UMNINYIRYEYY
NANGATUINITTINAU AN
#19138IN133ANT5UELN1TUTENAUNNT

(nangasusulge w.. 2567)

AME/NIATYT : AMEUINITEINT N1AIYINTTIANTTUAENSUTENOUANT

e 1 Yayanialy

1. swauasdendngns
SWANANgAS:
melng: NANGATUIMNTTINAVUNR 819179 INSIANTITUATANTUTZNBUNNS
AM¥199NgE:  Bachelor of Business Administration Program in Management and

Entrepreneurship

2.30U3an
A ne: UIMIEINATUAR (N5IANSUAZNITUTENBUNNST)
AW9aNaY:  Bachelor of Business Administration (Management and
Entrepreneurship)
dnwsgoUTeyn (wlne) :  Us.u. (NMsinnsiazn1suszneaunis)

a

dnwstaUTygy (Nw1dangw) : B.B.A. (Management and Entrepreneurship)
3. 3yen (§1d) -

4. JULUUYDIVANGAS

4.1 3Uuuy
L] wdngnsuSaans (aiie) M wéngas3aan3
L] nénamsusayaln L] néngmsusayaynion

L] nénamsanutSaa (550) oo




4.2 dssnn

M wénamsmsdvins L] wdngmsmadwn@n/didinns

4.3 pwinld
L] wdngnsdnnisanuwiduntwlve
L] wéngnsdnnisfnunduntunsinadssimne (S5ya). .
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wangnsiansAnvilumwilnenazarwiinaseme (M1e18angursen1wIdv)

4.4 JuinAnen
(% L1
L] Suiamnzdndnwilve
U U = 1
L] Suiawnzdn@nwisnsssme (53y) ......

V] suvisin@nwnineuaztn@nessuseme

4.5 AusuianunilguNIgUen /aa10udu (52Y)
Jundngesianizuninendeiidnnisfnulaenss
4.6 M3lFUSeywngasan1sine
M i3y iitesanviivifien
1 WS ayeyrsnnnin 1 @i (m3vSaan)

[ USeyarsrufivanntiu



3. Naﬁwﬁnﬂilﬁ&luiﬁamﬁngm (Program Learning Outcomes: PLOs)
PLO 1 Mduunfanisusmsgsiatumsvinumudmvingvesiuegwianusuiageuse
VTN warmIUUSUNVBY ESG (Environment, Social, Governance)
PLO 2 ﬁWLLmuqiﬁaﬁmaU%'ULﬂmmﬂmiﬁwmﬁé'@u (Sustainable Development Goals)
Tngldiadosioniesnsuimsssiaadel

I3

PLO 3 Jwnsienideyaansaume (Data Analytics) Lﬁ@aéfw,l,aﬂ%ﬁzyﬁmﬂizﬁwg (Artificial
Intelligence) Tusugsna
PLO 4 HeansliegrammnzanmuuIunuesey
PLO 5 a¥ugsislugUuuuseulatsesswlauiimusuiinveusedany
PLO 6 WaueguiuuNsasanmdnualuay Sausssuesdmsinudedidnnseindfimnzaniv
Adldulddudunglusazneuen

PLO 7 uanqunuinvasnMgfinlliseusnasndin vsmsiuanuiewidaymaiglussdng

nadwsn1s3suivesuIndvAneiialy (General Education Learning Outcomes: GELOS)
uwninedvaeuliianmdngnsmeindnwiily lnedeugnssunmstaumdngn v
@iy iludFuiinveu Smdngasmnainfnwiludldsuniseydileaniuninedy
Tnendngnsudmsgsiatiudin avivnsdanisuazmsusznouns Iussyludumilaemdngns
Tumnednfnwiily waslinadwsnsSeudmnaivdnitily il
1. m'mi (Knowledge)
GELO 1.1 anunsauszgndanudidnduiiensmsedinludsauiiuaouuas
GELO 1.2 annsauszgndanudiunisuimsianmsifieainsdansidu
AUsENIUNTS
2. vinwy (Skills)
GELO 2.1 TdiFoud amnsaumamenuilsishenueaiionsiSeuinasndin
GELO 2.2 #vinwelunsldimaluladfdvialunisuaimn Iesedt wazdnaustoya
GELO 2.3 annsadeansiaglinwsanguuaznwdulsignioamnzandiv
anuN150l
3. 9385334 (Ethics)
Y <=

GELO 3.1 Ianu@adng dseleuivy kazA1tauna

GELO 3.2 uansngAnssunmsidunaiiiesnin danusuinveusedny



4. 5ﬂ1ﬂm$qﬂﬂa (Character)
=3 = =3 1 91& Sld' [ [
GELO 4.1 LLﬁWQ@@ﬂZ‘IQﬂ?W@JL‘Vm@ﬂLWUI”UW@Q@ULL&3Lﬂ'ﬁWQV]ﬂJ']"ﬂ']ﬂaﬂﬂiJLLag'NlJ‘Llﬁiill

7 bANF19IUY
GELO 4.2 YSusilimiununsiasuwlasuaddand 30 @saumd wazwalulagnava

GELO 4.3 f3nanudugusznaunis

3. Taseafrevdngns 518991 wasmiqena

3.1 laseadrandngns

IMUUNUIAATIUARDANANEAT 123 wuqenn
(1) vundvdnenialy 27 v
(2) UANIBNANE 90 %i2wAn
2.1 AU 54 R8N
2.2 AN 36 MUIYNA
- NENIVITNANIE 27 mihefin
- NENIYAWERN 9 viidein
6 WUYNA

(3) NUMIVNABNLES

3.2 g uasluga
nsnmuasiaUszIndv lundngasuinsgsiatadin a1913vIn1sdanisuaznis

[

Usgnaunis Uesdl

[

natwuasaUszaimlundngasudmsgshatudn
o Amuasialuga
- fndNWYI BUS vangie AMEUIMNSEING
- fRENET MAE mingie a1n3unnsdnniskagnsusenauns
- feundaidnys naneds wuiiiuluga
® MVUATHATIEIV | ANUVINBVRITAARUAY 3 AILsN
103 mneds nguinAnyvily
117 ynefa  nguinAnwivhlufidansFounsaeudunndngy
130 vanegds  nauivwnu

131 wnwnede ngudwnnsdngd



132 vaneie NEuIINSRULAZNTAMY

133 wanele  NguAvINIAane

134 wanele  AgudvIMsinnsiagnsusenaung
135 vneie NauInINsInNsgsnaseniIayseme

- HAY 3 FIVRY UUNEDS  LAYNINUSILIVT

(1) nundyAnwInaly
1. FwUnEin lideundn 27 wiefia
2. NGNIVT 3 NG WL umUNaaNSINSISEuIvemIIA IR AnwIM i uarAnE Nl

a o o = a v a 1 a g IQ’I
WANIEFuAIUA  LaeisedvdeRulsey 18 wuein Al

N NRUATYILAZNITADEANT 6 niein
J o qa d‘ 1 a
U NFUNIMTITIALUARITIUN 21 6 mhgin
' @ v = & A
. ngumsilugusgneumsiiieaudadu 6 mhgin

eivnden awnsadeniseuainngdlanld dnlivesndn 9 miedn

3. 3187391
3.1 mj:m'mmazn'ﬁ?iaa'ﬁ
3.1.1 3ndedu  WiSsusredvseluil 6 wiqgnn

*103-111 AmSanguitug 3(2-2-5)
English Fundamentals

103-112 nsdeansnwdanguludinusesi iy 3(2-2-5)
English Communication in Everyday Life

103-113 m‘mﬁqm:]wl,ﬁamﬁﬁﬂmwm‘iﬁma'ﬁ 3(2-2-5)
English for Academic Study

[

% o ¢ Aa o ¢ al a v o 1y = a &
1) UﬂﬂﬂUWWNNaﬁ@UﬂqU'}@Qﬂq‘@(ﬂ"lllLﬂm%mﬂ%?ﬁ]mﬁqaﬂﬂqﬁuﬂ Iwa\ingUBULiﬂu@Nu

103-112 Msavasn I wdanguwludinuseaniu

103-113 AWIBINGUNBNITANYINIGIYINIG

[

2) tnAnwnlifinaaauizn1wsingumunaRnuIng1deivug Iiameieuseunil

103-111 MwdInguiugIu

103-112 Msavasn I wdanguwludinuseaniu



3.1.2 Aya9n
103-114

103-121

103-122

103-123

103-131

103-141

103-151

mMwdanguiienisiiaueuuuiean 3(2-2-5)
English for Professional Presentation

mwilneifienisdeans 3(2-2-5)
Thai Language for Communication

mwilveiiionisinaue 3(2-2-5)
Thai Language for Presentation

mmimmﬁaﬁmzﬂaumi 3(2-2-5)
Thai Language for Entrepreneurs
Mwduiionsieanstudinusediiu 3(2-2-5)
Chinese for Daily Communication

A uluTindsedriu 3(2-2-5)
Daily Life Japanese

nsWeulAnARuNInaTdnTUnNAL 3(2-2-5)

Computer Coding for Everyone

3.2 NGUN1IANTITINUANITIEN 21

3.2.1 J909eU  Wissusteivseluil 6 WU

103-201

103-202

3.2.2 Aya9n
103-203

103-204

103-205

103-206

103-207

'
aa v o o a

inweAIadniuAnITIun 21 3(2-2-5)
Digital Literacy for 21st Century
NMTATEdeYaLaznIsEuIveLATWRNSWowWY  3(2-2-5)

Introduction to Data Analytics and Machine Learning

anulunadioddudsrulneuazdenulan 3(3-0-6)
Civic Literacy in Thai and Global Context
LywdLITUSLaENILIYAGNAIN 3(3-0-6)
Human Relations and Personality Development

e luTInUszariu 3(3-0-6)
Psychology in Daily Life

21NT NTYUAFVNIN UATNITBBNANINY 3(2-2-5)
Diet, Health Care and Exercise

a5ATlUTIRUTEINTU 3(3-0-6)



103-208

103-209

103-210

103-211

Chemicals in Daily Life

AUAAERSLaYEDA UTINUTZIIU 3(3-0-6)
Mathematics and Statistics in Daily Life
RauzuazaunTiiiogunIonuieTin 3(3-0-6)
Art and Music Appreciation

Houlnelagdmssdluaeiu 3(3-0-6)
Thai Appreciation and Unseen in Siam

loaz @ud uagAauzn1saiudie 3(2-2-5)

Yoga, Meditation and Art of Living

3.3 ngunsilugusznaunisiiendnudeu

3.3.1 Ay TASsusedvsiolul 6 wheda
103-301 NaNUSYY 1R BATYFNINDLNE NN TR EY 3(3-0-6)

103-302

3.3.2 A¥a9n

103-303

103-304

103-305

103-306

103-307

103-308

Sufficiency Economy Philosophy for Sustainable Development
nseanLUUMIARileaisuinnssuLasgsAa vl 3(2-2-5)

Design Thinking for Creating Innovation and Startup

NISUTMIINITRUDENYVIEYRAA 3(3-0-6)
Smart Money Management

UalanyuunasnsseuinIuans sy 3(2-2-5)
Community Explorer and Service Learning
weluladddenfiensiaundidedu 3(3-0-6)
Green Technology for Sustainable Development
Sumefiinvesasimduazmaluladdaaiozdmiunnau  3(2-2-5)
Internet of Things and Smart Technology for Everyone
Weweaaiiiinfiennudiy 3(2-2-5)
Living Lab for Campus Sustainability

NNTONEANLTNAT1NETIA 3(2-2-5)

Creative Photography



3.4 endnemaly @EwiunguiFeuiidanisizounisaoulasldniundengy)
3.4.1 T,mg]a 1 aus3aULNINn1Y (Language Competency) 9  weAn
117-402 AYIBINGUTIVING 3(2-2-5)
English for Academic Purposes
117-402 mmé’mqwﬁy’uqq 3(2-2-5)
Advanced English
117-403 AMwanguiieInTn 3(2-2-5)

English for Professional Purposes

NIUTNANYIALULAKIUNINAFD UM NI ALTIOUSININTBINO BUaD THaeNT e vINwduY

I 3 MUIAA NUNITIBY 518787 117-402 N8N TINS5 (English for Academic

Purposes) laun

117-191 Ml 1 3(2-2-5)
Thai Languagel

117-192 nwlng 2 3(2-2-5)
Thai Language2

117-151 AU 1 3(2-2-5)
Chinese 1

117-152 AU 2 3(2-2-5)
Chinese 2

117-161 A 1 3(2-2-5)
Japanese 1

117-162 AU 2 3(2-2-5)
Japanese 2

117-181 ANUNING 1 3(2-2-5)
Korean 1

117-182 ANWUNING 2 3(2-2-5)
Korean 2

117-171 A Saaa 1 3(2-2-5)

French 1



117-172 mwm%’qma 2

French 2
117-305 Ml 1
Spanish 1
117-306 Mgy 2
Spanish 2
3.4.2 1198 2 ausIOULNeAa (Digital Literacy) 9
117-501 Wingegmsldaeuiametdmiunsiieuinaontin

Computer Skills for Independent Lifelong
Learning
117-502 nMsUszduaIosiondva
Evaluation of Digital Tools
117-403 s Teteyanazdyguseivg

Data Analytics and Artificial Intelligence

3.4.3 Tuga 3 AnanduifUsznouns winnssu uaza iy 9
(Entrepreneurship, Innovation and Sustainability Literacy)
117-601 nsisuduAMuiuLazAILAR
Dream and Idea Generation
117-602 MsAnseeniUULaENagNETSBu
Design Thinking and Sustainable Strategy
117-603 LU AlLAATIAALAENITUIMNTIASINAS

Business Model Canvas and Project Management

3(2-2-5)

3(2-2-5)

3(2-2-5)

PUIYAR

3(3-0-6)

3(3-0-6)

3(2-2-5)

PUILAR

3(3-0-6)

3(3-0-6)

3(3-0-6)



(2) wuRIBNANIE 90 %A
(2.1) Fvwnu (6 luga 54 viaefin)
Taipa BUS-1 Walangsna
(Module BUS-1 General Business Foundation)
131-106  msvaTtugy
(Principles of Accounting)
133-202  #8NN1IAAN
(Principles of Marketing)
135-101  msuimsdsvaunisaleuiiiogsialan

(Human Experience Management for Global Business)

luga BUS-2 malulagn1stiuuaznsisy®

(Module BUS-2 Financial and Accounting Technology)

130-104 megmam‘lﬁamﬁmmiqiﬁa
(Economics for Business Management)
130-303  N19A1EINT
(Taxation)
132-203  nsRugshauaznisawmulunainu

(Corporate Finance and Capital Market Investment)

Tuga BUS-3 Adviansnudnaiududmiugsng

(Module BUS-3 Digital Transformation for Business)

130-218  adf Mylaszviteyatavdyauseivgdmsugsie
(Statistics, Data Analytics and Al for Business)
133-203  MIRAIAAIYIALATNITATIUNUANTLA
(Digital Marketing and Data Visualization)
134-304  msusnsiasaslugamavia

(Project Management in Digital Age)

9 wulenm  Usenaunig

3(3-0-6)

3(3-0-6)

3(3-0-6)

9 uulenn Usznaunie
3(3-0-6)

3(3-0-6)

3(3-0-6)

9 wulein  Usznaumie

3(3-0-6)

3(3-0-6)

3(3-0-6)



Tuga BUS-4 8AMNLIAR8NN195I1R

(Module Bus-4 Business Environment)

130-108  msAnliuaukaznsInnsilgauniu
(Operations and Supply Chain Management)
130-302  ALWNNEEINa
(Business Law)
130-405  MIIANISTINALNS

(Strategic Management)

Taipa BUS-5 n1sUsenaunsuazadudtu

(Module BUS-5 Entrepreneurship and Sustainability)

130-208 MsUsznaUNShazuInngIy
(Entrepreneurship and Innovation)
130-310 ﬂ'ﬁL'ﬁl’lL%IEN ﬂ?i%@ﬁ’]iﬁjﬁ"\]LL@%ﬂWiLﬁ]iﬁ]’Wi@i@ﬁ
(Storytelling, Business Communication and Negotiation)
130311 msdamaiiternudsdu

(Management for Sustainability)

Tuga BUS-6 Uszaumsaldvndnniauinisgsna

(Module BUS-6 Cooperative Education and Work Experiences)

130-309  NSANYAANIZATUNINITUIINTTIND
(Special Topics in Business Administration)
130-490  Le3eNaAnAIANY
(Cooperative Education Preparation)
130-491  @ufiafne

(Cooperative Education)

9 wuenn  Usenaunie
3(3-0-6)

3(3-0-6)

3(3-0-6)

9 wulein  Usznaumie
3(3-0-6)

3(3-0-6)

3(3-0-6)

9 wulein  Usznaumie
3(3-0-6)

1(1-0-2)

5(0-30-0)



(2.2) v nane 4134@&1 36 %UwNN  USznaumiy
NEUAIYITNANE 3luga 27 wledn
a: =y =

nHUIYIFWLEDN 9  wihee
nguvBnianie 3 Tuga 27 wilein
Tuga MAE-1 MsinnsAuLasnuNyudluganlva
(Module MAE-1 People and Human Capital Management in Digital Age)
9 wudein  UszNaunieY
134-222  M15IANTITUATNITHAILUNYYE 3(3-0-6)
(Human Capital Management and Development)
134-223  gavlwiswoundndudmiunsinnsvuayyd 3(3-0-6)
(Software Applications for Human Capital)
134-404  NOMUIBUINIURATEIITUAUNUS 3(3-0-6)

(Labor Laws and Labor Relations)

Tupa MAE-2 n15UsEnaunsidanagnsuazuinnssy
(Module MAE-2 Strategic Entrepreneurship and Innovation)
9 wdawin Usznaunle
134-310  angFidwmsugusEnauns 3(3-0-6)
(Leadership for Entrepreneurs)
134-323 mS‘Ui%ﬂEJ‘Uﬂ’]ﬁl,ﬁ'/ﬂ\l"e]ﬂ’l’mgfﬂgmLazﬁﬁﬁﬂLﬁaﬁﬂﬂu 3(3-0-6)
(Entrepreneurship for Sustainability and Social Enterprise)
134-343  msdansgsiawnsuled 3(3-0-6)

(Franchise Management)

Tupa MAE-3 WoAN3suasAnIs
(Module MAE-3 Organizational Behavior)
9 wilein  Usznaunie
134-309  N159ANTSALIURE 100N 3(3-0-6)
(Professional Team Management)
136-311  nsAeasuarad i musTsLeInng 3(3-0-6)
(Communication and Organizational Culture)
134-333  n1sdansaansakasiautinyelugafiva 3(3-0-6)

(Talent Management in Digital Age)



1A S = 1 a

nguIvANEen 9 viaedina
Tdnfnwdeniseuannguivdndentundngnsauluganeluil uay/ e awnsaiden
SHUIMNNUIATVUANILVBINNNENANTIUININGGBa81N 5 0a010unISANIdUN LIS UAIY

ALYV INENGNT

Tuga MAE-4 n15u3msasAnisadle g
(Module MAE-4 Modern Organization Management)
9 wiulein  Usznaudie
134-401  AFINUNULAZNITAIUANNNAITIANTT 3(3-0-6)
(Managerial Planning and Control)
134-416  \n3esilouazimadianisdanisaselvs 3(3-0-6)
(Modern Management Tools and Techniques)
134-335  A159ANNSTINIARINE 3(3-0-6)

(Digital Business Management)

Iu@a MAE-5 %'Utﬂﬁlaum'mL‘td]‘uLﬁﬂ‘ﬂax‘iaaﬁ‘mi@’hﬂﬂﬁiﬁﬁumw%'wmnimwé
(Module MAE-5 Driving Organizational Excellence through Human Resource
Development)
9 wilein  Usznaudie
134-324  MFATIN LATARERNNINEINTUY LY 3(3-0-6)
(Human Resource Recruitment and Selection)
134-325  ANSUTTHAIIULALAINDULNY 3(3-0-6)
(Performance and Compensation Management)
134-332  NISWAIUIDITN 3(3-0-6)

(Career Development)



Tuga MAE-6 Usiwizgiusznaunmsganudisauaziivla
(Module MAE-6 Business Incubator: Cultivating Skills for Success and Growth)
9 wihein  Usznauniy

134-312  vinwgdwiutingsnaileedn 3(3-0-6)
(Professional Business Skills)

134-331  @UuUINI9NITIAN1T N15UTENaUNIT wasuinnssuy 3(3-0-6)
(Seminar in Management, Entrepreneurship and Innovation)

134-334  ns5le Al Tunsdanasasielul 3(3-0-6)
(Utilizing Al in Modern Management)

Taipa MAE-7 n15U52nauni13gsnaniige
(Module MAE-7 Entrepreneurship for Rising Star Business)
9 wdawnn Usznaunlg

134-337  A139ANNTTINVGUAIN ANULLATHEIRY 3(3-0-6)
(Management of Health, Beauty and Elderly Business)

134-338 ms%’mmaqaﬁammmazwﬁfaaﬁu 3(3-0-6)
(Food and Beverage Business Management)

134-342  n13IANTVINWeLALEINAAYD 3(3-0-6)
(Green Skills and Green Business Management)

3 TEendy q vasEvIMnITIaNuasn1sUTENaUNS saluil

134-201  #8NAIINAIT 3(3-0-6)
(Principles of Management)

134-326  n1sAAN1TITIuLiBLazANUasnnslun1ineu 3(3-0-6)
(Occupational Health and Safety Management)

136336 neawwIUuRdmnududdlunisuszneunis 3(3-0-6)
(Entrepreneurship Best Practice)

134-339  A159ANTS3INIATBUATT 3(3-0-6)
(Family Business Management)

134-340  MIMUNALIUYUEUTUGINY 3(3-0-6)
(Entrepreneurial Venture Funding)

134-341  A15USENBUNTTINIYUYY 3(3-0-6)

(Community Business Operations)



134-405  NISUSMNSANUTALEIDE198519855A
(Creative Conflict Management)
130-421  nsUsEnUMSIiedan
(Social Entrepreneurship)
(3) NUINIVADNLES 6 WU

a a a

3(3-0-6)

3(3-0-6)

& = a PN Y ) & o
La@ﬂLiEJUTWEJ'?U'ﬂﬂIWVlLU@?‘@UIU?%@UUiﬁUWEU'Wﬁ UNNMINYIAYAYUN LaL/1199 dn1UU
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Iasuauiiureunnuangms

1. WHUNISANE

?

NANGATUINITTINIUUAA e191391N159AN1sUazN1sUIENaUNIS wangns 4 U

U 1 aneamsAnuil 1
SWeIY Foiun wqenn
103-111 mmé’mqmﬁugm 3
130 103-112 Msdeasniudanguludinlsed i
(NSUANAADUNI B SINGUASWUURIULN Q)
GE nguntenuaznisaeans (Guil 1)
103-201 | inweAdviadmiuanissed 21 3
GE ngun1sassdinluanassudl 21 (Guail 1)
103-301 | nénufvgveaassgianelieaionsimun gy 3
GE ngumsidugfusznaumsiiteanudsdiy Gl 1)
Tapa BUS-1 1Walangsna
(Module BUS-1 General Business Foundation)
131-106 | MsdayTus 3
133-202 | anN1IRAIA 3
135-101 | msumsuszaunsainuiiogsialan 3
394 18




N 1 aransanen 2

WY Fo3vn wiaenn
103-112 | nMsdeasnmwdanguludinuszsiiu 3
ynaeURIULNaeiTuAnedeimun TiasSou
103-113 udanguiiensinymdvnis
GE ngun1wuaznisiaans (3unil 2)
103-202 | meleswideyauarnisSeuiveneiosinniesdu 3
GE ngun1sassdinluanassuil 21 Gyl 2)
103-302 | MseenuuuMsAnLileaisuinnssuuazgsnall 3
GE nEjumw‘fluﬁﬁﬂszﬂmmmﬁammé‘i’aﬁu (il 2)
Tapa BUS-2 malulagnsituuaznisuey®
(Module BUS-2 Financial and Accounting Technology)
130-104 | isugrandiilenisdnnisgsna 3
130-303 | N15N1¥91N3 3
132-203 | n1sRugsnakaznisamulunalanu 3
394 18
U 2 mensAnedl 1
WY Fa3un wiqenn
Fpdnuvhluideonivd 1 3
AAniluidenivi 2 3
Afnwiluidensai 3 3
Tuga BUS-3 Advianstudweidudmiugsna
(Module BUS-3 Digital Transformation for Business)
130-218 | @i mMyhnszviveyauazlyaiUssAvgdmiugsia 3
133-203 | N3AQIARATIAKALNITAS LKL NTBYA 3
134-304 | N15UIMSIATINTEARTIEA 3
394 18




I 2 aransanen 2

SWERY V23U i2efin
Tapa BUS-4 8AINULIAR0NN1NTIAR
(Module BUS-4 Business Environment)
130-108 | MsAdunuuazn1sInNITIelgaunIu 3
130-302 | NWUNETINT 3
130-405 | N3IANSTINAENT 3
Tuga MAE-1 msiansaunasnunyudlugaadva
(Module MAE-1 People and Human Capital in a Digital Age)
134-222 | N153ANTSAENI TR UNYYE 3
130-223 | goviurfueundiadudmiunsdnnisusywd 3
134-404 | NOWUNEHINIUKAL L IIUFUNUS 3
59 18
Ui 3 anemsAnuil 1
WY Fa3un qgnn
Tuga BUS-5 n1sUsznauntsuazaduiiady
(Module BUS-5 Entrepreneurship and Sustainability)
130-208 | N15UsENaUNISHATUINNTTY 3
130-310 | maiddes nsdeansgsnlaznITaTIresed 3
130-311 | msdansiitenndsdu 3
Tuga MAE-2 n15U52naun1siBanagnsuazuinnssy
(Module MAE-2 Strategic Entrepreneurship and Innovation)
134-310 | anzghdmTugusenaunis 3
130-323 | msusznoumsifiernudsdulargsiaiiiodsas 3
134-343 | n133nn1sgsnawnisulyd 3

LY

18




W 3 aamsdnendi 2
SHEIY Fodw wuwin
Taga MAE-3 WeAnsssadAnIs
(Module MAE-3 Organizational Behavior)
134-309 | ANI9ANTTINIUDE1BBITN 3
134-311 | mMsdeansuazadielmusssueadnng 3
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NEUNWIUAZNTHRENS

*103-111  nw1danquivugiy 3(2-2-5)

English Fundamentals

nssudemuiidunazdie mstinldmimiuazduuiiugulunisaunun nsv
muAuuzdl A lateyalulaivan WWsunsy wazlusdas msairnfuazyselensgiadingly
nudeu nMsesutsnueardindszsniu madudomudun nslnasoeulay nsiidiusa
agnaudedulunsanuuagnaumay nmsfidusinlunsaunnluiiderilidudou

Reading short and simple texts; practicing basic vocabulary and expressions in
conversations; following instructions; comprehension of information in advertisements,
programs, and brochures; creating simple phrases and sentences in written work; describing

oneself and one's daily life; writing short texts; making online posts; active participation in

asking and answering questions; engaging in conversations on non-complex topics.

103-112 nsapasnensenguludinusesniu 3(2-2-5)
English Communication in Everyday Life
msdeansednaiulaluaounmsaifidivualy nswanasuanudeiu nsaiuwas

nevmaluidefiduiay nsfidusulunmsaununiiisidesiuanuaulawazaiuindn ns

oS UNELAT TN ms?%amiﬁ'uﬁ‘ﬁlu LU NSVOANUTILNED Nstauakue waznsUfURnmA LU
msdewannelinauiienisieans msldunanesuseulatifienisieas

Confident communication in predetermined situations; opinion exchange;
asking and answering questions on familiar topics; engagement in conversations related to
interests and professional field; giving explanations and clarifications; communication with

others (e.g, asking for help, making suggestions, and following instructions); writing

correspondence for communication; utilization of online platforms for communication.



103-113 mmé’aﬂqmﬁ'amiﬁnmmﬁ%ﬂmi 3(2-2-5)

English for Academic Study

ﬂ'ﬁ?lﬂﬁ'ﬂmmmé’mqwﬁ”h 4 Frudien1sdnumadinig msilauazaeumanung
1013 NMsdaueseUInlal nmsvauInglaluniseulazinyenseueeiian Ty
mdwinarlassadausdleafildlunsdeoumadvnis nsdeudentiussnnenag

Practice in four English skills for academic study; listening and responding to
academic questions; oral presentation; improvement of reading comprehension and critical

reading skills; academic vocabulary and sentence structures used in academic writing; writing

different types of paragraphs.

103-114 MEsIngesiianisiauawuuTeanTn 3(2-2-5)

English for Professional Presentation

wann1sue Msidentde Uselea AdouuarduIL nswabuanIun1Taliig 9 n13
wanIANAnILLaYNTEUaBIYINT NSt auen1egIia Nsdunwel

Principles of speaking; selection of words, sentences, conjunctions, and
expressions; speaking in various situations; discussion and academic presentation, business

presentation; job interview.

103-121 aenlneiianisiass 3(2-2-5)

Thai Language for Communication

mwlneifiensdeansluaniunisalineg vinmsldnndeasiigndesitanissuans
WAYEIAT msi’uﬂ‘imﬁuuazmﬁLﬂﬁzﬁmﬁﬂmL%Q‘ﬁﬁQ‘Vi"?aa'mashaﬁ%ﬁma_ylml,l,azﬁﬂLaua
AnwAnruMsnsdsuluguuuuimanzauldogsiiussansam

Thai language for communication in various situations; principles of using the
correct language to communicate, both receiving and sending messages; summarizing and
analyzing messages from listening or reading and presenting ideas through effective speaking

or writing in proper form.



103-122 awlveienisiaue 3(2-2-5)
Thai Language for Presentation
nmslinwinednauedeyaluaniunisalsingg 01 nsdnauetayan1aivinig M3
thiausdoyanisgsia msuansmuAniu Tinseiiariansal madiauedoyaificmnunindede
msdenlivesmensieansegaminyanuasiivssansamdulselevisensfinviuaznisinan
Using Thai language to present information in various situations such as
academic presentation; business presentation; expressing opinion, analysis and criticism;

presentation reliable information by using the right and effective communication channel for

learning and work.

103-123 mMenlneiinegusznaunis 3(2-2-5)
Thai Language for Entrepreneurs
amwlngionsviulugarulsznauns invensdeansniinedusednsnin
warsndusonisiaulussAnsiianisils NIHA A8 waEN1SLY N1FINYINBNAITNITUTEYN
= a A [ (Y] o
MIVLDNAITNNYIVDINUNITN Y
Thai language for work; effective and essential Thai language communication
skills for working in the organization, including listening, speaking, reading and writing, writing

meeting minutes or work-related documents.

103-131 awnIuivenisdeasludiauseaniu 3(2-2-5)

Chinese for Daily Communication

n1sEATNweile wa 81U wazlleu I§n15e1udmdnyinisnentdeaiudu Pinyin
awniunandigndes Tassadrsheansal ddwivszanm 150-300 f1 wagduauiiugiuildly
FinUsedriu unaununduiiug s msgaaunuiinie mswuzdnues nstusagnsld
FUaULARITILIY NMdeuaNaaUTikasFWLaTiAYNG N15UBNIAT WarnSUBnTedeed

Practicing listening, speaking, reading and writing skills; how to read the correct
pinyin phonetic transcription of Mandarin Chinese Pinyin; grammatical structures; vocabulary
of about 150-300 words and basic expressions used in daily life, basic conversations, including
greetings; introducing yourself to others; counting and numbers; inquiring about places and

directions, telling time, and telling names of things.



103-141 amwduludiiauszariu 3(2-2-5)
Daily Life Japanese

& o o

iyt drunu Yausssy uasvinurlunisdedns MsemauuaynsReUDEEY Un
aunuagehelusedud wasusrloaduglasiumdefiannsaussndldluiinysz iy

Vocabulary, expressions, culture and communication skills; asking and
answering short questions; easy conversations/dialogues in short phrases and sentences with

emphasis on daily life topics.

103-151 nsdigulAnmauinnasamiunnau 3(2-2-5)

Computer Coding for Everyone

arudiugrunadeulusunsudenivilnsey iesdeflilun1ndeulusunsuniv
wseu vliavesteyauaziuus msfudoyadinaznisuansuadns msldaudmdammaden nsld
ufdnugy msaeiladdu mslieseiteyauazmsiauedeya

Basic knowledge of programming with Python; IDE tools; data types and
variables; simple input and output; selection statement usage; looping statement usage;

function definition; data collection and presentation.
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103-201 NNYEAINAEMSUARITIEN 21 3(2-2-5)
Digital Literacy for 21 Century
1151 maluladfdawi on1sduduansauma n158 013 LaEN1S3 M UAIS
Wasuwlasumeluladnava ndnmsmsidunadiemana muvasasesuasauma 9305353
warngmnefiisates nsiimeluladunldii ensdanisaieln nisiinsziuagdansng i
ansauma Madeuseny nsdenniediefdvaiidenndestunsyauiieliAnuszansam
Utilizing digital technology for searching information, communication and
keeping up with digital transformation; digital citizenship principles, information security, ethics

and laws involved; applying digital technology for modern management; information analysis

and synthesis; report writing; selecting a collaborative digital tool for efficiency.



103-202 nsiaTeideyauan1sifeuivaniasinsilagsiu 3(2-2-5)

Y

Introduction to Data Analytics and Machine Learning
flugmuvesnsvhenudalud® msiiesgiteyarazniniouivonades iy ns
susdeya Msszyuvaseya msvihanuazeiadeya n1siAT1es nMsdeansteyaliedndaenis
THuavuedn msuansnmiieiisyarliumsdaduls masouiveaniesing indesdlossquaznis
Usvena by msaﬁﬂsﬂaamumﬁcﬂﬁmqmsﬁauim%mﬁa nseftog19veIsti Uy UseAvgiae
ALiin

Introduction to fundamentals of automation; data analytics and machine
learning such as gathering data, identifying data sources; cleaning data; analyzing and
communicating insights with the use of visualizations dashboard to add value to decision

making; machine learning; various tools and applications; discussion on real-world scenarios

of machine learning or examples of generative artificial intelligence applications.

103-203 anudunwadissludsaulneuazdenulan 3(3-0-6)

Civic Literacy in Thai and Global Context

ANIMNIIAININITL0Y Lisugie dia WA TRIUSTTUVRINAUUTLNAALY Usgliu
Yymswaivludsanlan Uszmalneludsanlan anunainateneimusIsunagnIzuIunITNIg
anuAnifuaina anusuinseusediny mﬁwﬁ’]ﬁ%mwaLﬁaqLLaz%’Uﬁmawiaé’mﬂumi@iaﬁm
N151937 mmﬁ’mﬁuﬁ‘iwdwmmL‘flu‘waLﬁaaﬁuamuzﬂﬁﬁwmﬁuaﬂmzmﬂmaiﬁﬂgwmﬂu
FinUszgdnTunazn@nianavesdinulszsrsuley ‘U‘VI‘UW]LLazwﬁﬁﬁ%aaqﬂﬂaiugﬁuzwaLﬁaﬂlmLLaz
wailloslan

Political, economic, social and cultural circumstances of various groups of
countries; contemporary issues of the global society; Thailand in the world society; cultural
diversity and global mindset; social responsibility; civic engagement and social responsibility
against corruption; relationship between citizenship and developmental status of a country
under laws in daily life and international rules of democratic societies; roles and duties of

individual as a Thai and global citizen.



103-204 UYBEFUNUSUAZNITRRIUIYARNAW 3(3-0-6)
Human Relations and Personality Development
MsadnmduiusEnInayAna Msiinmuearddu @iuairsnsiiugaaly

aues AmualmnglunisBounsvinulasmstiyadnamiluangan asnseviensniugdu
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Interpersonal relationship building; knowing oneself and others; enhancing self-
esteem; goal setting for learning and working; appropriate personality and collaborating with

others.

103-205 NN TUTINUTLI1IU 3(3-0-6)

Psychology in Daily Life

[ [y [ 1

WWIAANIARINgINAARY Au1n1Tieeneg n1sius n133dla yadnainuazady
LANAIITENINUARR AINUNAINUANENIUNA BNTNANFIPULALNGANTTUNIFIAY N15TATIEN
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Uduniusseninauana ANUALTLSHA NMsTansauesen anuinunanadnuazn1sU1dn

Major psychological perspectives; human development; perception; motivation;
personality and individual differences; gender diversity; social influences and social behaviors;
transactional analysis; healthy relationship; stress management; mental disorders and

therapies.

103-206 21913 NITQLAFVAIN KAYN1TDBNNIAINY 3(2-2-5)

Diet, Health Care and Exercise

?jﬁumaw’fmi’mmg Inla o1sund wazdsan e1vsharlavuinig mstesiulaznig
UUnlsAnee11s ANUasniBYe90191s aa1nlaguInig NanduaEsNomsuaznIs@enly n1s
ganmAINeiolas s auT TN UBII9Ne Nasuaﬂmiaaﬂfﬁ’ﬁé’ﬂmaﬁﬁﬁaﬁwuma"‘ﬂ‘ui'wma
winnssuewnsiiequnn uazmaluladAdviaiioniseandidanie

Physical, mental, emotional and social well-being; diet and nutrition; nutrition
for prevention and therapy; food safety; nutrition labels; dietary supplement products and
selection; exercise for physical fitness; benefits of exercise on various body systems; digital

technology for exercise.



103-207  @swdludIeuszaniu 3(3-0-6)
Chemicals in Daily Life

aselildluTinuszdtu esusznauvesansiadl a1sniussnvsssusnfuasans
FuaspdfiAsidestudiaUsediu diasiaiosiy ansusauseoms anuvane Jsennuas
miﬂizﬂawaqm%aﬁwma AUYNNY USTLANLazauURAve9815vNAINNaLen miﬂmfﬁ'uuazmmﬁ
Nea1nasLAdl

Chemicals in daily life; chemical components; natural and synthetic chemicals;
water and beverages; food additives; definition, types, and chemical components of cosmetics;

definition, types and properties of cleaning agents; prevention and detoxification.

103-208 ANNANENILATENR LUTINUTTINTU 3(3-0-6)

Mathematics and Statistics in Daily Life

[ '
=] ¥ A

a s aa o Na °o v L4 v a
adlamanswazatflUesiu ol lUldluginusedniu Ingldanugises Lsunada

[ '
U
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Mathematics and basic Statistics in daily life; Geometry; Ratio, Percent,
Function; basic knowledge of statistics; data collection, descriptive statistics, basic probability

for decision making.

103-209 RaUzuazauasiiagunianInwuviadin 3(3-0-6)
Art and Music Appreciation

mnufiRfuguniomans Aavslusuuuuvesaniinenssy 3nsnssu UszRunngsy
windatl uaznieneadad geadedeqvesials usedunalademdmanuials aueudly
Aavy n1sUssidiunuAmMNaunTey AMUFUTUSIENIAaUs auns Auddn Aauvluddnuszdniu
nazpauAmusslunuAaUzuausing q lugusdueiedionsslasdslauazaisquysonmdedin
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Aesthetic knowledge; art in the form of architecture, painting, sculpture, dances
and music; art in major eras; inspiration behind pieces of arts; art appreciation; aesthetic
evaluation; relationship between art, music and life; art in daily life; the value of art as a tool

to sustain the human mind.



103-210 Jeulneuazorassdludeu 3(3-0-6)

Thai Appreciation and Unseen in Siam

Aauzuay Tmusssy vuusssuilenuseinel tendnwalanudulne mmmagﬁﬁmmﬂ
fiflnauiuazinniagiile afeude Adou 38330 wwmnamseying Fuveauaziounsaiudy
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Thai art and culture; custom and traditions; identity of Thainess; admirable and
valuable intellectual heritages; beliefs; values; ways of life; conservation, inheritance and

dissemination of Thainess.

103-211 Toaz du15 wazAauzn1saiudin 3(2-2-5)
Yoga, Meditation and Art of Living
msiinlengduiiugtuiioimunguamneuasinlafia Usslowiveansiinlons Toay

DauzUTzIANeNg 9 nskauratglunsinlony nsessumuniauressnglunsinlony doals

UftRuazdenisseTdlunisiinleny Usanenue msfinaundiielsas indldlunisiisauns Aavznis

M5aTin Ion meanenans uazmsainnuanalriuTindetlugnsliTinenadinmae
Fundamental yoga for developing healthy body and mind; benefits of yoga

practicing; categories of yoga asanas; relaxation for yoga practicing; body preparation before

yoga practicing; recommendations and precautions for yoga practicing; pranayama; meditation
for yoga; meditation asana; art of living such as moderate practice and life balance for happy

living.
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103-301 nanUsvy1vaAsEgNINaLNgLiNan SR Ng @Y 3(3-0-6)
Sufficiency Economy Philosophy for Sustainable Development
naNNITHUIAnLarANd Ay YUYy v LATYgRanaLies nann1sidasnunig
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Principles and significance of the Sufficiency Economy Philosophy (SEP); basic
principles of economics and financial literacy; relationship between SEP, sustainable
development (SD), and sustainable development goals (SDGs); application of SEP for SDGs for
living in contemporary society and for innovating social enterprises by using project-based
learning and case study as well as applying the concept of Circular Economy for SD in

economic, social-cultural, and environmental dimensions.

103-302 n1seanuuUNsAntiNesisuTanssuLazgshalug 3(2-2-5)
Design Thinking for Creating Innovation and Startup
nsadaussduaalabidiseuduuinnsuazUsznounis wwifAn nszuIuNswas

vinwgnseenuuuuIanssAuLUULieaisgsAaluel AnUftRnsmudussneunsuazinausnuiile

Tiudnlaliinamuianissiuyu
Inspiring learners to be innovators and entrepreneurs; concepts, process, and

skills of design thinking for creating innovation prototype for startup; meeting entrepreneurs

and pitching.

103-303 NITUINITNI5EUENYIYRANN 3(3-0-6)
Smart Money Management
nMsdufuiindsgdniu Ansuasvtil Whenemsdu msuimnstudiyana
uinnssumenaiu msamuludsemanagisUszima nsUseiude dudedud msnaunun®
maduiuszneunts nsuimsnesansamu mawseudinewnden wardasnmmiansu
Finance and daily life; right and duty; financial ¢oal; personal financial
management; financial innovation; international and domestic investments; insurance; loan;
tax planning; entrepreneurship; management of investment port; preparation for retirement

and financial independence.



103-304 Walanyuyuuaznsiseuiiuiangsy 3(2-2-5)

Community Explorer and Service Learning
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mM3seusineaiuitigury nsdessiyuruieAumUseiutyniuasiuavianis
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Learning on community context; community analysis to identify issues and
development approaches using collaborative community based approach among learners and
community members; techniques and enhanced skills in approaching community
engagements, community participation, social and life skills, communication; service learning
development and project implementation for preparing to be community researcher and

1ST

developer in variety dimensions of sustainable community development in the 21°" century.
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103-305 waluladfideaionswauniidedu 3(3-0-6)
Green Technology for Sustainable Development
TuwaAsugAagnsiaunidsdu (BCG Economy Model) iWvsnenssiamniidsdy

(Sustainable Development Goals: SDGs) tAfidLden wadludInusydniu n1suseduininsdia

AsueuANI LY NMskBanaznannndilen szuunisdanisdannden meluladavenuaznis

fanauansznudedaundousomeluladaitlml muisjiRnnsduiundeuwaymsinyniu
Economic model for sustainable development (BCG Economy Model);

Sustainable Developments Goals (SDGs); green chemistry; chemistry in everyday life; life cycle

assessment; carbon footprint; green manufacturing and productivity; environmental

management system; clean technology and managing environmental impacts with modern

technology as well as environmental laboratory practices and study visits.



103-306 Sumediiinvesasmninazmaluladsaniozdmiuynay 3(2-2-5)
Internet of Things and Smart Technology for Everyone
ndnnisiugiuvesnaluladsunesidnvesassnd wazanmwindeudadiog

fegvdssnnemnuazmnluindszdriuiiintes naasddlnsdwiauinlnuauaunisidale

wsedldlwiluty wuwedindaning PM25 gunsalmunuasdaior msthaunininelulad

Uszgnidudinuszdriu 1wy mssnwianuvasndesendensasdnszuudunesidaiiamsn

USuudsnshauld wazudaieudensranuifungniumedunesida nmseAuseiisadunsdl

megrnsuszendldauninmalulaglutagdu
Fundamentals of loT technologies and ecosystems; smart appliances examples;

practice in using a smartphone in order to control smart home electrical devices; measuring
pm2.5; controlling smart farming devices; integration of smart technologies into everyday life
such as intrusion detection through IP surveillance cameras; practice configuring an IP
surveillance camera and notifying the intrusion via the Internet; discussion on current smart

technology application cases.

103-307 HownaoshiTInieanus sty 3(2-2-5)

Living Lab for Campus Sustainability
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Principle of living lab and its application for solving problems or improving
buildings and environment in the university campus for sustainability; building an innovative
scalable model for the effective project- based implementation and knowledge transfer;
project management emphasized on designing and developing buildings for sustainably energy

saving.



103-308 NN9ANEANLTIAT19E55A 3(2-2-5)
Creative Photography
mseusludafoanisiasnisuszendunfanguinisaienmiiedeninuvine

ansaufianisaenmuaraiassuanunweeludnuuesiegldmuaudenis s

dadennmiiethlvlflunuesnuuvdeasauanudnaiisassafinngdilfesravngaudie Wy

nsldnmeneiiedeasrinudeseulatl msldnmdieifiodoasnnagsia

Practical learning by applying photographic theory concepts to convey
meaning; performing photography and creatively producing different types of photographic
works as desired, including selecting images to be used in communication design work
according to the planned creative concept in an appropriate manner, such as using
photographs for communication through online media, using photographs for business

communication.

MednAnely (FwiunguiseuiidanisiGounisasulasléniundinge)
117-401  AT¥199NENINIVINTG 3 (2-2-5)

English for Academic Purposes

Anvinwenndinge 4 dudieldlunisidou esdusenevresinvznnusingy n13an
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pAUY N1ssugoninUssAnengg nsilsiaznaudategwazden Bnnisldnwdinguwuudnves
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Practice in four English skills for college studying; craft elements of English
including note-taking during lectures, class discussion and speaking skills about more
complicated topics using discussion strategies; writing different types of paragraph; listening and
responding to detailed questions; practice using native-like English in proper cultural context
and academic skills such as time management, academic integrity and collaborative learning.
Students background level: IELTS 5.0 (or equivalent)
Expected level: IELTS 5.5 (or equivalent)

Note: Students are eligible to exempt this course with minimum IELTS 5.0 (or equivalent)



117-402 mmé’anqwﬁy’uga 3 (2-2-5)
Advanced English
Aniiuzndingudaivinms mshaueluduSeu msguuaznisinudeny
79
Jrmsfinannmanesaanisldmdniiamelumiidou nsinfnegeiinsuyraniiouans
yunpuTININYAeUInUamseluzluuunisidou msaunuildnevsgiindesiaaikazily
sysumilagldlasiadreneidudeunnnty
Practice in English skills for academic purposes; classroom presentation; reading
and interpreting a range of academic texts including jargon in the field of study; practice in
critical thinking to express viewpoints orally or in written form; fluent and spontaneous
verbal interaction with more complicated structures.
Students background level: IELTS 5.5 (or equivalent) /Passed English for Academic
Purposes

Expected level: IELTS 6.0 (or equivalent)

117-403  mwndanguiiiadvadn 3 (2-2-5)
English for Professional Purposes
nsldnudnguiiodndn wu nsdsudeinny Madeusieay nsideuannuig
wazdiua Junouuaziiniaifenunauise nsUszgndldaudndainintuasinuenis
wAteynn s RE1ED TN
Uses of English for professional purposes such as essay writing, report writing,
letter and email writing; writing research paper steps and methodology; application of critical
thinking and problem-solving skills; professional presentation.
Students background level: IELTS 5.5 (or equivalent) / Passed
Advanced English course

Expected level: 6.0 (or equivalent)

m‘ie}'lsw] (Other Languages)
117-191  awlne 1 3 (2-2-5)
Thai Language 1
mmitﬁmé’ulﬁmﬁ’uazum%‘mmwﬂm fuastszloanteinefidulsslov
hensallvedosdu unaununawivglugaunsainieg Tuidnuszsriu indeduiiaulunisld

Mwnenaly Tausssulng Invinvenisilawaznisuaniwiineg



Introduction to Thai sounds system; useful Thai words and sentences; basic Thai
grammar; Thai conversations in various situations in everyday life; special tips for common
Thai language use; Thai culture; practice in Thai listening and speaking skills.

Students background level: New-user / Beginner

Expected level: Basic

117-192  awlne 2 3 (2-2-5)
Thai Language 2
Hnvinwzniwlneiiuunwas msiasginisidnwinelumwaslneg nseduse
W3y
meTausTTLazauAmnsdaLagiouiuuias
Practice in Thai language skills through songs; analysis of Thai language use in
Thai songs; discussions of cultural aspects and social values reflected in songs.
Students background level: Basic / Passed Thai Language 1 or get approval from
lecturer

Expected level: Elementary to Intermediate

117-161  awditlu 1 3(2-2-5)
Japanese 1
Anmstlauagmaganiundiudosiu lnsadsiiugiuiionnudlalunsya mseen
Fes Tassadaiiuguuagadng Bnniseiulssleadion uasnmaidou B5euy’ uay ‘aaneue’ T
Tnssadananiiunag '§ud fugiu
Practice listening and speaking basic Japanese language; pronunciation; basic
structures for oral comprehension and vocabulary; practice reading simple sentences and
‘Hiragana’ and ‘Katakana’ writing in those structures and basic ‘Kanji’.
Students background level: New-user

Expected level: JLPT (N5)



117-162 AUy 2 3(2-2-5)
Japanese 2
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Basic Japanese sentence structures, vocabulary; kanji and 900 expressions and
common words in daily use; practice listening and speaking skills for reporting information;
practice reading and writing short passages.

Students background level: JLPT (N5)
Expected level: JLPT (N4)

117-181 a¥unWa 1 3(2-2-5)
Korean 1
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Practice in Korean pronunciation, basic lexical items used in daily life or Korean
culture in order to develop communication skills; 800 basic daily life vocabulary.
Students background level: New-user

Expected level: TOPIK | - L.1



117-182 AMWUNE 2 3(2-2-5)
Korean 2
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Practice in Korean basic grammatical structures in order to develop
communication skills including listening, speaking, reading, and writing; practice using the
Korean language for daily-life and communication in both formal and in formal situations;
patterns of more complex sentence; 1,500 basic daily life vocabulary
Students background level: TOPIK | - L.1
Expected level: TOPIK | - L.2

117-171  awelFaea 1 3(2-2-5)
French 1
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Practice French listening, speaking, reading and writing in contexts and settings
relating to communication for information exchange and inquiry with a focus on interaction
with others.
Students background level: New-user

Expected level: DELF A1

117-172 anwwSaias 2 3(2-2-5)
French 2

Hnn1sily il E]"]ULLE]%L%’Eluﬂ’l‘w’lBJ%IIQLﬁaLﬁaﬂ’lﬁﬁamﬁLLazLLaﬂLﬂgﬂusﬁjaaﬂmmzﬂ’g’maﬂ
nsuansaNidnlununuazanmuindeniliisadesiuiinyszdriulfogundesuaauaziu
sesumAlunsdeans

Practice French listening, speaking, reading and writing for communication and
exchange of information and ideas; expressing feelings in contexts and settings relating to daily
life with a focus on fluent and natural communication.
Students background level: DELF A1
Expected level: DELF A2



117-151 A1e1u 1 3(2-2-5)
Chinese 1
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Practice in Chinese pronunciation; Chinese characters; grammar and vocabulary
of about 450 words.
Students background level: New-user

Expected level: HSK Level 1

117-152 191U 2 3(2-2-5)
Chinese 2
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Practice in listening, speaking, reading, and writing skills in Chinese, focusing on
enhancing students’ fundamental knowledge of Chinese characters, vocabulary,
pronunciation, and grammar.

Students background level: HSK Level 1
Expected level: HSK Level 2

117-305 aAwsly 1 3(2-2-5)
Spanish 1

Rnvinweiiugiun1sils we srukasdeunwadudmsudiseunldnesou Jnns

Y

o w

uansoonlu¥inuszdriu msaseuauuazlviteya maftaazidlanumnevesnwauiinely
vhdefiduiag

Practice in basic Spanish listening, speaking, reading, and writing for students
with no previous experience; practice in expressions in daily life; inquiring and giving basic
personal information; listening and understanding meanings of spoken Spanish on familiar
topics.
Students background level: Entry-level
Expected level: DELE A1



117-306 A&l 2 3(2-2-5)
Spanish 2
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Practice Spanish listening, speaking, reading and writing; practice using
vocabulary and structures in frequent communication situations in life; direct communicative
exchanges in speaking and writing related to their immediate needs.
Students background level: DELE A1
Expected level: DELE A2

117-501  vinwensldnaunamasdmiugieuinaandin 3(3-0-6)
Computer Skills for Independent Lifelong Learners
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Skills in using the computer to search, learn new things and create things such
as new concept, solution to day-to-day issues or concerns; web browsing; cyber security
awareness; internet etiquettes and ethics; job search strategies and career development;

professional building of online presence.

117-502  nsuszfivasasiionaa 3(3-0-6)
Evaluation of Digital Tools
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Skills in selecting the right digital tool for each work and utilizing the selected

tool; utilizing online storage tools; word processing; spreadsheets; collaboration tools such as



calendars and project management; communication and creators’ tools; personal finance and
e-commerce tools.

<

117-503 msAnszideyauastynyiuseivg 3(3-0-6)
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Data Analytics and Artificial Intelligence
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Data analytics for industry developments; history analysis and development
of future concepts in relevant field; data analytic concepts; application of artificial intelligence

(Al) based tools and data analytic tools as needed.

117-601  nsEuduanuiluLazaN@a 3(3-0-6)
Dream and Idea Generation
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How to think and dream about the future needs of expected professional
industry; trends of the world and human needs for a sustainable life; generation of thinking
process and analysis of possible new needs; basic design and critical thinking concepts;
product prototype and conceptual presentation of idea
117-602 msﬁﬂL%aaanl,wuuazﬂaqms‘ﬁé'ﬂﬁu 3(3-0-6)
Design Thinking and Sustainable Strategy
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How to pick an idea to enable mankind’s sustainability and to generate a
product or service keeping the concepts of sustainability and innovative design; general design

concepts and critical thinking concepts; concepts of life cycle of a product or service; uses of



tools such as Gabi, Simapro or spreadsheet to explain the concepts of life cycle and compare

the impacts of products intended to design; presentation of business idea

117-603  LUUINADIFINILALAITUTNITIATINGG 3(3-0-6)
Business Canvas and Project Management
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Product or service management; production processes and efficient
transportation; concepts of project management such as resource management, finance,
marketing and risk management when running a business; concepts of project management
related to the dream product or service in the venture spirit; concepts of Plan-Do-Check-Act

(PDCA cycle); PCM; Gantt Chart; Business Canvas or other project management software.

(2) wuIRIT AN
ngudvuny (6 laga 54 wiqenia)
Taga BUS-1 Walangsna

(Module BUS-1 General Business Foundation)

131-106  n1svRyTtudu 3(3-0-6)

(Principles of Accounting)
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Ethics of professional accountants; meaning of financial reporting; characteristics and
basic concepts of accounting; accounting equations; accounting cycle; financial statements
and presentation of financial statements; principles and procedures of accounting record;

adjusting entries; worksheet; accounting for service, merchandising and manufacturing



operations; value-added tax accounting; recording process; special journals and control

accounts; use of accounting packages.

133-202  %#aANNIIAAIN 3(3-0-6)
(Principles of Marketing)
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Importance and role of marketing towards economy and society in the digital era;
evolution of marketing and application it in different contexts; understanding customers,
competitors, environment, marketing information; theories of consumer behavior in the
digital era; market segmentation; target group; product positioning; marketing mix of product,

price, place, promotion; digital marketing tool and marketing communication through social

media.

135-101  n1suiunsuszaumsalauiiagsialan 3(3-0-6)
(Human Experience Management for Global Business)
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Meaning, concept and importance of human experience management; factors that
affect human experience, designing, executing and optimizing strategies to improve human's
overall experience; creating positive culture that promotes participation including work

effectiveness, and well-being;, working in organizations under domestic and international

environments that directly affect success of global business.



Taga BUS-2 malulagn1stuuaznsusy®

(Module BUS-2 Financial and Accounting Technology)

130-104 Lﬂi'is}gmam%tﬁamﬁﬂmsqsﬁa 3(3-0-6)
(Business and Managerial Economics)
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Economic theory at both micro and macro level; application of economic theory in
business for demand analysis of goods and services; cost of production; economic profit
and business earnings; price determination in perfect and imperfect competitive markets,
national income; monetary policy and fiscal policy for decision-making in business

investment.

130-303  MsAERINS 3(3-0-6)
(Taxation)
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Definition, objectives and characteristics of taxation; structure of taxation;
classification of tax; principles and procedures of tax collection including personal income
tax, corporate income tax, value added tax, specific business tax, stamp duty, withholding

tax, inheritance tax; responsibilities and ethics in tax payment.

132-203  MsRugInakazn1samulunaInnu 3(3-0-6)
(Corporate Finance and Capital Market Investment)
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Principles, theories and basic knowledge of business finance; basics of financial
market investment; financial ratios; financial planning and forecasting; working capital
management; cash management; account receivable management; inventory management;
fixed and variable cost concept; unit-cost valuation; break-even analysis and profit planning;
time value of money; capital budgeting; short-term and long-term financing; dividend
policies; domestic and international financial systems; financial software application,
establishing savings discipline to foster financial growth; basic concepts of equity
instruments, bonds, mutual funds, and derivatives; investment in equity market and

application of financial technology for wealth management.

Tuga BUS-3 Adviansnudvaiududmiugsng

(Module BUS-3 Digital Transformation for Business)

130-218  @tn MwasizideyauazUgyyiuszhvgdmiugsne 3(3-0-6)
(Statistics, Data Analytics and Al for Business)
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Statistical analysis and its application to business decision with SPSS for Windows:
tests of hypothesis, ANOVA test, simple regression and correlation, multiple regression and
correlation analysis, Index numbers, Time series and forecasting, Chi-square test, quality

control, and decision theory; application of digital technology such as Chatbot for digital

business; Application of Al for business.



133-203  N1IAANAINALALNITATIUNUNNTRYA 3(3-0-6)

(Digital Marketing and Data Visualization)
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Importance of digital marketing; evolution of digital marketing; consumer behavior
in the digital age, targeting customers in digital marketing; digital market segmentation;
digital marketing channels; digital marketing mix strategy; digital marketing planning; digital
marketing tools and strategies; digital marketing communications; data source; database
systems and data structure; data analysis for decision-making, tools and data visualization,

storytelling and presentation.

134-304  msuTmslasanslugaddvia 3(3-0-6)
(Project Management in Digital Age)
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Studies on business problems, business requirements, or important business issues
in digital age; identifying business project topics; collection and analysis of quantitative and

qualitative data; application of management knowledge and tools; lean canvas; project

progress report; writing project reports; project presentation and evaluation.



Tuga BUS-4 8AMNLINR8NN19SITR

(Module BUS-4 Business Environment)

130-108  n1sAiiuauLazN1TIANITISlgaUNIY 3(3-0-6)
(Operations and Supply Chain Management)
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Principles, concepts and theories of operation management; functions and
operations of effective production including product planning, quality control location
selection, production planning and control; forecasting demand, production capacity
planning, prioritization, production scheduling; inventory management; process of raw
materials and products movement from production base to consumer market; designing

processes, operations and supply chains; operations improvement; global supply chains and

production networks; sustainable supply chain management.

130-302  NYUUBFIN 3(3-0-6)

(Business Law)
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Meaning and nature of juristic acts and contracts; laws relating to buying and selling,
hire of property and hire-purchase, loan, guarantee, pledge, mortgage, agency, brokerage,
bill, cheque and other negotiable instruments; laws regarding organization, operation and

liquidation of partnerships, limited companies and public companies; intellectual property

law; labour law; and electronic transaction law.



130-405  A1SIANTTLTINAYNS 3(3-0-6)
(Strategic Management)
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Basic concepts and processes of strategy development; agile strategic planning
covering process from analysis of business environment, vision and mission, determination,

corporate strategy, business strategy, functional strategy, implementation of strategy into

practice effectively and evaluation for sustaining competitive advantage.

Taga BUS-5 n1susenaunsuazadnuddiuy

(Module BUS-5 Entrepreneurship and Sustainability)

130-208  N15UITNBUNISHATUIANTTY 3(3-0-6)
(Entrepreneurship and Innovation)
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Basic concepts of innovation; design thinking process that create innovation through
empathize, define, ideate, prototype and testing; innovation types; entrepreneurship
concepts; features of Small and Medium Enterprises; fundamentals of startup; business
model canvas; lean canvas and full business plan including analysis of business opportunity,

marketing plan, management plan, operation plan, financial plan.

130-310  n1sianiFas MsAeaNIgIAALATANTITIHE TN 3(3-0-6)
(Storytelling, Business Communication and Negotiation)
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Definition techniques; methods; types and elements of storytelling; the importance
of communication; communication styles; business communication; presentations; forms,
channels and techniques of communication; communication and presentation technology;
theory and practice regarding various negotiation strategies; international negotiations, use

of mediators, mediation and resolving various dispute issues.

130-311  nsdanisiieAudsB 3(3-0-6)
(Management for Sustainability)
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Basic concepts of business environment; tools for analyzing business environment;
strategies for business adaptation to changing environments; business ethics; global
sustainability challenges within the framework of the United Nations Sustainable
Development Goals; business strategies and processes used by business organizations to

manage human rights, environmental, and migrant labor issues in order to create sustainable

development in economy sociality, and environment.

Tuga BUS-6 Uszaumsal3sndnmauinisgsia

(Module BUS-6 Cooperative Education and Work Experiences)

130-309  NITANHUAWIZATUNINITUINITIING 3(3-0-6)

(Special Study in Business)
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Exploration and analysis of business issues that are important to the current situation
covering critiquing, analyzing; presenting solutions to problems in project creation or related

research.

130-490  iATBUAVADANY 1(1-0-2)
(Cooperative Education Preparation)
spdnnsUfiRmilunmsheniuesdng mnufidosiulumevhaulussdng wiriuazany
Suilaveu vimuadfvazaslunsiay msthanufudssgadlunsufiaaunsiuniod
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Principles and essential knowledge for working in organization; duties, and

responsibilities; appropriate working attitudes; application of knowledge in the workplace,

business organization.

130-491  @unNaANY 5(0-30-0)
(Cooperative Education)
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Educational program that enables students to integrate classroom learning with
practical experience in or related to their field of study. The co-operative education will

consist of 16 weeks in a workplace.

ngudvIdwani: 3 luga 27 wiaeina
Tuga MAE-1 msdansAuuasnunyedlugafava

(Module MAE-1 People and Human Capital Management in a Digital Age)

134-222  N1SIANITUATNITWAILIUNYBE 3(3-0-6)
(Human Capital Management and Development)
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Concepts of human capital, encompassing job design and analysis, human capital
planning, human capital procurement, human capital development, human capital
retention, and human capital utilization within dynamic corporate landscape, contemporary
concepts of human capital management in the era of digitalization; definition, philosophy,
and concepts of human capital development; techniques, methods, and strategies used in

human resource development within the organization.

134-223 ezl'e)wLL’;%LLmeaLﬂ%uéﬂw§un1§5ﬂnﬁinuqué 3(3-0-6)
(Software Applications for Human Capital)
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Overview of information technology; human resource information system; guidelines
and trends of human resource management technology; incorporating information
technology into strategies for human resource management; data processing process;
human resource management modules; use of fundamental software and applications for

human resource management.

134-404  NYWHIBLIINTULAZUIINUEUN S 3(3-0-6)

(Labor Laws and Labor Relations)
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Background, meaning, and importance of labor laws; important labor laws in
Thailand, such as Civil and Commercial Code, Book Il Title VI, Labor Protection Act, Social

Security Act, Workmen’s Compensation Act, and Act on the Establishment of Labor Courts



and Labor Court Procedure; background, meaning, and importance of labor relations; laws
pertaining to labor relations, such as Labor Relations Act; relations and conflicts between

employers and employees; negotiation; labor dispute and mediation.

Tuga MAE-2 n1susznaumsitanagnsuasuinnssy

(Module MAE-2 Strategic Entrepreneurship and Innovation)

134-310  anedirdmiugusenaunis 3(3-0-6)
(Leadership for Entrepreneurs)
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Concepts and principles of leadership; evolution of leadership theories; leadership
roles and the essential skills of leaders; trends of future leadership; concepts of resilience;
resilience skills; key components of resilience; development of self-awareness and self-

regulation to build emotional resilience.

134-323  M1sUsENRUMSIaAMNEuLATTSNaLNadIAY 3(3-0-6)
(Entrepreneurship for Sustainability and Social Enterprise)
WWIAA ENNTT NSEUIUNTT waswTnNssy Weadanudidulviunesdinis iwsugia deny
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Concepts, principle, process, and innovation for sustainable organization, economy,
society, and environment to enable all stakeholders to live happily together, focusing on
management approaches bringing a balance between profit, people, and planet resulting in
business survival through periods of crises and shifts in the landscape of globalization;

concepts of social enterprise; type of social enterprise; benefit of social enterprise; social

business canvas.



134-343  n1sdanisgsnaunsulyd 3(3-0-6)
(Franchise Management)
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Franchise businesses; types of franchise businesses; advantages and disadvantages
of running a franchise business; rules, conditions, marketing, management, and financing;

business feasibility analysis; processes for creating franchise opportunity.

Tupa MAE-3 WoAn3suasAnis
(Module MAE-3 Organizational Behavior)
134-309  N15AIANISNUUBEINNDDITN 3(3-0-6)
(Professional Team Management)
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Concepts and theories regarding teamwork development; process for developing
highly efficient and productive team; analysis of scope and variables impacting team building

leading to adjustment of self-behavior and comprehension of others’ behavior in the

context of cultural diversity.

134-311  n3ERA1THAZES 9 TAILSTINIANTS 3(3-0-6)
(Communication and Organizational Culture)
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Business communication; presentations; communication techniques; interesting
presentations; communication technology; business presentations; practice in

communicating and business presenting for professionalism; concept of organizational



culture; creating organizational culture; strategies for creating corporate image through social

media.

134-333  n1sdanisAdNaInsaLasaineelugafdda 3(3-0-6)
(Talent Management in Digital Age)

wnAndsnagnslunisdanisaulns szuunsdanisauna Jadeidemarenisdanisauns
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Strategic concepts of talent management; talent management system; factors
affecting talent management; talent management project in organization; practice on
comparative analysis of talent management between public and private sectors;
organization employee engagement; importance of skills; Skills gap analysis; Skill Matrixing;

Reskills, Upskills, Newskills.

NgUIYIIWHN
Tuga MAE-4 n15u3msasanisaale g

(Module MAE-4 Modern Organization Management)

a a o/

134-335  A159ANT333NININA 3(3-0-6)
(Digital Business Management)
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Meaning of digital business management; creating digital business value;
development of new businesses based on technology; strategic management for digital

businesses; business system design; tools and technology for digital business.

134-401 ﬂ']i'J'NLLN'L!Ltﬁzﬂﬂiﬂﬂﬂﬂuﬂqﬁﬂqiﬁﬂﬂqi 3(3-0-6)
(Managerial Planning and Control)
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Concepts and importance of planning and control; process, levels, and tools of
planning and control; operational control, quality control, financial control, and trends of

modern planning and control.

134-416  p3asdouaswadinnisianisadelng 3(3-0-6)
(Modern Management Tools and Techniques)
wmpdauazasoslomesunmsusmsiansaielvl nsdenldmeiauasiniesiomeni
e luszyndlfliAnUsyansnmuazUssansuatuosding
Modern management techniques and tools; selection of techniques and tools to

apply to create efficiency and effectiveness with organization.

Tuga MAE-5 duinfaundnuiluidAuadadfn1snaen1snmuIvmsne sy ee
(Module MAE-5 Driving Organizational Excellence through Human Resource

Development)

134-324 15685597 WazARLADNNITNEINTUYBE 3(3-0-6)
(Human Resource Recruitment and Selection)
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AnsgidnsridiaUinauasamnin mimawunaiddlugiuuuieg nagvs Tunsassm
warvdnns madamsaduunadeu wadansldmanudmsuduneal suvaeiesdelums
dnidenvindu 9 Weussadiiinrmamsaiu iR

Concepts and fundamental factors of human resource planning to optimize
organizational benefits; approaches to analyze manpower, including both quantity and
quality; planning of manpower in diverse contexts; recruitment strategies and principles;

development of assessment methods, questioning techniques for interview; and other

selection tools to recruit talented people to work.

134-325  NITUTMITNAIULATAINDULNY 3(3-0-6)
(Performance and Compensation Management)
Uszinulagnn audesnisvesaniulsznounis wieUseihudAgniagsia muuaiide
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Business problems, business requirements, or important business issues; identifying
business project topics; collection and analysis of quantitative and qualitative data;
application of management knowledge and tools; project progress report; writing project

reports; project presentation and evaluation.

134-332  NISWRAILIDITIN 3(3-0-6)
(Career Development)

LnARLaENguIA st UL TN NTEUIUNTRALIDNTN N1T19URLNTN 113
IN5EEIN NMFTAvIILRURRIUITEAUYAAD NTIAYILEUNITN WagunumIesinninegIns
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Concepts and theories of career development; process of career development,
career planning, career management, individual development planning, career path, and

roles of human resources in career development.

Tuga MAE-6 Unwnzdusznaumsgannudniauazifiule
(Module MAE-6 Business Incubator: Cultivating Skills for Success and Growth)
134-312  vinwedmsutingsnalioanan 3(3-0-6)
(Professional Business Skills)
msfiniinweengg Adudusensietuaiiayadnnmveseanduingsiaiioondn o9 ng
fimunyadnanneluiaznieusn ayvedsiug 11semmisdsa msyaluiivuy uway wadanis
tiaueetefiondn Minveuaziaiosdiolunsindula msuimsnan
Practice on various skills necessary to enhance personality of business professionals,
such as internal and external personality development; human relations, social etiquettes;
public speaking, and professional presentation techniques; skill and tools for decision

making; time management.

134-331  dUUUININITIANTS N1TUTENBUNIT WASUIANTIY 3(3-0-6)
(Seminar in Management Entrepreneurship and Innovation)
nouiuazinioslondniu dmsunisianudilosasiinsgiuinnssunigsia uay
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Theories and tools necessary for understanding and analyzing business innovation
and approaches to handling changes within organization, focusing on discussion and
exploration of innovation arising not only from technological advancements but also from

shifts within industries, markets, society, and competitive landscapes.

134-334  n15l9 Al Tunasaanisade T 3(3-0-6)
(Utilizing Al in Modern Management)

LLmﬁmﬁugmﬁmﬁ’uﬁiymmisawﬁ ANNRNNY ANEIAEY FTRUInT Uselesivuns
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Basic concepts of artificial intelligence; meaning, importance, evolution, and benefits
of artificial intelligence; utilizing artificial intelligence for decision support systems; human
resource management; marketing and production and other supporting activities in

organization.

Tapa MAE-7 N15U52naun13gsnanige

(Module MAE-7 Entrepreneurship for Rising Star Business)

134-337  N13IANITIINVGUAIN AUNANUALHFID1Y 3(3-0-6)
(Management of Health, Beauty and Elderly Business)
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Basic concepts of health, beauty and elderly business management; analysis of
competitive environment, opportunities, and threats in business; analysis of consumer
behavior and demand for health, beauty, elderly products and services; business. Business
functions including marketing, human resource management, financial management,
Inventory management and service quality management; ethics in providing health and

beauty service; business plan.



134-338 m’sﬁ'ﬂn'ﬁqiﬁammﬁl,tazm‘%'aqﬁ'm 3(3-0-6)

(Food and Beverage Business Management)
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Basic concepts of food and beverage business management; analysis of competitive
environment, opportunities, and threats in business; analysis of consumer behavior and
demand for food and beverage product and service; business functions including marketing,
human resource management, financial management, Inventory management and service

quality management; business plan.

134-342  n15IANTSIINWELasgINaFTYD 3(3-0-6)
(Green Skills and Green Business Management)

ANUNNNEY ANUAIATY BeRUTENoUVRINYEATEY N1saTwinuedly fusEnaund
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Definition, importance, components of green skills; building green skills; green
entrepreneur; definition and characteristics of green business; Benefits of green business;
trend of green business in Thailand; Strategy for creating a green business; applying green

business concepts to various operations within the organization; business plan.



SIPIVIYNLRDNDU 9 VBIEIVIIYINTTIANISHAZAI5UTENBUNNS
134-201 %#ANN1SAANT 3(3-0-6)

(Principle of Management)
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Theories and fundamental concepts of organization management; evolution of
management concepts; business environment; planning; decision-making; organizing;
organizational culture and job design; human resource management; teamwork management;

leadership; motivation; controlling.

134-326  n1sIANITR1TIBUNLBIATANUARANYTlUNTTTINeY 3(3-0-6)
(Occupational Health and Safety Management)
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Concepts and importance of occupational health and safety; hazardous working
environment; occupational diseases and prevention of accidents; principles of work safety;,
methods of control and prevention of working environmental hazard; occupational health

and safety standards and legislations.

134-336 aamLLuaﬂﬁﬁagjmwLﬂutﬁﬂiumiﬂsznaumi 3(3-0-6)
(Entrepreneurship Best Practice)
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Concepts, practices, and techniques of management for success in the organization
learned from study trips, real case studies, or lectures from business experts; development of

business projects demonstrating problem-solving and addressing real-world scenarios.



134-339  N133IANIIINIATOUATY 3(3-0-6)
(Family Business Management)
ﬂizmumimiﬂizﬂaumi’eJEJ'NL‘fJuizuﬂuﬁwﬁuaﬂqiﬁﬁ]maUﬂ%’u LAENITYTUINIT
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Entrepreneurial process in the context of family business and integration of

management theories and practices to family business for sustainable development.

134-340  MsMuvEIRUNUEmSUgia 3(3-0-6)
(Entrepreneurial Venture Funding)
mmﬁuﬁuﬁ‘%adﬁunuﬁ’umsﬂizﬂaumi wiaadunu miwmmajmméfaqmifﬁunu N3
La9viuny Msdaassiiuu MItenmnudsmianisiueseivssdnsamdmiunis
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Relations between funds and entrepreneurship; sources of funds; forecasting
financial needs; funding acquisition; funding allocation; effective management of financial

risks for entrepreneurship.

134-341  n15UI$NAUNISTINAYUTU 3(3-0-6)
(Community Business Operation)
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Opportunity and idea development to create business in a community; policy,
products, and survival of community businesses; community products, marketing, finance,
accounting, and human resource management; problems and solutions of community

businesses; field trips required.

134-405 N1SUIMIANNTALEIRENAT9ETIA 3(3-0-6)
(Creative Conflict Management)
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Theories and practices of conflict management and negotiation; personal conflict;
organization conflict; conflict management process; various conflict management strategies,

including coordinators, mediators, arbitrators, addressing a variety of conflict-related issues.

134-421  msUsEnaunsiiadens 3(3-0-6)
(Social Entrepreneurship)
msusznevgsRaniimneiedsnslagldninensifleg Srufumemhnmsnanauesssia
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Business operation with a goal of social benefit utilizing existing resources in synergy
with a firm’s marketing strategies; social business process; entrepreneurship; social
innovation; corporate social responsibility (CSR); key concepts of social entrepreneurship in
Thailand, including organizational learning, sustainability, philanthropy, commercialization,

profit, and approaches for developing a non-profit organization.



