TuruvseiusUnsiitowiuyuliiugsia

Module Learning Outcome (MLO):

v & = 14
NﬁﬂWﬁﬂﬂ’iLiﬂugﬂlBﬁI&lﬂa

1) Analyzing different types of financial statements to assess financial performance of
organization, capital budgeting and cost of capital for funds; cash flow management

a

Aangiaunsiulssnneng q ieyssulssansnmmenisturesesdng msdavisudsyanamu
WATAUNUYDIRUYUAMSUNDWU MITANITNTELARUER

2) Discuss the managerial accounting roles, calculate various costing (job costing,
product costing) for business; variable and fixed cost for business and operational budgeting
for business and organization

y3elRgafuunumnnsiydnisdans Auiasuyusineg Funuau dunundefus) dnugsia
Funuifullsuayasiidmiugsiauasmsdavhsulszinamssiiuiudmiugsagedns

3) Analyze time value of money for business opportunities in the competitive
environment; discuss risk and returns for business investment; bond and stock investment to
raise capital; and return on investment for the business projects
3Lﬂ'i'}3ﬁzda¢hﬁuaﬂﬁummnméf’m%’uiamamﬂqiﬁﬂuamwLL'méja:umiLLsziQSﬁ'u wisaiienfuAnudes
waTNANDULNULUNITAINUNIGINT m3aﬂnu1uﬁuﬁﬁ’miLLazﬁuLﬁaLﬁmnu LASNANDULNIUIINAIT

2 udmUlATINITESAa
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221-106 n13UINIsRUEMIUSINR 3 (3-0-6)
221-106 Financial Accounting for Business

Pre-requisite — None

Basic concepts and principles of financial accounting. Students will learn how to
record financial transactions, create T-accounts, and journal entries. The topics of revenue
recognition, inventory, long-term assets, present value, and long-term liabilities will all be
studied. The course places a strong emphasis on the creation and analysis of the three
fundamental financial accounting statements: the income statement (financial performance),
the balance sheet (financial position), and the cash flow statement. Moreover, students will
also learn how to adjust accounts, and recognize and adjust depreciation and amortization
for the business.

AeafuuunAnuazndnnisiuguvesnistiyd n1sdu dndnwegldiBeusisnistuiingsnssy
NNSEN. N1sasnlyTuenUssnnuuudii(T) nstuiingents sufnisiuineld dufnmds
Aunindazezen yaetagtu wsvilausseren Swhidefindnuimunazgnasuluseinid as
gﬂﬁﬂmﬁy’mm LLamé’ﬂqmﬁaﬂﬁmmﬁwﬁmﬁ'mﬁ’umia%ﬁmazﬂ"ﬁ‘imeﬁwmiﬁuﬁugm 3

518115 WA suiAlsveny (KaUsenaun1smanIsiy) quha (§1UEN15RY) WasIUNTELARUAR

wenandtnAnwdearlaseuiiznisusulsedayd NFIUUNLAZNITUALYANTDUTIALAEATAN
Imiglugsna

221-204 N158USINA 3 (3-0-6)
221-204 Business Finance

Pre-requisite — None

An overview of the basic principles and concepts of financial management in a
business. Students will learn and practice financial statement analysis, financial planning, and
business forecasting. In addition, topics include working capital management, cash flow
analysis, source of funds and cost of capital, capital budgeting, capital structure, and stocks
and bonds and how they make decisions as investors and corporations in the financial
market. The course outcomes are for students to be familiar with financial terms, calculate
financial computations, and discuss the underlying financial mindset and incentives at play

when solving financial problems.

UNIINYI18aEI U
#11Un3v1n15 (OBE-TQF2) 41



a = o

ndnnsiugulaziuAavesmsiamanentsfulugsi uindnwagldGeudnsineey
JUN1TRY N15INURNUNNITRULAZNIIAIANITAININGINT TIUAINITIANITRUNUNYUIYY N3
Ainsgsinsruaiuan unasiunvesiunuLardunuveaiuny msdaviauyssnunu lassaing
Runu u fusdns wagdsmsdndulaluguednamuuazesdnslunainnistiu InquszasAves
sedvndeliind@nuiianuduineiuieuluministiu Mulunisduianmsiy mmise

WNgtuLwIAnNINsTRuiug ukazksapslalunsuATyIMnanIsRY

221-300 n15UYIUINIG 3 (3-0-6)
221-300 Managerial Accounting
Pre-requisite — 221-106 Financial Accounting for Business
wdeuneu:  221-106 1sURAINTRUEMIUTING

The basic concepts, analysis, use, and roles of managerial accounting in business.
Cost concept, product costing, job costing, activity-based costing, variable costing, and cost-
volume profit analysis topics are covered. Product and service costing, budgeting, profitability
analysis, decision-making, pricing, investment analysis, management control systems, and
performance assessment are among the subjects covered in the course, which focuses on
the connection between strategy and decision-making in the business.

ndnnsfug Mdesigd maldou wesunuimsesnmstyiuinislugsia Swgasouagu

L 4 a ¥ b4 1

Wide A5N15ARAUNUAILAIIY laka U1 911 N15UFN1S wagnsHuwUsveIdiunY sIuludnIs

q

AATEVAlIINAUNY N153YsUYTEIN N15AATIEYANEIRNTaluNSIMls MsAndula nns

ANUATIAT NITIATIEVNITAWY TEUUAIUANNITIANTT kaen1sUseliulsednsnn neseiviiiay

yatupnutenlessenintnagnswaznisinaulalugsia

2.2. N1534A5129iYaYaN19550a (Business Data Analysis)

Module description

Aesu1gluga

Gain knowledge on the concepts, significance and role of statistics in business and research,
how statistics are used to make better decisions, the concepts of micro and

macroeconomics, the demand, supply and equilibrium pricing, profit for the business, the
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#11Un3v1n15 (OBE-TQF2) 42



different types of data and how organization can collect, collate and interpret data to infer

information for appropriate business decision making.

o v

ATUANNEITULIAR ANAIATY UaguNUIMYetadnlugsiauagn1s3de Ien1sldadalunis

—

' [
=

aulanfvy LwIAnveATEEANENTIANIALAEINAA QU QUNIY kavsIAInaenIn Mlsdmsy

EE

5507 TeyauIEinneinaT LazIENeANIAINITTIVTIN TIUTIN kaghnd1udeyaiieayuudeya

9

o

wisunsandulannagsfaniungay

Module Learning Outcome (MLO):

HaANSNISISEuTvasluga

1) Analyzing the importance and significance of statistics in business and research, the
problems with sampling and significance ; data using simple statistics and plan for future
decision making in the business.
AATIErANdAykazANd1AyvetadAlugINauazn1sIdeY i']fy;mL?imf"fumiejmﬁ'aashmaz
ANEAY ; %’agaiﬂ8168’6156@&]1@518LLamNLquLﬁamsﬁm?mlwquﬁﬂuamﬂm

2) Discuss the concepts of micro and macroeconomics including demand function,
opportunity cost, and marginal concepts, profit, demand and forecasting for business
decision-making, and how various business policies along with governmental policies.
pAUTBULIANYDLATYMIANTIaNIAkATINATA Lok Tanduguasd dunudslonia waswunfndiu
i ils guasdnaznsmamsaldmiunsdadulanagsie wazulouienisgsiasng augludu
wleu1ev095guIang13ls

3) Analyze different data types, how they are used, data and information and how to
use them for better decision making

Ainsgissnndoyasag 3nsld doyauazansauna uariinsliifientsiadulaiiity

a) use various statistical software and interpret the result for business decision making

Idwaniduasnisatsnieg wasklanaianisdndulanisgsia

221-209 #0ngIna 3 (3-0-6)
221-209 Business Statistics
Pre-requisite — None
sfuneu: Ll
Basic statistics and their application in the business environment. Topics covered

included, central tendency and dispersion; probability distribution of random variables; and
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normal distribution. In addition, students will learn and practice hypothesis testing,
correlation, and simple linear regression by utilizing a statistical programming package and

using statistics for business decisions.

atAnugiukazn1sUsrendldlugsia IngasUsnovlumenisAnyiluiite wuildudng

Y

ALINANUATNIINTLANEFHD NTUANKIIANUIILTUVDIFIMUTEN N1TUINUAMULUNG N1TNAGRY

auufgu anduiusuaznisonnesdudusgisielagldlusunsudniagunvadfuazldatalunis

AndAUlINN9gsAa
221-210 LATYFANENITINA 3 (3-0-6)
221-210 Business Economics

Pre-requisite — None
Fwdsdunew: Ll

Fundamental economic concepts, principles, and theories that are essential in the
context in which businesses and other organizations operate. Topics include consumer
demand behavior, business supply behavior, an overview of the market structure, and
market equilibrium. In addition, students will learn about the concepts of competition,
monopoly, oligopoly, and monopolistic competition; concepts of profit; forecasting; cost
analysis; and control in the business environment. Additionally, topics such as how prices are
set, how markets function, why markets fail, managerial decision making under uncertainty,
and how governments affect the economy will be discussed in this course. Furthermore,
students will learn about monetary and fiscal policy, business fluctuations, inflation, an
analysis of national income, the balance of payments, unemployment, and exchange rates
and interest rates that are considered to be indicators of the stability of the economy.

wfaiugATYgAand ndnnns uasnguifisududeluuiuniigsiauazesdngdu o
ATIuNT Wdedi1e laun Usenausie neiinTsuaufeanIsvesuilag naAnssun1siavives
5979 MN9IYedlATIEILAYARBNINYDINAIN LarAABNTHYBIANN FainAnwagldFeudiRety
WUIAAYDINITUYITU N1THNVIN FV18TURYTIY LANITUIITURUUKNUIA wuaRaAeafurils g
wensal MIlesgiduny wasnsnualuaninuandeumsgsia uennd musieiadedug ldun

a

BRI BNMSYINUTewaIn ameinatndumal nMsdaaulaniunisdnnisaiglaanuldviuey
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AaN139158 13U 113531997 dnsuaniUisunazdnsinenleniedudidinaissnmaesszuy

LASYEND
221-329 ms"“smsq:ﬁ%’ayjatﬁamié’ﬂﬁu’ta 3 (3-0-6)
221-329 Data Analysis for Management Decision Making

Pre-requisite: 221-209 Business Statistics, 221-210 Business Economics
Uedunew:  221-209 afifgIng, 221-210 LATHFANEATTINT

Types of data, data identification, data collection, data analysis, and the principles,
practices, and approaches used in business. The difference between data and information
and using software tools to analyze data for better decisions are some topics to be covered.
In addition, topics covered include, correlation analysis, linear and multiple regression
models using a spreadsheet, or SPSS, for problem-solving and decision-making.

yiavasdaya N13IWUNUTHAN N1TTIVTI KAENTIATIENTRYA TINTmENNITwaznI5U
foyalulilumssuiiugsie anuuandsseninsoyanazansaumna nsliiniesloveniuaiiing e
foyaifietaglumsdniulauenanidsnseunquiadodug lun msdesgianduiug wudaes
nsanneeidadunaznngalngld Tsunsu spss Tumsieseideyaiiiedslunsuidamuaznnsg

AndulINN9gsAa

2.3. 84ANSLAZN1599N1S (Organization and Management)

Module description
GUDRITREIHEE
Gain knowledge on the management concepts and its functions, organizational
environment and cultures, concepts of human resource management and its role for
organizational success, how recruiting, selecting, appropriate training can benefit the
organizations, effective leadership skills, and their influence and motivational tactics to
overcome the challenges of 21st century multifaceted business environment.
Idfuanuiiferfuuunfnuagniifivesnisianis anmuindeuuas Juussuedng uwifn
maqmﬁﬂmivﬁwEnmmwsﬂ,l,azummwiam’méf’]L%ﬁ]suaﬂaﬂﬁﬂi M3asII Msdeden nsiineusud

winzaufivsglevisensdnsodals vinwensilufiniduszdnsam nasnsudnd nauasnagnslu

Nsassatunala leruEANUTINIINEYeIaN kIR NN g THATIa N aeluAnITIEN 21

UNIINYI18aEI U
#11Un3v1n15 (OBE-TQF2) 45



Module Learning Outcome (MLO):

HAANSNISISEuSvaslugs

1) analyze concept of management, its function to formulate strategy for organization;
organizational environment, national and organizational culture to contribute in performance,
and situations when ethical reasoning, multiculturalism, and internal intergroup conduct
should be considered while making decisions for management and business as a whole.
AnTgiiuaAnvessdnng nihilumsimuanagnsuesesdng anmuindenvedasdns fausssu
sefumALazesAnsifidulunsU Ry uaranunisaliaisddsfuvanaiieasesssy Ay
vanvanen1eiamsTsl uayngAnssussrinanguanghilusaeiviinsdaduladmiunisianisuay
PERRIGIPRH

2) Develop knowledge on the concept and functions of HRM in organization, innovative
ways to solve issues in the HRM domains, the important concerns involved in managing
human characteristics, including training, ethics, diversity, pay, and evaluations, strategies for
employee retention for the organization

ﬁwmmmi’ﬁmﬁ’uumﬁmawﬁﬂﬁmm HRM Tussans wwsluilunisuademlulawu HRM 99
fnaddgiisrdesiunsinnisaudnuausresyud sufensineusy 9395550 AUMAINYANY
N1353183u wavnsUsEdiuna nagnslunssnwninanudmsu oedns

3) Develop knowledge on the prevailing theories, the importance and examples of
organizational effective leadership, the interactions between a leader's leadership style and
successful organizational change tactics, the influence of leaders and the innovative
mindsets needed for leaders in the dynamic business environment

a a [

WawAuineIftungul Tunsvate anudAyLaziieg19v89n1Ie i NlUTEANSNAT0903ANNT

L 6

Ufduiusseninsguuuunmsfivesiniunagndnisiisuudatesinisiivszaunnudnsa answa

Y 9

vasEiwaznsouauAnduinnssunisndudmiudinluaninwindeuniagsianlivends

221-211 NSUINITBIANTS 3 (3-0-6)
221-211 Organizational Management
Pre-requisite — None
IdsAuneu: Ll
Fundamental functions of management, including planning, organizing, leading, and

controlling in the organization; the role of a manager in the organization, and how
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management evolved over time. Topics covered include organizational structures, concepts
of leadership and their role in organizations, employee motivation, managing working teams
and groups in the organization, national culture and organizational culture, diversity, and how
businesses are managing in the global environment.

ﬁug’m%aﬂmﬁﬂms N19219UNY 115958108 m'il,‘fluﬁﬁ’l mamuqﬂuawﬁm UNUIMN
wihfvesfdnnisluesdng wagmsdanisiwasuuladlunmumanan defiaseungusinda wazd
ATBUARUIITELATIATI9BIANT hUdARLArUNUINVBIETlUBIAnT ksegdlaveanidnay nsdanis
funuuazngua Jausssuuszmauas Tausssy mnuvatnnansluesdng msdnnisdawindon

a o

Tumehauldlussiulanuagisiigsadnnisluanmwindeslan

221-322 N153AN1INSNEINTUY Y 3 (3-0-6)
221-322 Human Resource Management

Pre-requisite — 221-211 Organizational Management

IsAuneu:  221-211 NFUIIITOIANTT

An overview of human resource management, its importance, trends, and challenges
in today’s evolving and diverse workplace. The learner will develop insight into how human
resource managers use best practices, add value, monitor talent in the workplace, and
manage the global marketplace. In addition, specific emphasis is given to the following areas:
job analysis, recruitment, placement, training and development of employees, performance
management, and compensation and benefits plan and developing and sustaining
stakeholder relationships.

ANFINYDINITIANIINTNYINTUYBIANUAIAYTBINITIANTT WLy wazauvinmeluns
Fansminensuywddmsvesdnslulegiuiiiinisiasunlasuasiinnumainvate dadnwiay
Bouiinrfunisuimsiams anuddguesmsdnnismineinsuywdlussdnsuaznsdanislusedv
Tlan sauﬁgqﬁﬁa%'uq lAun N1FIATIZI NMTATIV NTNALNY NISENDUINAMSUNTINGIU N159ANS
HANSURURIY Ameuuny nauselevd nsimuuaznsshwvanuduiusiugialadnde.
221-330 Furdmiugsianiiussausnm 3 (3-0-6)
221-330 Leadership for Effective Business
Pre-requisite — 221- 211 Organizational Management

AundeRunau:  221- 211 NMSUSWITRIANNS
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The fundamentals of leadership and its function in overseeing individuals and
organizational systems. In addition, the topics covered include important aspects of
leadership, including effective leadership behavior, its approaches to organizational change,
power, and influence, the distinctions between management and leadership, leadership
strategies to catalyze and support change, change management, its models and approaches
to managerial behavior the dimensions and challenges of change in organizations, change
resistance, and transition management and the effects of an innovative mindset on people
and systems in a dynamic global and virtual environment.

%ﬁ'ﬂﬂﬁﬁﬁuﬂﬂuﬂaﬂﬂﬁﬂuﬂﬁ’]LLﬁzUVIU’WIGUE]\TﬂﬁWJU@MUﬁﬂaLL@%?%‘U“UE]Q?%ﬂi wonani
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mil,ﬂ?iauLLUENLﬁamzéjuuazaﬁuauumimﬁammm nsdansasunUas wuuwazisnislu
WOANTINVOIFUING fAuazaITmMevesnsasuuUaduesing msfumunsasunuas uag

nsdan1sn1sasuwdatiasnansenuvaniAnuinnssuseyaratassruuluansiisuwlasla

N9lusEAUlaNLALANINLINADULEL DU

2.4. N15AANALATN15E8815 (Marketing and Communication)

Module description
Aesugluga
A comprehensive knowledge on effective communication tactics and its significance
in the business environment, the marketing concepts, marketing mix, segmentation,
importance of positioning, various tools to be used for digital marketing and how digital
marketing helps gaining competitive advantage
mnuiiseuaguIiEIfunagnsn1sdeansidussavE A muazaudfyluannuIndenma
5979 UUIAANINITAAIA EIUNANVININITAAIA NMTUUSEIL ATIEIRTYBINITINFLIS Ladasile

An99) Nagltdusunisnainfana wazisnnseainndviatglilaiseulunisuastu

Module Learning Outcome (MLO):

v & a b4
NaaWSmsLiaug%aﬂuQa

1) Develop knowledge on communication and its importance in business, and the

importance of effective communication in today’s changing world
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fimunnnuiiunmsieamsuazanudifnlugsia  uazanuddyvesnsdeasiiiuszansamlulan
Hagiuiasuulas

2) Analyzing the concepts of marketing; marketing mix and describe segmentation,
positioning; the role and significance of marketing in business and society; different marketing
plan and strategies for target market to gain competitive advantage
NMTAATIERUUIAAYNAITHAIN  FIUUTZTAUNNNITAAIALAZOTUIUNITUUEIY,  NITINEILALS;
UNUAEANLAEYIBINTIAIARDSIRILALAIAN LNLNIAAALAY NAgNSTILANAAUd T URaR
Whnedelilsudeulunisudedu

3) evaluating pertinent marketing theories and frameworks; new trends in digital
marketing, and the utilization of digital marketing tools.

N15Us I UN U HATNIOUNITNAIATNALITD 1NTUALMNTBINITAAINATNALATNISLTIAT0INE

ANTHANARINA
221-205 NaNNISNAN 3 (3-0-6)
221-205 Principles of Marketing

Pre-requisite — None

An overview of the basic concepts of marketing and the role of marketing in the
organization, as well as customer needs and wants. In addition, students will learn about
market segmentation, classification of goods and services, the 4Ps, functions of marketing in
institutions and channels, and their effect on society and the environment. Furthermore,
topics such as changing markets, consumer buying behavior and factors affecting their
purchases, and customer relationship management will be covered.

m‘wmmmLLmﬁ@ﬁugmﬁuaqmimmm ‘U‘VI‘UWVI‘U@Qﬂ’liﬁaWGIELUQQﬁﬂiLL@SﬁUWNé]IQQﬂWi‘UE]Q
ané uenaniidnAnwidarldouifsafunisudsdiunain nsduunUssanduduaguinig
WANNIT 4Ps ¥9IN19NITNITHAN ‘LW]U’W]Mﬁ']ﬁ%’é]ﬁﬂ'ﬁﬁ]ﬁ']ﬂiuaﬂﬁﬂi Sw%waﬁuaamﬁmamﬁdma
nsznusedinuuarAnden uashidedug wu nadsuudanemain woRinssumstouasadedi

darasion15TeveeUTlnA TINRNTIANTaNAEUTUS

221-212 N1380ENIN1NgIN9 3 (3-0-6)
221-212 Business Communication

Pre-requisite —-None

UNIINYIRYFELIIU
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rtaRunow: il

Understanding of communication, including its scope, significance, and role in both
internal and external. Students will also study and practice ways to improve their written
and verbal communication, such as how to write business memos, business letters, business
emails, and presentation skills. Writing a professional CV, cover letters, and the strategies and
techniques needed to master interviews are just a few of the topics covered in this course.

nsdeans vouws mmﬁﬁigLLasamummﬂm\‘iﬁqsﬁﬁ]ﬂgﬂmsﬂuuasmauaﬂ FainAnwagly
Brudunsinduiinsiauinuensdeasiadunsdounaznmaya 1wy Fenadsutiufin anamane
LLazaLuaLﬁaﬁamimdqiﬁﬁ] FUVINYZNTULEAUD NISTEU CV U Uyriln maammaqwﬁuaz

A Ao & [ L4 I v
wadandndulunisdunivaianu Wuauy

%

221-461 N1IAAINAING 3 (3-0-6)
221-461 Digital marketing
Pre-requisite — 221-205 Principles of Marketing
IUIFUNDU: 221-205 NANNITAAN

An overview of digital marketing, including digital marketing strategies, digital
consumers, content marketing, strategies, and relationship building for digital platforms.
Topics covered include search engine optimization (SEO) and pay per click (PPP), mobile
marketing; online advertising; tools for the effectiveness of digital marketing; social media
marketing, and website planning and creation for digital platforms.

Y

N139AIAATIVA N15YIINITRaIALaZEUSLINARRYA nagnsuhazn1saeANduiusd sy
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MaskutazasaduleddusuinannasufIva

2.5. ﬂaqwﬁ‘ﬁq‘sﬁml,axﬂﬂil,l,‘liﬂ‘ifu Business Strategy, Entrepreneurship and

Sustainability

Module description
Aesu1gluga
Gain knowledge and skills on strategic plans, tactics and challenges for the external

and internal business environment, concepts of business innovation drivers of innovation in
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business, techniques of idea generation, selections and idea implementation into the

entrepreneurial settings, and know how ethical and CSR practices can contribute to

promoting responsible business and concern for sustainable business and sustainability.
Ie¥unmsuasiinueifeiiuusunagnd naisuazmadalunsaiisuuwafn msidenuaznisih

v
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N159AN1INIANTUUYITIAD WazIImanUfURMuITesTTHLAZANTURAY BUADHIANAINNTD
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duasunnusuiinveulsdedndls gsfanazanumisleiegsiandidunasnudssu

Module Learning Outcome (MLO):

HAANSNIsSEusvasluga

1) Evaluate strategies and strategic plans; dynamics of competition and strategic
challenges in dealing with the dynamic international business environment in light of the
fast-evolving market trends and technological advancement.

Uszillunagnsuaziunagns nadnvoin1swdadulagauiimedainagnslunisdnni siu
anmuadeunngsiasznivUssmaidnatnneliuuliuvesnainfiinuiedssiaiuay
AMUAMIUIMILALUlad

2) Discuss the definitions of entrepreneurship and innovation from theoretical and
practical standpoint, towards the process of starting a start-up.
m3eiieIfumfinaIuvesiuszneunsuazuInnssHIINy IR g u kAU fUAlUaua
AsEUIUNSENAUYRINNTSHsy

3) Analyze how entrepreneurs see opportunities, manage risk, allocate resources, and
value for the business innovation.

Ansegsiguszneunisueaiulonia dan1sauds s Snassmimens wazauduAvedgIne
uInnsIY

3) Create sustainable business to make an impact on the environment following ECG
metrics for the community and society as a whole, CSR practices and its impact in the
business, community and society, and implement business ethics in the competitive business

environment

o
LY

a519gsNIndsduieasimansenusadinaeunumdin ECG dwmiuyuvuiavdinuloe sy wud
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221-326 ms{fmnflsl,%anaqwétﬁanmmiﬁu 3 (3-0-6)
221-326 Strategic Management for Competitiveness

Pre-requisite: 221-211 Organizational Management

dsAUneY:  221-211 N1SUTNTBIANIS

An overview of strategic management and its importance, as well as how to analyze
the external and internal environments of the business. Topics covered include business
strategy formation, implementation, review, and evaluation for competitive advantage in
business. Additionally, specific emphasis will be given to Porter’s strategic matrix, Porter’s
five forces, and competitor analysis. Furthermore, students will learn to discuss issues like
the allocation of resources, leadership, organizational structure, and culture within the
organization.

AMTINVBINTIANTINALNSUAzAINAAYLUIANT MaenITBNTIATIEiaANLINGOY
Tugshoranelunasmeuen wasdsaseunauidodug léun n1sadnagnsvnagsia M lUufUR
NINUMIU NFUTZLIUNS Lﬁammlﬁm%‘umﬂmiLLﬁtJ'\iG?J’uiu‘qiﬁa TnAnwarldFnunieatuaming
Banagnsuaziadondndu 5 Uady vemesines (Porter) mslirsizviguas sawdeUseiiudug wy

ANSINATINTNENS mmnﬂu{jﬁw TAssassnasTausssuluasang tWudu

221-338 §enandedy FSesTsunazanuuRinvaunIdinNYDtasAns 3 (3-0-6)
221-338 Sustainable Business, Ethics, Corporate Social Responsibility

Pre-requisite — 221-211 Organizational Management
eRuneau: 221-211 NFUIUITOIANT

The fundamentals of corporate social responsibility (CSR), including the roles of
stakeholders in CSR, and the relationship between social responsibility and business strategy
for organizations. Topics covered include the benefits of CSR in business; issues
organizational leaders face while developing CSR, sustainable business development,
sustainability policies, practices, frameworks, concepts, and tactics for promoting of shared
value creation for business and society. Moreover, students will learn about corporate
philanthropy and social investing, the concepts of business ethics and their importance in
business, and the basics of service learning.

NANNTNUFIVVRIANSURAYRUADHIALYIR9ANT (CSR) Fesaufaunuimvedildiuladiu
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ANuEAyreuitlugsia uaziiugIunsSeusiunsliuInIg

221-409 N13UsENaUMSHATUININTINNINTIND 3 (3-0-6)
221-409 Business Innovation and Entrepreneurship
Pre-requisite -117-601 Dream and Idea Generation
Fdafunew: 117-601  msisuduanuiuaraufa
The nature of enterprise, entrepreneurship, the role of the entrepreneur,
entrepreneurial business strategy, innovation, and its processes from conception to
implementation stages, as well as their marketing strategies. New idea generation,
development of the business plan, business model, organizational plan, marketing plan,
financial plan, risk management plan, and action plan are some key topics to be covered.
03Ans Madufusznounis nihilvesguszneuns nagninisgsavesuszneunis
wIANTI UAENIFLINNIIURILANSARduALR M uReun AT NAYNSNINITAAIN N3
ARl NMINRILILALEINT LUAaTINY LHLBIANT WNUNITATIN LHUNITEY WNLUTIITAIY

o9 wazluUURnIs

2.6. msﬁ]ué’ﬂsznaumsu,azmvﬂuiaﬁaﬁ 73 (Business and Digital Technology)

Module description
A1asU1Eluga

Gain knowledge on the theoretical and an in-depth overview of how to use
technology to boost business operations' competitiveness, challenges and input-process-
output structures of operation management for business, how to manage risk, allocate
necessary resources to increase value for the new business, role and significance of
technology in the e-business, and choose appropriate technology for the e-business for
value creation, Al opportunities within their organizations, formulate an Al-driven business
strategy, and overcome common challenges associated with Al adoption during business
transformation.

isuanufluyuueadmguiuazsujoi nmsiuddnvesisnsldmealuladifiofiuda

ANENNNTOLUNTUYITUTDITIND AN IMIBUAEIATIATIBUNA-NTEUIUNT-LWINATBINITIANS
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L@1BUEANNYIMENIUNAERITU Al N158aUTUTENININSUAEULUAIN9TIAR

Module Learning Outcome (MLO):

HAAWSNTSISEUsvasluga

1) Evaluate the concepts, issues and challenges of operation management, the input-
process-output structure and its extensions, as well as the ability to implement them to a
variety of operations; the difficulties managers face when implementing and considering
plans depending on the characteristics of business, industry, and cultural differences.

Weswiunfn ot wasanuvinmerein1sdanisnisanlivey  laseaiiedunn-nssuIung-
0WNA  uazdiudevens  pasnsusmainsolunnhluldiumsiunuiivainvaty A

[

snﬂé’wmﬂﬁﬁéﬁ’mﬂmw%mﬁaﬁwLﬁumsuazﬁmimLLmusﬁuagj UANWIYIDITING  QAEIUNTIN LAY
AULANFNNIITRAIUTTTL

2) Analyze the role of innovation in e-business, appropriate technology to generate
value for e-business model and the major innovations in business models, products, and
processes, as well as how e-business promotes innovation.

Anneiunumvesinnssuly  e-business  waluladfimnzaulunsaiyadlifuliee e
business uavuinnssuiddnlulinnagsia wAnfe LagnTzUILNT PaEAILAET e-business
duasuuinngsuy

3) Evaluate core principles, concepts, and technologies behind artificial intelligence (Al)
and its relevance to business transformation, potential Al-driven opportunities within

organizations to drive transformative change
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UsziunannisuinfatazivaluladudniegilowdilyaUseivs  (A)  dazauiedesiung

Y <9

o
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a4) Analyze various strategies to overcome resistance to manage organizational change,
address ethical considerations, and ensure successful integration of Al into business

operations.
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ANUA3EEITULAL FUTDIANANSTUNITIIN Al Wdunsaliugsna

221-332 n1sian1sn1suian1suazmalulagfdiia 3 (3-0-6)
221-332 Operation Management and Digital Technology

Pre-requisite — None

An overview of operation management concepts, including principles, issues, and
practices. Operations in manufacturing and service companies, the production process, the
factors and standards used in production decision-making, control, and production
operations are some of the topics to be taught. Special emphases are given to forecasting,
just-in-time inventories, operation planning and control, quality control, safety management,
controlling the supply chain, and the nature of production management and its function, a
comprehensive overview of the effect of technology on various operating models including
manufacturing, product development, supply chain management, customer facing, and
functions of support (e.g., finance and HR).

AsAluIuLaznIsIANIs Sudeannis Yssnulym wwmeufun lunisaniuanuly
99ANT NMIHAMLAZU3NNS nsvuIunaHan Tadouazamspuildlunisdadulelunisndn msauay
wazNIIAIUNITNER N1IAIANITAUAIAIARIBENVLLIAT NMITIUAY NITAIVANNITANLUIY N5
AUANALAIN NM3TanITANLUaDAfY n3muauaaldgUIL uazunu T fiveIn1sinniIng
wan nnsmesralueaziBunieifunaveunaluladdeuuudnasin1sviausig 4 siudnisuae
dua nsiauNdndue NMsdnnisldguniu Msdnn1sanan wasilandunisatvayudie q (Fu

NSRULAENTNGINTUYYE)

221-410 n133nNIsgsnasiaansalinuazuinnssu 3 (3-0-6)
221-410 E-business Management and Innovation
Pre-requisite: None
AsAuneu: il

An introduction to e-business and the difficulties that surround it. It covers a wide
range of e-business issues, including as e-business models, e-payment, e-stock, and supply
chain management. It also provides a basic understanding of e-business and the associated

information technology. This course also covers the knowledge of corporate unbundling, the
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conceptual framework of the e-business model, and the practical application of e-business,
e-business innovations involving the shared economy and C2C markets, for example
Jowiuieafu e-business AsauAquUsHIiudIL e-business finatnuany FIURFULUY e-
business, e-payment, e-stock kagn133nn1snaslgauniu uananigdlfarudlafiugiety
e-business wazmalulaBansaumaiiisiios ndngnsildsnseunquarufifisatunisusnnguvs
93ANT NFOULUIANTDNLNATIRBIANYIOTnd wazn1sUszyndldauaswesgsiadidnnseting

sa %

winnssugsnadidnnsetindiiferdesiumsugiawuuwiatunaznain C2C \Jusu

221-466 Jyauszividuiriaunaasunuamiegsna 3 (3-0-6)
Artificial Intelligence Driven Business Transformation

Pre-requisite 117-503 Data Analytics and Artificial Intelligence
Fdaduneu 117-503bmsiaszvideyanwasdayausehivg

Core principles and technologies behind Al, identify Al opportunities within their
organizations, an Al-driven business strategy, and overcome common challenges associated
with Al adoption; explore real-world case studies, industry best practices, and emerging
trends in Al applications across different sectors, Artificial Intelligence and Machine Learning,
Al Applications in Business, Al Governance, Emerging Trends in Al and Future of Al-Driven

Business

1%
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2.7. MSANBIMUUINABUAZTZUUNTSANWINENNEIUAUNTITHIIY (Cooperative

and Work Integrated Education (CWIE))

Module description
Aasunelana

A comprehensive understanding how to prepare CV, cover letter and be ready for
professional job interviews, reports and related business reports and grow personally and

professionally to acquire required skills prior to graduation
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A lanAseuAguATISNISWIEL CV IavneUsni uasnseudmiunisdunivalny
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Module Learning Outcome (MLO):

HAANSN1SSEuSvaslugs

1) Create professional CV, and cover letter and prepare themselves for job interviews,
skills to engage in coop activities, and reports and prepare presentation.

4519 CV wuvieonTnuazaanuneUzuiinazinsousiilindsud miunsdunivalau vinvelunsd
dusnlufaNTIU coop LATIIEUL

2) Apply academic knowledge into practice in the workplace, enhance student's
knowledge and work experience, grow professionally and personally to get the necessary
skills before graduation; write projects or research papers on related business topics
thanuimaivnsuldlunsufiaaeu Wuyuamiuazyszaunisallumsviauvesindne
LﬁuimlumEJms?j'WLLazﬁauuﬂﬂaLﬁ'a%’UﬁﬂwﬁﬁﬂLﬁudauﬁ%%miﬁﬂm WeulATINITNIOLNEITATT

Weluidegsianneives

221-491 TBUARNAANE 1 (1-0-2)
Preparation to Cooperative Education

Pre: None
rdsAunou: 1l
To prepare for the training of cooperative education such as writing an application for a job,
a good resume, and how to be interviewed. Developing soft skills such as presentation,
teamwork, leadership as well as personality development. Conducting principle of working
in organization, duties, and responsibilities. Appropriate working attitudes. Application of
theories into work.

WIHUAUNTIUAMTUNITHAYINUERAAANYY WU N15aliRaL NsWsuUTiRED wazn1s
un1walau Wauvinwed199 Wy n1sutaueau nsiuduiy anedun SNSRI
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221-492 AUnNaANYA | 5 (0-40-0)
Cooperative Education |

Pre: 221-491 Preparation to Cooperative Education

aAuneY: 221-491 W3UUARAAANY)

nsuftRmuluanudseneunsiiieadesnisaiuiv laidosnin 16 duans

Practices in business related company minimum of 16 weeks.

221-493 dvnafne Il 3 (0-24-0)
Cooperative Education I

Pre: 221-491 Preparation to Cooperative Education

ATIAUNDU: 221-491 LHTBUANNIANY

nsUftRniluanulszneunmsiigateanisanviv lidesnin 16 dUni

Practices in business related company approximately 16 weeks.

221-423 N3AUAIIDATE 3 (3-0-6)
221-423 Independent project

Pre-requisite - 221-328 Research Methods

JdeAunau: 221-328 szLlguIsivy

The focus of this course is on individual work to prepare academic papers or case
studies or business projects while being suided by advisers and lecturers.
FEATLUNNTTINNUEINYAABITBLAS HLLENEATNIIYINTVTONT AN YINTBLATINITN

gsnalnglasuauuzinnivsneuase191se

Track 1: International Business

nadendl 1 g3naszninelssme
Concentration Learning Outcomes
LO 1: Create international business plan in respect of international management, finance,
and marketing including global financial system, and marketing plan.

Evaluation: Student’s project (3rd year 1 semester)

UNIINYIRYFELIIU
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LO 2: Analyze various legal environment including cross border activities, currency
mechanism, and global supply networks.

Evaluation: Student’s project (3rd year 2 semester)

LO 3: Write research paper or business research with the support of modern data analytical
tools

Evaluation: Research paper or Business research (3rd Year 1 semester)

Concentration in International Business Module 1: International Business
Tupadvianienguivuinsgsiasendielsame 1: §snasendinausene
Module Description:
A1B3UNEYasluga:

Gain knowledge on the international business, the communication and various
negotiation tactics in the global context, impact of cultures on business environment,
different financial systems to operate business internationally, inflation and impact of
fluctuation of exchange rates in international business, and marketing plans for products and
services for international consumers and formulate strategies for the international business
environment

uausifentugsiaseninsUssima msdeasuaznagnénisiasaidesosineg luuiun
Tan nansgvuvesiALsITURRANINLIAGUN9ETAY SrUUNTRuTiuanAaiulunsALiugsia
sewineUszina Ruifleuaznansznuresmnuiumuvesdnswanidasulugsfaseninessina uay
WHUNISAAIRdIMTURAR S 9 LazuInisdmTuguilaadsUsemanazivuanagnsdmsy

ANNLINRBNNNTINITENINUTENA

Module Learning Outcome (MLO):

HaAWSNISISEuTvasluga

1) Apply international business operations; proper communication styles, negotiation
process in the global environment; various cultural context and frame strategies for
international business to gain competitive advantage.

UszgndnisaiiugsiaseninaUsema sULuunnsaeasiiuunzay nszuIun1sasadesesly
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2) Analyze the structure, functions and mechanism of global financial system, exchange
rates of various international currencies, inflation and exchange rates fluctuations and its
impact on international business

Aaseailasaaina nihdl waznalnvessruunsiulan snsuaniasuvesanafuinasemanisg
dniuileuazanuifuinuuesdnsuaniUasy uasnanszusegsRaseninalszima

3) Examine prospects in international marketing contexts, international marketing plan
for the product and services, international consumers from different cultural backgrounds
and formulate tactics for global marketing environment
A329a0UlaN A lUUSUNTNINITIAINTENINUITENA UNUAITNAINTE WINUsTINAG NS UNER Aad9inay
uin3 fuilnaszninasemaaingindemefausssudiuandisiu uaziivuanagnsdiniy

ANNLINFIUNIINNTAAINTEAULAN

221-335 N133AN1333MATEN I TEINA 3 (3-0-6)
221-335 International Business Management
Pre-requisite: 221-106 Financial Accounting for Business, 221-210 Business Economics
Fdadunew: 221- 106 N13URANIRUEMTUTIAY 221-210 LATYEAAINSTINA

An overview of the operations of international business, including its financial,
accounting, and taxation systems. Students will learn about international communication and
negotiation, the g¢lobal environment and policies, cultural context, and differences in
international business. Additionally, topics covered included international strategic
associations, the capital market, economic growth, global strategies and competitiveness in
international business, and managerial leadership and motivation in the international
context.

msfdiugsiaseninsUssne svuumsiu Matyd wazanSens ufssdeansuaznis
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221-411 ﬂ']iﬁui&“ﬁ'j']\‘iﬂizmﬂ 3 (3-0-6)
221-411 International Finance

Pre-requisite: 221-204 Business Finance
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UeAuneu: 221-204 N3RUTINT

Theory and practices of international finance, the fundamentals of the global
financial system, and the function and mechanism of international monetary and financial
institutions in the business world. The development of the world currency system and its
key stages; the components of currency systems and issues influencing exchange rates;
international monetary and financial operations risks; and the fluctuation of exchange rates
and inflation are some key topics to be discussed. Globalization process of the financial
environment, foreign currency derivatives, the balance of payments, and other methods of
hedging against foreign exchange risks using global financial instruments, as well as the basics
of crypto and cryptocurrency and its function in business.

nauiuarn1sufURaudunsiuseninusema vesszuunsiulan wihiwasnalnves
an1tun1siu Muinisdusenissemelulangsfa ~fumeuddyuaznisiassuvanaiulan
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WaY cryptocurrency WAZUNUINNIEGINT

221-412 N13AAINTENINUILINA 3 (3-0-6)
221-412 International Marketing
Pre-requisite: 221-205 Principles of Marketing
JydeAunau: 221-205 HENNIIHAN
An overview of the international marketing environment, including how businesses
enter international markets and how they decide whether to standardize or alter the
marketing mix. Topics covered include international trading, trade theory, international
marketing strategies, and pricing decisions for international markets. Students will learn to
identify consumer behavior internationally, the challenges of product distribution globally,
sales and negotiations, and product or service branding policies for the international market.
Moreover, students will learn to compare and contrast marketing functions across countries
in light of the environment's cultural, economic, political, social, and physical dimensions.
anmMwInaeNN1IRaInsERinaUsEma ensihgsfiaingaainsisseina n1sasennsgu
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waAnssuvesuIlaaluseivaing guassalaztadnalun1sImuendndum n1318 11549537
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TusTIY LAT¥ENY N9klles dauuazdsindau lunaialan

Concentration in International Business Module 2: International Business Environment

TanadylanIEnguIIUITNITTINTENINNUTENA 2: 8NNUINGOUNNTINATENINUTEINA

Module Description:

A1B3UNEYasluga:

Gain knowledge on the international trade concepts, price mechanism, various exchange
rates and its impact on business, different laws, the legal environment and importance of
intellectual property for the business operation, understand how supply chain and logistics
network effect the business nationally and internationally and plan strategies to gain
competitive advantage.

#uanudifsafuuuifnnsfseninedsema nalnsian smsuaniudsusing 9 uagnansynusie
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Module Learning Outcome (MLO):

HaAWsN1sISEuTvaluga

1) Explain the concepts of international trade, price mechanism and exchange rate
systems and compare its effect in international trade, the trade policy, laws and regulations
for the international business

aSuUBuLIANTEINISANSENIeUsEmA  nalnsiA  wavszuudhTuandsy  uaziFeuiisunase
N13ATERinaUsema wleuienisi ngranekasvetaAudniugsiaseninlsene

2) Analyze various law, legal environment around the world and its use in business,
acquired knowledge on intellectual property for the business environment
Aenevingranesineg  anmwsdesmangmneilanuazmsilldlugsie esunwdiu

ningaunedygrdmsvaninuindeuniagsna
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3) Analyze how global supply networks are shaped by international business trends and
its effect on organization, problems with sourcing and trade, and strategic perspective on
how it affects supply chains and logistics.
Annwiiuederisgumunlaniisuuuuegislsnnuunliussfiseninssemalagnansgnuse
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221-336 AINAILINIALazUlEUIBTERINNUTEIA 3 (3-0-6)
221-336 International Trade, Policies and Development

Pre-requisite — 221-210 Business Economics

AwdeRuneu: 221-210 \SYgANARSTIING

An overview of international trade, and its impact on national income. Topics covered
include international trade policy, its importance in the international economy, price
mechanisms in international trade, exchange rate systems, and their impact. In addition, the
balance of trade and balance of payment and their problems in developing countries, tariffs,
its characteristics, and the outcomes of tariff policies, how interdependence arises from
international trade in goods and services, and trade laws and regulations in the global
context are some key topics to be discussed. Furthermore, students will learn about
monopolistic competition and trade and the impact of global trade on the economic, social,
and cultural environment in this course.

N13A1TENINUTEIALAENaNTENURDT181AU9991R AudIAYLarulsuIBNITAITENRIN
Uszma naln szuusasuaniUdsunasnansenusine Tumsiseninasema siufannuaugaves
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221-337 annwIndaunenguingdmiugsiauasninddunelyen 3 (3-0-6)
221-337 Legal Environment for Business and Intellectual Property
Pre-requisite — None
FdsAuneu: Tl
An overview of the law and its application, operating procedures, the legal

environment, contract formation and enforcement in business, as well as agency problems in
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the business environment. Topics covered include: ownership of real and intellectual
property; the fundamental concept of patent, trademark, copyright, and trade secret; the
difference between them; the owner’s rights for patent, trademark, copyright, and trade
secret; the lifecycle of patent, trademark, copyright, and trade secret; and the value of
intellectual property. In addition, students will learn to explain the consequences of
intellectual property on people, businesses, and organizations, as well as business
relationships between debtors and creditors. Local and international employment law,
including employment discrimination, the resolution of conflicts through the legal and other
systems, and ethics in business are also covered in this course.
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221-340 wasldaumunaznisaanisladaandszaulan 3 (3-0-6)
221-340 Global Supply Chain and Logistics Management
Pre-requisite: 221-335 International Business Management
Fdafunew: 221-335 M5IANSEINATENINUTEINA

Key features of global logistics and supply chain management, including concepts,
theories, and upstream and downstream business activities. Topics covered included
demand forecasting, inventory control, warehouse and distribution centers, and international
sourcing for businesses. Special emphasis will be given to topics like six sigma quality,
inventory management, logistics, distribution, and global transport management; concepts
like inbound and outbound logistics, offshore logistics, and inshore logistics.
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Concentration in International Business Module 3: Business Research and Analytics

Tapadvianignguivruinsgsiasendnelsama 3: N15338N19gINAALNITIATIZI

Module Description:
A1asuUevasluga:

A comprehensive understanding on the research methodologies, its types including
descriptive, analytical, qualitative, quantitative, and empirical research; basic process of the
interpretation of statistical data using various software, plan a research project from
beginning till end, understand the role and application of management information system
and think about how businesses create, administer, and maintain MIS in today’s organization;
know data, information and how data mining techniques help to make better decisions in
the organization

mnuithlasgsnsounquinafussleuiside Ussamvesmside Toun meideidmssann
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Module Learning Outcome (MLO):
HaAWsN1sISEuTvasluga
1) Explain various research methods (e.g., qualitative and quantitative research),

appropriate theories for business research

51873 FITereY (@ MTITeBanun ezt daTunn) nquiivngaudmiunsidenisgsia
2) Write literature review from the prior literature to formulate appropriate hypotheses
LﬁduEJ‘L!UWIUVI’JU’JiimﬂiimmmismﬂimﬁauwﬁﬂLﬁ@ﬁmummﬁgmﬁmmzau

3) Analyze data to write research paper for various business solutions
Ainreideyaifiodunuidedmiulugiunsgsiiasie

a) Explain the role of MIS and its importance in today’s business, and the effect of

information system on management and decision making in the organization
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5) Analyze raw data to process for meaningful information and techniques of data
mining for the better decision making to gain competitive advantage
Anseideyanuiiiedszinanafieliilddeyaiiaumuneuazmaialunsiunilosteyaiions
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221-328 52, 08U353 3 (3-0-6)
221-328 Research Methods
Pre-requisite: 221-209 Business Statistics
deRuneu: 221-209 adingsng

An overview of research methods, their types, and their significance and importance
in the academic and business fields. The student will be able to design scientific research,
identify the difference between qualitative and quantitative research, and review the
literature. Formulating research questions and hypotheses, sampling, and how to select
appropriate sampling and scale for research are some key topics to be discussed. In addition,
students will learn to test hypotheses and analyze data using statistical software (e.g., SPSS,
PLS, ANOVA, etc.). Furthermore, students will learn to use referencing (e.g., APA) and
reference software (e.g., Endnote, Mendeley, etc.). By the end of the course, students will be
able to recognize research gaps, choose appropriate research, and write a research paper for
academic and business purposes.

seloUiTiay Ussam wazaudAnueanddslunidvinisuasgsna dnfinwiazanunse
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221-463  STUUANTAUWNANITINNG 3 (3-0-6)
221-463 Management Information Systems

Pre-requisite: 117-501 Computer Skills for Independent Lifelong Learning,
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117-502 Evaluation of Digital Tools
wdeRuneu: 117-501 vinwensldmeuiamesdmsunisiseusnaendin
117-502 nMsUsfiupesiiefdng
Definition, roles, and characteristics of management information systems, including
the structure and importance of information systems, and the roles of information systems in
the organization. Special emphasis will be given to topics like types of information systems,
information processing, enterprise, and inter-organizational information systems. Moreover,
the effect of information systems on management and decision making at the organizational
level, information systems and organizational strategy; information systems in society and the
world will be taught.
Ssuumiaumﬂﬁuug’mﬂ‘ssnauﬁm AN UNUIMNTT SN BAIZ0ITEULAITAUWA
Tnsead1a audidgyressruuasaumaluesdng Sasdvitodidysieg Wud Ussinnvesssuy
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221-464 Data Science and Business Intelligence 3 (3-0-6)
221-464 IngansdauguarszuugInadanses
Pre-requisite: 221-209 Business Statistics
UeAuneu: 221-209 #0A5IAY
The basic concepts of data science and its principles, as well as the significance in the
business world. Sources of data the company can use data mining techniques for business;
and its use in various business applications to enable business intelligence; principles and
practices of business intelligence and data analytics to aid firms in operating in a highly
competitive environment, to enable improved business decision making, and exploit new
business possibilities to enhance competitive advantage.
LLu’Jﬁmﬁug’]umaﬁwaﬂﬁﬁamﬁamﬂauawé’ﬂmﬁ naonIuAUEAylulangsia WnasTiLves
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Track 2: Hospitality and Tourism Management
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Concentration Learning Outcomes

LO 1: Develop knowledge of the service industry including room division management and

front office management.
Evaluate: Student’s project (3rd year 1 semester)

LO 2: Prepare various menu with the culinary skills, knowledge and management
Evaluate: Role play (3rd year 2 semester)

LO 3: Design the event and tourism planning and management.

Evaluate: Role play or real practice (3rd Year 1 semester)

Concentration Module 1: Hospitality and Hotel

lugadvanizngudu 1: MsUInIsuazlseusy

Module Description:

A1BsUNEYasluga:

Students with a comprehensive understanding of the service industry, tourism, room division
management, and front office operations, preparing them for successful careers in the
dynamic hospitality and hotel sector.

anudlaiinseuaquifedfugramnisunIsuinig Msvieniier Msdansununfosin waznns
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Module Learning Outcome (MLO):

HaAWSNISISEuTvasluga

1) Understand the history, evolution, and significance of the service industry
2) Develop knowledge and skills in service operations and management
3) Gain insights into the tourism industry: Students will explore the evolution, meaning,

significance, trends, and characteristics of the tourism industry

a4) Acquire knowledge of room division management: develop an understanding of the
key principles of room division management within the international hospitality industry,
students will explore new technologies and tools used in room division operations.

5) Master various aspects of front office operations
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6) Develop essential skills and attitudes for front office excellence; understand the
importance of teamwork, professionalism, and attention to detail in providing outstanding
guest experiences.
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Module’s courses: ‘J’]Eﬁ‘dﬂﬂ&lﬂa

221-213 N15IANIMsUIMIUaENIsiaaLiIUUYsIINTg 3 (3-0-6)
221-213 Integrated Hospitality and Tourism Management
Pre-requisite  None
IdsAuneu Ll
History and evolution of service industry for example, hotels, airlines, airports,
hospitals, arenas and restaurants; types of service operation; organization chart; principles of
service management; basic knowledge and skills of service, service for food and beverage;
relations between departments within service organizations; co-ordination between service-
oriented business and the other related businesses; Evolution, meaning, significance, trends,
characteristics, as well as major and supporting components of the tourism industry; tourism
impacts, planning and development concepts; governmental roles and policies in developing
tourism organizations in national and international levels including information technology
for tourism, hotel related case studies are main in this subject
UsiRenansuasn1simuIveIgnavnssuusng wu dsesy, sy, auiudy, lsmeuia,
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221-307 MIUsmsdiansesinegneaieassduazaudsiy 3 (3-0-6)
221-307 Innovative Room Division Management and Sustainability
Pre-requisite  None
JsAuneu il

The key principles of room division management within the international hospitality
industry; dynamic hospitality sector; the importance of room division department;
housekeeping management, new technologies and tools, Industry Trends and Future
Directions in Sustainable Room Division Management, Eco-friendly Amenities, Green
Certifications, and Community Engagement, Sustainable Practices in Room Division: Energy
Efficiency, Waste Management, and Green Technologies

NANNTEAYTDINITIANITUNUNTBINN IUBRAIMNTTUNMTUTNTTENTNUSUNA n1ANS
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221-465 N15IANTSHAUNSIUABUSUdUnTTulsSssuLAzLaUNAIATURINE  3(3-0-6)
221-465 Front Office Operations and Digital Applications
Pre-requisite  None
FsAuneu Ll

Various aspects of front office operations, including guest services, reservations,
check-in and check-out procedures, concierge services, handling guest inquiries and
complaints, and managing communication channels within the establishment; effective use
of technology in front office operations, such as property management systems and online

booking platforms, importance of creating a positive first impression, ensuring smooth guest
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experiences, and maintaining a high level of customer satisfaction, digital applications in front
office operations, essential skills in communication, problem-solving, organization, and
multitasking, emphasizes the importance of teamwork, professionalism, and attention to
detail in delivering exceptional front office services.
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Concentration Module 2: Food and Beverage

Tugadvnawizngudvn 2: 8mnsuazIATesAL
Module Description:

AaUTgYasluna

Gain knowledge on a solid foundation in gastronomy, culinary skills, food and beverage
service, restaurant management principles, effective communication, and collaborative
management and able to engage careers in the food service-restaurant industry.
lé’%ummﬁuuﬁugwﬂué’mmiﬁ’]mmi Vinwgn19¥ie1m1s NMIUINITeIMIuATLATEIAN MANATS
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Module Learning Outcome (MLO):

HaAWSNISSEuTvasluga

1) Develop a comprehensive understanding of gastronomy

2) Acquire culinary skills and knowledge

3) Understand equipment and service techniques in food and beverage operations
a4) Learn restaurant management principles

UNIINY 1T
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5) Understand effective communication in food service-restaurant operations
6) Gain knowledge of front and back-of-the-house management collaboration
1) Wannanudlafiaseunquiigafunisie s
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5) iWlansdeansiifiuszansnmlunisdidunuuinisens - $1uemns

6) asuanuslunisvihnunudulunsdnnismihiunasndsiu

Module’s courses: iwaﬂﬂﬂuga

221-217 UIN15OMNTUALIATENRAY 3 (2-2-5)
221-217 Food and Beverage Service
Pre-requisite  None
rtadunow  1ddl

Equipment in food and beverage service; cleaning methods and maintenance of
equipment; pantry and sideboard preparation before servicing; types of food and beverage;
technical term; food and beverage control.

pUnsalldlun1suiniseisuasialesiu nsmANNazeIALar NsRUATNYI 1ATosile
inedlivdinsing q mswoumsieudeauinns AnuiiAeafunisuinisesnsuastAesia LuUssY

o

AANTIMATANIZAUNTATUANEIMTHALAS DAY

221-306 ANEASNISYIN0IMNS 3 (2-2-5)
221-306 Gastronomy
Pre-requisite None
IdaRuneu bl

Art and science of good eating, appreciation of food and its culture, understanding,
and enjoyment of food, its flavors, textures, aroma, and presentation, the history, traditions,
and techniques of various cuisines, social, cultural, and environmental factors that influence
food production and consumption. Culinary arts, food science, anthropology, and sociology,

exploration of ingredients, cooking methods, food pairing, menu planning and the creation of

UNIINYIRYFELIIU

)

#11Un3v1n15 (OBE-TQF2) 72



unique culinary experiences, food sustainability, nutrition, and the impact of food on health
and well-being.

mansuazAatueinisiulsnuomsiia mafunuevese ey Tausssu muidile
LAYAVBINAAINALYEINS SaUA Raduia ndu uaznnsuiaue Useid Usemd wazimadaves
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221-309 NM5IANIARMIAITUAZNTI AR 3 (3-0-6)
221-309 Restaurant and Catering Management
Pre-requisite  None
dsAuneu il
Basic culinary skills and food service-restaurant management; current food service
restaurant industry topics and standards; critical thinking, financial analysis, industry
technology, social media, customer awareness, and leadership in the food service-restaurant
industry; food service-restaurant operations and the importance of communicating effectively
to diverse audiences, purposes, and situations in food service-restaurant operations and
management; learn how the front of the house and the back of the house of management
operate and collaborate and obtain value-added certifications in the industry to help launch
themselves into restaurant/food service careers.
ﬁﬂwsﬁ"ﬂﬂiumsﬂ'gﬂmmﬁLLazmiU%msmmi—mﬁﬂms%ﬁummi; Widokazuinsguly
PRENNIINUINITOIMNT- UM 5UIq0Y; N15ARNEENTIATIEToENslmnNG, N1TIATIENNNTTRY,
weluladgnavnssy, Fodsauseulati, msAnwigndn, uavenuduiirlugramnssuuinisems-
SUDIMIS; mwﬁLﬁums*u%m3@'11/1'1'3—%7’114@'11/1'13LLazmmé’wﬁiyuaqmia"aaﬁasiwﬁﬂszﬁm%mwﬁ’u
ﬂejw,ﬂmu'mﬁuafmwaw; SeudIsnsinumiukasaesulun1sIanisuassiuiie iy uazsy
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Concentration Module 3: Exhibitions and Tourism (9 credits)

Tugadvuanienguiu 3: dnssAnisuaznisvisaiien

Module Description:
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A1asUevadluna

This module provides understanding of the tourism industry, MICE industry dynamics, social
recreation concepts, event planning and management, and the value of recreation in society.
By the end of the course, students will be prepared to analyze and contribute to the
development and management of various tourism and recreation-related activities.
Tanudlafefugramnssunisieadiey nainueagnamnssuMICE uuAnfumuinismiedan
MFINUNLULAZATTANS waznuAvestunuinsludsay Weaundngns dniouasniondias

Aaszikazinlugnsimuken15Inn1sAINTIUNNLITeiUNIT RN N IRa HUNUINT A9

Module Learning Outcome (MLO):

HaANSNIsSEusvasluga

1) Gain a comprehensive understanding of the tourism industry

2) Understand the importance and dynamics of the MICE industry: Students will
recognize the significance of the MICE (meetings, incentives, conferences, exhibitions) industry

within the broader tourism landscape.

3) Explore social recreation and its relationship with hospitality and tourism

a) Develop knowledge in event planning for social recreation

5) Analyze the value and trends of recreation in society

6) Develop skills in event evaluation and management: understand the factors that

contribute to decision-making in event planning and management, including logistic
considerations and industry standards.

7) Apply theoretical knowledge through case studies and field trips

1) ldsumnudilafinseunauiieafugramnssunsvieaiien

2) WlapnudAuarninasuuUasesgrainnssuMICE : dnAnwiagaseniindsnnudidnvos
9AAWINTIUMICE (M3Usen Avgdla msdssau nssenis) melugivfminsviondieafinedu

3) dsatiununemnediauuaranuduiusiunsuinsuagnisviesiien

4) faunarudiunsnsusuianssutunuinsiiiedaes

5) IATIEiRuAuanTERatunuINTludny

6) Wauinwelumsusaifiuaznsdnnisnu: Whladadeiilugnsdnaulealunisnaunuanuuas
N159AN73 SuiadeRsamuladainduaziinigIuanaing sy
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Module’s courses: iﬂﬂ%‘tﬂiﬂu@a

221-216 N153ANSUTEYN dnssAnsuaznsvieaiisnitaidusneda 3 (3-0-6)
MICE Industry

Pre-requisite  None
FrsAuneu - Tl

Importance of MICE (meetings, incentives, conferences, exhibitions) industry - Meeting,
Incentive Travel, Convention and Exhibition; factors affecting MICE; special marketing events;
procedure of pre-event operating, on-site management and post-event evaluation; factors
affecting decision making of MICE organizers and participants; management of location and
place; logistic and standard in MICE industry; case studies and field trip to organized events.

Anuddy uaztladuiiinaenisinUszynosAng mavieafisnileiduseta s Uszaw
J1dn Nukandumuaringsanis wazinssufienainisnain Juneumsadusuney nsda
U 5EIeaNsinay uagndansinau dadeitinadenisdndulaamividnn uuaziidisn vy
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NSANYIRNUUTEYH NULEAIFUA AL INTIANITUBNANIUN

221-219 NFINNITUUNUINITHAZAUNUING 3 (2-2-5)
Recreation and Leisure Management

Pre-requisite  None
IdsAuneu Ll

Definitions, attributes and aims of social recreation; value of social recreation; types
of recreation; attributes of leader for recreation; camp and field trip for social recreation;
relationship of recreation and hotel and tourism business; importance of recreation in
present society; trend of recreation, leisure concepts and recreation planning, sport event
planning.

ANUMINY AudnyziasiUMINgYeIiunuINTg AuAwazUsEleviveeiunuInig Yilauas
Usennveafianssuidunuinis auanvuzesiitunuinisiiunsinlasainisfianssuaiey
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221-341 mMsdamsnsviaaiien 3 (3-0-
6)
221-341 Tourism Management
Pre-requisite  None
dsRuneu il

Introduction to tourism, Evolution, meaning, significance, trends, characteristics, as
well as major and supporting components of the tourism industry; tourism impacts, planning
and development concepts; governmental roles and policies in developing tourism
organizations in national and international levels including information technology for
tourism.

ATIIMUINTT, AUUNNY, AMNEIALY, Wualty, Snwuzlaniy, TINdsdIulTEnaunanuas
aﬁuaguﬂaﬂqmaﬂﬂﬂiiumiﬂmLﬁm; maﬂiwumaqmiviauﬁm, LUIAANTITITILHULAZNITHUN;
unumvesssutaazulevislunmsiauiesdnseaiiealussfurifnaysefuuiuivasiuds

wialuladansaumedniunivioaiien
nguvaeNEs 9 wilefin aniseuanseIudelul viadvrdugneluuminende
Free Elective Courses: Choose to study from the following courses or other courses

within university, totaling 9 credits.

Free elective courses

S183¥1LaaN
221-312 N15L9591619599U0909ANS 3 (3-0-6)
221-312 Organizational Negotiation

Pre-requisite —221-211 Organizational Management
0eRUnaU:  221-211 NTUTWITOIANTT

Theories and approaches of conflict, as well as various conflict types, including
interpersonal, intrapersonal, and intergroup conflicts; negotiation theories, processes,
strategies, and techniques. In addition, topics like language barriers in conflict and negotiation
as well as conflict resolution and international and cross-cultural negotiation are taught. By
the end of the course, students will be able to apply a variety of negotiation techniques for

conflict resolution and organizational decision-making.
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221-313 NOANTTUBIANTS 3 (3-0-6)
221-313 Organizational Behavior

Pre-requisite — 221-211 Organizational Management
IdsAuneu: 221-211 ASUTAITOIANTT
An overview of organizational behavior, OB theories and concepts, as well as
individual, group, and team behavior in the workplace. Moreover, theories of motivation,
politics, and power in the workplace, organizational structure, culture, and environment are
all explored. In addition, it's essential to address decision-making, communication strategies,
rewarding behaviors, different personalities, and cultural diversity.
mqngLLazﬁagaﬁugwmquamiuam‘ﬂi AN ANTIUVRY UAAA NEY waznguaulu
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221-314 N1IAAIALAZNITUITVITIANTU ISR 3 (3-0-6)
221-314 Marketing and Incentive Management
Pre-requisite — 221-205 Principles of Marketing
UIAUNDU:  221-205 NENNITAAN

The functions and importance of marketing in businesses, organizations, and society
in this course. This includes learning about marketing plans, marketing strategies, target
audiences, and the marketing mix. Some important topics to be covered in the classroom
include market segmentation, advertising, retailing, the impact of technology on marketing,
product development, pricing, and distribution. Also, by discussing numerous case studies in
class, students will learn about the limitations of marketing in business and the function of

the marketing manager inside an organization.
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221-315 ANSUSHITNNSIRBILAZNNSENLES NN AR 3 (3-0-6)
221-315 Advertising and Promotion Management
Pre-requisite — 221-205 Principles of Marketing
JdaRuNeY:  221-205 BENNITAAA

Fundamental ideas of business advertising principles and practices, omnichannel
marketing communication development, and the effectiveness and potentials of advertising
in a globally networked society. Among the most important subjects to be covered in the
classroom are how to choose advertising media, the functions of mass media in informing
target consumers about products, how to promote brands, and how to build long-lasting
businesses. Also, students will learn to examine the function of promotion in marketing and
talk about numerous real-world advertising and promotion tactics used by businesses to
obtain a competitive edge.
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221-339 N15IATIEAUAZIANTITNITAYY 3 (3-0-6)
221-339 Investment Analysis and Portfolio Management
Pre-requisite — 221-204 Business Finance
UsAuneY: 221-204 N1SRUGIAR

Basics of investing, including their importance, an overview of financial market theory,
investment, and portfolio management. Generally, any investor needs to make two major
decisions: how to allocate their overall investment among the various asset classes that are

accessible, and how to choose the assets within those asset classes to invest in. Special
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emphasis will be given to topics including how to manage a portfolio with different securities
according to risk and return; equity and fixed income investment and valuation; derivatives
used in the financial market to manage financial risks; and a summary of the portfolio
management tools available for managing portfolios.
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221-342 msﬁaaﬂswﬁaqiﬁaszw'jﬂﬁwusssu 3 (3-0-6)
221-342 Intercultural Commmunication in Business

Pre-requisite: 221-212 Business Communication
Apradunew: 221-212 nsdeansnegsna

Cultural theory, explain how to manage culture in international business, and explore
the cultural differences in organizational structures, value systems, communication styles,
and belief systems. A few other essential topics to be covered include how different nations
manage, reward, and motivate their workforces, as well as how to successfully plan, operate,
and negotiate in the global marketplace. Other topics to be addressed include obstacles to
cross-cultural communication and cultural bias, and how to overcome them.

e TausTIy 35133015 TRusTTNAMSUTIAATENnI Nl TEmALaEN15ETIALLANGNS
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221-441 N139ANIIATIAUAT 3 (3-0-6)
221-441 Brand Management
Pre-requisite: 221-205 Principles of Marketing

FUIAUNDU: 221-205 KENAITHATN
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Overview of what a brand is, as well as its significance and value to a business, in this
course. Students will learn and practice the principles of branding, such as brand equity,
corporate branding, brand value, brand positioning and architecture strategies, and digital
brand strategies, in order to build and maintain a strong brand and its successful business
strategies.

ANUNINEY ANUEIATY UAENISHAMAIMIITINIVDUUTUA laziSeuinmannislunisasiauy
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221-404 nsusmsdamsanudeslugsiasedulan 3 (3-0-6)
221-404 Risk Management and Insurance in Global Business
Pre-requisite: 221-204 Business Finance
UeAuneu: 221-204 N5EUEINY

An overview of risk and the different categories of risk, as well as help students
recognize, assess, and manage the risks associated with doing business globally. Students will
also gain knowledge of how to evaluate financial, economic, and political risks in
international companies. Also, topics including the risk management framework for
international business, defining risk management strategies, and risk mitigation related to
international firm operations, selection of insurance, types of insurance, insurance agent
ethics, corporate governance and enhance the insurance.

arudd AT TuUSTIRazNSSanIsAdEY Useiuanudes  wagdnnisanudesd
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221-405 wgAnssuuazn1sandulavauilan 3 (3-0-6)
221-405 Consumer Behavior and Decision Making
Pre-requisite: 221-205 Principles of Marketing
JaRune: 221-205 NaNN1TAAIN
A broad understanding of consumer behavior, as well as information about consumer

decision-making processes, social impacts on consumer behavior, and consumer

UNIINYI18aEI U
#11Un3v1n15 (OBE-TQF2) 80



psychological responses. Some essential topics to be covered in the classroom are the
impact of consumer decisions on marketing decisions, the development of marketing
strategies in response to consumer behavior, and consumer motivation, attitudes, and values
in relation to other cultures.
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221-406 N153ANTIgNANEUNUS 3 (3-0-6)
221-406 Customer Relationship Management
Pre-requisite: 221-205 Principles of Marketing
IUIFUNBU: 221-205 NANNITAAN

An overview of the information systems technologies available for creating a
customer-focused company based on customer information and data, employing existing
data to improve customer interactions, collecting data for upcoming marketing initiatives, and
giving the company strategic direction. Emphasis is given on topics including customer life-
cycle management, customer lifetime value and measuring customer profitability,
relationship marketing, failures in CRM implementations, as well as CRM's function in
marketing management.
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221-214 AMATNUAZNITIBNLUUNITUINNS 3 (3-0-6)
221-214 Service Quality and Design
Pre-requisite  None
dsduneu il
Deliver quality service to clients; the meaning and importance of quality; value of the

clients and service quality; the essential components of quality management process and

UNIINYI18aEI U
#11Un3v1n15 (OBE-TQF2) 81



process to implement quality in the tourism and hospitality industry; impacts on

organizations and the significance of service quality to tourism and hospitality concepts.
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221-218 gnamNTINNTUY 3 (3-0-6)
221-218 Aviation Industry
Pre-requisite  None
Jdsduneu 1l

Aviation industry; organization management of aviation industry; business merger and
acquisition; differences in services of each airline; types of aircraft and maintenance;
components of aviation industry; airlines operating licenses; airlines and networking; ticketing
and reservation; passenger management; international law and immigration; custom; air
freight; trend of aviation industry; related organizations.
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221-310 nsviaaiiiendegunm 3 (3-0-6)
221-310 Wellness Tourism
Pre-requisite  None
dsduneu g

Health tourism types; Factors that drive health tourism forward; Factors affecting
international facility choice; Health tourism in different regions throughout the world and
globally competitive countries; The Role of intermediary institutions in health tourism; Health
tourism policies and Incentives; The Legal and Ethical Dimensions of health tourism
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221-308 é’uuuﬂuqmmwnssumsﬂauﬁ&nua:msu’%ms 3 (3-0-6)
221-308 Seminar in Tourism and Hospitality industry
Pre-requisite  None
Ftaduneu 1l
Presentation and discussion on current interesting issues concerning tourism and
hospitality industry; analysis of solutions; lectures given by experienced and qualified
specialists; research and report required.
msﬁwLauaLLagaﬁﬂiwﬂcymﬁmauiﬂuqmm‘wmsumﬁ‘viaqLﬁaaLLazmsu%mi AT WD
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221-344 N1353ANTINAFIMTUIASMNTIUNITUINNS 3 (3-0-6)
221-344 Crisis Management for Hospitality Industry
Pre-requisite  221-204 Business Finance
dedunew  221-204 M3RUTINT
Information concerning the Hospitality industry in major countries; Hospitality
legislation; crisis management plans applying to the hospitality industry; regulations for
hotels, restaurants, and bartenders; failure to satisfy legal obligations
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221-407 nMsvuTesNIn U auSuULAS 0 e du 3 (3-0-6)
Flight Attendant Operation

Pre-requisite  None

Emergency procedures, first aid, flight rules and duties of flight attendance; flight

procedures, custom regulations, and customer service
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221-408 N133ANTTE093D 3 (3-0-6)
Cruise Management
Pre-requisite  None
Jdsduneu 1l
Essential understanding of elements relating to life and work on a cruise ship; History
of cruise industry, players, customers, regulations, concerns such as safety and security.
audlansudufenfussduszneufiieadeatuiinuasnisvinuuuedisng Useia
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221-467 mMsvieaiisanuanuaulafiae 3 (3-0-6)
221-467 Special Interest Tourism

Pre-requisite  None

deAuney 1l

Meaning, formats, types and activities of special interest tourism according to tastes
and life styles of affinity tourist groups such as senior tourism, health tourism, gastronomy
tourism, solo female travel, leisure and slow tourism, adventure tourism, historical tourism,
gaming tourism and shopping tourism, religious tourism, film and drama tourism.
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4. 318AZIBYANANTNITITIUTANNINTFIUAMIATTAUYANAN T

Learning Outcome of Higher Education Qualifications Framework

4.1 1ATFIUANATZAVIANANEN

Standard of Higher Education Qualifications Framework

No. PLOs
A3 inwy 3Y5I anwaLyAna
Knowledge Skill Ethics Personal
Characteristics
11 (12|13 (14]21(22]|23|31|32]|33 4.1 4.2 4.3
PLO 1 Communication X X X X X X X X X X
PLO 2 Analytical Skills X X X X X X X X
PLO 3 Innovative Leadership X X X X X X X X
PLO 4 Digital and Technological X X X X X
Skills
PLO 5 Global perspective on X X X X X X X X X X X
business
PLO 6 Environment and X X X X X X X
sustainability
PLO 7 Entrepreneurship X X X X X X X X X X X

UNIINYIRYFELIIU
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4.2 AUADAATIIYRINATNSN1TTEUSVRMANgAT (PLOS) AUNIATIUARIAITE

Program Learning Outcomes (PLOs)

9

[

AUgANANEI

NAANSN1T38UVRINANEAT Program Learning

WINIFIUAMIAINITANE (

Qualification Standards)

outcomes (PLOs) AUAYS AUYinYe AUATETITU AUAMENYILY
Knowledge Skills Ethics Character
PLO1: Communication: demonstrate effective | K1 Demonstrate P1 Oral and Written | Al Plagiarism Cl1  Responsibility  and

communication skills both orally and in writing
to express concepts, ideas, analysis using
appropriate tools

PLO1: ﬂ’]iﬁﬂa’]i: LLﬂﬂQﬁﬂH%ﬂ’]igaﬂﬁiﬁﬁ
‘Ui%?’ﬁn%ﬂWWﬁ’jﬂﬁ’JEJ’JW’«J’]LLaSﬂWSL‘dUEJUL‘W‘BLLE‘WN

LUIAM AUAR N1SIAS1ElnelyiaSeslien

knowledge in creating
presentation, writing
letters, memos and
articles and participate in
discussion and

negotiations in business

communication

P1 nwsﬁamwwuazma
e

P2 Critical thinking and
problem solving

P2 N15ANBE1ILATITTILAY

N1989NLAYULUUNIDNIS
auifindvdns

A2 Fabrication - falsifying
or misusing data in any
academic exercise

A2 Ansdaauuuad - NS

accountability - n158A21Y
Suinvau

C2 Lifelong learning - N3
Boufesnaddu

C3 Collegiality - A2131Tw

AAg1UTNTIIUITTN

Wiangau uanspuglunisaireninaue | msudlotgmn Uasudeyaniensliteya | C4 Integrity - AuTedng
MATGUIAMNG UUINNIUTHR | p3 Creativity, originality | AnUszLanlunisinaunis
wazunau wazddudiulunis o -

_ . and initiative 39INT
aAUTIIKazNI5I93916a 03l .. .

N P3 A21IUAAATINETIA AU
3309

[ [ '3

K2 Apply knowledge i WulananymuhagAIu

: nszhoseiy
using relevant learned
theories from courses to P4 Leadership,  social
related stakeholders, influence and negotiation
analyze problems, create skills

AN INGIAYFE I

o
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strategies, and

communicate solutions to

various stakeholders

s

Uszgnanauilun1slinguin
WVeatesmieuiurlunasanieg
|y vy o o A v

Aeffidiulddludenineates
Aasendyny afenagns uay
= as v Yo val v
FoanTisundymlvidudiidule

AULFLNLANANGTU

P4 vinweglun1sidudin n1s
da@Sunanssnun1edeny

LAZAITLATINOTOY

PLO 2: Analytical Skills: develop analytical skills
by using data and information and solve
business problems for decision making and
forecasting

PLO2: in¥sN15IbATITH: WAL NwELasnNIg
Answilaglidoyauardoyaasaumaiiondly

Jggvnsgshaiiemsdnaulauasyiungeuan

K3 demonstrate
knowledge in engaging in

critical  thinking, analyze

business phenomena to

identify opportunities

K3 wansnduilunisiiniude
As1¥ied19InTal AL
Usnngmsaligshaiiteszylenia

K4 wuse theoretical and

practical knowledge to

identify pertinent issues

and develop creative

solutions  to  address
problems
ka Tdauinguiuasudianislu

mssrylyminettosuagiamn

P5  creativity, curiosity
originality and initiative

P5 Ar1uAnaseassh Sosln
AI1NNSEADIasULAaEAINY
nszAosodu

P6 critical thinking and
problem solving

P6 N15ANBENIILATILILALANS
uAlodlaywn

P7 Technology use,

monitoring and control

P7 n1sldwmalulad nsmsivdeu

HRZAIUAN

A3 learn to apply ethical
decision in business

A3 Feuinisuszendlenig
dndulafidusenegainlu
3319

Ad Apply building blocks
for right or wrong practices
happening in the business
worlds

Ad Uszgnalddisaanlunis

a519AnuiuiieItunng

UjuRngnusediaiiinuly
langsia

A5 plagiarism, and

fabrication - falsifying or
data in

misusing any

Cl  Responsibility  and
accountability - n158iAY
SuRinau

C2 Lifelong learning - N3
Boufernadsdu

C3 Collegiality - A2131Tw
Aag1uinTIAINTN

v &

C4 Integrity - ATednd

UNIINYIRYFEI U

o
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FFnsudlveeneadreassa

academic exercise

A5 N15a0NLEEULAENIS
Uaouuas - M5nyansely
Jayanalun1suian1smi

sl 9

PLO 3: Innovative Leadership — use appropriate
leadership skills and styles in organizations,
solve and provide innovative solutions by
leading team:s.

PLO 3: Aandudiuinnssy Minwenazguuuy
madudirmunganluesdnsieudluuazls

muugimawinnssulunsunlatymlagldnisi

P

K5 apply theories of
leadership approaches in
the practice, prepare plan,
organize and lead teams
and work groups in the

organization
K6 Uszananguisdauinnssuly

MIUGUR wIsuung dnnsuay

P8  Leadership,  social

influence collaboration

and negotiation skills

P8 n1stlugun nasdaasu
NANTZNUNINEIAN NI1TY191U
TUAULAZYINBENITATINADTDY
P9  creativity, curiosity

originality and initiative

A6 learn to apply ethical
decision in business

A6 Beuinsusegndldnig
dnaulafiduseregainlu
3319

A7 Apply building blocks

for right or wrong practices

Cl  Responsibility —and
accountability - n158A1Y
Suiinvau

C2 Lifelong learning - N3
Boufesnaddu

C3 Collegiality - A2131Tu
Aag1uinTI I TIN

o ¢

C4 Integrity - AuTednd

Ny oo o . | happening in the business
iilnnuuarnguailuesdng P9 A mAnd1eaTe 1T0slnl
q AIIUNITRAB30SULAT AT worlds
Ké apply knowledge in ¥ Y
] ] ] ns¥fiosasu
developing innovative
i P10 critical thinking and
ideas and plans for
) ) problem solving

pertinent  issues  and A .

P10 N5ANRENNIATIERLALNIT
recommend solutions to

uilutgym
the various stakeholders
K6 Uszgndainuiluniswmun
ANARAS1SETTALAZUN AN U
Ygyniifertoanazuuzinisnis
wilaliungdduladiuden
WANEAIAY

a %4
UN1INYIAYTEIN

o

11939115 (OBE-TQF2)

88




PLO 4: Digital and Technological skills - apply
appropriate digital and technology tools to
solve business problems and challenges and
increase efficiency.

PLO 4: finwzAineauazimalulad Wienadesile

Aavianazwaluladimnzansnlglunisunlatym

wazAuelugsiawaziuUsEansnm

K7 apply knowledge in

using digital technology

tools, analyze big data for

decision making

K7 Usegndaituilunisld
= & Aaa v a <

w3esiowaluladfnang As1en

Joyalvejdmiunisindula

K8 demonstrate

knowledge in  utilizing

various software for data

analysis and  decision

making
k8 uansmmilunislivonduas
14 q dmfunisiiasigvideya

wazn1sanaula

P11  Technology  use,

monitoring and control
P14 m3ldmalulad n1smsiaseu
waTAIUAY

P12 critical thinking and

problem solving
P15 NM5ARBENIATIZLALANS
uAlatgym

P13 creativity, curiosity

originality and initiative
P16 ANARAS19ATIA LSaalnd
AlINNSERDIaSuULAaT AN

A A v
NITADIDIU

A8 learn to apply ethical
decision in business

A9 Apply building blocks
for right or wrong practices
happening in the business
worlds
A10 plagiarism, and
fabrication - falsifying or
data in

misusing any

academic exercise

Cl  Responsibility  and
accountability - n158A213
Suiinvau

C2 Lifelong learning - N9
Boufenadsdu

C3 Collegiality - A2131Tu
Aag1uinITIWINTN

v ¢

Cd Integrity - Audedng

PLO 5: Global Perspective on Business: develop
competencies to understand the dynamics,
challenges and benefits of diversity and
inclusion in business.

PLO 5: yuu03lanvodgsna: Wwu1AI1u3

K9 apply knowledge in
developing a
multicultural, and
international mindset to

find opportunities, analyze

P14 communication, social

and cultural collaboration
P17 nNs@®@Ns N1SYINaUsINY

MeFenluLas TRIusITY
P15 critical thinking and

problem solving

A1l learn to apply ethical
decision in business

A12 Apply building blocks
for right or wrong practices

happening in the business

Cl  Responsibility and
accountability - n158A1Y
Furavau

C2 Lifelong learning - N3

Seuiegedsdu

AN satunslanualin AuviTmiewas | problems and techniques worlds C3 Collegiality - A2t
e a DA . . P18 NN5ARBENIIASIEMLAENNS o o o 4 A A
UsgloguillinainAnunainnaignazAmusiuile | used by regional, national, o A13 plagiarism, and | NAYIUURTIIVIUN
wnladaym ;
Iuﬁﬁﬁﬁ] and international business fabrication - falsifying or | C4 Integrity - AUTDENE
P16  Technology  use,
communities. o misusing data in any
. . monitoring and control
K9 Uﬁsqﬂmmmﬂumﬁwmm academic exercise
AN INGIAYFE I

o

11939115 (OBE-TQF2)

89




AUARNTHaNISaINaLaYIEAY
uRiiaAunIlana Jwasien

Hoymuazmaiaililuyguvugsi
sgauniinim Usgvnvd Way
UV

K10 apply knowledge in
recognizing the dynamics,
opportunities, and
complexities associated
with diversity and
inclusion in global teams

and organizations.

K10 Uszgndnuslunissuiuae
wWilaamundoul Tona waz
aududeuiiiisatostuany
mannvangwazanUdudundly

fukazaspnsszaulan

P19 nmslawmalulad nsnsiageu

UAEAIUAN
P17  Leadership, social
influence collaboration

and negotiation skills
P17 n1siludun nasduaiu

NANSENUNINEIAN 15911971

TIAULAETINEENISLITIAB DY

PLO 6: Environment and Sustainability:

demonstrate knowledge on creating

environmentally friendly eco-products and

services and promote sustainable business and
SDGs.

PLO 6: Auwindauuayaudadu: Lansruilunis

'
¢ a =

a$1adnseinazusnisidulinsfiudwindouay

o

AaugsNangagulagSDGs

K11 apply knowledge in

identifying major
environmental
components, creating

plans for environmental
problems like energy crisis
and provide sustainable

solutions for business

P18 communication, social
and cultural collaboration
P19  Technology  use,
monitoring and control

P20

creativity, curiosity

originality and initiative

Ald learn to apply ethical
decision in business

A15 Apply building blocks
for right or wrong practices
happening in the business
worlds
Al6

plagiarism, and

fabrication - falsifying or

Cl  Responsibility  and
accountability - n158A1Y
Subinwau

C2 Lifelong learning - N3
Boufernadsdu

C3 Collegiality - A1131Tu
NaE1UINTINIVITN

v &

C4 Integrity - AINTednd

UNIINYIRYFEI U
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K11 Uszgndaluilunissey
druuszneudifyn1duindon
asraununisunlodgvuinig
dawandeuduinginisiinvea
Wi wazliawuzdidiniy

o

nsudlutigmiidsdudmivgsi
K12 apply knowledge to
identify the relationship
between environment and

living beings, life cycles of

products, life cycle
analysis, green products
and 3R analysis for

sustainable business
K12 Uszgndad1uilunisssy

ANUFUNUSTENI19FwInaDY

=.

wazaywd 21993TIAv0 AN

=.

ANSILATIEYI9R5TIM HANST

W OAILINADULAZNITIATIEN 3R

ey o o

a dd a
a']vﬁuﬁﬁﬂﬂ‘ﬂﬂ\'iau

misusing data in any

academic exercise

PLO 7: Entrepreneurship: create start-ups using
skills to design innovative products, services for
start-up business

PLO 7: M3Usenaugsna: aswinveansndniiie

K13 demonstrate

knowledge in preparing

business  plan, discuss

value proposition of the

P21 Technology  use,
monitoring and control
P22 critical thinking and

problem solving

Al7 learn to apply ethical
decision in business
A18 Apply building blocks

for right or wrong practices

Cl  Responsibility  and
accountability - n158A214
FuRaveU

C2 Lifelong learning - N3

panLuUNInNITuRandMa U315 d1m35UgsAa | entrepreneurial venture P23 creativity, curiosity | happening in the business L%Uuiaéﬂﬂgdgu
K12 wansnu3lun1snsennis

UNIINY 1AL 1N
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ARITNON MUHUESAY YaRuisesdal@ue | originality and initiative worlds C3 Collegiality - A2131LTu

AMATBIFIIALGINT A19  plagiarism,  and | fagaulingsmivnn

K13 apply knowledge in

o &

fabrication - falsifying or | C4 Integrity—mm%aama

identifying key strategies misusing data in  any

and issues of new . .
academic exercise

business ideas, and
conduct research and find
solutions  for pertinent
issues.

K13 Ysggndaiuilunisseyna
gnsndnuazdymilisadesdy
wuaAngsnaluy wazandunis

IdunazAumIsnisuiledmsu

UNIINYIRYFEI U

o
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4.3 WNUNLENINISUaNTENTENIINAE NSNS REuivawmaNgAs (PLOs) NUNaaNSN13sBUSTEAUTI83Y (CLOS)

w38 wadwsnsEeuisEauliga (MLOs) (Fuagiun1sdnnsfnyivawdngns)

4.3 Map showing linking course learning outcomes (PLOs) and course learning outcomes (CLOs) or module-level learning outcomes (MLOs)

v a 4 a PLO1 PLO2 PLO3 | PLO4 PLO5 PLO6 PLO7
INEAUI YAV
wundvAneWiall / General Education
117-401 English for Academic Purposes X
117-402 Advanced English X X
117-403 English for Professional Purpose X X
117-191 Thai language 1 X
117-192 Thai Language 2 X
117-161 Japanese 1 X
117-162 Japanese 2 X
117-181 Korean 1 X
117-182 Korean 2 X
117-171 French 1 X
117-172 French 2 X
117-151 Chinese 1 X
117-152 Chinese 2 X
117-305 Spanish 1 X
117-306 Spanish 2 X
117-307 Spanish 3 X
URI1INYIAEAEL I
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- %Eﬁ“lﬂ PLO1 PLO2 PLO3 | PLO4 PLO5 PLO6 PLO7
117-501 Computer skills for independent lifelong leaning X X
117-502 Evaluations of Digital Tool X X
117-503 Data Analytics and Artificial Intelligence X X
117-601 Dream and Idea Generation X X
117-602 Design Thinking and Sustainable Strategy X X
117-603 Business Canvas and Project management X X X
NUINIYNANE Professional courses
221-106 Financial Accounting for Business X X
221-204 Business Finance X X X
221-300 Managerial Accounting X X X
221-209 Business Statistics X X
221-210 Business Economics X X X
221-329 Data Analysis for Management Decision Making X X X
221-211 Organizational Management X X X X
221-322 Human Resource Management X X X X
221-330 Leadership for Effective Business X X X X
221-212 Business Communication X X
221-205 Principles of Marketing X X X
221-461 Digital Marketing X X X X
221-326 Strategic Management for Competitiveness X X X
221-332 Operation Management and Digital Technology X X
221-338 Sustainable Business, Ethics, and Corporate Social Responsibility X X X
UNIINEGIAETIIU
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- %Eﬁ“lﬂ PLO1 PLO2 PLO3 | PLO4 PLO5 PLO6 PLO7
221-409 Business Innovation and Entrepreneurship X X X
221-410 E-Business Management and Innovation X X
221-466 Artificial Intelligence (Al) Driven Business Transformation X X
221-335 International Business Management X X X X
221-336 International Trade, Policies and Development X X
221-411 International Finance X X
221-412 International Marketing X X X
221-337 Legal Environment for Business and Intellectual Property X X X
221-340 Global Supply Chain and Logistics Management X X
221-463 Management Information Systems X X X X
221-328 Research Methods X X X
221-464 Data Science and Business Intelligence X X X X
221-213 Integrated Hospitality and Tourism Management X X X
221-307 Innovative Room Division Management and Sustainability X X X
221-465 Front Office Operations and Digital Applications X X
221-217 Food and Beverage Service X X X X
221-306 Gastronomy X X X
221-309 Restaurant and Catering Management X X X
221-216 MICE Industry X X X X X
221-219 Recreation and Leisure Management X X X
221-341 Tourism Management X X X X
221-312 Organizational Negotiation X X X
UNIINEGIAETIIU
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- So39n PLO1 PLO2 PLO3 | PLO4 PLO5 PLO6 PLO7
221-313 Organizational Behavior X X X
221-314 Marketing and Incentive Management X X
221-315 Advertising and Promotion Management X X
221-339 Investment Analysis and Portfolio Management X X
221-423 Independent Project X X X X X
221-441 Brand Management X X
221-404 Risk Management in Global Business X X
221-405 Consumer Behavior and Decision Making X X X
221-342 Intercultural Communication in Business X X
221-406 Customer Relationship Management X X X
221-214 Service Quality and Design X X
221-218 Aviation Industry X X X X
221-310 Wellness tourism X X
221-308 Seminar in Tourism and Hospitality industry X X X
221-344 Crisis Management for Hospitality Industry X X
221-407 Flight Attendant Operation X X X
221-408 Cruise Management X X
221-467 Special Interest Tourism X X X X
UNIINEGIAETIIU
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4.4 A1INUAAIAMNTURUS TENTNTEIVINBLNTOUNINTFIUAMAITEAUAANANY

4.4 Table showing the relationship between subjects and the standards framework for higher education qualifications

Wedvn | daiwn NTOUNINTFIUAMIATLAUDANANET W.A.ldod
Aug finwe 3U595Y AnvazyAAa fudue
Knowledge Skill Ethics Personal Characteristics | (1193%1%W)
11121314 |21|22]23|31[32|33| 41 42 | 43 | 51 | 52
117-401 English for Academic Purposes o o i o
117-402 | Advanced English d o ° °
117-403 | English for Professional Purpose i i o o
117-191 | Thai language 1 d *® o
117-192 | Thai Language 2 g o L
117-161 | Japanese 1 d o ®
117-162 | Japanese 2 d b 1
117-181 | Korean 1 d o °
117-182 | Korean 2 d o °
117-171 | French 1 d b °
117-172 | French 2 d o °
117-151 | Chinese 1 d b °

UNIVINGIFELIFEINU
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Wy | ¥ NTOUNINTFIUAMIATLAUDANANE W.A.lodod
ANg Ny 38555 dnwaryAna Frudug
Knowledge Skill Ethics Personal Characteristics | (¥1193%1%W)
11112 (1314 |21]22|23|31]32]|33 4.1 4.2 4.3 51 | 52
117-152 | Chinese 2 d o d
117-305 | Spanish 1 o o o
117-306 | Spanish 2 o o i
117-307 | Spanish 3 i o i
117-501 | Computer skills for independent lifelong leaning i o i i
117-502 | Evaluations of Digital Tool i o o o
117-503 | Data Analytics and Artificial Intelligence g i i
117-601 | Dream and Idea Generation g g o o o
117-602 | Design Thinking and Sustainable Strategy g i o g o
117-603 | Business Canvas and Project management g g o
Professional Courses
221-106 Financial Accounting for Business [ ) ) ) [ ) [ ) °
221-204 Business Finance ° [ ) [ ) ( (] [
221-300 Managerial Accounting { { [ ) [ ) (] (] o
221-209 Business Statistics ° ° [ ) [ ) [ ) (] (] [ )
221-210 Business Economics [ ] [ ] ] ® [ ] [ ] o
UNIINEGIAUTIIU
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Wy | ¥ NTOUNINTFIUAMIATLAUDANANE W.A.lodod
Aug Vinue 3Y5TU anwazyAAa Frudun
Knowledge Skill Ethics Personal Characteristics | (¥1193%1%W)
1112131421 |22]23|31|32|33]| 41 4.2 4.3 51| 52
221-329 Data Analysis for Management Decision Making ® ° [ ) [ ) [ ) (] (] [ )
221-221 Organizational Management () () () ° ° ° [ [ ° ° [
221-322 Human Resource Management ° (] [ ) [ ) [ ) ® ® o ®
221-330 Leadership for Effective Business [ ) [ ) o o o o | o ® ® [ )
221-212 Business Communication e e ° ° ° (] (] [
221-205 Principles of Marketing [ ) ° ° ° o | o ®
221-461 Digital Marketing e [ ) [ ) [ ) (] (] [ (]
221-326 Strategic Management for Competitiveness ° ° [ ) ° (] [ [ (]
221-332 Operation Management and Digital Technology () o o [ ) [ ) ° [ )
221-338 Sustainable Business, Ethics, and Corporate Social () () () [ ) [ ) [ [ [ )
Responsibility
221-409 Business Innovation and Entrepreneurship ° () () ° (] [ ) (]
221-410 E-Business Management and Innovation ° ° [ ) [ ) ( (] o o
221-466 Artificial Intelligence (Al) Driven Business Transformation | @ | @ e | o ) [ )
221-335 International Business Management ° ° [ ) [ ) [ ) (] (] o (]
221-336 International Trade, Policies and Development () ° ° [ ) [ ® [
UNIINEGIAUTIIU
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Wy | ¥ NTOUNINTFIUAMIATLAUDANANE W.A.lodod
Aug Vinue 3Y5TU anwazyAAa Frudun
Knowledge Skill Ethics Personal Characteristics | (¥1193%1%W)
1112131421 |22]23|31|32|33]| 41 4.2 4.3 51| 52
221-411 International Finance ( [ ) [ (] ® ® ®
221-412 International Marketing ° () () () ° ° [ ) [ )
221-337 Legal Environment for Business and Intellectual () o o o () [ ° [ )
Property
221-340 Global Supply Chain and Logistics Management ® ® [ ) [ ) [ ) ° (] [ ) [ ) (]
221-463 Management Information Systems ° [ ) [ ) ° (] ® ® (]
221-328 Research Methods () o o [ ) [ ° [
221-464 Data Science and Business Intelligence
221-213 Integrated Hospitality and Tourism Management () o o [ ) [ ° [ )
221-307 Innovative Room Division Management and ° [ ) [ ) (] o
Sustainability
221-465 Front Office Operations and Business Application () o o °
221-217 Food and Beverage Service () o [ ) °
221-306 Gastronomy ° () ° o [ ) (]
221-309 Restaurant and Catering Management [ ) [ ) (] o
221-341 Tourism Management ( ( [ (] ® o o ®
221-219 Recreation and Leisure Management ( [ ) ( (] o (]
UNIINEGIAUTIIU
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wedvn | daiwn NTOUNINTFIUAMIATLAUDANANE W.A.lodod
Aug Vinue 3Y5TU anwazyAAa Frudun
Knowledge Skill Ethics Personal Characteristics | (¥1193%1%W)
11112 (1314 |21]22|23|31]32]|33 4.1 4.2 4.3 51 | 52
221-216 MICE Industry [ ] [ ] [ ) [ [ (] [ ] { { [ ]
221-312 Organizational Negotiation () ° ° ° () [ ° °
221-313 Organizational Behavior () () o o o () [ ° ° [ )
221-314 Marketing and Incentive Management () ° ° ° () [ ° [
221-315 Advertising and Promotion Management ° () () () ® ° [ ) °
221-339 Investment Analysis and Portfolio Management () o o () () ° ° [ )
221-423 Independent Project ° () °
221-441 Brand Management () o o ) [ ) ° [ )
221-404 Risk Management and Insurance in Global Business () () o o o [ ) ° ° [ )
221-405 Consumer Behavior and Decision Making () o o o ) [ ) ° [ )
221-342 Intercultural Communication in Business o o o [ ) ° [ )
221-406 Customer Relationship Management () () o o [ ) [ ° [ )
221-218 Aviation Industry () o o o ) [ ) ° [ )
221-310 Wellness Tourism () [ ) ® (] o
221-308 Seminar in Tourism and Hospitality industry () o [ [
221-407 Flisht Attendant Operation [ ) ° ° ° ® ® ®
UNIINEGIAUTIIU
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Wy | ¥ NTOUNINTFIUAMIATLAUDANANE W.A.lodod
Aug Vinue 3Y5TU anwazyAAa Frudun
Knowledge Skill Ethics Personal Characteristics | (¥1193%1%W)
11112 (1314 |21]22|23|31]32]|33 4.1 4.2 4.3 51 | 52
221-408 Cruise Management ° [ ) [ ) (] (] ® (]
221-214 Service Quality and Design () ° () [ °
221-406 Crisis Management for Hospitality Industry () () o o o () [ ° [ )
221-467 Special Interest Tourism () () [ ) ° ° ® ® ®
UNIINEGIAUTIIU
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NI 4 ATIANTEUIUATSITEUST
Learning Process

1. WAUNISANE

Study Plan
PANGNTerrrrerernerreseesnnsssessenneeses 31 0 O nangns U
7 1 anansAnendi 1 (Year 1, Semester 1)

WAV F0311 (Subject Name) nuwhn
(Course Code) (Credit)
117-xxx GED - Module 1 3
117-xxx GED - Module 2 3
117-xxx GED - Module 3 3
221-106 Professional courses — Module 1 3

Financial Accounting for Business
221-209 Professional courses — Module 2 3
Business Statistics
221-211 Professional courses — Module 3 3
Organizational Management
39U Total 18 credits
18 M8
Y 1 aren1sanendl 2 (Year 1, Semester 2)
WAV Fo3w1 (Subject Name) neAn
(Course Code) (Credit)
117-xxx GED - Module 1 3
117-xxx GED - Module 2
117-xxx GED - Module 3 3
221-204 Professional courses — Module 1 3
Business Finance

221-210 Professional courses — Module 2 3
Business Economics

221-205 Professional courses — Module 4 3




Principles of Marketing

39U Total 18 credits
18 waenn
Uit 2 aansinendl 1 (Year 2, Semester 1)

SHEAYN Fo3w1 (Subject Name) WUWAA

(Course Code)
117-xxx GED - Module 1 3
117-xxx GED - Module 2 3
117-xxx GED - Module 3 3
221-300 Professional courses — Module 1 3
Managerial Accounting
221-329 Professional courses — Module 2 3
Data Analysis for Management Decision Making
221-332 Professional courses — Module 6 3
Operational Management and Digital Technology
394 Total 18 credits
18 vq8nn
Ui 2 arAn1sAnuIT 2 (Year 2, Semester 2)
WA FaAv1(Subject Name) wienn
(Course Code) (Credit)
221-211 Professional courses — Module 3 3
Human Resource Management

221-212 Professional courses — Module 4 3
Business Communication

221-461 Professional courses — Module 4 3
Digital Marketing

221-326 Professional courses — Module 5 3
Strategic Management for Competitiveness

221-338 Professional courses — Module 5 3
Sustainable business, Ethics and Corporate Social

UNIINY 18T
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I 2 AAnsAnEd 2 (Year 2, Semester 2)

WA Fo3v1(Subject Name) WUWAA
(Course Code) (Credit)
Responsibility
221-409 Professional courses — Module 6 3
E-Business Management and Innovation
39U Total 18 credits
18 waenn
V% 3 Aran1s@nefl 1 (Year 3, Semester 1)
SHEAN Fo3v1 (Subject Name) WUWAA
(Course Code) (Credit)
221-330 Professional courses — Module 3 3
Leadership for Effective Business
221-409 Professional courses — Module 5 3
Business Innovation and Entrepreneurship
221-466 Professional courses — Module 6 3
Artificial Intelligence (Al) Driven Business
Transformation
221-xxx Concentration module 1 3
221-xxx Concentration module 1 3
221-xxx Concentration module 1 3
394 Total 18 credits
18 wuawin
7 3 AamsAnedl 2 (Year 3, Semester 2)
WA Fa31 (Subject Name) wiena
(Course Code) (Credit)
221-xxx Concentration module 2 3
221-xxx Concentration module 2
221-xxx Concentration module 2 3
Free Elective 3
UNIINY 18T
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Free Elective 3
Professional courses — Module 7 1
CWIE (Preparation)
3 16 credits
16 wwnn
Uit 4 aamsAnendi 1 (Year 4, Semester 1)
WAV Fo39 (Subject Name) wienn
(Course Code) (Credit)
221-xxx Concentration module 3 3
221-xxx Concentration module 3
221-xxx Concentration module 3 3
Free Elective 3
Professional courses — Module 7 5
CWIE
39U Total 17 credits
17 vdqena
I 4 AransAnef 2 (Year 4, Semester 2)
SHEAN Fo3v (Subject Name) WUWAA
(Course Code) (Credit)
Professional courses — Module 7 3
CWIE
394 Total 3 credits
3 wuenA

2. naqws‘miaauuaznﬁﬂimﬁuwa Teaching Strategies and Evaluation Process

a

NIBUUINTZIUAIAI

) nagnsnsaou Wwn1sUssidiuna

AU Teaching Strategies Evaluation Process
Framework for
Competency

Standards

URIINYIALTEI U

&11n3yn15 (OBE-TQF2) 106



1. fuAN3

Knowledge

nNagnsn1seau

Teaching Strategy

A5N15IALazUsTLIUNA
Methods of measurement and

evaluation

1.1 Summarize
fundamental concepts,
theories and general
knowledge in daily life.
a@ummmﬁmﬁugw
ngui waraaudiallly

FInUseanTu

1.2 Apply knowledge to
use financial information
and analyze business
issues and challenges and
make decisions and
forecast in diverse
perspectives
Tauslunislddayanis
nsRuLazIAszRtgnd
WATAIUVINIENITINI
wazdandulanazviinig

WEINTAUIINYUUD

nannvany
13 use appropriate
leadership  skills  and

styles for leading teams
and decision making,

practice negotiation skills

to provide innovative
solutions  for  business
challenges

T$invenazalndnisidugind
wangaulunisdifinuaznis
dnduly Y UAvnwen1siasan
Weldldassdutanssulunis

uilvtgyminiagsia

1.4 apply knowledge to

-Manage teaching in an
integrated manner and
emphasize active learning
dannsiseunisaeuludnuneysan

NsuaziuNITSEUTaIN

-Manage teaching using problem-
based learning
famsSeunsaeunuuldtamidu

U

- Introduce self-learning and self-
research methods and give
practice in every course
fnswunindsnsiseuiuagnis

S v ¥ v =2 a wva
AUAUTDYAMIIAULDY WaZHNUHUS

Tunnsneinn

-Evaluate from exams based on
standardized assessment criteria
UsziluannnsaaulngmMuUANaINNg

Ussifiufiduanmssruiienny

- Evaluate the quality of reports/
projects

Uszilluamuninessenu/lasan

- Observe and assess participation in
discussions
dunauazUsziliunginssunisidrusly

n159AUTY

URIINYIALTEI U
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understand the dynamics,
challenges and benefits
of diversity and inclusion
in business
dranuiunldlunisidnla
wsadunnalaniegsia Ay
1vie wazUszloilann
AITNUAAINKAAYRAS NG

Fiulugsia

2. gnuninee Skill

Nagnsn15eau Teaching

A5N15IALazUsTLIUNA
Methods of measurement and

evaluation

2.1 Communicate
effectively in written, oral
and visual forms.

Aoansedeiuszansanly
JUWUUMISITEY N159A Lay

FONINITUDIIIU

2.2 Think critically and
analyze information to
make informed decisions.
AndLATIE g 1NTRNALAY
Ansigidoyaiiionis
ﬁmﬁuiaﬁagﬂiuuﬁugmﬁuaq

Jayaiilog
Y Y

23 Use digital
technologies as tools to
search, organize, evaluate,
and communicate
information.

Timalulagdndvadu
wieaflolunisduni ¥a
5$LﬁEJU Uszidiu LLa&‘iﬁﬁ)ﬁ"li

Jaua
Y

Strategy
-Manage  teaching in an
integrated manner and

emphasize active learning
dan1siseunsaauludnuuzysun
NsuasliuNSSeudTen
-Managing teaching using
problem-based learning

fnnsisunsaeunuuldlaymuiu

U

- Managing teaching  using
project-based learning
Fansiseunisaousuulass Uy

U

-Evaluate the quality of the assigned
tasks that demonstrate the use of
accurate data analysis and systematic
and creative thinking
UizLﬁuﬂmmwmawmﬁlﬁ%’vmwmaﬁ
wansienisirdoyaiignieaunliagng
Aasiziegnalmguatdussuuuas
GRUNGRRL]

- Evaluate from exams based on
standardized assessment criteria
UsziliuannnisaeulaennuaLnaging
Ussiuiunesguiendu

- Evaluate the quality of reports/
projects
UspiuAnNINUD9I18911/1A5991U

- Observe and assess participation in
discussions.
dunauazusslungingsunisiausialu
n1senUTE

-Evaluate communication skills during
presentations
Usziiumnuanunsalunisdeanslunis

WNFUDIY

URIINYIALTEI U
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3. a1uasesssy Ethics

nagnsn1saau

Teaching Strategy

ad s a
A5N190LLasUIsLIUNE
Methods of measurement and

evaluation

3.1 Have an
understanding of ethical
principles  and their
application in real life.

Wlanann1393usTINuAY

nsUseenalalugingse

3.2 Apply a fundamental
understanding  of  the
ethical issues concerning
the access and use of
digital technologies.

ﬁﬂmmvﬁﬂaﬁugmﬁmﬁu
Jaymasesssufiientosiu
nrsiifsnarnasldy

SNaa

wiAlulagadvialuussyndld

3.3 Demonstrate honesty,

discipline, and  good
values.
LEAMIDBNDIANUYRERE &

FazAteunn

-Integrate ethical thinking and
practices by inserting experiences
and case studies

dALNINISNTANLAEIINITUUR
Lﬁﬂ?ﬁ‘Uﬁ]iiS?Uiimiﬂﬂﬁ@(ﬂLL‘Vliﬂ

Uszaunisaluaznsalsiesng

-Present, discuss, exchange
opinions, and reflect in the
classroom

Ynaue aAUsTIe wanasuniy
AnufiunazasauAsludutoy
-Organize activities for students
to practice analyzing daily life
events and case studies
dnnanssulitnAnelannIAs1e9
wnnasel/ nadid@nuiiiintuly

o w

FInUseaiu

-Observe and evaluate students’
ethical behavior and morality
dunawazUssiiungingsuvestnAnyd
éJ’luQmﬁiiu IITYIVUITE

-Academic misconduct, if proven, will
result in punishment according to
university regulations, as determined
by the faculty committee and
considered as the final decision.
nMnasalunsSeunisaey winfigaille
wan UnAnwiazlasulneniusyidouasg
UNI1INe188 1AuNI1TNANTUIVO S
ﬂmzﬂi'ﬁmm‘iﬂizﬁﬂﬂmsLLazaaLﬂuﬁé}qum
- Observe and evaluate the
participation behavior in classroom
discussions
dunawazUssiliunginssunisiidusiy

Tunsedusglutuseuy

4. frudnwaryana

Character

NagnsN158au Teaching

Strategy

ad o/ a
A5N15ALLALUTLLUUNE
Methods of measurement and

evaluation

4.1 Demonstrate personal

responsibility  for  their
actions.

LEAIBDNDIAINUSURAYDU
dquf1san1INTE10 9

AULDY

4.2 Have entrepreneurial
mindset.

fRenmsluguszneuns

4.3 Demonstrate empathy

-Manage teaching using problem-
based learning
Jansiseunisaeunuulidyvudy
U

-Manage teaching using project-
based learning
Jansissunsasunuulassnuiu
91U

-Organizing activities that involve

presenting works/ outcomes

-Observe and evaluate the behaviors
of participation and responsibility in
discussions and group activities
dunatazUsziliunginssunisiidiusiu
wazAusuRareulun1seAUTIBLazNIS
AINITUNAY

- Evaluate the quality of group work,
including  reports/  projects  that
demonstrate entrepreneurial thinking,

work planning, and problem-solving

URIINYIALTEI U
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toward society  and
respect people  from | Wa9UY
different social and

cultural backgrounds.

WARIDDNTIAINULTA YDA
Tasodanuuaziarsniiug
ndenunazTuusssud

LRNA9AY

dananssuliinisuduesiu/

skills.

UsiluANAINYNIUNGUTS 518970/
1A5991U uanedanisiinuiAnegis
AUTENBUNIT NMTINUNUNITYINU kg

nsundem

Bu q (&)

Others (if any)

3. nsyuuNsUsEliuNGg JULUY

ax .
WaZI5N13 Evaluation process,

form and method

NAANSNITEBUVRINENGAT
(PLOs)

Wnsiansteul
nagnsn1saeu/n1sdndszaunisal
(how to manage
teaching/learning management

strategies

ad a L 4 = } 4
'ssnﬁﬂmuuwaawsmmaug
How to evaluate learning

outcome

PLO 1: Communication:
demonstrate effective
communication skills both orally
and in writing to express
concepts, ideas, analysis using
appropriate tools

PLOL: n1580ad13: wanwinwen1s
doansATUszAS AmsTaRa82197
LLaxmaﬁamﬁmmmmmﬁm
AuAn NTlnTzilagldiaieile

N bR

-Organize teaching and learning
in an integrated manner and
focus on learning  (Active
learning)
Fansaeuuarmsouiluguuuud
Wuszuuuazldpaudrfgydu
nsEvIuNsSeu; (Mmaseuduuuli
AinnsSewudidumdn)

-Provide courses that cover basic
knowledge and Knowledge of
specific subjects in business
g finsounquanufiug
LLa%ﬂ’NNﬂu%ﬁj’]ﬁLQW']SL‘\]']%?NIN
CER)

- Organize the teaching process
and a of

variety learning

resources to enhance

professional communication

- Quizlet kuunagsy

- Semester Project
1ATINISAIALSEU

- Examination (Oral/Written)
nsaeu (Unan/Ueilisw)

- Class Activities
Aonsauluduieu

- Group work
SPGH

- Individual/group oral
presentation

nsuLEueneLdes (eyPna/

na)

URIINYIALTEI U
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HAANSNITEEUVRINANGAT
(PLOs)

aa (% = b4
IBN19IANTILIYUJ
-4 s <
nagnonIsaau/nsIndszaunITal
(how to manage
teaching/learning management

strategies

ad a [ 4 = ¥
’Jﬁﬂ’]iUiSLﬁJUNaﬁWﬁﬂ’l’iLiﬁlug
How to evaluate learning

outcome

FANSTUIUAITEOULALLE0WINTS
Seunisdousgimalinnaleiie
weduadensdeansegeiiontin
-using problem-based learning
for developing critical thinking
ability
T¥nsiSeuslaouidamiilonaun
ANUENNTDIUNISANIATIETBES
faudfgy

Use real life case studies and
articles  for students to
understand the real-life
situations in the business
l¥n1s@nwinsdlasalazunaiiy
dielFundnvndleaarunsaily

Finasalugsna

PLO 2: Analytical Skills: develop
analytical skills by using data
and information and solve
business problems for decision
making and forecasting

PLO2: INWENISILATIZI: WAIUN

-Organize teaching and learning
in an integrated manner and
focus on leaning  (Active
learning)

FanisaeuuaziFoufludnuzi

WoulvswaglvalrrudiAg v

Quizlet huunA@ay
Semester Project
TAsINIsAIALS YU
Examination (Oral/Written)
nsaau (U1n/iliew)

Class Activities

Minweuavn1sianeilaslidoya | nszuiunisiieus (Nsieuiuuy Aunsulutuizou
uazdeyaansaumamdiondlodym | iulé) Group work
yagsiaiiensdndulanagsinneg | -Provide basic knowledge of msvihenuungy
2UIAA conducting research and Individual/group oral
knowledge of marketing and presentation
business research nMsinauefsdsfeImio
Tfauditugiulumasidunide Jungu
Lazaudiieafun1sITenas
NINAIAKALTINT
-Provide problem-based
UM INe1aeaE 1
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HAANSNITEEUVRINANGAT
(PLOs)

aa (% = b4
IBN19IANTILIYUJ
-4 s <
nagnonIsaau/nsIndszaunITal
(how to manage
teaching/learning management

strategies

ad a [ 4 = ¥
’Jﬁﬂ’]iUiSLﬁJUNaﬁWﬁﬂ’l’iLiﬁlug
How to evaluate learning

outcome

teaching and leaming T#n15a9u
waziSouslaoléieeifidywdy
31U
-Provide project-based learning
Toinsiseugiiulassnsidugiu
-Practice solving problems and
making decisions in business
related issues
yfuinsunlelamuazdndulalu
BesiiAvadesiugsi
-The instructor shared the
experience and is a good role
model in analyzing data critically
faoundslulszaunisaluazidu
wuuegniialunsiasizideya
9819397581
-teaching and learning to cover
the knowledge and  skills
necessary for the practice in
business
nsasuLazAsSeuSienseunqy
o 4 o

ANUFuazTinwendndudmiunis

UfURlugsfia

PLO 3: Innovative Leadership -
use appropriate leadership skills
and styles in organizations, solve
and provide innovative solutions
by leading teams.

PLO 3: ananduduiiuinnssu 14
inwzuarsuuuunisiduguad
wngavluesdnsifieudlowaglel

AnbuzImauInnssuluniswily

-Organize teaching and learning
in an integrated manner and
focus on learning  (Active
learning)

ﬁ'mmwaaauuam‘%au%ﬂué’ﬂwmzﬁ
Wouleauaslimudidy Ay
nIzUIUNITSeus (MsSeuiuuy
wriule)

-Provide basic knowledge of

Quizlet uunagaay
Semester Project
1AsINIsNIALS U
Examination (Oral/Written)
nsaeu (Unia/Ueilisu)
Class Activities
Aanssuluduideu

Group work

NUNGY

URIINYIALTEI U
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112



HAANSNITEEUVRINANGAT
(PLOs)

aa (% = b4
IBN19IANTILIYUJ
-4 s <
nagnonIsaau/nsIndszaunITal
(how to manage
teaching/learning management

strategies

ad a [ 4 = ¥
’Jﬁﬂ’]iUiSLﬁJUNaﬁWﬁﬂ’liLiﬁlug
How to evaluate learning

outcome

Yaynlagldnistiiu

conducting research and
knowledge of marketing and
business research

Tiagitugrulunmsduiiumuide

<3

wazmNSAITUTITITN
NIRANALALTINT

-Provide problem-based
teaching and learning
TimsaounaziFouslagléiFosid
Ygywudugu

-Provide project-based learning

Tinseuidulassnsdugu

-Practice solving problems and
making decisions in business
related issues
Hndulunsudledgmuazdngula
TuSesiifetesiugsia

-The instructor shared the
experience and is a good role
model in  leadership and
analyzing data critically.
Faeuwvsluussaunisaluazidu
wuvedreialunisidugiuas
AATNveYa0E1INT0]

- teaching and learning to cover
the knowledge and  skills
necessary for the practice in
business
nsaouaznsizousiiionseungy

i A o <
AHIBASNNYY ANUUAINIUNNS

U unlugsia

Individual/group oral

presentation

AMSU AU DAY LA Y9

(sneyAAa/nga)

URIINYIALTEI U
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HAANSNITEEUVRINANGAT
(PLOs)

aa (% = b4
IBN19IANTILIYUJ
-4 s <
nagnonIsaau/nsIndszaunITal
(how to manage
teaching/learning management

strategies

ad a [ 4 = ¥
’Jﬁﬂ’]iUiSLﬁJUNaﬁWﬁﬂ’liLiﬁlug
How to evaluate learning

outcome

PLO 4: Digital and Technological
skills - apply appropriate digital

and technology tools to solve

business problems and
challenges and increase
efficiency.

PLO 4: vinwzAinoanazmalulad
tieedesdiodvauasmaluladi
winnzausnlglunisunladgminazy
ausianielugsfauagiiy

Uszansnn

-Organize teaching and learning
in an integrated manner and
focus on leamning  (Active
learning)
FansaeunazSouiludnuusi
Wouloswarlimrudidg Ay
NILUIUMTITEUT (MTFPUIUUY
wiule)
-Provide basic knowledge of

conducting research and
knowledge of marketing and
business research

et lunissidunuise
Lazaudiieafuni1sitenag
NNINANALALTIND

]

-Provide problem-based
teaching and learning
TnsaeunazFouslneliiz e
Yywudugu

-Provide project-based learning
Tmsiseuiiiulassnsfugu
-Teaching and learning to cover
the  knowledge and  skills
necessary for the practice in
business
nsaouaznsi3ousiiionseunqy
mmiuaxﬁﬂwﬁﬁwn‘]uﬁm%’umi
UfURlugsfa

-Practice solving problems and
making decisions in business
related issues

Ansulunsudlelgmunazdnguls

- Quizlet wuunagay

- Semester Project
1AsINISNIALS YU

- Examination (Oral/Written)
nseeU (Unnian/veiden)

- Class Activities
Aanssulutuseu

- Group work
NUNaY

- Individual/group oral
presentation

nsdauenluldes (sneynna/

naa)

URIINYIALTEI U
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HAANSNITEEUVRINANGAT
(PLOs)

aa (% = b4
IBN19IANTILIYUJ
-4 s <
nagnonIsaau/nsIndszaunITal
(how to manage
teaching/learning management

strategies

ad a [ 4 = ¥
’Jﬁﬂ’]iUiSLﬁJUNaﬁWﬁﬂ’liLiﬁlug
How to evaluate learning

outcome

Tuisaaniieateeiugsia

PLO 5: Global Perspective on
Business: develop competencies

to understand the dynamics,

challenges and benefits of
diversity and inclusion in
business.

PLO 5: yusiadlanvegsia: Wmul
Auiauatuisalunisidila
il AnavimeuazUsslovid
ANIINAUNAINTAE LA AN

Jdelugsna

-Organize teaching and learning
in an integrated manner and
focus on leamning  (Active
learning)

-Provide basic knowledge of

conducting research and
knowledge of marketing and
business research
-Provide problem-based
teaching and learning

-Provide project-based learning
-Practice solving problems and
making decisions in business
related issues

-The instructor shared the
experience and is a good role
model in analyzing data critically
-Use case studies or organize
activities to encourage students
to practice thinking on the basis
of professional ethics
-Jansapunazmaiteusludnun
ﬁLﬁuisUULLazLﬁumiﬁauf (M3
Seuiluuneniiv)
Tenudtugnilunisdiiua

o

Wewazaru3lunidenis
NINANALALIIND
Tinsaounaznsseuilagldnig
witymlugudnans
Iimsseuslegldnisiseuiuuy

1AS9N1S

- Quizlet wuuAADY

- Semester Project
1AsINISNIALS YU

- Examination (Oral/Written)
nsaU (Una/veide)

- Class Activities
Aonsuluduieu

- Group work
NUNGY

- Individual/group oral
presentation

n1suIEuealELds (S18yAna/

na)

URIINYIALTEI U
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HAANSNITEEUVRINANGAT
(PLOs)

aa (% = b4
IBN19IANTILIYUJ
-4 s <
nagnonIsaau/nsIndszaunITal
(how to manage
teaching/learning management

strategies

ad a [ 4 = ¥
’Jﬁﬂ’]iUiSLﬁJUNaﬁWﬁﬂ’liLiﬁlug
How to evaluate learning

outcome

“UftANsuilalgymuaznig
dndulalutiymiliieadestussia
Haouwlsluuszaunisaluazidu
wuvegiiRlumeneideya
98193788E1459UABY
LdnsAnwinsdviedaiansauile

nszduiniSeulruiinsanlag

A IURLTIINONTN
PLO 6: Environment and |- Oreanize teaching and |- Quizlet Wuunaasy
Sustainability: demonstrate learning in an integrated | -  Semester Project
knowledge on creating manner and focus on IAsINIsNIALS YU

environmentally friendly eco-

products and services and
promote sustainable business
and SDGs.

PLO 6: FawinaouuazANddu:
wansnuslunisaimdnioeivay

usnsTdulinsfudwindounas

dualugsnandsdunazSDGs

learning (Active learning)

- Provide basic knowledge of
conducting research and
knowledge of marketing and
business research

- Provide problem-based

teaching and learning

- Provide project-based
learning
- Practice solving problems

and making decisions in
business related issues
- The instructor shared the
experience and is a good
role model in analyzing data
critically
- teaching and learning to
cover the knowledge and
skills  necessary for the
practice in business

- dnsEouMAENISSEUILY

- Examination (Oral/Written)
nsaou (Unan/deidiew)

- Class Activities
Aonssulutusou

- Group work
NUNaY

- Individual/group oral
presentation

nsdauenlgldss (neynna/

ng)
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HAANSNITEEUVRINANGAT
(PLOs)

aa (% = b4
IBN19IANTILIYUJ
-4 s <
nagnon1TEau/N1TInUITaUNITA
(how to manage
teaching/learning management

strategies

ad a [ 4 = ¥
’Jﬁﬂ’]iUiSLﬁJUNaﬁWﬁﬂ’liLiﬁlug
How to evaluate learning

outcome

dnwariidussuunaziiums
Seu3 (MsSeusuuuleniv)
- Teuditugiuluns
AiuaITeuarauslunis
YNINTAAALALTINT
- Timsaeuuaznisiseuslagly
mauitgymidugudnans
- limsBeuilegldnisiSeus
wuulAsanis
- UfuRnsudledgmuaznig
Faaulalulamiiisadastu

SA9

(w)]

e o

- Hapunuslulssaunisalilazg

QY
< ¢

\Wuuuuegeiirlunsieses
JayangidyeENTaunay
- lmsfnwnsdivsednnanssy
iiensgdutinFeuliiihng

Anlnednye uaTesIINOTN

PLO 7: Entrepreneurship:
develop start-up skills to design
innovative products, services for
start-up business

PLO 7: n15Us2N0UGTINI: WAl UN

- Organize  teaching  and
learning in an integrated
manner and focus on

learning (Active learning)

- Provide basic knowledge of

- Quizlet wuunagay

- Semester Project
1AsINISNIALS LU

- Examination (Oral/Written)

Asaau (Unwan/dewdisu)

Wnwean1sneniiioasnuuy conducting research and | -  Class Activities
uinnssunandud usn1s dmsu knowledge of marketing and Aanssuluduideu
qaﬁaamﬁmé’w business research - Group work
- Provide problem-based NUNAY
teaching and learning - Individual/group oral
- Provide project-based presentation
learning n1suIauealELds (S1eyana/
- Practice solving problems ﬂaq'ZU)
and making decisions in
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teaching/learning management
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How to evaluate learning

outcome

business related issues

The instructor shared the
experience and is a good
role model in analyzing data
critically
teaching and learning to
cover the knowledge and
skills  necessary for the
practice in business
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4. asdUsznaUIEfuUsEAUNSalnIAauIN (NMsFnUszaunsalindnuazaniadnuiuas
N13ANYITIYIUINTAUNIGYIN9IU) Component of Field Experiences

Field experience is an integral part of the educational journey for third-year students,
providing them with hands-on practical training and an opportunity to apply theoretical
knowledge in real-world settings. As part of their curriculum, these students engage in
cooperative work-integrated education (CIWE) for a significant duration of one main
semester, which typically spans around four months. During this period, students are
immersed in a professional environment relevant to their field of study. They work
alongside industry experts, professionals, and practitioners, gaining valuable insights, skills,
and experience that complement their academic learning. This practical exposure enables
students to develop a deeper understanding of their chosen field while also fostering
personal and professional growth. Throughout the CIWE, students actively participate in
various tasks, projects, and assignments that align with the goals and objectives of their
academic program. They may be assigned to specific departments, organizations, or
companies where they actively contribute, observe, and learn from real-world scenarios
and challenges. This hands-on experience allows them to bridge the gap between theory
and practice, enhancing their problem-solving abilities and critical thinking skills. The field
experience component is designed to provide students with a holistic learning experience
and prepare them for their future careers. It offers a unique opportunity to gain practical
skills, industry knowledge, and professional connections that can significantly impact their
personal and academic development. By actively engaging in the field and completing the
CIWE, third-year students are better equipped to transition from academia to the

professional world with confidence and competence.
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4.1 Nam'5L?ﬂuﬁ"uawizaummjﬂ’mﬁmu
Learning Outcomes of Field Experiences
The outcome of the field experiences are as follows:
v 6 f§ a au z-:glj
naansnUsEauNsalluanIunsalaT il
i. Develop real-world experience, along with classroom instruction in the students'
subject of study.
Y 1 I3 a % o 1 a a Ao o = |
WWU’]ﬂi%ﬁUﬂ’]iiﬂuIaﬂLL‘Viflﬂ’J’]iJL‘LJu"\]ix‘iWiEJllﬂUﬂ"lia@uhmaﬂLiEJuﬁLU’J‘UWIUﬂLiEJuﬁﬂH’]EJQ
i. Demonstrate self-development, interpersonal abilities, responsibility, and self-
confidence, which are desirable traits that fulfill employment standards.
wanslALE N SAAILIAULDY AUEINsaluNSTdnsn I ANNSURRYeU wagAuTasiuly
auosTudunuauiRNfeINITnTIMIULINTFIUNITINIY
ii. Develop better communication skills
NAILYTINYEN15FRE1TNATY
iv. Evaluate and plan smart career decisions when one's own capabilities become more
apparent.
Uszifiunaznanunsaedulaninertuondwegrsiinnudussidoudionnuaninsavesnues
IJ Ao 5
WUnYaluuInUY
4.2 9291927190UsTEUNNSalNAEUNY
Field experience period
The period needs to be minimum four and half months
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1 %2 AUNLILAAMIAIYE991315E

1A 5 AunIasuazAnennluNIsUIMSIANISUANgNS

Name, Position, and Qualifications of lecturers

v a

1.1 ¥9 wNana 1avUszandiinsuszvnvy Aunle uazauqAinsANY1Y99913138R SURAYaUNENEAS

Name, Surname, National ID, Position, and Educational Qualifications of responsible lecturer on program curriculum

a1u AU Ho-ana Name-Surname | tavUszdndiauszvivy | auqd avvaaiu/Ailay Mszauseu (va/duan) NAIUNNEIYINTG 817 A9,
Order W19 (W19/U19/UN4617) National ID Number | (389910 | (Major/ Institution/Year of Academic works U3, UNANIVINTT*
Academic (Mr./Ms/Miss) gaqﬂlﬂ Graduation) (t%’wmwa"nussmwnw)
Position G‘ll"]qw) Academic works such as
Quialific textbooks, research papers,
ations academic articles
(Highest (according to bibliography
to guidelines)
Lowest) nangaslagtu | wdngasuiuuss
Current Revised
curriculum curriculum
1 WY AUFN UUNAUN 310020280XXXX MBA Master of Business 6 6 Farzana, S., Nontaganok, S, &
Administration in Finance, Onkong, T. (2019). Effect of
The University of Using Social Media on the
Manchester UK, 2542 Adaptation of International
Students in Thai universities,
MA JeyTumndadin (MS In Proceedings of the 1%
Accounting) Thammasat International Conference on
UKV 1A TSI
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University, 2530 Economics, Business  and
BBA Bachelor of Business Interdisciplinary Studies ICEBIS
Administration, Thammasat (pp.172-185)
University, 2521
2 Mrs. Sumaia Farzana EE0339839 MBA ﬂ’]i{fﬂmi%%’Wﬂ’miuws}é 12 18 Farzana, S., Jayaranjan, M. L.
(), D, & Rahman, S. U. (2021,
UMINGIRBEYIY, 2560 June). An Empirical Study on
E-book  Usage Intention-
MBA Master of Business Perspective of International
Administration, Major in Students Studying in
Marketing, Southeast Thailand. In 18th International
University, Bangladesh, 2552 Symposium on Management
BSS Bachelor of Social Science, (INSYMA 2021) (pp. 228-234).
Concentration in Social Atlantis Press
Science, National University,
Bangladesh, 2543 Muradova, O., & Farzana, S.
(2021). An Empirical Study on
International Student
Satisfaction in Online Learning
System in Thailand
Universities.  Business  and
Interdisciplinary Studies
ICEBIS2020
Farzana, S., & Rahman, S. U.
(2019).  Online  Shopping
Intention  of  International
Students in  Thailand: An
UNIINEGIAUTIIU

)

190391015 (OBE-TQF2)
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Empirical Study. In
Conference: Third
International  Workshop on
Entrepreneurship,  Electronic
and Mobile Business (IWEMB
2019). University of South-
Eastern Norway  (USN),
Vestfold Campus, Norway.
(pp. 161-191)
3 9. UNE VIYYA AMTIU | 110170013XXX Ph.D. Doctor of Philosophy in Kampan K, Tsusaka, TW., &
Agribusiness Management, Anal, AK. (2022). Adoption of
Asian Institute of Blockchain  Technology for
Technology, 2023 Enhanced  Traceability — of
MBA Master of Business Livestock Based  Products.
Administration, Asian Sustainability, 14(20), 13148
Institute of Technology,
2017 Kampan, K. (2022). Exploring
BA Bachelor of Arts (English), Analysis of Factors Influencing
AR Bangkok University, 2015 Strategic Planning for
AaumansUudia unInendy Agribusinesses in  Thailand.
AFUNN 2558 Business and Interdisciplinary
Studies ICEBIS 2022, Siam
University, Bangkok, Thailand.
Kampan, K., & Hlaithong, K.
(2022). Review on Students
Engagement:  The  Factor
Influencing Online Learning.
UNIINEGIAUTIIU

)

190391015 (OBE-TQF2)
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Business and Interdisciplinary
Studies ICEBIS 2021, Siam
University, Bangkok, Thailand.

4 Mr. Sabbir Hossain

A03508966

MBA

UB.u.

Master of Business
Administration in Marketing.
National Institute of
Development

Administration (NIDA), 2019.

BBA

Us.U.

Bachelor of Business
Administration, Siam
University, 2014
g3N9sEnINNUsEme
(WIN%F) UNINEISBALY,

2557

Hossain, S., Uddin, K, &
Kampan, K., (2019).
Significance of  E-wallet
Payment on Thailand
Cashless  Society: A Case
Study on Rabbit LINE Pay.

Business and Interdisciplinary
Studies ICEBIS 2019, Siam
University, Bangkok, Thailand.

Hossain, S, Rauniyar, A, &
Shrestha, S, (2021).
Preference of digital over
traditional payment system in
Thailand. Business and
Interdisciplinary Studies ICEBIS
2021, Siam University,
Bangkok, Thailand.

Hossain, S., (2022). Cashless
payment acceptance among
consumers in Thailand: A
case study on Digital Wallets.
Business and Interdisciplinary

Studies ICEBIS 2022, Siam

UNIINYIRYFEINU

)

190391015 (OBE-TQF2)
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University, Bangkok, Thailand.
5 9. UNEITNIUA LRANTEAY | 110080082xxxx PhD Doctor of Philosophy in 6 Chalermchaikit, V. & Cheng,
Hospitality and Tourism Y.X. (2022). From then to
Management, Assumption now: A brief history of China’s
University, 2023 outbound tourism market. In
MSc Master of Science, in J. Wen & M. Kozak (Ed.),
International Human Chinese  outbound  tourist
Resource Management behaviour. London.
ESC Rennes School of Routledge.
Business, France, 2016 Chalermchaikit, V. & Kozak, M.
BBA Bachelor of Business (2022). Inclusive Management
Administration in Hospitality Practices and Diversity of
and Tourism Management, Gender at Five-Star Hotel
Mahidol University Businesses. APacCHRIE 2022
International College, 2015 Conference on  “Creating
Tourism Sustainably in
BA Bachelor of Arts, in French Challenging Times”, 478-486.
language, Ramkhamhaeng
University, 2021 Chalermchaikit, V. & Kozak, M.
(2021). The practice of triple
bottom line in the
sustainability of tourism: A
gender perspective. In M.
Valeri & V. Katsoni
(Ed.), Gender and tourism
(pp.285-300). Bingley. Emerald
UNIINEGIAUTIIU

)

190391015 (OBE-TQF2)
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Publishing Limited.

Chalermchaikit, V. (2021).
Gender Im/Balance in the
Hospitality Industry: A Case of
General Managers of Five-Star
Hotels and  Resorts in
Thailand. AU Virtual
International Conference on "
Entrepreneurship &
Sustainability in Digital Era"
Under the  Theme  of
"Challenges of Organizational
& Business Management in
Dynamic Digital
Dimension", 1(1), 126-133.
With  ‘The  Best  Paper

Presentation Award’.

Christina, T.C., Chalermchaikit,
V., Cheng, Y.X. & La, A. (2020).
Neolocalism and
transportation: Biocultural
conservation of the Saen
Saeb Klong in Bangkok. In. L.J.
Ingram, S.L. Slocum &, C.
Cavaliere (Ed.), Neolocalism &
tourism (pp.164-184). Oxford.
Goodfellow Publishers.
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1.2 %o ana avuszinfiuszvvy duvisasaniaivesenasdussimangas

1.2 Name, surname, national ID, position, and qualifications of the program coordinator

&u | dumds | 3o-ana Name-Sumame WUUTEIR AR av/aantu/iay A3EUFOU (Va./FUAM) HAIIUNIITINTG 819 F19)
Order | 31013 (W8/U19/U98M) Jsevnu (589 | (Major/ Institution/Year Academic works A3y, unAMNITINIT
Academi (Mr./Ms/Miss) National ID N of Graduation) (FE9nIUVANUTTNIUNTY)
C Number g\‘iﬁﬂl"d Academic works such as
Position Gﬁl’ﬂ?jm) textbooks, research

Qualific papers, academic articles
ations (according to bibliography

(Highes guidelines)

tto
Lowest
)
nangaslagtu | wdngasuiuuss
Current Revised
curriculum curriculum
1 WY dUFN UUNAUN 310020280XXXX MBA Master of Business 6 6 Farzana, S., Nontaganok, S, &
Administration in Finance, Onkong, T. (2019). Effect of
The University of Using Social Media on the
Manchester UK, 2542 Adaptation of International
Students in Thai universities,
MA JeyTumndadin (MS In Proceedings of the 1%
Accounting) Thammasat International Conference on
University, 2530 Economics, Business  and
BBA Bachelor of Business Interdisciplinary Studies ICEBIS
UKV 1A TSI

)

190391015 (OBE-TQF2)
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Administration, Thammasat

University,2521

(pp.172-185)

Mrs. Sumaia Farzana

EE0339839

MBA

MBA

nsIanInSnensuLLd
WWR),

UWNINEa8@LIN, 2560

Master of Business
Administration, Major in
Marketing, Southeast
University, Bangladesh, 2552

BSS

Bachelor of Social Science,
Concentration in Social
Science, National University,

Bangladesh, 2543

12

18

Farzana, S., Jayaranjan, M. L.
D., & Rahman, S. U. (2021,
June). An Empirical Study on
E-book  Usage  Intention-
Perspective of International
Students Studying in
Thailand. In 18th International
Symposium on Management
(INSYMA 2021) (pp. 228-234).

Atlantis Press

Muradova, O., & Farzana, S.
(2021). An Empirical Study on
International Student
Satisfaction in Online Learning
System in Thailand
Universities.  Business  and
Interdisciplinary Studies
ICEBIS2020

Farzana, S., & Rahman, S. U.
(2019).  Online  Shopping
Intention  of  International
Students in  Thailand: An
Empirical Study. In

Conference: Third

UNIINYIRYFEINU
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International  Workshop on
Entrepreneurship,  Electronic
and Mobile Business (IWEMB
2019). University of South-
Eastern Norway  (USN),
Vestfold Campus, Norway.
(pp. 161-191)
3 9. UNE VIYYa AMTIU | 110170013XXX Ph.D. Doctor of Philosophy in Kampan K, Tsusaka, TW., &
Agribusiness Management, Anal, AK. (2022). Adoption of
Asian Institute of Blockchain  Technology for
Technology, 2023 Enhanced  Traceability — of
MBA Master of Business Livestock Based Products.
Administration, Asian Sustainability, 14(20), 13148
Institute of Technology,
2017 Kampan, K. (2022). Exploring
BA Bachelor of Arts (English), Analysis of Factors Influencing
ARU. Bangkok University, 2015 Strategic Planning for
AaumansUugia u1Inede Agribusinesses  in Thailand.
NFINN 2558 Business and Interdisciplinary
Studies ICEBIS 2022, Siam
University, Bangkok, Thailand.
Kampan, K., & Hlaithong, K.
(2022). Review on Students
Engagement:  The  Factor
Influencing Online Learning.
Business and Interdisciplinary
Studies ICEBIS 2021, Siam
UNIINEGIAUTIIU

)

190391015 (OBE-TQF2)
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University, Bangkok, Thailand.
q Mr. Sabbir Hossain A03508966 MBA Master of Business Hossain, S., Uddin, K, &,
Us.U. Administration in Marketing. Kampan, K., (2019).
National Institute of Significance of  E-wallet
Development Payment on Thailand
Administration (NIDA), 2019. Cashless Society: A Case
BBA Bachelor of Business Study on Rabbit LINE Pay.
US.U. Administration, Siam Business and Interdisciplinary
University, 2014 Studies ICEBIS 2019, Siam
g3N9sEnINNUsEme University, Bangkok, Thailand.
(WIN%F) UNINEISBALY,
2557 Hossain, S, Rauniyar, A, &
Shrestha, S, (2021).
Preference of digital over
traditional payment system in
Thailand. Business and
Interdisciplinary Studies ICEBIS
2021, Siam University,
Bangkok, Thailand.
Hossain, S., (2022). Cashless
payment acceptance among
consumers in Thailand: A
case study on Digital Wallets.
Business and Interdisciplinary
Studies ICEBIS 2022, Siam
UNIINEGIAUTIIU

)

190391015 (OBE-TQF2)
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University, Bangkok, Thailand.
5 9. UNEITNIUA LRANTEAY | 110080082xxxx PhD Doctor of Philosophy in 0 Chalermchaikit, V. & Cheng,
Hospitality and Tourism Y.X. (2022). From then to
Management, Assumption now: A brief history of China’s
University, 2023 outbound tourism market. In
MSc Master of Science, in J. Wen & M. Kozak (Ed.),
International Human Chinese  outbound  tourist
Resource Management behaviour. London.
ESC Rennes School of Routledge.
Business, France, 2016 Chalermchaikit, V. & Kozak, M.
BBA Bachelor of Business (2022). Inclusive Management
Administration in Hospitality Practices and Diversity of
and Tourism Management, Gender at Five-Star Hotel
Mahidol University Businesses. APacCHRIE 2022
International College, 2015 Conference on  “Creating
Tourism Sustainably in
BA Bachelor of Arts, in French Challenging Times”, 478-486.
language, Ramkhamhaeng
University, 2021 Chalermchaikit, V. & Kozak, M.
(2021). The practice of triple
bottom line in the
sustainability of tourism: A
gender perspective. In M.
Valeri & V. Katsoni
(Ed.), Gender and tourism
(pp.285-300). Bingley. Emerald
UNIINEGIAUTIIU

)

190391015 (OBE-TQF2)
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Publishing Limited.

Chalermchaikit, V. (2021).
Gender Im/Balance in the
Hospitality Industry: A Case of
General Managers of Five-Star
Hotels and  Resorts in
Thailand. AU Virtual
International Conference on "
Entrepreneurship &
Sustainability in Digital Era"
Under the  Theme  of
"Challenges of Organizational
& Business Management in
Dynamic Digital
Dimension", 1(1), 126-133.
With  ‘The  Best  Paper

Presentation Award’.

Christina, T.C., Chalermchaikit,
V., Cheng, Y.X. & La, A. (2020).
Neolocalism and
transportation: Biocultural
conservation of the Saen
Saeb Klong in Bangkok. In. L.J.
Ingram, S.L. Slocum &, C.
Cavaliere (Ed.), Neolocalism &
tourism (pp.164-184). Oxford.
Goodfellow Publishers.
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2 MIAAIVUNTTANNTUDNE
Preparation for New Faculty Members
2.1 nsdlnnnaudilusunsuuguiing Usznaudae a1
AWl new faculty members are required to participate in the orientation program,
which includes:
2.1.1 UNUTTTikazANUSURATEUYEI01ANSEMUTUSAY
Roles and responsibilities of faculty members according to the mission of the
institution
2.1.2 Ansuslevivasanansduazngseideousng 9
Benefits and regulations for faculty members
2.1.3 MdnNgns NMTIANTSITYUNNTADULALAINTINANVDIUN NS
University's curriculum, teaching management, and various activities
2.1.4 fimsdnvinenansiugiiodmsuenasdll
Preparation of documentation as a guide for new faculty members.
2.2 waumneanssgenlacuiiuerasdiide Taefivdiidsd
Senior faculty members are assigned as mentors to provide the following guidance:
2.2.1 Wduuzthuasmsuinwiiteifeuduasufunueadgninuenanse
Provide advice and consultation for learning and self-adjustment as faculty members.
2.2.2 Wduugthuadlidniuniseusunisaouianianguf wazniAUfun
Provide guidance and training in both theoretical and practical teaching methods
2.2.3 UszllutasAnanueunninintun1suiinueessnaisdl
Evaluate and monitor the progress of new faculty members' work.
2.3 ASANTUNITNAILIDI115E
Faculty Member Development
o1ansdynauldsunsiauluiunsBounisaeu anuifiviuate finvgifsldmiunaduensdlu
yneAvAnwlY naenudiniside lnonsdnfanssuimuninnns dueslidnsunisussys duuun
LLazanﬂuamﬁuguﬁ]ﬁaﬁ
All faculty members undergo development in teaching, contemporary knowledge, and essential
skills for teaching in general subjects, as well as research. This is achieved through activities that

promote participation in conferences, seminars, and training programs in other institutions, including:

UNIINYIRYFEINU
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2.3.1 atvayulyidisiuniseusy Yssyadvinisnigluumnineay
Support for participation in internal university training and academic conferences
2.3.2 atuayulidnsunseusy Ussdvinismeuanuninendy
Support for participation in external training and academic conferences
2.3.3 atuayulivinenuide
Support for research activities
2.3.4 91138 U011 58 luAME 99 SuansuenUIINeTdeuar Afuia L
Collaborative research with faculty members from various departments, both
within and outside the university, and publication of research findings
2.3.5 atfuayumsdiussyy iauenanuideiilunasieUssine
Support for participation in conferences and presentation of research findings,

both domestically and internationally

NSNAILIB12158 nal

3. New Lecturers Development

3.1 919158 lndnnaudlusunsuuguiva Usznaudae a1
3.1 New Lecturers attend the orientation program, which includes:
3.1.1 UNUWIVTATIRaE AL SURATOUTDI81915EALLS A
Roles, duties and responsibilities of teachers according to missions
3.1.2 @nsUselevivesonnsduasngsuidousing o
Teacher’s benefits and regulations
3.1.3 ¥ANans N13IANTTLILUNNTADY UagNANTIUAY QUBIUMINE Y
Curriculum, teaching and learning management and activities of the university
3.1.4 Insdavinenansilugdiiodmivenasdlu
Handbook for new teachers.
3.2 yaunneananssfanylamuiluennssides Inefivii dsi
3.2 Assign senior lecturers to be mentors with the following responsibilities:
3.2.1 TiduugthuazmsUinwiiiesoudiazsunueadrgninduenanse
Provide advice and counselling to learn and adapt to be a teacher.
3.2.2 Widuugthuadlidnfunseusumsaeuiiainiangud waznirUfin

Provide and attend training and teaching both theoretical and practical

UNIINYIRYFEINU
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3.2.3 Ussillulas@nnuanuniiniintunisufifauveseaisdlng
Evaluate and monitor the progress of new instructors' performance

4. MIAIUNITNAIUIB13158 Implementation of lecturers development
919138nnAulFFunM TR lusunsiounsaeu arwiiviuasts sinveifialdnunsdu
psslumnaininuril aaensudiniiide lnedeRanssuiauinms duasulvidhsaunis

s duaun uaveusiluanitiudy q fad

All teachers will be developed in the field of teaching. Modern knowledge are
required for general education subjects as well as research by organizing academic

development activation. Participation will be encouraged in meetings, seminar, and training

in other institution as follows:

" aduauulidnsiuniseusy Ussgsdnnismeluaminendy
Encourage in academic training within the university
" aduanulidnTinnseust Useainnn1smeuanuiIngay
Encourage in academic training outside of the university
" atuauulidinugau eususssEine
Encourage study trip and training abroad
" advayulinenuide
Encourage in research

[
1 Y

" uushuddeeng q iannelukazanguenuminendy
Recommend research funding within or outside the university

" SuaATeiUenasdlunuzaige suTeeuenuINende wasiRuiay
Collaborate with teachers in other faculty within or outside the university, and
published the work

" gruanunsn TN Tey inenaAderslunassnalsyne
Encourage in meeting and present work domestic and abroad

- ﬁ"}’ﬂ&gqﬁmﬁ']pﬁﬂizammuiﬁmammzLﬁaﬁéaaaﬁmﬂumsﬁﬁ%’a

Establish a Faculty Research Coordinator to assist teachers in conducting

research

UNIINYIRYFEINU
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5. miswauinnw3uazinuzlinnaan9158 Development of Teaching Skills, Assessment, and
Evaluation

5.1 3052 UUNMTUTEHUNAAUNNTAULANITU T UNARE I TAINTINTENINEEDY HUSMThagiTeu

Organize a system in teaching evaluation and participatory evaluation amongst teachers,
administrators, and learners.

5.2 SaduunBiiing ienumunsUssifiunanisdanaifounisaeu Ussdd Teeuiisuiuy

UINTFIUAMAAUTIEALLDLAVANGATHAT A DT UL TIEIY

Conduct an operational workshop to review the evaluation results of teaching management for
the academic year, focusing on the standard criteria of qualifications according to the main
curriculum details and course description

5.3 aduayulidsunsevsuAeatuinuenisaeu uarnsUssiiunaiiviuasioidluieaden
uavusnviesSe NaenndesiudsimsBousluusas iy

Support participation in training on teaching skills and contemporary assessment methods both
inside and outside the classroom, in line with the necessary knowledge in each area

5.4 %’ﬂmiamuL‘ﬁ'mﬁ'umiaaﬂ%’aaaﬂﬁlﬁmmgm n15911 blue print n1seentadey n1sUTEIUNE

(Fiangn) Baunouat wazdengy

Organize training on standardized test development, creating a blueprint for exams, grading
criteria, and referencing groups

5.5 ﬂﬁUﬂHuaﬂﬂWigLﬁﬁﬁﬁuﬂizﬂ;u’jmﬁmiLLﬁ%QQW‘HLﬁIEJ’JﬁJ‘Uﬂ’ﬁﬁﬂmiL%EJuﬂ’]iaamLazmi‘UisLﬁ‘uwa

Support teachers' participation in academic conferences and observation of work related to
teaching management and assessment

5.6 WA szuunsUssulaggsiuay

Develop an evaluation system collaboratively.

5.7 aduayliviideludusou

Support classroom research

5.8 fiavinwznsldwmaluladuazuinnssunienisfng

Enhance skills in using educational technology and innovation

6. NMTNAUIIVINSUALIVITNAIUBUS Other Academic and Professional Development
6.1 atuayulensdidniunseusuvinue U] dn

Support teachers in receiving practical skills training
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6.2 duasuliienansdiiunandvisiminms @nwide) wagmafiuannd  dumidnms e

FNENSI19150 TOIFNENTIA1TY LAZAERTIA15Y)

Promote teachers to enhance their academic qualifications (further education) and increase their
qualifications in academic positions (assistant professor, associate professor, and professor)

6.3 Amualuulouneiienansdynaunsufialunsiamaues

Establish as a policy that all teachers should engage in self-development.

6.4 aruayulionnsdnnaAuAelasysTId ANSITIINTINlUNSHNUSUR

Support the cultivation of ethics and professional integrity in teachers' practices

[y ﬁ' a‘ U = Y =S 4‘ a a d
7.MINNUUIAD AITHVTHUNIUIYU] mﬂiuiaﬂ aadlannIvuUneg

Media development, learning support, technology, electronic media

The department, faculty, and institution operate to provide learning assistance for students. This
includes physical readiness and access to learning-enhancing technology. The department, staff,
and institution understand that a good learning environment improves student learning. Smart
classrooms support learning. Modern technology and interactive tools make these classrooms
vibrant and interesting. Smart classrooms have multimedia projectors, interactive whiteboards, audio
systems, and more. These facilities help professors conduct lectures and engage students in
debates and activities. The school uses Moodle, an LMS, and smart classrooms. Students and
educators learn online via Moodle. It houses course materials, assisnments, online conversations,
and learning resources. Students can access course materials and interact with peers and instructors
asynchronously using the Moodle LMS. Learning support facilities work best when program teachers
are involved. These instructors create and organize course content, use smart classroom
technologies, and manage Moodle LMS online learning. They help students, lead discussions, and
give quick feedback and assistance. The department, staff, and institution promote learning support
facilities to improve student learning. Smart classrooms and Moodle LMS provide interactive, self-

paced learning. Instructors use these facilities to improve teaching and learning.

AAITT AN wazANIUUTINSANIUNISINE IANISTIUMAD IUN S IUNITADUAINSULNAN®Y T9570D9AY
niounanenmuarnsittunalulagnatduayulvnisiSeunsaeunty n1av) A wazan1dunlain

anmuIndeunIsisunIsasufinsiinyszdnsamlunisiseudvesinfne vessudeaseziludou
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advayunsseus malulagiuvadouaziaesdlienansaufianisuuuldneulavivlvivieassullidingn
waztnaula Mouseudaasesdluswawesianiie nszaulmvesauuudumesudnin ssuudes uag
gunsalduy Ntelvinganunsaaeuliiinlalaegaiuseansam wasiaSuasinisidrsiuegluni slaneuwas
a v A =) ¥ LY = sal ! 4 a [ a2
AanssuvesiniSeu Tsaseuldszuuianismsiseunisaeunisesulatfiisenin Moodle wazvipussudaniey
& = = cu & i v A v o & =
\Hevnisiseunisasulaznisdearseaulatdanuegly Moodle dniseuatunsaidrfiailoninisiiouns
dounazdoasiuiiaug Moodle ATOUARULEBMINIISHUNITARY, NTUBUNINEII, N1saunueaulall,
wagninensnsisews dniseuanansadnfiaieninisiseunisaeunasdeasiuiioussukare1a1dlaegns
dasza1u Moodle LMS ieaiseudaniey nsatiuayunisiseudaziivssaniamunianidlenjiaoulusunsy
W19 AgHaeumanlauardnguuuuiilomnisiseunisaey, Towalulagveussudaniue, Lazdnn1snis
Seun1saeueoulai1u Moodle LMS winuntemasinisew, dnauenisediusey, uaglidmeunwaznis
FIEWADag193INLTI 11A3Y7, YAAINT, waranituatvayunisieuiiiemuussansamlunisseuives

v A 4 a Y a b4 a 2/ v a ¥ LY v A v 1 IS5
UNLIYU NDILTYUDAIRIVELLAY Moodle LMS ﬁi’Nﬂ'ﬁL'ﬁEJugLL‘U‘UIGW]@‘ULLﬁ%LiEJ'LlELL‘U“UTUG]’Jf\]WﬂuﬂL'ﬁEJuvL@E]EJ'NlI

Usgansnn ennsdldddneanuazamnimariliveyiuusinisaeunaynisisous

8. JUUIZUUAULNY Budget Plan

(THB: Baht)
NUINTIVIU 2566 2567 2568 2569 2570
Income 2023 2024 2025 2026 2027
1. AigansAnw 1,500,000 3,000,000 4,500,000 6,000,000 7,500,000
1.Registration fee
2. Aviaenin 4,000,000 8,000,000 12,000,000 16,000,000 20,000,000
2. Credit fee
5.5,000,000 11,000,000 16.5,000,000 22,000,000 27,500,000
iﬂmﬁﬂéu
TOTAL
#UIN3189318 Expense (THB: Baht)
NUINTIWINY 2566 2567 2568 2569 2570
Expense 2023 2024 2025 2026 2027
1.Alg9n8aIung 3,000,000 6,000,000 8,000,000 10,000,000 12,000,000
NaaUMAR (Adow)
1. Teaching fee
2. AR unIs 500,000 1,000,000 2,000,000 3,000,000 4,000,000
URIINEGI1ALAE I
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2. Research fee

3. Alga1eanu
U3NI5IVINS
3. Academic

services fee

500,000

1,000,000

2,000,000

3,000,000

4,000,000

4. Ruganyu

4. Outsource funds

200,000

400,000

600,000

800,000

1,000,000

5. Alga8aUe (A
w3odle aunsal)
5. Other expenses

(Equipment fee)

100,000

200,000

300,000

400,000

500,000

33

4,300,000

8,600,000

12,900,000

17,2000,000

21,500,000

HAUELIAG)
- T

AldereiinAnyinaennangns 385,000 UM

Alddnesesalaen 110,000 Um

Remarks

Expenses per student throughout the program 385,000 THB

Maximum expenses per student per year 110,000 THB

UNIINYIRYFEINU
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a9 6 AuaNTRYaELIIIRNE
Section 6: Characteristics of New Students

1. Qmauﬁa‘uaﬂﬂjﬁhﬁﬂwﬂ Characteristics of new students
Lidugdnsamsfinwszivisenfnvineulareviseussnadetnsdunsensne@nuiivinis

Successfully completed upper secondary education or obtained an equivalent certificate recognized

by the Ministry of Education.

(%
1Y

2. ufdnsansfnwseivuszniadedansindndugs (Uaa) vssmaledasivndwnaia (Um.)
wiaUszmateTnsduiinsensieinuidmsifisusi lusn i iieadestel Thdullamundnnsidieulou
AuteUIAUNTIINeIaBde L 11698 n1sAnwIsEAuUSyunslneRatsaunlusiensd
Successfully completed a higher vocational certificate (Pre-Diploma), a technical vocational
certificate (Pre-Vocational), or any other equivalent certificate recognized by the Ministry of
Education in a relevant field of study, in accordance with the principles of credit transfer as
stipulated by Siam University regulations, considering individual cases for undergraduate studies.

3. NIUNITADUAALEDNVDINNIINGIAEALIN LAS/UTD TEUUNITANEDNYDIAIUNIUAMLNTIUNTT
QANANY

Passed the selection examination conducted by Siam University and/or the selection system
of the Office of the Higher Education Commission.

a dndnwiitveleusnantudunusuidevvesdiinnuamznssuniseaudnwuasmudedafy
awTinenduaeny SeamssuleutinAnuainaniudu

Students are applying for transfer from other institutions according to the regulations of the
Office of the Higher Education Commission and Siam University regarding the transfer of students
from other institutions.

2. UgyvastinAnewsnid Challenges of new students
dnAnwinsndrfidesisaranuuandaduaudauaiungn fiugiuaseunss wargiugnig
\wswgia wud n@nunitgmiferiumsuiuiadiduieulsl aondiuazszuumsinuluaviinede
Being an international program, we have students from diverse nationalities enrolled. This
diversity brings along variations in cultural backgrounds, knowledge, and skills, as well as differences
in family environments and financial situations. Consequently, due to these contrasting factors,
students often face difficulties adapting to their new classmates, the environment, and the

educational system at Siam University.

UNIINYIRYFEINU
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3. nagnslumssidunisieusladymy/desifnvesindne
Strategies to address the problems/ limitations
In order to address this challenge, the department must organize student orientations, provide
adequate support, and assign advisors to facilitate communication and counseling sessions tailored
to the students' needs. Additionally, student clubs can play a crucial role as mentors, guiding new

students and assisting them in adapting to their new environment

nangnsdnnanssumisuaunieuuazfanssuasuaiidnoainlugiuuudrgliundn@nwiend n1s
Yguilmeadn@nwyl nslinisatvayuedisiisane Avuee1ansdnuinyiieatduayunisdealswagli
AU nefinEaunuALRBINsTRsinAne uenanlvusutnAnwdsanunsailuunuinidrfalunig
< = g v o o o = 1 ! A [ v [ v 1
JuduideamisuwusitdnfAnwlnivasdiowmiolunisianudiladasususaiuaninwingeslng

4. wwunssutinAneuazddnsanisanenlusses « U

Admission plan for students and graduates in the term 4 years

UULNANE Un1sAnen / Academic year
fianadnazu 2566 2567 2568 2569 2570
Number of Students 2023 2024 2025 2026 2027

Expected to receive

Q)

TUUN 1 Year 1 100 100 100 100 100
FUUT 2 Year 2 100 100 100 100
FUUT 3 Year 3 100 100 100
FUIT 4 Year 4 100 100
5711 (Total) 100 200 300 400 400
ANAINLANSINSANY 100 100

(Expected graduates)

UNIINYIRYFEINU
#11Un3v1n715 (OBE-TQF2) 141



PUAT 7 N15UTZRUNANITIS I ULAZNUIINITANSINITANEN

Session 7: Assessment of Learning Outcomes and Criteria for Graduation

1.ngsziteu vaninuilunisliszauazuuy (1nsa)

1. Grading Rules/Guidelines (Grade)
1.1 Un@nwdansnasulusiedvlaasdeadiinalseulidesnindsuay 80 vasdilusniinisasuly

Students have the right to take an examination in any subject, provided that they have
attended no less than 80 percent of the total teaching hours for that subject.
1.2 deydnwalvesnsinug
1.2 Evaluation Symbol
NaNSEDUTEAREI LI Az Tneenuniududu (Grade) Tnefluduuszsn
(Grade Point) el

Examination results will be measured with Grade with Grade Point as follows:

A1AUIU ANUNUNY wA
A M (Excellent) 4.00
B* Aun (Very Good) 3.50
B A (Good) 3.00
ct ADULNNA (Satisfactory) 2.50
C wold (Average) 2.00
D 90U (Below Average) 1.50
D fIU (Pass) 1.00
F AN (Inadequate) 0

UNI1INEGIFETIIU

#11Un3v1n715 (OBE-TQF2) 142



2. ATZUAUNITNINTAUNAMUNLY ATUATIVRINTITUTZLIUNE

2. Standard Verification Process for Student’s Achievement

fnsvununmsdail

Process as follows:

2.1 fn1sudenenarnssun1sUsedinme vantiinsauiivarausiedvisyanananisngie wild a3y

Jolauaiuz Lagmsusulnngivilunsteunisaeuresniansfnudall
A faculty committee will be created to review student records, compile suggestions, and

enhance coursework for the upcoming semester.

2.2 uninerdedinnznssun AN gnTuara M I LSRN ENldTUNILsiaInantunine1de
Usgnausegmsinandiszdusesmansiansduiouyanienainnieuen uazanegluantu viwehily
nsnaunsestedeunaznsruIuMTIauazlseiduna
The university's curriculum development committee and educational standards were chosen by

the university council. It comprises of a PH.D. or associate professor qualification. The duty is to

evaluate and assess the examination procedure.

3. INAUTINSFNFINITANYINAUNANEAT

3. Graduation Requirements

1. ﬁm:mm*ummaﬁ’wmuwmaﬁmﬁﬁmumvlffﬂuwé’ﬂqm
Complete the number of credits specified in the curriculum
2. Iseduusunzuuuniazaulisingd 2.00
Obtained a cumulative grade point average of not less than 2.00
3. UsTquadwSN1TSousuadngn o

Achieve learning outcomes of all courses

4. usTAuARWENMSFEuSvRWEngATaVNN
Achieve Learning Outcomes of the Entire Curriculum
1. Anwasumudumeiniidvunllundngns
Complete the number of credits specified in the curriculum

2. loszauniumzwuudsasaulininii 2.00

UNIINYIRYFEINU
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Obtained a cumulative grade point average of not less than 2.00
3. UTIARAGNENNTITEUIUDIANGATTanLA

Achieve program learning outcomes

5. n3zuUUNNTBUdU (Verification) anAsgiuradwsnisizoudmuiiananievamangns
The Verification Process of Learning Outcome Standards as Expected by the Curriculum
1. Anwiasusudnnumhefnuazdnnuneinitmunllundngns
Complete the number of credits and subjects specified in the curriculum
2. Iseduudunzuuundvazaulisnnii 2.00
Obtained a cumulative grade point average of not less than 2.00
3. UssquadwSNTSeusuesdngnsain
Achieve program learning outcomes
o Lifiuseeuniiaulaefuuminede

No financial obligation with the university

6. MIMIUFBUNINTTIUKANTSBUVAETnAnwgslidnsanisine
Standardized Assessment of Learning Outcomes While Students Have Not Yet Completed
their Education
6.1 UMY
6.1.1 Usziliulagnsvngouday @aunataniakazaeulatsnianIsane
6.1.2 ﬂszLﬁumﬂmﬁﬂﬁﬁ’ﬁﬁaﬂﬁmmﬁaﬁmﬁgﬂuuawaﬂﬁaqﬁau
6.1.3 Useifiuanuanisyuuuiindalududeu nmsvhamenunienisinauenu vadunduuas
FIYYAAA
6.2 AUTinye
6.2.1 Usziiluannganssunielayavesiseu Fausmsiernany msdudu nsAeRAIIE
6.3 UITLTITY
6.3.1 UszilluannmgAnssuvedisey 1wy nsidmissssunsanaiasnsusniglivansay
6.3.2 Uszliluannisvadeudes nMsaaunaninia MsdeuUasaafiiuegsgain
6.4 PUAMINYMY
6.4.1 FUNANGANTTUNITUAAIBONVULYINNANTTUNAUVDILTUUY

6.4.2 mytausnanuiungy

UNIINYIRYFEINU
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6.4.3 nMaUsuifiuanusuiinveu Tumihiifldsuseunung
6.1 Knowledge

6.1.1 Evaluation through quizzes, midterm exams, and final exams

6.1.2 Evaluation based on the practical activities of the subjects, both inside and outside the
classroom

6.1.3 Evaluation based on the performance in class exercises, report writing, or presentation
of work, both individually and in groups.
6.2 Skills

6.2.1 Evaluation based on the intellectual behaviors of the students, including questioning,
researching, and analyzing
6.3 Ethic

6.3.1 Evaluation based on the behavior of the students, such as punctuality and appropriate
attire when attending class

6.3.2 Evaluation through honest and fair evaluation in quizzes, midterm exams, and final
exams
6.4 Character

6.4.1 Observing the behavior displayed by students while participating in group activities

6.4.2 Evaluating group presentations 5.4.3 Assessing the sense of responsibility for assigned

tasks

7. MIMudaUINAsEIUNaNSEEUiaIntnAnwdnIansHne
Standardized Assessment of Learning Outcomes After Students Complete their education.

MsMuAUINAsHIUNAMISBusTestnAnymdsdusanisne wethulsufuus nssurumsnisiiouns
apu uaxvangns TainsUszdununinvomangns delniulasadwsnisfeusiinduanisine
a3y ileldssdn Ussaunudnda seuausiaiun osnsvesdsukayialade nudidimun
Llundngas lnemuaeunigIsneluil

1. mmzmsailanuivestudin Tngyssidunntudiswnarguidnansanuluniuvesssezin
Tumsmawi Anafiunennusommananss eushlavestaudislunisusznounsnuedn

2. MImuasuNNEUIENEUNS IeUsziliumufisnelalutudinfiouns@nwinaziuvhauluaa

Usznaun1suue
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3. Uszilluandudiafludseneuen@n luaiuesninunseuuasmusgaInann3vifizounia
ndngns ilerhulalumsusundngeslufteiy
The standards are reviewed after students complete their studies. The review of undergraduate
program standards after students completes their studies aims to make improvements to the
teaching and learning process, curriculum, and overall program quality. It ensures that graduates
have the necessary knowledge and skills to work, sustain a livelihood, achieve success, and meet
the needs of both learners and society as outlined in the curriculum. The review is conducted using
the following methods:

1. Employment status of graduates: Assessing the employment status of each graduating
student in terms of the duration it takes to find a job, their opinions on their knowledge and
abilities, and their confidence in their professional careers

2. Employers' feedback: conducting reviews with employers to assess their satisfaction with
graduates who have completed their studies and joined their respective workplaces

3. Feedback from working graduates: Evaluating the competency and knowledge acquired from
the program by graduates who have entered the workforce based on the specific field of
study as outlined in the curriculum This feedback is used to make further improvements to

the curriculum.

By conducting this review, the department aims to enhance the quality of the program, ensuring
that it meets the expectations and demands of the job market and ultimately leading to better

outcomes for graduates.

UNIINYIRYFEINU
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a7 8 NMsUsTRUAMNINUANGNT

Section 8 Quality Assurance

1. MIANUNINTFIY
1. Standard Control

a [y =

wangns Inszuiunsuimsinnisudngasiiduluaunsevuinsgiuaandiseiugaufnw

v

LAITIR F19L

The curriculum has a curriculum management process in accordance with Thai
Qualification Framework for Higher Education (TQFHE) as follows:
1.1 Whwmngnsuimsvangns
1.1 Curriculum Administration Goals

a U =

1) MaumangnsiliunsgIunINNTauLIRTEIUAMAITEAURANANYILASYIA W.A. 2558 Lasnseiy
AUABINITIUAITHAILIUTE LA
Develop the curriculum to meet Thai Qualification Framework for Higher Education
(TQFHE) 2015 and meet the needs in national development

2) nanansin1sAdunTsIiAMAINLAENINTIIUANLNANITATIVEBUIINEITNUAMENTIUNITNIT
ANANY
The curriculum has been conducted with quality and standards according to the results
of examination from the Higher Education Commission.

3) vidnansagiaslasun1suTuusmn 5 Y
The curriculum has to be updated every 5 years.

1.2 szuudagnalnnsusmmvanans
Curriculum Administration System and Mechanism

U a [ Y s

1) IAMENTIUAITUTMINANGAT UTENOUMIY B11TTLSURAYRUNANGNT Aaunue1138usedn
NaNgns fununEildiuieitesnnangnssunsiauIangasyimiiiiduguanis
AuN1sT0IMEaNgRsInsuirInIswaznsiwtn@nwliluluauuinsgiunagd

FEAUQANANY

Curriculum administration committee consist of: teacher in charge of the course, teacher
representative of the course, representative from relevant faculty from the curriculum
development committee. They are responsible for program’s operation in academic and

student’s development that meets the standards.

UNIINYIRYFEINU
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2) fimsUsgguwisuanuniouneulanisiseunisasuluwdaznianisfin
There are preparation meetings prior to the commencement of each academic
semester.

3) finsuounnenihilunisinissazdeniv MsnenuRaEIvILaEIdngns MINwLILAE
Uszillunangmsaummuaia
Assignments are given to develop course details, report course outcomes, and
curriculum development and evaluation within the specified timeframe.

4) fimsUseyuasunanisaniiuveu ssynanmsaiiua Jym auassawazumaudladamilung
Usmsmangnsegraieglag 2 adq
Summative meetings are held to summarize the progress, identify accomplishments,

challenges, and propose solutions for curriculum management at least twice a year.

1.3 MsUszliunanmsuImInangns
Course Management Evaluation

1) Mﬁﬂ@@iﬁu’lmig’lumuLﬂmsﬁmmgmwﬁﬂqmﬂ%@ﬁym% NIENTNANYITNIT  wazd1dngu
AMZNTTUNTTITITNITNALTOU (n.av.) Tn193UTeY
The curriculum is standardized according to the standard criteria for Bachelor degree
programs with the approval of the Ministry of Education and The Office of the Civil
Service Commission (OCSQ).

2) fimnusneinizeu wariviFeudiuumdiindnuldinunAuniinnuslnlldfonues

Have number of courses and subject that have guideline for students to research on their own.
3) fmsUsaidiundngns nnaulimsfnwuazasusoundngnslasivhiesgiaiosnuuuy une. 7

Have an evaluation of the program end of the academic year and complete the cycle with

topic that at least follow TQF 7.

2. Unudin

2. Graduates
Sadinldsunsiaunliduifiandnumzmunseusnsgunandssfuaunuuisi fil
Graduates have been developed to qualify according to the Thai Qualification Framework for

Higher Education (TQFHE) as follows:
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2.1 a3 (Knowledge) nanefis AWdsauanNMsfinyiansen Msauadl visuseaunisalinie

'
a

nnvdnges dadudeiisndusazifivmedensthlUufod viesesen anuilunisuszneuendn msedin
ogsmiludeny uaziaunogsdsdu dmunsisedinlugaiisa

2.1 Knowledge refers to things accumulated from study, research, or experiences resulting
from the curriculum. which is necessary and sufficient for putting into practice or furthering
knowledge in occupations, living life, and living together in society and sustainable development for
living in the digital age

2.2 Finwy(Skills) mnedls anuannsafiinanmaiFeus nduufod WiAseuuedandes dodh
wazd gy Wewauna Wandndwidednns faunu wasimundsen dwsunisdssinluganavia

2.2 Skills refers to the ability that comes from learning, practicing and practicing to become
agile, agile and skilled in order to develop work. Professional or academic development, personal
development, and social development for living in the digital age.

2.3 93wsssu(Ethics) mneds  waAnssuvidenisnszvhsssuyanatiasvieuisnnududiinusssy
Aansaw uazassenusIal WeUsslevidusmuazaiun fetenthuasdundeou

2.3 Ethics refers to behavior or actions at the individual level that reflect one's morality,
morality, and ethics for public and personal benefit. both in front of and behind the backs of
others.

2.4 &nwnuryana(Character) mnefa ypdnn dnvaylde wagAdouiiazviounndnuvuzionis
Aans 3T wazantu laewmuniunisiseus waesmsindssaumsalanuangss Wdanumangauiv
UAREIEAULIATFIUANM

2.4 Character refers to personality, character traits, and values that reflect specific
characteristics of science, professions, and institutions, developed through learning. and training

experience from the course to be appropriate for each level of qualification standards

N3LUIUNITALEUIU Operation Process

1) unniInerdeiiuleugliynudngnsdinnisdisianILABINITUBINAIAKTIULAZAIILNI
welavoslitinudin tilensuseununiwluyndnsdn

The university has a policy for all courses to organize a survey for the needs of labor
market, and the satisfaction of graduates for quality assurance in every academic year.

2) Augivtinan1sdende 1 smunuuiuugasiaumdngss ewauinunm

TN idenAa 09N UAINNADINITVDINAINLIIU.
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The faculty review, improve, and develop survey results from the 1° process. The plan
is to have quality graduates in accordance of the needs of the labor market.
3. UnAnw
3. Students
wangns, dnseuiunissuindnyinazniswlsuaunieunowd @ny) n13AIUANNSYLANITI
AUINBITVINITUALUUZ UL N15A9DE nsdNsaNIsANET Auieanelanaznan1sinn1steseaseuves
UnAnw
The curriculum has a process for student admission, preparation before admission,
supervision, academic counseling, guidance, satisfaction, and student complaint.
3.1 NTZUIUNTSUTNANYILAZ NS IHUAUNTDNN DU AN Y
3.1 Student Admission Process and Preparation before Admission
nangnse Mmuanaeinisiiansasulndner  Insfudnd@nwviiiugudSvadasdndnulu
uAnendeay ednAnwmiunisdnidennanasinisiansanveaming1ds wazid@nulutudi 1
AzUINITING deadrfumsusuimelasuninerdeieliin@nwianunsauuilddinuagAnuanelu
uyinedeldognaduie  idetnAnwiutudi 2 udngasn felitinasteuamumiouuiinAnunoud
Anuiivdnanzvemdngnss lelsindnuanusaususdunsidousaznisyihianssu
The curriculum is set for student admission and new student will go to the admission center
of Siam University. When students are selected according to the criteria of the university, they will
enroll in the 1° year of Faculty of Business Administration and attend the university’s orientation.
Students will adjust with the living and studying in the university. When the student are in the 2™
year, the program will prepare the student in specific profession of the program, so students will be
adjusted to the class and activity.
3.2 mslsidUsnuduinnis uazdue witinfne
3.2 Academic Counseling and Others for Students
ndngnsa TssvuennssivinuideliuinuudtnAnulneddaludimuinudiu 2 afi ag
2 F1lusrodUn 9 warszuuesEiUSne i Welidusnvuieasuneivlaefidaludimusne
$19u 2 Flusdeseivdedunni
The program has a system for advisor to have 2 counseling session, 2 hours per week, with
students. The course advisor provides course consultation with 2 hours per week.

3.3 N5aNsTAlvetindny)

3.3 Student Appeal
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msgnssalvesindnwidulumungseidovresdinnsdeou uazinnaumine deaeu Tnedndnw
Fesnsoniuuedy miesinly iledusedtinneiDounayinna TnoszyFosiidosnistudies wieumgua
Usgneu nsiansanmiesasnssvianaianiely 7 Ju

Student Appeal needs to comply with the registrar regulations and evaluation by Siam
University. Student are required to fill out a general request form to submit to the registration and
evaluation office. Student must specify the subject to submit the requires with reasons. The request

will be review within 7 days.

4. 913139
4. Instructors
4.1 M135u013138 1l
4.1 Acquiring New Instructors
4.1.1 919158Useddeafinandidulumuuseniansznsne@nusnisises inusiuinsgIunangns
TTAUUTYEYINT W.A.2558
Full-time teachers must have the qualification in accordance with the Ministry of Education
on Bachelor degree program standard criteria 2015.
4.1.2 fiaadnladeingUszasruasidnvanevemangns
Understand the course objective and goals.
4.1.3 fawf fnvelunisdaniniounisasunarnsussidiunaduguivesindnu uasd
Uszaunsalinideviedszaunisaiuszneuivdnluauniviiaey
Have the knowledge and skills in teaching, learning, and assessing student’s achievement.
Have experience in conducting research or professional experience in the subject.
4.1.4 ivualiiimsasunisaeuuasdunvalonnsdiadasingnnenIsunis
Require teaching examination and interview by the committee for the candidate.
4.2 NM3HdIUTINUDIAUIAITETUAITINHY NIAAAULATNUNIURGNGAT
4.2 Faculty Participation in Planning, Monitoring, and Reviewing the Course
4.2.1 ennsefEuRaveundngns waze19138UsEdmangns Ussansamfuiienaunudnnisiiouns
aou Ussiliunauaglvinnnuiiugeunisusediunannsedan
4.2.1 Teacher in charge of the course and the course teachers meets together to plan the

teaching, learning, evaluating, and approval of all subjects.
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4.2.2 \iunusadeyaiewieulidmiumsuiuusmdngns naenuuinwmIeuuamisiasyinli
ussquinvnenuvdngns wagldudindulumuaudnuusiudinifiaszasd
4.2.2 Collect data to improve the course as well as discussing the ways to achieve the goals
of the curriculum, and obtain the graduates in desirable characteristics.
43 MsuARIRaSERLAY

4.3 Specific Faculty Appointment

(%
(Y wa

wnmivenaeiisedouUfUiRineitiunsuimanasdiae Jenazasduiauounsngninnaud
Wingaunuianeimue akn seauain1sfing Ussaumsalin1sinauskasyseaun1saliuiznnig #aeu
a v ¢ & a Y a v a v a S dad o I3 I da
NUseany uaﬂfmﬂuﬂmzmuiﬁlmEﬂmﬁwmﬁﬂﬂmqm WUTZNDUNITIPITNNLTOLAULALLUULUUDEINAUN
VT8 NLAYIUTIETVIA 9

The university has a procedure for appointing specific faulty members. The faculty will
propose and appoint those who have appropriate qualifications as follow: Qualification level, work
experience, and academic experience results. In addition, the faculty invites experts and successful

people to provide knowledge and role model in this field.

5. nangas N1ssEUNsaaY n1sUsTiudiSey
5. Curriculum, Teaching, and Student Evaluation

wanans IAnudAYiuNsEUIUNITRONLUUNENEAT BN MUATAUTEEIANITRONWUUNENEAS
aseeivlundngns uarmsuiuUsvdngnsmuseuszeziamn 5 U tilelivangnsiinunnldunnsgiu
AIUNUNUINTFIUNANGRT wazdanuiuadeaonnfesiuauAeInN1svoylEUndn uazna1ALT Y
aisnsnaaldeenuuundngnslagfinnsanseiviuasonlviiiaruasaadestuaniunisainisg
Wasuulamafuiasugia des Jausssu wazanudonisvesniagsia Inmsiiudeyaaniuszneunis

L4

fuivnsluaniudsznounis uwasAwdimiidnianisdnvinazyiauuds et deyamlifinnsanuiulss
vdngmslyiiseiuniiviua

This curriculum emphasizes the curriculum design process, by imposing course design
objectives, subject matter in the course, and update the course every 5 years. In order to maintain
the quality standards and is up to date to employer’s usage and labor market. Marketing program
design its courses by considering courses and content in accordance with the change of economic,

social, cultural, and business needs. The information is provided by the employer, manager, and

alumni which helps the university updates the curriculum.
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MaNans Fszuuwaznalnlun1smnuee1sgdaau N15MAU AneY LagATIFERUNITIAYTITLNY
n1530us (@AD.3 war uAe.4) M13ian1siBounisasy tnge1ansdfasuiiiinaial anud Yssaunisal
aoandeafiumeivifaou dmusliynsiedndaii uee.3 uas une.d denndesiu uae.2 uazdainiely
nseusEEEnAfmun InsuseiudiFeuinunsssduna nmsFeusluday edviang uae 5 uas
ume.6 lunnaranisAnwisunisiiulagauenssunis vangasuazdinUsziunmuainnisfnwives
UMINYNAY

The curriculum has a system and mechanism for assigning instructors, supervisor, monitor,
and a person who verify the learning plans (TQF 3 and TQF4). Lectures by teachers; with
qualifications, knowledge, and experience with the courses taught; are required to manipulate TQF3
and TQF 4 corresponding to TQF 2 within the timeframe. Students will be evaluated through
assessments and learning in each course in every semester supervised by the committee, according
to TQF 5 and TQF 6. With the supervision by the curriculum committee and the Office of

Educational Quality Assurance of the University.
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nunil 9 sruunaznalnlunisWauindngas

Section 9: Systems and Mechanisms for Curriculum Development

1. N13ATIIEBUINDTUTBWINTFIUMENgAsIABAMIENTTUNITUINTFIUNISEALANY
Evaluation for Accreditation of Curriculum Standards by the Committee on Standards
for Higher Education
1. MsnsI9a0uLinsUToMNRsEILVANGMsIAANLNSTININATE LN EAMARY)
1. wéngasidumsiniienansndngnsnsfing ausensil aue. Amun uas

Y 1Y

uiinve YaiuguvewangnsndAyadlussuy s ouNuUeNaTURANNNING 1R

o

aUR

ndngns uazienansndng uidsssdnudu q ieuveyaatuayulniuaaznisunis
MTIAEBY

WANgns

2. 4U.97. ATIVABUANABAAADITOLANUFILVBIMANGAT WABlONATNENGAT ANND

11A5§IUNENEATNNIANYITERUgANARYY iodnawWanisnsIaaey AABAAaDsly
AREZNTINNS

P3IVAOUNENGAT TINIAUINTIVADUNNTEBNUUUNANGATANIANWITY SLuLsadNEN15IToUS
3

2ONLUUNIANTUNTIANITANY WaEN15BRNLUUNITUIINIAMAN A1l 120 Jutiuiwue

Tunuvimedeiauendangns ne au.o7.

1. Certification Standards Review by the Higher Education Standards Committee of
Ministry of Higher Education, Science, Research and Innovation

2. The program conducts a review to certify the curriculum standards according to
the guidelines set by the Office of the Permanent Secretary of Ministry of Higher

Education, Science, Research and Innovation

This includes preparing the educational curriculum documents listed by the Ministry of Higher
Education, Science, Research and Innovation and recording essential information about the
curriculum in the system. It also involves attaching the approved university council resolution on
the curriculum and other supporting documents to provide information to the certification

committee.
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3. The ministry examines the compliance of the basic curriculum information and
documents with the standards for higher education curriculum. The purpose is to
submit the results of the review and ensure compliance to the certification
committee. The examination focuses on reviewing the design of the educational
curriculum, the implementation process, and the quality management design
within 120 days from the date the university proposes the curriculum to the

ministry.

2. nsUseiiuyseavsnavanisaau
Assessment of Teaching Effectiveness
2.1 MsUszliunagnsnisaau
Assessment of Teaching Strategy
onsdgaouaniiufusniiugGouluhdeniimunindnwiisndlavieli Tnsenauseidiu
Mnnsnadeutes nsdananginssuvesindnu nssasinukarnisneumauvesinAnuludy
136U N1IVAFOUNANAIALAZUAAIATEY 675@3%1393’%613%6&3&Jiﬁaf]ﬁniéé’aaummmmwléﬁw
nagnsmsaeuildeguszauanuduianielinazmsusuiasueeisls
The teachers will assess the students about understanding the specific topic which
may be tested by subtests, student’s behavior, and question/answers in the classroom. Midterm
and final exams will help the teachers determine about their success in teaching strategies.
2.2 mM3Uszliuinesvatanansdlunisldununagnsnisaou
Assessment of the Teacher’s Skills in Applying Teaching Strategies
wdsdounanania snnwiiamadeudeuwiazseiviaginisussiunisaen
101019158 UNNGIL eduinugnagnsnisaen nsnstenal nstuaniivane Taguszasd
51639 Fusnnasinmsussdiunaseivsasiansiddenisaey
After the midterm exam, students who enrolled in each course will evaluate the teachers
in all areas. This includes the teaching strategy, coming on time, course objective, and clarify the
criteria of the course including the teaching material usage.
3. nmsUssdiunangaslunIngIu
Overall Evaluation of the Program
3.1 ANZNTIUNTUTMINEngasUTER 9 suNUN S sTIllunEngnsegadussuy uaz

ATOUARUANIINGUTTAIAYDINANENS
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3.1 The curriculum executive committee plans a systematic course assessment and
covers the course objectives.

3.2 AnznssNnnsiudumsdrnadoyanisussifiundngniaingifoudeg du Sadiniay
nsfnwdedinulnelivdngmsiidesnisussidiu fldtudn enrasdnelumnein wazgmssnandnieuen

3.2 The committee conducts a survey of the curriculum from the current students,
graduates in this course who wants to evaluate, graduate users, teachers within the subject, and
external experts.

3.3 UYseananan1sdea

3.3 Assess the survey

4. MINUNIURANTUsTITULAzNUUTUUTS

Review of Evaluation Results and Plans for Improvement
ﬁﬁayjamiﬁﬁ’mmiﬂizLﬁwﬁﬂqmﬁwmﬁﬂmﬁLm’wﬁ lefiansanansdsg  wazhanuiuuss
mangmslagAzNIIINSUTIININANgRILAT AL UARALNTINAIWAUINENGASLATINATTILANTANY Lile
vﬁ’wLﬁumsU%’UUgaLLfﬂmmmﬁﬁﬂizsqmmﬂmzﬂss:umiﬂ’@uumé’ﬂqmuazmmgmmsﬁﬂmm'ahl
* YLBLYE WUULDNATTHANUNIIYINITVD4013158U T8I MANENS
Analyze all course assessment survey data, consider the results of the survey, revised by the
curriculum management committee, and present to the curriculum development/educational
standards committee. In order to improve accordingly to the resolutions of the Committee on

Curriculum Development and Educational Standards.

5. WHuRRILmisaUIuUTanangns
Curriculum Development or Improvement Plan

L5 L =) g v U o o a U = o dl
nsmuImdnansnieUsulTmdngasiuviuadie Insdman1susaliundnansnnunisfine dveyailaly
YFulsaimunvangnsiuuseey 9 a89uaenINToUSEELIRIYRIANgATVToNNToU 5 U
Curriculum development, or curriculum improvement, aims to keep the curriculum up-to-date by
utilizing the results of curriculum evaluation from each academic year. The gathered information is
used to continuously enhance and develop the curriculum periodically, typically at intervals of 5

years.
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Appendix A

A5 US Y UG U8B

Course Comparing Table

NangAITUINITTINATNLIN

#19139155N5ENIUSTLNA NANFATUIUIVIRA W.A 2560
way

nangnsuInIsssnatudin

wé’ngmsmmszﬂa WA 2565

UNIINYIRYFEINU
#11Un3v1n715 (OBE-TQF2) 157



NANGATUINTTINIV AN

#1913815509529 39U TEINA NANFATUIUNIYIR

A1UTBULTBUTIIYY NANGATIAN WA 2560 Uay NAngATUTUUTI WA 2566

URNINYFYFLY

nangasusuuse w.A 2560

2666

o. Jovidngms

o.0 Tonwilng : UIsganatiudin avingsiasming
Uszine (MangasuwIuuF)

®.o “ﬁaﬂﬂm%ﬁ”ﬂﬂmﬂ : Bachelor of Business Administration

Program in International Business (International Program)

. FauFgan
.o Sonmwlne
.0.0 FoLflH : USMsgIRaTaudin a1 ivgIRasEIIng
Usgina
.0 F08f8 : US.U. (§3R958MineUsEINA)
blo MYIINYY
blo.e Fouftu : Bachelor of Business Administration

(International Business)

.lolo T8 : BBA. (International Business)

o, MUIUNLILANNITIURRANANGAT

126 uens

<. 9N IdEaeu

¢ v o

&.0 mmsamuﬁmawangm

Al
ug L%quﬁ UIAYUSIFU
Y19 AN wasws%’muwaﬁ
Mr. David Michael Seale
Mrs. Sumaia Farzana

Li Zhang

& wengns
&.0 MUIUBANTI
Numheinnunaeanangns 126 wiiein
&lo lAseaimangns

. BIndvIRnEIN2l 30 waein

o. Javdngns
0.0 Fonwlney : UImsgsiatidin (dngnsunnvd)
oo Hanudingu : Bachelor of Business Administration
(International Program)
. FoU3ayan
b.o Jonwlng
b.0.0 Toufla : UIMSgIAITRUGIA
b.olo T080 : US.L.
blo MYIINGY
blo.e Fouftu : Bachelor of Business Administration
(International Program)

blolo T080 : BBA. (International Program)

o, MUUNUILAANIEIURRANANEGAT

126 wuwhn

& 2N Ieeu
.0 NI TURAYIUNENGAT
1. UENEn WunAun
2. Mrs. Sumaia Farzana
3. asadyva ATWII
4. Mr. Sabbir Hossain

5. A3.3501UA RANTEAT

& NANgns
&.0 MUIUMLARTIY
Fnumheinueaeaingns 126 meia

& lassadrandngns

1. vuandvIAnwINLll 27 wuaein
A o DA

9. YUINITITNANIL 90 vuEnn
a =) =) ] a

. NUINIYNFBNLES 9 wilaefin

UNIINYIRYFELIIU

o a
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. UUINIVILANE 90 #UwAN

A. NUIAIVLADNLET 6 wiqgfin & 3187391
n. vanadvndnunaly 27 wiagnn
& 3187391 U, NUINTVITNRNL 90 wUAwNA
n. vuanIvAnealy 30 wiaenn - nguTvIMNY 54  wiein
. VNIV URINE 90 nein - NN TN 27 wieiin
- nENTvIMNY 36 wdaEin - CWIE 9 wiefa
- NN NN 39 waeiin A. MUINIVURDNLET 9 vilenn
- nguAIIWRNIZIADN 15 wiqein
A. NUIAIYNADNLET 6 wiqgfin
&.& LHUNISANYI Module 1: Language Competency 9 credits
n. vanadvdnuialy Tuga 1 ausIaULNINATY 9 niefin
1. nguivnayveransuazdpNAEans 31w 6 wiein T
Seusein selull 117-401 English for Academic Purposes 3(2-2-5)
MMEBINGBIIVING
117-100  waniFisugransuazUsvaveuAsygnanaiiies 117-402 Advanced English 3 (2-2-5)
3(3-0-6) AuSangutugs
(Principles of Economics and Philosophy of | 117-403 English for Professional Purposes 3 (2-2-5)
Sufficiency Economy) AMwdenguieIvTn
117-101  depaivendesdu 3(3-0-6)
(Introduction to Sociology) Module 2: Digital Literacy 9  credits
117-104  uyweduiusLaznIsiwuIYAaNA ™M 3(3-0-6) Tuga 2 aussousNIeAdNg 9 Miefin
(Human Relations and Personality
Development) 117-501 Computer Skills for Independent Lifelong
117-105  adeululangalu 3(3-0-6) Learning 3 (3-0-6)
(ASEAN in the Modern World) vinwznsldrauiamesdmiunseuinaendin
117-107  USeguazrauniun1snsestiin 3(3-0-6) | 117-502 Evaluation of Digital Tools 3 (3-0-6)
(Philosophy, Religions and Life Style) mUsziiiuaiasdiodva
117-108 wé”ﬂmﬁﬂmam%uazﬁﬂwmiﬁmﬁamiﬁaui 117-503 Data Analytics and Artificial Intelligence
nannTIn 3(2-2-5) 3 (3-0-6)
(Principles of Logics and Thinking Skill for nsanTvideyauazlyniUssivg
Lifelong Learning )
117-109 mwiﬁmﬁuﬁmw%’wéﬁumﬂ‘ﬂzyzy? 3(3-0-6) Module 3: Entrepreneurship, Innovation and
(Introduction to Intellectual Property) Sustainable Literacy
117-110 inwzmsfined 3(2-2-5) 9 credits
(Study Skills) Tuga 3 arududusznaunis ufanssunazadnudedu
117-111  9138555uAN Y 3(3-0-6) 9 wawhn
(Civilization Studies) 117-601 Dream and Idea Generation 3 (3-0-6)
117-112 ewdidosiufentusguas assnaans nsuduanuilusazadudn
UKI1INGIAITI I

o
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3(3-0-6)
(Fundamental of Philosophy and Logic)

117-113  Iminentutindszaniu 3(3-0-6)
(Psychology in Daily Life)

117-117  uyudiuIssanssy 3(3-0-6)
(Man and Literature)

117-119  dufnwdnw 3(3-0-6)
(Peace Studies)

117-120  AMseuHUTiinATaUAT) 3(3-0-6)

(Family Life Planning)

2. nguivinwuaznisdeansiuaulitiesndt 15 wiaefn

117-602 Design Thinking and Sustainable Strategy
3 (3-0-6)
nsAnTeeBNLUULAZNAY NS EIBY
117-603 Business Canvas and Project Management
3 (3-0-6)
WUUT18935NALNITUTNTIATING
AN NANIE 90 MeAn  nauAvImAY 54 wein

Specific subjects 90 credits, core subjects 54 credits

Module 1: Accounting and Finance Literacy 9 credits

ThdenGeuanseivseluil luga 1 Unyduazadnuiniensitu 9 wiawiin
swinmwlne WhdenSeuansedveoluil $wau 3 | 221-106 Financial Accounting for Business 3 (3-0-6)
miaenin mMsUnIn1sRudmiugsia
117-191  mslinwlneiiienisieans 3(2-2-5) 221-204 Business Finance 3 (3-0-6)
(Thai Usage for Communication) A3UGSAY
117-192  mslinwilneiienisiiaue 3(2-2-5) 221-300 nsURyBuINIS 3 (3-0-6)
(Thai Usage for Presentation) Managerial Accounting

2.2 598NNV U 12 Bwhn Module 2: Business Data Analysis 9 credits
ThSeuseivseluil Tuga 2 MsAeseidayaniegsie 9 wmiein
117-141 awdangw 1 (English 1) 3(2-2-5) 221-209 Business Statistics 3 (3-0-6)
117-142  aw18angw 2 (English 2) 3(2-2-5) GOGEQR!
117-143 aw8angw 3 (English 3) 3(2-2-5) 221-210 Business Economics 3 (3-0-6)
117-144 aw8angw 4 (English 4) 3(2-2-5) \ATHgAENSIINa

221-329 Data Analysis for management decision making
2.3 ednmudissunai 2 3 (3-0-6)

WhaenFouneinawesemaii 2 w2 nMsinsgideyaiiionisindle
wieRn nsedvdelul
2.3.1 nEju%‘lJ’m’l‘lﬂ’lmﬁ’uaaﬂ Module 3 Organization and Management 9 credits
117-151 21w 1 (Chinese 1) 3(2-2-5) luga 3 a9dnsuazn1sians 9 wmiefin
117-152  aw13u 2(Chinese 2) 3(2-2-5) 221-211 Organizational Management 3 (3-0-6)
117-251 21913u 3 (Chinese 3) 3(2-2-5) AMTUTMITOIANT
117-252 913U 4 (Chinese 4) 3(2-2-5) 221-322 Human Resource Management 3 (3-0-6)
nMsdan1sninensuywe

117-161 mmﬁujﬁu 1 (Japanese 1) 3(2-2-5) 221-330 Leadership for Effective Business 3 (3-0-6)
117-162 Ay 2 (Japanese 2) 3(2-2-5) amigidauiansauitegsiefitussavsnm
117-261 mmﬁujﬁu 3 (Japanese 3) 3(2-2-5)
117-262 mmflji!u 4 (Japanese 4) 3(2-2-5) Module 4: Marketing and Communication 9 credits
UKI1INGIAITI I
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117-181 nwuna 1 (Korean1) 3(2-2-5)
117-182 awwnwa 2 (Korean2) 3(2-2-5)
117-281 nAwuAMa 3 (Korean3) 3(2-2-5)
117-282  awwnwa 4 (Koreand) 3(2-2-5)

¥

3. NFUIMANNAIEATUALINYIANEATIINIY 6 Nilefn fell

Tusrevaaluil (6 credits)

117-121  adadansludinuszdniu 3(3-0-6)
(Mathematics in Daily Life)

117-122  ddffiugruiomsiinssitoyn  3(3-0-6)
(Basic Statistics for Data Analysis)

117-123  FinfuFwndon 3(3-0-6)
(Life and Environment)

117-124 waluladasaumna 3(2-2-5)

(Information Technology)

117-125 peufimesdmsunsfinuinaznsineu
3(2-2-5)

(Computer for Studies and Work)

117-126  o1wnsifloquamila 3(3-0-6)
(Nutrition for Wellness)

117-127 willudIadszdniu 3(3-0-6)
(Chemistry in Daily Life)

117-128 adamansluensosssu 3(3-0-6)
(Mathematics in Civilization)

117-129 adauavanuazidu 3(3-0-6)

(Statistics and Probability)

4. nguivgunsemansuaswainwIaulidesndn 3
i

TideniSeuainsedvnsalil

117-132  wadnwlaziunuins 3(2-2-5)
(Physical Education and Recreation)
117-133  AaUzuazdsfniouy 3(2-2-5)

(Art and Music Appreciation)

5. AIN3TURNIE 90 wefin
ngudvuny 36 wiqefa TiidenSeu 12 1 36 wide

a

114

Tuga 4 n1smatauaznnsaeans 9 mizefin

221-212 Business Communication 3 (3-0-6)
nsdeansnegsna

221-205 Principles of Marketing 3(3-0-6)
NANNIAAA

221-461 Digital Marketing 3 (2-2-5)

o

ANTRAIARINA

Module 5: Business Strategy, Entrepreneurship and
Sustainability 9 credits
Tuga 5 nagnsniagsia maduduszneunisuazanudsdu

9 wiaenn
221-326 Strategic Management for Competitiveness

3 (3-0-6)
nsdansidanagnsiiionsutedu

221-338 Sustainable business, Ethics and Corporate Social
Responsibility 3 (3-0-6)

33N9NE98Y A35TTULAYANUTURAYOUN T IANTDS

29ANT
221-409 Business Innovation and Entrepreneurship
3 (3-0-6)
nsUsznauMskazuininTIUN9gINe
Module 6: Business and Digital technology 9 credits

Tuga 6: madugusznaunisuazmaluladndda 9 wisefin
221-332 Operation Management and Digital Technology
3 (3-0-6)
mMsIansmMsUunisuasinaluladfdsa
221-410 E-Business Management and Innovation 3 (3-0-6)
msdan1sgshadiannseliauazuinnssy
221-466 Artificial (Al) Business

3 (3-0-6)

Intelligence Driven
Transformation

nswdsuwlasgsnamelygyiuseivg

Module 7: Cooperative and Work Integrated Education
(CWIE) 9 credits
Tuga 7 MsfinyuuusuiisuasssuunsAnyINaNKaIUiv
N9 9 wulefin

221-491 Preparation to Cooperative Education 1 (1-0-2)

UNIINYIRYFELIIU
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221-101

221-200

221-201

221-203

221-204

221-205

221-300

221-303

221-305

221-322

221-325

221-326

221-327

221-328

221-329

naudIvITniawz 39 wideda THSeu 13 3w Tusedn

Jaunstutudy 3(3-0-6)
(Principles of Financial Accounting)
VATUANARSIANA 3(3-0-6)
(Micro Economics)

VATHEANARSUNATA 3(3-0-6)
(Macro Economics)

29ANITUATAITIANTT 3(3-0-6)
(Organization and Management)

M3EUEIAY 3(3-0-6)
(Business Finance)

PANNITAAIN 3(3-0-6)
(Principles of Marketing)

AsURdUINIS 3(3-0-6)
(Managerial Accounting)

ANUNTINT 3(3-0-6)
(Business Law)
AITANITNITNAALALNITANTUIIUY 3(3-0-6)

(Production and Operation Management)

N3N IYUNYYE 3(3-0-6)
(Human Capital Management)
ﬂﬁﬁaﬁﬁﬁjﬁﬂ”ﬁ’]ﬂﬁGNUﬁﬁJ 3(3-0-6)

(Cross Cultural Business Communication)
N3N ATINAENSLENITUIITY 3(3-0-6)

(Strategic Management for Competitiveness)

AsUsmsMswasuula 3(3-0-6)
(Change Management)
e feuitive 3(3-0-6)

(Research Methods)
nylaseteyaiiien1sinawlanigsias(3-0-6)

(Data Analysis for Decision Making in Business)

Fasialull (39 credits)

B v = a =
EAFYUAIUNIDULNDANNIANY

221-492 Cooperative Education | 5 (0-40-0)
annafinu |

*221-493 Cooperative Education Il 3 (0-20-0)
aniafinw I

*221-423 Independent Project 3 (3-0-6)

nsAuAIDaTE
* For module 7, students can choose either Cooperative
Education Il or Independent Project as business project as
3 credits to complete the module requirement
o w 4o = - | o= o
*amsuiuaa‘m 7 UNFANYIEINITALADNTENINARAIANY BT
n1sAnwiduaiidaszdadulasinimiegsia 3 nieiaie

ailunmsauterimuavedduga

Professional Elective courses 27 credits, 9 courses as

following

1 a = ] a Y a a
nguIvI¥wianie 27 nideia TiSeu 9 391 Tusiedvn
fasialull
27 credits, 9

Concentration courses courses as

following

For international business concentration 3 modules are

as follows:

o

dmTusedvmegsnaszniteusemaliaeil

Module 1: International Business 9 credits

luga 1 gsfeszudnedszina 9 mi8fin

221-335 International Business Management 3 (3-0-6)
MIIANNTEINTENINUSEINA

221-411 International Finance 3 (3-0-6)
NMRUIENINUSEIMA

221-412 International Marketing 3 (3-0-6)

AINAIATENINUIZNA

221-410 NISANTENINUTENA 3(3-0-6)
(International Trade) Module 2: International Business Environment 9 credits
221-411 NSRUTEWINUSENA 3(3-0-6) Iug]a 2: ﬁﬂ’]‘wLtﬁﬂﬁauﬂﬂdﬁqiﬁfﬂiz‘lﬂ’j’wﬂi:l,‘l/lﬂ 9 %iwAn
(International Finance) 221-336 International Trade, Policies and Development
221-412  n1SRAINSERINSUsEINA 3(3-0-6) 3 (3-0-6)
URIINYIAEAE I
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(International Marketing)

221-413  AsRLduNITANTENINUTENA 3(3-0-6)
(International Trade and Operations)

221-414  M33ANNS§INRTENIUsEINA 3(3-0-6)
(Management of International Business)

221-017 mwiuiinveusiedinuvesgsianaznisiFoudiie

Tusnng 3(2-4-4)
(Business  Social Responsibility and Service

Learning)

221-418  msduNUgINaTENInsUsEme 3(3-0-6)
(International Business Seminar)

221-419  msUnAwasndensseninaUsema  3(3-0-6)
(International Accounting and Taxation)

221-420 MIHWULBENITUTININANNTNG 3(3-0-6)
(Investment and Portfolio Management)

221-459  Ingnemansdeyadniugineg 3(3-0-6)
(Data Science for Business)

221-660 Buwoiifinvesassndsdmiussia 3(2-2-5)
(IoT for Business Applications)

221-461  MIAAINRIVA 3(3-0-6)
(Digital Marketing)

221-462  msdan1stadannduasldguinuseninassine

3(3-0-6)

(International  Logistic and  Supply  Chain

Management)

a =) =) [ a Y o =) a
NGUITITNERNISLADN 15 wireinlidanEausiadvn

Fasiolull (15 credits)

221-221 iSU‘Uﬁ’ﬁﬁumﬂLLagﬂ’ﬁ@@ﬂLLUULLE]WW%LWB'UVWNS“iﬁ’\)

ATARUINTAEZUTE U 32U SN
221-337 Legal Environment for Business and Intellectual
Property 3 (3-0-6)
annwindeunianguinedmivgsiauasningdunistaygy,

221-340 Global Supply Chain and Logistics Management

3 (3-0-6)
walggumuuagnisdnnisladafndseaulan
Module 3: Business Research and Analytics 9 credits
Tuga 3 NM5I98N9TINIUALNITIATIER 9 %
fin
221-328 Research Methods 3 (3-0-6)
szidauisivy
221-463 Management Information Systems 3 (3-0-6)
STUUATAUALBNTUIMS
221-464 Data Science and Business Intelligence 3 (3-0-6)

ensfeuguazsruugsiadaniey

For Hospitality and Tourism Management courses as
follows:

o

Fmduneivimssanismsuinisuarmsvieadieadiged
Module 1: Hospitality and Hotel 9 credits
Tuga 11 nsusMsuaznislsausy 9 e
221-213 Integrated Hospitality and Tourism Management
3 (3-0-6)
mﬁﬂmﬁmiu%mmazmﬁviaﬂt,ﬁmLL‘UU'Ujmwmﬁ
221-307

Innovative Room Division Management and

Sustainability 3 (3-0-6)

ASUSMNTIANITRBINNBENES19aTTALAE AT Y

3(3-0-6) 221-465 Front Office Operations and Digital Application
(Information System and Application 3(3-0-6)
Development) AMFIRNITEUNUABUSUd Ut lulsusuLas Loy
221-223 M3ATNADIIMNNGIND 3(3-0-6) nanduRivia
(Business Negotiation)
221-232  M3lavanuagMIatuayunIsueg 3(3-0-6) Module 2: Food and Beverage 9 credits
(Advertising and Promotion Management) Iug]a 2 PWMUALASRIRA 9 wiqefin
221-421 A1TIAAIANTRY 3 (3-0-6) 221-217 Food and Beverage Service 3 (2-2-5)
(Financial Management) U3N90 1M THaATLAT MY
UNIINY 1T
a11n3vn15 (OBE-TQF2) 163




221-423 MSAENWILRNIZYAAD 3(3-0-6)
(Independent Project)

221-429  msugszneunisuarnsdanisianiavun

nasuazIIALo 3 (3-0-6)

(Entrepreneurship and SMEs Management)

221-430 MTIWYFUNI 3(3-0-6)
(Investment Banking)

221-433  gsnssumensiudmedidnnsednd  3(3-0-6)
(E-business Finance)

221-438  dUNUINITNEIN 3(3-0-6)
(Seminar in Marketing)

221-440 AIWALINARS ULl 3(3-0-6)
(New Product Development)

221-441  ASIANIATINARS U 3(3-0-6)
(Brand Management)

221448 msdamisanudsuasnisuseiuse 3(3-0-6)
(Risk Management and Insurance)

221-450  woAnsuEUILAA 3(3-0-6)
(Consumer Behavior)

221-453  ASIANISHANNUTILALIIAN 3(3-0-6)
(Product and Price Management)

221-456  MsANEIFITBTILAY 3(3-0-6)
(Special Topics)

221-457 wiAlulagn1an1stu 3(3-0-6)
(Financial Technology)

221-458  NNSIANNTRREIUNTIHUIAG 3(3-0-6)
(Service Industry Management)

Ay nuszauntsal ]

221491  wiisumnamSouiieaniafiny 3(2-2-5)

(Preparation to Cooperative Education)

221-492 @wiadnw | 6(0-40-0)
(Cooperative Education 1)
221-493  annadnw Il 3(0-20-0)

(Cooperative Education 1)

BNV EaNLES (The Free Elective Courses)
dnfnwraunsadenau 31U 6 whein nsIeIVIAN

aouluszAuUSygywsndnansunnufuine duaey

221-306 Gastronomy 3(2-2-5)
FNERSNI5YIN01MNT

221-309 Restaurant and Catering Management 3 (3-0-6)
MsdAmsAnaAsLarsInEes

Module 3: Exhibitions and Tourism 9 credits

Tuga 3:  AvssAnisuaznisvioaidien 9 naein

221-216 MICE Industry 3 (3-0-6)

msdnnsUszgy dvssanisuaznisviesfivniioduseda

221-219 Recreation and Leisure Management
3 (2-2-5)

NFIANITHUNUINI AL FUNUING
221-341 Tourism Management 3 (3-0-6)

A15IANISASYIBANE

nUNIVUADNLES (The Free Elective Courses)

e a4 = o e A da
UNANWIFEINITALABNLIUY ATUIU 9 NUWAR AINTIFIBINUA
douluszauSynindngasuiuviium Ing deaey
Students can freely choose 9 credits from courses

offered by International Program of Siam University.

221-312 Organizational Negotiation 3 (3-0-6)
NN91A591HOTDIVOIDIANT
221-313 Organizational Behavior 3 (3-0-6)
NOANTIUDIANTT
221-314 Marketing Management 3 (3-0-6)
AFIANITNNNITAAIN
221-315 Advertising and  promotion = management
3 (3-0-6)
ANSUSUITNISIABILALNTELESUNTAAA
221-339 Investment Analysis and Portfolio Management
3 (3-0-6)
NTIATILVRAZIANITNTAINU
221-423 Independent Project 3 (3-0-6)
nsAuUAINDaTE
221-441 Brand Management 3 (3-0-6)
ATIANIINTIEUA
221-404 Risk Management in Global Business 3 (3-0-6)

nsuImsianisanudedugiiasedulan

UNIINYIRYFELIIU

o
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221-405 Consumer Behavior and Decision Making
3 (3-0-6)

ngAnssuuaznisindulavesuslag
221-342 Intercultural ~ Communication in  Business
3 (3-0-6)

nsdoansmagsiosevineTansssy
221-406 Customer Relationship Management 3 (3-0-6)

nsdan1sgnAnduniug

221-218 Aviation Industry 3 (3-0-6)
9nEUNTINNNTUY

221-310 Wellness Tourism 3 (3-0-6)
mMsvioadiendaguamn

221-308 Seminar in Tourism and Hospitality industry

3 (3-0-6)
é’uuuﬂuqmm%ﬂﬁmmiﬁmL‘ﬁmuazmw%mi
221-407 Flight Attendant Operation 3 (3-0-6)
msrnuremiinnuFeusuueIosiy
221-408 Cruise Management 3 (3-0-6)
AFIANITNT80930
221-214  Service Quality and Design 3 (3-0-6)

AMANLALNNTBBAKUUANTUINNG
221-344 Crisis  Management for Hospitality Industry
3 (3-0-6)

N3IANITINGREMTURAAIINTTUAITUIANS

nUINIVUEDNLES (The Free Elective Courses)

v a4 m o e A da
UNANWIFEINITALABNLIEUY TUIU 9 NUBAR AMNTIBIVINTUA
aouluszAauSyninangasuiuviiunInedeay
Students can freely choose 9 credits from courses

offered by International Program of Siam University.

yuInAnEIN2lY

NENIVIMYBEAEASUATHIANAENS

117-100 naniAsEgAIEnIuasUTYy1voATHAINDLNES
3(3-0-6)
Principles of Economics and Philosophy of
Sufficiency Economy

Pre: None

UNIINYIRYFELIIU

o
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Furdsrunau: 14d

nanluresAswgmansicien1sdnasminensndegedna

]

o v A

A1 wielviin assuszlevian Usnaumemuumainii
aeselilszed wginssulaesinveanisuilan n1soeu
N5aINU sEAUTIEl seauTIAT suUTEINMUesiUIa N9
N1I5UIATT WAZLATEEND T¥NINUTENA KAZAIUIANIATINIY
noAnssuvesaLiiufanssud1eg nquinisidenveduilan
nouiunu wazlassaiimweswan Ui uasugianeiiesin
femssuiunisnuanenans aefliinsldseius iy
syiuyAna sEAUgsAe warsEAuUseme etostunnizuay
avaiy M1auAswEne wazieliiinaduaiyivlanas
Waunsegredsdu

General economic principles deal with the allocation of
scarce resources for highest utility, consisting of
macroeconomics which explains the theory of national
income, consumption behavior, savings and investment,
price theory, income, government budget, money and
banking and global economics. Micro economics deals
with the behavior of the individuals, demand of
consumers, the cost theory and market structures. The
self-sufficiency philosophy stipulates a middle way and no
excess in spending and investment, from the household
level, corporate and institutional level and the national
level, in order to avoid an economic meltdown and to

achieve sustainable economic growth and development.

117-101 denxinenosdu 3(3-0-6)
Introduction to Sociology
5w%wa%aa§aLmﬁ@mmﬂé’muﬁﬁm‘auﬂﬂa ADUNIN LAY
memaauﬂﬂahﬁmu BVTNAVDINGUADNOFNTTUVDIUAAS

a

lassa$revengu wazarudugil waadlunisvitau nisdl
wyssduiusia AnnsanaudidguariTauinisvesanity
719 9 Taeisuaidu Arusgniamalulad wazaiiy
WasuwamaUsEang

Influence of social environment to individuals, status
and roles of people in society, influence of a group on
human behavior, group construction and leadership,

opinion towards working, the way to have good human

relationships, the consideration of importance and

devolution of institutes by ranking, technology progress

UNIINYIRYFELIIU
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and population change.

117-104 uywedunusuaznIsiauIyasnaw  3(3-0-6)

Human Relations and Personality
Development

ANLIE 37 wagUselovivesnywedusiug
AuduusseninsyArauaznguans q Tudeay nsusudalv
winngaudvaninwindeuludiay nguiniayadnain
Waunsmayaana e syanaLiion1sUFuFmedan A
WANANNTENINYAAR N1I2EN Lhazmiﬂﬂwqaﬂsimﬁmmzam
MADAIUNITENNNEIAL

Meanings, background, and uses of human
relation, interpersonal relationship and groups in society,
appropriate adjustment to situations in society, theories of
personality, and personality development for social
adjustment, personal differences, leadership, and practice

appropriate behaviors and social manners.

117-105  andeululangaluai
(ASEAN in the Modern World)  3(3-0-6)

nswdsuuvasvedlanludegiu n1sdnszidoulanin
anudfyveaedenziussndeddnelandagiu anuduun
goUsranendou Yadedidnaneendou o1 Jadonis
UseiRmans naudlos wisugia A wazdnusssuy anwnisal
wazlgvvese@eulutagiu anuduiusaelunguussme
WU unumvetedsuselneuasUszvinulan UNUIMYY
PIRUMBIWNIR T Y ANUEUTUSSEnINIneiua Ty
Changes in the modern world; the New World Order; the
importance of South-East Asia to the world; background of
ASEAN; factors influencing ASEAN such as history, politics,
economy, social issues and culture; situations and
problems of ASEAN in the present time; relationship within
ASEAN countries; roles of ASEAN in Thailand and the world
community; roles of power nations for ASEAN, and

relationship between Thailand and ASEAN.

117-107 USugmazAauniumsasesdin  3(3-0-6)
Philosophy, Religions and Life Style

Pre: None

FyrdeAunou: laid

° W o

AANUTVYN AIADUVBIANAUIRINWAZAUAIAYVBIAIAUIA

7

MSANIUTIN AUNNIBLATAMAIYITIAAIUNANATEUN

UNIINYIRYFELIIU
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nansssulun1IA59tie ArudAyvesda @uls Jyga nis
Wawauwazn1suidynddnlasldnanmauniseausigg
sufensussgndlfifioainsmnudisalunisvinnunaz nsey
sfuBuoenedui

Principles of philosophy; religious teachings and their
impact on living; meanings and values of life in religious
view; dharma for living; significances of precept,
concentration, and wisdom; self-improvement and
solution of life problems through religious teachings being
applied to achievements at work and peaceful living with

others.

117-108 wdnAssnATaAsuazvinyzn1sARNanIsiseuinaan

n 3(2-2-5)

2D

Principles of Logics and Thinking Skill for
Lifelong Learning
Pre: None
Fyrdedunou: laid

%

PANATINANENS ANUSAUFIUVRINTLUIUNTSAN NISAMLTITS

Nkl
tfouarguils maidenlivinuznisAnuiamaglunisuitgmi
WANAISAY WU N15ANTLATIZYA N15ARWSEUEY n15An
F9AT189% N19ARININY N1TARDE1ATY I N1TAA
Uszgnd nsanlalusiml n1sAndenagns n1shauidemn
N1SANYININTT N1IANATINATTA NSARDUIAA UaYNNT (Seu3
semutes sAwinsrmsiihfunanuiifiensiauinues
agwiaiilos

Principles of logics; basic concepts of thinking
processes: inductive and deductive thinking; the adoption
of various thinking skills to solve different problems
including  analytical  thinking; comparative thinking;
synthesis thinking; critical thinking; considerate thinking;
applied thinking; conceptual thinking; strategic thinking;
problem-solving thinking; integrative thinking; creative
thinking; future thinking; and self-study learning as well as
a skill for accessibility of knowledge in order to improve

oneself continuously.

117-109 anufiUesduduningdunielygya 3(3-0-6)
Introduction to Intellectual Property
Pre: None

Fyrvenunau: laidl

UNIINYIRYFELIIU
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auddyven1sundesdnslunsnddunisyyiifidents
duaiunnuAniiiuvesyudnasnaunisiauinuinmi
Audneadransimalulad wasWauinisaiufadziasy
wsaunssuaisIfastunindaunlyaveana g5ie
uavasAnsUsELANAng 9 vdnngranelneifeitestunindau
nalayayn WeaaAnS an3UAT uaziAIMUIENISAY TIuTTa
au%é’iytyﬁwiﬂwizwlﬂﬁLﬁﬂﬁmﬁuﬁm%mﬁmtLﬂ%'awmy
N15A7 19U ausdg g WIO TRIP’s waz Patient
Cooperation Treaty uUnuImaed WIPO lunisdaiaiunis
Unteminddumelagrszninlszmanannauni1susmsln
L?Julﬂmuﬁu%ﬁzyzyﬁwdwﬂizmﬂﬁﬁm%’admiﬁaumiaau
AwLdunsfiny dunsUsegnanannsnmingdumalyan
iAgafestuligmilunianalulad g3fa F13mnssunay
AONTIMDS

The importance of intellectual property, it’s role
in the creative thinking of human beings as well as the
development of science, technology, arts and literature.
The individual, business and organizational effects of
intellectual property. Overview of Thai intellectual
property law including copy rights, patent, and trade
marks as well as international trade agreement about copy
rights and trade mark such as WTO TRIP’s agreement and
Patient Cooperation Treaty. The importance role of WIPO
toward intellectual property protection among countries
as well as the supervision of intellectual property
agreement appliance in all involved nations. This course
employee a case study approach by which the student
will learn how to apply intellectual property concepts that

involve in technology, business, bioengineering and

computer issues.

117-110 vinwen1sAnen 3(2-2-5)

Study Skills
Pre: None
FwrdsAuniau: Ll
AuAYeINSANY UardBn1sAnuiiidunvinalasiingizsiion
AR UarAMAIYBINULEY VosTin uazAuduiusiunsinw
szuvgandny Anwivinweiidndudmiumsine enit nisld

Viesayn nsduduteyannmalulagansauma nsdeansival

warfutlagtu Anwidaym wavguassalumsdnen s
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wallaBnsfnululfiieusuuswineemsliesgindnnisin
Beinnd wagiansaiodneadneassd nisvihewduiiy ans
UImsnatlun1sfner AsUIHITANTALgIMIInISANEN
Wnwrn1seu #e Msaatuiin Msdudseiiu nsdaviisisau
warmsthiaue sanainvznslddiniiddey T Fueelums
Uinsn1siudiuyana wazvinwenisidunadiedudeay
UszasUlne “av

The value of education and means to become an
active as well as a successful learner by analyzing the
attitude and values of self, life and its relations to tertiary
education system, necessary skills for study i.e. library use,
information search from current and new Information and
Communication technologies, the problems and barriers of
study ; the implementation of education technology to
improve analytical skills, critical thinking, constructive
criticism  skill, team work, team-based study , time
management. Conflict management, reading, listening,
note-taking, deductive, cognitive skills, report and
presentation skills as well as important life skill such as
Personal Financial Management Skill and skills needed for

a citizen in democratic society etc.

117-111 8158555uANEN 3(3-0-6)

(Civilization Studies)

Pre: None

ArsAunou: Tid
D158555ULALIIRIUINSTBID1585554an ’e]’liEJﬁiilIvL‘ﬂEJ U938
ifmuadnvazdinuuar Tausssulng maudiZessssumina
Ussenaingludsaulng deau asugha n1sunaAses Aaun
fsnssu Meaviauitutu dandinenssy Usshunnssu Sasnssu
wgfad f3e1saal nsfine Adisuveding saitauualiy
YDIFIPUKAL TIUTITN
Civilizations and the evolution of the world civilization;
Thai civilization; factors affecting aspects of Thai society
and culture; nature and applied science in Thailand,
society, economy, government, religion, ritual, folk play,
architecture, sculpture, painting, Thai dance, music,

education, values, as well as trends of society and culture.

117-112 a1udilesduifeafvivgyuazassnanans
3(3-0-6)

UNIINYIRYFELIIU
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Fundamental of Philosophy and Logic
Pre: None
JdeAunau: Tadd

P

AugrunssygiluaivieAusvyn yruine Semans
aunIgaans ﬁyw%”mymﬁumﬂLLazﬂi”ﬁuamzi’uaaﬂﬁgaLwiqﬂ
lunaauisgalagdu Anvidnwaeaiiu fin NseUIUN1TVR
Audnegafimgua vawuuistegudelasisnismie
Ingreans eausausegndldlifaenadestuanindiny
Yaqiu

Fundamental philosophy, spirituality, moral education,
aesthetics both western and eastern philosophy from the
ancient to the present world, study thinking process,
reasonable thinking method both inductive and deductive
by sciences to apply in accordance with the present social

conditions.

117-113  In e ludindszandu 3(3-0-6)
Psychology in Daily Life
Pre: None
Ayrdeaunau: Tl
nufuazuuAnmdnineioszyndldluTinuszdriu s
Wauwinwzynada-dann anudilanuemazddu msinsei
Ufduiusseninsuana N133u3 nsesueameuvisngAnIsy
wazn1539lR AN ANTINAS 9 YUATAAINKAZAIILUANAS
FENINYAAD NITHAINIAINRAIANII1TUA N153ANTTAY
ANUATEAKAEANTALEMNITR FuAmMAnLasnIsUTum
Theories and concepts of psychology for applying
in daily life, development of psychosocial skills;
understanding of oneself and others, transactional
analysis, perception, attribution of behavioral causality and
motivation, personality and individual differences, E.Q.
improvement, management of stress and psychological

conflicts, mental health and adjustment

117-117 uywdiussanss 3(3-0-6)
Man and Literature

Pre: None

FwrdsAuniau: Ll

ALY AR UAEFULUUAIS 9 U9935TAR  AUEURUS

FENINUYwEiy Nsuanteennsfalsluurearssanssy

AaszvinuAn Iala USyyn aaunisel wavAfleuveuywd
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Suumnglurssunssudszinneng q fo unnd wallens Bosdu
AnuFesnazunanuiidadliiudguivosuyudlunne
WIAADUNIIGITUYIALALFIANAADAIUNTANDITUETIUOUL
Svnasterineumandu

Definition, derivation and forms of literature,
relations between humans and arts performance in forms
of literature, analysis of thoughts, spirit, philosophy,
objective and human ways of living that appears in various
kinds of literature, such as poems, novels, short stories
and articles indicating humans’ problems in natural and
social environment and civilization heritage that s

influential to the writers.

117-119 duRnwAnen 3(3-0-6)
Peace Studies

Pre: None

AyrdsAunou: il

ATILANGTE IR N USSR NIPUIuMS

domsvosywiuazssiunwiily eairemnudlefinsaiu

noukaruuInuAnvenIsdotazisegivlussuunigeg

annauisnudandmianisdes wswgia wazarawn su

a

luganudaudmisenisuazansiy Mintuvislusinuas

e

Tt adslunsuilalgmdedauddnsduiisuas
‘Uﬁﬂmﬂmmgul,l,iaﬁy’ﬂuizé’uﬂﬁ]mﬂqﬂﬂa ATOUATT BIANT
Finy alusziumauazlusyiulanisnislunisanmds
8175 NIYUTUANUUANFITENINYARALALANTUYBE YUY
UNUIMTBIANY T2V ¥IAKRaE AN TAS 9 Tunisugednw
fuiningaslan

Basic philosophical viewpoints, human
communications process and language levels used to
make common understanding, theory and concept on
politics and economics in several systems, causes of
political, economic and religious conflict, which can lead
to conflict with religions which has happened in the past

and present.

117-120  A15NLAUTINATIUAS 3(3-0-6)
Family Life Planning
Pre: None

Fudsaunau: i

anuiidnlaluaudAyvesainuuandrafeIfuinadngd
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aszudinluimuinisvesduiusnin ez luguundniigndes
AuTIndeny AusuRaveuReawedtuntsanludinnigla
anmeduandenfiudsuntaedmaiy Wunneieunis
MuwuFinasounsiiifauawluouian saemsGeuday
WANATENINIYARANIN L TSI TULAYAUAIAL
Importance of the difference between sexes so
that the student may realize the developmental process
of relationships that lead to a fulfilling, responsible, and
proper life in a quick changing society. The materials
focus on a quality family life planning for the future and
describes how people are different in various cultures and

societies.

117-121 adaaansluiinyszaniy 3(3-0-6)
Mathematics in Daily Life
Pre: None
FyrUsAunau: Tl
AIUNNIB LA WAILINITANUAANARAAEASALRAIEASIU
favlasdyanwaladeransiumalulad adnmansiunis
widgynuazsndula assnmansuasnstivena nsuszand
nqufinsidesiu massuuuuesmsuitymduuunis
Uszgndldadnaansluiinusedniu
The importance and theoretical development of
mathematics;  relationships ~ between  mathematics,
numbers, and symbols; mathematics and technology;
mathematics and problem solving and decision making;
logic and reasoning; basic graph theories application;
model design and solutions; and implementation of

mathematics in daily life.

117-122 aﬁaﬁugqmﬁamﬁLﬂsﬁzﬁ%’au“a 3(3-0-6)
Basic Statistics for Data Analysis

Pre: None

Fdsdunou: laidl

Aw§ugIun19ada tiu aramane veulen Snuured

foya Bnsiiununindeya adfilBamssaun ngufauiiay

Wudeadu Fuusdu n1suanuasuuniuin n1suanuas

wuudl909 N1TUAUAWVUUNANITNAAB UANUATIU AT

IAseiandunus wasn1sannouludusgiedny nsIATY

anuwUsunulaeldlusunsudniagy

Basic  statistics including data  collection,
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descriptive statistics, basic probability theory, random
variables, Binomial distribution, Poisson distribution,
Normal distribution, hypothesis testing, analysis of
variance, correlation and simple linear regression by

utilizing statistical programming package.

117-123 FAnfudsuandon 3(3-0-6)
Life and Environment

Pre: None

AyrvsAunau: Taidl

v A o

mnuduiussywinedinfudandenlneltiudruddy
P0MSNBINTEITNVIR WEMU MWBsuulasveddanuay
pilenma nassaumseuiindlymuasnanseuluFomaning
vosdawInden msgaydsnnuvannmatemsanim mseying
dawandon nsldmeluladTinmuasndanunauny nguane
dawanden nasnaunsuiudinaundnuivyuasugia
WoLiles

Study relationship  between  human  and
environment emphasizing the significance of natural
resources, energy, global climate change as well as
awareness of environmental problems and impacts from
pollutions; loss of biodiversity; environment conservation;
the use of biotechnology and alternative energy;
environment regulations and laws as well as lifestyle

according to philosophy of sufficiency economy.

117-124 waluladdsaund 3(2-2-5)
Information Technology

Pre: None

FuUsaunau: 4l

wurAaigItumnaluladasuimes duUsenauveessuy

ABURIADS NUITN19I191UVBI85ALISLATTONALIS SYUU
o v & a s ad

nsdeansteyauazinietnenoufinnes maluladdeUsyay

a I3

< 17 =) a vad v
duesilauaznisuszendlda nasnaun1sinujuadudu

v a

Joyansdumnesiin lWswdlddidnnseiind Wawnsudszuiana
f waznsaaiumadosy

Concept of computer technology; components of
computer system; the functions of hardware and software;
data communication and computer  networking;

multimedia technology; Internet and its application.

Practice data retrieving, using electronic mail, word
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processing, and developing basic Webpage.

117-125 ABUNIABTEINIUNITANYILALAITNIIY
Computer for Studies and Works 3(2-2-5)
Pre: None
AydsAunow: Tid
nann1sinnsteyanazansaung Ussinvvesuiludeyauas
asaune danesiiuuaznsuilangtaym gsnssudidnvseiind
ngvanemalulagansauna 3esssunaranuvasaielunisly
waluladansauwne erdnuwagiditnsaunauiimes way
wwrltuvesmaluladarsauma aasnaunisinujuinisldanu
TUsunsums19viey wazlusunsutiauonu
Principles of data and information management;
types of data files; algorithm and problem solving; e-
business; computer laws; ethics and computer security;
computer careers and certification; and trends of
information technology. Practice using spreadsheet and

presentation software.

117-126 aWnstileguA WA 3(3-0-6)
Nutrition for Wellness
Pre: None
Fyrdedunou: laidl
mudRLazUNUIMYBIOIMIHeaUN W MsiUAsuLUaea
arsemsTunssuiunisnds Touiaswaranuidoisntu
ownsifieguamuazkdnsusiiaBuems e1nsiulse uwazuu
Inwunisiienisatn aanlawuinisuazngumanediieades
UNIAIUANAMAINNILATUINTTYBID NS
Significance and role of food for health; nutrient
loss during processing; facts and myths regarding food for
health and supplementary foods; food and diseases;
nutritional therapy concept; nutritional label and food

laws that govern the nutritional quality of foods.

117-127 diTudInuszdniu 3(3-0-6)
Chemistry in daily life

Pre: None

AyrvsAunau: il

a °

ﬂ’J’]iJﬁo’lﬁ’iy,‘UENLﬂiJ AEITLAYNITILUNARITIANT LAY

o w

ansusenoumaalndfludinusesniu 919 win nseay

o

@1snedwas narain dansssuvAnasddaunsie enuazans

aa

VANAARLVOLAUALAZLASEIE1079 aswriinnaliiinuziSe
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anspdfiduansiuilldludinuszsriunstostunasudfven
asiadl

The essence of chemistry; matter and their
classifications; chemical compounds in daily life such as
metals, glass, papers, polymers, plastics, natural and
synthetic colors, drugs, addictive drugs, detergents,
cosmetics; carcinogenic compounds; toxic compounds

used in daily life as well as prevention and alleviation.

117-128 adamanslussasssy 3(3-0-6)
Mathematics in Civilization
Pre: None
FyrteAunou: laid
nindedy wavimuinsvesmaintuvesiiar wazssuy
nsfalaglddandugiu nsdierdarluussgndlinlung
ISIRALAZASINAUER AnwiszuunTiudIuIuLarTauINg
vosnudululdnsadmdosiu Welilinnuifugiu
MenssnBadaay suaztlugnisfinvinguivnnsadinenans
Fuugesioly
Fundamental principle and development of
numbers and thinking system with numbers as the base,
the application of numbers to geometry and trigonometry,
study the numbering system and development of basic
statistic possibilities in order to have fundamental
knowledge of logical numbers that will lead to a higher

level of mathematics theory study

117-129 @dpuazauutasdu 3(3-0-6)
Statistics and Probability

Pre: None

AyrtsAunau: Tl

arwfidesiuiAeafuadf aunuisvevwakarnisly

Uselorinegsia dnvarvesdeyanisgsin Finsiiusius

foya nguinruasdudosiu fudsdu nisuanuas

WUUTALIN WUUThees waruuuUnd nsuanuasvesAiild

et sUsznaeads AreukUsUsiukasdndau

209Us29n5 N1sMIAIAILLUsUTIuS ke gAdud sy ans

avduiug nsvihaevauudgiudmiuviaarassusranng

Descriptive  statistics, frequency distribution,

probability theory, probability distributions, sampling, and
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hypothesis testing.

117-132 waAnwILaziunuInig 3(2-2-5)
Physical Education and Recreation

Pre: None

JudeAunau: Tdd

o

ﬂ’;miLfYa&é}’uL?‘{mﬁuwaﬁﬂm fumuinisiidanudidyuas
rudfusiensimunaunin@inludsaulagiu sudsdne
yiavasiniaziunuinig audsnisdunuinislutosiig o
MMIANISKazNITUIsTuuInIsLazTildenwadnw 1 via
A Wefnwing nfinn wnsen waginweiugu sauvidn
Wnwgn1seonnidenieiiioguain aasnaunisaiuaiing
ammmwéwmaﬁgﬂé}’aa

Basic knowledge of physical education; essential
recreations for the improvement of life quality in the
modern society; types of sports and recreations, need for
recreation in each age range; management and
administration of recreation. Select one kind of sports to
learn about its rules, regulations, manners, and basic skills.
Practice physical exercise and body strengthening

processing the appropriate way for good health

117-133 favsuasdefniley 3(2-2-5)

Art and Music Appreciation
Pre: None
AydsAunau: Tl
AMUNUIBLAZTAIUINITVDIAAUSLAZAUAT UANNITNIY
qun3genans wazanvusd Ay falruasauniLaazuuy
Ugnilsmnuidlansifiugaurazanudusslufaysuasauns
Anvmanuiavstuddyludusiiefudadelusaaui
Hagtunssifuaalavesialu iemdinisadsassduany
iy Tneuduisnaurosiadsuasaundlugiuy \uiedesile
lunsesslasdnlanyud

Meanings and the evolution of art and music;
principles of aesthetics; and major aspects of art and
music.  Cultivate  understanding,  recognition, and
appreciation of art and music. Explore masterworks in
various fields of art from the ancient to present age and
artist’s inspiration behind creating those works. Emphasize

values of art and music as tools for uplifting human mind.

e inegliidieaniseuainsiedvieeluil 3 vileia
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117-191 msl¥awlnaiiiensdonns 3(2-2-5)
Thai Usage for Communication
Pre: None
AydsAunou: Tl
Tassaamihensalfsnemanividou uasnsioans mou
WANANTENINNIBUTEULAEA1BIYA nwmenisuayliidu
nansdmaulams fsrdnst ndnnisensda nsdeansnis
Insdnst nannsWeuluzuuuueineg Wy avneadasu ns
WeulseiRvesnuies n1sduiinuaznisasuang n1sileu
Tanauniaden19gsna nslisuisesainy Hnvinwenisld
awilvetanisils naye n1seu waznsdeu
The structure of speaking, writing and
communication; the differences between writing and
speaking; formal and informal language; orations; royal
words; principles of references; telephone
communications; principles of writing in various forms such
as application letter, resume, note taking and summarizing,
interactive business writing and essay. Practice Thai Usage

skills including listening, speaking, reading, and writing.

117-192 nsldnwlneiiienisinaue 3(2-2-5)
(Thai Usage for Presentation)
Pre: None
FyrdAunou: laid
vdnnsye Aavznisidenlid Ustlea Andou drusulivis
miaamﬁwﬁﬂﬁgﬂﬁaa LLa:miwvmeluamuﬂ’]sajﬁmq ANTHERNY
AUARIULAaENITULELD 819 AsULauediYIn1s N1g
tiaueiBsgsia wagmsdunwalifielldsm nasasunsideu
Tassms msidendesnanisdeans uazniserudeyaideedin
The principles of speaking including the correct
ways to use words, sentences, conjunctions, orations,
pronunciation, and speaking in various situations such as
comments and presentations: academic presentation;
business presentation; and job interview along with project
writing; communication channel selection; and statistical

data reading.

187391010 wuandvdnenall (General Education)
117-141 aw1denge 1 (English 1) 3(2-2-5) None 14l
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Pre: None
FyrdAunou: laid
Fnvtnuwenisits wa sruasdsuntwdsnguitugiu Annsitsdu
sefuuselon nswaienisdeansludinussdaiu 1wy nns
ime nsideidey n1suuzd MswansmuBuinteldslauas
duquiunisoenidedlifgniesmundnaiu Invinwgniseu
tonnuluszavuseloawazdonti lagldauiinuliensal
warlassairevesuseleaunusenau Anwinisldnauiynsy
muwdangu Andeuneudanlaelivssloadigndeaniuvan
Twennsal

Practice basic English skills including listening,
speaking, reading and writing. Practice listening sentences
and communicative skills for everyday conversations such
as greetings, invitations, introduction, as well as responding
to the common situations; the correctness of
pronunciation as well as the accuracy of grammar.
Practice reading sentences and paragraphs by applying
knowledge of grammar and sentence structures. Learn
how to use English dictionary and answer questions with

grammatically correct response.

This course will replace by Non-credit course;
Foundation English

Filazgnunulagdvinlifivdisin: Wugrunwdinge

117-142 anendange 2 (English 2)  3(2-2-5)
Pre: 117-141 English 1
AUsAUNBY : 117-141 Aw1denge 1
Hnvinwznsile wa sunasdounudnguiindy Anw
FPBN3LARNLBNUBAIIVDINTIE

TusIIY Jgymazaiu

wandsveansldmwdmnguiethluginueniswn  lagnns

T unwwave Jaun1w i AninwenseuTuAY

Usgnoumemsivlarmunazeazdunangg  mnuduRusves

UsvlgavanuasUselomvens  Bnn1senuluseiulseasiunanig

v

Weumsumanulaglduszlon Anvuazduiudug fgndesniy

U

nanhensal

Practice additional English  skills including
listening, speaking, reading and writing. Explore native
speakers’ culture and expressions as well as problems and
differences of English application influencing speaking skill

by using both verbal and non-verbal languages. Practice

3(2-2-5)
3(2-2-5)

117-401 ANEIDINGENIIVINT

117-401 English for Academic Purposes

Anvinwzniwidangy 4 duieldlunisiFou esdusznavues
AnweN19199ng e N159ATUNNTUIENINNNITUTIEY N9
aﬁﬂiwalu%uﬁsuuasmiﬂqmluﬁa%aﬁ%’u%aumﬂ%uimﬂl‘i?ﬂa
gnsn15eAUTIe N5 TsugantIUITANA1Y NsTlawapey
Aaued1sazidun Annisldniwdingwuuuidnvesniwilu
VUMM ETRIUS TSIz AN TN YN YINNT 1N NS
Jamsnan enuFedndmaininis wasmsiBeuisuiu

Practice in four English skills for college studying; craft
elements of English including note-taking during lectures,
class discussion and speaking skills about more
complicated topics using discussion strategies; writing
different types of paragraphs; listening and responding to

detailed questions; practice using native-like English in

basic readings consisting of reading for details and | proper cultural context and academic skills such as time
comprehension. Study relationship between main and | management, academic integrity and collaborative
supporting sentences.  Practice reading passages and | learning.

AN INGIaYTE I
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answering questions with grammatically correct sentences,

words, and expressions.

117-241 aendenge 3 (English 3)  3(2-2-5)
Pre: 117-142 English 2

FwGeAunayY : 117-142 Mundenge 2

o o

Hnvinwenisile wa Sruuasleunwdngulusedun
1N Annsilsuazaununawdanguluaniunmsaiineg 7
sefumNENNINTY Wy n1wemslnsdm nsduntwel ns
ididesuaziun Anmssuluszdudesiiinnuerudivay Anwn
Maden  euRnLardonNANTlABLtuANYNABIAILEN
Tie1nsel naenuAn i AINLLININITNAFOULIATEIY

Practice more complicated English for listening,
speaking, reading and writing skills such as talking on the
phone, interviews, telling stories and so on. Practice
reading longer passages.  Study writing paragraphs by
focusing on the correctness of grammar. Introduce other

contents related to the standard English test.

117-402 mmé'\mqw%guqa 3(2-2-5)
117-402  Advanced English 3(2-2-5)

Anvinurnwdingudsinnis maiauslududeu ey
waznsinudoaundvinisivainnatesautenasly
mdiangluaundisey msiinAnegaiinsugaiiionans
LuUpLBINnEmsUInaveluguLuuNslioy nsaunn
Tnevegindeuadiuazidusssunlaslilasaadraniuwi
Fudeuanntu

Practice in English skills for academic purposes; classroom
presentation; reading and interpreting a range of academic
texts including jargon in the field of study; practice in
critical thinking to express viewpoints orally or in written
form; fluent and spontaneous verbal interaction with more

complicated structures.

117-242 Aedenge 4 (English 4)
Pre: 117-241 English 3

3(2-2-5)

AUsAUNBY : 117-241 AW1D9NgE 3
Anvinwgmsila g sruuazdoumwssngulusyfuild
Tumshndedeansled  Anvinveniadoudeniny  nsandudin
mﬁU’Lammmﬂsﬁammﬁawmmﬁémufﬁaﬁamﬂé'aaw%a
wUsuindes Anaununnundanguluiadessituaviesy
Anwaule Imaamwﬂ%’ﬁﬂmuﬁgﬂﬁmmummﬁauLLawﬁﬂ
Tensal naeeauRnin¥eMULLIMIINISNAZDULIATFIY
Practice all communicative skills including
listening, speaking, reading and writing. Practice writing the
summary of a passage; taking notes; reading and listening
for comprehension; and discussing topics of interested
using common expressions with correct grammar. Develop

skills needed for the Standard English test.

3(2-2-5)
3(2-2-5)

117-403  AwdsngusiiodIvndin

117-403 English for Professional Purposes

msldnudanguiiodndn wu nadeuSesnng nadeu
18911 115 deuInnIneLarsua Tunoukazisn1ndeu
unAudde n1suszgndldainudnddninduagiinvenis
wAteyw msthiauseesionndn

Uses of English for professional purposes such as essay
writing, report writing, letter and email writing; writing
research paper steps and methodology; application of
critical thinking and problem-solving skills; professional

presentation.

Other Languages

117-191 arwlneg 1 3 (2-2-5)
Thai Languagel 3 (2-2-5)
UNIINYI18FE 1
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anifesfuiisafussuuidsaniuilng duazusslea
A lneiduuszlewy heonsallnede iy unaunun
mwlveluaniunisalingg ludinusedriu indaduiiaslung
Tén1wilneialy Sausssulne Andnvenisilauaznisya
iy

Introduction to Thai sounds system; useful Thai words and
sentences; basic Thai grammar; Thai conversations in
various situations in everyday life; special tips for common
Thai language use; Thai culture; practice in Thai listening

and speaking skills

117-192 atw1lne 2 3 (2-2-5)

Thai Language 2 3 (2-2-5)

Anvinwzarwlneniuumnas nsiasizinisidniwinegly
wadlneg miaﬁ‘dﬁEJLLﬂ'gmmﬁﬁuuaﬁuLLazﬂmmmaéﬁﬂuﬁ
ALTOUAIUUNINAS

Practice in Thai language skills through songs; analysis of

Thai language use in Thai songs; discussions of cultural

aspects and social values reflected in songs.

117-151 719134 1 (Chinese 1) 3(2-2-5)

Pre: None

AurdsAunay: laidl

dnvsnendBanwiunanssuy  pinyin - Adweinlely

PinUszdriulseana 300 A1 wazdusng 9 o1ty Eln
aumnnwIu Taewfunsesnideaiignifes

Phonetic transliteration Chinese pinyin system.
300 vocabularies used in everyday life and simply
expressions, Chinese conversation practice, with emphasis

on correct pronunciation.

117-151 a1913u 1

Chinese 1

3 (2-2-5)
3 (2-2-5)

Anfinwenisesndeaniwidu dnwsdu lensal wazArdn
Usguna 450 AN
Practice in Chinese pronunciation; Chinese characters;

grammar and vocabulary of about 450 words.

117-152 21913U 2 (Chinese 2) 3(2-2-5)
Pre: 117-151 Chinese 1
AuGeAUnau : 117-151 Mw1du 1
AnFouidossrloaitugiu msmddwinnnauunss
fulng aumnnwdusetesediduiiauls Anwedne
Wingusnuszanas 300 M
Practice composing basic sentences, finding

words in a Chinese-Thai dictionary and conversation with

117-152  a1913u 2
Chinese 2

3 (2-2-5)
3 (2-2-5)

Anvinwensile wa 81 Weunwndu Tneuunisiiiuyuaiug
Hugruvesindnunisifusnusiu ddwi niseenidies uas
Tensnl

Practice in listening, speaking, reading, and writing skills in

Chinese, focusing on enhancing students’ fundamental

topics of interest. Study 300 additional vocabularies. knowledge  of  Chinese  characters,  vocabulary,
pronunciation, and grammar.

AN INGIaYTE I
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117-251 21@13u 3 (Chinese 3) 3(2-2-5)
Pre: 117-152 Chinese 2
FurdeAunay : 117-152 Munu 2
AnSoutoeUselonalesdou  aununnwnIumeiide
Sesiduitaule Anuddwiiatusnuszanas 300 f
Practice composing complex sentences and
conversation with topics of interest. Study 300 additional

vocabularies used in business settings.

117-252 71w13uU 4 (Chinese 4) 3(2-2-5)
Pre: 117-251 Chinese 3
FyrUeAunaY : 117-251 METU 3

AnGeudecsrlonddoudy 4 wnfu Anwianu
uANANTENINSoNYIAN  uazMonustodu  aunuinwu
fehidedediiuilavle Anwddniudusnuszana 300
f

Practice composing more complex sentences.

Study the differences between the traditional Chinese
characters and the simplified Chinese characters. Practice
conversation with topics of interest. Study 300 additional

vocabularies.

117-161 anwndilu 1 Uapanese 1) 3(2-2-5)

Pre: None
Ayrdedunou: Tl
msile wa Mwguutuiugy eseilaseiienugiues

mwdlunarhiensaifinussuuidsnaslnsiadaiugiuves

]

MeUu

)

Nninwensenuusylemegneinanasnsilounie

a

AIPNYIBTIAULLAZANRZATUY

Practical listening and speaking of basic

Japanese. Analysis of the basic structure on oral
comprehension and basic structures and vocabularies.
Practice reading simple sentences and ‘Hiragana’ and

‘Katakana’ writing in those structures.

117-161  pwdidu 1 3(2-2-5)

Japanese 1 3(2-2-5)
Annnsitauazmananwdgiudesiu Tasaieiuguieana
ilaluniswn masenides Tassadsfiuguuasendny finnns
g1ulszlendne wazn1sfiou B19ug’ way 'amiatug’ Tu
Tassasramanduney Fud’ Hugu

Practice listening and speaking basic Japanese language;
pronunciation; basic structures for oral comprehension
and vocabulary; practice reading simple sentences and
‘Hiragana’ and ‘Katakana’ writing in those structures and

basic ‘Kanji’.

117-162 m‘msﬁﬂu 2 (Japanese 2)  3(2-2-5)

Pre: 117-161 Japanese 1

Fyrfedunieoy : 117-161 amwditu 1
Anvinwgmsitauazniayalaglilasaaialensali

Fudoutu wazdrdnwilml Annsendud uandeuunanaly

PAnUsyirTunaglddruiusng 9 agede

Study and practice listening and speaking skills

117-162  pwdidu 2 3 (2-2-5)

Japanese 2 3 (2-2-5)
lassaeuseloaniugiuniwgdu Adnd snusduduagduiu
Al dludInuszdrTudiuau 900 A1 Hnvinsenisiluas
nMsyaieseuteya Hnnnsenuuasilisudaninudus

Basic Japanese sentence structures, vocabulary; kanji and

UNIINYIRYFELIIU
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with broader structures and vocabularies. Practice reading
‘Kanji’ and writing small essays in everyday life and simply

expressions.

900 expressions and common words in daily use; practice
listening and speaking skills for reporting information;

practice reading and writing short passages.

117-261 awdu 3 Japanese 3)  3(2-2-5)
Pre: 117-162 Japanese 2
Fudeduniau : 117-162 Ay 2

= a 1% ' a a

HnnisitauazSeuiunaumnlugubuusig 9 Wiy
Anwlhensalffimnududouniniu WauinseuAudaniile
= ' o &
Anwanneuntini

Practice listening and learming conversation in

various settings. Learn more complicated grammar and

develop reading ‘Kanji’ from previous lessons.

117-262 mmzﬁﬂu 4 (Japanese 4)  3(2-2-5)

Pre: 117-261 Japanese 3

Furdeduniou : 117-261 mMwdiiu 3
Wauneuansnsalumsyan gy Sous

yuussailouarUssmdveadiu  Wandinwenisens  nns

o

WeuuuuAid Seuimdniiudy Anvilaswadimdsnsal

frududeunndaiu

Develop ability in effective speaking skills including
Japanese cultural notions and customs. Develop Reading
skill and writing skill with more ‘Kanji’ and extended
vocabularies. Comprehension of specific grammatical

structures.

117-181 a1wun1%a 1 (Korean 1) 3(2-2-5)
Pre: None
Fydsaunau: laid
Fdnysssuudsiazgluuulselen Souslassaisiiugunes
Mwun9d mdnildludiausesiu dnvinwensitauasnns
W wiuusslepaununoganeililudinsziiu

Alphabet, phonetics and sentences patterns. Learn
basic Korean grammar structures, vocabularies for daily

life. Practice listening skill and speaking skills emphasis on

simple conversations for daily commmunication.

3 (2-2-5)
3 (2-2-5)

117-181 ,wWAIUA 1
Korean 1

Ainniseenidsaniwiniva mdwiiitugiuildluiindsesiu

Ve tausssuinvg iewauinugnnsdeans fdwiiugly

FPnuszdriugiuau 800 M

Practice in Korean pronunciation, basic lexical items used

in daily life or Korean culture in order to develop

communication skills; 800 basic daily life vocabulary

117-182 a1wnvia 2 (Korean 2) 3(2-2-5)

Pre: 117-181 Korean 1
FurUeAunau : 117-181 AMwnvia 1

Hnvinwenisilawasnisnalagldlassasishensalves

. P
o Y =

aa 4 o [ s Y
AYUNNATTUTaUTY LuUsElAaUNUILa AN TLT LY

3 (2-2-5)
3 (2-2-5)

117-182 AMWLNINE 2

Korean 2

Hnnsldlassadielisinsalnugiuniwinimaiienmunvinee

nsdeasnan1sile wa 81 Wew Annisldawinimaiiienis

UNIINYIRYFELIIU
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PinUszdriu AninwensenukazilisuunanulutinUszsd1iu
uazlddunusng 9 o1

Practice listening and speaking skills with broader
Korean structures emphasis on conversation and
vocabularies for daily life. Practice reading and writing

small essays in everyday life and simply expressions.

FoansluTinuszdruosradusssund sufsnnsdeansniw
Tusgdunanisuazliiiunanis suwuuresuszlenaiidudou
1NN f’ﬁﬁwﬁﬁugmlu%imﬂizﬁﬁuﬁmu 1,500 A1

Practice in Korean basic grammatical structures in order to
develop communication skills including listening, speaking,
reading, and writing; practice using the Korean language for
daily-life and communication in both formal and in formal
situations; patterns of more complex sentence; 1,500 basic

daily life vocabulary

117-281 awunua 3 (Korean 3)  3(2-2-5)

Pre: 117-182 Korean 2

FuUIAUABY : 117-182 AMWINME 2
AnmsitauazFouFunaunuluguiuudng v

Anwhensaififinrududon

A Wawinezmsaunmn Mg wesdediedoansty

aonun3aling fenwifigay wasfnwmdneiiud

Practice listening and learning conversation in
various settings. Learn more complicated grammar and

develop conversation, reading skill, and writing skill in

various settings, studying additional vocabularies.

117-282 n1wNE 4 (Korean 4)
Pre: 117-281 Korean 3

3(2-2-5)

FyrUsAunaY : 117-281 MuWNIYA 3
Wiwwinuansalunsye Seudvuussudeuuay
Usgindlvaanng Wanvinven19e1u WauIn1seukaynis
Jou Seumdwiiudy Wildlaswadshensal Wevihan
dlanmwinwaildGeuteunthiluayiBnsldednsgnis
Develop ability in effective speaking skills including
Korean cultural notions and customs. Develop reading skill
and  writing  skill and  extended  vocabularies.
Comprehension of specific grammatical structures to
understand the full outline of Korean language as

previously taught and how to use it as a whole.

117-171  mwwsaed 1 3 (2-2-5)

French 1 3 (2-2-5)

o

Hnnisile e euuazlsuntviuaaluaniunisainisioans

Wenisuanisudeyauaznisaeuniy Inewdunisiufduius

o val
nuou
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Practice French listening, speaking, reading and writing in
contexts and settings relating to communication for
information exchange and inquiry with a focus on

interaction with others.

117-172 AelSaea 2 3 (2-2-5)
French 2 3 (2-2-5)

- . - o o 4
Hnnisile yo 81unaslsuntwiiaaiiontsdeasuas
wanwdsudeyauazAudn n1swansAdNanluusunuas
anmuwnaenfiiieadesiuiinuszdniulisd1snaesunaiuas
& a a'

LIJUSiiN‘lﬁC‘IIuﬂ’]iﬁE]ﬁ’li

Practice French listening, speaking, reading and writing for
communication and exchange of information and ideas;
expressing feelings in contexts and settings relating to daily

life with a focus on fluent and natural communication.

117-305 arwau 1 3 (2-2-5)
Spanish 1 3 (2-2-5)

Hnvinweiugunisite wa e1uuazlsunwaudmiugiSou

U

lieeiFeu Annsuansoanluiausesiu nsaeuniauayl
foya nsilsuaziirlamumnevesmwauiiyaluided
AULAY

Practice in basic Spanish listening, speaking, reading, and
writing for students with no previous experience; practice
in expressions in daily life; inquiring and giving basic
personal information; listening and  understanding

meanings of spoken Spanish on familiar topics

117-306 ArwElu 2 3 (2-2-5)
Spanish 2 3 (2-2-5)

Hnvinwenisile wa 81w uaz@gunrwau dnnisldadne
warlassairssleafililunmsdearsluaniunsalfiiatules
Tudinusedriu nsdeanslnenisyaldneunaziouile
wAtgyrawIzuin

Practice Spanish listening, speaking, reading and writing;
practice using vocabulary and structures in frequent
communication situations in life; direct communicative

exchanges in speaking and writing related to their
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immediate needs.

117-501 vinwen1siinaunmasamsudiseuinaandin

3 (3-0-6)
117-501 Computer Skills for Independent Lifelong
Learners 3 (3-0-6)

vinwgnsldmeuiiameslunisium Foudddmivaradredineg
1w wAalvd msuidgmnsedennaluiinuszdriu nsvies
v Anuasyadnluanudasadevesdanlowes usemuay
s3esssulunslddumesiin nagnsnismiaunazniswaun
91T nsaseimuuulanesulatogisiionin

Skills in using the computer to search, learn new things
and create things such as new concept, solution to day-to-
day issues or concerns; web browsing; cyber security
awareness; internet etiquettes and ethics; job search
strategies and career development; professional building

of online presence.

117-502 n1sUsziuasasiiondva 3 (3-0-6)
117-502 Evaluation of Digital Tools 3 (3-0-6)

A aa o o

finven1sdeniAIediafdviaimungauiuausoInIsueusas
adgy A A aaw o 4 Yy A A o & v
Nuuazdsldiniesiiefianifen nisldniesdiedanutoya
L3 i a o ] @
soulayl IUsunsuUszananad @sadn n15viusIniuves
nanenIesile Wy Uiuuasn1suinislaginis Msdeansuas
\wiesleveaine insesenldlunisdanisiudiuynnauay
msmdvgoidnnsednd
Skills in selecting the right digital tool for each work and
utilizing the selected tool; utilizing online storage tools;
word processing; spreadsheets; collaboration tools such as
calendars and project management; communication and

creators’ tools; personal finance and e-commerce tools.

117-503 nsanseideyauazdyuusziivg 3 (3-0-6)
117-503 Data Analytics and Artificial Intelligence
3 (3-0-6)

WBIeseideyadmiun1siauIgnaInnssy n15iATIed

UseTRmansuag N1 simuILIAfvesaunAnluaI v fineIa
5

a a v v A oA a
HUIANNITIIATIZVIVDIR m‘sﬂ‘sz&;ﬂm“l‘umiamaﬂagmﬂﬂimwﬁ

a

waziesesliodnnideyanuanusniu

Data analytics for industry developments; history analysis
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and development of future concepts in relevant field;
data analytic concepts; application of artificial intelligence

(Al) based tools and data analytic tools as needed.

117-601 Mm3Buduauiluuazaudn 3 (3-0-6)

117-601 Dream and Idea Generation 3 (3-0-6)

FAauaziSuduauiuniuninudenislueuinnves
2MaIMNIIN wuIlNYeEnIuNTHlaNKALAIUABINITVBY
uyudiitonudaduludin nsadnszuiuaunuaznisg
Anneiaudosnisinifenfeduld nseenuuuduiiugiu
LAZLUIAANITAATINING AULUUKNERAUIILAEAITULERS
NNTIUVBIDIAAIINAR

How to think and dream about the future needs of
expected professional industry; trends of the world and
human needs for a sustainable life; generation of thinking
process and analysis of possible new needs; basic design
and critical thinking concepts; product prototype and

conceptual presentation of idea

117-602 msAnLBeoBnUUULAzNAgNSTISEY 3 (3-0-6)
117-602 Design Thinking and Sustainable Strategy
3 (3-0-6)

FidonuwAnfiazsreliuyudiaudButazaimda el
w3auUsn1sfifnwwuIAnEeIrufBuLarn1seenuuy
uinnssu wnAnniseonkuuialUkazuAnnsAndaining
LUIAAYD1RsTINNAN SusivTouinig nasldia3esile Gabi
v3e Simapro vealsadafiensunesasiinuaziusuiiou
HANIENUTDIHARS NI TIHOINITOONLUY NI LAUBULIANTDS
n13vg3ia

How to pick an idea to enable mankind’s sustainability
and to generate a product or service keeping the concepts
of sustainability and innovative design; general design
concepts and critical thinking concepts; concepts of life
cycle of a product or service; uses of tools such as Gabi,
Simapro or spreadsheet to explain the concepts of life
cycle and compare the impacts of products intended to

design; presentation of business idea

117-603  WUUTIRDIFININALNITUIMISIATING - 3 (3-0-6)
117-603 Business Canvas and Project Management

3 (3-0-6)
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As¥an1snandugiudeuinis tuneuntInAnwaynIsILd
Nan Ao 191UTZANSA N LuIARNITUIMISIATINTT WY NS
Fan15nEnenns N15Y NMsRaIRRAZAISUSMSAIELLTle
fufiussia unAamsuimslassnisiiiedestunaniusivie
U3N15MUg U095 RAERNSNEN LWIRANITINUNU-UUR-
M533a0U-UTUUTE MIIdUnaings unuiunud wuudnaes
psiavFeveridnidugdmunisuimsiaseinis

Product or service management; production processes and
efficient transportation; concepts of project management
such as resource management, finance, marketing and risk
management when running a business; concepts of
project management related to the dream product or
service in the venture spirit; concepts of Plan-Do-Check-

Act (PDCA cycle), PCM; Gantt Chart; Business Canvas or

other project management software.

221-101 Uydmsdududiu 3(3-0-6)

(Principles of Financial Accounting)
Pre: None
Auvsaunau: T3l

AIIeLar IngUsEasivanmMItd Usslevilvesdoya

' v

mimstd  Usslevdvesdoyamensda® wiunuagd

a

auuRgumensdyd  Uselevdvesdeyamenisdyd  sUwuy

U

Y0435M  annswayIsnsduiinUnyinuvannistngde s
HuiinsemstyTluaueduiinnenstuiu - msshusensly
Fadgyluenuszian n1sdaineuna MIIReunsRuYedianis
Arusmsiidevedud mstadifefududnunde Jofuen
Ussiavges  ayameiuiily  wazayasiotulamz  msdenii
ﬂimwﬁﬁw&Jmiﬂ%’w;qLLazﬁ’iy%quu?;uaam nstTidedu
L?‘imﬁum@gaﬁ%ﬁ'u N1599Y1NIUNTENVEBARUKINSUIATS N5
JuiinUgiduanton mﬁﬁzy%lﬁmﬁuﬁuaw]u ity Qﬂwﬁ
Wil Aunswdlamudou iwensesaunf Auninelad

o A 19

Teuddmsuianis

o

ey RUADULAZAIIMIY 1S

guanssu seuuludAgy msdnvieunseuatiuan

Accounting  concepts, financial  statement,

accounting cycle, inventory, cash receivables, assets,

current and long-term liabilities, and equity structure of
proprietorships, partnerships and corporations. Valuation
income determination,

of assets, preparing  financial

221-106 n13UYINITRUAMIUTIND 3 (3-0-6)
221-106 Financial Accounting for Business
Pre-requisite: None

FudeAunou: laid

Basic concepts and principles of financial accounting.
Students will learn how to record financial transactions,
create T-accounts, and journal entries. The topics of
revenue recognition, inventory, long-term assets, present
value, and long-term liabilities will all be studied. The
course places a strong emphasis on the creation and
analysis of the three fundamental financial accounting
statements: the income statement (financial performance),
the balance sheet (financial position), and the cash flow
statement. Moreover, students will also learn how to
adjust accounts, and recognize and adjust depreciation
and amortization for the business.

=

NerfuwnAnLagndnn1siugIuYeINIsUYT N3l dnAnw

a

wliiFousisnstuiingsnssunianisiu nsadedyduen
Usganuuuiii(m) mstuiingients saudansiuineld dud
AInds Funindsvozen yardagtu wasnildusseren B
vadafinannimuaazgnasulusiedvi axgndnwianun
LLawﬁﬂqmﬁ%Iﬁmmﬁwﬁtglﬁmﬁmwsa%mazmsfjmiﬂzﬁ
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statements. Investment practices, depreciation, depletion,
and amortization. Partnerships, acquisition and disposition
of assets. Fund and cash flows. Intangible assets, long-
term assets, and profit measurements. Procedures for

operation, planning and decision making.

M9NITRY) $UAA (F1UENITEN) UAZIUNTELARUAR UBNIINT
UnAnwdeeliSoudiBnsuiuusedad nsduunuaznisudly

AndeNTIAaEAdnTelugIAa

221-209 @fifgsna 3 (3-0-6)
221-209 Business Statistics

Pre-requisite: None

JurdeAunou: laid

Basic statistics and their application in the business
environment. Topics covered included, central tendency
and dispersion; probability distribution of random
variables; and normal distribution. In addition, students
will learn and practice hypothesis testing, correlation, and
simple linear regression by utilizing a statistical
programming package and using statistics for business
decisions.

adfnugiunaznisszgndlilugsia Insazuznaulude
nsAnwluiade wualdudigaudnaluazn1snssanedd ns
wANKIANUNIIT T UV IILUTEYN N1SHINLIMUUUNR N3
VAOUANNAIN avduiusuaznisannealudueg1ainelagld

Tsunsudisasuneadiuayldannlunsinaulaniegsia
3 ]

221-200 LATEAIEATYANIA 3(3-0-6)
(Microeconomics)
Pre: None
sAunow: Tl
winhluveaaswgmansindenguisaiuay madnass
ninens Jadusngg Aidivunguasd uazeunu mnudameu
WoANIINVREUIIAA NauRMIHER . uars1eSuannis
HAR  Nsivun SInuazUSInasanaalunanwaduaLy ol
LLaxlaiamyjizﬁ maaﬂﬁ]uﬁﬂwﬁdﬂmmﬁ’flﬂmﬁLﬂwgﬁil
Allocation of resources and distribution of
income and wealth: ie., concepts of utility, value,
resource allocation, theory of consumer behavior, nature
of demand and supply. Relationship of production, cost
and supply function. Product pricing under competitive
oligopolistic and monopolistic markets. Theory of income
limitation of market forces and

distribution, the

appropriate form of policy.
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221-201 ATEFANEATURANA 3(3-0-6)
Macroeconomics
Pre: None
FyrtaAuneu: Tl
Aasgvianuduius e snasnlussuuAsYga:
eleusznd mnudurIuresglauTEsvd nsimun
s9l¢ Wevisnsduuaruleuienisads aenite GDP dwile
Tpdnsvesgsia nauinsduln Shsnisuanideu uway
ANtz
Relationship among the aggregates variables in the
economy are introduced and analyzed: National income,
aggregate supply and aggregate demand, employment,
income determination, fiscal policy, monetary policy,
interest, GDP, Price level, Inflation, business cycle, growth
theory, exchange rate, current account balance and

balance of payment.

a

221-210 1ASHANENSTIND 3 (3-0-6)
221-210 Business Economics

Pre-requisite: None

FudsAunou: laid

Fundamental economic concepts, principles, and theories
that are essential in the context in which businesses and
other organizations operate. Topics include consumer
demand behavior, business supply behavior, an overview
of the market structure, and market equilibrium. In
addition, students will learn about the concepts of
competition, monopoly, oligopoly, and monopolistic
competition; concepts of profit; forecasting; cost analysis;
and control in the business environment. Additionally,
topics such as how prices are set, how markets function,
why markets fail, managerial decision making under
uncertainty, and how governments affect the economy
will be discussed in this course. Furthermore, students will
learn about monetary and fiscal policy, business
fluctuations, inflation, an analysis of national income, the
balance of payments, unemployment, and exchange rates
and interest rates that are considered to be indicators of

the stability of the economy.

wwIRANugIUMLAsTYgANEnS nanns uazngufisnlusely
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221-203 BIANITUAZNITIANTS 3(3-0-6)
(Organization and Management)

Pre: None

AurdsAunay: laidl

o

ASUSITHaLUINNENAYIBIH8USINT

o

Fayrmdananauny
msdnaudvihau nsdanns msgdlanulunsinuuanis
muaNnsUfTRoueneg  elisdunudulumudmine
wazulevnediléndy

Fundamentals of management showing how the manager
in an organization effectively performs the functions of
planning,  organization, and

directing controlling.

Accountability, responsibility and authority relationships.

221-211 A5UIWNITBIANTS 3 (3-0-6)
221-211 Organizational Management

Pre-requisite: None

AdsAunow: Tl

Fundamental functions of management, including
planning, organizing, leading, and controlling in the

organization; the role of a manager in the organization,
and how management evolved over time. Topics covered
include organizational structures, concepts of leadership
and their role in organizations, employee motivation,
managing working teams and groups in the organization,
national culture and organizational culture, diversity, and
how businesses are managing in the global environment.

flugnureanisdanis menauay nsdasudeu nisdugin
nsenuauluesdng unum wihilvesfdanislussdng uaznis
dan1sasundasununianian ﬁasﬁaﬁﬂiamqmmﬁa wag
fanseunquiitolasiasneesdng uwiAauasunumvesgiily
84AN5 W399lave NN N1TTANITANULAZNGNIY
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221-204 nN15RUSIAR 3(3-0-6) | 221-204 A13RUFIND 3 (3-0-6)
(Business Finance) 221-204 Business Finance
Pre: 221-200 Microeconomics Pre-requisite: None
221-201 Macroeconomics AvrdsAunau: lifl
UKI1INGIAITI I
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Ayrdedunau: 221-200 LATEFAEATIANTA
221-201 LATHFAIEATURAIA
audunvemauimitu  veusuazwifivesihenisiu
Aeafumsasu  msvheusznaiiuan  nsnnavaneves
sunsiudusy nmsdamsiieatunindauuasnisdanmu ns
Arsziavesionisuazlasinisnienistiuegeningeg
Scope and function of financial management with respect
to investment, time value of money, cash flow budgeting,
statements assets

introduction to financial analysis,

management and project funding.

An overview of the basic principles and concepts of
financial management in a business. Students will learn
and practice financial statement analysis, financial
planning, and business forecasting. In addition, topics
include working capital management, cash flow analysis,
source of funds and cost of capital, capital budgeting,
capital structure, and stocks and bonds and how they
make decisions as investors and corporations in the
financial market. The course outcomes are for students to
with  financial calculate financial

be familiar terms,

computations, and discuss the underlying financial
mindset and incentives at play when solving financial
problems.

‘wé’nmsﬁuugfml,l,asLLmﬁmaams{fﬁﬂmnNmiﬁﬂﬂ,uqiﬁﬁ] Bs
UnfAnwagldioudnslinseiaunisiu MRSty
WaN13ANANITRIN1EIAT TINTeNTTANTRu UL LdeY N3
Airsgiinszuaiuan wiasiunvosiuyulagdunuresiunu
MsdnvieuUszanamu lassas1eluyu viu Wustns uagdsnig
Andulalugiuridnamunazesdinslunainnisiu Inguseasa
vassgiviieliindnuiinnuduineivuio ulaminisiu
fuumsAamMInsiy Msv3eifrfuuuAemensiy

wuguwazussgdalunmsuidymimenisiu

221-212 n15H0ANIN9gIA 3 (3-0-6)
221-212 Business Communication

Pre-requisite: None

AdsAunow: Tl

Understanding of communication, including its scope,
significance, and role in both intemnal and external.
Students will also study and practice ways to improve
their written and verbal communication, such as how to
write business memos, business letters, business emails,
and presentation skills. Writing a professional CV, cover
letters, and the strategies and techniques needed to
master interviews are just a few of the topics covered in
this course.

mi?iaaﬁ VBULUA ﬂ’]’m’e’hFHWJQJ/LLa%ﬁﬂ’MﬂWiiﬁﬂﬂﬂﬁqiﬁﬁ)ﬁgﬂﬂﬂﬂiu
wazaeuen deinAnwiagldiFeuduasfiniuismsiauninee
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221-205 #ENN1TAAIA 3 (3-0-6)
(Principles of Marketing)
Pre: None
Fyrdsaunau: il
AuNERazALd AV InantugusduAanssuman
mgsivegmile Tnenanifedandndost nskesanansis
POIMNNTINTIMUBLAZENESUNITINUIY  HaeAIUNISANY
fla woAnsmmesiuilna wihitnenisnain an1dunisnisaann
LLazwmmadmsmmmﬁﬁﬁam'ﬁwgﬁf\]LLazﬁQﬂm
Meaning and significance of marketing with respect to
main activity for distribution of goods and services,
principles of marketing, consumer behavior, function of
marketing and marketing institutions, and their effect on
society and economy. Market targeting and cultural

influences.

221-205 WANN1IIAAIA 3 (3-0-6)
221-205 Principles of Marketing

Pre-requisite: None

FyrdsAunau: laid

An overview of the basic concepts of marketing and the
role of marketing in the organization, as well as customer
needs and wants. In addition, students will learn about
market segmentation, classification of goods and services,
the 4Ps, functions of marketing in institutions and
channels, and their effect on society and the environment.
Furthermore, topics such as changing markets, consumer
buying behavior and factors affecting their purchases, and
customer relationship management will be covered.
mwsamammﬁmﬁugmmmnﬁmam mewuanmimmmh
painTuwarAILFDINIITENNAN uonantitnAnudarliiFous
Aeafunisutsdiunatn n1sduunUszinnaudiuazuinig
W8NS 4Ps YoMINIINISAAIR UNUmMTITiveanisaanaly
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wazidodug 1wy n1siUasuLlaoInaIn neAnssuNIITe
wazladeNdamarienistevesduilaa ufan1sdanisgnen
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221-300 N3UYTUINST 3(3-0-6)
(Managerial Accounting)
Pre: 221-101 Principles of Financial Accounting
Audsuriow: SayTnsRutudu
unumvesnsydiienisdanmsteaniniindendiudsuutas
wauAnEfURuY dunu udei fuyuiianissde ns
Unydsunuaufanssy mslieseddiuu Y mls n1s
Nawsurils Funuanesg swdssnademgu  nstiydiie
msdnaula  msfmuesiae  mstgdnueny  Suliaveu
nsfmunsIAleu
Preparation and analysis of statement of
changes in financial position, financial statement analysis,
financial reporting underprice-level changes, analysis and
interpretation of cost data as an aid to management for
planning, controlling and decision making, budgetary

control, and responsibility accounting.

221-300 N1SUYTUINIG 3 (3-0-6)
221-300 Managerial Accounting

Pre-requisite: 221-106 Financial Accounting for Business
AydeAuniaw: 221- 106 N13UYINTRUMTUTIAD

The basic concepts, analysis, use, and roles of managerial
accounting in business. Cost concept, product costing, job
costing, activity-based costing, variable costing, and cost-
volume profit analysis topics are covered. Product and
service costing, budgeting, profitability analysis, decision-
making, pricing, investment analysis, management control
systems, and performance assessment are among the
subjects covered in the course, which focuses on the
connection between strategy and decision-making in the
business.
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o dudn 911 N15U3N1S warnsiuwlsvesiumu sl
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AATIENN1TAU THUUATUANNITIANTT Waen 15UTEI
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221-303 NVNESINA 3(3-0-6)
(Business Law)

Pre: None

AyrUsAunau

AnELazanws T e sdayan Wiazdnuay

ngvneidheenmadyafidey Weafigsia 1gu Fore
Wmsneide U Ausedu Sues s fauny wenth
UszAude Gﬁl'Jlﬁ‘uL‘UﬂLLﬁ3ﬂ’J’liJNﬂLﬂEJ’JﬂUL‘UﬂWuﬁ’JuLLa%‘U%‘UWLLaZ
ngvanedugiieadestugsia 1wy ngruneninddumation
NYNUIGUINTIU meﬂgwmam@mﬂs

Meaning and nature of juristic acts and contracts. Laws
relating to sale, exchange, gifts, hire of property and hire-
purchase, agency, brokerage, loan, and negotiable
instruments. Laws regarding the organization, operation
and liquidation of partnerships, limited companies and
public companies, intellectual property, labor, and

taxation.

221-305 A15IANTISANTHAAKAZNTANEUIY  3(3-0-6)
(Production and Operation)

Pre: 221-101 Principles of Financial Accounting;
221-204 Business Finance

Avreduriau: 221-101 TrydnnsRutudu

a a

221-204 N19NUTIND

3
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auduan wdnns wwda uasnguveinisinnsnisudn
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asi1 mwiunTeseidainasnyssgndlfidioaunsa
Andulaldegagniouasaonds

Fundamentals of Management and production operations
underlying the solution of problem relating to optimum

utilization of factors of production, production process,

control and production operation. Forecasting, quality

control, ‘just in time’ inventory practice and safety
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practices.

221-322 N1SAANTUNYLEY 3(3-0-6)

(Human Capital Management)
Pre: 221-203 Organization and Management
AyUsAunou: 221-203 B9ANITHATNITIANS
AMUMNEYRINAUINSNEINTUYYE  USug1n1siauIvmineIns
Uywd USTVYRINMINAIIMSNEINTUYEE N1SMAINABING
Wy 3Bmslunisifaun msdamsuasuImsiauvsnens
uywd MIUsziiuna NMsimLISneInTuyLe
Duties and responsibility of the personal manager, man
power planning, recruiting, training, developing. Appraising
performance, promotional system, motivation and welfare
demotion, dismissal and

of employees. Promotion,

transfer of personal.

221-322 N1SIANTNTHENTNYWE 3 (3-0-6)
221-322 Human Resource Management

Pre-requisite: 221-211 Organizational Management
JyrdeAunow: 221-211 NMFUIAITBIANS

An overview of human resource management, its
importance, trends, and challenges in today’s evolving
and diverse workplace. The learner will develop insight
into how human resource managers use best practices,
add value, monitor talent in the workplace, and manage
the global marketplace. In addition, specific emphasis is
given to the following areas: job analysis, recruitment,
placement, training and development of employees,
performance management, and compensation and
benefits plan and developing and sustaining stakeholder
relationships.
ANTINVDINITIANINTNEINTUYWIANAIAYVBINITIANIT
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221-325 msAeansgsiatuTaussay 3(3-0-6)

(Cross Cultural Business Communication)
Pre: None
Furdsrunau: Tl

ANNAR  Mgufuazngdniunsieansnisimusssuudny

WuMe TausTIn d@anunwnnsdian doand wavlassadia

awduiusmsdsesluwiasdien Fasdunsveneanug

A laneiunsEeaN S IMUsITU DA SEBEINNS

a_a

Somo s
genaniUssancnn

Thinking, theory and rule for social cross-cultural

communication. Emphasis on language, culture, social
status, nationality, and social relation structure in each
society. Verbal and non-verbal communication across
cultures,  including and

understanding  gestures,
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expressions, preparing reports, documents that varies
across cultures. Barriers of cross-cultural communication,

cultural bias and how to overcome.

221-326 MsdansiBenagnsiienisudedy  3(3-0-6)

(Strategic Management for Competitiveness
Pre: None
Jurdedunau: laid
ndngnsiiingusasdiiieliaudifeatunisussidiu

ﬁﬂWWLL’J(ﬂéIBQJW’NﬁﬁﬁQ ATIATIENENTNLINABUNLUBN LA

el msdvigrsmans msendunu msussgnald n1s

Usziliulagn1saiuay wenanilgseuaglisunnuinaT

A vao a

WNefuIsnsiRann1sssAvanunsatulalaiuuAnnsinnig

U q

WanagnsiesnwIANAIN IO tUNTHYITUYRIgIAT
This course aims to provide the knowledge on Business

environment  assessment, external and internal

environment analysis, strategy formation, implementation,
application, review, evaluation and control. Further, based
on the theories, students will get a better knowledge on
how can business managers assure the strategic
management concepts to maintain competitiveness of the

business.

221-326 msdan1Benagnsiienisudedu 3 (3-0-6)
221-326 Strategic Management for Competitiveness
Pre-requisite: 221-211 Organizational Management
AUsAuniau: 221-211015U3W1589ANS

An overview of strategic management and its importance,
as well as how to analyze the external and internal
environments of the business. Topics covered include
business strategy formation, implementation, review, and
evaluation for competitive advantage in business.
Additionally, specific emphasis will be given to Porter’s
strategic matrix, Porter’s five forces, and competitor
analysis. Furthermore, students will learn to discuss issues
like the allocation of resources, leadership, organizational
structure, and culture within the organization.
AINIINVBIN1TIANITTINagNSuaraIud Ay luedns
paenIuiBnIslinsgian miandelugsnarenislunaz
Mouen wazdnseunguindedu liud n1sasanagning
5379 M lUURTRA nIvunau n1susediung ieaau
IFFeunenisudedulugsia dnAnwiaglddnuiieadumm
SndiBanagnsuarUadenandu 5 Jady veanesines (Porter)
N1TIATIENEUY saufaUssiudug Wy nsdaassnineins

[ Y o v [ '3 ) v
ﬂ’)']llLUut?&u’] Tassasauaz Tausssulusenns (Dudu

221-327 msuivsnsasunlag 3(3-0-6)

(Change Management)
Pre: 221-203 Organization and Management
AyUsAuniow: 221-203 B9ANISHAZNISIANS
ndngnsiitreiainvsuazeiaudlafidnduluns
FudunuresnsuiiRnuiifuinnsslmideliaans
Wasuwaadieliinisnszaneanuiiviau
This course will help develop the skills and knowledge
required to promote the use and implementation of
innovative work practices to effect change and manage
changes so there is minimal work place disruption. Upon
course will be able to:

completion, participants

Understand the role of change in organizational success

a_d
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221-330 #i fAUszanSawm 3 (3-0-6)
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221-330 Leadership for Effective Business
Pre-requisite: 221-211 Organizational Management
JyrdAuniow: 221-211 NMUIAITBIANS

The fundamentals of leadership and its function in
overseeing individuals and organizational systems. In
addition, the topics covered include important aspects of
leadership, including effective leadership behavior, its
approaches to organizational change, power, and
influence, the distinctions between management and
leadership, leadership strategies to catalyze and support
change, change management, its models and approaches
to managerial behavior the dimensions and challenges of
change in organizations, change resistance, and transition
management and the effects of an innovative mindset on
people and systems in a dynamic global and virtual
environment.
MﬁﬂﬂﬂiﬁugmmmmilﬂuéﬁﬂLLaz‘U‘wmmaamimuﬂmqﬂﬂa
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waratuayun1siuisuulat n15InnN1siUasulUat wuulay
Bnslungfnssuvesuinis HAuazauiinigvednis
Waguwlaslueerns nsduniunswasuulas uagnsinnig
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221-328 s31U8UIFIY 3(3-0-6)
(Research Methods)

Pre: 117-129 Statistics & Probability

Fwdsduniou: 117-129 ddfuazaraiazndu

undngnsillianudifentuisngise wWu msieseidauan

uaziBeUiina JUuUUNMSEeBs Wy dusi Juil uasuusii

Renfuiedesdiorendiidmiunsmeunsuasussanynsuns

91984 (19U Endnote) M3aguionans man3easeuy ( LaTeX)

wennil fleuazlifunnudineriunisifendnsansifdny

a a o o

AvinuiuazdsdAglunside  luneunevewidngns Hiseu
wdedsnIfelagldveyanfugiuasinisonedeivangay

This course provides the knowledge on how the research

221-328 sulBUiEIY 3 (3-0-6)
221-328 Research Methods

Pre-requisite: 221-209 Business Statistics

JydsAunau: 221-209 #0AFIND

An overview of research methods, their types, and their
significance and importance in the academic and business
fields. The student will be able to design scientific
research, identify the difference between qualitative and
quantitative  research, and review the literature.
Formulating research questions and hypotheses, sampling,
and how to select appropriate sampling and scale for

research are some key topics to be discussed. In addition,
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to be conducted. The key topics such as research
methods, such as qualitative and quantitative analysis,
referencing styles such as author-date, and also will
discuss about the software tool for publishing and
managing bibliographies, citations and references (ex
Endnote), also will brief about document preparation
systems such as LaTeX. Also, students will gain knowledge
on how to select a good journal for their publications and
key items in research. At the end of this course the
student will have to submit a simple research paper using

secondary data and with appropriate citation.

students will learn to test hypotheses and analyze data
using statistical software (e.g., SPSS, PLS, ANOVA, etc.).
Furthermore, students will learn to use referencing (e.q.,
APA) and reference software (e.g, Endnote, Mendeley,
etc.). By the end of the course, students will be able to
recognize research gaps, choose appropriate research, and
write a research paper for academic and business
purposes.

s2iluinide Useian wezmndiAgvesnuideluduivinis
Lazg3ne dnAnwviazanunsneeniuun1ITenIaineimans
FEYAMULANFIITENTNAITIIGTIAUAINLAZLTIUTUIN N5
NUMIITIUNTIN NISAINUAAINNRALANNAFIUATTIFY N13e
Fegna FBnsduiegsiinzauuazin@nwiagldizoudnig
neaeuaNuRgIuLarIinTziteyalaldvenduiinieeadia Wy
SPSS PLS WazANOVA 5I3an1581939uu APA wazaomlsiuasi

14lun1581984 19U EndnotedagMendeley 1H03UNANGAS
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221-329 mshasevideyaienisindulamagsia
3(3-0-6)
Data Analysis for Decision Making in Business
Pre: 117-129 Statistics & Probability
Fudeduniou: 117-129 anuazauiaziu

nanmsweilaaunmsldUseloviniegsia  mavegeu

Foyaildunlnsmsifvaifnnnguiiedne msmaaevawyRgIu
nensginmiudslaelilusunsudisogunsgsia  Litevae
Tumsdndulaniegsia

Data analysis to decision making in business. Main topics
are sampling distributions, hypothesis testing, multivariate

data analysis for business decision making.

INSUAYEINa

221-329 mshaszvideyariienisingule 3 (3-0-6)
221-329 Data Analysis for Management Decision
Making

Pre-requisite: 221-209 Business Statistics, 221-210

Business Economics

FrdsAuniou: 221- 209 afiRgINa 221-210 LATHFAIANS
33fia

Types of data, data identification, data collection, data
analysis, and the principles, practices, and approaches
used in business. The difference between data and
information and using software tools to analyze data for
better decisions are some topics to be covered. In
addition, topics covered include, correlation analysis,
linear and multiple regression models using a spreadsheet,
or SPSS, for problem-solving and decision-making.

e

yiavesdaya N1sIMuNYTHAN N155IUTI WaENITIATIY
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anneeiudulaznygulagld Tusunsu SPSS lun1siasign

Joyariotiglunsuitymuaznsdndulaniegsia

221-332 M33AN1NSUJURNS wazmalulagfiva
3 (3-0-6)
221-332 Operation Management and Digital
Technology
Pre-requisite: None
dsAunow: Tl
An overview of operation management concepts, including
principles, issues, and practices. Operations in
manufacturing and service companies, the production
process, the factors and standards used in production
decision-making, control, and production operations are
some of the topics to be taught. Special emphases are
given to forecasting, just-in-time inventories, operation
planning and control, quality control, safety management,
controlling the supply chain, and the nature of production
management and its function, a comprehensive overview
of the effect of technology on various operating models
including manufacturing, product development, supply
chain management, customer facing, and functions of
support (e.g., finance and HR).
AsanduanuLarnsinnis swufwdnnis Ussidutamn
w1 JUa Tunrsandlusuluesdng nsudanazuinig
nszurumIndn Yadenazannsguililunsdndulaluninge
N13AIUAN kaENISANTUNITHER N1TANANITAUAIAIATIBENS
TUIAT NTINWRY NTAIUANNTANTUIIY NISATUANAMNIN
N33AN13ANUARAAY N1SAIUANTISLERUNIU kazuNUIm
wihiivesnisdanisnisudn nmsesiaduneasideniaiu
naueanAluladAoLUUTIABINITHINIUAIS 9] FINTINITHER
Auf M REndue n15¥anisldguniu n13dnn1sgnan

wagilandunisatuayusing q (Fun1slusagnineinsuyed)

221-409 M5UsENAUNTUATUIAINTIUNINGIRA 3 (3-0-6)
221-409 Business Innovation and Entrepreneurship
Pre-requisite: 117-601 Dream and Idea Generation
Jusdunow: 117-601 msBuduauiluuazaudn
The nature of enterprise, entrepreneurship, the role of the

entrepreneur, entrepreneurial business strategy,

innovation, and its processes from conception to
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implementation stages, as well as their marketing
strategies. New idea generation, development of the
business plan, business model, organizational plan,
marketing plan, financial plan, risk management plan, and
action plan are some key topics to be covered.

oadns msidugfuszneunis uihilvesdfuszneuns nagmsma
ﬁjﬁﬁ]ﬁuaﬂ[ﬁﬂizﬂaUmi WIANTIU WAENTEUIUMSTUR RN
Anfuauistunoumsaiiunis ﬂaq‘wﬁ‘mamsmam UELERN!
WA NIFRMUILALTINY TAATINT WNUBIANT WHUNIT

AAIN BRUNITRY WHUUTINTAUEES wasuruUf RIS

221-410 Msdnnsgsnadidansednuasuinnssy 3 (3-0-
6)

221-410 E-business Management and Innovation
Pre-requisite: None

AyrdsAunou: Tid

An introduction to e-business and the difficulties that
surround it. It covers a wide range of e-business issues,
including as e-business models, e-payment, e-stock, and
supply chain management. It also provides a basic
understanding of e-business and the associated
information technology. This course also covers the
knowledge of corporate unbundling, the conceptual
framework of the e-business model, and the practical
application of e-business, e-business innovations involving
the shared economy and C2C markets, for example
oeuiaiu e-business AsoUARUUIHISIUFIL e-business
NAINNIY muﬁqgmmu e-business, e-payment, e-stock uag
ns¥anisslsgunu uenanidgilianudlafugudenty
e-business uazialuladansaumaiiiioados ndngnsilss
ﬂi@mqummﬁﬁmﬁumsl,wﬂmjmaaaaﬁﬂi ATOULUIAAUDY
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lunagsnadiannselind uazn1sUssendldauaiwegsa
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ddnvselind uinnssugsiedidnvsedindMifedesiuirsugia

wuusUstusazaain C2C WHudu

221-466 ﬂmwgﬂsxﬁwﬁ%’uLﬂ?iaumimﬁ'auuﬂawquﬁa
3 (3-0-6)

Artificial Intelligence Driven Business Transformation

Pre-requisite: 117-503 Data Analytics and Artificial

Intelligence

AydeAuniau: 117-503bn1sAaszidayaunasUayanuszivg
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Core principles and technologies behind Al, identify Al
opportunities within their organizations, an Al-driven
business strategy, and overcome common challenges
associated with Al adoption; explore real-world case
studies, industry best practices, and emerging trends in Al
applications across different sectors, Artificial Intelligence
and Machine Learning, Al Applications in Business, Al
Governance, Emerging Trends in Al and Future of Al-Driven

Business

: %
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wann1swazinalulagndnfiegilosnds Al lenaves Al agly

d
29ANT NAENSNIFININTUAFBUMIEY Al LAZIDITULAIINYN
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wnldumiindulvailu Al uazeuranvesgsiaiituindewme Al

221-335 N133AN35NATENINUsEINA 3 (3-0-6)
221-335 International Business Management
Pre-requisite:  221-106 Financial Accounting for
Business, 221-210 Business Economics
AydeAuniau: 221-106 MsUyBn1sRudmiugsna

221-210 #ingsna
An overview of the operations of international business,
including its financial, accounting, and taxation systems.
Students will learn about international communication
and negotiation, the global environment and policies,
cultural context, and differences in international business.
Additionally, topics covered included international
strategic associations, the capital market, economic
growth, global strategies and competitiveness in
international business, and managerial leadership and
motivation in the international context.
N3AENEINITENINUTEINA S2UUNIIRY N30T waznd
9105 SIFNsAeansuaznsiesariesesgsiasEinssine
aninasulazulevigszaulan USUNMNIITRIUGTIY LAy
auuansndlugshvseminassma uenanidnseunquitate
Buq loun aunaugnsmaniseniteUssma aaranu msiAule

MueAsugna nagnduaznswisdulugsivseninasema any
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221-410 N5A1SERINUTENA 3(3-0-6)
(International Trade)

Pre: 221-200 Microeconomics

221-201 Macroeconomic

FydeRunau: 221-200 ATEFAEATIANTA
221-201 ATEIANEASUNAA

AVIUVINY  AVNANATY  WAUOULURTDUATYEANARI TN

Usene nquiidestuifisnfunmsissriesame ulsue

AsAsErIUsend  auleuiensAuuudsiazlies s

FUNANNN  LATYFNIATNANTENY  NTAWUTENINUTEINA
ANNUINRBUNGINITEMI U TEINA MUY IATENING
Useine suumsussvinalsene uleuiemsmsening

Useina NsRULAENNSaMUITENINUTEIWA 'ﬂmﬁgﬂﬂamiﬁmaz
AaN13T1sERUTERINIUsEINA

Theory of international trade barriers, foreign exchange,
discrimination policy and effects on the economic system,
theory and policy of economically allied corporations.
Theory and policy of international investment balance of
international  finance,

trade, balance of payments,

economic development institutions, structure of trade and

finance system, international business environment,
international  trade theories, international monetary
system, international trade policy, and international

investment. International economic relations of developed

countries and analysis of Thai trade structure.

221-336 mMsnmwINTAnazuleug szl sz

3 (3-0-6)
221-336 International Trade, Policies and
Development
Pre-requisite: 221-209 Business Economics
AyUeAuniau: 221-209 LATEFANEASTIND
An overview of international trade, and its impact on
national income. Topics covered include international
trade policy, its importance in the international economy,
price. mechanisms in international trade, exchange rate
systems, and their impact. In addition, the balance of
trade and balance of payment and their problems in
developing countries, tariffs, its characteristics, and the
outcomes of tariff policies, how interdependence arises
from international trade in goods and services, and trade
laws and regulations in the global context are some key
topics to be discussed. Furthermore, students will learn
about monopolistic competition and trade and the impact
of global trade on the economic, social, and cultural
environment in this course.

o
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wazulouienisdszninaszima naln ssuudasuaniudsu
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nansgnunnsAnlandifiioaninwandeumaasugiadanu
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221-411 M19RUTERINNUISINA 3(3-0-6)
(International Finance)
Pre: 221-101 Principles of Financial Accounting
221-204 Business Finance
Audsduriow: 221-101 SayfinmsRutudu
221-204 AM5RUFIND
nMsUimsmsiussninUseme nsiadoudiefiuusening
UsewA  shsnsuwanidden  wnlesdlonanauaniieuitunm
nadsene nsadaiilsandusesnsimenide mnuduiiug
FENINRUNBYVRIUTHNAR  NTAMUNNTRINANUTENA

ANTUATILRANUES NTFUIANTTENINIUTENA

221-411 N15RUTERINUIENA 3 (3-0-6)

221-411 International Finance
Pre-requisite: 221-204 Business Finance
FdeAuniau: 221-204 MsiRugsia
Theory and practices of international finance, the
fundamentals of the global financial system, and the
function and mechanism of international monetary and
financial institutions in  the business world. The
development of the world currency system and its key
stages; the components of currency systems and issues

influencing exchange rates; international monetary and
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Basic concepts of international finance, interest rates,
finance mechanism and international finance system,
finance circulation markets, forecasting the rate of finance
exchange and cost of management in venturing, taking
advantage of the difference in international financial
and international relations of

systems.  Operations

commercial banks.

financial operations risks; and the fluctuation of exchange
rates and inflation are some key topics to be discussed.
Globalization process of the financial environment, foreign
currency derivatives, the balance of payments, and other
methods of hedging against foreign exchange risks using
global financial instruments, as well as the basics of crypto
and cryptocurrency and its function in business.

nguuazn1suURnuAIuN1sRusENI sEme 19958 UY
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221-412 MINAIATERINUTZNA 3(3-0-6)
(International Marketing)

Pre: 221-205: Principles of Marketing

FuUeAunaY: 221-205 wanN1IAANA

msduiineliinnseaeseninasune  Jadeiidenalss

mMsnatnsynialseme  eSyivthedeninty  Anwiie
Auandemansmaaswielssina asadeuiimuasld
war muaulild Anwianagnslunisdigeanseninsema
W nsdseanuaznsdnluduiugsialy falssme saenau
msdnaule dulssaunanisnainserninsseivng 35n15975e
RulunsAsgning Useina

Nature of international operation, governmental
influences, international trading, foreign trading channels,
effects of international agencies, political stability or lack
of it on viability of operations and cultural differences

considerations, marketing mix in internal marketing and

221-412 n15AAIATERINNUSTINA 3 (3-0-6)
221-412 International Marketing

Pre-requisite: 221-205 Principles of Marketing
FyrUsAunau: 221-205 ®ANNIIAAINA

An overview of the international marketing environment,
including how businesses enter international markets and
how they decide whether to standardize or alter the
marketing mix. Topics covered include international
trading, trade theory, international marketing strategies,
and pricing decisions for international markets. Students
will learn to identify consumer behavior internationally,
the challenges of product distribution globally, sales and
negotiations, and product or service branding policies for
the international market. Moreover, students will learn to
compare and contrast marketing functions across countries

in light of the environment's cultural, economic, political,

control. social, and physical dimensions.
an1niIRRNNIIRAINTENINUSEIMA TBN1IhgsRaigaann
AaUTENA NM3EE9IRTTILLAZNSEBNLUUNNIAATA Faay
AsouAquitatio nsdernesenineUssne nguinisén nagns
nseainszninUssmeaLaznisdndularivuasiailunain
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221-413 msanfiunsAnsendnalsene 3(3-0-6)
(International Trade Operations)
Pre: 221-303 Business law
ydsAunaw: 221-303 NUNIEFINY
waninasiuazkuInUURdviunsandugsiani e
Uszwe lagidunszuiunisiy nsdseen nsiidn n1svues
sz louteufi wasngumnesing 4 meunsisewing
Uszwe  wpsnishazuleunssng ﬁﬁmum‘lmﬂ%ﬁmﬁiwwaz
fHHuradsUsema aaenaudeufifana daduil seufudu
lulumsnsseminsussmea
Basic concepts of management practice on the global
scene, including international  finance, marketing,
multinational  corporate management, political and
governmental regulations influencing on international
operations. Material also include international trade laws,
regulatory and policy issued by Thai and other countries.
Agreements on trade operations set up by regional or

international groups of countries are also discussed.

221-414 MIAANIAUTINTNTNUSEINA 3 (3-0-6)
Management of International Business
Pre: 221-203 Organization and Management
AyUsAuniow: 221-203 B9ANITHAZNISIANS
mﬁmmsﬂaqwﬁ‘mné’mqiﬁﬁ]iw*j’]wsswlﬁ AMTBATIZANS
WUITUNNEIRY NANUATVIOUANITA NMIawmU AINTIUNNG
3An13 MIIMIMIneInsaLEd MINan MIRERNIRULAE
ANWLINSOUIENINUTTLNA
Management and international business operations
considering the objectives and strategic operations limits
and opportunities of foreign investment development.
Development and adjustment of policy in management of
international corporations to coincide with international

business environment.

221-337 @nmuIAdauNIINguNIednsugsNaLasnInddy
metgyayn 3 (3-0-6)
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221-337 Legal Environment for Business and
Intellectual Property

Pre-requisite: None

FyrdeAunau: laid

An overview of the law and its application, operating
procedures, the legal environment, contract formation and
enforcement in business, as well as agency problems in
environment. covered include:

the business Topics

ownership of real and intellectual property; the
fundamental concept of patent, trademark, copyright, and
trade secret; the difference between them; the owner’s
rights for patent, trademark, copyright, and trade secret;
the lifecycle of patent, trademark, copyright, and trade
secret; and the value of intellectual property. In addition,
students will learn to explain the consequences of
intellectual property on people, businesses, and
organizations, as well as business relationships between
debtors and creditors. Local and international
employment law, including employment discrimination,
the resolution of conflicts through the legal and other
systems, and ethics in business are also covered in this
course.
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221-417 ANATURAYIURDHIANYRITIRAUAZNTITBUSIND L%
Usns 3(2-4-4)

(Business, Social Responsibility and Service Learning)

221-338 g3naNdedu A3u5ITULAZANTURAYOUNISH AN
YD9DIANT 3 (3-0-6)

221-338 Sustainable business, Ethics, Corporate Social
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Pre: None
FuGeAunau: Ui
AMNSURAvEUABNISALIUMSIuA U SAnauRlaluA

v a

FuRevausodipunsgsiakaenalies Tudwnldhdnwasla

Anvmadnudean  msdlosmariausssuiivanvans Fanns
FansneenugIne ddmtisiliaunsausnuezuagnisidian
Tawsulumansallviianusuiaveurediruniegsiauay
waulos

Socially responsible business decision making and civic
responsibility. The class takes students into diverse
dimensions-social, political and cultural-in which business

organizations operate to analyze and participate in the

Responsibility

Pre-requisite: 221-211 Organizational Management
Jyrdedunow: 221-211 n15UEWIS09ANS

The fundamentals of corporate social responsibility (CSR),
including the roles of stakeholders in CSR, and the
relationship between social responsibility and business
strategy for organizations. Topics covered include the
benefits of CSR in business; issues organizational leaders

face while developing CSR, sustainable business

development, sustainability policies, practices, frameworks,
concepts, and tactics for promoting of shared value
creation for business and society. Moreover, students will
learn about corporate philanthropy and social investing,
the concepts of business ethics and their importance in

business, and the basics of service learning.
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challenges  which  necessitate  social and  civic
responsibilities.
221-418 NMIRUNUIGINVTEN U TENA 3 (3-0-6)

International Business Seminar
Pre: 221-203 Organization and Management
221-411 International Finance
JyrdsAunau: 221-203 B9ANITHAZNITIANTS
221-411 M3RUTERINUENA

msfnwuazdunuluiteuazUssinumegsiasewinasena

AnwuAgidunishnderiuuitn  dsUsunakaznagnsliunig

fasfuusTnuain  Anvwasduunludlamvedlanianis

3AIENIN Usewe Lasugna winlulad wazanimnisidies gl

»CN

HasieAuARluN1sYIgIRasEAulan

A directed study and seminar on selected business topics
and issues in international business. Students study the
unique challenges faced by international companies and

the strategies utilized to meet those challenges. Study and
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seminar on such areas as global

business opportunities, economic, technological, and

political environments that influence global business

initiatives

221-419 msUgyAnaznrdainsseninalssna  3(3-0-6)
(International Accounting and Taxation)
Pre: 221-101 Principles of Financial Accounting
Aundeduriow: 221-101 Saylnmsitududu
SEULIRIIUN U vesinlsema  ngletsAunayisnism
Ungidmiugsiasenielseima m3dnhesun1siusin 8vswa
resdnsduile SisuaniUBen uardnian® sewinsUsene
AEN1T IPYNTIENURANTSANTLLLEEUENaNNTRY
Accounting theories pertaining to international business,
including regulations, criteria, methods of accounting and
finance used in international financial situations. Effects of
the difference in exchange rate and inflation pricing for
international transactions, balance sheet papers according
to the regulations of government agencies and also
taxation systems of major countries in order to gain

perspective of their regulation and collecting system.

221-420 MTANUKAZNITUINITUANNTNE 3(3-0-6)
(Investment and Portfolio Management)

Pre: 221-204 Business Finance

Fudeduniau: 221-204 MIRUFIND

wdnMENugIUTeMISAYY  Aesaisnnnavang  nsvuIums

awu AnudAgreuIeT awulusaiendnning n1s
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o oA a
fhagrentaulausenauly uniseu

Fundamental of investment including definitions of
investment, investment process, and important of
investment strategies in financial markets. Moreover,

students will learn how to manage portfolio using different
kinds of securities based on risk and return. In addition,
this class will introduce practical work by using recent

interesting case studies on the financial market.

221-339 N15AATIEUALIANITNITAIU 3 (3-0-6)
221-339 Investment Analysis and Portfolio
Management

Pre-requisite: 221-204 Business Finance

ydeAunow: 221-204 N15RUTIAR

Basics of investing, including their importance, an overview
of financial market theory, investment, and portfolio
management. Generally, any investor needs to make two
major decisions: how to allocate their overall investment
among the various asset classes that are accessible, and
how to choose the assets within those asset classes to
invest in. Special emphasis will be given to topics including
how to manage a portfolio with different securities
according to risk and return; equity and fixed income
investment and valuation; derivatives used in the financial
market to manage financial risks; and a summary of the
portfolio management tools available for managing
portfolios.
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221-459 Ingreanideyadmiugna 3(3-0-6)
(Data Science for Business)

Pre: None

AurdsAunay: Tl

a

wangnsiazuuzdmannisdrAyvedingnsteyadimiugsia
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This course introduces the vital principles of data science,
data mining techniques for business and finally students
will be able to extricate the useful knowledge for adding a
value for business. Further, the course provides examples
from real-world business problems to demonstrate these
data science principles. The key topics which will cover
throughout this course are; data-mining process to gather
good data in the most appropriate way, how to improve
communication between business stakeholders and data
scientists, how to use data-analytically, how data science
methods can  support business  decision-making.,
understand how data science fits in your organization and
how you can use it for competitive advantage and also
how to secure the business data and computer security

aspects

221-464 Anemsdouguazssuugsiadanies 3 (3-0-6)
221-464 Data Science and Business Intelligence
Pre-requisite: 221-209 Business Statistics

deduniau: 221-209 ddiAgINg

The basic concepts of data science and its principles, as
well as the significance in the business world. Sources of
data the company can use data mining techniques for
business; and its use in various business applications to
enable business intelligence; principles and practices of
business intelligence and data analytics to aid firms in
operating in a highly competitive environment, to enable
improved business decision making, and exploit new
business possibilities to enhance competitive advantage
LLmﬁmﬁyugmsuaﬁwmmam%sﬁagauawé’ﬂmi BRLEM
anuddgylulangsio undsiuvesdoyaiiuionaiunsald
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221-460 Bumadiiinvasassndedmiugsin  3(2-2-5)

loT for Business Application
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Pre: None
yrsAunow: Tl
ndngnatuanddsit loT aunsaldlunissdugsialdesied
UsedvBnm f3ouarldiGeufifeatugunsal wuuysannisuas
Bnssrvsdeyanvuiused@nsaim loTazdaglviesAns
anansnviuengAnssuvesiuilnauazifietiinnundeasily
msihau wazsaslviosdns/minanuanssaysanuanlalyi
duddnyuesgsfald gavnedioussiianufifeatuuewnain
Fu "loT" fazvaelvigsiainarilsgeanldlasnisandununis
sudununsiiucandaalonialunisdrsisunanesulnle
LLaxmiﬁmuﬂuﬁuﬁqiﬁa

Internet of Things (IoT) for business applications
is an important subject for present day business managers.
The course delivers how the loT can be used to run a
business efficiently. In this course, students will learn
about integrated IoT devices, and how are these paving
the way for the gathering of actionable data. How the loT
helps organizations to predict consumer behaviors, how
the employees can use loT to streamline their workload,
and allow the business managers/employees to focus on
the essential parts of the business. Finally, the students
would have the knowledge how “loT “applications are
improving business’s bottom line by, reducing operating
costs, Increasing  Productivity and providing the
opportunity to explore new platforms and developments

in the business area.

221-461 N1SAAINAING 3(3-0-6)
Digital Marketing

Pre: 221-205 Principles of Marketing

AuteAunau : 221-205 “dNNITAAIN
wéngmstildsumssenuutiiionsuaussnagvsniaaialulan
aelmileglddondva cﬁ"ﬁau%lﬁﬁﬁm,ﬂ%iaaﬁamimmma?}ﬁa
Wy nsfinussavsamesesdiefumniseaneriuBua  n1s
Tawaneeulall mstumnseaafidealdine nsnziiv
ASMAA LLazazlﬁ%Umm%:ﬁmﬁ’u'ﬁ%maLquLmeJzymﬁmmm
AaviaTiusrauaudiSauarinseiszansamua ey
MsmaRITad S URARS T uar U MsTdon Audlunsiagld
#de Search engine optimization (SEQ) el Iuladves
909

UMINYIFBUAZNITUININNUVITYT  Analytics
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221-461 N1SAAIAAING
221-461 Digital marketing

3 (3-0-6)

Pre-requisite: 221-205 Principles of Marketing
FyrUsAunau: 221-205 WANNIIAAINA

An overview of digital marketing, including digital
marketing strategies, digital consumers, content marketing,
strategies, and relationship building for digital platforms.
Topics covered include search engine optimization (SEO)
and pay per click (PPP); mobile marketing; online
advertising; tools for the effectiveness of digital marketing;
social media marketing, and website planning and creation
for digital platforms.
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Google  thiSsuannsavhausiusuuiinniidddaysaudt
Tassaswweaduleddmsu SEO nmsnsivdeu SEO vdenuay
mslddednuooulat Wusu

This course is designed in order to meet the
marketing strategies in modern world, using digital media.
Throughout the course, students will explore digital
marketing tools such as search engine optimization (SEO),
email marketing, online advertising, paid search marketing,
web analytics, social media marketing, viral marketing,
online reputation management, and mobile marketing.
Class assignments will be conducted to gain knowledge on
how to plan a successful digital marketing campaign, and
what are the practical issues, steps to follow and finally to
analyze the efficiency of digital marketing campaigns for
selected products and services. Laboratory sessions are to
be conducted with the Search-engine Optimization (SEO)
topic  using universities website, and considering
functionality of Google analytics accounts. Students are
able to work with page tags, key words, as well as the
structure of a website for SEO, running SEO audits, blogs,

and use of social media etc.
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221-462 NM53nnsladannduazldauniusenineusena
3(3-0-6)
International Logistic and Supply Chain Management
Pre: None
Fyrdsunau: lid
wwIRn  ngun1sdnnisladafnduagyindleguniu. n15IuEY
wazn1suimsianssuladaind JenseunquAnsvLATIENITHY
M3 Tian NsIaNsAumMAIRRY NsianIsAaduAm Ms
FansnsiadougheduinssninaUsznea NUINISENAT A5
adnanuduiusivdwnansens  msuwdsduuszlevillaznis
avaumA sansUsEaunuiuTmaeey uazn1siam
FENINUTENA
Concepts and Theories of International Logistics and
Supply Chain management covering logistics activities of
international business in transportation, supply acquisition,

packing, inventory control, warehouse management and

distribution, international sourcing.

221-340 via9ldguniunaznisdanisiadadndszdvian

3 (3-0-6)
221-340 Global  supply chain and logistics
management
Pre-requisite: None
JyrdeRunou: laid
Key features of global logistics and supply chain

management, including concepts, theories, and upstream

and downstream business activities. Topics covered

included demand forecasting, inventory  control,

warehouse and distribution centers, and international
sourcing for businesses. Special emphasis will be given to
topics like six sigma quality, inventory management,
logistics, distribution, and global transport management;
concepts like inbound and outbound logistics, offshore
logistics, and inshore logistics.
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221-463 SEUUATEUNANITINNIS 3 (3-0-6)
221-463  Management Information Systems
Pre-requisite: 117-501 Computer Skills for Independent
Lifelong Learning, 117-502 Evaluation of Digital Tools
AyrdeAunau: 117-501 vinwzn1sldaaunamasdmiunis
Beuinasn?in 117-502 nsuszdiuiaiesiiondiia
Definition, roles, and characteristics of management
information  systems, including the structure and
importance of information systems, and the roles of
information systems in the organization. Special emphasis
will be given to topics like types of information systems,
information processing, enterprise, and inter-organizational
information systems. Moreover, the effect of information
systems on management and decision making at the
organizational level, information systems and
organizational strategy; information systems in society and
the world will be taught.
ss‘uumsaumwﬁugmﬂizﬂauﬁw ALY UNUIATT
ANWUTVDITEUVEITAUNA LATIE319 AUEIAYUDITEUY
ansaumaluesdng Feaedvdadifysiie Iiun Ussinnvea
szuudeya n1sUszatanatoyn wazssuuteyanielussAng
KAZITMINIDIANT NANTENUIINITTUVAITAUNARDNITIANT
wazn1sindulalusedueidAng naynsuesaIdng Lavszuy

ansauneludang

221-213 ﬂ’]iﬁﬂﬂ"liﬂ’ﬁﬂ%ﬂ"l‘iLLaZﬂ"li‘l/ii’NLﬁEJ’JLLUUy,im"lﬂ"li
3 (3-0-6)

221-213 Integrated Hospitality and  Tourism

Management

Pre-requisite: None

FudeAunou: laid

History and evolution of service industry for example,

hotels, airlines, airports, hospitals, arenas and restaurants;

types of service operation; organization chart; principles of
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service management; basic knowledge and skills of service,
service for food and beverage; relations between
departments within service organizations; co-ordination
between service- oriented business and the other related
businesses; Evolution, meaning, significance, trends,
characteristics, as well as major and supporting
components of the tourism industry; tourism impacts,
planning and development concepts; governmental roles
and policies in developing tourism organizations in
national and international levels including information
technology for tourism, hotel related case studies are
main in this subject

‘Uiﬁﬁmam%uaxmiﬁﬁuuwaﬂqmmwmiuﬁmi iy 15usy,
A150Y, gWNTy, 15ane1una, auiuinn wariiue1ms; Usenn
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221-307 N15UTWITIANISHOINNBENAS19ETIANAZATIY
faBu 3 (3-0-6)
221-307 Innovative Room Division Management and
Sustainability

Pre-requisite: None

AysAuou: Tid

The key principles of room division management within
the international hospitality industry; dynamic hospitality
sector; the importance of room division department;
housekeeping management, new technologies and tools,
Industry Trends and Future Directions in Sustainable Room
Division Management, Eco-friendly Amenities, Green

Certifications, and Community Engagement, Sustainable

Practices in Room Division: Energy Efficiency, Waste
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Management, and Green Technologies

NANNSTAIAYVINITIANITUHUN TR IR N IUGRAAINNTTUNIS
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Tnal wunldugeamnssunagfianidusuinalunisdnnisuaun
woewnegedsty Amemnvazaniifuinstuiuindon
Tudusesdiden wasnsiidausimvosuuy uumefuRfissdu
Tuununsioain: nsldndsnuegediuszandam nisdansves

a aa a
e wazinaluladdden

221-465 n1saanTskrunIudouiuduntinlulsausunas
waunwAatunInNg 3(3-0-6)
221-465 Front Office Operations and Digital Application
Pre-requisite: None

FudeAunou: laid

Various aspects of front office operations, including guest
services, reservations, check-in and check-out procedures,
concierge  services, handling guest inquiries and
complaints, and managing communication channels within
the establishment; effective use of technology in front
office operations, such as property management systems
and online booking platforms, importance of creating a
positive  first  impression, ensuring smooth  guest
experiences, and maintaining a high level of customer
satisfaction, digital applications in front office operations,
essential  skills in  communication, problem-solving,
organization, and multitasking, emphasizes the importance
of teamwork, professionalism, and attention to detail in
delivering exceptional front office services.
nsanfiuanuwrunuaousuaIuntn el s suluwdyuange
FU9N15UINISUYN 115989 %UWBUﬂWiL%ﬂ5ULLa$L%ﬂLE)’Wﬁ
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221-217 U3NNTBMNTUALATDIAN 3 (2-2-5)
221-217 Food and Beverage Service

Pre-requisite: None

JurdeAunou: laid

Equipment in food and beverage service; cleaning
methods and maintenance of equipment; pantry and
sideboard preparation before servicing; types of food and
beverage; technical term; food and beverage control.
gunsaifillunisunisermisuagiaiesin nsmimnLazen
uazn1sguainu indesile indedlduiasing q mawunisieu
Wausns mmjﬂ,ﬁ'&J'Jf'fUﬂﬁU%ﬂ'ﬁmmiLLazLﬂ‘%aﬁm WUUFINGY

AANTIMATARNIZAUNSAIUAND I TUAZLATDIAY

221-306 FEASNISHIBIANS 3 (2-2-5)
Gastronomy
Pre-requisite
FyrUsAunau -
Art and science of good eating, appreciation of food and
its culture, understanding, and enjoyment of food, its
flavors, textures, aromas, and presentation, the history,
traditions, and techniques of various cuisines, social,
cultural, and environmental factors that influence food
production and consumption. Culinary arts, food science,
anthropology, and sociology, exploration of ingredients,
cooking methods, food pairing, menu planning and the
creation of unique culinary  experiences, food
sustainability, nutrition, and the impact of food on health
and well-being.
manfuazAaduean1sfulseniuemisia nisfiunuA1ves
21T IRIUGITH ﬂ’)’]llL‘g’llﬁ]LLa%ﬂ’)’]MLW’SﬂLW’Eu‘U@ﬁ@Wﬁ’]i
sav R Aaduda ndu waznistiaue Used Useindl uwas
WmAtAYe981115UsELANG9Y Uaden1sdsan Tausssy uay
Faandou fifBvSnasenisnanuasn1suilaaems Aadvnis
U5NBUDIMIT INYIANEANTNITEINIT YN Lazdeau
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221-309 MstANsARAATTLAZNSIAEES (3-0-6)
221-309 Restaurant and Catering Management
Pre-requisite  None

Jyrdedunon il

Basic culinary skills and food service-restaurant
management; current food service restaurant industry
topics and standards; critical thinking, financial analysis,
industry technology, social media, customer awareness,
and leadership in the food service-restaurant industry;
food service-restaurant operations and the importance of
communicating effectively to diverse audiences, purposes,
and situations in food service-restaurant operations and
management; learn how the front of the house and the
back of the house of management operate and
collaborate and obtain value-added certifications in the
industry to help launch themselves into restaurant/food
service careers.
‘ﬁﬂ‘wz‘ﬁ“ﬂﬂiuﬂ1i‘U§aaWm3LLamﬁu%ﬂﬁmma-mﬁﬂﬂﬁ
Fuemis; Watauazuinsgiulugnannssuuinisenis-
Fuemistagly; nsfned1ainsieiadadimena, n1s
AAs1esinnsly, weluladanamnnssy, dodiuosulay,
ns@nwgnAl, wazanududirlugaainnssuuiniseins-
F1up193; N1IALHUNITUSNITIMNI-5 UM TUaYANEAATY
71a&mi%"amiaemﬁﬂixﬁw%mwﬁunfcjmﬂmmaﬁwmﬂwma;
Seudisnehaunihhulesrdslunsinnisuesuleiu

wazsulususasnuaiiiunuAlugnaIun ST Y L SuRLE

U
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221-216 MICE Industry 3 (3-0-6)
221-216 M3damsUszyy dnssanisuaznsvisadieaiveidy
51998

Pre-requisite None

AyrdsAunou - lid

Importance of MICE (meetings, incentives, conferences,
exhibitions) industry - Meeting, Incentive Travel,
Convention and Exhibition; factors affecting MICE; special
marketing events; procedure of pre-event operating, on-

site management and post-event evaluation; factors

affecting decision making of MICE organizers and
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participants; management of location and place; logistic
and standard in MICE industry; case studies and field trip

to organized events.
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221-219 AISIANISUUNUINITHAZAUNUINTG 3 (2-2-5)
221-219 Recreation and Leisure Management
Pre-requisite  None

Ayrdsaunou Ll

Definitions, attributes and aims of social recreation; value
of social recreation; types of recreation; attributes of
leader for recreation; camp and field trip for social
recreation; relationship of recreation and hotel and
tourism business; importance of recreation in present
society; trend of recreation, leisure concepts and
recreation planning, sport event planning.

AINUNUNY Qmé’ﬂ‘wmzLLaZLﬂmmwadﬁuwmmi AMALAY
ﬂiﬁiﬂﬁjﬂ‘ﬂaﬁﬁu%u’lﬂﬂi YRALATUSTLANVDININTTULUNUING
ANAN YLD IUITUNUINITHIUATTALATINSAIN TTUANY
TUNUINTG ANUFUAUSVDITUNUINITAUBITWN1RIUNTT
Tsausuuasnisieadisn arudndures dunuinisludsau

Yagtu wnlluvesiunuinistueuian

221-341 Tourism Management 3 (3-0-6)
221-341 M3dan1snsviaiiien

Pre-requisite: None

FudsAunou: laid

Introduction to tourism, Evolution, meaning, significance,
trends, characteristics, as well as major and supporting
components of the tourism industry; tourism impacts,
planning and development concepts; governmental roles
and policies in developing tourism organizations in
national and international levels including information

technology for tourism.
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AMTITAUING, AUNNY, LAY, hualill, anvazlanig,
sdsdruUszneunanuaratuayuueIgnaInnIILNIg
Vioudle; NanTENUTeINSoniien, WIRANISIIUNULAZANS
W, unummesigunauazulouiglumstauesdnsviondies
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A1SVIoRNEN

221-221 sxuumsaummtazmsaanquuauwam%’uma
g3fia 3 (3-0-6)
Information System and Application
Development

Pre: None

FyrdsAunow: Tl
NANTEVUVITZUUANTAULARDNITUSMSIANISIATIN  S2UU
N wagauay Weatiuayy msdadule uazduq ms
witgmuesssuumsaunaAnyuueweld  siuautansly
Tuszuy asaumadslineuiamesaduayy

Impact of information to global management activities,
planning, controlling, decision making etc. Application of
software to solving international problem development

from end-user’s perspective. Computer-based information

system utilizations.

221-223 N15LRTAADIBINGIAR 3(3-0-6)
Business Negotiations
Pre: 221-205 Principles of Marketing
v 109AUNBY: 221-205 RENNITAAIN
NIOUVBINTTIATINOTOMNGINY  Laefiansaniadninaves
Hademuyadndnuurvewiase  uarlademuaniunisalse
Medenldisn191959UazHAN1 519597 UsznoumeUseiiu
d1fgyq lun  N19eTRMUUTINNGNAWDI  UALADIDIUY
waNiuasa  MSIRLINAEVSNISITNUAYNISUINT AL
wAnFneresse  sansldiededlesine  ieUszneuns
(38UNTADUITIRINGT?
Negotiation as confronted in the various environments of
different geographical economic political conditions such
as cultural influences, varying governmental regulations,
and changing economic situations. Language barriers and
potential arising  from

errors and misunderstandings

interpretations and translations.

221-312 N154A59IADIDIVDIDIANT 3 (3-0-6)
221-312 Organizational Negotiation

Pre-requisite: 221-211 Organizational Management
AyUsAuniou: 221-211 N151A59MDIDIVBIBIANS

Theories and approaches of conflict, as well as various
conflict types, including interpersonal, intrapersonal, and
intergroup  conflicts; negotiation theories, processes,
strategies, and techniques. In addition, topics like language
barriers in conflict and negotiation as well as conflict
resolution and international and cross-cultural negotiation
are taught. By the end of the course, students will be able
to apply a variety of negotiation techniques for conflict
resolution and organizational decision-making.

VU HaTIUINIVBIANNTALED Uselnnaudnuds A
Faudasgnireyana Tudiies uazsewinangy sungud
ASTUIUNT ﬂaqwﬁ wazmATinN151a9100504 taziadani9e)
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Jausssy Tnednfnwiazauisardunatianisisasesesiuly

Tunsuiladedandawasnisindulaluassns

221-313 WHANTIUDIANTS 3 (3-0-6)
221-313 Organizational Behavior

Pre-requisite: 221-211 Organizational Management
AyrdsAunew: 221-211 N1SUSHITRNANTS

An overview of organizational behavior, OB theories and
concepts, as well as individual, group, and team behavior
in the workplace. Moreover, theories of motivation,
politics, and power in the workplace, organizational
structure, culture, and environment are all explored. In
addition, it's essential to address decision-making,
communication strategies, rewarding behaviors, different
personalities, and cultural diversity.
‘wq‘wfjLLaz%’au\laﬁs’ugﬂu%aawqaﬂiimaﬂﬁﬂi FAINGANIIUVD
yaaa ngu uwaznguauluesdng uenainidedinsinen
sreavidend1sluesdns laun wsegela nasidies dndna
Tsvadeesdng Tausssu uagdwandeun nsdnnistuns
#ndula nagnsnsdeans waAnssunsliseta yadniiumneng

LAZAIUTAIN AN IUUDTIN

221-314 N1IAMALAZNITUITMITIANITUSIPT 3 (3-0-6)
221-314 Marketing and Incentive Management
Pre-requisite: 221-205 Principles of Marketing
FyrUsAunau: 221-205 WANNIIAAINA

The functions and importance of marketing in businesses,
organizations, and society in this course. This includes
learning about marketing plans, marketing strategies, target
audiences, and the marketing mix. Some important topics
to be covered in the classroom include market
segmentation, advertising, retailing, the impact of
technology on marketing, product development, pricing,
and distribution. Also, by discussing numerous case studies
in class, students will learn about the limitations of
marketing in business and the function of the marketing
manager inside an organization.
wihfluazanuddyesnisaanslugsia eadng uazdenn &
ﬁmﬁﬂmﬁ%‘ﬂuilﬁmﬁuLLNumﬁmmm ﬂaqmﬁ‘wwmima’m
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Taiwaun N15AUAN Kansynuveunaluladnenisnain wagnis
FAUIHARTI SIUTINITAINUATIAN KAZNITIATIVUNY N5
aAuTensalfnulutuseu dedinvesnisnainlugsnanay

nihivesdanisihenisnainnieluesdng

221-232 nslawanuasnTaliuayunIsuIg  3(3-0-6)
(Advertising and Promotion Management)
Pre: 221-205 Principles of Marketing
Fyrdefunow: 221-205 wENN1AAN
nuiuagiBmslavan unumuagnthiivesnslawanlussuy
nsna1n N1sAliugsiang lawan wﬁﬂﬁugmmmmsmumi
TawaniiinansznusedFuansnszuiunislewanidajoins
PANMTIUHUTUTIALAW  AADAIUNANTENUUBINST LW
adany
Role of mass media to communicate product
information to potential and current customers, advertising
principles and practices as an integral part of marketing
promotions selection,

and policy, advertising media

budgeting and promotional planning and advertising

effectiveness evaluation.

221-315 MSUINITNSIALUILASATITAUETUNITAAA

3 (3-0-6)
221-315 Advertising and Promotion Management
Pre-requisite — 221-205 Principles of Marketing
ArdeAunow:  221-205 ®ENNITAATN
Fundamental ideas of business advertising principles and
practices, ~ omnichannel  marketing ~ communication
development, and the effectiveness and potentials of
advertising in a globally networked society. Among the
most important subjects to be covered in the classroom
are how to choose advertising media, the functions of
mass media in informing target consumers about products,
how to promote brands, and how to build long-lasting
businesses. Also, students will learn to examine the
function of promotion in marketing and talk about
numerous real-world advertising and promotion tactics
used by businesses to obtain a competitive edge.
‘V?é’ﬂﬂ’]iLLaSLL‘H’J‘VI’IQIUﬂWiI?JHZUWWWQQ?ﬁR] miﬁwmmsﬁami
NNNTAAIALUUNAIEYDINN UL ANTAMLasANeNInY0INs
TawaluaIetieialan Tnsazuszneuludeiadediadey
léun nsidendelaman nifivesdomavulunislidoyaun
guslaa Wmsnerondndue n1sussaduiusuusud uasds
a$egsnadiBu uenaniindnwazldideuditosmsduaiunis
elunnsnann ﬂaqwﬂumﬂmwmuaxmidnl,a%umsmmﬁa

nsleSeuniagsia

221-421 A159ANTINITRU 3(3-0-6)

Financial Management
Pre: 221-204 Business Finance
JydsAunau : 221-204 NM5RUTIND
wedasng 9 TunsdanisnisRudmiunmsieneilazdnaula
Anwdednuarresumsduing o wadalunsiansifentu
nindaunyuiou msﬁmmﬁunuswzgu srezUIunany ey
JETYTI N3 NMIUAMUTEELETI NMIANAIYDINY LazlATIEsN
Runu

An in-depth course on techniques of financial
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management for analyzing and decision making. Topics on

financial statement, techniques on current assets

management, short-term and intermediate-term long-term
financing, capital budgeting, cost of capital and capital

structure of business.

221-423 n1sAnwaNIzyARa 3(3-0-6)

Independent Project
Pre: All first three year required courses

FunUeAunaw: 5183970 1- U 3 Nanun

°

Aanssudiyanafiaggnimualaedaeuuazinfnw  eazdes

U

a Y v oa 1Y o = & v a
LNEIVBINUIVINANVDIUNANYT LLﬁxLUulUmmmmuqiﬂ%
An individual activity to be arranged by teacher and
relevant manner, his/her

student to enhance in a

educational major

221-423 msAuAindase 3 (3-0-6)
221-423 Independent project

Pre-requisite — 221-328 Research Methods
FyrUsAunew: 221-328 suleuinive

The focus of this course is on individual work to prepare
academic papers and case studies while being guided by
advisers and lecturers.
seiviarldnnuddglunsinuissvesindne Taenns
dnvienatsnisivinisiaznsAnwannsafnwiaieg aels
nsguanazliriuuzingne1asefiderviguazeransoi

U3

221-429  madufusznaunisuaznisianisiavna

YUIANANUATIUNT DU 3(3-0-6)
Entrepreneurship and SMEs Management

Pre: none

FrdsAuniou : il
AuekazAnEnvazvasaduuszneuns,  nszualy
s IUaLNAUNTEIULINILAR Y1N355AY (Business Idea) Tu
Msmgsne, Mavseluauesamsunisiduduseneunts, ms
Usznaugsia lnedandnsssuniiuna uazalusssuansunisidu
HUsznauns wenntuddnuieeuddy Ustlen uae
psAUsEneUMITouNugsia  Bsusznaulufenisiiasgi
A0TUNITOL UWHUNTTAAIA Wil AN WU UKy

Mdanu wagkaunsdu Ineldnisimsiginsaanw

The characteristics, and roles of

types,
entrepreneurs, business idea generation and screening
process, self assessment for entrepreneurs, good
government and business ethics. Including importance,
benefits and components of business plan consist of
situation analysis, marketing plan, management plan,

operation plan and financial plan by case study analysis.

221-430 N13IAYSURD 3(3-0-6)
Investment Banking

Pre: none
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Fdsduney : Ll
ANUNLNEANEIAYLATUTELAVTDNINTTUNATTUAR
IAseE N maNIsRuLaEMTATIEY 5309 MsusziliuAnves
g3fauszaneng 9 nsduiivsnvmisnisiu msswiens PO
UMy Suneun1sddenslunainses nssEaunulaens
29NATIENTE 9 MTulsEiuMIINT WY N1T U
NBINU  MANNTAIVLALAITTINAINNG A19Y1 Securitization
ANUNNBULATAIUEIAY VDI msanwanudululdves
1A5IN13 MANNITIATIZALATING

Definition, importance and investment banking
activities. Topics cover financial structure, business
analysis, business appraisal, financial advising, initial public
offering (IPO), secondary market trading, debt capital
market activities, underwrite and distribution, fund

administration, principles of.

221-433 gsnssumennsludiedidnnseling  3(2-2-5)
E-Business Finances

Pre: none

A v '

AyrdsAunou: Tid

m3f wialwladildludegdu eewlugsnssudidnvsetindild

TUSTUUVNUATWRINGUNITRUMT  5WIANT  waznsUseiudey

Usznausiy §INTTHTRINGHNITRUNITEUIAITUALNTU 2R UY
< ¢ s a s o

madulas waglusunsulszanddy 4 uvuduwmesids lnewu

nIflAnwIkaEN1SUHURY3

Trade and technologies used currently. Focusing on

electronic transaction in practical in the group of finance,

banking and insurance. The transaction conduct by

website in the group of finance, banking and insurance

and other applications via the Internet. Topic also focus

on case study and practical.

221-438 FUNUINIIANAIA 3(3-0-6)

Seminar in Marketing
Pre : 221-205 Principles of Marketing
v1UsAunaY 221-205 ¥aNNTIAANA
Jinrziuareiunedstudagmnismain N15Y1918974
Aeafudgmmainiseann nsdey weunIsaALazNIin
Aanssuseiiendestunisaann

Analysis and discussion of marketing problems

from case study. Writing a report of marketing problems
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and solutions from case study, writing a marketing plan,

and organizing marketing activities.

221-440 NSWAILINARA YT VY 3(3-0-6)

(New Product Development)
Pre : 221-205 Principles of Marketing
Av1UsAUNaY 221-205 ©ANNTIIAANN
Development and introduction of new products. Definition
of new products and stages of new product development.
Management and administrative organization for new
products. New products management. Measurement of
new products performance. The market test of new
products feasibility. Marketing strategy for the life cycle of
new products.
MINAUILATAITUUTINARA AN AININEUBINERS
Tl Supouvesmsimumandos Tl msdansuazudms
ssAnsifiendnsneilvd  nsuSmssandnsilvd  n1stananis
pulunures  wdndudilnd - AsvedeusaInlun1IRTIvEeU
avudululdvesdnduailnd  nsldnagnsnanisean &

PSUNARA U VURRDA9ATTINVRNARA U

221-441 ASIANTSATINAANUA 3(3-0-6)

Brand Management
Pre : 221-205 Principles of Marketing
FuteAunau 221-205 wann1TRaIn
ssrUszneunaradefiidvinaserudiiavemsdui  de
AU InTasanentsin Audvs dydnual MIRENLUULITY
fo nsinsanedesdefldlunishesedeans eadens
fuslu  esdudliAntusungugnétse  nagnslums
aemsduaiiianuudansdunatn msusediy anuduse
YDINTIAUA

Elements and factors that influence the success
of brand, brand name, trade mark, copyright, logo and
packaging design. Communication tools that create brand
awareness of target group. Strategies used to create strong

brand. Evaluation of brand success.

221-441 M5IANITASIAUAT 3 (3-0-6)
221-441 Brand Management

Pre-requisite: 221-205 Principles of Marketing
FyrdsAunau: 221-205 wANNIIAAIN

Overview of what a brand is, as well as its significance and
value to a business, in this course. Students will learn and
practice the principles of branding, such as brand equity,
corporate branding, brand value, brand positioning and
architecture strategies, and digital brand strategies, in order
to build and maintain a strong brand and its successful
business strategies.

AUV ANAIATY LazNISHAMAININGINIVOUUTUA WA
Seudtmannislun1sadiuusud Wy AunIMYBILUTUA 13
A5 1UUTUABIANT NAENTNITINGILNUILUTUALA Y

an1Unenssu nagnsuusudadvia tieadanassnwinusuai

duudwaznagnsniegsiaiivssauanudusa

221-448 n1sIansAAEBLazANsUSEAUAY  3(3-0-6)
Risk and Insurance Management
Pre: none

FurdeAunau : 1l

221-404 msu3Insdanisardeslugsiaszaulan
3 (3-0-6)
221-404 Risk Management and Insurance in Global

Business
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A study of different types of risks and financial loss which
may occur to individuals, businesses, and organizations.
Topics cover different types of damasges, factors affecting
risk management, principles of insurances, need for
insurance, insurer operations, risk evaluation, selection of
insurance, types of insurance, insurance agent ethics,
corporate governance and enhance the insurance.
Anwdnvarmsdsasewarmundememanisiuiienasin
LLﬂ'qﬂﬂaV”iﬂﬂ qiﬁmmzaﬂﬁmi §i9 9 Usuinywasanudemned
Aintu Jadusing 1 fiflasonisdanisnindeedte ndnms
Usziuouag dofinnsanlumsusziusde viavesianisiinns
sz mwdnduiidestinisussiudude Bnslu nmsien
Usziudy msUszualdanslunisedsziu nsidenustm

UssiuseaiauazUsslnneesnis dseiudey

Pre-requisite: 221-204 Business Finance

ydeAunaw: 221-204 N15RUIAR

This course aimed to give an overview of risk and the
different categories of risk, as well as help students
recognize, assess, and manage the risks associated with
doing business globally. Students will also gain knowledge
of how to evaluate financial, economic, and political risks
in international companies. Also, topics including the risk
management  framework for international  business,
defining risk management strategies, and risk mitigation
related to international firm operations are covered.
edmiltndAnu wrlimuddReiuussanuasmsdams
A Ussidiuanudes wardanisaudesiiisadeatu
nsvigsiavialan dndnwagldduanudifedtu Bnsusydiu
AYILEEIN19NT91Y LATHENT wazn1sidledlunsAng sEning
Usena sawfsuimsanuidssdiniugsinsenineUssima na
Egmémi‘u%mimwm?im wagn1sanauidedunisaiue

YDIDIANTTENINUSENA

221-450 WpAnsIuFUIlnA 3(3-0-6)
Consumer Behavior
Pre : 221-205 Principles of Marketing
FuadeAunau : 221-205 BEANNITAAIN
wdnuazmsinszinginssuduilaalunsiadulododudi
TngRnsandedladesng 4 7id vswarenszuiunsdndula ms
Ainszazaseunquiisdruiiieaiiudyana degdlasie q
nouved M3Seu; imuaRuazattom Tnavisnanedeny
way TausTINUTEIWEIRNg 9
Principles and analysis of consumer behavior in
buying decision. Consider the various factors that affect
buying decision process. The course also provides
students with knowledge of motivations, learning theories,
attitudes, values and influence of social and cultural

traditions.

221-405 woAnssuuazn1sandulavesuilan 3 (3-0-6)
221-405 Consumer Behavior and Decision Making
Pre-requisite: 221-205 Principles of Marketing
FyrUsAunaw: 221-205 ®ANNIIAAIA

A broad understanding of consumer behavior, as well as
information about consumer decision-making processes,
social impacts on consumer behavior, and consumer
psychological responses. Some essential topics to be
covered in the classroom are the impact of consumer
decisions on marketing decisions, the development of
marketing strategies in response to consumer behavior,
and consumer motivation, attitudes, and values in relation
to other cultures.

woAnssuuarn1sinaulavesuslng saudmansenuniadny
AongAnITNYRIUILAA N1IReUANaNIIRINeIvasUILAR
waziitoddydue Toun nansevuvesnsindulavesiuilan
san1sanaulaninisnain mi‘ﬁ'@umﬂawﬁm&mmmmﬁa
MOUAUBINGANTTUVORUTINA Us394la Vimuad uazA1leuves

AuslnawarauiedItesiuinusssudug

221-382 msAeansnsgsiassuineiasss 3 (3-0-6)

221-342 Intercultural Communication in Business
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Pre-requisite: 221-212 Business Communication
Judeduniou: 221-212 msFeansniegsia

Cultural theory, explain how to manage culture in
international business, and explore the cultural differences
in organizational structures, value systems, communication
styles, and belief systems. A few other essential topics to
be covered include how different nations manage, reward,
and motivate their workforces, as well as how to
successfully plan, operate, and negotiate in the global
marketplace. Other topics to be addressed include
obstacles to cross-cultural communication and cultural
bias, and how to overcome them.

noufimussy 38n1sinn1siausssudmiugiiasening
‘Ui$L%ﬁLLa%ﬂWiﬁ?i'fli}ﬂ’l’mLLG]ﬂGhQWN’?@LJUSiiJﬂUENﬁﬂi FRtaN
FHUUAMAT E‘ULL‘U‘UHW‘Eéaﬁﬁ wagsruuAILde waziided
ddydun un Bnsdanis nsliseta msahauseduniala
TAunniinau aaenawisn1911euNy Aliunis waglasIneses
Tupanalanifieliuszaunuduiannsgsia saudsguassaly
msdoastuTamsssy auenin1eaussTukarIsnsuily

Jaymndanand

221-406 N13IANITYAATUNUS 3 (3-0-6)
221-406 Customer Relationship Management
Pre-requisite: 221-205 Principles of Marketing
FyrUsAunau: 221-205 WANNIIAAINA

An overview of the information systems technologies
available for creating a customer-focused company based
on customer information and data, employing existing
data to improve customer interactions, collecting data for
upcoming marketing initiatives, and giving the company
strategic direction. Emphasis is given on topics including
customer life-cycle management, customer lifetime value
and measuring  customer  profitability, relationship
marketing, failures in CRM implementations, as well as

CRM's function in marketing management.
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221-453 MSIAMSHANAUIILAZIIAT 3(3-0-6)
Product and Price Management
Pre : 221-205 Principles of Marketing
Adsfunay : 221-205 winn1sAAIA
29AUTENOUVDINANAUI N1TIAUUIUTTLANTDINANTDI 2995
FinwAnstout (PLC) nagys ndndtaust savianisdamaane
HARARI NI ULaT WAL AR 9Tl nsivuauleue
uay na gusiiieadestunsduduagnisivunulouts n1s
ussyituvionansdnuet sadutladeifimmdrdysio muaie
mansnanlutagiu simseTedimsUssnaunsuas
NNSVAARUARIA
The components of product, product classification and
product life cycle (PLC). The course also provides students
with  knowledge of product strategy, product line
management, new product development, brand strategy,
packaging strategy and price strategy. These strategies are

important to the success of business today.

221-456 Special Topics 3(3-0-6)
nsAneRataTivAY
Pre: All first three year required courses
Audeuriow: 83wl 1- T 3 evun
wéngmstiagyiliinswihnuluihdedidendaietoty
wingns gsuazinunelinisguavesendnsdiaounazsios
d&iﬁmﬂmﬁm}uué’ﬂ@m Tnedinuznssunisuseifiuiag
Useillunanuluseynna wingnseralunissiuduresnis
Fouaglasinsiidudase
This course brings students to work on a selected topic
which is related to the course syllabus. The student will
work under a supervisor and need to submit a report at
the end of the course. Two or more teachers will act as
members of the evaluating committee and evaluate the
work individually. The course may be a combination of

research methodology and independent project.

221-457 wmAlUlagN19N15E8Y 3(3-0-6)
Financial Technology

Pre: None

UNIINYIRYFELIIU

o a

&11n3¥1n15 (OBE-TQF2) 225



ydsAunow: Tl
) e & 4 o o 4 o

wingasiiduiugruieiaadlangriunalulaglunia

A dawv o A A aa £ ua
mMsRuielinIsuINMImIeNsRuiissBnSnmmanndu HLIBURY
ImSeudinernuusyiirnuduinveanisufiamumelulad

a & A o vy P = o
MRy Auinsawmuilan Quauulmmw,ammzmiwmm
Qmammméwqm‘iumﬂmiﬁu MsUAULUaIRIUAAIAYBINTS
Ui iRvesmalulagmenisiiu Tomalunisamuuay
HUsEnoUNsaNaRiuYed crypto uay analiuflneadus suian
vounalulagnanisiu  vav Tumeuvhevewmangmsgieus
Iifuanuslnanhafedumalulagmemstu - wausslend

~ v -
swisloidsluninmsitu
This course aims to provide the knowledge on Business
environment  assessment, external and internal
environment analysis, strategy formation, implementation,
application, review, evaluation and control. Further, based
on the theories, students will get a better knowledge on
how can business managers assure the strategic
management concepts to maintain competitiveness of the

business.

221-458  MAMNTQAGIUNTIUUINIG  3(3-0-6)
Service Industry Management

Pre: None

FydsAunau: laid

N5IANIIANUEAAMNTIUNITUTNITUYLNBIYRITIARAENT

PV |

Tu Msdeusu swas Useiudy Fowavaulduiis asiinis
namislundngesti  TdeddniifisounsldGouide  HRM,
TOM  m3damstudauss uwasmIUsneuniIves
gaavnssy esundngnsfiGeuaranmnsaiilasunmsuims

o

Jmsfidaesenamnssuszianuimsiiie ldsuuinsid
Uszansnm

The service industry management aspects in airline
business, hospitality, banks, insurance, media and
entertainment etc. will be discussed in this course. Key
topics that students would learn are HRM, TQM, Cross
Cultural management and entrepreneurship aspects of
those industries, especially the characteristics of above

key topics will be compared in selected service industries.

At the end of the course, students will be able to
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understand the key management areas of service type

industries for an efficient service delivery.

221-214 AMATNLATNITBNLUUNITUING 3 (3-0-6)
221-214 Service Quality and Design

Pre-requisite: None

FyrdeAunau: laid

Deliver quality service to clients; the meaning and
importance of quality; value of the clients and service
quality; the essential components of quality management
process and process to implement quality in the tourism
and hospitality industry; impacts on organizations and the
significance of service quality to tourism and hospitality
concepts.

nslsusnsfifinauninuignd; arumaneuazaudAues
ALAIN; mma"ﬂﬁiyma\‘iqﬂﬁﬂLLﬁz@m;ﬂWﬂﬁu?mﬁ;
ﬁl’m‘ﬂizﬂE]UﬁWﬁlEUU‘Uaﬂﬂi%‘U’J‘uﬂWi‘U%Mﬁﬂmﬂ’]WLLa%ﬂi%‘U'J‘uﬂ’ﬁ
IUﬂﬁﬁW@mmwL“ﬁ'ﬂ@quﬁmnﬁumsﬁaﬂLﬁ&mm:miu?mi
3; NANTENUABBIANTUALANUAAY YO IANAINNITUINIS

AowwIARAluN DL ELarN1TUINITIURATMNTIUUSNS

221-218 gadmnssuNslu 3 (3-0-6)
221-218 Aviation Industry

Pre-requisite: None

FyrdeRunou: laid

Aviation industry; organization management of aviation
industry; business merger and acquisition; differences in
services of each airline; types of aircraft and maintenance;
components of aviation industry; airlines operating
licenses; airlines and networking; ticketing and reservation;
passenger management; international law and immigration;
custom; air freight; trend of aviation industry; related
organizations.

gramnssun1siu nMsuinisianisiassaiisesdnsninistu
M3MURINTT dnvay NSUSNSTkANAweuAazaIen1sTU
ﬂi%Lﬂ%%@ﬂLﬂ%aﬂﬁULLagﬂW’i@lLLa%ﬂTﬁW awﬁ’ﬂizﬂawaa
gaamnIsun1siu ansnenisiu angnsluuaziaietiens
Ju i%U‘Uﬂ?iﬁﬂi@ﬂﬁﬁﬂLLa%ﬂ?%ﬁ?ﬂﬁ@i Tagans N15USHIs
dlawans seideuiisidneanseninUsewma seilsunsumaning
nsvudsduAIm1e 81n1e wudldnlugnannssunisty uag
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221310 msvisufieanBsgunm 3 (3-0-6)
221-310 Wellness Tourism

Pre-requisite: None

AyrUsAunau: laid

Health tourism types; Factors that drive health tourism
forward; Factors affecting international facility choice;
Health tourism in different regions throughout the world
and globally competitive countries; The Role of
intermediary institutions in health tourism; Health tourism
policies and Incentives; The Legal and Ethical Dimensions
of health tourism

Usstnnmsvieafisndsguam; Yadeiiduaiunisvionsionds
GRIEILR YaduiiinarenisidonaniudiludrsUseing: n1s
vieudiondeguainlugiiniasng 9 ilanuasysemeaiifiaang
wUsdusgaulan; wﬁwﬁmaﬂamﬁuﬂmﬁumwiam,ﬁml,%nejmmw;
ulsnsuazdmeuunilumsvieafindsguniw; fdnanguane

WA ITUTIIUVDINITVIBANY ATV N

221-308 é’mum’luqﬂamnssumiviauﬁsrauazmsu'%n’ls
3 (3-0-6)
221-308 Seminar in Tourism and Hospitality industry
Pre-requisite: None
dsAunow: Tl
Presentation and discussion on current interesting issues
concerning tourism and hospitality industry; analysis of
solutions; lectures given by experienced and qualified
specialists; research and report required.
nsdnausuageAUuTetymiiuiaulalugaannssunis
vieufioanaznisuinig Jesied wuamsuflalgnn e
UsseBINgMsInduarivszauntsal Anwiduniudiuis

wasllgy 51891

221-344 n139AN13INAAEINTURAAINNTTUNITUINS
3 (3-0-6)

221-344 Crisis Management for Hospitality Industry

Pre-requisite: 221-204 Business Finance

JydeAunow: 221-204 N15RUIAR

Information concerning the Hospitality industry in major

countries; Hospitality legislation; crisis management plans

applying to the hospitality industry; regulations for hotels,

restaurants, and bartenders; failure to satisfy legal
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obligations
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auwmalunisuRnuderniunangusneg

221-407 msvauveinaudeuiuumadesdy 3 (3-0-
6)

221-407 Flight Attendant Operation

Pre-requisite - None

AyrdsAunauy : Tl

Emergency procedures, first aid, flight rules and duties of
flight attendance; flight procedures, custom regulations,
and customer service

Eﬁgumauqmﬁu nsUguneuIa ngnsluuazrthiivesntinau
Fousuumededu funeunisiu ﬂaizLﬁﬁmﬁamﬂi Lagns

UINMIgnA

221-408 n1sIANISERNEE 3 (3-0-6)

221-408 Cruise Management

Pre-requisite - None

AyrdsAunay : Tad

Essential understanding of elements relating to life and
work on a cruise ship; History of cruise industry, players,
customers, regulations, concerns such as safety and
security.
audilaiisnduierfuesdussneuiiifertestuTinuaynns
auvuisedisgy JigdRgaamnssusedisy didu gnan
ngazideu dodeIa wWu Aulasndewazni1ssnyinly

Uaonsy

221-467 msviaaifisanuanvaulaiay 3 (3-0-6)
221-467 Special Interest Tourism

Pre-requisite None

AyrdsAuniou il

Meaning, formats, types and activities of special interest
tourism according to tastes and life styles of affinity tourist
groups such as senior tourism, health tourism, gastronomy
tourism, solo female travel, leisure and slow tourism,
adventure tourism, historical tourism, gaming tourism and

shopping tourism, religious tourism, film and drama

tourism.
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vieuflamiugeeny nisvieafiondaguaim msvisailends
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221-491 3suavfaRnEN 3(2-2-5)
(Preparation to Cooperative Education)
Pre: None
JurdeAunau: laid
w3snAUNSaNdmTuNIsEniuEniafinen Wy nsaling
U Madflsudseifde wagn1sdunwaly Wauinwesne
Wy nstiauea mMsvhenuluiin anedin ATt
yadnam UfdReulumeihanuluesdns  anudlunisvieu
wihfiuazarusuRaveuriruaifivangadlunsvion  ansih
AnuginUssendldlunisuoinu
To prepare for the training of cooperative
education such as writing an application for a job, a good
resume, and how to be interviewed. Developing soft skills
such as presentation, teamwork, leadership as well as
personality development. Conducting principle of working

in organization, duties, and responsibilities. Appropriate

working attitudes. Application of theories into work.

221-491 w3guaUNIANY 1(1-0-2)
Preparation to Cooperative Education

Pre: None

ArdsAunau: Tl

To prepare for the training of cooperative education such
as writing an application for a job, a good resume, and
how to be interviewed. Developing soft skills such as
presentation, teamwork, leadership as well as personality
development. Conducting principle of working in

organization, duties, and responsibilities. Appropriate
working attitudes. Application of theories into work.

wiguAUnSaNdusunISHnuaniadne Wy nsadas
U N1sBsulseifde warnisdunivalay WMuNvinysriee)
wu siaueu msvheuduity a1z TR
yadnam YfuRaulunisvieuluesdng anuilunisiinuy
wihfluazanusuRaveuriruaiiinganlunisiiay s

AugnUszgndldlunsu iy

221-492 @ufafine | 6(0-40-0)
Cooperative Education |
Pre: 221-491 Preparation for Cooperative Education
FudsAunew: 221-491 w3suannafn
wisguantafnunsuftRnuduna 16 dai Tu
anuusznounsaidaduluamuanuiureuvesnmeieli
undnwlafiuszaunsallunisufifnu
Educational program that enables students to
integrate classroom learning with practical experience in
their field of study. The co-operative education program

will consist of 16 weeks in workplace.

221-492 @vnafnw | 6 (0-40-0)
Cooperative Education |

Pre: 221-491 Preparation to Cooperative Education
FyrUsAunau: 221-491 w3UEVAaAne
nsUftRmuluanuuszneumsiiisatesnsanein laides
n71 16 &Unsk

Practices in business related company minimum of 16

weeks.

221-493 aunaAnEn Il 3(0-20-0)
(Cooperative Education II)
Pre: 221-491 Preparation to Cooperative Education

FunUeAunau: 221-491 wseuanaRNEN

221-493 @wnafnw Il 3 (0-24-0)
Cooperative Education I
Pre: 221-491 Preparation to Cooperative Education

FurUeAunau: 221-491 WSENENAIANEN
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nsufuRnuluaanulszneumsiiieadesnisanein ldes | msufifnuluanudszneunisiierdeanisainiv kitey
N1 12 dansi 11 16 dUan

Practices in business related company approximately 12 | Practices in business related company approximately 16

weeks. weeks.

UNIINYIRYFELIIU

o

#11Un3v1n15 (OBE-TQF2) 231



Appendix B

Course Learning Outcome
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Course Name

Course Learning Outcome

Josre3vn nan1sEeuivassedv
Core Courses
221-106 1) Explain the concepts of accounting in business.
Financial gauneuwIAUAntun1TYyTlugsia
Accounting for 2) Develop skills to analyze financial statements, including balance sheets, income
Business statements, and cash flow statements, to determine financial performance and
N3l TNITRY position of a business.
dmsugIng Wauvinwglunsinseiunaiu sufeunnadu suilsuanu wassunssuaiuan Lo
MANLALYIANINITRULAEAUMLININ5RUYe5AR"
3) Calculate depreciation and amortization for adjusting trial balance statement
MuAndonsauazandoulsany wAZLNSEUIUNAERIUTUUTITIENTS
4) Apply financial accounting methods and instruments to track transactions, create
financial reports to make business decisions on financial information.
thie1snstiy@nenisiiuuasiedosdenndsygndldlunisiinaugsnssy a¥eseaums
msduitensdndulavnagsianindeyanisnisiiu
221-204 1) Prepare financial statements for business decision.
Business Finance WissUN1IRNEnTUNsnaulan1agsia
miﬁuﬁq‘iﬁﬁ] 2) Prepare, cash flow management, cost of capital to determine working capital
W3BUNITINNIIN T LR UEAR ﬂ’1sé’]’mmié’fuvlmﬁaméfunuﬂﬁﬁwm
3) Select the source of funds and prepare capital budgeting.
WRONUNEIVU LaLASENIUNITAUNY
4) Analyze the capital structure for the business and discuss stocks and bond.
Anseilassanaudmiugsiauasyanuiedfuiuagiiiu
221-303 1) Describe the managerial accounting roles in business.
Managerial gaugunuImMNsUBnsianslugsie
Accounting 2) Calculate the cost concepts, product costing, job costing for business or firms.
nsUnyTuIms AUINUIANUAAYBIRUYY AUYUNER Auuudmiugsiavseusdn
3) Analyze the cost-volume profit for business.
WAFRATEI-UsEAnEA NN sRudmSUgIAa
4) Analyze operational budgeting in terms of the implementation process and any
potential advantages for the organization.
AN INGIaYTE I
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AU TANIUUlAeinSTREITIUUTEUIAMIUNTEUIUN TAL U ULAE A

Tmuseuluseans

221-209
Business statistics

anngsng

Define the importance of statistics in business and research
MvuaAUd Ay veEiAlugnakayuidY

Analyze dispersion during uncertainty to take informed business decisions
Anninisnszneserineuliuiueuitelflumsdadulavnagsisedisnaaain
Analyze discrete and continuous probability distribution, hypotheses, the concept of
p value

Anrginsnszasanuisduiuylideiowasioiies auufgiuluaniuAnues p
interpret correlation analysis, bivariate and multivariate regression analysis and plan
for future decision making

A5UNBNITIATIENAMUFURUS N1TIATITANTANNDEERIFIRUITLA NAFILUTHATINUNY

wWanisindulalusuas

221-210
Business
Economics

WATYGANANTTINT

Describe micro and macroeconomics concepts.
gaunenwIAntuATegAansseaululasuazulag

Recognize profit, demand and forecasting for business decision-making.
FuiiReiuiils audesns uazmsviuedmiumsdndulanisgsia
Explain cost analysis and pricing for modern business.
BEUNMTIATIERUULAENSIMUATIAEmTUgsRaadeln

Evaluate government policies and investment policies for the business.

Uszilluulouigvesigunanazuleuienisaayudmiugsng

221-329

Data Analysis for
Management
Decision Making
nsATIzvideya

Wiansandula

Describe data types, how they are used, and the benefits and drawbacks of using
quantitative data to understand the world.

odugUsmiandoya Fanslduvesdoyamarid dofuardoidsveamslideyatiunaiio
wWlalan

Evaluate and differentiate between data and information and analyze them for

better decision making

v
=

Uszifluuazusnuezdoyauadoyaansauma wagiinneiitensinaulefiddu
Use statistical software to use data and interpret the result for business decision
making

Twordusmeaififielidoyauasfnmmadmivnsinaulanegsi

Analyze simple research designs to identify causal relations between variables

1ATILINTRNLULNWITuL Ta R s YA NUFUNUS A A LALHATENTNRILUS
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221-211

Organizational

Explain management, and the importance of history and theory.

BFUEANUNNILVRINITUTMTIANITUAE ALY Rl IRMansazngul)

Management 2) Discuss organization’s environments, national culture, organizational culture and
NSUSMITOIANTT structure of organization
AUNUIANINLINADUVBIBIANT TAUSTIUYIR TAIUTITUDIANT kavlATIas1Ived03ANT
3) Discuss the functions of management and formulate strategies for the organizations
home and abroad
aunumihiwagilsiduresnisuimsianisuazininagnsdmivesdnslulssimauay
AgUseina
4) Discuss leadership qualities, and recognize motivational techniques to use for
individuals, work groups and team members.
aunuauaneevesiil uaridnnaialunisairaussiunaladmivyana nguau uag
auBnluiiu
221-322 1) Develop knowledge of HRM; trends and challenges in modern workplace; strategic
Human Resource HRM and global HR challenges.
Management ANNMNEBYBINSUTINTNTHEINTUYWE (HRM) fimunanuiiiodfunltuuasanusime
N13IANITNTNGINS Tuannuivieasielvl ReafumsuImsminensuyedluunagnsuazauvimelusgdu
uywd lan
2) Create job descriptions to prepare job analysis; evaluate the key process of
recruitment and selection for the organization in home and abroad
afeneazBennuiilewisunsiesssinu Ussiiunssuiunsassmuasdaidenyana
dmsvasdnslulseinanasaaussma
3) Determine the training needs and create an effective orientation and training
program.
fmuaanuieinislunisiineusukaza¥alusunsunisujsanuuarnsinousuiid
Usgangnn
4) Create strategies for talent management, design positive employee relations
aanagnddmiunsuimsinnisiiitianuaninsa ahemnuduiusidsuaniuniinay
221-330 1) Discuss the importance and prevailing theories and examples of organizational
Leadership for effective leadership
Effective Business aunuieafuanuddyuasnquii dmdaduiifounasdegiaveinisiiesdnsediad
Fihdmiussiand Usedninm
UsLANSN N 2) Discuss various leadership skills for effective organization
AN INGIaYTE I
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AUNUALINUTNYENNSTNNAINUAEINSUBIANTNTUTLENS AW

3) Identify the power and influence of leaders, and identify the innovative mindsets
needed for leaders in the dynamic business environment
szyndauazdvdnavesin uarszyiimuainfinuaisassansndudmivdinluanne
geRefiAsuLUasle
4) Compare and contrast different leadership styles for management
WisuisulasUSeuiisuszuunmsthiusnenstudiviunisdanis
221-205 1) Explain the core terms and concepts of marketing
Principles of D5 UNIAANYILAZUUIAANENUDINITRATN
Marketing 2) Discuss the concepts of segmentation, targeting and positioning
PANNITHAIN awmlﬁmﬁuLLmﬁmmiLLmﬂejmam (segmentation) N1sidenngusdanuneg (targeting)
waEN158Mil (positioning)
3) Explain the marketing mix and how it is used
A5UNENTHANKAIUNTTIAIRLAZITNT T
4) Discuss the factors that influence consumer behavior and their buying decision
process.
auwmLﬁ'EJ’Jﬁuﬂa%’aﬁﬁmaGiawqamimawju’ﬂmu,azﬂixmuﬂﬁﬁmﬁﬂﬂumigﬁy@%uﬁma
WINLYN
221-212 1) Demonstrate knowledge on communication and its importance in business
Business asmeuilunsdeansuasamnudidyuesnisdeanslugsia
Communication 2)  Write email, memo, business letters for the stakeholders
n1sAeansvnagsna Weudwa Jufinteany (memo) uazannanegsiadmiugiidulaaiude
3) Identify the importance of effective communication in today’s changing world
szyeudfyvesnsdeansiiiusyavsamlulaniasuuladutiagiu
4) Write good resume and cover letter; prepare for effective interview.
Foulse TRatnsnuuazanmneainsnuid waswieunsdunivalosnsdiusyansam
221-461 1) Discuss the knowledge that encompasses and incorporates the key elements,
Digital Marketing boundaries, vocabulary, and conventions of digital marketing.
AIAANARAIID mmmLﬁ'mﬁ’ummiﬁlmauﬂquLLaziamaﬂﬁﬂizﬂa‘u‘wé’ﬂ YOULUR Anilanig uazszidou
UfuRlun1snanfdsia
2) Plan strategies for SEO and PPP
TNUNUNAENSAMSUNSAUIWAENMIRaIAULATeYIEledea (SEO way PPP)
3) Identify online consumers and design appropriate online advertising for digital

UNIINYIRYFELIIU
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consumers

seyduslneeeulatvazeenuuunsiavanesulauimungaudmiuiuilnafdva

4) Prepare digital marketing campaign and formulate tactics for enhancing digital
consumers
wsuuALyMIRaRITaLa i vuanagvdifiefiuUszavsnmlunndniefuslnadda

221-326 1) Evaluate the internal and external environment for competitive advantage of the

Strategic organization.

Management for Ussiluannwandeuniglusazneuenidiennuliuiovlunsudsiuesesding

Competitiveness | 2) Explain porter’s five forces, and strategic mix for business

M3IANISLTING oSuengIevemesinefiionsutstuindnan wagnanunagvdlugiia

qwa‘LﬁamiLL‘dﬁ‘ﬁJu 3) Apply appropriate strategy for the organization to gain competitiveness
T¥nagnéfivnzandmivesdnsiiterivanuudaundslunisudetu

4) Analyze competitors and combine the data required to evaluate the strategic
health and long-term financial performance of the company.
AanzriduuazrudeyafidnduiiiossiiiuqunmnagniuanaUszneunismianisiu
JYELY1IVIUTYY

221-409 1) Gain knowledge of the principles and procedures used in business innovation and
Business entrepreneurship.

Innovation and IesumuiiRerduvdnuasnssuaunsildluuinnssugsiauazmsuseneugsio
Entrepreneurship | 2) Develop expertise in market opportunity detection, feasibility analysis, and business
n15UsENBUNS model development for innovative businesses.

WA UIAINTIUN ﬂ’wmmmL%smﬁzy‘[,uﬂ”nsmqwﬂamaiummm nsiesizranudulule uagnisiaun
5519 Lunaginadmsugsiauinngsy

3) Develop knowledge on how to stimulate innovation, manage risks, and overcome
obstacles in entrepreneurial projects.
warunanuglunisnsgduuinnssy nmsdanisauides waznisienwuzguassalulasenns
EROLEIEHY

4) Develop an entrepreneurial attitude that is defined by flexibility, resiliency, and the
capacity to spot and seize on new trends and market upheavals.
WarnsirunRuisns3isusiadsdianudangy mnueany wazanuansalunisnseuiings
wazthluldusslovdanunltilwivarnsideuuvadunan

221-338 1) Explain CSR practices and its impact in the business, community and society, support

Sustainable

and encourage community volunteering
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Business, Ethics,

and Corporate

asuIenIsUfUAnuvansssunAviatugsiauasnansenuvesiulugsia sy wazdeau

atuayuuazduatunshnueaadasiuguyy

Social 2) Identify which business plays active part in the improvement of society
Responsibility syygshafiitunumidauiuslunsiaundn
ﬁqsﬁaﬁéﬁ'{ju 3) Apply business ethics in the competitive business environment
SS5SSULAY AL UsegnAldassenussaigsnaluanmuInaaun1suuedun1agsna
SURnvauneday | 4 Identify how sustainable business can create an impact in the environment for the
YDIDIANS community and society as a whole
spyhgsRefidstuannsnanmansenuludanndeudniuruvuasdsnslaesnegidls
221-332 1) Discuss concepts, issues and practices of operation management
Operation aunukwIan T wazn1sufuinenunisdanisugdinig
Management and | 2) Formulate strategies to increase productivity and analyze operations in
Digital manufacturing and service industries
Technology fvuanagnslumsiiundnnmuaginsginsiidunulugaamnssunssdauazuins
N3IANIIAT 3) Apply tactics for planning and control, safety management, and identify strategies for
ﬂﬁ‘ﬁammas controlling supply chain in the business operations
wialulagadvia UszgnAnagnsdmunIsMUHLLAZAIUAN N153ANTSANUARAAY Uassyynagnslunis
mvauldgunulunsaiugsia
4) Analyze just-in-time inventories and plan for future
Anrzindsduiuuudlndifsafisaienusluouen
221-410 1) Identify the principles and practices of e-business management, including how to
E-Business incorporate technology and digital platforms into operational processes.
Management and seyvanuazuuRlunisinnisgsied-taua suddsmsdmaluladuazunanvlesufinea
Innovation Wngnseuiunsaiugsia
mﬁmmiﬁﬁﬁﬂ@ 2) Analyze e-business models, strategies, and technologies to drive innovation and
annsellauavuin competitive advantage.
N3y Ainseiiluinagsiad-Sawua nagns uazmaluladiiieadsuinnssuuazaruduenanly
QRSN
3) Develop skills on the approaches to risk mitigation and compliance after learning
about the legal, moral, and security challenges related to e-business.
Waminuelunsudnsanudsuagsy§iRaungrang asse1vssuasanuUaendiei
\Rentesiugsiad-Tawua
4) Develop the knowledge and skills necessary to recognize and seize chances for
AN INGIaYTE I
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business innovation and digital transformation, as well as to comprehend current
trends and e-business breakthroughs.
Warnaauiwazinwenondulunisiuiuasirleniadmivuinnssugsiouaznis

a aa

wWaguwlasidnea sudatlasunliudagtuiasanuinmiilugsiad-tawa

221-466 1) Develop a deep understanding of the core principles, concepts, and technologies
Artificial behind artificial intelligence (Al) and its relevance to business transformation.
Intelligence (Al) Wawmudleeddndaieatundnms wade LLazmﬂiuiaﬁﬁaq'Lf‘jyawé’a{]zyzy’lﬂﬁsawﬁ
Driven Business (Al LLaxﬂ’n&JLﬁlﬂ?%@ﬂﬁUﬂ’liLU%EJHLLUaWYNﬁjﬁR]
Transformation 2) Explore the various applications of Al in different business domains, such as
mima‘ammaq marketing, sales, operations, finance, and customer experience.
gshase d15anounddus1eg va3 Al lulawugsnacieg Wy n15eaia 115818 1SRN
Unyyrseiivg N353 wagUsyaunIsalvasgnan
3) Learn to identify and assess potential Al-driven opportunities within organizations to
drive transformative change.
Boudtarsyyuazdszfiulonandululdfiduindeusne Al melussdnsioduindounns
WasuwUasiasundas
4) Apply analytical frameworks and tools to evaluate the feasibility, potential impact,
and ROl (Return on Investment) of implementing Al solutions in various business
contexts.
T¥nsoumsinssiuaziadesdielumsusaidunudululd nanssnuiionaintu uay RO
(HampuLnuINN1TAMLY) Yesmsihlegtu Al luldluusunmegsiasieg
5) Understand how to integrate Al initiatives into existing business strategies, processes,
and functions to drive competitive advantage and operational excellence.
v leiinssiuanuAniiEudiu Al lihfunagniniessia nszuIumg waziladdudil
og Wletundeunnaldiueumensudstusazamndudalunisdiivny
6) Develop strategies to overcome resistance, manage organizational change, address
ethical considerations, and ensure successful integration of Al into business
operations.
Wannagndlitelentugnisded dansmaudsunlasesesdng danisiudefiansundiu
Wus330 wazvhliiulainnissm Al fumssliussiaazysrauaudia
7) Analyze real-world case studies and best practices from successful Al-driven business
transformations across industries.
AngrinsdlfnululanuisanundusiuaziuimsUjiafaigaainnisiasundamg
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53n9nd uindewiie Al NUszauaudsalugnann s
Extract insights, lessons learned, and practical strategies from these cases to inform
decision-making and implementation plans for Al-driven initiatives

Aetayaldadn unieunlasu wagnaensiBsjuRnnnsdimailiioudinisdndulauay

v '
a a o a

LEUNNTALTIUNTENTUANUARSISUN TUmADURAIE Al

Concentration Courses for International Business

221-335 1) Define international business and its operations; discuss the financial, accounting and
International taxation system in international business
Business JougsiaseninaUsemanaznsadiuuregsiseninalsena aunuieIfuszuy
Management n3Ru NsUd wagseuundlugsnaseninssena
mﬁmﬂﬁﬁjﬁﬁ] 2) Recognize the communication styles, negotiation process in the global environment
5e1IUTENe Sindladnsdeansuaznszuiunsiasailuaniumssiiiduanna
3) Discuss the cultural context and difference in international business and select
strategies to become competitive in international business
aunuAgfuuTunmsiausTsuuazAILanidlugs AaseninsUszine uazidennagns
iietduutstulugshasemineseime
4) Select appropriate leadership and motivational theories in the global context
donmauimsidugiiuazuuimdunsnszduussdumalafivanzasluuiuniduang
221-336 1) Demonstrate an understanding about the concepts of international trade
International asmeudlafeafununAnveanisfseninssene
Trade, Policies 2) Discuss the price mechanism and identify the exchange rate systems and compare its
and Development effect in international trade
ATWRAUINITAN aunuieatunalniian szuudnsuaniudsy uazilFeuifisunansenuvesiulunisdi
wazuleu1eIZNIN 5¥9IUITINA
Usyenda 3) Identify and distinguish the difference between balance of trade and balance of
payment and explain their impact on developing countries
33‘14LLﬁ%LLEJﬂLLEJBﬂ’]’]lILLG]ﬂG]I’Nig‘w]l’lﬂﬁllﬂaﬂ’]iﬁﬁuazﬂuﬂaﬂ’lisﬁ'ﬁgLcﬁ‘u UaZOSUNBNANTENU
ReusemATimasian
4) Analyze the trade policy, laws and regulations for the international business
Taseuleuien1sn ngvang wazngseideudmsugsiaseninasene
221-411 1) Describe the structure, functions and mechanism of global financial system
International aSunelassais feddu uagnalnvesszuunsiiuiilan
Finance 2) Explain the global financial institutions, its structure and purposes
UNIINY 1T
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N3RUTENIN gauneanItun1sRusEnIlsena lassasuas ingUsean
Uszinea 3) Recognize the international currencies and its exchange rates, inflation and exchange
rates fluctuations and its impact on business
SinanafuszwinasemanazdasuaniUdsy nsduiileuaznsiwisnsuaniuasunas
NANTENUABEIAT
4) Demonstrate an understanding of foreign currency derivatives, balance of payments
and other hedging factors for global financial instruments
ﬁ’]%@]ﬂ’ﬁllL‘EJI{L"ULﬁ.EJ’JﬁJULﬂ%aﬂﬁE]Vl’Nﬂ'ﬁLGUiSWJINﬂSSL‘V]ﬂ OAANTNUATIANUTEING Al
nanstsziu uazthdonstosiudugdmiuiaiedionsiussninsseime
2221-412 1) Evaluate prospects in international marketing contexts, prepare international
International marketing plan for the product/brand
Marketingn1snana UsziliulonaluuIunn1snanse nineussing IguLNUNITaInIE NIl seimnad1 sy
FENINUTENA NANA I/ WUTUA
2) Discuss cultural challenges for international marketing
au‘mmL%"aqmmﬁwmamﬁ@uuﬁssué’mﬁ"‘umﬁmmmwd’mﬂium
3) Identify international consumers and formulate tactics for global marketing
environment
srufuslanssninaUssmanasimungnsBdmivanmundounismansvialan
4) Select strategies to enter into international market
Wonnagnslunisiiignainseninaseme
221-337 1) Demonstrate an understanding about various law and its use in business
Legal m%mmmLﬁﬁﬂalﬁa’aﬁmgwmmﬁ’m waznsldngmunelugsia
Environment for 2) Explain the business operating systems and legal environment around the world
Business and oSUInsrUUM AL IugsAalarAndoumanganeialan
Intellectual 3) Explain real and intellectual property for the business environment
Property gauensngaumaiewasninddunslygrdmsuaniunisalgsna
ANNUINADUN 4) Explain agency problems and describe the employment laws for both domestic and
nounedmIu international environment
gsfauaninddu a%maﬂzyml,aLﬁ]u%u,axa%m&Jﬂ{]mnaLf“imﬁumﬁwmu’iuﬁgﬂamwLLmé’auma‘LuLLazixﬁu
Ny UIUIYIA
221-340 1) Discuss how global supply networks are shaped by international business trends and

Global Supply
Chain and

how it affects your organization.

aiusefiasmATetiensdnmauiseaulangnivunlaguuilingsia
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Logistics
Management #24
legunuuagns

IN5taanndsy

gulan

Identify and use available resources to create strategic plans that include the
essential components of an effective global supply chain operation.
szynazlininensisoglunisairaununagniiismesdusneuiiiudiuddnyuesnis
Fuflunslggumusgiulaniiduszansam

Analyze problems with global sourcing and trade, and develop strategic perspective
on how it affects global supply chains.

Anngitymilunsiamuaznsisziulan wazimungueanagnsiieuisituiinad
lggunusedavlan

Apply inventory management techniques that take into account the needs of
international customers and purchasers as well as the utilization of international
suppliers
ﬂisqﬂﬁ%mﬂﬁﬂmi%’mmiauﬁmmé’nﬁiﬂammﬁmmimaﬂqﬂﬁwLLasQ%aiséfUmmmﬁ

LaTNISIAUSE LY UNTNNA LD DI TEAUUIUIY

221-463
Management
Information
Systems
iSUUﬁ’]‘iﬂumﬂLﬁl@

ANSUTUS

Explain the role and characteristics of Management Information System (MIS) and its
importance in today’s business including their impact on business decision making

' a

oS UM MLATAN YAz VI UUATAUINATDN1TIANT (MIS) Wagaudfydegsialy
Tagdu vuutwansenusienisandulanisgsia

Explain the effect of information system on management and decision making in the
organization

D5 UNINATITTUUANTAULARDNITUTNSUaz N SinaulaluosAns

Develop skills in assessing, choosing, and putting into practice information technology
solutions to handle business difficulties and enhance organizational effectiveness.
Wauinerlunisussfiudenuazinausuuwimianisidmalulaansaumaiiodanisiu
HayssiaussiiulsydvBnmunsesdng

Develop knowledge about the concepts of information security and risk management
to guarantee the privacy, accuracy, and accessibility of organizational data and
information systems.
Wananufifeatundnmsinuauvaenfevesteyatarmsuimsianisanadsaiiels

fulaluanuudiuinnugniesuaznsditisloyanas seuuansaunaveseIdng

221-464
Data Science and
Business

Intelligence

Discuss and explain the significance of data science in business, identify and analyze
good data for better decision making to have competitive advantages
aiusgANudAyraIng N sTeyalugsia sryuavlianeideyanfdmiunsdndulana

Fuilornulmuseulunisuaedy
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3waﬂﬂ1§%8uQLLaz 2) Identify analytical issues related to the specified business issue and the techniques
JYUUFIN0RTeY of data mining for the decision making
seyledymmadinngsiniferdestuiymesiafiszylinazimadanisyadoyaiiions
Andula.
3) Develop data visualization and communication skills to effectively convey the
findings of complex data analysis to stakeholders.
Wavinwelunsuanmateyauaz deasifiedoastoyaidutdouainnsiinssiluded
druladrudeedniiusz@nsnw
4) Develop knowledge of data governance, ethics, and privacy laws to ensure
the appropriate handling of data in a business setting.
WaunauiAeafunisuimsteya a3esssn wasngmneaudududuiieliulalunis
Iamstoyafivunzanluaniumsalgsio
5) Recognize the complete data analytics process, from data collection and
pretreatment to analysis, interpretation, and practical recommendations for business
growth.
§%’ﬂﬂismumﬁLﬂﬂsﬁﬂﬁasﬂa‘ﬁwmé‘?ﬂLLm'msazauLLazmi%’ﬂmﬁamﬂadaumﬁmswﬁ ns
A wagmsuuzthiduuselovisensifiulnvesssia
221-328 1) Explain research methods, and differentiate between qualitative and quantitative
Research research
Methods B3UNETTNTIVY UavhenuezenInnTITenunLasN1TIeUsIM
sz Ui de 2) Explain appropriate theories for research, write literature review from the prior
literature
osuenguifivnzaudmiunife Weuiinssunssmsunsudeuntii
3) Develop hypotheses, conceptual framework for the research and questionnaire to
collect data
WanauRgunseumNAnasassAd UM T vasun ez autoya
4) Analyze data; and the result drawn from research and recommend future research

Ineideyanarnailiannsidouaziugiinisidelueunan

Concentration Courses for Hospitality and Tourism Management

221-213 1) Understand the history and evolution of the service industry
Integrated WlausyiRmansuas I TuuINIST09QRaImMNITuNITUINIg
Hospitality and 2) Acquire knowledge of service management principles
Tourism NANNITIANITUINNT

UNIINYIUFE I
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Management 3) Understanding of the tourism industry, including its evolution, significance, and hotel

AIINNIINT components

UINITHALNIT ﬂ’J’]ﬂJL‘ﬁ’l‘l‘ﬂLﬁﬂ?ﬁuqmﬁﬁﬁﬂiiumSVia\‘lLﬁEJ’J WA TWUINIT AUEIATY waresfusznaui

viea Uy Ian dfiny

13 4) examine the roles and policies of governments in developing tourism organizations at
both national and international levels.
mwaauwmmazﬂﬂmEJSUaa%’guﬂaiuﬂWiﬁmuwanﬁﬂiﬂﬂﬁviaqLﬁﬂ’gﬁ’ﬂuizﬁuémau,ag
FEAUUIUIYIA

221-307 1) Gain a comprehensive understanding of the fundamental principles, concepts, and

Innovative Room practices involved in effectively managing room divisions within the international

division hospitality industry.

management and yharudlaeganseunquiisafundnnsiugiu unAnuar wuiuftaiAeadeduns

Sustainability Jansvieaineg iz ansnmlugaavnssunisuinisseninelseme

ANSUSMITINNTS 2) Develop insights into the roles, responsibilities, and organizational structure of the

NOINNDYNY room division department and its significance in delivering exceptional guest

A5 NATIALAT AN experiences.

fadu Warudeyaidednifisdfuunuin anusuinvey uaglasiaisesdnsvesununtionin uas
Anuddglunisdseudsraunsalivavnidiin

3) Learn the best practices in housekeeping management, including cleaning
procedures, inventory control, and quality assurance, with a focus on sustainability.
BruSinUfoadafigalumsiamaguarhanuazenn sufetuneunisiaruazein ns
AuANAUAAINEY Wagnsusziuannw Tnesjaduiinudaiy

4) Understand the importance of integrating sustainable practices into housekeeping
operations, such as energy efficiency, waste management, and green technologies.
\iladennuddnuesnmsysannisuumna foaiddudifunsujiinuwharuazen
Wy UseAnSnmnaanu n1sdnnisvesde wasmealuladdide)

5) Gain insights into how new technologies can streamline operations, enhance guest
experiences, and improve efficiency within the room division department.
Sudeyardadninmaluladlmianansafinanuadowilunsdniuny Wuussaunsaluan
wazUSulsslsedvsnmaneluununiiesinlaagnals

6) Develop the skills to identify and implement sustainable practices in room division
operations, focusing on energy efficiency, waste management, and the adoption of
green technologies.
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Wi lunmsszyuazdiiunsmuuunis foandedulunisufoRauvesumuniioain
Tnogjatiufinslindsnuegafiussansam msdanisveads uaznstmaluladfidennn
14
7) Learn strategies to promote eco-friendly practices, reduce environmental impact, and
create a positive guest experience through sustainable room division management.
8) Foudnagnslunsduasunnujianduinsdeduinden annansenusedwindon uay

af1aUsEauNsalBUINKAKINKILNSIANISNSTANT SviRainog19gdsEiy

221-465
Front Office
Operations  and
Digital
Applications
ATIANTTUNUNU
Aausudnluy
T5ausuuazioyU

NAATUAIYIA

1) Demonstrate a comprehensive understanding of front office operations

2) Utilize technology effectively in front office operations.

3) Create a positive first impression and ensure guest satisfaction: Students will
understand the importance of creating a positive first impression through professional
demeanor, effective communication, and attention to detail. They will develop
strategies to ensure smooth guest experiences and maintain a high level of customer
satisfaction throughout their interactions with guests.

4) Apply essential skills in communication, problem-solving, and organization: Students
will develop strong communication skills, both verbal and written, to effectively
interact with guests and colleagues. They will acquire problem-solving abilities to
address guest inquiries, complaints, and unexpected situations. Additionally, students
will enhance their organizational skills and multitasking abilities to efficiently manage
front office operations.

5) Emphasize teamwork, professionalism, and attention to detail: Students will
recognize the significance of teamwork in delivering exceptional front office services.
They will learn to collaborate effectively with colleagues, demonstrate
professionalism in their interactions, and exhibit meticulous attention to detail to
ensure accuracy and quality in all front office tasks.

1) uansliiufisnnudlafiaseunguiisiumsduiunuweanunnudeududuminlulsusy

2) Mnalulagogafivssdnsnmlunisufuifnuununausauivdiuminlulsasy

3) adarnyseivlansnlul@avinwazsuuseiuanuiawelaveswan: dnAnwiazitnlads

audAreIn1sadeaUseiulansnludauandiuniswanimnssuuiioandn nsdeansiidl

Uszansam uazawldlalusiaziBen wanwasiauinagnsideliudlaiiuunazlaiy

Uszaumsaifisuiusazinwaaiselavesgndnluse fugamasanisinseriuun

a) Mnwedisululunsieas nsudlam wazn1sdnesdns: dhinwaviaunrinuenisdeansi

o

wlawnss iamsyasarn1sdeu Wsldneufuwunuaziiousinauegeivss@nsam aglasu
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anuansalunsuitayniiiensudednaiuvemun dedeuseu wavaniunisaiiilininda
uena1nil axldifiumuiineenisdnesdnsuasauannsolunisiinuraisogiemiontuiie
dansununuRaudy dunihlulsssuldegliuszdnsnn

5) wunsyheuduiiy anuduiiesndn wazanuldlalusmeaziden: WnAnwiagnszndnia
anudRgvesnsvhauduiinlunisiusnsununnudensudunilulswsuee aBey 1y
Boudawihausiuegiivssansamiuiieusane uansnnuduieadnwlunsldney

wazwannuldlalusigavidunsgrainiduinelviwilainnusumiviimunazgnassagdl

AN

221-217

Food and
Beverage Service
UINTDIMITHAY

LASB9AY

1) Understand equipment in food and beverage service
\ilagunsaflumsuinisemsuaziaiesiy

2) Learn cleaning methods and maintenance of equipment
Suitnshenuagaiauaznisuiiesnugunsal

3) Prepare pantry and sideboard for service
wisBNGAUEMTEMSUETH

4) Identify types of food and beverage and understand technical terms

JeUUIBNVUBIDIMSHasATRIRNkazIt i ANYinIamaa

221-306
Gastronomy

ANANIN15YIN91NS

1) Understand the principles and concepts of gastronomy
WANANNITHAZLUIRAYBINITYINDIMNS

2) Explore culinary techniques and food preparation
A19529WANANITYINEIMTLAE NSLHFINDINS

3) Analyze food and flavor trends
APTEUIl UL IMTUAL AR

4) Develop proficiency in kitchen management
Wavinwzlunsdnninsa

5) Acquire knowledge and skills in event catering.

Isuanusuagyinuelunisdnanudages

221-309

Restaurant and

1) Develop basic culinary skills and knowledge in food service-restaurant management

WannvinvelarauiNugIuAuNsYesiunsuinTemIs - MIan1ssuemns

Catering 2)  Apply critical thinking, financial analysis, and industry technology in the food service-
Management restaurant industry

N133ANTSANAANT lgn1sAnageiiiansag i NMTIATIEINNIsRN wasmaluladeeamnssulugaamnssy
WaZNIIIALALN UINI99IM3-51UBIMN3
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Understand the importance of effective communication in food service-restaurant
operations and management

Wrlafenudfyvesnisdearsnduszansanlunisandui unaznisinn1suinig

313
4) Gain insights into front-of-house and back-of-house operations and collaborate
effectively
Sutoyadednifeiumssuiunumihtulasvdshulasinnusmiuegediussansam
221-216 1) Understand the importance and impact of the MICE industry
MICE Industry WlapnudAtyuasnansenuresgnaIingsy MICE
mﬁmmiﬂixsqu 2) Analyze the factors influencing the success of MICE events
UNIIANITHALNIT Yinseidadefiidvdnasoanudiiaveanisinau MICE
vioufisndioidu 3) Develop proficiency in pre-event, on-site, and post-event management
51998 Wannauanansalunsdanstewny Tuan i wagndsnu
4) Understand decision-making processes of MICE organizers and participants
Whlanszurunisinaulavessnauuageidnsiu MICE
221-219 1) Understand the definitions, attributes, and aims of social recreation
Recreation and W1laAuMNNe AMENYME LavAIIENEYDITUNUINTNIIEIAY
Leisure 2) Recognize the value and importance of social recreation
Management AsEVTnfRuALazANA AR YRITIINUIN TN E A
AIINNT 3) Explore various types of recreation and their attributes
TUNUINITHAE A99TuNNMTUTEIANG19 LagAnaudRveiunUINITUTEIANAI
Funuinis 4) Gain leadership skills for recreation
fuinwzaudufinitensinioundeuls
221-341 1) Identify Evolution, meaning, significance, trends, characteristics, as well as major and
Tourism supporting components of the tourism industry.
Management FEUTINUINIG AUV AUEATY Lwdltl dnuae naenILeIRUTzNaUTid ez
A3IANTAT avfuayuYegmAMNTIIN VDALY
Vioudien 2)  Apply management principles in the context of tourism.
Tiwdnnnsdanisluniunvesnisviesiien
3) Develop destination management skills
WauwinwznsdansgamneUatemalunisvieaiien
4) Identify needed information technologies for tourism
srymeluladansaumaidndudmivnsvioadien
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Elective Courses 5783%18an

221-312 1) Create a toolkit of communication strategies and tactics for negotiation while
Organizational demonstrating awareness of the various dispute resolution and negotiation
Negotiation processes.
N5193910309V84 absiatesdionaununsioasuarnagnidmiuninasarese mdouiauansnuiinde
99ANT AsrUINNINLAdRLd LAz e Tiunne ey
2) Recognize and connect with other negotiators effectively, preparing for
conversations, and building collaborative partnerships.
Sinuazideusetuiiasadesesdulasiiuszdnian wlsuddmiunsaunuiuazaiig
Wusdnsfiad1eassa
3) demonstrate knowledge of conflict resolution strategies that produce positive results.
wamseufifeafunagnsnsuidaudsiiairmadnsiideuan
4) Demonstrate a variety of communication techniques to improve the organization's
negotiating position (particularly, skills of persuading others).
adamadansdearsinannmangiiieusudgsiumisnsseseswesosdns (Inlaneiinus
Tunsliingdu
221-313 1) Describe how organizational theory affects management techniques and analyze how
Organizational an organization is structured to function in its environment.
Behavior a%maquwﬁaqﬁmiﬁma&iaL%ﬂﬁﬂmiﬁmmaﬁLﬂiwﬁd’]aqﬁmigﬂa%q‘ﬁymﬁaﬁwmuiu
NOANTINOIANTT danmuipaenvosiuegils
2) Identify and examine dynamics of teams, techniques of team-building, and cultural
diversity
JEULAYATIIABULUILUYDITINU WATANTTATALLAEAUYAINYAIEN I TUUTTTY
3) Identify and analyze individual and group behaviors and their communication styles
and decision making in organization
JEYKALIATIEANOANTTUVDIUAAALALNAY 5’3&5&3ULLUUﬂ’]i§@ﬁ’]§LLa$miéfﬂaus[ﬁ]lu
09An13 [donvgquiizesnisnsedunaziilanginssuvesyanauazngy wasidonsuuuuns
PBURNUAMTUNINYN
4) Select motivational theories to understand individual and group behavior and select
rewards for them
Fonmguiinsnszduusagdlafierirlangfinssuvesyanauazngy uazidensnsiadmiuman
Rl
221-314 1) Analyze the role and significance of marketing in firms, organizations and society
AN INGIaYTE I
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Marketing and

AATIZAUNUIMLAZ ALEIAYVINITNAATUDIANT DIANTT Lazdsnu

Incentive 2) Develop marketing plan and analyze strategies for target market and marketing mix
Management WAk UNsAaIALar e zinagnsdmsunaaringla N SHANNEUN1TAATA
A1IHAIALAZNT 3) Design advertising and analyze competitors to design competitive products for
UIMIIANG business
w3994la ponuUUNslavaLazinTEiguluiiooonuuundndasiiudedudmivgsia
4) Apply the positioning, branding, and segmentation procedures to appeal to and
attract consumer and commercial markets.
Uszgnaldnszuiunsiiunimane ﬂ’liﬁ%’]dLLUiuéLLa%ﬂﬂiLLﬁdﬂﬁjuLﬁ@ada(ﬂLLagaQ@@G\a’m
HuslaauaznaIngsia
221-315 1) Discuss principles and practices of advertisement and role of promotion for the
Advertising and product and services in business
Promotion siunendnnsuarUfiRlunslavanuasunumvesnsiuslududmiuaudwaguinisly
Management 3519
AFUIUISNS 2) Develop omni-channel marketing communication for the business
lawanuaznns Warnnsdeansnsmanauuulendvuazndeamsdmiusiia
AuasunInaIn 3) Apply proper media to promote brand, product and services for competitive
advantage
UsggnalidofimnzalunslusTunuusudduduaruinaiiiennaldiuieulunisudstu
4) Describe the effectiveness and possibilities of advertising and promotion in today's
networked society.
a3ureAnuiusEansnmuazlonavesnislavanuaznislusluduludsnuidoulssuuy
wisetelutagiu
221-339 1) Analyze the investment environment; explain the investment process
Investment AATIEVANINLINFBUNITAMUY BFUIENTEUIUNITAIY
Analysis and 2) Use quantitative method for investment decisions and calculate the risk and
Portfolio projected return of different investment instruments
Management N3 T#3nsUsinauionsdadulanisamunagduumiudsaznaneunulagainni ol
WATIUAEIANTT yoaAasiionsasmuiiuanaiy
N13AU 3) Differentiate between portfolio theory principles and use its principles when creating
an investing portfolio.
wenuezvdnnInguineielnalonarldudnmsilunsadimesnnisamu
4) Analyze whether stocks, bonds, and options are appropriate as investment vehicles
AN INGIaYTE I
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WpT1EIu Wustns wazdudendumnzaundusumnuglunisamu

221-404 1) Identify the risks that organizations face and pair them with the proper risk
Risk Management management techniques.
and Insurance in iz‘qmmL?{mﬁaaﬁﬂiLm%iyLLaﬂsﬁLmﬁﬂmsU%mimmL?ismﬁmmzamﬁm%’umﬁazmmL?im
Global Business 2) Identify and control risks for the company benefit
MIUIMTINNIS szyuazmUANAMUAsalaUsElovveIUTY
mﬂmﬁlaﬂuqiﬁﬁ] 3) Utilize theoretical models, proper conceptual frameworks, and cutting-edge
sgaulan technology tools to implement numerous standard enterprise risk management
methodologies for businesses of different sizes, scopes, and maturity levels.
THuvusianamgui nseuauAnfimuzay wagiadesdiomaluladviuadoifiodaue
MAINMANENINTNITNTUIMSANNELEIMTUTIARIUIA YBUIA UazSERUATMANYSAT
WANFANY
4) Describe the firm's global risk climate in detail. Determine the core operational and
strategic risk exposures and evaluate the potential impact they may have on future
global business situations.
S%UWEJ?]EJ@%LSEJ@LﬁS’JﬁU?{ﬂWWﬂ’NﬁJLgﬂﬂigﬁUiaﬂ‘Uaﬂ@\‘iﬁﬂi ﬁmummwmgmmﬂﬁmms
Ffununazgnsmanivan warlsmdiunanszmufiorafiatusioaniunisaigsiassdulaniy
BUIAR
5) Develop knowledge about global insurance markets, rules, and regulations, as well as
their role in controlling risks for a global business.
ﬂ’wmﬂmuil,?‘wlmﬁ’umamﬂszﬁuﬂ"’ﬂan nyseideu wagngmung sl
nseuRuANNEsIEmsUgsiasaulan
6) Analyze risk management tactics and insurance coverage to make intelligent
decisions that safeguard and enhance the financial health of international businesses.
Ainnginagnnisdamamiudsaaranuduasesnussiuiiednaulesgladfiunies
WAELESUATNEUAMTINNITRUYBTINATENINYsEINA
221-423 1) Demonstrate knowledge on various marketing or management topics for related
Independent business through academic writing
project o p . T .
sduntSasy asaauiluiidesng 9 eatuniseainviensinnisdmiugsianiierdesinunmadeu
N9IVINTT
221-405 1) Analyze the results of psychological, socio-cultural, and demographic aspects' effects
Consumer on the consumer decision-making process.
UNIINY 1T
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Behavior and

Decision Making

3Lm’]zﬁwaé’wa‘ﬁuaqmamzwumﬁm%wm FIPLTAUTTIN LALAUSUITEAINTABATEUIUNNS

Anaulavesuslan

NOANTIURALANT 2) Outline the fundamental ideas and models and significance of consumer behavior for
Anaulavesiuslan businesses.
asunAniuguuasuuuTaouar A A AT AnTsuvesuilandiniugsia
3) Describe how consumers make decisions about what to buy
osueTEuslnadadulufeiuasisido
4) Explain the digital age, and how it affects consumer behavior.
oSusgARIviaLar S itudsrarengAnssuvesiuilna
221-342 1) Recognize the fundamental theories and principles behind intercultural
Intercultural communication.
Communication %’Uimwﬁﬁuugmuawé’ﬂmﬂuﬂﬁﬁamiim’hﬁmuﬁﬁmhq 9
in Business 2) Recognize the significance of nonverbal cues in intercultural interactions and be
mi?iamsmqqiﬁf\] aware of cultural variations.
FENINITUUSTIU Suianudrfyvesdyyruniedenlunisufduiusseniteinusssunasiinnunsenings
AULANANNIINUTTTY
3) Create efficient methods for addressing intercultural communication issues.
a5193msiidvsransamlunsdanisiutlymnisieanssenineiansssu
4) Recognize the differences between cultures in written, spoken, and nonverbal
communication and design strategies to overcome cross-cultural communication
barrier
SudmnuuansrssewineTausssalunisdeansmadou mamye uaznsde uazeeniUUNA
qwéLﬁaLawuz’qummlumﬁamﬁmi’wumw
221-406 1) Discuss the fundamental ideas of customer relationship management.
Customer mmﬁﬂLLmﬁmﬁugmmaamsﬁmiﬂ’;mﬁmﬂ’uﬁ‘ﬁugﬂﬁw
Relationship 2) Implement various technology tools for data mining, and make CRM successful in
Management organizations
N39ANISENAN thionedesiiamaluladeing q allunsyadeyauagviilinisuimsanuduiusiugnei
s Dufilszauanudiialuesdng
3) Create customer relationship management strategies by identifying consumer
preferences to ensure the long-term viability of the organizations.
afenagndnisuImsanuduiusiugninlasnsssyanuveuvesiuslnaiieliulaledn
29ANTANTATONTOUS N IFDE 191U
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Evaluate CRM strategic, operational, and tactical decisions and CRM implementation
methods
Uszifiunsdndulanienagns @eUjun wazwuuildaaiaveanisuimsanuduiiusivgnén

karIsn1suen CRM unlslueeAns

221-441 1) Demonstrate knowledge on the concept of brand and how it creates impact in the
Brand business
Management adnnlulinAnuesuusuduasfiiuaismansenulussia
NIANIIATIAUAT | 2) Analyze how brand management relates to other business areas and how it is
implemented across the entire organizational context.
Anseiiinsuimasusudfdesiuiiuiigsiady 4 edndlauagiimsthuldluniunues
peFnTIavLA
3) Consider the important factors in managing a brand portfolio and choosing a strategic
brand.
fsantadeiiddglunisiansedauusuduasmadonuususiidenlssiugnsmand
4) Create relevant plans and efforts by analyzing and talking about current issues with
brands.
sz wiifntedasnsieneitasyaneiiefudyiegiuluseuusus
221-218 1)  Understand the aviation industry and its organization management
Aviation Industry Whlagaamnssun1siukan1sInNIToeANns
NFAINNITUNIT 2) Analyze business mergers and acquisitions in the aviation industry
Ju AasizinismivTinianistugnarnssuni sty
3) Differentiate between services offered by different airlines
AVIULANATEINNUE NI IaueTnEa1e NSO U
4) Gain knowledge of different types of aircraft used in the aviation industry including
characteristics, capabilities, and operational considerations of various aircraft models
ﬁmmﬁﬁmm%mﬁuﬂixmwms] Mtlugnamnssunsdu sufmadnvay amnuamsn
uazdeinnsulunslinurenniosdususineg
221-310 1) Understand the different types of health tourism
Wellness vharndlafeafunsieaiiendeguamussineeg
Tourism 2) Analyze the factors that drive health tourism forward
nMsvieaieands Annwitaduiituindeunisviondiendequnin
GRELRLL! 3) Assess factors affecting international facility choice
UNIINY 1T

o
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Useiutadeniinanon1saendeenulganuasnInseninglseinea

4) Understand the role of intermediary institutions, policies, and ethical dimensions in
health tourism
iilaunumuesantiusanans ulsune wasiimeaiesssulunsvisndiondsguam
221-308 1) Identify and analyze current interesting issues in the tourism and hospitality industry
Seminar in sryuariineivssduihadlalugnamnssumaesiiswaznisuinislutiagiu
Tourism and | 2) gain insights into real-world experiences, best practices, and industry trends
Hospitality %"U%;ﬁaL%ﬂﬁﬂLﬁ'EJ’Jﬁwizaumszﬂﬂammammﬁ]uﬁa wUFTRTATan wazuuliuves
industry AANUNTIN
fununlu 3) Conduct research on industry-related topics and produce reports
PAEINNTINANT fuunmsideluideiifedosiugramnssunardaviseau
Vieadleuaznng 4) Enhance knowledge and understanding of the tourism and hospitality industry
U313 iduaeeuieutlalugaamnssunsvioadieanasnisuinig
221-407 1) Demonstrate knowledge of aviation safety and emergency procedures:
Flight Attendant wandlifufamnudiuauasndonisdusastunougniau
Operation 2) Acquire customer service skills for in-flight operations
M3YINNUYBY ‘ﬁﬂ‘wzmsu’%miqﬂﬁﬁﬁm%’umiﬂﬁﬁamuuutﬁ%nﬁu
WUNIIUABUTUUY | 3) Master airline-specific policies and procedures
\A30sdu ulsnsuatuneuanzvesdensduvdn
4) Develop skills in teamwork and collaboration
Wansinwgmevieuduiinuaznisyihausmiy
5) Enhance personal grooming and professional presentation
USuunmsguayaiindileiaznisiliaueageiion1in
221-408 1) Gain a comprehensive understanding of life and work on a cruise ship
Cruise vharundlafeafuTinuasmainuuuFednaedisnseungy
Management 2) Explore the history, players, and customers of the cruise industry
N133ANISABUTO d1979U52 TAv09RAaMNTINEAT IRy LazanNANYRIRRAMNTINE A8y
3) Understand regulations and concerns related to safety and security
vhanuilangsuifsuuazdorinaiifeadesiuanuvasniouaznisinwaudasade
4) Develop an awareness of ethical and sustainable practices in the cruise industry
afuenunszningiamdnufiRsutdesssunaranudedulugravnssuiFedisty
221-214 1) Understand the meaning and importance of quality
AN INGIaYTE I

o
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Service Quality

WnlamnamsnguazANUEAYYeIR AN

and Design 2) Develop the skills and knowledge necessary to deliver high-quality service to clients in
AUNTNAZNTT the tourism and hospitality industry.
BONHUUNIT fimuwinuzuazauifiandulunsliuimsifiaunmgungnélugnamnssunisvieaiien
UINT WAEAITUINNG
3) understand the steps involved in implementing quality initiatives, such as setting
quality standards, monitoring performance, collecting and analyzing feedback, and
continuous improvement
dlatumeuiiisatostumaharudnsisudusunnluld wu mafvusmnesgiuamnm
nsmsREBUYsEAYENW NMsTIUTIMaYAlEsiALARLiY LazNsUSUUTseEsiiles
4) Recognize the impacts of service quality on organizations
miwﬁﬂﬁaNaﬂiwmanqmmwu’%m‘iﬁﬁ@iamﬁm
221-344 1) Identify and explain the crisis management concemns in hospitality industry
Crisis srysarasuredennalunmsiamsingalugnainnssunisuing
Management for | 2) Explain crisis management plans and its applications.
Hospitality a5unBuNUNIsInNITIngaLazn U U1y
Industry 3) analyze impacts when failure to satisfy legal obligations
N3IANTINGM Ansesinansenudloliannsoufoimudenniumangmne
dmsu
RANMNTINNIT
UINg
221-467 1) Explore different formats and types of special interest tourism, such as senior tourism,
Special Interest health tourism, gastronomy tourism, solo female travel, leisure and slow tourism,
Tourism adventure tourism, historical tourism, gaming tourism, shopping tourism, religious
miﬁ/imt,ﬁsnmm tourism, film and drama tourism, and their unique characteristics.
auaulafiiey d192995UuUULATUTELANANG Yansvieafisrnuauaulafivay Wy msteudisndmsu
Hat0 msﬁauﬁamﬁaqmmw Msvienfisndeemns miLaummiﬁdLﬁm msviesdieaiie
mswnraukazNseLfiTawuuing nisveafiendwngdy nMsvieniiendeseihmans ns
viouflewardnuagianiy
2) Develop insights into the diverse preferences, tastes, and lifestyles of affinity tourist
groups.
fimunteyadedniferiuanuvey sadon uazlaialndfivarnnansvosn quiinviesiioaiidl
QGHGHIIG
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3)

a)

5)

6)

7)

Understand the motivations and expectations of affinity tourist groups, including
senior travelers, health-conscious individuals, food enthusiasts, solo female travelers,
leisure seekers, adventure enthusiasts, history buffs, gamers, shopaholics, religious
pilgrims, and film and drama enthusiasts.

Leﬁ'ﬂfﬂLLiﬁgﬂﬁ]LLa:ﬁm’mmW’?dsuaﬁﬂfjuﬁfﬂviauﬁmﬁﬁmjué’uﬁuﬁ‘ WU dniAuniegedy qﬂﬂaﬁ

o

Telaguam grureuems dniaunamgeauie famnnisindeu §uureunIsnagyde

e

Fuvoudszhmans dniduin dndeutls UNUANYYNAEUN

Explore the range of activities and experiences offered in various special interest
tourism segments.
dsatmesianssuuazUssaunsaiitiauslunaumsvieaiivamuauaulafivsingg
Understand how to design and curate tailored experiences and activities that cater to
the interests and preferences of specific affinity tourist groups.
iila¥snseenuuuuagzquadnnisuszaunisaluazAanssuiivsulimne fuanualauas
aufianelavesnguiinvieaileifingudiusiany

Develop the skills to identify and evaluate potential market niches and segments
within the affinity tourism landscape.

o 4 '

fimuinwelunmsszyuazussiliudeasngunandisidnen manslundviminisve aiienda
duius

Learn effective marketing and management strategies to attract and cater to different
affinity tourist groups.
Bouinagnsnsnaiauaznisianisiifiussansnmiilefigauazaevaussngulinviondioaiid
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Biographies and works of all program instructors
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Name : SOMSAK NONTAGANOK

Phone no : 089 663 5618

Email address : somsak168@msn.com

Position of Work : Lecturer

Place of Work : International College, Siam University

Educational Background

1978 BBA (Accounting) Thammasat University

1981 Higher Graduate Diploma in Auditing Thammasat University

1987 MS (Accounting) Thammasat University

1999 MBA (Finance) The University of Manchester, UK

2008 CAIA Chartered Alternative Investment

Analyst Association, USA

2010 FRM Global Association of Risk

Professional, USA

TRAINING WITH REFERENCE TO COMPANY DIRECTOR FUNCTIONS

1999 Company Directors Course Singapore Institute of Directors

2015 CGl class 5/2015 Thai Institute of Directors Corporate

Governance for Capital Market

Intermediaries

Research/ Publication:

Farzana, S., Nontaganok, S, & Onkong, T. (2019). Effect of Using Social Media on the
Adaptation of International Students in Thai Universities. In Proceedings of the 1st
International Conference on Economics, Business and Interdisciplinary Studies

ICEBIS (pp. 172-185)




Name : Sumaia Farzana
Present Address : S&S Condominium, 101/1 Sukhumvit Road, Bang Na,
Bangkok — 10260

Phone no : 0910904482

Email address : sumaia.far@siam.edu

Birthday : 26 April 1980

Position of Work : Lecturer

Place of Work : International College, Siam University

Educational Background : 1. (2018 - Present) Doctor of Philosophy (Ph. D) candidate
in Management, International College, National Institute of
Development Administration (ICONIDA), Bangkok, Thailand
2. (2015 - 2017) Master of Business Administration,
International Program (IMBA), Major in Human Resource
Management, Siam University, Bangkok, Thailand
3. (2008 - 2009) Masters of Business Administration (MBA),
Major in Marketing, Southeast University, Dhaka, Bangladesh
4. (1999 - 2001) Bachelors of Social Science (BSS),
Concentration in  Social Science, National University,
Bangladesh

Conference Paper:

Farzana, S., (2022). E-loyalty in Online Shopping: the role of e-satisfaction among the
Bangladeshi Consumer. Proceedings of Business and Interdisciplinary Studies
ICEBIS2022. pp. 134-145 (in press).

Radford, M., & Farzana, S., (2022). A Study Examining Behavioral Factors Impacting Students
Intention to Wear a Helmet Whilst Using a Motorcycle in Bangkok, Thailand.
Proceedings of Business and Interdisciplinary Studies ICEBIS2022. pp. 29-45 (in
press).

Farzana, S., Jayaranjan, M. L. D., & Rahman, S. U. (2021, June). An Empirical Study on E-
book Usage Intention—Perspective of International Students Studying in Thailand. In
18th International Symposium on Management (INSYMA 2021) (pp. 228-234).

Atlantis Press.
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Muradova, O., & Farzana, S. (2021). An Empirical Study on International Student
Satisfaction in Online Learning System in Thailand Universities. Proceedings of
Business and Interdisciplinary Studies ICEBIS2020.

Srimasorn, J., & Farzana, S. (2021). The Impact of COVID-19 on Students’ Satisfaction During
Online Learning-An empirical Study in Thailand. Proceedings of Business and
Interdisciplinary Studies ICEBIS2020.

Farzana, S., & Rahman, S. U. (2019). Online Shopping Intention of International Students in
Thailand: An Empirical Study. In Conference: Third International Workshop on
Entrepreneurship, Electronic and Mobile Business (IWEMB 2019). University of
South-Eastern Norway (USN), Vestfold Campus, Norway. (pp. 161-191).

Rahman, S. U., & Farzana, S. (2019). Role of Parents in Making Children’s Use of Media
Screen Time more Worthwhile. In Conference: Third International Workshop on
Entrepreneurship, Electronic and Mobile Business (IWEMB 2019). University of
South-Eastern Norway (USN), Vestfold Campus, Norway.

Hallerberg, S. A, Jayaranjan, M. L. D., & Farzana, S. (2018, March). Face-to-face is the most
effective media for communication over social media. In 15th International

Symposium on Management (INSYMA 2018) (pp. 1-5). Atlantis Press.
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Name: Dr. Vorakarn Chalermchaikit
Present Address: 88/262 Soi Borom Ratchachonnani 62/4, Salathammasop, Thawi
Watthana District, Bangkok 10170
Birthday: 24 October 1992
Position of Work: Lecturer
Educational background:
1. (2023) Doctor of Philosophy (Ph. D) Hospitality and
Tourism Management, Assumption university, Bangkok,
Thailand
2. (2016) MSc, International Human Resource Management,
ESC Rennes School of Business, Rennes, Frances
3. (2021) BA, French, Ramkhamhaeng University, Nakhon
Pathom, Thailand.
4. (2015) BBA, Hospitality and Tourism Management,
International  College, Mahidol University, Nakhon
Pathom, Thailand.

Conference paper/ Publication:

Chalermchaikit, V. & Cheng, Y.X. (2022). From then to now: A brief history of China’s
outbound tourism market. In J. Wen & M. Kozak (Ed.), Chinese outbound tourist
behaviour. London. Routledge.

Chalermchaikit, V. & Kozak, M. (2022). Inclusive Management Practices and Diversity of
Gender at Five-Star Hotel Businesses. APacCHRIE 2022 Conference on “Creating
Tourism Sustainably in Challenging Times”, 478-486.

Chalermchaikit, V. & Kozak, M. (2021). The practice of triple bottom line in the
sustainability of tourism: A gender perspective. In M. Valeri & V. Katsoni
(Ed.), Gender and tourism (pp.285-300). Bingley. Emerald Publishing Limited.

Chalermchaikit, V. (2021). Gender Im/Balance in the Hospitality Industry: A Case of General
Managers of Five-Star Hotels and Resorts in Thailand. AU Virtual International

Conference on " Entrepreneurship & Sustainability in Digital Era" Under the Theme
of "Challenges of Organizational & Business Management in Dynamic Digital

Dimension”, 1(1), 126-133. With ‘“The Best Paper Presentation Award’.
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Christina, T.C., Chalermchaikit, V., Cheng, Y.X. & La, A. (2020). Neolocalism and
transportation: Biocultural conservation of the Saen Saeb Klong in Bangkok. In. L.J.
Ingram, S.L. Slocum &, C. Cavaliere (Ed.), Neolocalism & tourism (pp.164-184).
Oxford. Goodfellow Publishers.
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Name: Dr. Khwanchol Kampan, PhD
Phone Number: 065-919-9726
Email Address: Khwanchol.kam@siam.edu
Position of Work: Lecturer
Educational background (details with years):
Doctoral Degree: Doctor of Philosophy in Agribusiness Management, Asian Institute of
Technology, Thailand (2023)
Master Degree: Master of Business Administration (specialize in strategy), Asian
Institute of Technology, Thailand (2017)
Bachelor Degree: Bachelor of Arts in English (Minor in Business Administration),
Bangkok University, Thailand (2015)
High School: Colégio Ressurreicao Santa Maria, SP, Brazil (2010)
Conference paper/ Publication
Kampan, K. (2022). Exploring Analysis of Factors Influencing Strategic Planning for
Agribusinesses in Thailand. Paper presented at the International Conference
on Economics, Business and Interdisciplinary Studies (ICEBIS) 2022, Siam
University, Bangkok, Thailand.
Kampan, K., & Hlaithong, K. (2022). Review on Students Engagement: The Factor
Influencing Online Learning. Paper presented at the International
Conference on Economics, Business and Interdisciplinary Studies (ICEBIS)
2021, Siam University, Bangkok, Thailand.
Hossain, S., Uddin, K., & Kampan, K., (2019). Significance of E-wallet Payment on
Thailand Cashless Society: A Case Study on Rabbit LINE Pay. Business and
Interdisciplinary Studies ICEBIS 2019, Siam University, Bangkok, Thailand.
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Name: Sabbir Hossain
Present Address: The President Sathon-Ratchaphruek 2. Petchkasem Rd, Pak Khlong Phasi
Charoen, Phasi Charoen, Bangkok 10160.
Phone Number: +66882435174
Email Address: Sabbir.hos@siam.edu
Birthday: 15/12/1992
Position of Work: Lecturer
Educational background:
2018-19: National Institute of Development Administration (NIDA), M.B.A
Major: Marketing Management
2010-14: Siam University, B.B.A

Major: International Business Management.

Conference paper/ Publication:

Hossain, S., Uddin, K., &, Kampan, K., (2019). Significance of E-wallet Payment on
Thailand Cashless Society: A Case Study on Rabbit LINE Pay. Business and
Interdisciplinary Studies ICEBIS 2019, Siam University, Bangkok, Thailand.

Hossain, S, Rauniyar, A., & Shrestha, S., (2021). Preference of digital over traditional
payment system in Thailand. Business and Interdisciplinary Studies ICEBIS
2021, Siam University, Bangkok, Thailand.

Hossain, S., (2022). Cashless payment acceptance among consumers in Thailand: A

case study on Digital Wallets. Business and Interdisciplinary Studies ICEBIS 2022,
Siam University, Bangkok, Thailand.
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