UM INAEHIY
NANGATUINITINIV AN
8191391 A5IAN15TINATENINUsEINA
(nangnsuTuUge w.e. 2567 )

AME/NIAY AYUIMTIINT  AIAIYINISINNITTINDTENINIUTEINA

wuan 1 Jayanaly

1. SsuazYonangns

SAVANgNT: 25501811101007
Yondngnsniulne: NANGATUIMNITINAIVAUAN  @1U1IVINTINNITTINTENINIUTEINA
YonangnsnwISangy: Bachelor of Business Administration Program in International

Business Management
2. YauTyayn

Alng: UIMSEINAITUTR (N5INNTTINATENINUTENA)

AYIBINGY: Bachelor of Business Administration (International Business Management)

snusdouSayay (Mwlne): U5.U. (M59ANN353NATENINUTENA)

o

dnwstaUTyY (NWBINa): B.B.A. (International Business Management)
3. 3yuen -

4. SULUUVRINANGAS

4.1 sUuuy nananTsEAuUIyIn3

4.2 USELnNI0Imangns NANEGATNIIVING

4.3 prild wanansinnisfnuiluniwlng uaznwaaUssine
(MWBINYY YIBNLNTU)

4.4 M3Tugindne Sutlnfnwilve visednfAnwisinsUszime

4.5 avusaudeduantudy  Wundngasiamsuinine dendansfinulaenss
4.6 m3livSeyayunddsanisfne  IiuSaaiiesan i,



Naﬁwémiﬁﬂui (Program Learning Outcomes: PLOs)
(1) wagwsN153eusveandnans (Program Learning Outcomes: PLOs) digiasialuil

PLOL Tduunfanisusmsgsiatumsvihnumudmvingvesinueg ianusuinyeuseInin wagaiy
USUNUBY ESG (Environment, Social, Governance)

PLO2 Yhusugsiafineusuithmnenswamundidsdu (Sustainable Development Goals) agld
\3esilonnamsuimsssiaasielval

PLO3 Tasgvidoyaansauna (Data Analytics) e wazlityausehvg (Artificial Intelligence)
lunugsia

PLOA Heansliedammnzaumuuiunvesny

PLO5 Usegndnannis wuiAnn1sdnnisgsnaseninesemalunisujuiauluusunnyinusssy

PLO6 0anuwuudsinn1snainseninuseinakaznsundn-deeandmsugsialiogumneauniu
anuNIS0l

PLO7 MauuuUvIAmNdssiumsmsgninsUssmna msliuuarsasuaniuasuldimngaunaiun
VBIGINT

( PLO1 - PLO4 Hunaswsnisiieuisinvemnudngnsiunnzuimsgsna )

(2) nadwsn1ssEussEAUliga (Module Learning Outcomes)

Hadnsn13iseusseavluga (Module Leaming Outcomes) veasudazlugalundngns 4
Jwazdeanasaluil

YN Y

laga BUS-1 1Ualangsia (General Business Foundation)

MLO1 Tdaamisuuimnsuszaunisalaulugsialanuazndnnisnaaiitonddamuazdnduloniy
aouNsaIfifLe

MLO2 TuiinUay@lufanisiiuinis n1su1edun uagn1sHEneg19NABIMIUNNANNIS

Tuga BUS-2 malulagn1siiuuaznisugy® (Financial and Accounting Technology)

MLO1 Tdmdnimsugmansriunisianisssia ewdtamuazdndulanuaniunisaliidiivua

MLO2 uflandifeafunisiiuesang msamulumainyu wazmsdnnismaensiiy

MLO3 dumunBluldyanasssun nERulddfyaas mEyasuiin nEgsiaanis ensuanud
uazAEn a fidne



Tuga BUS-3 fdviansrudwasiutudwmiussia (Digital Transformation for Business)
MLO1 TdlUsunsumauiinmeiinsizideyaasaune Jgyausedvg wagn1snainsavialiiouaus
ToyakAI e ULKUTINIATUANBIAUTENBUYDY Lean Canvas

luga BUS-4 8A11n88UN19537a (Business Environment)
MLO1 T¥ausinediunisaniiunisuasiilgauniu ngvanessna wazn1s3annsidanagns tunis
MUNUTINAgNSlanLanIunNITel

Taipa BUS-5 n13Usenaun1suazAdiddy (Entrepreneurship and Sustainability)
MLO1 3u557% InelduwiAnuinnssuideeanwuy vuiugnud mingnsiaunidsdy (Sustainable
Development Goals)

MLO2 vihadudateiiadeansluguiuy storytelling 1gIAUN1TINNITRE1NEIBUVRITIAA

Tuga BUS-6 Uszaunsalivn¥nmneu3msgsna (Cooperative Education and Work Experiences)
MLO1 Ussgndnannis wudfn LagnssuIunIsusmsgsnalunsujinausssduaniulsenaunis

AN (NFUIVITWANIL)

Tuga 1BM-1 WalanviAigsnasewdnelszma (International Business Foundation)

MLO1 Aufunagliuselovianndeyamansugia nsfuazmsasmussrinsUssmaiiensindulams
3319

MLO2 szymnsidissuarisnsusmsanuidssnumsiiusasnsuanivasuvesianisseninassine

MLO3 dwidnms wuafia Munywdsenirtslseimanaznisianistuinusssuanuilanddymnisvinnu
TuuSunnvinmusssy

I:u@a IBM-2 n150a103531219UssmaA (International Marketing)

MLO1 83UnenanMT wuifia N153N15ATAUASEnIUsEmnAlavg19gnaes

MLO2 fMuuateIn1enIsnaInsenitusemataznsinnisladafndlamunzaniuiu

MLO3 Tdayadnuae anudidny waziuililgaamnssuuInisuazssnadUanseninasemain
fndulanunsnaInsznIelsemne



I&I@Ja IBM3 m%ﬁmmq%ﬁaswdwﬂszm&# (International Business Development)

MLO1 3e3UUUMIINNTELLaEATINEURNANTNTU LI uAT RN

MLO2 Uszgnsivdnnis wuadn msdansuinnssuuazaudsdulunmsinnisgsiaseninsusse

MLO3 Usggndndnnis winfn msdanisgsfaszrinsUssmaiiondlanddgmussesdnsgsialiogig
AN NANIUNTE]

Ay nanie (nguIv1niaan)

Tuga IBM-4 n15Usznaugsnaluniinimiieg (Doing Business in Various Regions)
MLO1 Ussgndnannng wudfn wagnIzuIun1sann1sgsnaseninalsemalunisuifaunelausunnyg
TWUTTIUVBINANAR

laga IBM-5 vislgnnA1sendnelsewnd (International Value Chain)

MLO1 Ussendnannns wudfn waznszuiunstadaindseninausewmelunisianulugsiasening
Uszine

MLO2 9aLA3ULAZATINEDULNATEAYNIINITVUENEUAITEINUTEWALa N1sUTE AUABEUAT AW
seLJguiisn1sAanINg

nuan 3 lassadimangns snedvuazriaein

3. laseasnamangas 5183 uwazviaenn

3.1 \pseasnaméngns

FNUMINNTINRRRANANEAT 123 wiienn

(1) wuadvAneialy 27 wu2wnn
(2) U IVNANIE 90 WUWAN
2.1 J¥uny 54 wuwhn
2.2 AN 36 UUILNA
- NANAYITINANTE 27 vihein
- NENIVITINELN 9  wiwnn

(3) NUINIVNABNLES 6 wu8nn



3.2 57831 / luga

nsfiuasIiaUszINIv lundngnsusnsssnatudin 419138N153AN3535AATENIUsEMA
fivail
nstmuasiaUsz i lundngnsuimsgsatudin fifd
e Mvuasiialuga
- $RBNYT BUS vl ArUIMISEINg
- fdNWI IBM Muneia @1n3nnisann1sgsnaseninslsene
- ARINRIINYT Mughe laviiuluga

®  AMUUASHATIEIVT : AIUNUIYVBITHNAA LAY 3 AILkSA

103 vinefls  nguinAnwily
S 103-1xx vnefenguivn Mwiagnisdeans
SE  103-2xx vnefenguiv Mamsstinluanssed 21
W 103-3xx ynefanguin madugussneunsifiernudsdu
117 vanefla  nguivAnwivily
(Fan1szeunsaulaeliniudingy)
130 MNEE NIV IWNUNITUIITTING
131 wngds  naudnnsdngd
132 MNER  NRUIYINTRULALNNTAIMNU
133 RN GG R R HERRE
134 wgis  naudnsdanisuazn1susEneunis
135 WEie  NaRIVINNTIANITTINATENINNUTEINA

ALAT 3 FIVAY VUNEDT  LATAINUTIEIV
(1) wunIvdnEINa

1. IMUIUNRU28ARA lsitaenin 27 NUIBAR

2. NGUIVT 3 NN INAWMUEISEUAUNAANSNNSISEUFvaNInIY AnwINTlUuazAMAN BT
WIedenue  laedisedynUeAuEey 18 wiuenn Gall

N, NEUNWIMALNITFREANT 6 meie
U NRUNIANSTINLUANITIYN 21 6 e
A, naunsiluguszneunisiionudsbu 6 mienin

edvnden aunsadeniieuainngulenld Snlddesndn 9 wiaefia



3. 519791

3.1 NHUNWINBLANITOHT

3.1.1 FUeu  Wissusiglvsalui 6 wU2enn

*¥103-11

103-112

103-113

1 ASInguitugIy
English Fundamentals
nsdeansnwdanguludinusesi Ty
English Communication in Everyday Life
AN Eilan1s AN INIEININIg

English for Academic Study

3(2-2-5)

3(2-2-5)

3(2-2-5)

a

* 1) UnfnuNlnaaeuN SN UAUNMTI NN Iedenmvue ameleuseu

103-112 n3deasnedanguluiinuszaniu

war  103-113 n198angwiton1sAnenaivIng

LY 1

2) UnAnwlud

a

HAFDUIYINIMIINGuALLNNTNLINe1deinue Tamelouseu

103-111 MwdenguitugIy

war  103-112 Msdeansawdaingulutiausedniv

3.1.2 ¥a9n

103-114

103-121

103-122

103-123

103-131

103-141

103-151

mwdanguiienisiniaueuuuieadn
English for Professional Presentation
mwilneifienisdoans

Thai Language for Communication
mwilveiiionisinaue

Thai Language for Presentation
mmimmﬁaﬁﬂizﬂaumi

Thai Language for Entrepreneurs
mMwdufiensdeansludiousesiiu
Chinese for Daily Communication
A uluTindsedriu

Daily Life Japanese
nsWeulanApuiInasdmTunnAL

Computer Coding for Everyone

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



3.2 NGUN1IANTITINLUANITTEN 21

3.2.1 FUseu  Wissusigdvsellil 6 WU

103-201

103-202

VinweRIviadnsuanITIun 21
Digital Literacy for 21st Century
nMyATEveyaLazNIsITEuIveuATednsIlawyY

Introduction to Data Analytics and Machine Learning

3.2.2 Aya9n

103-203

103-204

103-205

103-206

103-207

103-208

103-209

103-210

103-211

anulunadeddudirulneuazdenulan
Civic Literacy in Thai and Global Context
uyweduiusuazNSRILIYAGNA M
Human Relations and Personality Development
e lurInUszaTu

Psychology in Daily Life

91NT NIYUAFVNIN UATNITBBNANINY
Diet, Health Care and Exercise
anseilutinusedniu

Chemicals in Daily Life
ARlaFanSazan A lWTInUszaTu
Mathematics and Statistics in Daily Life
RauvuazausdifoguyisnInuisdin

Art and Music Appreciation
Houlveuagdmassdluagiu

Thai Appreciation and Unseen in Siam
loaz @ud uazAauzn1saiudie

Yoga, Meditation and Art of Living

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)



3.3 ngqun1silugusznaunisiivenanudeu

3.3.1 dedu  iTeusiedvidaluil 6 widefn
103-301 NANUSYY IR BATHFAINOLNE NN THAIUNNSIEY 3(3-0-6)

Sufficiency Economy Philosophy for Sustainable Development
103-302 nMseenuuUMsAnoaisuinnssuLazgsialnl 3(2-2-5)

Design Thinking for Creating Innovation and Startup

3.3.2 3¥1a9n

103-303 NISUIMINITRUDENNYVIEYRAA 3(3-0-6)
Smart Money Management

103-304 UnlanyuunasnsguiNIunang sy 3(2-2-5)
Community Explorer and Service Learning

103-305 weluladddenfiensiaundidedu 3(3-0-6)
Green Technology for Sustainable Development

103-306 Sumefiinvesasindsazmeluladdaiozdmivnnau  3(2-2-5)
Internet of Things and Smart Technology for Everyone

103-307 Womeaaiidinfiennudiy 3(2-2-5)
Living Lab for Campus Sustainability

103-308 ANTONBANLTIAT19ATIA 3(2-2-5)

Creative Photography

3.4 swinAnwmill (@ wlunguissundianisiseunisaeulaglinrudangy)

3.4.1 luga 1 @us50UEN190181 (Language Competency) 9 WA
117-402  AWBINYUTIIVING 3 (2-2-5)
English for Academic Purposes
117-402 mmé’aﬂw%’uqq 3 (2-2-5)
Advanced English
117-003  nwdanguiiiedvdn 3(2-2-5)

English for Professional Purposes



nsflinAnwiaulaiIuNINegaUINTEaNTIOUENIATYIBINgEUAT TiaonTeivIN 181D
U 3 YRR WNUNISISEY 918717 117-402 NMWI8INguiTaI¥INI3 (English for Academic

Purposes) laun

117-191  awlne 1 3 (2-2-5)
Thai Languagel

117-192  nwlny 2 3 (2-2-5)
Thai Language?2

117-151 1wy 1 3 (2-2-5)
Chinese 1

117-152  A1w13U 2 3 (2-2-5)
Chinese 2

117-161 mm{ﬂﬂu 1 3 (2-2-5)
Japanese 1

117-162  awidiu 2 3 (2-2-5)
Japanese 2

117-181 nwwnwa 1 3 (2-2-5)
Korean 1

117-182  nwAa 2 3 (2-2-5)
Korean 2

117-171 e S 1 3 (2-2-5)
French 1

117-172  a S 2 3 (2-2-5)
French 2

117-305 awadu 1 3 (2-2-5)
Spanish 1

117-306  Awaidu 2 3 (2-2-5)
Spanish 2

3.4.2 luga 2 aussnuennemavia (Digital Literacy) 9 WA

117-501  vinwensidmauitunasdmiunmsiseuinaoniiin 3 (3-0-6)
Computer Skills for Independent Lifelong Learning

117502 msUssiiuedesiiondva 3 (3-0-6)

Evaluation of Digital Tools



117-403  nswsenteyanazdyguseivg 3 (2-2-5)

Data Analytics and Artificial Intelligence

3.4.3 luga 3 muludusznounis uinnssu wasaudady 9 wein

(Entrepreneurship, Innovation and Sustainability Literacy)

117-601 mﬁuéfuﬂ’nmﬁimmsmmﬁm 3 (3-0-6)

Dream and Ildea Generation

117-602  MIAATNOBNHUUKANALNSTEIEY 3 (3-0-6)

Design Thinking and Sustainable Strategy

117-603  UHURIlMATINALAZNITUTIMSIATING 3 (3-0-6)

(2) NUINIVUANZ

2.1 vk

Business Model Canvas and Project Management

90 wuUwWAN

Ty 54 mhein  InSsusednlulugaseludl

lapa BUS-1 1Unlangsiia (General Business Foundation) 9 #iasfin  Usznaudng

131-106
133-202

135-101

Taipa BUS-2
130-104
130-303

132-203

Ty TTus 3 (3-0-6)
(Principles of Accounting)

NANNIINAA 3 (3-0-6)
(Principles of Marketing)

mMsuUImsUszaunsalauitessialan 3 (3-0-6)

(Human Experience Management for Global Business)

wialulagn1sRuuazn1suyd
(Financial and Accounting Technology) 9  wienn  Usznaunae

Lﬁiiﬂjﬂ’]ﬁmi‘ﬁ@ﬂ?i%’@ﬂ’liﬁqiﬁﬁ] 3 (3-0-6)
(Economics for Business Management)

N13NE0INT 3 (3-0-6)
(Taxation)

nsRugsRaaznsamulusainu 3 (3-0-6)

(Corporate Finance and Capital Market Investment)



Tuga BUS-3 Adiansudwesiududmiugsia

(Digital Transformation for Business) 9 wienn  Usznaunie

130-218  @hi MslaTendeya warlayaUseAvgdmiussia 3 (3-0-6)
(Statistics, Data Analytics and Al for Business)

133-203  NSAAIAATTIALAENTATIUNUA T TOYA 3 (3-0-6)
(Digital Marketing and Data Visualization)

134-304  nsUIMstAsaNTstugARITa 3 (3-0-6)
(Project Management in Digital Age)

Taipa BUS-4 A1WKINGDHNINTINT

(Business Environment) 9 wileia  Usenaunne

130-108  MIALHLULAZNITIANTITILTRUNIU 3 (3-0-6)
(Operations and Supply Chain Management)

130-302  NWUNETINT 3 (3-0-6)
(Business Law)

130-405  N15IANSTINAENS 3 (3-0-6)

(Strategic Management)

luga BUS-5 mMsUsENaUNITHaTANE By
(Entrepreneurship and Sustainability) 9 wilgin  Usznaunie

130-208  N15UTENRUNISHAZUINNTIY 3 (3-0-6)
(Entrepreneurship and Innovation)

130310 Msi@des mi?i@ﬁ’liﬁqiﬁﬁ] WATNIITTANADTD 3 (3-0-6)
(Storytelling, Business Communication and Negotiation)

130311 msdanisitennudadiu 3 (3-0-6)
(Management for Sustainability)

Tupa BUS-6 Useaun1saligngnnieusnisgsne
(Cooperative Education and Work Experiences) 9 #uqeia  Usznaunae

130-309  MIIANYLANIZATUNINITUINITTIND 3 (3-0-6)
Special Topics in Business Administration)

130-490  w3BUANNIFANY 1(1-0-2)
(Cooperative Education Preparation)

130-491  anfiafinw 5 (0-30-0)

(Cooperative Education)



2.2 Iawe 4 luga 36 wilaein

2.2.1 ngEAvITWERAWIE I1wu 27 whedn  Tissusedvlulugaselud

Tuga 1BM-1 WalanviAugsnasendnelszme
(International Business Foundation) 9 wiegin  Usznaudie
135303  AswgAIans N13A wazuleunegsiaseninalseme 3 (3-0-6)
(International Economics, Trade, and Business Policy)
135-307  MSRUNNTAUIENINUTEMALAZATUTIIANIILEES 3 (3-0-6)
(International Finance, Investment and Risk Management)
135402 MuuyudIENINUTEmALaYNISIANI SN LTIy 3 (3-0-6)

(International Human Capital and Cross Border Management)

Tapa IBM-2 n13nannsendnelseine
(International Marketing) 9  widlgin  Usznaunie

135-316  N1SIANISATIEUAITENINNUTEINA 3 (3-0-6)
(International Brand Management)

135-317  90an9nsnannseninlsemakagnsdnnsladafing 3 (3-0-6)
(International Marketing Channel, and Logistics Management)

1135-318  @R@MNITUUINITHALEIRIAIUENSENINUsEma 3 (3-0-6)

(International Service Industry and Retail Business)

IﬁJQa IBM3 msﬁﬁumqiﬁﬁzwﬁ'}ws&'Mﬂ
(International Business Development) 9  wienn  Usznaunag
135-302 mﬁﬂmiui’mﬂ'ﬁ'ﬁmLLa3ﬂ’;’mébﬂ@m/mqiﬁﬁ]'ﬁzwj’mﬂizmﬁ 3 (3-0-6)
(International Business Innovation and Sustainable Management)
135-305 nsaiuuiLazdieen 3 3-0-6)
(Import-Export Operations)
135-311  Usvaunsalnsiseuigsnalusinaseing 3 (3-0-6)

International Business Learning Experience from Abroad



2.2.2 nguividwiaen Iwuldtdesndn 9 wiefn

Widenseuseginlulugaselull uiaseivdndendu | vewmangns usameivilumuin
Aannzvemangnsduluimineduany / aantunisnuauilasuauiiureuain
NGRS

luga IBM-4 n15Usznaugsnaluniiniafieg (Doing Business in Various Regions)

135310  nsUsznevgInaluedeu 3 (3-0-6)
Doing Business in ASEAN
135-312  msUsenaugshvlusewmeRu-gUu-nvale 3 (3-0-6)

Doing Business in China / Japan / South Korea

135-313  m1sUsenaugshalugilnnaewiels 3 (3-0-6)
Doing Business in South Asia

135-314 n1susenavgsialuasiueLsm 3 (3-0-6)
Doing Business in Latin America

135-315 n1sUsEnaussnaluanamelsUuaransgosn 3 (3-0-6)
Doing Business in EU and U.S.A

Taga IBM-5 vi1elganA1sendnelsewnd (International Value Chain)
135-304 nMsvUdEUAITERINNUSELINA 3 (3-0-6)
International Transportation
135-404 nsuseufvduasenInalseina 3 (3-0-6)
International Cargo Insurance
135-411 N1SIANITASIFUAILAZNNITNTZANBEUAITEIINUTZNA 3 (3-0-6)

International Warehousing and Distribution

FyrTmdendu o

135-301 mmé’qﬂqmﬁami?{lamimqqﬁﬁ%wiwﬂizmﬁ 3 (2-2-5)
English for International Business Communication

135-306  NYUIIENITAISENINUTENA 3 (3-0-6)
International Trade Law

135309 p1smaaLienIsadeen 3 (3-0-6)
Marketing for Export

135-403  Uszihusmasionnegsnaseninalssine 3 (3-0-6)

(Contemporary Issues in International Business)



135-407  selpudsidenegsnaseninalsene 3 (3-0-6)
Research Methodologies in International Business
135-408 1AL NanWasudANLlsTIEIINNU TSI 3 (3-0-6)

International e-Commerce through Platform

(3) WUV AINLES 6 U

& P a A a ) a = a ) = ) = A ay vo
donsvusglinialafilnaouluseiuUSygns W INededsu uag/vse @aatun1sAnwaunlasy
AILALYBUIINUANGRS



A 4 MIIANTTUIUNTITEUS

1. WAUNISHI8U

NANGATUINITTINIVUAN 19191NTIANTTINATENIUsEINA wangns 4 U

GE naumsidugusenaunisiiiennudstu (Gui 1)

SWERY Foiun wqenn
Uil 1 maiFeudl 1

103-111 ASInguiNugIy 3

130 103-112 Msdeasniudanguludinlsed i
(NSUTNAFDUN I SINO BAZWUUNIULNEN)
GE ngunwuaznsdoas (Gund 1)

103-201 vinweAdviadimiuanssei 21 3
GE naumsissiinlummsseil 21 Gundi 1)

103-301 vanUugvesaTusRanefisaiienswann by 3

Iu@a BUS-1 L?Jﬂianqiﬁ% (Module BUS-1 General Business Foundation)

GE naumsiugusenaunisiitenruddu Qv 2)

131-106 ATy TTus 3

133-202 NANNITHAN 3

135-101 msuimsUszaunsalauiiiogsialan 3
594 18

U 1 maASeui 2

103-112 nsdeansnwdanguludinusesiiu 3

%30 103-113 Mwdsnguiiiensinymdinnig
(NSUANAADUN W TING WAL WUURNIULN UT)
GE ngunwuaznsioas (undi 2)

103-202 msleseideyauarnisSeuiveneiesinniesy 3
GE naumsissiinlummsseil 21 Gundl 2)

103-302 mMseonLUUMIARiiaaisuinnsTILATgIAa 3

Tupa BUS-2 malulagn1siiuuazni1sugy® (Financial and Accounting Technology)

130-104 LATYEAENSLIEN1TINNITTINA 3
130-303 NsN1EeINg 3
132-203 n1sRugsNakazn1sawulunanyu 3

PIPRY

18




SHEIY P23 NUIYNNA
N 2 naSeun 1
fAnwqly | GE (@aniv?i 1) 3
GE (1 @an317 2) 3
GE (1@an3%17 3) 3

Tuga BUS-3 fdviansiudwaiutudmiugsia (Digital Transformation for Business)

130-218 ain MyinsendeyauasUyanuseavgdmsugsna 3

133-203 N1IAAARIVALAZNNTATUHUN NTBYE 3

134-304 n1suIMslasaMstueAfva 3
57 18

Uil 2 aaBeui 2

Im@a BUS-4 anﬁWLL’mé'EluVINﬁqiﬁﬁl (Business Environment)

130-108 nsaLliunukarNsianisleguniu 3

130-302 NOUNETIND 3

130-405 N153ANTSLBNAENG 3

luga 1BM-1 WalanviAugsiasendnelszme (International Business Foundation)

135-303 WATEgANENS N13A wavuleuiegInaseninaseina 3
135-307 M3RuNMTAMUIETINUTEMALAY MSUTINSANNLEE 3
135-402 VULLBETENIUTENALEENTIAN ST TAUETTY 3

59 18

I 3 Aaseun 1

lupa BUS-5 nsUsENaUNISHazA1uEsBl (Entrepreneurship and Sustainability)

130-208 nsUsENaUMSHaUInATIY 3
130-310 AslaEeq miﬁlam'ﬁqsﬁfa WATAITLATARBTOY 3
130-311 Msdansiiienudaiy 3
Iug]a IBM-2 n150a10321319U5ewmA (International Marketing

135-316 ASIANITATIEUAITLININUTENA 3
135-317 YBININITNAINTEWINNUTENALALN1TIANIST LaARNE 3
135-318 PIAMNTIUUININAZEINIAUANTENIUSEINA 3

PPV

18




SHEIY P23 NUIYNNA

U 3 nASeun 2

Tuga BUS-6 Uszaumsalavndnmeuinisgsia (Module BUS-6 Cooperative
Education and Work Experiences)

130-490 WIENaNAANY 1
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*103-111 AendanguiNugy 3(2-2-5)

English Fundamentals

nseruteruiduuaszdiie msiinldmdninazduuiiugnlunsaunun msviany
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Reading short and simple texts; practicing basic vocabulary and expressions in
conversations; following instructions; comprehension of information in advertisements, programs,
and brochures; creating simple phrases and sentences in written work; describing oneself and
one's daily life; writing short texts; making online posts; active participation in asking and answering

questions; engaging in conversations on non-complex topics.

*103-112 nsapansmensengeludinuszsdu 3(2-2-5)
English Communication in Everyday Life
msfeansegnaiulaluanunisaifidivualy niswaniUdsuanuniiu nsouuazaeu
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saviangldmeuiiionisieans msldunanrlesuseulatifionsdoans
Confident communication in predetermined situations; opinion exchange; asking

and answering questions on familiar topics; engagement in conversations related to interests and
professional field; giving explanations and clarifications; communication with others (e.g., asking
for help, making suggestions, and following instructions) ; writing correspondence for

communication; utilization of online platforms for communication.



103-113 mmé’aﬂqmﬁ'amiﬁnmmﬁ%ﬂmi 3(2-2-5)

English for Academic Study
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Practice in four English skills for academic study; listening and responding to
academic questions; oral presentation; improvement of reading comprehension and critical
reading skills; academic vocabulary and sentence structures used in academic writing; writing

different types of paragraphs.

103-114 AMensengesiianisiauawuudeandn 3(2-2-5)

English for Professional Presentation

vanmswn Msidenldm Ustlen dudeuuazdnou mayeluanmunisaling 4 msuans
ANUAAILLAZNTIEUBERYINIG MFUALEVNEIA N1SEUNYalNY

Principles of speaking; selection of words, sentences, conjunctions, and
expressions; speaking in various situations; discussion and academic presentation, business

presentation; job interview.

103-121 awlneiilanisiedns 3(2-2-5)

Thai Language for Communication
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Thai language for communication in various situations; principles of using the
correct language to communicate, both receiving and sending messages; summarizing and
analyzing messages from listening or reading and presenting ideas through effective speaking or

writing in proper form.



103-122 aelneianisiuaue 3(2-2-5)

Thai Language for Presentation

nsldawingdiausdeyaluaniunisalaneg 819 msdnauedeyan1adyinig n1s
thiausdoyanisgsia mIuansnuAaiiu Jinsziuariansel msiauedeyaiifinanindedio nng
Fenldemsnisdeasesnamneanuasiivszdnsnmiulslevisonisinuuarnnsiiay

Using Thai language to present information in various situations such as academic
presentation; business presentation; expressing opinion, analysis and criticism; presentation

reliable information by using the right and effective communication channel for learning and work.

103-123 mm‘lwmﬁapﬁﬂsznaumi 3(2-2-5)
Thai Language for Entrepreneurs
ﬂ’]‘ls}’ﬂﬂ/lEJLﬁ’P]ﬂ’ﬁVT’N’]UIUﬂﬂ']UUiZﬂ@Uﬂ'ﬁ ﬁﬂ“lﬂ%ﬂ’]i?il’e]ﬁ’]iﬂ’ﬁﬂ’ﬂﬂ/l&]ﬁﬁﬂi%a%%ﬂﬂwLLaz
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Thai language for work; effective and essential Thai language communication skills
for working in the organization, including listening, speaking, reading and writing, writing meeting

minutes or work-related documents.

103-131 aMeduiensdeasludiauseaniu 3(2-2-5)

Chinese for Daily Communication

nsEninweils W 81 wazl@ey I8N seuEMSnyINITReAEIiuBY Pinyin N1¥13Y
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deuanuanuTLaiuLIafiang MSUBNLIAT WarNTUaNTeRIves

Practicing listening, speaking, reading and writing skills; how to read the correct
pinyin phonetic transcription of Mandarin Chinese Pinyin; grammatical structures; vocabulary of
about 150-300 words and basic expressions used in daily life, basic conversations, including
greetings; introducing yourself to others; counting and numbers; inquiring about places and

directions, telling time, and telling names of things.



103-141 g Uuludinuszaiu 3(2-2-5)

Daily Life Japanese

et duau Tausssu wazdnurlun1sieas n13feAnuLaynIAOUBENEY U
aunnagehelussduad wasusrloaduqlnsdidefansoUssgndluiinsed iy

Vocabulary, expressions, culture and communication skills; asking and answering
short questions; easy conversations/ dialogues in short phrases and sentences with emphasis on

daily life topics.

103-151 nsdigulAnmauinunasamiunnau 3(2-2-5)

Computer Coding for Everyone

arwditugrunmadeulusunsadeainseu indesdeflflunmadeulusunsuntviln
sou vilnvesdoyauaziuus mssudeyaituaznisuanimadng msldaumammadon nmsldaumds
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Basic knowledge of programming with Python; IDE tools; data types and variables;
simple input and output; selection statement usage; looping statement usage; function definition;

data collection and presentation.

1 o aa i
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103-201 WinweAdviaduiuanassed 21 3(2-2-5)

Digital Literacy for 21 Century

nsltimaluladAdviaifionsdufuasauma nsdeans uaznisiiniiumsuasuutas
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Utilizing digital technology for searching information, communication and keeping
up with digital transformation; digital citizenship principles, information security, ethics and laws
involved; applying digital technology for modern management; information analysis and synthesis;

report writing; selecting a collaborative digital tool for efficiency.



103-202 ms"“sLﬂsq:ﬁ%’ayjauazmsﬁauiﬁumm’%laﬁﬂuﬁmﬁu 3(2-2-5)
Introduction to Data Analytics and Machine Learning
fugureamavhandnlui sl neiteyanagniaiiousuenaiod Wy MITIUT
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Introduction to fundamentals of automation; Data Analytics and machine learning
such as gathering data, identifying data sources; cleaning data; analyzing and communicating
insichts with the use of visualizations dashboard to add value to decision making; machine
learning; various tools and applications; discussion on real-world scenarios of machine learning or

examples of generative artificial intelligence applications.

103-203 anudunadissludnulnsuazdanulan 3(3-0-6)

Civic Literacy in Thai and Global Context

annnsainienisidies wsugia dau wazlausssuvesnguuseinaniag Usziiulym
saeludinulan Ussmelngludiaulan AuraInaIe e musITLagnIzUILNITNIIAIUAAT
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Political, economic, social and cultural circumstances of various groups of
countries; contemporary issues of the global society; Thailand in the world society; cultural
diversity and global mindset; social responsibility; civic engagement and social responsibility
against corruption; relationship between citizenship and developmental status of a country under
laws in daily life and international rules of democratic societies; roles and duties of individual as

a Thai and global citizen.

103-204 NYBEFUNUSUAZNITARIUIYARNAW 3(3-0-6)
Human Relations and Personality Development
nsaf1ennuduiusseninsyana nsidnaueanazddu tesuainanisifiuneily

aues Avuasnglumsiseunsinutasmsiiyrdnamdivnzan aansavhausuAugouls
Interpersonal relationship building; knowing oneself and others; enhancing self-

esteem; goal setting for learning and working; appropriate personality and collaborating with

others.



103-205 InmenlurInuszaniu 3(3-0-6)

Psychology in Daily Life

nAMenineniidifey Wauinsieineg mssud nsgla yadnainuazAaLAneng
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Major psychological perspectives; human development; perception; motivation;
personality and individual differences; gender diversity; social influences and social behaviors;

transactional analysis; healthy relationship; stress management; mental disorders and therapies.

103-206 31T NMIPUAFUNIN LALN1TDINATAINY 3(2-2-5)

Diet, Health Care and Exercise

FUNNILAUTINY 0l 01sual wazdery nswavlavuins nislesiunaznisuida
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L‘ﬁa?ﬂmw wazwaluladidvaieniseentidene

Physical, mental, emotional and social well- being; diet and nutrition; nutrition for
prevention and therapy; food safety; nutrition labels; dietary supplement products and selection;
exercise for physical fitness; benefits of exercise on various body systems; digital technology for

exercise.

103-207 ansadludInuszaniu 3(3-0-6)
Chemicals in Daily Life

o w [
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Chemicals in daily life; chemical components; natural and synthetic chemicals;
water and beverages; food additives; definition, types, and chemical components of cosmetics;

definition, types and properties of cleaning agents; prevention and detoxification.

103-208 AlAANEASLaTaDA lUIInUsEan Ty 3(3-0-6)
Mathematics and Statistics in Daily Life
afinmaniuazadfitosdu ot Ul ludinusedrfu Tngldanudides tsuada
Snsrdau Fevae ety audidesiuAeatuadi mafunusadeys mslneddeyadeadfuuy
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Mathematics and basic Statistics in daily life; Geometry; Ratio, Percent, Function;
basic knowledge of statistics; data collection, descriptive statistics, basic probability for decision
making.

103-209 RaUzuazauasiiagunIenInuviadin 3(3-0-6)
Art and Music Appreciation

Aanusinedfugunsemans Aavrlusuuuuvesandnenssy Insnssy UseRninssy
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Aesthetic knowledge; art in the form of architecture, painting, sculpture, dances
and music; art in major eras; inspiration behind pieces of arts; art appreciation; aesthetic
evaluation; relationship between art, music and life; art in daily life; the value of art as a tool to

sustain the human mind.

103-210 feulnsuazdrassdludenu 3(3-0-6)
Thai Appreciation and Unseen in Siam

a
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Thai art and culture; custom and traditions; identity of Thainess; admirable and
valuable intellectual heritages; beliefs;, values; ways of life; conservation, inheritance and

dissemination of Thainess.

103-211 Toaz U5 wazARauznisaiiudina 3(2-2-5)
Yoga, Meditation and Art of Living
msfinlenztuiiuguiieiauaunimmeuayinlaiin Usslemivesnsiinlons loay
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Fundamental yoga for developing healthy body and mind; benefits of yoga

practicing; categories of yoga asanas; relaxation for yoga practicing; body preparation before yoga

practicing; recommendations and precautions for yoga practicing; pranayama; meditation for yoga;

meditation asana; art of living such as moderate practice and life balance for happy living.
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103-301 wanuiugrvaaasegianalisaianswaun gy 3(3-0-6)
Sufficiency Economy Philosophy for Sustainable Development
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M an-TamsTd uagdudunndey
Principles and significance of the Sufficiency Economy Philosophy (SEP); basic

principles of economics and financial literacy; relationship between SEP, sustainable development

(SD), and sustainable development goals (SDGs); application of SEP for SDGs for living in

contemporary society and for innovating social enterprises by using project-based learning and

case study as well as applying the concept of Circular Economy for SD in economic, social-cultural,

and environmental dimensions.

103-302 nMseenuUUNsARLEE 1w IAnsTuLazgsiv 3(2-2-5)
Design Thinking for Creating Innovation and Startup
msaswsstumalalidseuduuinnsuariusenaunis wwafn nszuiumMsuasinue

seenuUuUIANsIAULUULRaiagsAalyel RnufoRnsmudussneunsuaziausauiieliutinle

Ttinawuinn1ssunu
Inspiring learners to be innovators and entrepreneurs; concepts, process, and skills

of design thinking for creating innovation prototype for startup; meeting entrepreneurs and

pitching.

103-303 NITUINITNITREUENYIYRAN 3(3-0-6)

Smart Money Management

nM35ufuTAndszdniu avduaguiini Whivanen9du nsuimansSudiuyaaa
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Finance and daily life; right and duty; financial goal; personal financial
management; financial innovation; international and domestic investments; insurance; loan; tax
planning; entrepreneurship; management of investment port; preparation for retirement and

financial independence.



103-304 Walanyuyuuaznsiseuiiuiangsy 3(2-2-5)

Community Explorer and Service Learning

M3Beudifeiuitiyuruy maesgigusuieAumnussidulymuasiuamaensiamn
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Learning on community context; community analysis to identify issues and
development approaches using collaborative community based approach among learners and
community members; techniques and enhanced skills in approaching community engagements,
community participation, social and life skills, communication; service learning development and
project implementation for preparing to be community researcher and developer in variety

dimensions of sustainable community development in the 21°" century.

103-305 waluladdideaieniswaniidedu 3(3-0-6)
Green Technology for Sustainable Development

luinatasugiagnisiaunfidsdu (BCG Economy Model) iWmanemsaunidadu
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Economic model for sustainable development (BCG Economy Model); Sustainable
Developments Goals (SDGs); green chemistry; chemistry in everyday life; life cycle assessment;
carbon footprint; green manufacturing and productivity; environmental management system;
clean technology and managing environmental impacts with modern technology as well as

environmental laboratory practices and study visits.

103-306 Sumesiinvasaswdnazmaluladsaasezdmiuynay 3(2-2-5)
Internet of Things and Smart Technology for Everyone
nénnsiugiuveunalulaBdumeidnvesassnasaranimuwindeudeiing fagieds
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Fundamentals of loT technologies and ecosystems; smart appliances examples;
practice in using a smartphone in order to control smart home electrical devices; measuring
pm2.5; controlling smart farming devices; integration of smart technologies into everyday life such
as intrusion detection through IP surveillance cameras; practice configuring an IP surveillance
camera and notifying the intrusion via the Internet; discussion on current smart technology

application cases.

103-307 Fomaaasiifidiniennudedy 3(2-2-5)

Living Lab for Campus Sustainability

MaNN1SURVDIARRIiTin wagnsUuszyndvdnnssanariilondlutlyvivideiamn
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Principle of living lab and its application for solving problems or improving buildings
and environment in the university campus for sustainability; building an innovative scalable model
for the effective project-based implementation and knowledge transfer; project management

emphasized on designing and developing buildings for sustainably energy saving.

103-308 NN9A1LANLTIAT 198334 3(2-2-5)
Creative Photography
m'iﬁauflm%wﬁﬁ’ﬁmﬂﬂEJma‘dﬁzqﬂ@?LLmﬁﬂmwﬁm':tﬁhammﬁa?iammmma
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Practical learning by applying photographic theory concepts to convey meaning;
performing photography and creatively producing different types of photographic works as
desired, including selecting images to be used in communication design work according to the
planned creative concept in an appropriate manner, such as using photographs for

communication through online media, using photographs for business communication.
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117-401  ANEINHENINIBINTG 3 (2-2-5)
English for Academic Purposes
Anvinsenvndinge 4 fudieldlunisiFou esdusznevresinuzniudings n139n
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Practice in four English skills for college studying; craft elements of English
including note-taking during lectures, class discussion and speaking skills about more complicated
topics using discussion strategies; writing different types of paragraph; listening and responding to
detailed questions; practice using native-like English in proper cultural context and academic skill:
such as time management, academic integrity and collaborative learning.
Students background level: I[ELTS 5.0 (or equivalent)
Expected level: IELTS 5.5 (or equivalent)
Note: Students are eligible to exempt this course with minimum IELTS 5.0 (or equivalent)

117-402 mmé’enqwﬁuga 3 (2-2-5)

Advanced English

Hnvinyen e danguiaeIzInis nstiauelututeu nssusaznsinudenung
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Practice in English skills for academic purposes; classroom presentation; reading
and interpreting a range of academic texts including jargon in the field of study; practice in
critical thinking to express viewpoints orally or in written form; fluent and spontaneous verbal
interaction with more complicated structures.
Students background level: IELTS 5.5 (or equivalent) /Passed English for Academic
Purposes

Expected level: IELTS 6.0 (or equivalent)



117-403  awdangeiiodIvTn 3 (2-2-5)
English for Professional Purposes
nsldnundnguifiednnn Wy n1sdsudesning Madeuseay n1sdeuaniie
uarBlad tumeuuaziinmadeuuneaite mavszgndldauAndanntuasinuenisuidym
N3 LEUDDE9L0DTN
Uses of English for professional purposes such as essay writing, report writing,
letter and email writing; writing research paper steps and methodology; application of critical
thinking and problem-solving skills; professional presentation.
Students background level: IELTS 5.5 (or equivalent) / Passed
Advanced English course

Expected level: 6.0 (or equivalent)

mm%‘luﬂ (Other Languages)

117-191  awlne 1 3 (2-2-5)

Thai Language 1

amudifossuieaifussuuidssniwilng dussUsslonnulnefifulsloyd
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awilngvily Sansssulne Andinwznisilaazniswaniwilng

Introduction to Thai sounds system; useful Thai words and sentences; basic Thai
grammar; Thai conversations in various situations in everyday life; special tips for common
Thai language use; Thai culture; practice in Thai listening and speaking skills.
Students background level: New-user / Beginner

Expected level: Basic

117192 anwlne 2 3 (2-2-5)
Thai Language 2
Hnvinyenwlneiiuunmas Mdeseinisidnwinglumadive nMssfusiendys
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Practice in Thai language skills through songs; analysis of Thai language use in
Thai songs; discussions of cultural aspects and social values reflected in songs.
Students background level: Basic /Passed Thai Language 1 or get approval from lecturer

Expected level: Elementary to Intermediate



117-161  awdiu 1 3(2-2-5)
Japanese 1
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Practice listening and speaking basic Japanese language; pronunciation; basic
structures for oral comprehension and vocabulary; practice reading simple sentences and
‘Hiragana’ and ‘Katakana’ writing in those structures and basic ‘Kanji’.

Students background level: New-user

Expected level: JLPT (N5)

117-162 ey 2 3(2-2-5)
Japanese 2
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Basic Japanese sentence structures, vocabulary; kanji and 900 expressions and
common words in daily use; practice listening and speaking skills for reporting information;
practice reading and writing short passages.

Students background level: JLPT (N5)

Expected level: JLPT (N4)

117-181  A1wwNIua 1 3(2-2-5)
Korean 1
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Practice in Korean pronunciation, basic lexical items used in daily life or Korean
culture in order to develop communication skills; 800 basic daily life vocabulary.

Students background level: New-user

Expected level: TOPIK | - L.1



117-182  A1WNE 2 3(2-2-5)
Korean 2
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Practice in Korean basic grammatical structures in order to develop communication
skills including listening, speaking, reading, and writing; practice using the Korean language for
daily-life and communication in both formal and in formal situations; patterns of more complex
sentence; 1,500 basic daily life vocabulary

Students background level: TOPIK | - L.1

Expected level: TOPIK | - L.2

117-171  anwrlSaes 1 3(2-2-5)
French 1

Annsila o sruuazilounvinFaadluaniunsainisdeasiionisuaniudsuteya
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Practice French listening, speaking, reading and writing in contexts and settings
relating to communication for information exchange and inquiry with a focus on interaction with
others.

Students background level: New-user

Expected level: DELF A1

117172 arenelFaes 2 3(2-2-5)
French 2
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Practice French listening, speaking, reading and writing for communication and
exchange of information and ideas; expressing feelings in contexts and settings relating to daily
life with a focus on fluent and natural communication.

Students background level: DELF A1

Expected level: DELF A2



117-151 A1 1 3(2-2-5)
Chinese 1
Hnvinwznisesnidesniwniu snwsiu heansal wazadnyt Ussuneal 450 A
Practice in Chinese pronunciation; Chinese characters; gsrammar and vocabulary of
about 450 words.
Students background level: New-user
Expected level: HSK Level 1

117-152  A1e1U 2 3(2-2-5)
Chinese 2

Andinuennsils ya 81w Weun1wdu lnswunisifiuyuainudiugiuvesindny,
Aenfudnusdu ddwi nseenides warhensel

Practice in listening, speaking, reading, and writing skills in Chinese, focusing on
enhancing students’ fundamental knowledge of Chinese characters, vocabulary, pronunciation,
and grammar.

Students background level: HSK Level 1

Expected level: HSK Level 2

117-305 aenadu 1 3(2-2-5)
Spanish 1

Andinuziiugiunisils wa sruwezlsuniwaudmdudiSouilinedou Annis
nanssnluiinuszdniu msaeuntuuaglidoya nisflaaziirlanrumunevesmuaudiyalusider
AULAY

Practice in basic Spanish listening, speaking, reading, and writing for students with
no previous experience; practice in expressions in daily life; inquiring and giving basic personal
information; listening and understanding meanings of spoken Spanish on familiar topics.

Students background level: Entry-level

Expected level: DELE A1



117-306  AEELlu 2 3(2-2-5)
Spanish 2
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Practice Spanish listening, speaking, reading and writing; practice using vocabulary
and structures in frequent communication situations in life; direct communicative exchanges in
speaking and writing related to their immediate needs.

Students background level: DELE A1

Expected level: DELE A2

117-501  vinwensldmaunamesdmiudiTeuinaondin 3(3-0-6)
Computer Skills for Independent Lifelong Learners
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Skills in using the computer to search, learn new things and create things such as
new concept, solution to day-to-day issues or concerns; web browsing; cyber security awareness;
internet etiquettes and ethics; job search strategies and career development; professional building

of online presence.

117-502  nsUszdiuasasiionddia 3(3-0-6)
Evaluation of Digital Tools
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Skills in selecting the right digital tool for each work and utilizing the selected tool;
utilizing online storage tools; word processing; spreadsheets; collaboration tools such as calendars
and project management; communication and creators’ tools; personal finance and e-commerce

tools.



117-503 msAnszidayauaslygyussivg 3(3-0-6)
Data Analytics and Artificial Intelligence
FAATILVTYAEMTUNMINAUIDAAIMNTTU NMTIATIERUTETRAMER TLAZN1TRRIL
wnAnvesewaaluaiieades LIAANTIATIENRYA msUszgnaliiniosiietagrussiviuas
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Data analytics for industry developments; history analysis and development
of future concepts in relevant field; data analytic concepts; application of artificial intelligence

(Al) based tools and data analytic tools as needed.

117-601  m3Buduanuiluuazanudn 3(3-0-6)
Dream and Idea Generation

BAnuaFuAun LU uaLFeInslusuIAnTegRaMnT sy Lualtvesanunsel
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How to think and dream about the future needs of expected professional industry;
trends of the world and human needs for a sustainable life; generation of thinking process and
analysis of possible new needs; basic design and critical thinking concepts; product prototype and

conceptual presentation of idea

117-602 msﬁﬂL%aaanl,wuuazﬂaqms‘ﬁé'ﬂﬁu 3(3-0-6)
Design Thinking and Sustainable Strategy

BaenunAniazlimyudianudidularaindnfusivdeuinsfisnuunfnizes
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How to pick an idea to enable mankind’s sustainability and to generate a product
or service keeping the concepts of sustainability and innovative design; general design concepts
and critical thinking concepts; concepts of life cycle of a product or service; uses of tools such as
Gabi, Simapro or spreadsheet to explain the concepts of life cycle and compare the impacts of

products intended to design; presentation of business idea



117-603  LUUINADIFINILALAITUTNITIATING 3(3-0-6)
Business Canvas and Project Management
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Product or service management; production processes and efficient transportation;
concepts of project management such as resource management, finance, marketing and risk
management when running a business; concepts of project management related to the dream
product or service in the venture spirit; concepts of Plan-Do-Check-Act (PDCA cycle); PCM; Gantt

Chart; Business Canvas or other project management software.

(2) BRUINABNAN
NHUITIAU

ngudvuny  (6luga 54 vilefin)
Taga BUS-1 Walangsna

(Module BUS-1 General Business Foundation)

131-106  n1svRyTtudu 3(3-0-6)
(Principles of Accounting)
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Ethics of professional accountants; meaning of financial reporting; characteristics and
basic concepts of accounting; accounting equations; accounting cycle; financial statements
and presentation of financial statements; principles and procedures of accounting record;
adjusting entries; worksheet; accounting for service, merchandising and manufacturing
operations; value-added tax accounting; recording process; special journals and control

accounts; use of accounting packages.



133-202  %#ANNIINAIN 3(3-0-6)
(Principles of Marketing)
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Importance and role of marketing towards economy and society in the digital era;
evolution of marketing and application it in different contexts; understanding customers,
competitors, environment, marketing information; theories of consumer behavior in the
digital era; market segmentation; target group; product positioning; marketing mix of product,
price, place, promotion; digital marketing tool and marketing communication through social

media.

135-101  n1suiunsuszaunsalauiiagsialan 3(3-0-6)
(Human Experience Management for Global Business)

AMATINY WA ANNEFURIUIINIUsTaUNTTainu JadeitdamansenudeUseau
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Meaning, concept and importance of human experience management; factors that
affect human experience, designing, executing and optimizing strategies to improve
human's overall experience; creating positive culture that promotes participation including
work effectiveness, and well-being; working in organizations under domestic and

international environments that directly affect success of global business.



Tuga BUS-2 nalulagnisiliuuaznstayd
(Module BUS-2 Financial and Accounting Technology)

130-104 Lﬂi'is}gmam%tﬁamﬁﬂmsqsﬁa 3(3-0-6)
(Business and Managerial Economics)

nguiATwgAaniganiaLazavate MIUszgndngufiasugamansluniigsia ilens
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Economic theory at both micro and macro level; application of economic theory in
business for demand analysis of goods and services; cost of production; economic profit
and business earnings; price determination in perfect and imperfect competitive markets,
national income; monetary policy and fiscal policy for decision- making in business

investment.

132-203 msﬁuqiﬁaLLazﬂﬁiaavgﬂuma’]mnu 3(3-0-6)
(Corporate Finance and Capital Market Investment)
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Principles, theories and basic knowledge of business finance; basics of financial
market investment; financial ratios; financial planning and forecasting; working capital
management; cash management; account receivable management; inventory management;
fixed and variable cost concept; unit-cost valuation; break-even analysis and profit planning;
time value of money; capital budgeting; short-term and long-term financing; dividend
policies; domestic and international financial systems; financial software application,
establishing savings discipline to foster financial growth; basic concepts of equity
instruments, bonds, mutual funds, and derivatives; investment in equity market and

application of financial technology for wealth management.



130-303  N13N1EHRINT 3(3-0-6)
(Taxation)

ANUNNNE TNQUIEANR Lagdnuizn1IN® laseasieveanguinen1® nsdunysenm
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Definition, objectives and characteristics of taxation; structure of taxation;
classification of tax; principles and procedures of tax collection including personal income
tax, corporate income tax, value added tax, specific business tax, stamp duty, withholding

tax, inheritance tax; responsibilities and ethics in tax payment.

Tuga BUS-3 Adviansudweidudmiugsia
(Module BUS-3 Digital Transformation for Business)

130-218 & n1sAATendeya uazdynuszavgdmiugina 3(3-0-6)
(Statistics, Data Analytics and Al for Business)

mlegidaifvasinlulssgnddunsdndulannsgsfamelusunsudnsagy SPSS for
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Statistical analysis and its application to business decision with SPSS for Windows:
tests of hypothesis, ANOVA test, simple regression and correlation, multiple regression and
correlation analysis, Index numbers, Time series and forecasting, Chi-square test, quality
control, and decision theory; application of digital technology such as Chatbot for digital

business; Application of Al for business.



133-203  AMIAAIARINALAZNITATINURUNNYDYA 3(3-0-6)
(Digital Marketing and Data Visualization)
ANUEAYVDINITARINATIA TIWUINTVRINTAAARATA WeFNTIUEUSLNALARTTR N3
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Importance of digital marketing; evolution of digital marketing; consumer behavior
in the digital age, targeting customers in digital marketing; digital market segmentation;
digital marketing channels; digital marketing mix strategy; digital marketing planning; digital
marketing tools and strategies; digital marketing communications; data source; database
systems and data structure; data analysis for decision-making, tools and data visualization,

storytelling and presentation.

134-304  MsUIMslAsINSlugARdia 3(3-0-6)
(Project Management in Digital Age)
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Studies on business problems, business requirements, or important business issues
in digital age; identifying business project topics; collection and analysis of quantitative and
qualitative data; application of management knowledge and tools; lean canvas; project

progress report; writing project reports; project presentation and evaluation.

Tuga BUS-4 8AMLInRaun19gsha
(Module BUS-4 Business Environment)

130-108  n1sAiiuauLazn1IANIILlgaunIY 3(3-0-6)
(Operations and Supply Chain Management)
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Principles, concepts and theories of operation management; functions and
operations of effective production including product planning, quality control location
selection, production planning and control; forecasting demand, production capacity
planning, prioritization, production scheduling; inventory management; process of raw
materials and products movement from production base to consumer market; designing
processes, operations and supply chains; operations improvement; global supply chains and

production networks; sustainable supply chain management.

130-302  ALUUEFINA 3(3-0-6)

(Business Law)
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Meaning and nature of juristic acts and contracts; laws relating to buying and selling,
hire of property and hire-purchase, loan, guarantee, pledge, mortgage, agency, brokerage,
bill, cheque and other negotiable instruments; laws regarding organization, operation and
liquidation of partnerships, limited companies and public companies; intellectual property

law; labour law; and electronic transaction law.

130-405  N15IANIIINAYNS 3(3-0-6)
(Strategic Management)
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Basic concepts and processes of strategy development; agile strategic planning
covering process from analysis of business environment, vision and mission, determination,
corporate strategy, business strategy, functional strategy, implementation of strategy into

practice effectively and evaluation for sustaining competitive advantage.



Iu@a BUS-5 msﬂsznaumut@zmmé’ﬁu
(Module BUS-5 Entrepreneurship and Sustainability)

130-208  N19UTENOUNISHATUIANTTY 3(3-0-6)
(Entrepreneurship and Innovation)
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Basic concepts of innovation; design thinking process that create innovation through
empathize, define, ideate, prototype and testing; innovation types; entrepreneurship
concepts; features of Small and Medium Enterprises; fundamentals of startup; business
model canvas; lean canvas and full business plan including analysis of business opportunity,

marketing plan, management plan, operation plan, financial plan.

130-310  A1stanFas MIAaa1I5INY LAZNNILTAAETDS 3(3-0-6)
(Storytelling, Business Communication and Negotiation)
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Definition techniques; methods; types and elements of storytelling; the importance
of communication; communication styles; business communication; presentations; forms,
channels and techniques of communication; communication and presentation technology;
theory and practice regarding various negotiation strategies; international negotiations, use

of mediators, mediation and resolving various dispute issues.

130311 msdanisitanudsdy 3(3-0-6)
(Managing Sustainably)
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Basic concepts of business environment; tools for analyzing business environment;
strategies for business adaptation to changing environments; business ethics; global
sustainability challenges within the framework of the United Nations Sustainable
Development Goals; business strategies and processes used by business organizations to
manage human rights, environmental, and migrant labor issues in order to create sustainable

development in economy sociality, and environment.

Tuga BUS-6 Uszaumsal3sndnmeuinisgsna
(Module BUS-6 Cooperative Education and Work Experiences)

130-309  MIANYUANIZAIUNINITUINITTIND 3(3-0-6)
(Special Topics in Business Administration)
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Exploration and analysis of business issues that are important to the current situation
covering critiquing, analyzing; presenting solutions to problems in project creation or related

research.

130-490  @3gUENAAANEN 1(1-0-2)
(Cooperative Education Preparation)
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Principles and essential knowledge for working in organization; duties, and
responsibilities; appropriate working attitudes; application of knowledge in the workplace,

business organization.

130-491  @wnafAnu (Cooperative Education) 5(0-30-0)
10sAURDU : 130-490 W3uANNIANE

nMsUfiRnudunat 16 da luaamuuszneunsmenunieigadeaiuanunin 8
HulupmuenndiivreuresnaivifiolidnAnuldiiussaunisallunmsu oo

Educational program that enables students to integrate classroom learning with
practical experience in or related to their field of study. The co-operative education will consist

of 16 weeks in a workplace.
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Taga 1BM-1 Walanvirdgsnaszninelseme

(Module IBM-1: International Business Foundation)

135-303  1ATHgANENS 11381 wazuleulegsnasendnelssina 3(3-0-6)
(International Economics, Trade, and Business Policy)
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LLaswqwﬁﬂﬁiﬁﬂizwiﬂaﬂﬁwﬂ uleuignsAsEnIaUsena msiama;mmﬂmiwgﬁﬂ gn1unsel
Tanfiasionsfseninasema doyanieadd amides manngideyaiiielugnsdaduls
AUNNTATERINIUTENA

International economics; international economic institutions or organizations;
international trade concepts and theories; international trade policies; economic integration;
world situations affecting international trade; trade statistical data, risk; and data analysis for

international trade decision making.

135-307 ﬂ"lil:‘luﬂ']’ia\‘wqm%ﬁ'j’]QUSZLVIﬂLLazﬂ’]SU%W]’iﬂ'J’]&ILﬁIEN 3(3-0-6)
(International Finance, Investment and Risk Management)
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Concept of financial management for international business operations;
international finance system; balance of trade and balance of payment; foreign exchange
system; foreign exchange market; international finance institutions; financial instruments
and international payment; international business financing and risk management of
exchange rate.; financing from international sources, and International working capital

management.



135-402  uuYudTENnInNyImaALasn1sInn1 SN IR Iy 3(3-0-6)
(International Human Capital and Cross Border Management)
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Principles of cross-cultural management; role and importance of international
human capital; guidelines for international human capital development; cultural differences
that affect work behaviour and work efficiency; international business management within

foreign domestic and international environment; and role of international administrators.

laga IBM-2 n15aa1asendneuseind (International Marketing)
(Module IBM-2 : International Marketing)

135-316  N15IANTSATIAUAISZNINUSSINA 3(3-0-6)

(International Brand Management)

AsAUAsERINeUTEIA M3nnzileuasosiunen1sAaaUsTIme uI‘&JU’lEJLLazﬂaquﬁ
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International brand and branding; foreign trademark registration; brand
management policies and strategies; target market study and analysis; consumer analysis;
competitor analysis; brand creation process; brand design; brand expansion; world class branding;

brand communication.

135-317 4299119150052 RINUSSINALAZNNSIANIS ladannd 3(3-0-6)
(International Marketing Channel, and Logistics Management)
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Meaning, purpose, environment that affect distribution channels; roles of
middleman; new formats of wholesale and retail trade; supply chain and logistics management
affecting international marketing channel management; uses of technology to organize

information in marketing and distribution channels.



135-318  @AEUNITUUINSHATIIRAAUENTENINeUsEIMA 3(3-0-6)
(International Service Industry and Retail Business)
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Nature and scope of international service industry and international retail business;
classification; service consumer behavior; marketing mix of services; structure and development
of institutions engaged in service business, and case study of specific service businesses; role and
importance of international retail business; forms and methods of entering foreign markets;
analysis of opportunities and barriers to market entry; analysis and implementation of policies to
solve management problems of international retail businesses; international environment and

strategies; comparative study of international service and retail business management

Taga IBM3 n1smungsnaseninelsame

(Module IBM-3 : International Business Development)

135-302 msdan1suianssuLazaudiiuniegsivseuinalssma 3(3-0-6)
(International Business Innovation and Sustainable Management)

mMsuImsssRsEnisemaluuiunesmswannesudidudmiugsia Jadevan
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International business management in the context of sustainable development
for business; factors that challenge and present opportunities in sustainable development
affecting international and multinational companies; meaning and relationship of sustainable
development and international business; sustainable development and business strategy,
processes that business organizations use to manage human rights, environmental, and migrant
labor issues for sustainable development in economy, society and environment on global
scale.



135-305 n1saliusudidiuazdsean 3(3-0-6)

(Import-Export Operations)
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Market analysis and market selection; problems and obstacles in import and
export; import and export operations and management; planning; organizing; selecting
trade terms (Incoterms); price quotation, conditions, guidelines, processes, procedures,
custom system; tax benefit and export and import documentation; agencies and

organizations involved in conducting export and import business.

135-311  Uszgaumisalnisiseuissnalusisusena 3(3-0-6)
(International Business Learning Experience from Abroad)
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Learning international business, and experiencing business oppotunities of
foreign country; gaining knowledge and experiences on international environment and
international operations of certain country directly or indirectly field study, and collecting

data; project development / international business plan is required for course fulfilment.
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Taga IBM-4 n1sUsznaugsialugiiniaciieg

(Module IBM-4 : Doing Business in Various Regions)

135-310 n1sUsznaugsnaluandeu

Doing Business in ASEAN 3(3-0-6)

ANNAIAYVIDNTEY (ANNANUTTVIVAWRIDTENL TUoRNEEILH) NINTINVBAATYFAI
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Importance of ASEAN (Association of South East Asian Nations); economic
overview; analysis of opportunities and barriers of ASEAN; competitiveness of ASEAN

countries; business operation in  ASEAN countries and opportunities for market expansion.

135-312 nsUsznaugsialulssmedu/ GUu/ inwald

Doing Business in China / Japan / South Korea 3(3-0-6)
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Business strategic overview; cultural, political, economic and regulatory
environment; business in East Asia including China, Japan, and South Korea, emphasizing business
factors. and impact of changes in politics, government, economy, and current business situations
that affect international business operations; opportunities and obstacles in business operations

including recommended strategies for doing business with countries in that region. .

135-313 n1susEnaugsnaluniniaedela

Doing Business in South Asia 3(3-0-6)
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Business strategic overview; cultural, political, economic and regulatory
environment; business in South Asian region, emphasizing business factors and impact of changes

in politics, government, economy, and current business situations that affect international



business operations; opportunities and obstacles in business operations including recommended

strategies for doing business with countries in that region.

135-314 n1sUsEnaugsnaluazAuaLEn

Doing Business in Latin America 3(3-0-6)
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Business strategic overview; cultural, political, economic and regulatory
environment; business in Latin America focusing on business factors and impact of changes in
politics, government, economy, and current business situations that affect international business
operations; opportunities and obstacles in business operations including recommended strategies

for doing business with countries in that region.

135-315 n1sUsEnaugsnaluannnglsuuazanigaisn

Doing Business in EU and U.S.A 3(3-0-6)
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Business strategic overview; cultural, political, economic and regulatory
environment; business in European Union and the United States focusing on business factors;
impact of changes in politics, government, economy, and current business situations that affect
international business operations; opportunities and obstacles in business operations including

recommended strategies for doing business with EU countries and the United States.

Taga IBM-5 viaslgnaiasendnelssine
(Module IBM-5 : International Value Chain)

135-304 N5YUAIRUAITZHINNUTZINA 3(3-0-6)
International Transportation
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Roles, duties, and responsibilities of freight forwarder for international trading and
transportation; international transportation management; goods procedures; multimodal

transportation; Incoterm and related documents for international transportation.

135-404 N13UsENUABAUAITENINSUSTINA 3(3-0-6)
International Cargo Insurance
wdnnsialuveanisuseiusedudn Ussianvesnisusefudenisauds nainnis
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General principles of cargo insurance; types of international transportation
insurance; transportation insurance market; transportation insurance associations and
organizations; international transportation insurance laws; types of loss and damage; claim

assessment; types and agreements of marine, land and aviation insurance policies.

135-411 N139ANTIAAAUAILAZNIINTZANAUAITENINUTEIA 3(3-0-6)

International Warehousing and Distribution
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Meaning, importance and roles of international warehousing and distribution
center; warehousing management; transportation routing and scheduling management;
distribution strategies with the process of resources integration for efficiency and effectiveness;
significance of areas, human resources tools and instruments, capital and time on production,

transportation, customer service and cargo distribution.
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135-301  mw1danquiilansaeasmnegsiassnineUssineg 3(2-2-5)
(English for International Business Communication)
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English used in international business communication focusing on developing
four skills in English related to key professional areas and expressions related to international
business; doing business documents, business writing, presentation skills, cross-cultural
communication, negotiation, and creative integration of the four skills regarding cultural

diversity and context of World Enlishes.

135-306  AQUANIENIIAITENIUTENA 3(3-0-6)

International Trade Laws
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Principles of international trade laws United Nations trade conventions;
General Agreement on Tariff and Trade (GATT) and WTO agreements; duties of member
states; international trade negotiation and arbitration process; International trade laws
issued pursuant to trade agreements including intellectual property laws, anti-dumping and

subsidy laws.

135-309 mMInaaLivenisdeaan 3(3-0-6)

Marketing for Export
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Basic concepts of marketing for export; benefits; market types; market

demand; consumer behavior in foreign markets; marketing strategy for export; foreign



market entry strategy; product design for export; packing; pricing; distribution channels;

marketing communication for export; promotion and development of export marketing.

135-403  Ussihusuadeniegsnaseninelssme 3(3-0-6)
(Contemporary Issues in International Business)
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International business issues of business system and international business
environment; tools and management methods of current interest; exchange of knowledge,
expressing academic opinions, and discussion of approaches to solving problems; case studies

in international business.

135-407  52108U35IeNegINTENINUTEINA 3(3-0-6)
Research Methodologies in International Business
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Significance, scope, and research problem in international business; theoretical
concept, research methodology; data analysis for decision making in international business.
Students can select an interesting problem for research, conduct research, and report research

results.

135-408 AsAINIULNanasudnaNlsYsTnINsUTEINA 3(3-0-6)

(International e-Commerce through Platform)
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Online sales; import and export; required documents; international payment;
shipping, air freight, car freight, sea freight; import tariff inspection in buyer country; local
commercial laws; foreign online trading strategies; online systems of key target countries;

global sales on Alibaba.com, Amazon.com, e-bay or other platforms.



