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thAnwansndeniounsindulundngnsseiuliyyrivesminedoayuls
3.4 5797391
sV lUnangns

ANNUATHATIDIV

° AVIUAUYVDITHRAGIAY 3 AN

117 vanefe  nguiviAnwinialy

SWE 103-1xx vanefangsivn nwilaymsdoans

S 103-2xx vangfanguiv madsadinluamssei 21

SVE 103-3xx vanefangaivt maidugusznounsiflernudsdu
119 wngi nauAvluavinnsveafivauaznsuinig

° ANMUVUYVDIFTHAN LAY 3 FINAS UUNEDS  L@uANNUIIEIVN

. nunIvIAnEwIN2Y 27 “UwNA
- Tuga 1 AUTIAULNNATEN 9 UUIWAR
117-401 AMW9INOENUFIY 3 (2-2-5)

(Fundamental English)

117-402 mmé’mqwﬁy’uqq 3 (2-2-5)
(Advanced English)

*117-403 udanguiiiedndn 3 (2-2-5)

(English for Profession)
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ngisuiazuuundinguianasifumiinerdeimun asnseniiumeinild wadl
Bousgividenlundngasmnaivdnviluuy
- Tuga 2 aussaULNINRIIA 9 wiagfin
117-501 tale Advia wazanuUasndensluues 3 (2-2-5)
(Al, Digital and Cyber Security)
117-502 \3esileddviaiiionisifousnasndin 3 (2-2-5)
(Digital Tools for Lifelong Learning)
**117-503 NILATIEVDLARAZ N TWARIUKUA N TRYA 3 (2-2-5)
(Data Analytics and Visualizations)
“TPUADINIUNITIEUTY 117-501 Uag 117-502 Wnou MnALTeudinyen19nusdvia
Foane warldsunisoudfainumine ds awnsosniusednild uaslidouneividenly

MNGATNINIVIFNIINL U

- Tuga 3 ngunsidudusznaunaiiteanuddy 9 wqEnn

117-601 A1y AuAn wogarmdady ANLLUINILATYFRINBLTIE 3 (3-0-6)
(Dreams, idea, and Sustainability According to Sufficiency
Economy philosophy)

117-602 nseenuuuMsAniioadauinnssuuagsialnduuaudsdy 3 (2-2-5)
(Design Thinking for Creating Innovation and Startup
Based on Sustainability)

117-603 wuudrasdssiauaznsuImslasenises ey 3 (2-2-5)

(Business Canvas and Project Management for Sustainable)

s1EAVIEDN 31U 11 39

103121 mwilnesiienisdedns 3 (2-2-5)
(Thai Language for Communication)

103131 mwIudionisdeansludinusesniu 3 (2-2-5)
(Chinese for Daily Communication)

103-141  awnduluTiaszdii 3 (2-2-5)
(Daily Life Japanese)

103-203 Anudunadlesludsnulneuazdsnulan 3 (3-0-6)

(Civic Literacy in Thai and Global Context)
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103-206 8113 MIAUAZVNIN KA¥N1TEBNAGINY 3 (2-2-5)
(Diet, Health Care and Exercise)

103-209 Aauzuazaundiiloqunionmunieiin 3 (3-0-6)
(Art and Music Appreciation)

103210 feulvneuazdmassdluaeiy 3 (3-0-6)
(Thai Appreciation and Unseen in Siam)

103-212  F9INeAUNTAAUITIN 3 (3-0-6)
(Psychology and Life Development)

103-304  Walanyuyuilarnsiseuiiiuianssy 3 (2-2-5)
(Community Explorer and Service Learning)

103-308  N1IEIBNIMTIATNETIA 3 (2-2-5)
(Creative Photography)

117-604 n1sasauinnssy wasUuinisasegsivanismen 3 (2-2-5)
(Innovation Creation and Startup Business Operations)

V. NUINIVUANIY MUY 90 WUIWAA

1. ngudwndniugiu (3 Tuga 27 wiein)

Taga BTH 1 : avujiUasdugsianmsvisaiigauasnisuinisluusunvesaiudstiu

(Module BTH 1: Introduction to Tourism and Hospitality in Sustainability)

9 viqenn
119-203 arudidowiufefussialsusuarssialudesiedsdu
(Introduction to Hospitality & MICE Business in Sustainability)
119-204 anufidesiuisriugsiansviesiioauasmaifiumsegiadidu
(Introduction to Tourism and Travel Business in Sustainability)
119-205 MINAUIYARNAIN FI9TNYINTUTNITUAZAINURAIAN WA LB TR
(Personality Development, Psychology of Hospitality

and Emotional intelligence)

Tuga BTH 2 : sinwzdunisdosns
(Module BTH 2: Communication Skills)
9 M8in
119-301 nsAeansmuangudmiunislsausy msvieafleanaynnsuinig 1
(English Communication for Hotel, Tourism, and Hospitality 1)

119-303 N3F9A1INIWIBINGUAMIUNISITIUIY N15DLTEILazNITUTNIST 2
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Usznaunieg

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

Usznaunie
3 (2-2-5)

3 (2-2-5)



(English Communication for Hotel, Tourism, and Hospitality 2)
119-304 nsApasITead9assREmMTUILUSAS 3 (2-2-5)

(Creative communication for Hospitality job)

Tuga BTH 3 : mailugusznaumsdmsugsianisvisailgauaznisuinng
(Module BTH 3: Entrepreneurship to Tourism and Hospitality Business)
9 wqein  Usznaune
119-216 mMamaARIviaLarMIdom sdinudmiugsianisvieadien 3 (3-0-6)
WAZNITUINNT
(Digital Marketing and Social Communication for Tourism
and Hospitality Business)
119-311 ﬂ']'ﬁl,f]wiﬂ'ﬁ%ﬂﬁmﬂ’li'o:’iﬁ‘\]mﬁﬁmLﬁ&J’JLLﬂ%ﬂ’]'ﬁU%mS 3 (3-0-6)
(Tourism and Hospitality Business Entrepreneurship)

119-318 ANSEBANTUNN TRIUSTTULAENITIANITANUTALEN 3 (3-0-6)

(Cross-Cultural Communication and Conflict Management)

2. ngudvAndedu (5 Tuga 45 miaein)
Tuga PTH 1 : nM1sUsenauamsing
(Module PTH 1: Thai Cuisine)
9 wiawin  Usznaunle
119-325 N5INYINTIINITOINS 3 (2-2-5)
(Menu Planning)
119-326 AFazNsUsENRUR IS INY 3 (2-2-5)
(Kitchen and Thai Cooking)
119-328 21stneUssand 3 (2-2-5)

(Thai Fusion Cuisine)

luga PTH 2 waluladAdadudunisviaafisauaznisuinig
(Module PTH 2: Digital Technology for Tourism and Hospitality)
9 wiawin  Usznaunle
119-221 waluladfdvialugsionisvieaiivanasnisuinig 3 (2-2-5)
(Digital Technology for Tourism and Hospitality)
119-231 MIUIMsgnAdNTusuazn T IEYTeYA 3 (3-0-6)

(Customer Relationship and Data Analysis)
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119-320 nslidyaUsevguasueundndulunsnnaurunIsieaieILae
ASUINT

(Artificial Intelligence (Al) for Tourism and Hospitality Planning)

Taga PTH 3 : nsuimsanulsausy

(Module PTH 3: Hotel Service)

9 wuqEBAn
119-213 NUAIUNRTNVDILTINTY
(Hotel Front Office)
119-310 NsUTMsuvIslugInalssy
(Sales Management in the Hotel Business)
119-322 NUULTIY
(Housekeeping Operations)
Tuga PTH 4 : P15USN13AUMNT
(Module PTH 4: Food Service)
9 wuqBAn
119-211 MIUINITOIMNTHAZLATOIRY
(Food and Beverage Service)
119-422 nsUsznaUoIMI ezl TUINIS
(Culinary and Nutrition)
119-425 MsdansAamas MssaEsuasfausuiems

(Restaurant, Banquet Management and Culinary Arts)

Taga PTH 5 : Uszaunsalinedundnlusuian

(Module PTH 5: Experience for Future Professions)

9 qein
119-410 M3Teu MInaLarn1TELelATNeE a1 AN
(Professional Project Writing, Public Speaking and Presentation)
119-412 nswseuANunSand miunsAnwIBsINSAUNISYIuY
(Preparation for Work-Integrated Learning)
119-413 MsANYITYTUINTTAUAITINGY

(Work-Integrated Learning)
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3 (3-0-6)

Usznaunag

3 (2-2-5)

3 (3-0-6)

3 (2-2-5)

Usznaunag

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

Usznaunag

3 (2-2-5)

1(0-2-1)

5 (0-40-0)



3. nguivuden (2 luga 18 vuleiin)
TinAnwidendeunnnguividend v dwlundngnsnulugasoluil
3.1 NENIVUFINAIUIYITN (9 vienn)
Tuga ETH 1: nM1sansusugsiaviesiisauaznisuinig
(Module ETH 1: Business Planing for Tourism and Hospitality)
9 wiagin  Usznaunae
119-217 mMsdamsgsRviuiisasfuumMsAuYiou e 3 (2-2-5)
(Tour Business and Travel Agency Management)
119-218 msvudslugsiamsvieaiisanaznisuins 3 (3-0-6)
(Logistics in Tourism and Hospitality Business)
119-319 mMyUszgndldueunaindudmivgsiansvieaiieauay nsuinig 3 (3-0-6)

(Technology Application for Tourism and Hospitality Business)

Tuga ETH 2: gaavnssulud
(Module ETH 2: MICE Industry)

9 UUENR Usznaunag

119-330 ASIMAUDLIUR 3 (3-0-6)
(Events)
119-429 MsdaUsEYI NN 3 (3-0-6)

(Conventions)
119-430 TN TULARIRUA AL INTTANS 3 (3-0-6)

(Exhibitions)

Tuga ETH 3: 115U52naUa1m1sUIUI¥i
(Module ETH 3: International Culinary)
9 wdawin  Usznaunae
119-327 D1 TUIUIBG 3(2-2-5)
(International Food)
119-348 Aalgnisanuasonmsuaslfize1ms 3 (2-2-5)
(Arts of Food and Table Decoration)
119-443 YUNBUUAZNITANUAIRUIAN 3 (2-2-5)

(Bakery and Cake Decoration)
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Tuga ETH 4: madugusznaunislugsianiasiy
(Module ETH 4: Entrepreneurship for Beverage Business)

9 UUYNR Usznaunag

119-420 NNSWALLATDIRY 3 (2-2-5)
(Mixology)
119-423 Aavznsvinniwn 3 (2-2-5)

(Barista Art)
119-429 nagnduarmaauNugIAansTuInnsIATad 3 (3-0-6)

(Strategy & Business Plan for Beverage Service)

Taga ETH 5: eusinaman
(Module ETH 5: Tour Guiding)
9 wiaein  Usznaurae
119-338 nMsviesiieniienuiag 3 (3-0-6)
(Tourism for All)
119-431 Tunnsiiensvieadien 3 (2-2-5)
(Recreation for Tourism)
119-433 Nugdaanan 3 (2-2-5)
(Tour Guiding)

Tuga ETH 6: Jaiusssulneuasnwasaing (Soft Power)
(Module ETH 6: Thai Culture and Soft Power)
9 wnein  Usznaunae
119-334 MsdanIsnsviesfindeianusssy 3 (2-2-5)
(Cultural Tourism Management)
119-435 Aaurludszandlneiiionsvieadion 3 (2-2-5)
(Art in Thailand for Tourism)
119-436 mslindarsnsn (Soft Power) ilonsvieaiiien 3 (3-0-6)

(Soft Power in Tourism)
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Taga ETH 7: nMsujiRanudiugsianistu

(Module ETH 7: Aviation Business Operation)

119-414

119-415

119-432

9 nenin
msé’mmimw%msp:ﬂmamsmﬂﬁu
(Passenger Ground Service Management)
mstuiunuuimsglasansuuaiesu
(In-Flight Passenger Service Operation)
mMydrsesiiuaznmseentinslgansdmivgsfanistu

(Airline Reservation and Ticketing for Airline Business)

Taga ETH 8: Medingudmiugsiamsvisaiieauaznisuing

(Module ETH 8: English for Tourism and Hospitality Business)

119-305

119-306

119-307

9 wiqenn
wsanquiitensaeuinsgiuinsgu
(English for Professional Standardized Exam)
mwwé’ﬂﬂqmﬁamimimﬁlLLazmiﬁwuamuﬁﬂmL‘17'im
(English for Narration and Guide of Tourist Attractions)
mwwé’ﬂﬂqmﬁamigﬂﬁll,t,azLﬁ]im(ﬂ'aiad

(English for Persuasion and Negotiation)

3.2 NFNIVUFNAIUNANUTZMAFINTUIITN (9 niwhin)

Usznaunae

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

Usenaunag
3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

Wdeneunnnguinnwiinssemaniwlanvinilsnulugaselyil

Tuga ELG 1: msfaasmundidulugsianisvieaiisanaznisuinig

(Module ELG 1: Japanese Communication in Tourism and Hospitality Business)

119-141

119-244

119-245

9 M28nn

[

mwduuiiugiu

(Fundamental Japanese)
awduitemsioansludiauszariu
(Japanese Communication in Daily Life)
mudiudmivgsiansvieaiivanaznsuing

(Japanese for Tourism and Hospitality Business)
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Usznaunig

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)



Taipa ELG 2: msﬁ'amimmn%ﬁLﬂaiu'q'sﬁamiviauﬁmLLazm's'U%ms
(Module ELG 2: French Communication in Tourism and Hospitality Business)
9 wiawin  Usznaudie
119-151 A KSamafiugy 3 (2-2-5)
(Fundamental French)
119-254 mMwmlSuaaiionsdeasludinusesiiu 3 (2-2-5)
(French Communication in Daily Life)
119-255 mmN%"amaﬁm%’uqsﬁamsﬁmLﬁmLLazm'ﬁU%mi 3 (2-2-5)

(French for Tourism and Hospitality Business)

Taipa ELG 3: ﬂ’1Sﬁlﬁ)ﬁﬂiﬂﬂwﬂ’:juﬂa'}ﬂuﬁjﬁ%ﬂ’]S‘ViENLﬁﬂ’JLLaxﬂ’ﬁU%ﬂ’]i
(Module ELG 3: Chinese Communication in Tourism and Hospitality Business)
9 wiaein  Usznaudae
119-161 AmFunansiiugiu 3 (2-2-5)
(Fundamental Chinese)
119-264 Mwdunanadfienisieanstudiausysiu 3 (2-2-5)
(Chinese Communication in Daily Life)
119-265 AMw1unasdmugsiImsviaafleInarnsUINg 3 (2-2-5)

(Chinese for Tourism and Hospitality Business)

Taipa ELG 4: m’;‘?’iamsm‘mLnﬂwﬁiuqiﬁanﬂiviaaLﬁﬂ'aLLazm'sﬁm'i
(Module ELG 4: Korean Communication in Tourism and Hospitality Business)
9 wiawin  Usznaudie
119-171 ALY 3 (2-2-5)
(Fundamental Korean)
119-274 mMunnaiienisdeansludiauszsiiu 3 (2-2-5)
(Korean Communication in Daily Life)
119-275 A invadmSugIianIsvisaisauazmsuInTg 3 (2-2-5)

(Korean for Tourism and Hospitality Business)
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Tuga ELG 5: nsfeansmwianulugsianisvisailsauaznisuinis
(Module ELG 5: Spanish Communication in Tourism and Hospitality Business)
9 wiein  Usznaunag
119-181 mmmﬂuﬁugm 3 (2-2-5)
(Fundamental Spanish)
119-284 mwaudion1sdoansudinusesniu 3 (2-2-5)
(Spanish Communication in Daily Life)
119-285 awiaudmiugsiansvioadieanaznisuinig 3 (2-2-5)

(Spanish for Tourism and Hospitality Business)

Taipa ELG 6: n'ri?iaa'lsmm%’al,%ﬂ‘luqiﬁamwiauﬁmuaznm%mi
(Module ELG 6: Russian Communication in Tourism and Hospitality Business)
9 wiaein  Usznaudae
119-191 awiadeiiug 3 (2-2-5)
(Fundamental Russian)
119-294 mwisadedionsdeansludinusesniu 3 (2-2-5)
(Russian Communication in Daily Life)
119-295 mwadedmiussianmavieadieanaynnsuinig 3 (2-2-5)

(Russian for Tourism and Hospitality Business)

A. VUINIVURDNLET 91U 9 WUWBAA

Tidndnwidenseuanseivile s MilaaeulunangasseaulSynsvesuingtduasy

lﬂ. o a
715197 3.1 N15IALUAATIEAIN

SHEIYN IBIV UL

1. AguAndniugiu (3 luga 27 nienn)

Tuga BTH 1 : anuiiUasdugsianisrieaiiganaznisuinisiuusunvasanudsdy

(% 4 a (Y Y & A 1 a{' a 14
HAANS (MLO): anunsaeSuienannisiaginweiugiunldlugnamnssunsviesiieiasnisusnisia

119-203 | anuilasiuieiuganalssusunasgsiludegnadedy 3 (3-0-6)
119-204 | anwilessuneniugsiansvieaiiealasn1siiiunieegedady 3 (3-0-6)
119-205 | MSWAILIYARNAIN FAINGINITUTNMTLAZAIURAINNAIUDITUA] 3 (3-0-6)

Taga BTH 2 : finwedunisioans

o ¢ = Y o = v a 1 1% a avy
Haaws (MLO): a"mqiﬂa@aqﬁﬂﬁEJV]ﬂ@gmﬂaqﬂﬂaWEJIUﬂ'W'ﬁIWUiﬂ'ﬁQﬂﬂ'ﬂ,uaﬂWWLL')@aE]lID:iﬂﬁ]Wiiﬂ'ﬂll
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wiweuludaglu

119-301 NsERANTNIHSINguEIMSUNITLSILTY NMsviBaTieanaznITUINg 1 3 (2-2-5)
119-303 N3ERANTNISINEEINTUNITITUTY NTVIBATIRILAZNITUINS 2 3 (2-2-5)
119-304 N5ARANSITASNATIAFINSUIUUS NS 3 (3-0-6)

Tuga BTH 3 : nsilufusznaunisdmsugsianisiiaaiieauaznisusnis
HAANS (MLO): d1315099UHUNIANTLUANTUABUYEINSYINSIRA Tuguedusenaunisdmsu

gsnan1svieueLaruInslugARdva

119216 | msnanRdvianaznsaoansmsdsnudvivgsionsviondionazns | 3 (3-0-6)
UINs

119311 | maudfusznevetnedsdulugsianmsvieaifloanaznisuins 3 (3-0-6)

119318 | msdeansiuinmsssuuazmsiansnnudaud 3 (3-0-6)

2. AYIIWUIRU (45 ieia)

Taga PTH 1 : Asusznaunisemnsine

HBANS (MLO): anunsausenauamisineuastiluussandldifiedsenauivnain

119-325 ANSANYINTIUANTDINNT 3 (2-2-5)
119-326 ASMAENSUTENBUDINS e 3 (2-2-5)
119-328 | ewnslnedssynd 3 (2-2-5)

luga PTH 2 : walulagfdnadmiunisviaaieauaznisusnig

WadWs (MLO): anunsadnnalulagadvialuldlumsimungsianisvieaiieiuasnisuinisiiensuauas

ANUABINITVBIYNAT
119221 | wmaluladfdvialugsianisvieaieauasnisusnis 3 (2-2-5)
119-231 | mIvsmsgnenduiusikasn1sinsievideya 3 (3-0-6)

119320 | mslddggrusshvguazuaundindulunisinaununisvioaiienias | 3 (3-0-6)

ANSUINIS

Tauga PTH 3 : n1susn1sanulsusy

NaaWs (MLO): anunsaufUiRnuludiusing q vedlsausula

119-213 | emudiunthveddsiusy 3 (2-2-5)
119-310 | msusmsnuglugsialsausy 3 (3-0-6)
119-322 | snuuaitnu 3 (2-2-5)

Taga PTH 4 : A15USNI5A1UDINNS

HAANS (MLO): annsaufufauludiuiifesiuomisuwasiesosmula

119-211 NSUSNNSOINILATLAS DL 3 (2-2-5)

119-422 N5USENBUDIMNTHALINTUINIS 3 (2-2-5)
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119-425 | msdanssnnians madadssuasfaUzuitemis 3 (2-2-5)
Tuga PTH 5 : Uszaunisaliiiedvndnlusuian
HAANS (MLO): anunsathnuiiasinwedndnluldlul fuRnuasdusuian
119-410 | M3@ou mIwsluiiansisazuazmsiiauelassauogisionn 3 (2-2-5)
119-412 | mMswsguANUnToudmiumMnyideysannisiuni sy 1(0-2-1)
119-413 | mMsfnwugaysaInsiun sy 5 (0-40-0)
3. JuAwiaen (18 widefin)
3.1 NFUIVFINAUIYITIN (9 viienn)
Tuga ETH 1 (tHen) : nM3nnsunugsiavisailanaznsuinig
Hadws (MLO): amnsnsukulazaiiunudanisssiavieaiiouaznisuing
119-217 | msdanssiatniflennagfununisifiuniaieaiion 3 (2-2-5)
119-218 | msvudslugsiamsvieadisanaznisuinis 3 (3-0-6)
119-319 | msusgyndlfeundiatudmivgsianmsvieaiivanaznisuinig 3 (3-0-6)
Taga ETH 2 (ifan) : gaaminssulud
Hadws (MLO): ansnsasdidusuiiieadesiugaamnssilud
119-330 | N133AUBIUA 3 (3-0-6)
119-429 | M33nUsYaIv N 3 (3-0-6)
119-430 | M3IRNULAASFUAUALTINTIANTS 3 (3-0-6)
Taga ETH 3 (1§an)  : MM15Us2NaUamnsuInnIeii
HAaWs (MLO): annIausenauaImsuIuIgi
119-327 | @1SUIUG 3 (2-2-5)
119-348 | Aavgmsnnusaanmsnazlfiza1ms 3 (2-2-5)
119-443 | YULBUKAZNTANUAINTILAN 3 (2-2-5)
Tuga ETH 4 (iFen)  : mailugusznounislugsiaalasiy
Hadws (MLO): ansaaiassriesessuivannvaneLileseyengsia
119420 | M3HaLARoImN 3 (2-2-5)
119-423 | Aadgnisvinul 3 (2-2-5)
119429 | nagmsuazmnaunugsAansliuinsiesosdy 3 (3-0-6)

Taiga ETH 5 (ian) : vudinawmean

HaaWs (MLO): anunsadatiienlusuuuuiivannvasuazimaneauiuanadensvesinviosiien

119-338 ﬂﬂiﬂ@ﬂLﬁﬂ%LﬁaﬁuﬁW’Ja 3 (3-0-6)
119-431 Tununsiiienisvieaiien 3 (2-2-5)
119-433 | sudngman 3 (2-2-5)
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Tuga ETH 6 (1an) : Jausssulnauazwasaingt (Soft Power)

(% 3

Naans (MLO): a@nu50a319855ANARTgINIINISBUNeIkasUSNsNdenmaasnuinusssulne

119334 | msdansmavieaiondeiausssu 3 (2-2-5)
119-435 | Aavglulsamalneilonsvioadion 3 (2-2-5)
119-436 | mslimdsaine (Soft Power) iilomsviadiilen 3 (3-0-6)
luga ETH 7 (18an)  : n1sufjiRanuiugsianistu
wadns (MLO): annsaduiiuusnugsianistuianislifuinisaeiufiuuazuueiesdu
119-414 mi%’@mimuﬁmiﬁzﬂ@amimﬂﬁu 3 (2-2-5)
119-415 | masduiusuuimaglasansuueiody 3 (2-2-5)
119-432 | msdsesiidauazniseentinslagansdmiugsionisu 3 (2-2-5)
Tuga ETH 8 (an) : mundenqudmiugsiamsvisaiieauaznsuins
Hadws (MLO): aunsaldnmudanquiionsiniles mavihgsie wagnisaeuinsedu
119-305 | mwdanquiitensaeuinsediuunasgu 3 (2-2-5)
119306 | Mwidanquifion1susseneuaznsivaanuivies e 3 (2-2-5)
119307 | mwidsnquiiionisgslanaziasadeses 3 (2-2-5)
3.2 NFUITHFINAMUNMBIANUSEMAFINTUINITIN (9 wiefin)
Tuga LG 1 : msdeasnwgiulugsianisvisailsanaznisuinng
wadws (MLO): annsadeasmwdiulussiamsvieaiivauaznisuins
119-141 mmaﬁﬂuﬁugm 3 (2-2-5)
119-244 | mwndduitensdeansluiauszdiu 3 (2-2-5)
119245 | mwidiudmiussianmsvieadioanaznisuing 3 (2-2-5)
Tuga LG 2 : msfeansnwdiaealugsianmsvsaiisanaznisuinig
Hadws (MLO): annsndoansnuinsuaalugsianisvieaiivauaznisuins
119-151 | awnSaaaiiugiu 3 (2-2-5)
119-254 | muwwliuaaionsdeansludinysedriu 3 (2-2-5)
119-255 m*msl%ﬁmaﬁm%’uqsﬁmmiﬁmLﬁmLLazmsU%mi 3 (2-2-5)
Tuga LG 3 : msdeansntwidunanslugsiansviaaiisauaznisuinis
Hadws (MLO): annsadeansmwIunandlugsiomsvieadisanaznsuims
119-161 mwﬁuﬂmqﬁug’m 3 (2-2-5)
119-264 | mwndunanaiiemsdoansludinyszdiu 3 (2-2-5)
119265 | mwi3unansdmiugsiansvieaifisanaznisuinig 3 (2-2-5)

Tuga LG 4 : n15deansn1win1malugsianisisaiieduasnisuinig

HBANS (MLO): a1u150deansn 1w 1valugsnanI1sviesieawaznsusnig
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2

119-171 AW UNNANUT Y 3 (2-2-5)

£

(%

119-274 MwnnvaLiiensaeansluTinusesu 3 (2-2-5)

119-275 | mwunvadmsugsianisvieuiganasn1suInig 3 (2-2-5)

Taga LG 5 : msdedsnrwaulugsianisiesiieanaznisusnis

HBANS (MLO): anunsadeansmwiaulugsianisvieaiieawasnisuinig

119-181 | mwauiugiu 3 (2-2-5)
119-284 | mwauiiensdeansludinuszdiu 3 (2-2-5)
119285 | mwiaudwiugsiansvieaiiviuaznsuims 3 (2-2-5)

Taga LG 6 : msieasneiad@elugsianisvieaiisauaznisuinig

v g = v = a ] = a
HadWS (MLO): ansadeansmensadelugsnansieaiisanaznisuinis

119-191 | mwsadeiugu 3 (2-2-5)
119-294 | awidadeiiionsdeansludinuszdiiu 3 (2-2-5)
119-295 | nmwidadudmivgsianmsvieaiivauaznisuinig 3 (2-2-5)

4. BuINITNANLES (9 Nuein)

3.3 AN95UNETINIY

(n) v dneialy

Tapa 1 aUTIULNINNT 9 wudlwhn

117-401 mMundanguinugu 3 (2-2-5)
Fundamental English

o

Waninwgnwdanguiisiiu Andunseruiionnuidnle msiFeuidng nns
dunu Madeu warmsdedIsfiennan Mslessiunaudy 9 finavla saudeunenuiifestu
anuunaiiedlan anudedu nmsinldduiulunisaunun nsujsAnuduugid nmadey
Fesannuegnsie Maidiesdinusesifu nsddmslunseduse wagnisldiaiesile Al el
ToLAUBLUEAIUUARS MUNMINALNAIUAINTIUNMTSBUI U UAnazmalulad Al Weieiu

Develop essential English skills; practice reading comprehension; vocabulary
acquisition; conversation; writing and oral communication; analyzing short texts on interesting
topics; including articles on sglobal citizenship; sustainability; practicing expressions in
conversations; instructions; writing simple compositions; storytelling about daily life;

participating in discussions and utilizing Al tools for personalized feedback by combining

practical learning activities with Al technology.
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117-402 MBINquIUgS 3 (2-2-5)

Advanced English

Anvinwenudanguisivinig msdnauslutudeu nsenuuagnsiiauteai
mArnsivarnvanesatensdmfmiemsluaniidou wastsadulymiuanuddu ns
AnAnegsiiinsugyruilonansyueadsinndimeuinamielusuuvunsideu nsaunul
Tinevetenaesunduaziusssuitngldlasaenwidudeunniu

Practice in English skills for academic purposes; classroom presentation;
reading and interpreting a range of academic texts including jargon in the field of study and

sustainability issues; practice in critical thinking to express viewpoints orally or in written

form; fluent and spontaneous verbal interaction with more complicated structures.

117-403 MensengesiadvIIn 3 (2-2-5)
English for Profession
fimuinuznisdeansuarnisinauenvsinguiauinisuazindn nsusegndld

AnuAnIANINYLaginvensuLitym swlufssiuiiferdestuuuufiaiionnudsdu uay

nagnsnsgsfatilulinsivdwanden nisdearsimiausssuienisvitausiufusgied

Uszdvisamm msthiaueiilesudie Al iedosdlodniunsBeuinuuarmaiaunivndnedisioides

[ °

ddumennudnsaluodn

Develop English communication and presentation skills for academic and
professional purposes; apply critical thinking and problem-solving skills; including issues
related to sustainable practices, and environmentally friendly business strategies; engage in
cross-cultural communication for effective collaboration; utilize Al-enhanced presentations;
explore tools for language learning and continuous professional development to pave the
way for a successful career path.
luga 2 Au33AULNIAINA 9 wiqenin
117-501 wle Advia wazauUasanenigloiues 3 (2-2-5)

Al, Digital and Cyber Security

Jyaussavgadelui (A) Generative Al Audasndenitlevasludinuszdiiu

YY)

LLmﬁmﬁugmﬁum Al Us2Lnnue9 Al Predictive Al way Generative Al miizqﬁ’mu N58UGURINUY
MTOURNA NANTINUVDS Al MIUTEINALY Al 98sduBu Megradalfud nsddnw laflalndndia
UsziRaanivag Al

Modern artificial intelligence (Al): generative Al, cybersecurity in daily life,

fundamental Al concepts, types of Al predictive and generative Al, identification,
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authentication, authorization, impact of Al, sustainable Al applications, practical examples,

case studies, digital lifestyle, histories of Al.

117-502 \nTasiioRdviatilontsieuinasndin 3 (2-2-5)
Digital Tools for Lifelong Learning
vinwzmaidenuarliinieslofdvaiionmdsBunaznisfouinasadin, nsdaiiv

Yoyasoulatl, TUsunsuUszananad, awsndn, indoslevausiuiu, nisdeans, indeslegais,

nsiansiudiuyana, ndvddidnnsednd, msidnies, nsnaindalusfi, aedessadiiie, 14

LL‘W@G]WE]'%@JW]W]?&’]G] LU é’ﬂﬁ]aﬂ.

Skills in selecting and utilizing digital tools for sustainability and lifelong
learning; online storage; word processing; spreadsheets; collaboration tools; communication;
creators' tools; personal finance; e-commerce; storytelling; marketing automation;

multimedia creation; using platforms like TikTok.

117-503 nseszidayauazn1suanaunndaya 3 (2-2-5)
Data Analytics and Visualizations
NSHARINUNNTBYAE TS UNTTMEIgRaIMNTIN MIIATIERUTEIRmansuazns

fauulAnvosoutanluaiviifsades uurdnnisineideya n1suszgndldiniosile

Py UszAnguaziaiesiiolinsgideyanuanudnduegiedsdu
Data visualizations for industry developments; history analysis and

development of future concepts in relevant field; data Analysis concepts; application of

artificial intelligence (Al) based tools and data analytic tools as needed sustainable.

Tuga 3 ngunsidudusznaunisiilanauddu 9 wiaein
117-601 AWy ANUAR wazANEsEY AmuuuIsUTYYLATYgRanaLies 3 (3-0-6)
Dreams, idea, and Sustainability According to Sufficiency Economy
philosophy
NMSHAUINTEUIUMSARRY N15AIANISEl NSRRI Ivsieg1ndudasyaiensou
wuaAnLUULAULR (growth mindset) Tngunisimsigiuwualdulanuazanuasanissndulunns

o = o A v

Wauiea By fissuagliiseudnisasiinssuiunisin N150NKULLLIAA N153ATIERAIL

-9 o = o Ao A

FoaN15nn NSWAUNYTNYEEITET (green skills) ARTsdsn1sWaIuINdsEukaziluunan 1SRRI

gafuvesavusznvd ilugnisahainnssusaznisaathangluiie fufanssunisiSeuiuugiu

WUIARRIUURAN1TNNTIN (living lab) N15davinlasanisnquuiasnsalAnwindeuirusvgy1ves
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iwswgRamerfisdluldlunsdsedinuazninduguszneunsiddefdfduasugio dsau uas
Aandey

Developing dreaming, futures  thinking, and analytical  thinking process
with growth mindset by analyzing global trends and needs for sustainable development.
Students will learn to develop thinking processes, design concepts, analyze new needs
considering  sustainable  development and the United Nations’  sustainable
development goals to foster innovation and living goals through learning activities based on
the concept of living lab, group projects and case studies applying the concept
of Sufficiency Economy Philosophy to daily life and entrepreneurship with consideration to

economy, society and environment dimensions.

117-602 m’saanLLme'iﬁﬂLﬁaagﬂauﬁ'ﬂniiuLLazq'ﬁﬁ’«ﬂwﬂuumw€|"~1§u 3 (2-2-5)

Design Thinking for Creating Innovation and Startup Based on

Sustainability

nsausstuaalalidiseuduuinnsuazfusznouns wwifn nsvuiunsuag
TinweniseanuwuuLIanssy ssznoudie nsaseanudilalunszuiunig Anadeassd uaznns
sanuuulngldiniesdionazinadiasng o Tunmsasauianssy wdvaanadalunisszaumiufnuas
ﬂﬂ'ﬁﬁwmui’mﬁ’uﬁﬁu Tnailudeanszuiunsesnwuuauda (Desien Thinking) Fesznaun1sii
asdlalulmiinemeuazudle n1siinssiuazdansizid nsadiunfalvel waziaun
Funuuvesuianssuiiethlugnisadegsialm Tnomdsfandn £56 wazarmdsdu Wumsinu o4
uazMstevenLiaINgUsENoUNs Auluuifioadagsiall AnufiRnismuiuszneuns sads
meausnuieliutinlaliinamuianssayu

Inspiring learners to become innovators and entrepreneurs by focusing on the
concepts, processes, and skills needed for designing innovation, including understanding
creative processes through various tools and techniques, enhancing brainstorming techniques
and collaboration, focusing on design thinking to understand problems, analyze and
synthesize information, create new ideas, and develop prototypes, ESG principles and
sustainability, emphasizing practical training and knowledge transfer from entrepreneurs,
engaging with entrepreneurs to practice new business creation, and presenting work to

persuade investors to join ventures.
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117-603 wuusiaasgsianaznisuislasinnsesnedsiy 3 (2-2-5)
Business Canvas and Project Management for Sustainable
JuiidesFeundeuniadosdeulunanisinu ity : 117-602 n1seanuuy
nsAaLeaiauIanssuuazgsvlusiuuaud iy
N15¥An1sRARSaanIeusnis Tuneun1snanuaznisvudndnfudosid

Us@n5019 LUIAANITUSNITIATINAS ﬁﬂiamqmﬁq N1FIANITNINGINT N1THU NITAAIA NIT

USnsauyana Lagn1suTmIanades uaslifdhuaudsusmds ndnnsveaasughavauioy

(BCG) AnukuImen1sfiautegedadu Weduiugsfa wuadanisuinslassnisiifeadesiu

AR ANITOUTNTIUFINLINITBITIAVEANTNIN UUIANNITIAU-UFUR-nTad0U-USuUTe N1

Wuneings unugiiunusd wuuinassgsiavievendwasugdmiunisuimslasinisedsdedu ag

drunslifuuuunuAnildiamuau etilugnisasiagsia (Startup) lugUuuusing 4 esand

FawRailodsan WanmsadfunisldeTauariiinuglunsuimsdansgsia issauamduda

agnadsbuy
Optimizing product and service management through efficient production and

transportation processes, covering project management concepts such as resource
management, finance, marketing, human resource management, and risk management, with
an emphasis on sustainability through the principles of the circular economy (BCG), and
prepares students to manage startups by implementing project management techniques like
the Plan-Do-Check-Act (PDCA) cycle, identifying critical paths, and utilizing Gantt charts,
business models, or project management software, promoting sustainable project
management by developing prototypes to create various types of businesses, including social

enterprises, and equipping students with the skills necessary for practical operation and

successful, sustainable business management.

Jynaen
103-121 e lneiienisdoss 3 (2-2-5)

Thai Language for Communication

awlnedfiensdearsluaniumsaiineg ndnnslénudeansiigniosionisiuans
wavdsans nsdulsyifukaznsimsisansanesiifimieduedaiiinsayiauasinaus
arwiAnsiumsyansdeulusUuuuimngauldogaiussansam

Thai language for communication in various situations; principles of using the
correct language to communicate, both receiving and sending messages; summarizing and
analyzing messages from listening or reading and presenting ideas through effective speaking

or writing in proper form.
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103-131 aMeSuiiensieasludiausedniu 3 (2-2-5)

Chinese for Daily Communication

nsEnnuweile Wa 81U wagl@eu 350158 udndnuysnisaendesiiudu Pinyin
awdunansiigndes Tassadislaensal ednyivszum 150-300 1 wagdruauiugiuilily
FinUsrdriu unaununduiugiu 16w nsyeaununinme nisuugidiaues nstfulagnisld
AUAVLANIIIUIU ﬂ']'iﬂ@l]ﬂ’]llﬁﬂ’luﬁl,l,aﬁﬁ’]LLWUIQ‘?WT‘V]’N N1IUDALIAN LLaSﬂﬁiU@ﬂ%@éﬂ‘UBQ

Practicing listening, speaking, reading and writing skills; how to read the correct
pinyin phonetic transcription of Mandarin Chinese Pinyin; grammatical structures; vocabulary
of about 150-300 words and basic expressions used in daily life, basic conversations,
including greetings; introducing yourself to others; counting and numbers; inquiring about

places and directions, telling time, and telling names of things.

103-141 mwdiluludiauszinu 3 (2-2-5)
Daily Life Japanese
et druny Sausssu wasinurlunsdeans mswaanuuarnsneuetisdy un
aunnegnsieluszing uastseleedurlasiuidofiannsaussendlludinsesiu
Vocabulary, expressions, culture and communication skills; asking and

answering short questions; easy conversations/dialogues in short phrases and sentences with

emphasis on daily life topics.

103-203 auunadiodudsaulnauazdsnulan 3 (3-0-6)

Civic Literacy in Thai and Global Context

ANINNITUNINTLDY LATYEAY damy WAL IMUTITUYBINGUUTLINARG Ussiiu
Jymmaivludenulan Ussinalvgludiaulan amnunainiaieni1eimusIsunagnIzuIUNITNIg
anuAnfiduana anusuinveusediny miiwﬁwﬁmmwaLﬁaqLLaz%’Uﬁmau&iaé’aﬂﬂumiﬁaéﬁu
n159930 ARuduiusseninanudunadiesivaniugnisiauivesysemanigldnguuiely
TAnUsziriulaznfniainavesdsnuuszesulng U%U’mLLawﬁ’lﬁ%mﬂﬂﬂugmxwaLﬁaﬂml,l,az
waLiiaglan

Political, economic, social and cultural circumstances of various groups of
countries; contemporary issues of the global society; Thailand in the world society; cultural
diversity and global mindset; social responsibility; civic engagement and social responsibility

against corruption; relationship between citizenship and developmental status of a country
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under laws in daily life and international rules of democratic societies; roles and duties of

individual as a Thai and global citizen.

103-206 919115 NSAUAFYNIN UALAITBBANIAINY 3 (2-2-5)

Diet, Health Care and Exercise

4UN1IEAUIINTY Fale asual uazdeny omnsuaslavuinis msdesiuuazns
Urialsameoims Aulaonfeussons aanlnsuins nandudiiasuemswaznsidentd s
ganmdineifielaiuaseanssan nuesnenie navesn1seanmainiefidnesyuusie Tusrenie
winnssnomnsiioguamm wazmaluladfdviaiieniseenidanie

Physical, mental, emotional and social well-being; diet and nutrition; nutrition
for prevention and therapy; food safety; nutrition labels; dietary supplement products and

selection; exercise for physical fitness; benefits of exercise on various body systems; digital

technology for exercise.

103-209 RausuazaunIilogurSenmuviedin 3 (3-0-6)

Art and Music Appreciation

AusiNgItugunsemans Aauglugluuuvesanlnenssy Insnssy UseAunssy

o

winAal uwavn3ensedal epadosingesfialy usadunalalewmdnaiudaly anugudslufaly

]

v aa a

NsUsEliuAUAIYNEENSEy AUdNiusIeninfads aues Auddn Aausludlnusedniu uasmne
anualusuAausuruing q lugusdueiesdionsslasdlaazaisqunionnsoTinvesnwd
Aesthetic knowledge; art in the form of architecture, painting, sculpture,
dances and music; art in major eras; inspiration behind pieces of arts; art appreciation;
aesthetic evaluation; relationship between art, music and life; art in daily life; the value of art

as a tool to sustain the human mind.

103-210 teulnsuazdrassdluaey 3 (3-0-6)
Thai Appreciation and Unseen in Siam
AavzuazTmusssy vuusssulleadssud tondnuwalanudulve usanmagileyan
fiflnaAuaziiniagifle afrnude Aven 3870 wumnamseying uneauazieunsanuiy

e
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Thai art and culture; custom and traditions; identity of Thainess; admirable
and valuable intellectual heritages; beliefs; values; ways of life; conservation, inheritance and

dissemination of Thainess.

103-212 IRINYINUNITWRAIUITIN 3 (3-0-6)

Psychology and Life Development

WnAnNIRIvenTidfey WamnnnsTosie) ANULANFNTENINYARS NITIINAULDS
wazi{Bu maayadnaIm Meaiansedinius makatmneuaznauudin n1sadausegds
Tumsfnykaznis919u N15IANITANLATEN AUANTALATAURAUNANIIIN

Major psychological perspectives; human development; individual differences;
knowing oneself and others; personality development; human relation building; goal setting
and life planning; motivation enhancing for learning and working; stress management; mental

health and psychological disorders.

103-304 WalanyuvudasnisiseuiHiufanssy 3 (2-2-5)

Community Explorer and Service Learning

nsi3eusifenfuitgury mstiesgiguruiieAumussdudgmuaziuiminis
Wawlagliruyudugiuveinsseuisuiussninddousazan@nyusy welauaznsiasuinue
nsidfeyury nsaensiidiusan vinwennsliinuassinuesudang nnsdeans nmsiieuiinu
AANIIUUINS msﬁwumazmﬁuLﬂﬁauiﬂﬁaﬂﬂiLﬁamsﬁwmLLaxﬁﬁmism%ﬂ’]iﬂ;mu QURTCRELY
mnundengnisfuinidouazdnimugusuiiiesesiunisfamsimunygueunniifie 1edsdulu
AT 21

Learning on community context; community analysis to identify issues and
development approaches using collaborative community based approach among learners
and community members; techniques and enhanced skills in approaching community
engagements, community participation, social and life skills, communication; service learning

development and project implementation for preparing to be community researcher and

developer in variety dimensions of sustainable community development in the 21° century.
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103-308 NN9E18ATNLTIAT19E93A 3 (2-2-5)
Creative Photography
msﬁaui‘tuL%aﬂﬁﬁamﬂmamiﬂizqmﬁumﬁmmwﬁmsdmmwLﬁa?%ammuma

aunsaluRnisaieninuazasieassnaunmateludnvusaneg lanuniuaenis ERTDR

fadenamdiotluldlunussnuuudeasnunnufnasassdfinalildesamngaudie 1wy ns

Tinmeeiledearsriudosoulat msldnmdoifiedoasnisiia
Practical learning by applying photographic theory concepts to convey

meaning; performing photography and creatively producing different types of photographic

works as desired, including selecting images to be used in communication design work
according to the planned creative concept in an appropriate manner, such as using

photographs for communication through online media, using photographs for business

communication.

117-604 n15a31audnngsy wazufuRnisainegsnaansnaw 3 (2-2-5)
Innovation Creation and Startup Business Operations
msﬁwmﬁqsﬁﬂam%mé’wﬁgﬂLwimi’mt,mu WazIEALNU Series A aufiansaansilou

dRyana waznsdaneuiey §3euadliiFousnagninisssanyu n1sdanmsgsialudiedusiu s

AszsinanauazAuds nsaefinfisiuseansaim nsuauendn fusiugamu sufnisaing

yarLfinnagmaulnegnedsdy iunmshlassnmsaniimsm
Development of startups, from planning and Series A fundraising to the

registration of legal entities and the establishment of a company. Students will leamn
fundraising strategies, early-stage business management, market and competitor analysis,

building an effective team, product presentation to investors, value creation, and sustainable

growth through Startup project.

. RUINIBRANIZ (90 WUNA)

1. nguATniugu (27 niaein)

119-203 anufifasduieafugsinlsusunazgsinludluuiunvasanudsdu 3 (3-0-6)
Introduction to Hospitality and MICE Business in Sustainability
Fudadunau : 1l
AMUANATY LAY AUNNIBVBINITUINNT UTeiRLazIIniuIN1Sve9gadInnsIuNs
Tsawsumeluvszimauagsiasemanundnidimunenisiaunidedy (S0Gs) nnsdiueuns

U3N15UsELneingg laseainanisusmsnumslsausiidessu ndnni1sdnn1sgsianisuinisninug
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waztnurlumsliusnsdesdu msfensu Amnuduiussewinuwnun sheslussAnsfidunsuinms
LayNIUTEAUNUTENINegIRANS UinsiugsRadus Mifeades Tiufsgshalud Wy nsdauszyu
Tussdng msvieaflenfleifiussialussdng msdauszguuntnnd uaz msdauansdudvdouing
The importance and meaning of service. History and evolution of the
domestic and international hotel industry that follow Sustainable Development Goals: SDGs.
Operation of various types of services throughout basic hotel management structure,
principles of service business management, knowledge and skills in providing basic services,
hospitality, and relations between departments. Related aspects in organizations that
emphasize service and coordination between service businesses with other related

businesses including MICE such as meeting, incentive, conference and exhibition.

119-204 anuiitasdufgaiugsiamsvisaiieanaznsiiuniegiedsiy 3 (3-0-6)
Introduction to Tourism and Travel Business in Sustainability
teAunau : laidl

va a o °

Uszd8 ATmu1n1s auddgy Uszsian dnway 1ATead19n15u3n15ian15994

Qmammsumiviauﬁm A3U3NTS wavnIsAunIuuEs mundndminensiau gy (SDGs)
i UTEndnuifieruasiunumsiiunisieadien Tsmsuiivn nisiuniaasnisuuds aenistu
e Tsane1una Auduseyn S1uems Audgunn sadenisandunisuasnsussauau
serigsiamsviendiedfugsiadug MAutes

History, evolution, importance, types, characteristics, Management structure of
the tourism, service and transportation industry Sustainable Development Goals: SDGs, such
as Tour operators and travel agents, hotels, accommodations, travel and transportation,

airlines, airports, hospitals, convention centers, restaurants, health centers Including

operations and coordination between the tourism business and other businesses.

119-205 NsWAUIYARNAIN ITNeN1TUTNITUATANNRAIANINEIUa Sl 3 (3-0-6)
Personality Development, Psychology of Hospitality and Emotional
intelligence
LuaRA uagnquifiugunainiveuazininelugeamnssuuinis ndnuywe

duriug nénnsdeans woAnssuveaywdlunsegauiu msviuummueaiesua ey vediius

fuyaratuandudiny 83An1s waglun1siau wsewlunisidiag MsimuyadnamLasns
iEuaTInmMEn el
Concepts And Basic Theories of Psychology and Industrial Psychology; The

Principles of Human Relationships; Communication Principles; Collective Human Behavior;
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Self-lmprovement in Human Interaction with Individuals, Social Institutions, Organizations,

and at Work; Social Etiquette; Personality Development and Image-Building.

119-301 MydeasnTedenguduiunislsiusy nsvoadfisanaznisu3ms 1 3 (2-2-5)

English Communication for Hotel, Tourism, and Hospitality 1

Ayr0sAunau : il

inwznwdainguiisndu mdwiianemeinulsust nsvieniien uagn1suinis
Pumszninmeiausssn n1sindedeanseeisilennn nagnsnsieansiididnysentsiufduius
ogliuszAnsamAugnAn Weus LIz UUIUITAlUUIUNIN AN Tneneg aneluniagiia
T59us1 vioufisanarnsuinis

Essential English language skills, Hotel, Tourism, and Hospitality Insights,
Cultural Awareness, Professional Correspondence, communication strategies needed to

interact effectively with international customers and colleagues in various professional

contexts within the hotel, tourism and hospitality sector.

119-303 mMydeasnTedenguduiunislsausy nsvaadfisanaznisu3ms 2 3 (2-2-5)
English Communication for Hotel, Tourism, and Hospitality 2

a v o 1

AdeAunau : il

Anvinweidnduduganiwdaingy Adnianizniwnulsusy n15vieuilen wazns
UINT ANUATENTNINITMUSTTH NsAndedeansegeloaTnidudeniu Wulsslenaunuiiu
DUSINITUTZAUUIUNIEIR LUUTUNMNITITNESE A1THNEIUUNAIUAIUAITUTNITVUIAGUY LAY
o Ao &
druaunandu

Practicing higher English language skills and vocabularies about hotel, tourism,
and hospitality insights, cultural awareness, professional-complex communication.

Emphasizing conversation with international colleages professionally. Excercises of short

reading passages about services with essential idioms

119-304 MydeasBadeassRauTuuUIng 3 (2-2-5)

Creative communication for Hospitality job

AvrUsAunau : laidl

AR AZANINMLNETDINTA AN mﬂﬁﬂmiﬁamiﬁLﬁuqmamm'ﬁm’ﬁﬁﬂ’ﬁ
Tngianty n1sldufduiusiimninuarefaunte waemeluladifofiunagean wu Tndeaiiie
msldstunusunsusnsiieadinisieansiidlaldifieanrudauds nsdliinwnisdeansds

A9ETIAlLARAIMNTINNTUINIS
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The importance and meaning of communication. Communication techniques
with particular emphasis on the hospitality industry. The usage of verbal and nonverbal
interactions, and technology to maximize impact such as social media. Utilizing the function
of hospitality jobs to create understandable communication to minimize conflict. Case

studies in creative communication in the hospitality industry.

119-216 nsnaaRIviauazNsAaaedsaudmiussianisvaaiien 3 (3-0-6)

WAZAITUINS

Digital Marketing and Social Communication for Tourism

and Hospitality Business

AyrvsAunau : 1l

ANAIRY WAz AUNLIETRINTTANISEIUNIsTIERarnsatnlaelddeR 3T
E‘?']‘VT%’U'D:Sﬁ‘\]ﬂ’]SV]'ENLﬁl‘c’J'JLLagﬂqu%ﬂﬂi ANINWINRBUNINITAAIN NTTUIUNITNIAITHANA fJLﬂ'i’lgﬁ
Ugym 23AUsEnaU waglon1an1ansnann weAnIsugnan ngunankazn1sivuadiving 938555
sufinsianisuazidonlssdeyaszviteesdns weadremnulfivounianisudstuluaniy
Us£nNouns wazkuImenmsiaunsruvansaumalianunsadeansldognaduszdniam nsdfnu
masumsnanlaglddomaluladfidaiienuresiisawaznisuinis

The importance and meaning of sales and marketing management using digital
media for tourism and hospitality business. Marketing environment; marketing process;
analyzing problems, elements, and market opportunities. Customer behavior, market
segment and target; Ethics including managsement and linkage data between organizations to
create a competitive advantage and establishment guidelines for developing information
systems to be able to communicate effectively. Case studies in marketing using digital

technology for tourism and hospitality.

119-311 nsfugusznaunisesnsdsdulugsiamsvisadleauaznisuinng 3 (3-0-6)
Sustainable Entrepreneurship in Tourism and Hospitality Business
Idedunion : il
wnAnReAuiUsznouns aadnvae fausdazusegdavesuszneunsivsyay
PwdFa nMsuarsvlenaniegsia tesugaaniganInuazanaa Aaiadenniagina ndesile
Ansznaniizniswstuludagiu si'?umaumiﬁ'uqiﬁﬂmiLLazmﬁmﬁmmuqsﬁaﬁqumaqsﬁa
LAUIE N1TANITOIANT NMITIANITNTNINTUARD NI1TTATIILNUNITAAIA N1TINNUNUNTTIRULAL
sulsEaInm MFAeesiaunsiu msvszdiuanadululdvenugsfio ngmnefiiferdesiunis

Usenaussng uavasseussumegsianuvanidmanegnsimundstiy (SDGs)
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Concepts of entrepreneurship; characteristics, attitudes and motivation of
successful  entrepreneurs;  seeking  business  opportunity;  microeconomics  and
macroeconomics; business environment; competitive analysis tools; initiating new business
and business model canvas; organization and management plan; marketing plan; financial
and budgeting plan; assessment of business plan feasibility; business law and ethics following

Sustainable Development Goals: SDGs.

119-318 mMsFeasduimusisuuasnsianisaudauds 3 (3-0-6)
Cross-Cultural Communication and Conflict Management
AvrUsAUADY : laidl
ANNERY WAy AUNINETBIN A A ST TSN NsuUIgURUUYR TRINGTIY
LAZAIIULANGTN NAENENITTANITAIUYAAS STaEunSTRUIANLETa iy WAZANNINTIN

(Y

mMevhauianzea Weliussainguszasdvean sy uay Wminevesesdns saufsnagnsaiy
mMsdansanutawddliiiusEansaim Ussnn 35msdeans way msudledgwilinzaudvesédns
nsslfnwiduyanalarauTaLg

The Importance and meaning of cross-cultural communication; cultural
classification and difference; personnel management strategies including the development of
abilities, skills, and appropriate quality of working life to achieve the objectives of work and
the goals of the organization. Including effective conflict management strategies, types,

communication methods, and appropriate problem-solving to the organization. Case studies

on people and conflict.

2. AnIndsdu (5 Tuga 45 niaehin)
119-325  N1539N3I8N15IUNT 3 (2-2-5)
Menu Planning
AyrdsAunau : 1l
A resnsdariimeniseinns nsdnde n1savAuaunulunIsHEnemsuay
\30ehY ﬁunumﬁmﬁﬁﬁamimmi AFIMRUNITAITIANE NsLITIEnse s denndes
fulenanazqenia nMsmuANUTINMWAEAMNTNIBIa YT TauTeiladbfidsuadonsoenuuuLuIAn
AIUNITUINS
Importance of menu planning, purchasing; cost control of food and beverage
procedures; menu costing; planning; pricing; develop menus for season and occasions;
control of food proportion and food quality; including factors affecting the service design

concept.
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119-326 Asauazn1sUsznauasineg 3 (2-2-5)

Kitchen and Thai Cooking

FyrtsAunau : 1aidl

ﬂ’J’]ﬁJiLﬁlﬁJ’JﬁUa’]WﬁlwEJLLUU(;?QLaﬂJ awnslngdnia AN muﬁam%@i’mqau
AR0IU3e waziaTeana Tngldddwminndsngy msfsmaermanieningiiv madniunuems
Wianarils nsesnuuudannus e msiiienisue mmﬂaaﬂﬁaLLaxqmﬁﬂwmzﬁmumiﬂizﬂaU
2115 UHURMTMSAN I

Knowledge of traditional Thai food; four regionals ‘Thai food; Thai food and
dessert; selection and purchasing techniques of raw materials, seasoning and spices by using

English; measuring and preparing raw materials; cost calculation for profit; food styling and

presentation for sale; cooking hygiene and safety; practice of Thai food and dessert.

119-328  amwnslneuszend 3 (2-2-5)
Thai Fusion Cuisine
AydeAuniou : 1aidl
i3vermsinesauiu welfiAnussiunialalunisadeassdennisineussgnd
druusznouemisiazn1usznaua s n1sussgndldingaunauwnuluems wunsldrmdnm

[ a

adanguiendoingiu sUluumsUssgndemnstnuimusssy Aaurnnsdauazanussenmns ms
JadsnuazuInsemsineUssynd

Traditional Thai cuisine for inspiration towards innovation of Thai fusion cuisine;
ingredients and cooking; application for replacement of ingredients; emphasize the use of
English for designating ingredients; patterns of cross-cultural fusion cuisine; art of decoration

and food styling; serving and service providing for Thai fusion cuisine.

119-221 waluladadalugsianisvieaiisauaznsuinig 3 (3-0-6)

Digital Technology in Tourism and Hospitality

AvrUsAunoy :  laidl

ANAIFY uaz Aunaeven1sidinalulad wazsruvansaumeiiofiu
UszanSamnisusnsnaveaiieanarnisuinis Iumsé‘mmmazL%auiaﬁagaszwdwaqﬁﬂs die
a51emnulaussunenisutstulugnulsenauns KUINNNISIAUISTULaIsaumnaliansalyla
agneiisz@ninm nsdinwmeinunsiddemeluladidvaiionuriesieuarlsusy

The importance and meaning of utilizing technology and information systems
to enhance the efficiency of tourism and hotel services, in managing and linking data

between organizations, to create competitive advantages in the business sector. Guidelines
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for developing information systems that can be effectively utilized. A case study on the use

of digital media technology for tourism and hotel industry.

119-231 nsUMTgnAENRuSuAzNTRTEidaya 3 (3-0-6)

Customer Relationship and Data Analysis

Fuldedunan : 1l

AMUAIATYLAZAIUNUIBVBINANNAIFURUS NIrUIUNITINAIFNTUS NeRNTIY
anf msuImsilednnisteseasoulussdng auautfnazyndnnamuessiujuRnugniduius
MsAnwInaansUInsiteuImsteyagnAliiussansamdmivanuuimsteussaamnmnng
Tusmsuaganuiianely nagnsnisasanuduiug

The importance and meaning of customer relationship principles, customer
relationship processes, customer behavior, complaint management within organizations, the
characteristics, and personalities of customer relationship practitioners, studying service

markets to efficiently manage customer data for service-oriented tasks to achieve service

quality and satisfaction. Relationship-building strategies.

119-320 msl#lyusiviuazueuniindulunmsneuaunisieaiion 3 (3-0-6)
LAZNITUINIG
Artificial Intelligence (Al) and Applications for Tourism and Hospitality
Planning
AvrUsAUADY : laidl

§ a =

SeuiIsns iUy UseAvaanlunTEUIUNITINUNY UATDBNLUY FIUFINTT
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Fansnsliuinisanslugnavnssunisviesiieanaznisuinis Wiy W ssiviiieviusann
Feanisuesgniuazaieuinnssy nslduennaaduiieasrsninuaiuisanianisudsduly
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Study the utilization of deep learning artificial intelligence for planning,
designing, and managing services in the tourism and hospitality sectors. Employ Al to forecast
customer demands and innovate applications to bolster competitiveness in the future of

tourism and hospitality industries.
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119-213 Nuduntveslsasy 3 (2-2-5)
Hotel Front Office
AvrdsAunauy : il
1AS98519N15UTUITUAIUN T TILTULAZAITTANITIIUR BT D IWA
nsdsesiecitn mMsfeusu msawmzdew wavnudug Miieades saesyuumaluladeusdnmii
gadlssusuantusunsulews Anwvinnuduiusseninshesudiumitudiewdtin. vsdmindies
LarUTeMFuuNSAune  finsAnwuenaniuil
Structure of hotel front office and room operation management; room
reservation; reception; registration; and other related works including front office’s
technological system throughout the program ‘OPERA’; relations between front office and

housekeeping departments, tour operators and travel agencies; field trip included.

119-310 N1sUTMsUYIElUgINaLIusY 3 (3-0-6)

Sales Management in the Hotel Business

FyrtsAunau : lull

ANUAIATYKATAIIUNLIBVDINITIANITATUNITVIERALNITNANEINSTUTINALTIUNTY
ANNIAADUNTNITAAIN NTZUIUNITNINITAAIA AATIzRTYNT 99AUTENOU Laglon1anIenIg
Aanm waAnssugnAlulssy ngunatauazn1simuadivang 3esssulugsfalsausuy ndfnu
NUIBLaENTUIMTTULSI0TY

The Importance and meaning of sales and marketing management for hotel
businesses. Marketing environment. Marketing process. Analyzing problems, elements, and
market opportunities. Customer behaviors in hotels, market segments, and target. Ethics in

the hotel business. Case studies of sales and management in hotels.

119-322 Nt 3 (2-2-5)

Housekeeping Operations

deAunaw Ll

wihfinusuinveuvesurunusitlulsausy auastBnisduusidn ruduius
fumienudug nsquagueudoyarailosiu MenuuarluTBnuienfiammsy muiiunis
Fn3ouazindldlunuuitiudiudieg uesgrunaiauazeniesinuunuasiuiianssue
wesflogunsaimsviauazenn wiuazingwiharmazernvienit dnsAnugeniulsusy

Duty and responsibility of hotel’s housekeeping department; qualifications of
housekeepers, relations between housekeeping and other departments; primary check for

self-cleanliness; generating and completing report; types of fabric; laundry and valet service;
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standard of housekeeping operations-cleaning guest rooms and public areas; inventory
control, including cleaning equipment, chemicals and bathroom cleaning liquid; hotel visit

required.

119-211 ATU3NNTEMISHATIAT AN 3 (2-2-5)

Food and Beverage Service

AyrvsAunau : 1l

USobnVUBIAnIUUS NSO LALIAS BRI WNUNDIVTHALASDIRLVDILS IS mmi
Aeafusenisemmsuasiedesiu gunsalildlunsuinisemisuaziaieshin msdawdsunisnon
U313 JULUUMTUINNTEIMS MTANLaTeIaLaznIsguaTIvIAIesile nsUftRnuUIANS
AdnimATaRNEAIL N1IAIUALDIMISWazIAT BN TinusuazyAananTAgatedlunisuinig
mmmasm'%'aﬁm

Types of food and beverage establishments; hotel’s food and beverage
department; food and beverage menu; equipment used in food and beverage service; pantry
and sideboard preparation before servicing; styles of food service; cleaning methods and

maintenance of equipment; service operation functions; technical terms; food and beverage

control; skill and personality in food and beverage service.

119-422 N135U52NaUIMITazlnvuInNIg 3 (2-2-5)

Culinary and Nutrition

yrdsaunay . lud

DIMNTUATAUAIMNLINIUING BIVTUAN 5 ny DIMNUATAUNNT IR A0NUNTleIMIS
lan eWnsiuNISERNaT 9NN ansUudouluems pwnIAulAcigeg a’lw’limﬂﬁiimﬁlﬁaqmmw
i 0wsuUs3U e nsaiden Wy 83l 9WNFIuNY 8 WnaTaEdSA e mnsRAY 91MIALN WU
ynamslinnuisuemsiularunnslugsievieaiiswazuims

Culinary and nutrition, the five food groups, food and quality of life, world
food situation; food and health enhancement; food contaminants; food and disease; organic
food for good health; processed food; alternative food e.g. vegetarian food, vegan food,
clean food, keto diet; guidelines for applying knowledge of food and nutrition in tourism and

hospitality business.
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119-425  mssamsianiats nsdaiasuasiauzuisoms 3 (2-2-5)

Restaurant, Banquet Management and Culinary Arts

sAunau : 1l

AnufoRcufertuinnaisuaensindes sUnsdamhsnuihedamasuasdndes
N57USENINSIEDINTHATIATEIRY  NTATENTIBNNTEMITTUAY ARBAIUMATANTSYIY N1F
Surewarmsinidedhulenmaniy

Practice of the work in restaurant and banquet; organizations in the restaurant
and catering section; food and beverage selling estimation; special menu preparation; selling

techniques; reservation and banquet on different occasions.

119-410 N9 ﬂ']imﬂiu‘ﬁﬁ’]ﬁ’]'imzuaZmiﬁ’]Lﬁuﬂiﬂi&ﬁﬂuﬂéﬁﬂﬁﬁ)ﬁ)ﬂ%W 3 (2-2-5)
Professional Writing, Public Speaking, and Project Presentation
AyrvsAunau : 1l
AnwnaziinufUalumsdarilassnuguuvuiivainvats sufansnuny nng
aliuns Mswitym nsUseidiung wazn1sUuRnIussUUNInTgINaINatun1ge198 59NN
gmslunsdeansesnssioandmiilenistiaue
This course focuses on studying and practicing the process of project
development, planning, execution, problem-solving, evaluation and adhering to citation
standards, and communication strategies and the creation of presentation materials. It aims

to enhance professional skills in crafting and presenting projects effectively.

119-412 m'iLﬁ%ﬂmmww%amﬁm%'umiﬁnmL%ﬂgiﬂﬂﬂ'}'ﬁﬁ’ﬂﬂﬂ'ﬁﬁﬂa’]u 1 (0-2-1)

Preparation for Work-Integrated Learning

ArUeaunau : laidl

W3ENANUNSIUIUTNYEAI99) 'ﬁll,ﬁlEJ’JGfJJENﬁUﬂ’lSUQﬁﬁﬂ’lﬂIﬂQiﬁﬁ]ﬂ’ﬁﬁmLﬁEJ’JLLazﬂ’]i
U35 maonaunITiaUYTinwzn1svineuludiney nsalnsusaznsdunivaliny nsdaue
U uagdinweiugiudug Asndulumsvhauiiediay nevieuluaniulsznounisuagnisvineu
dmsUITTInanz

Working skills in order to prepare students internship for tourism and
hospitality business; skill development in office working; job application and interview; work
presentation including other related basic working skills that are vital for social responsibility,

business and professional field.
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119-413 n13An¥IBIYIAN1IAuNITIneY 5 (0-40-0)

Work-Integrated Learning

FyrdsAunou : laidl

nszUIUNsIANTsAnw ATlUsuAsIMIIINIFeu TinugUuuuseg 1wy msiinay
meauny andadnw Wudy nefinsdmualusiunisiseuvesindne tnefieadestunsvieadieon
wazn1suinTg UitRnuietmuinuglumsufoinueis  dewfafunsuftfouds Jeu
FIB91UIIN AT UNAUDLATNIUADAULNTTNNTT

Work- integrated learning process through work-based training, co-operative
education in tourism and hospitality business related to the studied field of students;
practice to improve practical skills; a project is required to be submitted and presented to

committee at the end of program.

3. Avdwiden (2 luga 18 viaein)

3.1 ngudvndenduivdn (Widen 1 luga 9 niaehin)

119217 n1sdannsgshaviiienuasiununisiiumsisadien 3 (3-0-6)

Tour Business and Travel Agency Management

AyrUsAunau : 1l

ANumng Uszan asdUsznou JULUUAsTaLaznsiiunuwesuI TN,
NFIHY ﬂ’ﬁé’]’mwm'ﬁﬁ’]LﬁmLLasmwﬁﬂmiL%ui’]&JmiﬁwLﬁaﬂugmwwi’m nagnsn1sIaLn
fien nsAnduyusInIee Anuduiusvesaningfimansfugfionniaiunisiaduiies nns
LLﬁi’]inﬂuL'%"aqmié’l’mi’uﬁsﬂugﬂl,wwhaq nsdsesfinnuaznisdsesfiddlunisiumslinseiu
ANFeans mstesiugiivuazinwinnulasadslunisiiunig nsnatawaznisviglugsfanl
e finsfinwuenaniud

Meaning, type, components and various forms of tourism management and tour
operation; planning and itinerary writing techniques; tour arrangement strategies; costing and
pricing; correlation of the topography and climate conditions with tour operation; problem
solving concerning various types of tour operation; matching demand with room and seat
availability; travel accident prevention and safety precaution; marketing and sales in tour

business; field trip included.
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119-218 nsvuddlugsianisisadieauaznisuinis 3 (3-0-6)

Logistics in Tourism and Hospitality Business

rUsAunau : il

unAsladafnddmiugsiamsvieafisanaznsuins Ineltunsnumsiduniay
nsvuds ladafinduazldnmuen lassadisvesszuuruds msvudeduauazlagas nguuneuay
Fodafunisiaunis msdiunuyesniaizuazienvuiiiisadestunisliunsnisiduniadu
tfviouflen unumvssmsudsilionsiaungsiamsvisafisaagnisuing easmilosnunis
YuAIsENINUsEvA  nsuastusazkwdltuladaindlusuing

Concepts of logistics for tourism and hospitality business emphasized on travel
and transport; logistics and value chain; structure of transport system; freight and passenger
transport; travel laws and regulations; public and private enterprises involved in providing
services to tourists; roles of transport towards development of tourism and hospitality
business; international collaboration for world transport; future competition and trends of

logistics.

119-318 nsUszgndliueunaindudmiugsianisvieaiisanaznisuinig 3 (3-0-6)
Technology Application for Tourism and Hospitality Business
nlsdunau: il
nsAuaimdeyaniagaingunsalindeuiiu Insdwidede uiuidn et

novaussaudensfuilnauasifioifintomidunisdoarsiuguslaauiniu nsduairdoya

ynansvieadien mauins deyalsausy Anuazdeuauisning 1duedestielunisaesionin ns

9093 M3deenns nsthluldlugsia MICE fanunsadaiszuumsamedou n1sdiseiu doya

MUY AuNULaIngSANIS
Researching information form mobile devices such as mobile phone, tablet for

meeting demand of consumers and to boost communication channel with customers;

searching information about tourism, service, hotels, accommodations and tour operators;
reservation for room, tour and ordering food can be done through mobile devices; the use of

devices in MICE businesses in relation to registration, payment, information about

conferences, seminar and exhibition
119-330  A15INITUBLIUA 3 (3-0-6)

Events

FurUepunau ; il
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Concepts, types, forms, importances, planning and sustainability of events; event
stakeholders; marketing communications, events trends and events in the world; project-

based learning.

119-429  MsIAUsyuIVIIN 3 (3-0-6)

Conventions

FydeAunau : 14l

wuaRe AnudAey wazingusrasvensinyssynAndn unumiiidiuAeatedy
9namMNIsuN1sInUsTYRdndn n1sandunislunsiauevaidudinimdanisussyudandn n1s
NWHY NTEVIY LarN15UTHHUNANSIAUSEYN N153RYIaUUTEINM N1SIANTTNITAAIA ANTIANTS
a0l wazmealuladdmunmsdauszundndn nsdanmsanumainuatoneinuiausssa Jam
wazwInensuily nisiseuslagldlassnuilugmu

The concept, importance and objectives of convention; role of stakeholders in
convention industry; bidding procedure for convention; planning, procedure and evaluation;
budgeting; marketing management; venue management; technology for convention business;

cultural diversity management; problems and solutions; project-based learning.

119-430  MIIANUUAAIEUALALINTIANTS 3 (3-0-6)

Exhibitions

FyrdeAunau : 14l

AnInELarnnuRsfuuLansduiuardnssans nmssduay funou uaznis
thigusnuuansduiuazdnssanis msagluazmsuseidiuna unAnfid1fgyveanisinaunand
Aupuaziingsenis

Definitions and theories about exhibitions; operation, procedure, presentation of

exhibitions; conclusion and evaluation; main concepts of exhibitions.

119-327  MNTUUNVIA 3 (2-2-5)
International Food
IdeAunau : 1l
AnwinazinU]da neafuemsuiuns@fivainvats 1nadv wazgunsaiilily

n3UsznauemsuILIEA lngldrmdnin1wsingy mallan1sUssnNaueImIvesmaINaIess 1wy
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953U aWNsinE ensdu e1mnsglsy ewnsaunudiuiou fannsalunsihlUldlumsuiams
Sodeds

Study and practice about various types of international food, raw materials and
equipment used for international cooking by using Ensglish; cooking techniques of various
nations such as Chinese food, Korean food, Japanese food, European food, Scandinavian

food for catering services.

119-348  Rauznisanussnnisuazlfizenng 3 (2-2-5)

Arts of Food and Table Decoration

FvdsAuney - lud

mmﬁlﬁmﬁ’uﬁaﬂzmﬁmLLamemmmi AaUglun990NRUULAEANLAIDINIS
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Knowledge concerning arts of food decoration; arts of designing and decorating
food; principles and form; selection of equipment; utensils for decorating plates; food
decoration; suitably designing and decorating food and table in different occasions; apply

material for food and table decoration in different occasions.

119-443  YUNDUBATNITANWAIATILAN 3 (2-2-5)
Bakery and Cake Decoration

FurUeAunau ;.  lud

a a‘

Anwuarduansidenldingdiu wnsesdiawargunsallunmsvihvuteuiuusigg wadanis
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aniAsvunoy Wunslimdminunsanquisenieingiu

Study and practice of selection of ingredients; tools and equipment using for
bakery and cake decoration; techniques of baking; development of bakery as products; cost
calculation; quality control; packaging design and decoration; emphasize the use of English

for designating ingredients.
119-420 MINFLATOIAN 3 (2-2-5)

Mixology

Furvsaunau ; Tl
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Bar and beverage operation; cleaning bar area and beverage apparatus;
preparation before and after bar servicing; types of non-alcoholic and alcoholic beverages;
mixology and service procedure; designing of new beverage style; types of coffee and tea;
controlling and monitoring business performance; technical terms; safety and cleanliness of

bar and beverage operation; personality, image and grooming of the professional practitioner.

119-423 Aauzn1snanaui 3 (2-2-5)
Barista Art
AyrvesAunau ; il
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Coffee; history and origin of coffee; types and origins of coffee bean globally;
cultivation of coffee plant; production process of coffee cherry to coffee bean; coffee
roasting; storage of coffee bean; coffee tamping; types of machines for coffee grinder and
coffee making; maintenance of machines; coffee aroma, body, strength, acidity, crema and
after taste; coffee brewing and making various types of coffee-related beverage; coffee

decoration.

119-429 naqwﬁ‘uazmi'a'mLmuﬁqsﬁamw’%msm‘émﬁu 3 (3-0-6)

Strategy & Business Plan for Beverage Service

Fudedunan : 1l

ANNANRT AIIMINY Lag AmdTaluvesnagnd unugsAa uag mIdanindina
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The Importance, meaning and general knowledge of business plan strategies
and strategic components, types of beverages, general background of beverage, beverage
business environment in Thailand and international level. Analysis of external and intermnal
factors, setting the organizational direction to put strategies into practice. Case studies on

strategies and business plan about beverage services in service industry

119-338 nMsvieaifisaieausiaag 3 (3-0-6)

Tourism for All

yrdeAunou : Ll

nMsviesifigaisesfunduinifumis ‘ynaw’ Insaseunqulufeyanadidosnisaiis
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Tourism accommodating diverse traveler groups, inclusive of individuals

requiring special assistance, offers accessible pathways to tourist attractions, public services,
and various tourism activities conveniently, safely, and barrier-free. This encompasses
considerations for physical abilities, age, and gender, integrating principles of universal design
that foster equal access to tourism destinations and services for all, including elderly tourism,
adventure tourism, gambling tourism, preference-based tourism, and lifestyle-oriented

tourism.

119-431  tunwinsienisviaadien 3 (2-2-5)

Recreation for Tourism

AyrdsAaunauy : laidl

ANUTINY AuAnvuzkazidmungveaiunuInig AuAwaruselevivesiunuinig
yiauazUssinnveaianssutiunuinis audnyurrertdunuIniiun1sinlasin1sAanssuae
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guamludiandagiu wulluvesiunnnisluewan
Definitions, attributes and aims of social recreation; value of social recreation; types of
recreation; attributes of leader for recreation, camp and field trip for social recreation;
relationship of recreation and tourism related occupations; importance of recreation and

health in present society; trend of recreation.
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119-433  qusipamead 3 (2-2-5)

Tour Guiding

Fyrfaduniou : 119-217 nsdanisgsiatinileauaziununisiumsisaiien

psAUsENaUNuT WA USsgIvesutagmal yaBnaiw assenusia ngaxdeu
Bnsyeluiyuyy niiarwivisvouvesiagmad  nsuivuanuiunawioniioarag g
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Fundamental and philosophy of the tour guiding, tourist guide’s personality,
etiquette, rules, public speech delivery, and responsibilities; presenting tourist attractions;
operational practice of a tour guide and tour leader; travel planning; solving problem at

hand; safety and first aid for tourists; field trip included.

119-334  nsdan1snsvieaiie e Tausssu 3 (2-2-5)

Cultural Tourism Management

Avrdsaunau :  lud

AUNUIEVDITAUTITH UTLLANVDITRIUSTITE ANUNAINNAIENIITHUTITE AU
FudoumsimusssuilovnisvisnfiendeTamsssy nisldimussaluguuuureamingnsmiamis
viondies Taswiuusunludesnislédin mawn Useifeans Aauimusssy suusssuiendsemd
MMIMUNY NMIUSINT warnsdntfieandelmusssy

A study of the meaning of culture; types of culture, cultural diversity; complexity
of culture when it comes to cultural tourism; use of culture in a form of tourism resources;
emphasizing on way of life, religion, history, art and culture, custom and tradition; cultural

tourism planning management and operation.

119-435  Aavsluuszwmalveiionisvioaiion 3 (2-2-5)

Art in Thailand for Tourism

FyrtsAunau : laidl

mmL?z'iaLﬁlmﬁ’umam%qﬁwmdmsa%ﬁaﬁaﬂwm 9 ITAuINIsYesAalzyAnng q
waznsineunsAaUzuieiingusumealng firufnwianiuiinisusySimansfisinmddymisinu
AavzusziRemansuazaniinenssuiionsvioaiien

Religious beliefs influencing art development; the evolution of art in different
periods and the expansion of Indian art to Thailand; Field trips in relation to important

historical art and architecture for tourism included.
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119-436 msldmdsasnsn (Soft Power) Wiamsvisaifien 3 (3-0-6)

Soft Power in Tourism

ArUeAunay : il

Boufmnuduiusuasienginsdlfnu serinmdsaivsfunisviondien 1nagns
Tunsisduairmineinsuazduningnisieniivrvesgamineuaisnsegniuszdnsam lunns
daasumsvieadioaiuiamsssy Aden mseydnvusan nglddesnavunazmeluladiiofiegarin
vioufien waefidrutiglunmsiauinsveaiisegadsdu sadedidusulunilan

Learn about the relationship and analyze case studies between soft power
and tourism. Utilize strategies to effectively enhance the tourism resources and assets of
destinations. Promote tourism through culture, values, heritage preservation, using mass
media and technology to attract tourists, and contribute to sustainable tourism

development, as well as global engagement.

119-414 ms%’ﬂmimuu?misﬁﬂamsmﬂﬁu 3 (2-2-5)

Passenger Ground Service Management

Aurdeduiay : 119200 anufifesduisafugsiamaondianazninfumis

agnadeBuy

ﬂ’]'i%lﬂﬂ’]'ﬁﬂ?ﬁﬂ%ﬂ’]'ﬁﬂ?ﬂﬁu%@Qﬂ’l&Jﬂ’liﬁuLLaSﬁ’la’]ﬂ’lﬂﬂﬁu %Qﬂiﬁ]UﬂQﬁJﬁﬁi%UU
AIUANNITIAUNIIVIBEN N1305395UTnTIAgaITuArdUN1TE N13ATIANBNATITNITAUNIS N1510
;:ﬂmﬂmﬁsﬁum%q mimwﬂuﬁg’mﬁmmxmmau@ammm%qﬁu n1sUsgnaldnnuslunisiamiey
LONANTLAYNITUTZAUIIUAUNUIBITUA G]”I,ul,wiazl,ﬁmﬁu MsuununuIMuEive ity
a'"lu%’e]{ﬂLLﬂ%QUﬂiiﬁﬁLﬁﬂ"J%ﬁNLLﬁ%ﬂ’]'ﬁﬁﬂU’m’lﬂﬁuWN

The management of ground service operations of airlines and airports -
including departure control system, tickets and baggage checking-in, travel document
checking, passenger boarding, controlling the weight and balance of the aircraft, document
preparation and coordination with various departments in each flight, identifying the roles

and duties of ramp officers and related equipment; and field studies.

119-415 nssdunuuinmsilagasuuaiesdy 3 (2-2-5)
In-Flight Passenger Service Operation
Avrtedunion : 119200 anufilesduiileafugshanisieaiisauaznindums
agadsdy
unumwihfivesntineudeuuuuaiesdu msujtRnuluiunisliuinsems

LazLA3RInY W1semaIna n1suseyndldlunsiinujiRnisunausuinisnuserivlaegnadion tn
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Aay =

mIguaruUaende wihilfidessfounasufoineundosdutu szvinaflendu ussvduedesiuag
900 InUfcRluviesufofinig uazdnsdfnuiiefnnsuitguiluaaiunisaling q uagn1sfnu
MAFUY

This course is designed for students to learn the roles and responsibilities of
cabin crew; practical procedures in providing food and beverage services, international
etiquette, delivering professional service, on-board safety, pre-fligsht duties, in-flight duties,
and post-flisht duties. Students will practice in the mock-up classroom and discuss for

possible problems solving from case studies, and attend field studies.

119-432 m’sﬁﬂiax‘lﬁﬁaLLazn'ﬁaanﬁ'ﬂ'ﬁiﬂﬂmiﬁm%'uqsﬁamsﬁu 3 (2-2-5)
Airline Reservation and Ticketing for Airline Business
wUeAUnaY @ 119-204 ﬂ’J’]SJ%L%E]ﬂﬁULﬁIH’JﬁUﬁqiﬁQﬂ’liﬂaﬂLﬁﬂ’JLLaxﬂ’ﬁLau%’N
agnadeBy
wmadauarnsUfoRnudiusruunisdisesiidavesgsfaatonisu Tusunsy
poufnesltlunisdsesiiteiuuedosdy mamdeyamsaniesdu msvemdsiiiausineg nns
pondnslagans uazmsdumdeyadunsvieiiendu 1
Techniques and operation of airline reservation system; computer application
used for seat reservation; searching for airline timetable; asking for special requests; ticketing

and searching for other related tourism information.

119-305 nMwdanguiilensaauInsERUINATEIY 3 (2-2-5)
English for Professional Standardized Exam
Jsduniou : 103-113 mersengesitanisAne M vInTs
vinwzuaznagnsmanwisdusommduddlunisasuiannuinmsanguils
wmsgudssndudmuinivmsuaziidenisy nawieusegninseunquamiudoniameuay
SULUUYRINTHRULINSTE U
Linguistic skills and strategies necessary to excel in standardized English
proficiency exams commonly required for academics and professionals, comprehensive

preparation for the specific content and format of standardized exams.
119-306 mmé’anqmﬁamimimsLLazmsﬂwuamuﬁvimLﬁﬂ'a 3 (2-2-5)

English for Narration and Guide of Tourist Attractions

F1U9AUNBY : 103-113 ANWIBINELNENISANEINIEIBINTG
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wannsuTIEns naidentlim Usglea Audesuazdiuiu mawaiiosutelunini
Puanuivioaiien miLLammmﬁ@LﬁuLﬁaﬁaa’ﬁﬁUQSu LU NITIAUBLUE N1TUTIBIEAILULZIN
Aeaffuaauiivioadien

Principles of narration, choosing words, sentences, conjunctions, and
expressions. Speaking to explain when giving tours in tourist attractions. Expressing opinions
to communicate with others, such as making suggestions and giving advice about tourist

attractions.

119-307 mmé’anqmﬁamsga‘lmmxmsm@iaiaa 3 (2-2-5)

English for Persuasion and Negotiation

JUsduniou : 103-113 AmesengesitanisAne M vInTs

vannslifuga nisdondn Uselen dudes uazdiuiu nagnsnisaunuiuaznis
wanseannIndniuunumgualunislduingla msasadeses waznisdanisensual nsld
AulunsuanInuAnTiu e5ue tauedeldnds e wazn1sinaula

Principles of persuasion, choosing words, sentences, conjunctions, and
expressions. Conversational strategies and language expressions for speakers’ roles in
persuasion and negotiation and emotional management; use of language throughout

expressing opinions, explaining and presenting arguments, reasons and decision-making.

3.2 ngudvndenduivdn (Widen 1 luga 9 naehin)
3.2.1 nguivinwdgiu
119-141 mmﬁjﬂuﬁug’m 3 (2-2-5)
Fundamental Japanese

LY 1

dsaunau: 1l

FIINYITTEIT UL LATATAZNEUL TEUULAEY Imaa"iﬁaﬁugwmmmmﬁﬁﬁu Adwsiilalu
FinUszdrunardrurusineegnaine msiindinuznisits uazwe newdulsslonaununegiaing A4
Tudinusginiu

Japanese syllables: hiragana and katakana, phonetic and basic Japanese
grammatical structures, words used in everyday life and simple expressions; practicing

listening and speaking skills with emphasis on simple conversations for daily commmunication.

119-244  prndiluilemsaeansludiausziiu 3 (2-2-5)
Japanese Communication in Daily Life

FyrdAunau: 119-141 arergdunugIu
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= R,

Aniinwgnnsilsuaznisyalaslilassadrshonsaivesntudiuiidudoutu Tnewiy
Usvlopaunuiuaz i dnsifildluddnusysiiu Anvinwenissiunarnsideuunanuauinduly
PinUszariu waglddruiusg q o81391e

Practicing listening and speaking skills with more complex Japanese grammatical
structures while emphasizing on conversations and vocabulary in daily life; practicing reading
and writing short essays in everyday life and simple expressions.

119-245 mungdudmiugsiamsvisaiigauasnisuing 3 (2-2-5)

CZ]

Japanese for Tourism and Hospitality Business

a v o 1

AVIVIAUNDY : 119-244 n’nenzﬁﬁmﬁamigaa'ﬁiu%amﬂixﬁ’]'3'u

Admi Tassaiaselon wazdunlumsmanudiuiltlugsisuinmsiaeniuns
youaznsitafundn sufinisiinusseneninuagnisyiausing 4 Annisyalasldduies famme
aan vins Tuaniunisaleng 9 ﬁLﬁS?%@ﬂﬁUﬁﬁﬁﬁlmﬁU%mi waznshuziimusTsuUssinedllne
wazaouiivieafiesiig 9

Japanese vocabulary, sentence structures and expressions used in hospitality
business with emphasis on listening and speaking skills; explaining pictures and working
process; practicing of accents, rhythms, patterns and gestures for conversation in various
situations related to hospitality business and introducing Thai culture, tradition and various
tourist attractions.

3.2.2 nguArawdTuas

119-151 mmcl%"amaﬁugﬂu 3 (2-2-5)

Fundamental French

deaunay il
sy szuudes lassadaituguresnsdaaaddnyidlfluiinusssfunay
d1uausing 9 ag1eie MIRnvinwensile wazwa Wnewiuuseloaaunuiegneing o Tluiinusednriu

Alphabets, phonetic and basic French grammatical structure, words used in

everyday life and simple expressions; practice listening and listening skills emphasis on

simple conversations for daily communication.
119-254 mMwrsuaaienisdomsludiausziriu 3 (2-2-5)

French Communication in Daily Life

JydeAunan @ 119-151 Al SeAsugIy
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Aniinwgmsilswaznisyelaglilassaidliensalvesmwidsamadidudou Tnsuiy
UselepaunuiuazednifildludinusesTu Indfnweniseruuaznisiliouunanaludinusesiu
uazlddruaunng 9 9813918

Practice listening and speaking skills with more complex French grammatical
structure’s emphasis on conversations and vocabulary in daily life; practice reading and

writing short essays in everyday life and simple expressions.

119-255  mwaasdmiugsionisvisaiisanaznisuinig 3 (2-2-5)
French for Tourism and Hospitality Business

Y

Judeduieu : 119-254 mwdlSuaaNan1sHoas

Adnyt wazdunwiiuaaillugsianisuinislasiunsne waznsiladundn
savia Anlddnies Some dan mdlunisaunuiluaaunsaise fdedestussianisuinig
wazmsuuziiinussaszndlng wagaonuiieailsaing 1

French vocabulary and expressions used in hospitality business emphasizing on
speaking and listening skills; practicing of accents, rhythms, patterns, and gestures for

conversation in various situations related to hospitality business and introducing Thai culture,

tradition and various tourist attractions.

3.2.3 NENIPINTYIUNANN
119-161 mwﬁunmaﬁugqu 3 (2-2-5)
Fundamental Chinese
deAunay il
Fa8nus sruuides lassadeitugrunishensalvesniuidu erdneidildly
FinUszirfuuazdiuiudng q agediy Maunvinwenisile wa nssrulazmslisu laewdudsglen
aunneg i flluTindsedriy
Alphabets, phonetic and basic Chinese grammatical structure, words used in

everyday life and simple expressions; practice listening, speaking, reading, writing skills and

emphasis on simple conversations for daily communication.
119-264 aMeIunanaiiomsdessTudinuszsniu 3 (2-2-5)

Chinese Communication in Daily Life

AdeAunan @ 119-161 AM¥IRUNAINNUFIY
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Anvinwznsilanaznisyelaglilaseaiishisinsalvesniviuiidudou Tnety
UselepaunuiuazednifildludinusesTu Indfnweniseruuaznisiliouunanaludinusesiu
uazlddruaunng 9 9813918

Practice listening and speaking skills with more complex Chinese grammatical
structure’s emphasis on conversations and vocabulary in daily life; practice reading and

writing short essays in everyday life and simple expressions.

119-265 mwAunandmsugsnanisvieuiigauazn1suIng 3 (2-2-5)
Chinese for Tourism and Hospitality Business

Y

AuUIAUNaN  : 119-264 A1w1duNaNanNIsHRENT UTINUTEI U

o ¢

Adni Tnssaiauszlon uazdaulunisyaiildgsianisuinisleeiunisyn uaz
nsitadundn saanisfinussenenmuaznisvieusng q Anniswalagldduies Sone dan
¥19 Tuanunisalang 9 ﬁLﬁm%ﬂﬁuqsﬁ%miU%ﬂ’ﬁ waznshuzTausssulssndlng Lay
aonuiiviedfieasg 9

Chinese vocabulary, sentence structures and expressions used in hospitality
business; emphasizing on listening and speaking skills; explaining pictures and working
process; practicing of accents, rhythms, patterns and gestures for conversation in various

situations related to hospitality business and introducing Thai culture, tradition and various

tourist attractions.

3.2.4 AFUIVINTYUNNE
119-171 AN AR UL 3 (2-2-5)
Fundamental Korean
deAunou @ il
fdnus sruudes Tassadeiugny vesmwnmasdniildluiiauses unee
duausng 9 egnadie msiinsinwznnsile uazye Tneiulselonaununogaieflfludinusedriu
Alphabets, phonetic and basic Korean grammatical structure, words used in

everyday life and simple expressions; practice listening and speaking skills emphasis on

simple conversations for daily communication.

119-274 AMenwaiian1saeasludinuszsu 3 (2-2-5)
Korean Communication in Daily Life

[

Adefunan @ 119-171 AwUNMENUFIY
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a v Y

Anvinwznisflaaznisnalaslilassarshensalvesnvinmaidudou Tnewiu
UselepaunuiuazednifildludinusesTu Indfnweniseruuaznisiliouunanaludinusesiu
uazlddruaunng 9 9813918

Practice listening and speaking skills with more complex Korean grammatical
structure’s emphasis on conversations and vocabulary in daily life; practice reading and

writing short essays in everyday life and simple expressions.

119-275 MmN madmiugsianisviaaiiganasn1suIng 3 (2-2-5)
Korean for Tourism and Hospitality Business

a v o

JPUIAUNBY  : 119-274 A1ENIMANBNISHRENT IUTINUSEI1 U

o o ¢

it Tassansuselon wagduanlumsyailtlugssuinmslaeiiunsyn uazns
Haduvdn sasnsiinussersnmwuaznsynause q Bnldduios Swne 8an imadunisaunun
Tuanun15aleg 9 ﬁLﬁﬂﬁ%@ﬂﬁU@iﬁ%ﬂﬂiU%ﬂﬂi wagn1suusTausssuUseindlng wavaniud
vioafiesing o

Korean vocabulary, sentence structures and expressions used in hospitality
business; emphasizing on listening and speaking skills; explaining pictures and working
process; practicing of accents, rhythms, patterns and gestures for conversation in various

situations related to hospitality business and introducing Thai culture, tradition and various

tourist attractions.

3.2.5 nguvIMEaUuy
119-181 mmawuﬁugqu 3 (2-2-5)
Fundamental Spanish
deAunau @ laid
fadnus szuuidos Tassadeiugiu vesnwauidniildludinse s iunas
dauau s q eghadne msiindinegnnsils uazye Taoulsslenaumnegnesneldludinyszdiu
Alphabets, phonetic and basic Spanish grammatical structure, words used in

everyday life and simple expressions; practice listening skills and speaking skills emphasis on

simple conversations for daily communication.
119-284 Mmenaduiionsaeasludinusesvu 3 (2-2-5)

Fundamental Communication in Daily Life

Adedunan  :119-181 AwraEUNUIY
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Anvinwznisilsuaznisyalaslilassairdhensaivesmwaudidudou Taoity
UselepaunuiuazednifildludinusesTu Indfnweniseruuaznisiliouunanaludinusesiu
uazlddruaunng 9 9813918

Practice listening and speaking skills with more complex Spanish grammatical
structure’s emphasis on conversations and vocabulary in daily life; practice reading and

writing short essays in everyday life and simple expressions.

119-285 nmwaludmugsiansvisadiauaznisuinng 3 (2-2-5)
Spanish for Tourism and Hospitality Business

Y

FuURUNY  : 119-284 Al uiNaNTSHRENT IUTINUS L1

o o ¢

Mdni Tnssairsuszlen wagdunlumsmeildssianisuinislaoiunisyn waznis
Haduvdn sasnsiinussersnmwuaznsynause q Bnldduios Swne 8an imadunisaunun
Tuanun15aleg 9 ﬁﬁm%aﬂﬁ’uqiﬁﬁ]msu%ﬂﬁ wagn1suusTausssuUseindlng wavaniud
vioafiesing o

Spanish vocabulary, sentence structures and expressions used in hospitality
business; emphasizing on listening and speaking skills; explaining pictures and working
process; practicing of accents, rhythms, patterns and gestures for conversation in various

situations related to hospitality business and introducing Thai culture, tradition and various

tourist attractions.

3.2.6 NNV TADY
119-191 munFadenugu 1 3 (2-2-5)
Fundamental Russian 1
deAunou @ il
fadnus sruuides Tassaieiugiu vesnwisadomdnidildluiinuses Tunas
duausng 9 egnadie msiinsinwensils uazye lneiulselonaunmunogaiefldludiauszdriu
Alphabets, phonetic and basic Russian grammatical structure, words used in

everyday life and simple expressions; practice listening and speaking skills emphasis on

simple conversations for daily communication.
119-294 M sadeinanisaaansludinuseaniu 3 (2-2-5)

Fundamental Communication in Daily Life

AdeAunan  :119-191 aenTadenugIy
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Anvinuznisilanaznisnalaslilassairchennsalveanwiadeidudou Tnewiu
UselepaunuiuazednifildludinusesTu Indfnweniseruuaznisiliouunanaludinusesiu
uazldduiumngeeeeiny

Practice listening and speaking skills with more complex Russian grammatical
structure’s emphasis on conversations and vocabulary in daily life; practice reading and

writing short essays in everyday life and simple expressions.

119-295 munFadedmiugsnanisvieaiigauazn1suinig 3 (2-2-5)
Russian for Tourism and Hospitality Business
AUeAUnaY  : 119-294 awsaeinan1saeanslutInuszanu

o/ I3

fdwit Tassaieuselon wavdnoulumswadlflugsiamsuimslagifunisys uazms
Haduvdn sasnsiinussersnmwuaznsynause q Bnldduios Swne 8an imadunisaunun
Tuanun15aleg 9 ﬁLﬁﬂﬁ%@ﬂﬁU@iﬁ%ﬂﬁﬁU%ﬂﬂi wagn1suusTausssuUseindlng wavaniud
vioafiesing o

Russian vocabulary, sentence structures and expressions used in hospitality
business; emphasizing on listening and speaking skills; explaining pictures and working
process; practicing of accents, rhythms, patterns and gestures for conversation in various

situations related to hospitality business and introducing Thai culture, tradition and various

tourist attractions.
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119-205 | MINAUNYATNAAIN FAINGINITUINITUALAIUAAIANIIAIY 3 (3-0-6)
RREHY

Eett 18
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U 1 A1ANISANEIN 2

WY Fod nein

117-402 mmé’dﬂqwﬁ??uqa 3 (2-2-5)
Tugafnwaly 1 aussauzymen

117-502 | ip3osilondviaifionnsiFeuinanadin 3 (2-2-5)
Tugadnuialy 2 sussauzniediii

117-602 | mIsenuuumsAniieaitsuinnssuuazgsialmsiuunim 3 (2-2-5)
Fatu
Tugafnwily 3 madluduszneunisiiennudsdy

Tuga BTH 3 : nsiudfusznaunisdwmsugsianisvisailsanaznisudnis

119-216 | manaafdviauazmsdoasmedeeudmiugsianis 3 (3-0-6)
yieafieuarnnsuIng

119311 | maduguszneumsedredsBulugsiomsvieaiisanaznis 3 (3-0-6)
UIN1S

119318 | msdeansdufmmsssuuaznisdanisanudauds 3 (3-0-6)

59U 18
Ui 2 mansAned 1

WAV Fodm iefin

117-403 | mMwdanguitednndn 3 (2-2-5)
Tugadnwaly 1 aussauzmene

117-503 | MTIATIENTaYalarNITUARILHLANYDYA 3 (2-2-5)
Tugarnwaly 2 aussauzmedaiia

117-603 | wuudrassgsfanaznisuimslassnmsoenedsdu 3 (2-2-5)
Tugadnuialy 3 msiduguszneunisiitennuddu

Tuga PTH 1 : fUsznaunisenmising

119-325 | M33nins1ensemns 3 (2-2-5)

119-326 | asuazn1suszneuemsive 3 (2-2-5)

119-328 | ensbneuszend 3 (2-2-5)

59U 18
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U 2 A1ANISANEIN 2

e Fodun wuwAn
Tuga PTH 2 : maluladAdiad miunsvisaiisanaznisuinig
119-221 | weluladdvialugsiamsvieadisanaznisuinis 3 (2-2-5)
119-231 | MsuImsgnAmduiiusuaznsinsevideya 3 (3-0-6)
119-320 | mslilgguszivguazuoundndulunsnnawnunis 3 (3-0-6)
vieadieauaznisusnng
Taga PTH 3 : n15u3n1saulseusu
119-213 | srudiuniiveslsalsy 3 (2-2-5)
119-310 | msumsauvisluginalssusy 3 (3-0-6)
119-322 | 91uusivnu 3 (2-2-5)
57U 18
Uil 2 nmggdou
eIV Fodwn nulein
Taga LTH
XXX-XXX | 3w ndeniad 1 3
XXX-XXX | Avaentad 2 3
XXX-XXX | 3w ndonias 3 3
s7U 9
I 3 anansAnedi 1
WY Fodun wuwAn
Taiga PTH 4 : A15UIASAUBMNT
119-211 MIUSNTOMISHazLAS Y 3 (2-2-5)
119-422 NsUsENBUIMISLAZLATUINTS 3 (2-2-5)
119-425 | msdnnisdnanas nsdadsuavAauyureims 3 (2-2-5)
119-XXX | v ndena1udundn 1 3
119-XXX | Avndonauivdin 2 3
119-XXX | A uaenaunenuseinadmsuInan 1 3 (2-2-5)
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994

18

N 3 a1AnsAnE N 2

W3 Fodwn wiena
Tuga BTH 2 : sinwzdunisdosns
119-301 | msfeansnmwdangudmiunislsansy nmsveadien 3 (2-2-5)
LaZAITUINIG 1
119-303 | msfeansnwdangudmiunislsausy nmsveadien 3 (2-2-5)
WAYNITUINIG 2
119304 | Msfeansideadassfdmsuauuinig 3 (3-0-6)
119-XXX | Avndenauivdin 3 3
119-XXX | F88nauUn191s19UTENAE NS VI TN 2 3 (2-2-5)
37U 15
I 4 wow 1
SHAIY Fodw wuawnn
Tuga PTH 5 : Uszauntsaliiiednndnlusunan
119410 | n191¥ou niwalufiarsisazuaznisiiauslasesy 3 (2-2-5)
YOO ITN
119-412 | mswiguanunioud miun1sAnw ey saunisnums 1(0-2-1)
91U
119-XXX | 3w ua9naunIaUSLNAE NS UIBNIn 3 3 (2-2-5)
s7U 7
I 4 anansAnendi 2
eIV Fodwn wiena
119-413 | NsANWIBIYIUINITAUNITYINIY (WIL) 5 (0-40-0)
37U 5
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4.2 NAYNSN1THDULAZNITUTLNUNAAIANTIULIATFIUAMA

a

9

M13199 4.1 NAYNSNITEIUKANITUSLIUNAMNNTIUNINTFIUAMIRNUINUNAANSN 15T 8US

NIBUNINTFIUAMIA

nagnsn1saau

AnsUssiuNa

PLO1 d1u1saasuiedaded
dagylun1sanliuauaiunig
T59u5u n1svioaifian n1s
usnasuaznisdauszyuly
U3unwasnnudeduluuiun
Yo ey

fuAl133
- 9

1. daulawnns

U55818 (Lecture)
_fimsusseneludiuveaion
ndnna Do waznud
A

2. aoulagldnisafiusengy
¢98 (Small Group
Discussion)

- wiasiSsudunguges o &
msmmunUszaulung
aiusey iiSeunnag
wanidsuanudnifiuiue
Uspifiufinetu uazagUansed
IeAumesiuludoagy
yosnguuazinauaionlonti
fuifomiiSeu

3. doulngldnsaiAne
(Analyze case studies)

- wuangulvigiseulasunsel
FregnafigosnisAnm
nseiuazuandsuay
ARLTILTTBLWING WAT I
nelungu udunaueay
Antusiaiioulutusou

4. gaulasnsidudayin
(Problem-based Learning)
WUINgUELSeU WagTiunu
fvunanunsal/dywiiings

a

fullem NS eumungs ey

[

579ma

1.n1307UABY

2. N5ENA

3. MsfdIus I

4. NSUDURUNLIU

5. WUURNIA

6.M5EDU HILUU :
Formative Assessment
- NMINAFBUADULSEU (Pre-
test)
- MInagauyy (Quiz)
Summative Assessment
- MINAFDUYDY NANAA
kagUanenia

o 3
7. ANUEL5IVILATIY
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NIBUNINITZITUAN

a

Lol

nagnsn1saau

auls ilethlueAumeuans
anuAnwiuTniulungy Tng
HApUARELULINUMAIAUAT
I mﬂﬁfuaqﬂﬂ%aumﬁa
oAuTeTmAuluduso

5. M3l3gUTLUUTIND
(Cooperative Learning)

- IS euiausin wagli
AiseuasiloUfjURles (Learning
by Doing)

6. WUULEAIUNUIMENYR
(Role Playing)

- lidseulsrnuansununty
antumsalfilndidssannudu

VY a ¥

939 Fevlvnisewdnlaama

Y
¥

Maaseusldegadings Wl

anuMsainiAndu $3nms
wAlatlgymene egramuizas
AUUNUIMUTRAIUATAl 7N
AUNALERAIDDN

7. msasulagldinens
LAY WAZNITANEINY
ABuBn

- BydTvgluivnen
USTE18LaEANYINY N1500N
NAUANEN

8. daulaenisidulassaudu
37U (Project-based
Learning)

- WumsUsEynATineenIs

YINIUT N FDAARBINUNNS
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AnsUssIuNa




a

NIBUNINITZITUAUIA

9

nagnsn1saau

AnsUssIuNa

Fuduin daudnsneuay A
AT YsamsuazUszgnd
A3 sulassendilasu
WaUVINNY/13NTUUR o

gnudsznaunis

PLO2 1415088 NKLU U
MIBAY WAILILAZALTUUY
arundnidnanentswmuad
§a8u (sDGs)lugsians
Tsqusy nasviagifien n1s
UIN1UALN1IAUTEYY

fuAl13s
- 9

1. daulauns

U35918 (Lecture)
 fimsussergludiuveiom
wdnnsosdu WAL BN
]

2. @oulngldnsaifnun
(Analyze case studies)

- 9AUTNRUNN FIBENS
nsdiAnufidenadostunia
msviesdieauaznisusnng Tu
anumsailagdu

3. M3lFgUTLUUTINID
(Cooperative Learning)

- daanmuwandoniinseduli
Aeutdmsulunisuans
ANLAALTIUDE 1951985 5A
swdadlduslunsesnuuy
1A5997U aslleuf iAo
(Learning by Doing)

4. nsaaulagldinens
iAW LAZNISANEYINIY
Anguan

- BydBovaluindngn
USTE8LaEANYINY N1500N
AR

5. daulagnisiulasssnudy

[

5nkNa

1.N150UABY

2. N3EUNA

3. MsfdIus I

4. ATUOUNUNYIU

5. WUURNiAA

6.M5EDU HILUU :
Formative Assessment
- NMINAFBUADUSEU (Pre-
test)
- MIedauLY (Quiz)
Summative Assessment
- MINAFOUYDY NANAA

wazUanania
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® Msyhwuuniin

® NISUARSUNUMELLRA
® M5vauNgu

® N59AUSI9NAY

® N15AUAIITRYA

® nseenViruAnY1/aaTuy

NIBUNINTFIUAMIA nagnsn1saau BnsUsziliuna
37U (Project-based
Learning)
- niumsUsgendvineens
Fauasefidenndesiunis
FuauTIn faudnsnae An
AT YsamsuazUszgnd
a3 snulasanuiiledu
WaUVHNe/v3eNTURUR
anudsznauns
fuvinwe InfansTuMSsEUsaINvate | 38InKa
EULLUUWW@J@’]WNL%M"IS&&W@Q ® NS0 1URNDU
dlewdn wy ® nsduna
® M305U1Y ® Msildusau
¢ NM30-nBY ® NMSUBUVLNEIY
® N5y uUEniin o Luilnya
® NTUARIUNUINANR ® N5aDU WAl -
® M3YNIUNGY Formative Assessment
® nsAuAi1taya - MInedeUnauIeU (Pre-
o mythiauentiduSey | test
- NMINAERULYDY (Quiz)
Summative Assessment
- NMINAFBULDY NANAIA
wagUangnia
ATUAANZ ® N5013-91aU TaNa

1.7M901URADU
2.N5EUNA

3. MsfdIus I

4. MIUBUNRLNYIY
5. WUURNiAR

6. NSADU VIIBUU :
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a

NIBUNINITZITUAUIA

9

nagnsn1saau

AnsUssIuNa

® Mstlinaunely

e nsufuRnuluanu

Jsenaunis
® N15YINS189Y

® N57lASIIU

Formative Assessment
- MIVAEDUNDULTIU
(Pre-test)
- MIeaauyas (Quiz)
Summative Assessment

ANSNAADULDY NANNAA

wazUatuna
PLO3 a@11150UURIIUAIU | n3dlAnw19InIneInsidives | 359awa
nslsausy nrsvieaiigauas | gsRvuimsiszaunmdise | msaeuUfl
n15UsNlARnNLRINIATEIU nsaeuinng
JurInvesgsionimisaiien | mslnufoRdunisusienie
uazdingmeaslasianuiald | mslud naidiu n1sdu n1swe
315U uReuaswysan | Wusuy
s
AIUAINS
AUIInEe MR e | nsueunnesy
Jurtslusminedouas
wieaunely
unumaNytun1siug
Tiusnismsunlatgunianie
PLILUINIS
AIUANTIIUITLTITH N33 Hotel Forum Mg
Aanssuvimulwing nsdldiusy
AANTTUVINULAAIANEUR | NTUBUNNIEIU
Uoudialng
PLO4 §1115088NUWUULAY | - NTUTTYYIIUAUADIN - MIdeUYayY
UsENauaImMITAIUNINTFIU | N15ANYIIINNTAFIBEN - MIABUNANAA
Hilauseanu - MIARULUUANMAUATIIWIY | - nMsasudalenia
AIUAINS aueAgITUNMTUIENOU - MSIUNRURINEUIEAY

MSALARUINTFIY

[ I
anwaraudulasang

(Project)
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NIBUNINTFIUAMIA nagnsn1saau BnsUsziliuna
- mafldualutugou
AuTinye - MIEpUlAENISITEUTAIINMT | AITABUAININLAZNNTIIAIY
UTR934 (Learning by Doing) | $2uflalunisvrarudiléfu
UBUNINY
AUAMNSITIUITLTITN “msgounUUAsasaomnalay | - MIdunauaznTasouiile
Walemaliindnuoiuney | Tutuidou 09 nmsnssdenanly
LA IULANIAITUAR LI Mt suarnsau Sy
A
- UftRmsAnwuenaniui
AuAENYME 1dnnsaoulasligiFouldin | -msffdminlutugou

nmsunladgm a1naniunisal

AMAUALA

-ANSABUAIDINLAENIST AL
saufialunisvmarunlasu
1DUNUNY

“Uszliuauiaudlaain

sufieUmIg
PLO5 S nwzlunisi8u | ldnsaounuudoaisanimie | -msaounananie
Jusznaunisaiunislsawsy | lngilalenialidndneiniy | -msaeudaienia
WaTN1IN B BINALNIT | MOUNATTILARIALAALTTL
U3
AIUAINS
AuTinye N9 B IngIn1sunliaug | - Msasudiinis
N - MyapUYayY
- M3apulAgNISITEUIAIINMT
U§)UR939 (Learning by Doing)
AUAMAN L -MsapulpaiiulfuRng Ussifiuinuenislddeuasnns
lgnwmennnisiauent
HuSeu
PLO6 d1u1saldimalulad | 1. deulaenis Biona

aa o o

adviadmIunisuUney
NI9A1UNITLTIUTU AT

719 NYIATNITUINIT NN

U39818 (Lecture)
- fimsussgnglianuslunis

TAlUsunsuNug LIz ay

1. MIIUADY
2. ANSEWNR

3. NMIUBUNUNYIU
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$9UjUR (Demonstrate &
Practice)

- dndAnwldaslielnU]Ualu
nstlushnsulanIz @I nsu
§3f9 M3viouilen Mty way
n1slseusy WiefnWauninus
TiAnAuE ey

2. doulngldnsalAnwen

(Analyze case studies)

NIBUNINTFIUAMIA nagnsn1saau BnsUsziliuna
nsATIEdaya WiazuIun 191 Amadeus, 4. WUURnYin
fuAuSs Opera, Microsoft Excel 5. MFUNAUONAIY
WJusiu 6. NM3ABU TRV :
- Uii&ﬂ&nmﬂﬁ’mmiﬁugm Formative Assessment
lumsiwinnmeadamans | - n1svnaeunouseu (Pre-
dieUszendldlugsians test)
yiwieauaznsumslel - MInAdeULeY (Quiz)
2. saulpenmsiliulasesudy | Summative Assessment
37U (Project-based - MINAFBULRY NANAIA
Learning) kazUanenia
- waunngliinAnwAundi 7. ud159v9alATY
ToyaHutemeeaulal 8. Anaidofioves
Bouimsfansesteyaliie widsloya
dnldldegraningay 9. 3UMUUN15819BA
~wun1sUsEYNAnYEnIT | 1IRsEINEINS
yauaTeiiaenndesiunig
Fuiudin dausnmsnauny Ae
WATILY YIunsuazUszend
A1ud irulassarudldsy
UauNU1e/M38n15UUR o
anuUsenaunis

Autinye 1. saulagnisandauaznisas | 353ana

1.n1307UROY

2. N5EUNA

3. ANTUBUMIEIU

4. WuURniia

5. NMSUNEUINAIIU

6.MSEOU TILUY -
Formative Assessment
- MINAFBUADULSEU (Pre-

test)
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NIBUNINITZITUAN

a

Lol

nagnsn1saau

AnsUssIuNa

- AnvinweauAndsszuulng
UNFEI10819NTAUANET way
oAUTENguIiioTnT LAY
UtauokuIlun1snlemd
H1UN15ANATINITBYAIIN
wvdstoyasoulatiiie
Usgnaun1sindula
.n158nYinwsn1eld
da1un15aianasd(Simulation)
- duasulvdiSowinnsseus
1AgdnaNINULINR BULAYULUY
WselnalAsaannanuduass
dielvieutinAnuddynid

Y
v

21Ul UNITYINUDT

- TininfAnwlernufuRasaniu
AanssuvimuAnuuenaniui
3. gaulagnisuiulassnudu
§ 17 4 ( Project-based
Learning)

- waunug IR nANYIALAI
Joyan1uYeInisesulal
FoudnisAansesdeualile
dldlaegramngau
-wun1sUseynavinwenis
$9uesefidenndestunis
FUTUTIR FausinIsIauEy An

WAL YImsuazUszend

]

a

A11u3 Hrulasanunla sy
wounue/n3en15UUR a
an1ulIznaunIT

4. Anvinezni1sidmalulad

- MIedaULY (Quiz)
Summative Assessment
- MINAFDUYDY NANAA
kagUanenia

o @
7. ANUEL5IVILATIY
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NIBUNINTFIUAMIA nagnsn1saau BnsUsziliuna

ansaunalun1siteus
- msldeimsdednueaulall
Tunshnsiodedns
-uounurelndnd@nwald
Tsunsusnaqlunisiieus way
WAIUIRULDY

PLO7T 1115080815 1. doulaenis 5nkNa

NNE19INQEAINLA U 9N

UINTFIULASNIEIDU)

U55818 (Lecture)

- finsussengludruvesilen

1.N190UABY

2. ANSEWNR

AU Twnsal AdwiduIuA99) 3. NTUBUMINYI Y
2. N15EANN®EN5 A9 4. WUURniin
a1elddarunisalanans 5. MSUNEUONAIY
(Simulation) 6.MTAOU HILUU :
- deasulvifiSewinnisiSeus | Formative Assessment
1AgdNENINULINRBULAYULUY | - MINAFDUNBULTIU (Pre-
wselndiAssaninauuasa | test)
Welkii3ouilnAnuAdaymif | - msmaaeuges (Quiz)
AT TRV SEARICIRER Summative Assessment
-dndsulnelduuidedsu | - MIMAERUERY NANATA
AWBInNguledau wazUanunia
3. WUUWAAIUNUINANYR | - MIaeutodoualoudss
(Role Playing)
- Wiy ispularnuansunumly
anunisaiilndidesaudu
93 Gl Geuwdladomd
daFoudldegnednis il
aotunisaifiAndu $dnnns
uAladynieneg egramunzas
AuuNUIMuseEaIun1Tal in
AUNALAAIDDN

AuTInYe 1. mspuiuvuasieufjia | F5dawa
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a

NIBUNINITZITUAUIA

9

nagnsn1saau

AnsUssIuNa

t89 (Learning by Doing)

- 1BUMNYNITUERSUNUM
auyAlagn1sENinyensly
nMungldaniunisaldnass

(Simulation)

1. MINUNBY

2.15dAUNA

3. NNFUDUMIEIU

4. WuURniia

5. NMSUNAUINAIIU

6.M5EOU TILUY -
Formative Assessment
- MINAFBUADULSEY (Pre-
test)
- MInagauyy (Quiz)
Summative Assessment
- MINAFDUYDY NANAA

wazUanenia

PLOB i 3musSnasuacs
YARNAIW AINEINNTALUNIS
doarsduimusssunaznns
IAN1TPNATUNUS

AIUANS
- 9

1. daulaanis

U398 (Lecture)

- fimsvssengludimvonion
ndnnai Do waznnud
$i9 9)

2. aaulagldnisedunengy
¢98 (Small Group
Discussion)

- wiasiSsuungudes o &
msfimuaUszulunis
aiusey iiSeunnag

wanaguAMUAANIUR LAY

'
a

Ussifuiiiedu uavaguanss
IeAusesmiuludoasy
yosnguuazaueienloai
fudlomiiFou

3. aaulagldnsaifnen

(Analyze case studies)

[

2579Na

1.n1507UROY

2.15dAUNA

3. MTUDUMNNIEITY

4. WuURniia

5. M3ULEUINAIIU

6.M5EDU HILUU :
Formative Assessment
- NMINAFBUADULSEU (Pre-
test)
- MInagauyy (Quiz)
Summative Assessment
- NMIVAFBUYDY NANAIA

wazUanenia
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a

NIBUNINITZITUAUIA

9

nagnsn1saau

AnsUssIuNa

- wuangulvigiseulasunsdl
Fregnaficosnsinem
ArseiiazuanUaguay
AnLILUMSOLUINI WAdgym
nelungu udunaueay
Anwiusauiiaulutuiou

4. gaulasnsidudayin
(Problem-based Learning)
WUINgUELSeU wagTiunu
fvunanunsal/dywiiings
fudlomiZoumuitFou
aula et leAUneuans
AuAniuTNiulungy Tae
HApUARELULINUNAALAT
AT mﬂﬁ?uaqﬂﬁmaualﬁa

[

anUs1esuiuluTuSsu

AIUNNBE

1.n3BguiiuUURN1AY
- Jaduligiseuillenia
M3ReRneg MAeadeafiunis
Jugusgnaunsase wu
MTINUHUTIAY N5E5N
WNUNITAAR

2. saulnglinsaifne

(Analyze case studies)

- Anwnsdifnwwesgsiad

Usvaupnuduianieninu

duman Tunansviesiien

LaEN15USNT WieTiseAuTe

AnTitvanumsniiiingy

3. M3tFEuiuuuaiiaufun

t84 (Learning by Doing)

[

2579Na
1.11307UABY
2.15dAUNA
3. MTUDUMNIBITY
4. WuURniia
5. NMSUNEUINAIIU

6. NSADU VIWUU :

Formative Assessment
- NMIAdaUABULSEU (Pre-
test)

- NMINAEULYDY (Quiz)
Summative Assessment
- NNIVNAFBUYDY NANNA

wazUanania
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a

NIBUNINTFIUAMIA nNagNsNIsHaY nsusiEiuna

9

- younINeAINIIUeNITAY
Tiiseu loasdleUjufies

Wialrlasuussaunsaiass

AIUDIHFITY o {aouinuiy 2579Na
WUUBENS ® NsdunANgANIIY
®  FRALNITNITYTIIUNIY ® Tyu
Aonssalutusou ® Msdsu
®  MYNAAINTTUINDIEN o fduswlufanssy
MeusnanIvy #1199

® nsinaunely

[

fIuANEULYAAS ® N50713-7aU LRl

® N5YLUUHNYR L.n3nnunay

® NISUARSUNUMELLRA 2. MSeunA

. . 3. NMSUFIUTIY
® NSYINNUNQH
- , 4. N1FUDUNUILIU
® N150AUTINQY ..
5. WUUNNYA
® N1SAUANIVOUA ¥

v 6. ANSADU VLU :

® N5RBNNFAUANYY/A9Y .
K Formative Assessment

® msflnnumelu - NSNAARUNBULSEY (Pre-

o nsufjURauluanu test)
Usgnauns - MsnegeUYae (Quiz)
® N334 Summative Assessment
° miﬁﬂﬂquu - ANSNAADUEDY NANNANA
wazdangnie
PLO9 d@1u1509an150154ad | 1. daulagldnsaifine PRl
wazuilvlgynianizuiauy | (Analyze case studies) - wansaeuluIvnAnsITY
ﬁugﬁuqmﬁiiu P3usTTuLas | - Anvinsdlinuwesgiiai YT ITYIUTTU
AULANGIN Uszauanudiiavzeniy TN
AIUTIFIIY duwan lunmAnsviosiien - AuNAngRNIIUTENING
LazNsUINS IesmeAuse ASEIRTGRYY
Angitaanumsniiiaty | - vhaunguuagsIeuNg
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a

NIBUNINTFIUAMIA nNagNsNIsHaY nsusiEiuna

9

o faouvihnuiy - MvuaiidenenusITy

LUUBES 2385550 lunuNlmiaus
®  FOALYITNASUSTIUNIY
Aanssulutuseu

®  N15YNNINTTUINDIEAN

MeusnanIvy

3. asAUsznaUREafuUsEaUNIsalntRauIL (NsnUszauntsaldvndn anfafnuiuas
NsAnBNBYIUINITAUNIIN9)

msfinUszaumsalninauy vemdngasauivimsvieaiisanaznsuing daliluluga
TH6 Uszaumsalilolmn@nlusuian 573 9 mieAn Uszneuse $16991 119-410 nsilisuuas
nMsauelATUeE1ionI TN 3(3-0-6) T893 119-412 MsesEuAUNTBNd IS UNSANK
Beysanmsiumsiien 10-2-1) Js@nuluamiinetds wazsedn 119-413 nsnwida
ysannsiumsyiany 50-60-0) dudunsujifnusidduaauuszneunts Feilingusvasdli
tndnwaunsadianuiuasvinueladnuluuminendeliysannisuasUssanaldlunisyiauly
an1utsznaunis Snsaduniaiuszaunisaatslunisvielusuandie FeinAnyiazdos
vhanluanuiszneumsfiiadosfuanufizou vanasguazamenvusunsviende Tsusu
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Tasensegadadiu 3(2-2-5)
(Business Canvas and Project
Management for Sustainable)
2) waglhdeniFeuseivilunguinmieg Jyuden  dwau 11 e UFumumangnsvaindnw
Snliteenin 15 wheia 103121 mwilveiftonisdeans 3(22-5) | Wly

Fynden

1. ngudvnyweaansuasaIANAIEns

*101-102 audunaiiesludsnulne

3(3-0-6)
(Civic Literacy in Thai and Global

wazdenulan

Context)
**101-103 N5PBNWUUAULBIUATUATNAN
wlemnugiin 3(2-2-5)
(Designing Your Self and Personality

for Leadership)

**¥101-104 MIUIMINITRUBEIQYRAN  3(3-0-6)
(Smart Money Management)

*¥101-105 \Unlanyuyuuaznsieusiu
Aanssu 3(2-2-5)

(Community Explorer and Service
Learning)
**101-106 nguuneuaznsiliodind 3(3-0-6)
(Politics and Law in Everyday Life)
101-107 USwguasmauniunsnsesdien - 3(3-0-6)
(Philosophy, Religions and Life Style)
101-108 nanATINAERSLAZTINYENSAR
wiensiFouinaendin 3(2-2-5)
(Principles of Logics and Thinking Skill

for Lifelong Learning)

(Thai Language for Communication)

103131 mwFuitemsdeansludin
Usganiu 3 (2-2-5)
(Chinese for Daily Communication)
103-141  mwnduuluFiausediiy 3 (2-2-5)
(Daily Life Japanese)
103-203  anudunaifiesdludsrulne
wazdnulan 3 (3-0-6)
(Civic Literacy in Thai and
Global Context)
103-206  @WWN5 NIQUAGUAIN
LAZN1399NAA 3 (2-2-5)
(Diet, Health Care and Exercise)
103-209 Aausuazausiiitoguvenin
WIASTIR 3 (3-0-6)
(Art and Music Appreciation)
103210 feulnouavdrassdluasu 3 (3-0-6)
(Thai Appreciation and Unseen in Siam)
103-212  IINEAUNTAMUNTIN 3 (3-0-6)
(Psychology and Life Development)
103304 Walanyuwuuazn1siseu;

HuAaNTsY 3(2-2-5)
(Community Explorer and

Service Learning)
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*101-109 wyweduuSuaznITHIL
YARNAMW 3(3-0-6)

(Human Relations and Personality

Development)

*101-110 Inineluiiinuszdriu 3(3-0-6)
(Psychology in Daily Life)

*101-111 awdeululangalng 3(3-0-6)
(ASEAN in the Modern World)

*101-112 9713585550ANY 3(3-0-6)
(Civilization Studies)

*101-113 ¥inwzn15@ANEN 3(2-2-5)
(Study Skills)

101-114 Fwinevialy 3(3-0-6)
(General Psychology)

101115 dpiinenodu 3(3-0-6)
(Introduction to Sociology)

101-116  waniATugAIERS 3(3-0-6)
(Principle of Economics)

2. neju’“nrm'lwmzmsﬁlami

101202 awilneiiiensihiane 3(2-2-5)

(Thai Language for Presentation)
*101-203 mmﬁqnqmﬁamsﬁuﬁu 3(2-2-5)
(English for Remediation)
(* \fusreirlsidumiedaiinfnydasaousi (S)
Fevvarusaamezieudy) 101-204 n1w183nguly
FInUseT1Iuls)
101-206 mmé’qnqmﬁamsﬁuﬁuauw
FRRRET 3(2-2-5)
(English for Professional Presentation)
101-207 mmé’ﬂﬂqmﬁamiaau%ﬁau
11R55 1Y 3(2-2-5)
(English for Proficiency Test)
101-208 MsiTeuldnnaufiamesdmiuynau 3(2-2-5)

(Computer Coding for Everyone)

101-209 7M913U 1 (Chinese 1) 3(2-2-5)
101-210 193U 2 (Chinese 2) 3(2-2-5)
101-211  mwdu 1 Uapanese 1) 3(2-2-5)
101212 nwdiu 2 Japanese 2) 3(2-2-5)
101-213  a1wwnma 1 (Korean 1) 3(2-2-5)
101-214 nwuNIUA 2 (Korean 2) 3(2-2-5)

(Innovation Creation and Startup

Business Operations)

103-308  MSENEAIMTIASETIA 3 (2-2-5)
(Creative Photography)
117-604 nsadauinnssy wagufunng
afegshaanindn 3 (2-2-5)

157




NANGATAN W.A. 2562

néingnsuiuuse w.e. 2567

drsznsudly

3. ngudvIveIAERuAsAtinAERS
**101-302 Ingn1sfeyanaziuanim 3(2-2-5)
(Data Science and Visualization)
**101-303 malladddenitensiann
iyt 3(3-0-6)
(Green Technology for Sustainable
Development)
**101-304 ATINTHALNITEDNLUUAINARA
wieaauianssuuasgshalml  3(3-0-6)
(Logic and Design Thinking for
Innovation and Start Up)
**101-305 N15LT0NRDYRIATINAIE M
nnAY 3(2-2-5)
(Internet of Thing for Everyone)
**101-306 Wosnaaeaniidinifion sy 3(2-2-5)
(Living Lab for Campus Sustainability)
*101-307 wialuladasauwne 3(2-2-5)
(Information Technology)
*101-308 ABULADIAIMSUNMIANE LAY
MU 3(2-2-5)
(Computer for Studies and Work)
*101-309 Tafudundey 3(3-0-6)
(Life and Environment)
*101-310 @i INTA 3(3-0-6)
(Healthy Diet)
*101-311 afludinusedniu 3(3-0-6)
(Chemistry in Daily Life)
*101-312 adaeanslutidauszaniu 3(3-0-6)
(Mathematics in Daily Life)
*101-313 adAluTinUsgdniu 3(3-0-6)
(Statistics in Daily life)
101-314  adlarnanslus1susssu 3(3-0-6)
(Mathematics in Civilization)
101-315  a@dauavanuutazlu 3(3-0-6)
(Statistics and Probability)
121-106 adiarnansludinUsydiu 3(3-0-6)
(Mathematics in Daily Life)
121-107 adfuguitonsiinsesidoyn  3(3-0-6)
(Basic Statistics for Data Analysis)
120-101 wywdfudanadon 3(3-0-6)
(Man and Environment)

125-101 AEAAIERTIUDTTUTTIH 3(3-0-6)
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(Mathematics in Civilization)
126-316 a@dauayanuiiasdu 3(3-0-6)
(Statistics and Probability)
4. ngudvwaAnen guRne uazHuVSEAEnS

*¥101-402 Aadsuazaunsifioaunionin

Nl 3(3-0-6)
(Art and Music Appreciation)
**101-403 fNeulnenazdrmssdluasny 3(3-0-6)

(Thai Appreciation and Unseen in Siam)

**101-404 MINAIMUALIDNLUUANNEY  3(2-2-5)
(Designing Your Dream)

**101-405 lopy @13 uazAauznis
ATUTIN 3(2-2-5)

(Yoga, Meditation and Art of Living)
**101-406 NSANENTNTIAI9ETIA 3(2-2-5)

(Creative Photography)

1.nejsﬁm%wﬁ"ugﬂuqﬁmmisumsvia\uﬁmu,a
2A5UEMS (27 wihein) Wissulusedndelull
119-101 F9INeINITUTNITHAZAITARIUN
YAFNAN 3 (3-0-6)
Service Psychology and Personality
Development
119-102 mmiﬁaqé’ulﬁmﬁu
QMENYNTINNITUINNT 3 (3-0-6)
Introduction to Hospitality Industry
119-103 qmawmimmiﬁauﬁ'm 3 (3-0-6)
Tourism Industry
119-104  WimNTIUNITIANITOIANS
uaENUUYYY 3 (3-0-6)
Innovation for Organization
and Human Capital Management
119201 ngunewieniugsiavieadien
WAZNITUINIS 3 (3-0-6)
Tourism and Hospitality Business Law
119-202 wgAnssuinvieaiivauas
nsdoanstuTaussy 3 (3-0-6)
Tourist Behavior and Cross-cultural
Communication
119-301 mmﬁmqmﬁaqmmmm
A13UINS 3(2-2-5)

English for Hospitality Industry

2. nguAmndnitugu (3 Tuga 27 mingfin)

Tuga BTH 1 : awiifasdugshanisvioaiisauas
msudmsluviunvasainudediu

(Module BTH 1: Introduction to Tourism and
Hospitality) 9 wiaefin  Usznauding
119203 ausifosfuieatugsia

3 (3-0-6)
(Introduction to Hospitality & MICE

Tsausuuazgsialudeenadedu

Business in Sustainability)

119-204 mmitﬁaﬂﬁuLﬁmﬁuq%ﬁaﬂﬁﬁmLﬁmLLa:
madunsesadiiiu 3 (3-0-6)
(Introduction to Tourism and
Travel Business in Sustainability)

119-205 msWayadnam 3ninen

ANTUTNITHALAURAIANI

fupITUal 3 (3-0-6)

(Personality Development,

Psychology of Hospitality and

Emotional intelligence)

Taga BTH 2 Vinwedunisdesns
(Module BTH 2: Communication Skills)
9 wieiin Usznaufag

119301 msAoansmudingudmiu

ASLSINTY MSVIBLNBILAY

Fasedviduluga 9 az 3

o

a da v a o
Inianwazlnalfseiu
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119-302 T,umEJLLaWWELﬂ%uLﬁaqmﬁmmim
mMsrieudienuarnsusnis 3 (3-0-6)
Mobile Application for Tourism and
Hospitality Industry

119-303 mmé’dﬂqmﬁaqmawmim
nsrieudien 3 (2-2-5)

English for Tourism Industry

A15UINIS 1 3(2-2-5)
(English Communication for Hotel,
Tourism, and Hospitality 1)
119303 msAoansmudingudmiu
mslsausy msvieadleuas
A15UINTT 2 3(2-2-5)
(English Communication for Hotel,
Tourism, and Hospitality 2)
119-304 msdeansiiasneasse
Fmsunuuinig 3(2-2-5)
(Creative communication
for Hospitality job)
Tuga BTH 3 : msilludusznaumsdmsugsianis
VieafiBauazmsuinms
(Module BTH 3 : Entrepreneurship to Tourism
and Hospitality Business) 9 viiqefiin Ussnaudog
119216 MspaARdTaLAEM DA
Fpudmiugsiansvieaiien
WAZAITUINIS 3 (3-0-6)
(Digital Marketing and Social
Communication for Tourism
And Hospitality Business)
119-311 miﬁ]uéﬂizﬂaumsqﬁﬂ
msvieafitauarnsuinig 3 (3-0-6)
(Tourism and Hospitality
Business Entrepreneurship)
119318 nnsdeanstuimusssuas
AITIANITANNTALE S 3 (3-0-6)
(Cross-Cultural Communication

and Conflict Management

3. nguividndsfugnamnIsamsviosiieauay
N15U3IMS (60 vaefin)

3.1 ngudvnendsdu (30 wiefn) ThGeuly

sedvdeluil

119-211 MSUBNSEMISUAZLAS RN 3(2-2-5)
Food and Beverage Service

119212 msdansgsnathuilen 3 (3-0-6)
Tour Business Management

119-213 9uauniivadlsausy 3 (3-0-6)
Hotel Front Office

119-214 NISHUNIRETNITVUES 3 (3-0-6)

Travel and Transportation

2. nguivadwdedu (5 Tuga 45 wiehia)
Tuga PTH 1 : n1susznavamsineg
(Module PTH 1: Thai Cuisine) 9 nuaefin

Usznaudog

119-325 N159AYN318N1501913 3(2-2-5)
(Menu Planning)

119-326 aSuazn1sUsENaULIMSING 3 (2-2-5)
(Kitchen and Thai Cooking)

119-328 awnslveuszand 3(2-2-5)

(Thai Fusion Cuisine)
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119215 msfiannegisdaiulugsi
vieufleuaznsuins 3 (3-0-6)
Sustainable Development
in Tourism and Hospitality Business

119-216 MIAAARIIAFMIUTINT
vieufleuaznsuins 3 (3-0-6)
Digital Marketing for Tourism and
Hospitality Business

119-311 msugszneunisiunis
vieufleruaznsusns 3 (3-0-6)
Tourism and Hospitality
Entrepreneurship

119-312 gmaunssunisiu 3 (3-0-6)

Aviation Industry

119-313 ms¥ansusey Inssanisuay
myreadisnfiofuseta 3 (3-0-6)
MICE Industry

119-011 se.fovisidoiugilugsie
Viouflenwaznisuims 3 (3-0-6)

Basic Research Method in Tourism

and Hospitality Business

v o '

Taga PTH 2 waluladadadmiunisviaadien

HAZATUINTT

(Module PTH 2: Digital Technology for Tourism

and Hospitality) 9 wiuaefiin Usznaudiog

119-221 walulaBAdvialugshanisvieadien
WAZNITUINIS 3 (2-2-5)

(Digital Technology for Tourism
and Hospitality)
119-231 MsUsMsanAduiusuarnslinseidoya
3 (3-0-6)
(Customer Relationship and Data
Analysis)

119-320 nslilgalssiviuazioundindu
TunsnausunsYieadienuas
ATUTNIS 3 (3-0-6)

(Artificial Intelligence (Al) for

Tourism and Hospitality Planning)

Tuga PTH 3 : nMsusmaniulsgusy

(Module PTH 3: Hotel Service) 9 #iqafin

Usznaudag

119-213  sudunivedlsasy 3(2-2-5)
(Hotel Front Office)

119-310 n1suimsnunglugsnalsuwsy 3 (3-0-6)
(Sales Management in
the Hotel Business)

119-322  9uusdtu 3 (2-2-5)

(Housekeeping Operations)

Tuga PTH 4 : 115USMIRIUDIMNT

(Module PTH 4: Food Service) 9 wuaenn

Usznaudog

119211 MsUSMseWIsLazIASDIRL 3 (2-2-5)
(Food and Beverage Service)

119-422 omnsuazlawung 3 (2-2-5)
(Food and Nutrition)

119-425 N153ANITAARIAIIHAY
msdmdes 3 (2-2-5)

(Restaurant and Banquet Management)
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Taga PTH 5 Uszaumsaliiodvdnlusuian

(Module PTH 5: Experience for Future

Professions) 9 wihein Usznaudae

119-410 Msilsulagnsiauslasenu
a819il007TN 3 (2-2-5)
(Professional Project Writing and
Presentation)

119-412 Msw3suANunSaNdmsunsAne
Weysannisiunisviiau 1(0-2-1)
(Preparation for Work-Integrated
Learning)

119-413 M3ANYNBIYIINITAUMTYIUS (0-40-0)

(Work-Integrated Learning)

21 nguAvuenidan (30 iasin)

2.2.1 WhdenZounnnguivisumsvieadioamions
U3n13 naulangumils S1uau 15 wiefn
ngudviteniden funisvisudien

Thdenseuseivselul

119-331 Qﬁmﬁm{msﬁauﬁm 3 (3-0-6)
Geography for Tourism
119-332 mw'aqLﬁmﬁaﬂmuau%ﬁmw 3 (3-0-6)

Special Interest Tourism

119-333 misvieaiflelaeyumuideadneassd 3 (3-0-6)
Creative Community-based Tourism
Cultural Tourism Management

119-431 funuinis 3(2-2-5)
Recreation

119-432 m1sdrsesiitauazniseantdns
Tngansdmiugsianisty 3(2-2-5)
Reservation and Ticketing
for Airline Business

119-433 sudpamen 3(2-2-5)
Tour Guiding

119-434 AswAIUMEMeYTiEn 3 (3-0-6)
Tourist Destination Development

119-435 @auzluuszwalneiionisviesiiien3 (3-0-6)
Art in Thailand for Tourism

119-428 Funlugramnssumsvioadie
KA¥NITUINNT 3 (3-0-6)

Seminar in Tourism and Hospitality

Industry

2) ngudvuden (2 Tuga 18 viawiin)
Tidn@nwdeniFeuanngiividendniundnly
wéngnsnslugareluil

3.1 ngadvudandudvndn (9 misefia)
Tuga ETH 1: Msmeunugshavieaiisanaznisuins

(Module ETH 1: Business Planning for Tourism

and Hospitality) 9 wiilein  Usznaudae
119-217 n3sdansgsnatiiieauay
FLNUNSAUNI U7 3(2-2-5)

(Tour Business and Travel Agency
Management)

119-218 nsvudsilugsianisvieaiiien
LAENITUIANG 3 (3-0-6)
(Logistics in Tourism and Hospitality

Business)

119-319 msUssendlduonniadudmsu
gehImseufisuaznisuims 3 (3-0-6)
(Technology Application for

Tourism and Hospitality Business)

Tuga ETH 2: gaamnssulud

(Module ETH 2: MICE Industry) 9 winafin

Usznaudog

119-330 M3IA9IUBLIUA 3 (3-0-6)
(Events)

119-629 n39nUssYIvITN 3(3-0-6)

(Conventions)
119-430 MSIRNULERSEUALAZINTSANT 3 (3-0-6)

(Exhibitions)
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=g WY srasRduesuUsnAde Ui

SvIdnslarumaraInnsEms N eE AL
YAOUTIUTIEIV)

1) 119-331 odimansnisviewsies

2)119-43130umuInis

3) 119-433 sysinnnar

4) 119-434 M9WUNEYIDATE

5) 119-435 Aavsluvszimalneionsviouiie

uazoanmpaurmasunieulyiseyliluvdngns

naudgteniden Mun1suInIg (15 wihefin) lhiden

Seusedvmeluil

119-321 sguvansaumnadIniuaulssy 3 (2-2-5)
Information Technology for Hotel

119-322 uuivu 3 (2-2-5)

Housekeeping Operations

119323 msdamsaandeunelulsusy 3 (3-0-6)

Environmental Management in Hotel

119-324 3Rl sausy 3 (3-0-6)
Accounting for Hotel
119-325 N139AYINT18N1T8IMS 3 (3-0-6)
Menu Planning
119-326 aSwaznsUsznauemsing 3 (2-2-5)
Kitchen and Thai Cooking
119-327 215U 3(2-2-5)
International Food
119-328 awnslvedszand 3 (2-2-5)
Thai Fusion Cuisine
119-421 A@ER$N1SUTENOUDMNS 3 (3-0-6)
Gastronomy
119-422 o1wnIAulnwUINTg 3 (3-0-6)
Food and Nutrition
119-423  @augnisviiniun 3 (2-2-5)

Barista Art
119-424 msifluemmnunsuasiedosy 3 (2-2-5)
Bar and Beverage Operation
119425 Msdamsfimansuaznisdaides 3 (22-5)
Restaurant and Banquet Management
119-426 gsnaauavg A 3 (3-0-6)

Spa and Wellness Business

Iu@a ETH 3: n15Us2naua1minsuIuieni
(Module ETH 3: International Culinary)
9 wiaeiin Usznaudae

119-327 2IMTUIUIIA 3 (2-2-5)
(International Food)

119-348 AaUzn1sANLAIIMITLAY
TRzams 3 (2-2-5)
(Arts of Food and Table Decoration)

119-643 YUUDULAZNIIINUAIATILAN 3 (2-2-5)

(Bakery and Cake Decoration)

Tuga ETH 4: nslugfusznaumslugsiatiasiu
(Module ETH 4: Entrepreneurship for Beverage

Business) 9 wiqefin  Usznaumie

119-420 NsWANLATEIAY 3(2-2-5)
(Mixology)

119-423 @Aausnsviniun 3 (2-2-5)
(Barista Art)

119-629 NAYVSUASNNITINUHUGINT
msliumsiesosi 3 (3-0-6)

(Strategy & Business Plan

for Beverage Service)

Tuga ETH 5: vudinamean
(Module ETH 5: Tour Guiding) 9 wuagfin

Usznaudig

119-338 msvieadleufleauiana 3 (3-0-6)
(Tourism for Al

119-431 Wunuinisifienisvieadien 3 (2-2-5)
(Recreation for Tourism)

119-433 snudipgmen 3(2-2-5)

(Tour Guiding)

Tuga ETH 6: Fausssulvauazndening (Soft

Power)

(Module ETH 6: Thai Culture and Soft Power)

9 niefia Usznaudae

119-334 Msdan1snisvieniiondeiausssu 3 (2-2-5)
(Cultural Tourism Management)

119-435 Favglulssnelnefienisviondiens (2-2-5)
(Art in Thailand for Tourism)

119-436 NSIENSIAITNGT (Soft Power)
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119-427 msdneenlyd wazmsungadn 3 (2-2-5)
Floral Arrangement and Carving

119-428 Funulugnavnssumsvioadie
HAZNITUINIS 3 (3-0-6)

Seminar in Tourism and Hospitality

Industry

RPN WINFBINITVIATOUNINTTI1AITTD
UsA N UsENeve I T DSy 2 Sndwelud
1) 119-326 asauasnssenavensing

2) 119-328 o1m3lneuszens
iielipasauilumsnasevuinsgilioussny

WASYIH 9IUTRINUA YD TURRIUIAT DU T I

Wensvioaiien 3 (3-0-6)

(Soft Power in Tourism)

Tuga ETH 7: n1sufjifieudiugsianistu

(Module ETH 7: Aviation Business Operation)

9 wieiin Usznaudae

119-414 m'ﬁé‘]’mm'ﬁmuu%mié’lmamimﬂ“ﬁuS (2-2-5)
(Passenger Ground Service Management)

119-415 MsAfiuvuusMIgiagasuu
\3090y 3 (2-2-5)
(In-Flight Passenger Service Operation)

119-432 msdsesiitauaynsoontng
Tngansdmsugsianistu 3 (2-2-5)

(Airline Reservation and Ticketing

for Airline Business)

Tuga ETH 8: mw1danquamsugsiamavisaiien
HAZAITUINNT
(Module ETH 8: English for Tourism and
Hospitality Business) 9 %uqefin Usznaudiag
119-305 mmé’mqmﬁamiaau
InszAuLINTgIU 3 (2-2-5)
(English for Professional
Standardized Exam)
119-306 Awdanguitensussens
waznsivuanuiivioadien 3 (2-2-5)
(English for Narration and
Guide of Tourist Attractions)
119-307 n']mé”mqwl,ﬁanﬁgﬁml,az
19591610509 3 (2-2-5)

(English for Persuasion and Negotiation)

2.2.2 NFUIVUBNAINAUNYIAUTZNA
dwiudulin (15 wiawiin)

TAdoNEEUNNAINNWIFINUTENAN

1
v a

Tanwmilalvinsu 15 miein aadl

3.2 nguiviaandunIBdnsUssnaAg iy
WIn (9 wiena)
TdoniFeuINNaUIN NMWIAIUTNAN

Tanmemilsnulugasieluil

(1) nguRvInegy

119-141 mMwdiuiiugi 1 3(2-2-5)
Fundamental Japanesel

119-242 mwdiuitugm 2 3 (2-2-5)
Fundamental Japanese 2

119-243  snduitugu 3 3(2-2-5)

Tuga ELG 1: nsdeansnndiuulugsianis
vieuflauaznisuims

(Module ELG 1: Japanese Communication in
Tourism and Hospitality Business) 9 wiagin
Usznauay

»

119-141 avwduitugiu 3 (2-2-5)
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Fundamental Japanese 3
119-384  mwdduiitognamnssy

MTUINT 3(2-2-5)
Japanese for Hospitality Industry

119-345 w1 uuinamnTsu

(Fundamental Japanese)
119-244 ﬂ']'l?ﬂijﬁul,‘ﬁlaﬂ']ﬁﬁaﬁ'ﬁ

Tudilszaniu 3(2-2-5)
(Japanese Communication in Daily Life)

119-245 pw@uudmiugsianisvioiien

mavieaiien 3 (2-2-5) WAENITUINIG 3 (2-2-5)
Japanese for Tourism Industry (Japanese for Tourism and Hospitality
Business)
2) neju%mmmsﬁ'\uﬂa Tuga ELG 2: miﬁ'amsmfmN?ﬁLﬂaiuqiﬁanqi
119-151 mmN%amaﬁugm 1 3(2-2-5) | vieadfigauaznisuims
Fundamental French 1 (Module ELG 2: French Communication in
119-252 mwm%’dma‘tﬁu;ﬁm 2 3(2-2-5) | Tourism and Hospitality Business) 9 #uagfin
Fundamental French 2 Usznaudng
119-253 mmsl%"uﬂﬁﬁugm 3 3(2-2-5) | 119-151 ﬂWUWN%’QLﬂaﬁquU 3 (2-2-5)
Fundamental French 3 (Fundamental French)
119350 mwiWSumaiiegaanmns 119-250 awHFumaitenisdeans
n15U3NS 3 (2-2-5) lutinUszaniu 3 (2-2-5)
French for Hospitality Industry (French Communication in Daily Life)
119-355 mwiSuraiiognamnssy 119-255 amwHFumadmiugsianisvieaiiie
nMsvieudien 3 (2-2-5) WaENISUIAIS 3 (2-2-5)
French for Tourism Industry (French for Tourism and Hospitality
Business)
(3) ngEATINEARAUNAN Iug}a ELG 3: n']ia.E]ﬁ’liﬂ’ﬁ:}’]aunﬁ’]\ﬂuﬁqiﬁﬁm’ﬁ
119-161 mwﬁunmqﬁugﬂu 1 3(2-2-5) | vieulsauaznsuins
Fundamental Chinese 1 (Module ELG 3: Chinese Communication in
119-262 mw%unm@‘lﬁugm 2 3 (2-2-5) | Tourism and Hospitality Business) 9 #iq8fin
Fundamental Chinese 2 Usznaudng
119-263 mwﬁuﬂm\iﬁuﬁm 3 3 (2-2-5) 119-161 mwﬁuﬂmdﬁugm 3 (2-2-5)
Fundamental Chinese 3 (Fundamental Chinese)
119-364 mm?}uﬂmmﬁaqmmmﬁm 119-264 awiRunanaiienisdeans
N15U3N3 3 (2-2-5) Tudinuszaniu 3(2-2-5)
Chinese for Hospitality Industry (Chinese Communication in Daily Life)
119-365 mwﬁunmuﬁ'aqmmwmiu 119-265 AMWRUNaNdMIUFINT
nsrieudien 3 (2-2-5) msrleadieinarnisusnig 3(2-2-5)
Chinese for Tourism Industry (Chinese for Tourism and Hospitality
Business)
(@) nguivunma * Iug}a ELG 4: mia"aa’lm’m’un'mﬁluﬁjﬁanﬁ
119-171 mwmwﬁiﬁugwu 1 3 (2-2-5) visuflsauaznsuinis
Fundamental Korean 1 (Module ELG 4: Korean Communication in
119-272 m‘lﬁﬂmwaiﬁugm 2 3(2-2-5) | Tourism and Hospitality Business) 9 #iqefin

Fundamental Korean 2

Ussnaunae
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119-273 nwnnudiugiu 3 3(2-25) | 119171  pwunvddiugi 3 (2-2-5)
Fundamental Korean 3 (Fundamental Korean)
119-374 mmmw&ﬁaqmﬁwmsu 119274 mwinvidiiienisdeans
n15U3NS 3 (2-2-5) TuiinUszaniu 3 (2-2-5)
Korean for Hospitality Industry (Korean Communication in Daily Life)
119-375 mmm'mﬁt.ﬁaqmammim 119-275 AN madmivgsia
nMsvieudien 3 (2-2-5) mavtesfiennarnsuims 3 (2-2-5)
Korean for Tourism Industry (Korean for Tourism and Hospitality
Business)
(5) nguATIEUY * Tuga ELG 5: nﬁ’?\"aa'lsn’lw’]ﬁL'U‘lﬂuqsﬁami
119-181 mmmﬂuﬁugm 1 3(2-2-5) | vieufiwauaznisuims
Fundamental Spanish 1 (Module ELG 5: Spanish Communication in
119-282 mmamuﬁugm 2 3 (2-2-5) Tourism and Hospitality Business) 9 #iqgfin
Fundamental Spanish 2 Usznaunae
119-283 mmamuﬁugm 3 3(2-2-5) | 119-181 mmmﬂuﬁugm 3 (2-2-5)
Fundamental Spanish 3 (Fundamental Spanish)
119-384 mmmﬂmﬁaqmmmim 119-284 awnauiion1sdeans
N13U3IN3 3 (2-2-5) TuiinUszaniu 3 (2-2-5)
Spanish for Hospitality Industry (Fundamental Communication in Daily
119-385 mmmﬂmﬁaqmawmm Life)
n1svieaLien 3(2-2-5) | 119-285 mwawudmiugsna
Spanish for Tourism Industry msvieadieanarnisusnig 3(2-2-5)
(Spanish for Tourism and Hospitality
Business)
(6) ngudvTaTy * Tuga ELG 6: msAeasnun3adelugsianis
119-191 mwﬁaﬁjaﬁugw 1 3(2-2-5) | vieafiwauaznisuims
Fundamental Russian 1 (Module ELG 6: Russian Communication in
119-292 mwﬁauﬁ&ﬁugm 2 3(2-2-5) | Tourism and Hospitality Business) 9 wiqgfin
Fundamental Russian 2 Usznaudng
119-293 mwifaifeiugiu 3 3(22-5) | 119-191 aw¥adeiiugi 3 (2-2-5)
Fundamental Russian 3 (Fundamental Russian)
119394 mwi¥aideiitegaanunssy 119294 aw¥adeiitenisdeans
n5U3NS 3 (2-2-5) lutinUszaniu 3 (2-2-5)
Russian for Hospitality Industry (Fundamental Communication in Daily
119-395 mwﬁaﬁjmﬁaqmmrﬁim Life)
n1svieaLiien 3(2:2-5) | 119295 awialedmsuging

Russian for Tourism Industry

o
Y

=mngn e 5183 NinaeusTuaLiy

anunsoulusiumeIeIn1AIN

mavteafisanarnisuinas 3 (2-2-5)
(Russian for Tourism and Hospitality
Business)

e 183vMUndeuaL TR iu

arunsanlusum1gUesnIAIn
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3. wuandvUszaunnsaliunTw snEnmnebuazilusn

(Work-integrated learning) 6 %28nA lunindganiy nguiv

119-412 n1awsgumUNsaudmsun1sAng JeAu
Weysannsiumsinenu 1(0-2-1)

Preparation for Work-integrated Learning

F=3))

119-413 n1sAnwIdaysannsiunisinau 5 (0-40-0) lad

Work-integrated Learning

g™ Dildenaniafiny1mie gULUUIU9 189
M AN UTIYIINITAUNITYNIL (WIL) 7Iuf uuer)r

Y99979756U371

ANINIYUADNLEIIUIU 6 WA A. NUANITRRINLET I 9 nBa
TiindAnwdenisauanseivilag Aileaeulu TilnAnwideniseunnseivilag Midagou

nangnITEAUUSYINSYe IV dYaLNN lundngnsseAudSyaneivesumivendeasiu

NUBLIAR)
1. tinfnwmangnsfauamansingn ariv
QRANMNTTUNIVUNEINAZNITUINT ansaiden
Soungaininvemdngasvseavivnduluseiv
Useyayrwislel Tnediduaumbefinednsiles 15 mihefn
& Y o oo Y ) Y Ao =
uasulunudedsAuvemdngnsiun Nelllndnw
A1U19AATMNTIUN TG ILAZNITUINIHRIAN Y
T uavnzden 30 wiein liasumuvdangns
2.nsdlinfnwiimdngasuas/miesnsauin
AWNTAGDNITHUAIIIVIQAAMNTTUN VDU IR
a & a a ' a LY
msusmsduininldleeEeunguaeiviendadu
1w 15 miefin Mo uiinnenITuNsuIms
VANGAIRTUINIUANUNNL A
SRV ndenisewiviv 15 miein

mhefinsunaenndngnsasiiu 132 wiiein
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1. ngRAYIMYUEAIERTULaTAIANAIENS - gNENNGUIY

101-101 wanUs¥ervaAsEgianalies gnian
iemanaiigedy 3(3-0-6)
(Sufficiency Economy Philosophy for
Sustainable Development)
RANNITUUIAALALAINANAYVOIUTVY VD
wsugianoiies winnisidosfunag
iAswgAIan SuLazn153iun19n1IRN AN

~ o

WoulgaseninsUSvveaasugianaiesiu

oA o o

msimunfiddunazitminenisimunfideiu
nseseiialudiausanadedienisioun
USwgy1veaasugianamiouion1simul i

gagulasfimsSeuianlassnuvsonsaifinm

101-107 US¥guruasmauInun1snseaedn | - gnLEn
3(3-0-6)

(Philosophy, Religions and Life Style)
RANUSTYYI ANADUVOIAIAUIANI LAY
AINEIA Y VOIAIAUINUNITANTUT IR
AUNNIBRALAUAIVRITIANUNGNATEUT
nansssulun15m1598in AudAyvesda
auns Jgayn mMswaueulaznsuAdynidie
TogldudnAaouniaAIaufnge saufanis
Usggndlfifioatanudidalumsianuuas

msegTuiugduegsdui

101-108 wdnassnFAAsuatinYznsAaLie | - gnLaN
nsEeuinaandin 3(2-2-5)
(Principles of Logics and Thinking Skill
for Lifelong Learning)

nanATINATERS mmﬁﬁugmmaamzmumi
fin nsAnlellstewazguly n1sdenldvinuy
msAniaselunisuidamiiunndnaiu wu
N135ANTLATIZN A1TANUTEUBY n13An
FaAs1gs n15ARININYE nsAReEI9d
g N15AnUsEend n1sAnTluYial
nsAnlnagns Msfauiden Msfaysan
A5 N13AAASI9ATIA NISANDUIAR waZNIT

Boudieaules nudwinwenisidiiiunds
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ANugitensiannauetegweLles

101-109 uyweFuNuSuAsn1THALN
yAFNAN 3(3-0-6)
(Human Relations and Personality
Development)

ANy 1 uazUsgloviive snyweduiug
Anuduiusseninuanataznausneg Tudsay
nsusuilimungauivanimwindenluday
NOUANIYAGNAMN WAINITNIYAGNAIN
yosyAnaLiiansUTURIMIdann ATmLANGNS
seminayana 1z nasilnngdnssud
MEEANLAZNNT8IMN19EIAN N15aT1eAY
Usgrivlausnnu msusanienisuiamtiuagy
nshusiledaasuyadnamuas iz auiy
anunsal n1simuinuznsYadien1sean
Fesiidmaunagldnuiigndesuazimanzay

Auaaunisal

gnLan

101-110 IndnenludiIndsedniu  3(3-0-6)

(Psychology in Daily Life)

103-212 I9INeMUNISTHAIUITIN  3(3-0-6)

(Psychology and Life Development)

Wasuswai

YFumesueeivuarinegly

wurAan1sdninewaznisuszgndldly | wuAanisdningiidrdny Wauinisiodieg Ny den
FnUszdrTu Wauin1suyed YainnImuwar | ANUWANAI9IENIIYARS NS3TnaueUaE
mnuuAnsssEnIeyana nslenueauas | {8y msauyadnnim msaieuyveduiug
fau nmsieneiujduiussenineyana n1s | masathmnsuasnausudin nisaiausegila
Bouduazn1siug n1sgdla nsmnenuean | lunisfnwinaznisihanu Msdanisauesen
Meesual MITANIANNATEA duNMARLEE | dunInInuazauAnUNAVNGEn
MsUsuM Major psychological perspectives; human
development; individual differences;
knowing oneself and others; personality
development; human relation building; goal
setting and life planning; motivation
enhancing for learning and working; stress
management; mental health and
psychological disorders.
101-111 andeululanaalvs 3(3-0-6) | - gnian

(ASEAN in the Modern World)
nswasunlasndsivgveseleniivuiliuly
&, '3 a ' a
msdugudnaaasugiavedian nguuszineai
fdnsmsiulaniuasesiaseduas wavd
o a a a a
Anenmnazdsundasgiiiasugiaveslan
Auvieveselekaze deulunisusud

i v I <
LLazmaguumumamnﬂu@uaﬂmwaﬂaﬂ
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WannsvesedsukasUssviane I dou A
n13dled 1Aswgia wavdiaudausssy unum

YpspnTrunasUsemalnglunilan

101-112  8158533UANY 3(3-0-6)
(Civilization Studies)
onsussIuiidIAy HensesTaung Tunnuay
nriuean ealusI gANAIY BAlL N15dwe
wsanvneniideygyliiulanlugatagdu manu
Aaunssuiilanuluudazge gindamia
UsgifmansuasusnnmeTausssuvadlnauas

Uszmeiitoudnulunguedeu

gnLan

101-113 vinwemsAne 3(2-2-5)
(Study Skills)

' = as = v o £
AMABINIIANY F8N15Anwldugnanaly
szivgaudnen nveAiTuludmiuniseus
Tupnissudl 21 nasldiesaynuazinalulad
AFAUWA nuen1TAnIATIZA N15ARD 19T
sy ANAnaseEssA n1svihnudu

P Ieanssuy NsUSMISIAN

unLAN

111-114 Fn3ngwiall 3(3-0-6)
(General Psychology)

LWINN9NSANYT wazasluanvesdininen

AMUUIgveINgAnssu Winuieve vl

'y

Ininen wazAnAtun1UuR nsdudanay
M33u3 wsegdla MsBews yadnanuazAIm
WANAIITENINYARD DTN WAIWINITVDIUS
ava9dy andgeyn tazn193n AruRaunanIg
FIauazmsimuguamdn n1sdilakagnis

NAIUIRULDY

gnLan

101-115 dspuAneniadiy 3(3-0-6)
(Introduction to Sociology)
Svsnavesduindoumsdsnuiifinoyana
AT wAZUNUIMVBIUARATUEIAL BB
VBINFUANGANTIUYDIYARA LATIATIeD
nau wavenududih waeilunisvhou
uywedTusia anuddyuaiaunnisves
an1tusng o lpetiieudaAu Anuasgnig

walulad waranuldsunlasmialsyens

UALAN

101-116 wANATEFAIERS 3(3-0-6)

(Principle of Economics)

s 1w '

winiiluveasugmansiindeyan 517

wazn1sdnasmine1ns nginssuvesiuilng

UALAN
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wnenuAni3esessauselev vquinsidon
ngnsanuesdudn melsvguidunuuaztade
e ArnusgUnue sAufuazUInIses
Hadumandnlumaniifinsuvsduegaauysal
uarliianysal Yadensudauaznisfivun
Uadensuinlneealudiuvesiuyunigs

Wiyuiiieu

101-102 anuduwadiadludsaulneuas
danulan 3(3-0-6)
(Civic Literacy in Thai and Global
Context)

an1mn1salni1anasifies wisugie A was
£ ' ' @
Tausssuveanguussmaniee Yssnudymi
sqadeludinulan Yssalneludsaulan
AUNAINNAIENITAIUTTIURANTTUIUNT
wseuAafiiuaina ausulinvousadenu
nsinthvesnailowuas Sulinveunedeauluy
N15ARAIUNTNATA AUFNILSIENINAIY
< - o @
Wunaliesfuaniugnisimuizasusene
unumiazntfivesypaalugiusnadiosing

uagnaliiodlan

103-203 auduwaiissludsaulneuasy
deaulan 3(3-0-6)
Civic Literacy in Thai and Global Context
ANINNITUNIINITERY LATEENY d9AN was
Tausssurainguussinanie Uszinudgm
swateludenulan Ysswmalneludsaulan
AUNAINUAT1ENIITAUSTTUUALASEUIUNS
namudaiiluaina anusuRaveusedan
mﬁmﬁwﬁmaawaLﬁa&l,l,az%fuﬁmﬁnaum'aﬁaﬂﬂu
N19ABAIUNITYIIN AUFUTUSIENTIAIIN
Wunalesfuantugniswaiuivesuseina
aeldnguuneludiadszdnfunaznfiniaina
yosdsnudszniulag unumuazwinfives
yaralugvenaledveuasnadedan
Political, and cultural

economic, social

circumstances  of  various groups  of

countries; contemporary issues of the

global society; Thailand in the world

society; cultural diversity and  global

mindset; social responsibility; civic

engagement and social responsibility

against corruption; relationship between
citizenship and developmental status of a
country under laws in daily life and
international rules of democratic societies;
roles and duties of individual as a Thai and

global citizen.

a o a v o a
WasushalIv Ysumaduie

einuadneglungiividien

101-103 A1598NUUUAULBILAZYATNAN
weAududin 3(2-2-5)
(Designing Your Self and Personality for
Leadership)

N15IATIERAULEY NMTTNAULEY NSAvuA
Wranneludin nsidduadanisiiunueily

ALY NITHAUIYATNNIN ASIERNATIAN

gnLan
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fulalunisegludean n1smuinisyalud
#157158% nsuugnueaiisnIuuseiivla

o

usnwusieddu n1simwIAIZEl vinveuyse

v v & o [ a
dunus N15vinanuduny

101-104 AMSUINIINITRUBEIYIYRAN
3(3-0-6)
(Smart Money Management)
nMsRufudinusedriu dvduasuihdl tWvane
MM5EU AMSUIMITNITRNdINYAAa Winnssy
Mansiu n1samululseinanagdisseing
nsUsefufe Audeliug nsnaununi® ms
Wuszneunis nsuimsnesanisamu ns

WRENANOUNBUM LardasNINNINITRY

gnLan

101-105 Walanyuuuaznsiseuiry
fianssy 3(2-2-5)
(Community Explorer and Service
Learning)

a v v aa a < o
M3EuiNgINUINYITY MTlATIZgUTULNe
v I3 13 4
Aumdszinulgmuaziumensiaunlagls
guywdugurenisFeudiiuiuseningisou
uagaBnyuvy malauaznisiaiusinwenis
Wdlaguay nnsasenislidiusin inwensld
Fiauasinueaudsay n1sdeans nasous
HIUAINTINUTNIT NITHAILILAZNITTULARDY
1AsINISiEN1THAILILAEAINTTUUTNITYUTU
nsmisuaundeugnindudnidouay

DR

nAIgNYLIE SeTUNNTRINITTRILIgUIY

O

U
aa - A
V]ﬂmamwwuiuﬂmww 21

103-304 \Ualanguvuuazn1siiouiniy
fanssu 3(2-2-5)

Community  Explorer and  Service
Learning
A  vad o aa a ¢ i
MskeugineITuIgNYY MTlRsIsiyuTuLie
v I3 £y b4
AumUszinutviuagiuinisnm siwu lagl
& a P o ! v al

gurdugIureINsiseusTAusEninad e
wagauBnYuYL madawazn1sE@suinyenis

Wdlaguyy n19asenislidiusay dinwvenisld

Y, =

Inuazinweaudsan N15E0aNT ﬂ'ﬁL%?Jui

=)

NIUATATIUUSANT NITHAMUILAEAISTULARBU

Tasansifien1siauILazAINTTHUINITYLTY

o

msm%aummw%au@mﬂﬂuuﬁﬁaLLaz

RN o

NNy IR T UM SAIN TRRIUN YUY
aa_ 1w A
yniiteeedsdulummssui 21

Learning on community context;

community analysis to identify issues and

development approaches using

collaborative community based approach
among learners and community members;

techniques and enhanced skills in

approaching  community — engagements,

community participation, social and life

skills, communication; service learning

development and project implementation

Wasuswaiv Ysumedune

TeIvuardneglunguividen
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for preparing to be community researcher
and developer in variety dimensions of
sustainable community development in the

2157 century.

2. NFUIVINWNALNTHOHS

101-201 mwilneiiienisiiesns  3(2-2-5)

(Thai Language for Communication)
mslinwlnefienisdeansluaniunisaiigg
nsilsdulaniy ndnnsldnrvlunisyald
ussaTngUszasduasinunzauiuniamee n1s
gudulamnu aguau wagdinTedansiieny

. . o ,
winn1sldnwilunis@ieuluguuuusing 4

103-121 nwlneiienisiosns 3(2-2-5)
Thai Language for Communication
awilneidienisdeansluaniunisaisieg
ndnmislinrdeansiigniestinmsiuasuas
d9a15 n3IUUsTIAULAENITIASIEREN597A
Sesfiflaviesuegniinsugauasiiiaue
m'mﬁﬂmumivuvﬂﬂﬂiL%au'LugULLuuﬁmezﬁm
Iefagnefiuszdnsam

Thai language for communication in various
situations; principles of using the correct
language to communicate, both receiving
and sending messages; summarizing and
from

analyzing messages listening or

reading and presenting ideas through

effective speaking or writing in proper form.

N o a v o a
WasusialIv Ysumaduie

TeIvuardneglunguividen

101-202 anwlvelensnaua  3(2-2-5)
(Thai Language for Presentation)

msldawilneiiauedeyaluaniunisalaieg

219 MU auatayaNIRYINIG N1sUNaUR

'3

BYaN1955AY N1TUARIALAALTAY TiAszi

=

wardasal msuauedeyaniiauiigeiie
msiienlddemenisaeansegnaninsaswayil
UseansaimdulselevidenisAinwiwaznis

YU

UALAN

101-209 Mw1u 1
(Chinese 1)

3(2-2-5)

v o =

fMoNWINEALEBINIYITUNANNTZUU pinyin

o W &

AFNNUIZUI 300 AN wazdILIUENY 9 989

Senldlutinusedriu Bhaununnivniu lee

a4 v

wumsesnidesfignees

103-131 aw13uiven1sdeansly
IAnuszaniu 3(2-2-5)
Chinese for Daily Communication
nsEninweie A 614 waslBeu Bmsemdn
Snwsnisaendesiiudu Pinyin nM1wnIunansi
gndes assasnshensal Adwviuszanns 150-
300 ¢ wagduauitugwilliluiinsedifu
Umawm%uﬁyugm lhun mannaunusinne
msuuziaues nsiduuaznisldmlavians

FIUIU NITEDUNINADIUNUAL AUNUITIANI

a o a v o a
WagushalIv Ysumaduie

einuadneglungiividien
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NMTUBANLIAN LLa%ﬂ']iUEJﬂ‘iEJa‘Q‘UEN

Practicing listening, speaking, reading and
writing skills; how to read the correct pinyin
phonetic transcription of Mandarin Chinese

Pinyin; grammatical structures; vocabulary

of about 150-300 words and basic
expressions used in daily life, basic
conversations, including greetings;

introducing yourself to others; counting and

numbers; inquiring about places and

directions, telling time, and telling names of

things.

101-210 A1w13Y 2 3(2-2-5)
(Chinese 2)

MsseuBeeUsEloaiugIy nsmAdEnian

wauynsudw-ne aununwnIumeiide

4 A A = o v ¢ a X o

Seaiduitauls Anwedwiiuudndssua

300 A1

gnLan

101-211 awgidu 1 3(2-2-5)
(Japanese 1)

n1sile Yo nrwrgUuduiiugiu lassadns

& 4. 5

WugIuveIn 1wy JzuunITeanides

AU A wag duiuegneine inwy

nsguUselenegrsitenaznisilsudae

AIPNWITINATULLATAMTATUY

103-141 aenduludiauszsiiu 3(2-2-5)
Daily Life Japanese

ArAWI druau Tausysy waznuslunis
dedns n1sRaranukaY1SRBUBEIEY U
aununegrsielusyauad wazusylondudlag
Wi defiannsaussgndl fluiinussdriu
Vocabulary, expressions, culture and
communication skills; asking and answering
short questions; easy conversations/

dialogues in short phrases and sentences

with emphasis on daily life topics.

Wasuswaiv Ysumedune

TeIvuardneglunguividen

101212 anwndilu 2 3(2-2-5)

(Japanese 2)

o

Winwensitauaznisnalagldlasasneliensal

2
Y=

Adudoutiu Amdnvinazdruiuegisie fnns
g1ufud wazileusyanluseduitefeliu

FAmsediu

UNLAN
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. 7
101-203 AwdengELNaMIUSUNY
3(2-2-5)
(English for Remediation)
Asdama : w1 (Satisfactory — S) way lanu
(Unsatisfactory — U)
o 2 a "o e do =
Fouly : Wuneinlddumheiadidhdnwm
. , ~ oy
fosapuniu (S) Jsavanunsoametlouou
398391 101-204 nwsangwludinuszaniu
15
adnriduaulassadimishieinsaltuniugiu
o o o v aa o o

wazvinwgn1sdeansiitvesludinuszdniu
nseuarnlsudoniudus nsaeAiniy
KAZN1INBUBLINEU Unaunuegsigluszau
A 18 wazUszlundus

o o v v 3 ' &
nureme : dndnwildnzuuuiindnaii
umMIngaeivue fesameilvudousiei
101-203 nwW18Ing

WionsUsuTiu (English for Remediation)

7
117-401 awrdanguiugiy 3 (2-2-5)
(Fundamental English)
Wausinwe medanguiisndu Andunisenu
ol MsBeuimdwd nsaunu N3
Weu wazn15d0d1350789191 N153ATITYR
) a = o 9
unAnuay 9 Mhauls smfsunanufiieiv
& A O = v o
anudunadiodlan anudsdu msinldduau
Tunsaunu mMeufufauduuzdl nadey

= '

Fosmwednsie nsEFesTinusesTu s
fiduulunisedvse uagnsldiaesiio Al
wielidaiausuurdiuyana fMensuaukaIu
AanssunisBeuiideu]fuasmalulad Al
iy

Develop essential English skills; practice
reading comprehension; vocabulary
acquisition; conversation; writing and oral
communication; analyzing short texts on
interesting topics; including articles on
global citizenship; sustainability; practicing
expressions in conversations; instructions;
writing simple compositions;  storytelling
about daily life; participating in discussions
and utilizing Al tools for personalized
feedback by combining practical learning

activities with Al technology.

Wagusiedn YSudesune
MeIvardnegluluga 1

AUITIDULN NN

101-204 A1wBInguluTInUszaiu
3(2-2-5)
(Daily Life English)
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(English for Academic Study)
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101-206 ATESINgEINaNTUNEUBLUULD
TN 3(2-2-5)
(English for Professional Presentation)
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UINTFIU 3(2-2-5)
(English for Proficiency Test)
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117-402 mmé’anqw%y'uga 3(2-2-5)
(Advanced English)
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Practice in English skills for academic
purposes; classroom presentation; reading
and interpreting a range of academic texts
including jargon in the field of study;
practice in critical thinking to express
viewpoints orally or in written form; fluent
and spontaneous verbal interaction with
more complicated structures.

Students background level: IELTS 5.5 (or
equivalent) / Passed English for Academic
Purposes course

Expected level: IELTS 6.0 (or equivalent)

Wiadvuasdnogluluga 1
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Taidi 117-403 ANWNBINOBLANDIUITN  3(2-2-5) Wiadvuasdnogluluga 1
(English for Profession) AUTIOULNNYY
nsldnredenguiiedendin wWu n19lsu
1FE9AU ASWBUTIBIU MITBUIANIBUAT
e TunsuLazISN1TWeUUNAINITY NS
Uszgndldaiufni@adninduagineens
uAtym MmsdiausedeilonnTn
Uses of English for professional purposes
such as essay writing, report writing, letter
and email writing; writing research paper
steps and methodology; application of
critical thinking and problem-solving skills;
professional presentation.
Students background level: IELTS 5.5
(or equivalent) / Passed
Advanced English course
Expected level: 6.0 (or equivalent)
101-208 MsileulfnAauianesaniu - gnLn
NNAY 3(2-2-5)
(Computer Coding for Everyone)
v - N
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(Information Technology)
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101-309 FAnfudundon 3(3-0-6)
(Life and Environment)
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101-310 aMwnsiiNeguAIWiA 3(3-0-6)
(Healthy Diet)
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103-206 @19113 NTAUAHVAIW LAZNITBN
Aa9ne 3(2-2-5)
Diet, Health Care and Exercise
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Physical, mental,

well-being; diet and nutrition; nutrition for

prevention and therapy; food safety;
nutrition  labels; dietary  supplement
products and selection; exercise for

physical fitness; benefits of exercise on
various body systems; digital technology for

exercise.

a o a v o a
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(Chemistry in Daily Life)

UALAN
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101-312 adaansTudinusziniy
3(3-0-6)
(Mathematics in Daily Life)
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101-313 @dntuTInuszandu 3(3-0-6)
(Statistics in Daily Life)
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101-314 adlarmansluensesssy  3(3-0-6)
(Mathematics in Civilization)
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101-315 ahfAuazaainandy  3(3-0-6)
(Statistics and Probability)
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101-301 YinwsAINaa1UsUANITIEN 21
3(2-2-5)
(Digital Literacy for 215" Century)
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3(2-2-5)

(Data Science and Visualization)

g o ¢ &

mmﬁﬁumumuﬁwmmﬁaga UMD SLUM

«a

YpIasINEs N15MUsElovinarn1InsEUTng
anuminzaslunislideya nisuananmdeya
« v a = a ¢ v v

wWisnisanduls Ann1slwsizideyadioue

NALATU

gnLan

101-303 waluladdiFonionswannd
s8u 3(3-0-6)

e.

(Green Technology for Sustainable
Development)
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101-304 ATINTUATNITOONUUUAINAALIND
afeuinnssuuazgsna 3(3-0-6)
(Logic and Design Thinking for

Innovation and Start Up)
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(Internet of Thing for Everyone)
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(Living Lab for Campus Sustainability)
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101-401 #3m gUN1IT UALN1TPBNMAIRINEY
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(Life, Well-Being and Sports)
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101-402 Aauzuazaussiiogursaninusia
¥n 3(3-0-6)
(Art and Music Appreciation)
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103-209 AaUzuazauniiiiogunisninus
¥in 3(3-0-6)

Art and Music Appreciation
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Aesthetic knowledge; art in the form of
architecture, painting, sculpture, dances
and music; art in major eras; inspiration
behind pieces of arts; art appreciation;
aesthetic evaluation; relationship between
art, music and life; art in daily life; the

value of art as a tool to sustain the human

mind.

101-403 feulnsuazdrassdludeny
3(3-0-6)
(Thai Appreciation and Unseen in Siam)
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103-210 feulnsuazdrassdludeny
3(3-0-6)
Thai Appreciation and Unseen in Siam
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Thai art and culture; custom and traditions;

identity of Thainess; admirable and
valuable intellectual heritages; beliefs;
values; ways of life; conservation,

inheritance and dissemination of Thainess.
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(Designing Your Dream) 3(2-2-5)
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(Yoga, Meditation and Art of Living)
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101-406 A1SENBANNLTIES19ETIA
3(2-2-5)
(Creative Photography)
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103-308 AMSEEANLTES19ETIA 3(2-2-5)
(Creative Photography)
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Practical learning by applying photographic
theory

concepts to convey meaning;

performing photography and creatively
producing different types of photographic
works as desired, including selecting images
to be used in communication design work
according to the planned creative concept
in an appropriate manner, such as using
photographs for communication through
online  media,

using photographs  for

business communication.
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3(2-2-5)
(Entrepreneurship and Innovation)
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( Innovation Creation and Startup
Business Operations)
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Development of startups, from planning
and Series A fundraising to the registration
of legal entities and the establishment of a

company. Students will learn fundraising

strategies, early-stage business
management, market and competitor
analysis, building an effective team,

product presentation to investors, value
creation, and sustainable growth through

Startup project.
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(Al, Digital and Cyber Security)
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Modern artificial intelligence  (Al):
generative Al, cybersecurity in daily life,
fundamental Al concepts, types of Al
predictive and generative Al, identification,
authentication, authorization, impact of Al,
sustainable Al

applications,  practical

examples, case studies, digital lifestyle,

o
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Digital Tools for Lifelong Learning
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Skills in selecting and utilizing digital tools;
online storage; word processing;
spreadsheets; collaboration tools;
communication; creators' tools; personal
finance; e-commerce; storytelling;
marketing automation; multimedia creation;

using platforms like TikTok.

117-503 m3Aasziidayauaznisuang wusenuasdathidndsiueg
ununmdaya 3(2-2-5) Tuluga 2 aussnuen19fdvia
(Data Analysis and Data Visualizations)
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Data visualizations for industry
developments;  history  analysis  and
development of future concepts in relevant
field; data Analysis concepts; application of
artificial intelligence (Al) based tools and

data analytic tools as needed.
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ATy IAsegRanalies 3(3-0-6)
(Dreams, idea, and Sustainability
According to Sufficiency Economy
philosophy)
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Wule (growth mindset) Ingttiunsinsg
% v o [ o
wwnldilanuagausesn1saduluniswamn
P o A v a v % P
Wenudsdy fisualiiseuinmsasn
ASTUIUNISAA NITBBNLUULLIAR NTUATIEN

ANUFBINT v NS NYe

{ o = = o o

B2 (green skills) Aicnilsfenswanniidsdu
oz manenswaunfigiuves

anlszrynd hlugnisadauinnssunaznig
Futhmngludin HufINTIUNSSEuiUugIY
wAAKeIUATRNMS AR (Uiving lab)n1s
Favlassn1snguiansdifnuiitominuiug
youasughanaiisdlldlunsis@inuazns
Wuifusznounnsiidilsdsdiidnuiasugia
daou wavdwandou

Developing dreaming, futures thinking,

and analytical thinking process with growth
mindset by analysing global trends and
needs for sustainable development.
Students will learn to develop thinking
processes, design concepts, analyze new
needs considering sustainable development
and the United Nations’ sustainable
development goals to foster innovation
and living goals through learning activities
based on the concept of living lab, group
projects and case studies applying the
concept of Sufficiency Economy Philosophy
to daily life and entrepreneurship with
consideration to economy, society and

environment dimensions.

Wusedruazdndiidndsduey
Tuluga 3 maduduszneuns

WiaAudsEy
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117-602 n15BRNKUUMSAALREASNS
uianssunazgsialmivuaug By 3(2-2-5)
Design Thinking for Creating Innovation
and Startup Based on Sustainability
n1sadrusstuanalaligiSouduuinnsuag
HUTENOUNTT WINAR NI2UIUNTUALTINEBYNNT
goNUULLIANTSH AsUsznouie nsasanany
winlalunszuaunis Anas19assd waznis
sanuuulagldiniosdiouavmaiiaci 9 Tunis
asuinnssu tasuasranadalunisszay
anuAauarmsinnusugu Tneiludes
NTEUIUNTTDNLUUAINAA (Design Thinking)
Fauszneumsvhanudnlaludegmiinewey
uAly N15IATIERLasduasIzd n1sade
wurAelu uasimuduuuUYesuiansuile
hlugnsasragsialm nedfdemnudsdu
Tufifeing q Weilidun1sinUfUaa waznas
f1eneanuIINGUIENOUNIS Fuuuuiiie
afgsialud Anufuanisnuddsenaunis
sudansdnauenuiteltuinlalitnamuy
FAANTTINNU

Inspiring learners to become innovators and
entrepreneurs by focusing on the concepts,
processes, and skills needed for designing
innovation, including understanding creative
processes through various tools and
techniques, enhancing brainstorming
techniques and collaboration, focusing on
design thinking to understand problems,
analyze and synthesize information, create
new ideas, and develop prototypes, all
while considering sustainability,
emphasizing practical training and
knowledge transfer from entrepreneurs,
engaging with entrepreneurs to practice
new business creation, and presenting work

to persuade investors to join ventures.

Wusedruazdndiidndsduey
Tuluga 3 maduduszneuns

WiaAudsEy
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117-603 HUUINADITINIALNITUINIT
Thsansenededy 3(2-2-5)
Business Canvas and Project
Management for Sustainable
Jyriideadeuninosuniedesdeulunina
MIANYALINY : 117-602 N1590NLUUNITAR
ileaauinnssuuazgsialmivumnudsu
M¥ANTHARSUTUEOUSNNS TuRDUNTTHER
uarnisvudInandusiod19iusedniaaw
BUIRANITUINISLATING ﬁﬂﬁama_mﬁq n13
FAN1ININBINT N13RY N1IAAIN NITUTUITY
YARA LATNITUIMNIMNIEES uasfiAduady

a

Fafusanis ndnnisveuasegiavyuiiou
(BCG) M1uMuINIINITHAUI08198 98 1ile
fufiugsfia uurAanisuimslasinisiiieades
Aundndaginiouinislugiueidiivesssia
ARSNEN WWIAANITINNU-URTR-nT980U-
UFuuge Msmuduniaings ukuiunud
wuuTaesgshandevenduaidugdmiunis
uimslassnisesedeiu Tnewiunsléfuuuy
arwdaiildimundy wevlugnisasiegsia
(Startup) lugUuuusing 4 asaufisiamAauite
Fau Wansasfiunislaadaasivinuelu
mMsusmsianisgsia Tiuszauanudnsastie
febu

Optimizing product and service
management through efficient production
and transportation processes, covering
project management concepts such as
resource management, finance, marketing,
human resource management, and risk
management, with an emphasis on
sustainability through the principles of the
circular economy (BCG), and prepares
students to  manage  startups by
implementing project management
techniques like the Plan-Do-Check-Act
(PDCA) cycle, identifying critical paths, and
utilizing Gantt charts, business models, or
project management software, promoting
sustainable  project management by

developing prototypes to create various

Wusedruazdndiidndsduey
Tuluga 3 maduduszneuns

WiaAudsEy
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types of businesses, including social
enterprises, and equipping students with
the skills necessary for practical operation
and  successful, sustainable  business

management.
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nevNawIE (87 vasfin) U YA (90 wiaein)
nquiTituguAvdn (27 miaehn) 1. nduindnitugu (27 wieiin)
119-101 IAINYINTUINMIUASAITWAIU 119-205 MswauIyAdnam adneansuinisuas | Uiudeuas
yaaNAMN 3 (3-0-6) AURRIANATLDTTUA] 3 (3-0-6) | AeSueuazldll

Service Psychology and Personality

Personality Development, Psychology

luluga BTH 1:

Development of Hospitality and Emotional intelligence mmﬁLﬁmﬁuﬁ‘iﬁﬂ
FsAunau : Tl WA uazvguiug eI uasieine | msvieadiauas

wWuIAA LLawqwﬁﬁugwumﬁm%mmLLax Tugnavnssuuinis ndnuyweduius wnnsdears | nisuinisluuium
Ininenlugmavnssunisuinig nénuyveduiug | ngAnssuvesuyudlunisegsiudu nsufulgmues | vesmudsdu
winnisdeans Usingmisaivnsdiay imswgianay | ietamadauyveduitusiuyanaluanidudsay
Sausssuitinrdosiunginssumsvisaiion mnuf | 03dn1s uazlunisviiew unsenlunisdndeen as
FerdungAnssuifuslan wasndnnisussanduiiusly | Wauyadnamuaznisiaiuadsnmdnal
qmmmﬂssmmiﬁmimsﬁwmqﬂﬁﬂmw wagn5asng Concepts And Basic Theories of Psychology
LESNAENBE] and Industrial Psychology; The Principles of Human

Concepts and fundamental theories of | Relationships; Communication Principles; Collective
psychology and psychology for service industry; | Human Behavior; Self-Improvement in  Human
human-relation, communication, sociality, | Interaction with Individuals, Social Institutions,
economy and culture related to tourism behavior; | Organizations, and at Work; Social Etiquette;
consumer behavior and principles of public | Personality Development and Image-Building.
relations  in  service industry;  personality
development and image grooming.

g & v 4 o v & v & o a o

119-102 ANMUZQUBIAULAIINUGARINNTTU 119-203  anuiiUasiuieaiugshalssusu JSutouay

AIUINTS 3 (3-0-6)

Introduction to Hospitality Industry
Fvrdedunou : Tid

U5 iRuardTanIN1sveInansIunIsuINg
iy Tsausy a1en139u e niaeu Tsanenua gué
Usegu $1uems MIALdununIsusNIsUssnmneeg
1A59a519N15UIMISU. 1ANN153AN153sAANITUINNS
amduaziinuglunisliusniadesiu n1sfeusu ms
USN150IMSHazIASeRN  AdLdURUSTENIIaLMLN
A199luosdnsfiun1suinig wazn1sUszaIuy
semiegsiansuimsiugsiadug Adeades

History and evolution of service industry for

example, hotels, airlines, airports, hospitals, arenas
and restaurants;

types of service operation;

organization  chart;  principles  of  service

3 (3-0-6)
Introduction to Hospitality and MICE

wazgshvludatnedediy

Business in Sustainability
Frdsfuneou : 1ifl
AMUAIAY LaE AIUNUIYVDINIS
U315 Usgiiuasdinuinisvesgaainssunislassy
avluvsswanazan ssmaaiunanidinuienis
Waunfidsdu (SDGs) naduiusunisuinisussan
s Tassadnesmsuimsaunslsasundesdu wannns
Jan1sgsRanIsuInsauiuasinuelunisliuinig
Wosku nsdeusu mnuduiudseninnun seqly
peANsTITUNITUTNNG wazn1sUsTanuuTeninegsia
M3 uimsiugsiadug MAeades saufegsialud wu
nsdnUszauluesdng nisveuiieaiierdusiedaly

29ANT N1ITAYTEYNUINIYIA WaE NITIAUAAIFUAN

Mosuny il
lemeu MICE
uwagldliluluga
BTH 1:Anu3
Dosugsianis
Vieufleauazms
usmisluuSunves

o

M
AINHLILY
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management; basic knowledge and skills of service, | ¥39U3N13
service for food and beverage; relations between The importance and meaning of service.
departments within service organizations; co- | History and evolution of the domestic and
ordination between service-oriented business and | international hotel industry that follow Sustainable
the other related businesses. Development Goals: SDGs. Operation of various
types of services throughout basic hotel
management  structure, principles of service
business management, knowledge and skills in
providing basic services, hospitality, and relations
between  departments. Related aspects in
organizations  that emphasize service and
coordination between service businesses with
other related businesses including MICE such as
meeting, incentive, conference and exhibition.
119-103 gmawnssumsviaaiien 119-204 ﬂ'n:uiLﬁaaﬁuLﬁmﬁuqiﬁan'ﬁﬁmLﬁﬂ'a YSusuin
Tourism Industry 3 (3-0-6) wazmaunsagnedsdu 3 (3-0-6) | @MAMNTIUNT
AurdsAuniou : laid Introduction to Tourism and Travel Vioufleuazns
ITwuINIg AMunNY ANNdEIAY wudldy Business in Sustainability LAUNNIUELTN

dnvz awrUszneundnuaetfUENoUATUALLYRY

Qﬁﬁ’]ﬁﬂiiuﬂ’]ﬁ’i@\ﬂﬁiﬂ WANITNUINNYAFIUNIINUNTT

@

FuteAunau : laidl

va a v

Uszid TTmuinis anueddy Ussian

v e ,
ey wazuayld

luluga BTH 1:

vieufles  wurfAnAedfunITauELaTA1 WAL fnwag 1Aseainan1suinIsianisueenaImnTsung mmitﬁaﬂﬁuﬁjﬁa
Qmmwmmmiviauﬁm unumuazulaungvesgly vieudlen N15U3N15 waznIsiuNIuEs aundn | mseuiisauas
MsaL esinsnInseadfisaseiurfuazsedu | Whmneniswauniididu (SDGs) endt usEninthuiies | nisuinsluuiun
wissamelulafasaunadiiugsiaendisr | wasduunafunisiondion lsusudiin madums | vesanudsdu
Evolution, meaning, significance, trends, LALASVUAS @18n150U MDINFAEIY TSINEIUa P;lué
characteristics, as well as major and supporting | Uz $uems Quﬁqﬁumw swiensandunisiay
components of the tourism industry; tourism | MsUsEANLNUTENINNgIRaMIiesisatugsiadug 7
impacts, planning and development concepts; Aeados
governmental roles and policies in developing History, evolution, importance, types,
tourism organizations in national and international | characteristics, Management structure of the
levels including information technology for tourism | tourism, service and transportation industry that
follow Sustainable Development Goals: SDGs such
as Tour operators and travel agents, hotels,
accommodations, travel and  transportation,
airlines, airports, hospitals, convention centers,
restaurants, health centers Including operations
and coordination between the tourism business
and other businesses
119-104 wIANTSUNISIANTITOIANTHAZ 119-318 msdessduinusssuuaznisianis USudeuay
NuNYd 3 (3-0-6) ANUTALES 3 (3-0-6) | MefulesEin
Innovation for Organization and Human Cross-Cultural Communication and LLaxﬁﬂUiﬂuIﬂJQa

Capital Management

Conflict Management

BTH 3 : msdu
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AurdsAuniou : laid FyrdeAunou : Tid Husgneumsdmsy
nanuwagnqun1sdnesdnis  n1sdanis AR wag AmINevesnsaoastiy | gsiemisvieaiien
annuIndenlun1susniseednsgsianIsuinIsias | Jaussst MuUsgUiuuresinussTuLagALLANANY | Lagn1susNNg
psfnsgaiamaeiisruvuatuassd nihdiunum | nagnsnisdanisdiuyana sausediunisiaun
gasyAaIns n1sdnlasaainesdng woAnssuesdns | AwaInnTe Wnve LagAuAINEInAITYaIu
N19IUNUKAEAITAIVANDIANT WINNTTUNITUTMNG | munzay Lﬁaw‘uiiq?mqﬂizaaﬁ%mmsﬁwm LAY
nSweINTUYWe Wnunevedeedng sauiinagnsaiunisdnnisniy
Principles and theories of organization | Tauédliiuseandniw Ussian 3in1sdeans uag M3
management; environmental management in LLﬁ‘l?JﬁigWIﬁmmxﬁuﬁumﬁﬂi ﬂ'ﬁﬁﬁﬁﬂmﬁmuﬂﬂa
service  and  tourism  related  organization | WazANdALES
innovatively; roles and  responsibilities  of The Importance and meaning of cross-
employees; organization structure and behaviors; | cultural communication; cultural classification and
controlling and planning of corporate structure; | difference; personnel management strategies
innovative human resource management. including the development of abilities, skills, and
appropriate quality of working life to achieve the
objectives of work and the goals of the
organization. Including effective conflict
management  strategies, types, communication
methods, and appropriate problem-solving to the
organization. Case studies on people and conflict.
119-201 nguueiieafiugsiaviaatiie gniEnTedn
HAZNISUINNT 3 (3-0-6)
Tourism and Hospitality Business Law
AurdeAuniou : Tid
AinsesissdounagngruneiiddyiiAsatu laigi
§3R9n15U3NsuargsRanIsvioniien 9358UTTN
T wagnsunitgnlagendengmang nsdAnw
Analysis of important regulations and laws
concerning  tourism and hospitality  industry
business; professional ethics; problem solving on
the bases of laws; case studies included.
119-202 wqﬁnssuﬁnviauﬁmuazmsﬁams YALENTIBIN
Frudusssu 3 (3-0-6)
Tourist Behavior and Cross-cultural
Communication
Fvrdsdunou : Tl
Usunnvestinvieadien NOANTIUUATLTIRILR
Tunisiiuniwesinveufisaniudesnisuazainy
wanf1sveangAnssuvesinvioufieafiinain g

T UTraIA9INISLAUNIE TRIUSTTH dNuaUENIg

g
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Usza1ns Jadudruasugianazdenn wWisuiioy
LLsagﬂﬂmami‘m’auﬁm Aflguuarnisiuives
e aiieafiunanseimusssusutanisdeastau
TUUFTIY
Types of tourists, motivations for travel and
tourist needs and behavior classified by purposes
of travelling, culture, demographic characteristics
and socio-economic factors. Differences of culture,
norms and values that impact motivations for
travel, including cross-cultural communication.
119-301 mmé’enqmﬁaqmmwnssu 119-301 n1sdeaNsNEISINgEEmiUNIsIsIusY USudedvuas
ATUSNIT 3 (2-2-5) mvieadisanaznsudnis 1 3 (2-2-5) | mesuiesiein
English for Hospitality Industry English Communication for Hotel, LLaxﬁﬂlﬂiﬂUﬂdm
FudeAurdon : 101-205 nMwrsangusiensAng Tourism, and Hospitality 1 3mﬂ%wﬁu§m
MaYNg Fdeduniou : 1ud 9@ BTH 2:
aunuiuazileuiardnedradudy lu Wnweawdanguiitulu ddwiianie | Fnvedunsions
amumizﬁﬁLﬁ‘m%mﬁuammwmaum'ﬁu?mi msiin | mediulsausy nasviendien wagn1su3nis Aw
Fou g 81 Miedesivindmiionisihanlugsie | sseuingnisiausssy msfnsedemsednsiienidn na
N15U3N13 F1aesaniunisainislintwidinguedia | gndnisdearsiididydentsiufduiusodied
wntuludvan UszAnsamiugnén ileusinaussduuiuinily
Speaking sentences, patterns, | USUNMINIVTINA9 Arelunnginalsusy vieadien
expressions, and vocabulary in depth; practice real | kagn13UINIg
situation happened in hospitality industry ; writing, Essential English language skills, Hotel,
speaking and reading in relation to profession for | Tourism, and Hospitality Insights,  Cultural
working in  hospitality business; use scenario | Awareness, Professional Correspondence,
situations for speaking practice in advanced level. communication strategies needed to interact
effectively with international customers and
colleagues in various professional contexts within
the hotel, tourism and hospitality sector.
119-302  wsuewnwdiaduiiegnamnssunts | 119-318 n1sUszgndldusundiadudmiugsionts | JSudeivuay
vieaflauaznisuinis 3 (3-0-6) vieafiuaznisudnng 3 (3-0-6) | A@BUITEIN
Mobile Application for Tourism and Technology Application for Tourism LLaxﬁﬂUaEﬂumju
Hospitality Business and Hospitality Business ATFwiden Iuimga
AvdsAunou :  laid AvdeAurow :  1uf ETH2 :ms
nsfuaimndeyasinegaingunsaliedoud nsduamdeyasiagaingunsaitadeud | 1wnugsia
Wu Insdwsidedie wiuidn etionovausaiiy | Wy nsdwviflede uiiuidn ilevrenevausiainy | veufiswazusnis

foan1sguslaanagiiieiiudamiddunisieansiv
guslneundu nsduairdeyanianisviendien n1s

a D A o v AV o c9va
uInNg ma;&ai’iumu NNALALUYBUAUIWYNNIG ITJHJU

U

o ¢

1As0ailnlun1sI0ieINA N15909913 NSAI®IMNS NS

v o

fon1sguslaanagifioiudesnisdunisieansiv

1%

guslamunndu msduaiideya nansvisauien n1s

Y
a D A o v AV o €9y
uINIg magai’iumm NWNRATVRYAUIYNNIT I%LUU

Asasdialunseaeiaain N1 9893 N15I1MNS NS
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ilulHlugsha MICE fanunsodaiszuunisamedou
M99y Toyamsussay dunuuazinssanis
Researching information form mobile
devices such as mobile phone, tablet for meeting
demand of consumers and to  boost
communication channel with customers; searching
information  about  tourism, service, hotels,
accommodations and tour operators; reservation
for room, tour and ordering food can be done
through mobile devices; the use of devices in MICE

businesses in relation to registration, payment,

ilul#lugsha MICE faunsodaiszuunisamedou
Msd15zRy Toya nsUsvy dumnuasingsens
Researching information form
mobile devices such as mobile phone, tablet for
meeting demand of consumers and to boost
communication channel with customers; searching
information  about tourism, service, hotels,
accommodations and tour operators; reservation
for room, tour and ordering food can be done
through mobile devices; the use of devices in MICE

businesses in relation to registration, payment,

information about conferences, seminar and | information about conferences, seminar and

exhibition. exhibition

119-303 mmé’anqmﬁaqmmwnssu 119-303 A1sAAINMUIBINgEAINTU Uudedvuas
msviaaiiien 3 (2-2-5) mslsausy msvieufieauaz AaSUNEI1EIN
English for Tourism Industry A5U3NI5 2 3 (2-2-5) | wazthlulilungy

Jundeduriou : 101-205 mundanquiiiensdnen English Communication for Hotel, Andwitug

MEIVINT Tourism, and Hospitality 2 1ga BTH 2

aunuinaziSeudednsiegradudu T | Jvidedunou : Tl vinwesunsdeans

anunsaifiiedestugnanunssuniseaiiss nasfln
Fou g 81 Mindesivindmiionishanlugsie
nsrieudien Sraesaniuntsainislénivdinguesia
Wuduludandn

Speaking sentences, patterns, expressions,
and vocabulary in depth; practice real situation
happened in tourism industry; writing, speaking and
reading in relation to profession for working in
scenario  situations  for

tourism business; use

speaking practice in advanced level

Y] S0 @ & ) o &
NNz UUTUgInI¥I99ng e AANT
RWIEeUlsILsy nMsvisafisn Lagn1suInIg AL
AsgntinINeTusITU N1shnsedeaisegielieanTni
o v & o P ' o
Fudoutu wWulszlepaunuinuifiiousinauseau
WA TUUTUNNIIVITNA99 NISENSIUUNAIN
funsUSMIIUIREY tavduauisulu
Practicing higher English language skills
and vocabularies about

hotel, tourism,

and hospitality insights, cultural awareness,

professional-complex communication.
Emphasizing conversation with international
colleages professionally. Excercises of short
reading passages about services with essential

idioms.

119-304 nsaeasBeaseasIRaMTY
WIS 3 (2-2-5)
Creative communication
for Hospitality job
AuisAunou : laidl
AN A LAZAIUNUIEVIN1TADANT
wailansdeansi WuERAIMNIIUNITUINISIREINE

nsldUfduwusianinainazedauaiyl uas

Wins1e3n way
ihlul3lungu
Adnitugiu
9@ BTH 2:

JiNwEAIUNTHRENS
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wialuladuiteiunagaan Wy Todeaiiie n1sléileidy
NuiunIsuIMsiieasenisdeansiidilaldiiioan
audauds nsdifinuinisdearsideadeassaly
PAFNUNTIUNITUINNT

The importance and meaning of
communication. Communication techniques with
particular emphasis on the hospitality industry. The
usage of verbal and nonverbal interactions, and
technology to maximize impact such as social
media. Utilizing the function of hospitality jobs to
create understandable communication to minimize
conflict. Case studies in creative communication in

the hospitality industry.
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ngnIvdedu (30 iaehin)

2. nguAnIndsdu (45 miaefin)

WNRUIEAR

119-211 ﬂﬁiU%ﬂﬁiaﬂﬂﬂiuaztﬂéaﬁﬁu
Food and Beverage Service 3(2-2-5)

FysAuneu : il

gunsaifildlunisuinisemisuaziadesdy
i’mﬁamivﬁmmazmmLLazmi@JLLa%ﬂmméaaﬁa
indesliviame q mswdsunisieudauinig A
A UNISU3NIT01MSLAZATDIRANLUUANS 9 lugsia
n1susnIskazn1svieuiien maenaudng
mm&h&ﬂi:mmﬁgnﬁa& miﬂ’mﬂmmmmazm?aaam

Equipment in food and beverage service;
cleaning methods and maintenance of equipment;
pantry and sideboard preparation before servicing;
types of food and beverage; technical term; food

and beverage control.

119-211 msu3msewnsuaziaiesiy 3 (2-2-5)
Food and Beverage Service

Fvrdsduneu : Tif

UsSLANT9a01UUTN150 M5 hazIAT IR
WHUNDIMIThATIAT ALYl TIuTY mmi’lﬁmﬁuu
s18n159MsUarinTeshy gunsaidlilunisuinis
IMTLAzIATEIRL MITAASENNISHEUUSNTS JUuuU
N15UIN1T0MIT MTYIIANUALDIALAZAITALATNY
\Fesile nsUfuRRLUINT Mdmimedaangdiu
mimm)ummiuamvﬂ%ﬁ'm ﬁ'ﬂwmaxwﬁﬂmwﬁ
HAedadunmsidnmsemnsuwaziniosiu

Types of food and beverage establishments;
hotel’s food and beverage department; food and
beverage menu; equipment used in food and
beverage service; pantry and sideboard preparation
before servicing; styles of food service; cleaning
methods and maintenance of equipment; service
operation functions; technical terms; food and
beverage control; skill and personality in food and

beverage service.

Usfumoduie
1937 wazvihluly
luluga PTH 4 :
A1sUSNITAIU

I3

119-212 nsdansgshatiuiien 3 (3-0-6)
Tour Business Management
Fvrdsaunou : Tl
sUnvunsiauaznsaniuuresuIgnii
W msnununsdasenisiniieaazmaianis
Wousromsniiealuguuuusineg nrsandunyuriils
ANudNusvo s mlicnans
plematunsdathiiies msuitamludesmsdai
L‘ﬁa'ﬂugmmwm q nydsesiiinuansdsesiiily
nsdune nstiestugtimelunisvienilen wazns
TWanuuaenfoudtinvieaiies SnsAnuuenaniud
The various forms of tourism management
and tour operation; planning and itinerary writing
techniques; costing and pricing; correlation of the
topography and climate conditions with tour
operation;

problem solving conceming various

119-217 n1sdan1sgsAauiieauazdaununis
Wunisiaaiien
Tour Business and Travel Agency
Management
A isdunau : lidl
AUVNNE Uselan BeAUIEnau JULUUNIS
Fouazmsrudunuresueniniies n15919uNy N3
Fasemsihifismazmeianisideusienisiuiielu
sUuUUNeY nagmsmsdatihuiies nsAnduyusiA1ne

a

ANuduiusvesannlimansiuglienniaiunisdni
a v o v o '
Wy msuidaniludesnsdaiuiieiluguuuuniigg
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Meaning, type, components and various
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types of tour operation; matching demand with the
seat availability; accident prevention and safety

precaution; field trip included

forms of tourism management and tour operation;
planning and itinerary writing techniques; tour

arrangement  strategies; costing and  pricing;

correlation of the topography and climate

conditions with tour operation; problem solving
concerning various types of tour operation;
matching demand with room and seat availability;
travel accident prevention and safety precaution;
marketing and sales in tour business; field trip

included.

119-213 mua’mwﬁfwaﬂsmm 3(3-0-6)

Hotel Front Office
AurdsAunou : ladd

TAs9a519n1503m s uduntinveslssy
warn1sIAnIsIUdeiesin  A1saTesiesn N3
fousu n1samstdeu LLamm?}‘uq igatos Anwn
AuFuRUSszuIsd g udIuntA Ul s U
U3tniudien wasudendaununisifums finsdinw
wonanfl

Structure of hotel front office and room
operation management; room reservation;
reception; registration; and other related works;
relations between front office and housekeeping
departments, tour operators and travel agencies;

field trip included.

119-213 mudquwﬁwaﬂs\umu 3 (2-2-5)

Hotel Front Office
AudsAunou : Tl

Taseasnensuinisnudunttve sy
warn1sIAnIsIUdeiesin  A1saTeIeINn N3
fousu n1sameilou LLamm?}‘uﬂ ieados Anw
AuFNRUS szl B udIUnTIAUR B U
Ustiudien waruddmiununisifuns fnnsdnw
wonanudl

Structure of hotel front office and room
operation management; room reservation;
reception; registration; and other related works;
relations between front office and housekeeping
departments, tour operators and travel agencies;

field trip included.

wrldlilunqu
R REATRVETAVRAY
luga PTH 3: 113

= Py
U3N15eUlsUTY

119-214 NITAUNILASNITVUES 3(3-0-6)
Travel and Transportation
Fwrdedunou : Tid
UsgTRuavUszianvesladadnddmsu
gaEmNTIINIYiouien Taoiumedunisifunauas
nsvuds lafainduazldnmuen lassadivesssuy
yuds msvudsduiuazdlasans ngreifeatuns
Wunms msiiiunuvesnadguaziensuiiAsadea
funistiusnmsmsiiumstutinvieaiien nsvudeiia
unumdemsWagaamnsTIviaaiien musile
fun1svudssEninlszma Jynidiunisuaedu
suuwaltiresnsidumaaymsuuddluouan
History and types of logistics, especially
travel and transport; logistics and value chain;

structure of transport system,; freight and passenger

119-218 nsvudslugsiansvisaiten
WAZAITUING 3 (3-0-6)
Logistics in Tourism and Hospitality
Business
AudsAunou : Tl

wAnladainddy

%

fugshansvieadieauas
115315 Ieldun1eiunIsiAunIwas N15vuds
Tadafinduazldnnai lassasnavesssuuvuds n1s
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Wuma nsiuiunussmedguasiensuiiiieadesiu
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Concepts of logistics for tourism and
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transport; travel laws and regulations; public and | hospitality business emphasized on travel and
private sector enterprises involved in supplying | transport; logistics and value chain; structure of
services to tourists; roles of transport in the | transport system; freight and passenger transport;
development of tourism industry; international | travel laws and regulations; public and private
collaboration for world transport; competition and | enterprises involved in providing services to
trends in travel and transport. tourists; roles of transport towards development of
tourism and hospitality business; international
collaboration ~ for  world  transport;  future
competition and trends of logistics.
119-215 nswaegreddulugsiavisudien ynLAN
waZNISUINIg 3 (3-0-6)
Sustainable Development in Tourism
and Hospitality Business
AurdeAuniou : Tid
nN15ausNYuazn1sIANITNSneInInag
vieaiganazns UIN1s Aununadinuias Tamsssy
selduagnisdanismeldannnisianisniseniion laid
Wagn5UINS Usslamuasundsioadion ssRauInagi
wanmats waiianisdearumuneluunasioniion
wazaniiuin1s SnsAnwannnsdifnuiuagnisfine
wenanuil
Conservation and  management  of
tourism and hospitality resources, management of
socio-cultural resources, and management of equal
benefit distribution among stakeholders towards
sustainable  development of  tourism and
hospitality; different types of tourism destinations
and hospitality business; interpretation techniques
of signs in tourism destinations and hospitality
sites; use case studies and field trip.
119-216 MsmannAdviadwmiugshavieaiied 119-216 mM3naaRdTiauaznnsdoasmedeny Usudeimuas
wazNIsuINIg 3(3-0-6) dwisugsiamsriaaiiien MaSungsein

Digital Marketing for Tourism and
Hospitality Business
Fwrdedunou : Tid

mwwmsjLLazmmﬁwﬁma&mimmmiugwuz
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HASNIIUINIS3 (3-0-6)
Digital Marketing and Social
Communication for Tourism
and Hospitality Business
AurdeAunou : Taid
ANEIATY WAT AIUNNIBVBINITIANIT
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Munsueuaznsanalaelddanivia du
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LqumimmﬂmmqiﬁﬂmsﬁmiLLazmiviaaLﬁm wiou | wazlonianisnisnana wqaﬂiiuqrﬁ’] GHEGREIGE
nIalfnw nsivuad1vuiy 9385350 3u8IN1TIANITHAY

Definitions and importance of marketing L‘Tiauim%'a;gmwdwmﬁm Weadmuliuieu
as a core factor of business; digital marketing; roles 7119071569998 UE 1UYTENBUNNT LATHUINIINST
of digital marketing towards tourism and hospitality | WaIUITZUUAITAUY alvarursndearsiaeded
industry; sales management and public relations | Usz@nsain nsddnwiniediunisnainlagldde
for digital marketing; theory and concepts of digital | walulagfdraienuresiisauaznisuinig
marketing, marketing techniques and strategies The importance and meaning of sales and
leading to planning and implementation of tourism | marketing management using digital media for
and hospitality business; case studies included. tourism and  hospitality business.  Marketing

environment;  marketing  process;  analyzing
problems, elements, and market opportunities.
Customer behavior, market segment and target;
Ethics including management and linkage data
between organizations to create a competitive
advantage and establishment guidelines for
developing information systems to be able to
communicate effectively. Case studies in marketing
using digital technology for tourism and hospitality.
119-311 naiugfusznauntsdtunisvisaiiien 119-311  madugszneunisednedsdulugsionts | Uiudiesune

HAZNISUINNT 3 (3-0-6)
Tourism and Hospitality
Entrepreneurship

Lid

gUsznaun1sgsiamsuinisuaznisvieaiien

AieAuneu :

NAYNS waTNITINLHUNITANTUGINY TonIauasimas
Junu n1sdanismnuidss Sinszvdadewindon
19N181145509 N156898IN1I§5NIAIIUAA
a519a538 nsadiudanssuadiaiusingmiegsia
ANEIIN 3T ANUBYTRAYRININTT Ingldndnns
UsnmsanuduiusivgnAuasanusuiiaveusedany
Entrepreneurship in tourism and hospitality
industry  business; business strategy and planning;
sources of financial

business opportunity and

support; risk management; external and internal

analysis; business opportunity; business
negotiation;  creativity; innovation; networking;
moral and ethic; competitive advantage by

applying customer relationship management and

social responsibility.

visudlgauazmsuinis 3 (3-0-6)
Sustainable Entrepreneurship in
Tourism and Hospitality Business

Fydedunou :  laidl

wnAnRgIRUgUsENoUNnS AadnwAL Tiruad
wazussgilavasifusznounisiiuszaumnuduia ns
wa M laNIEANI9GIA LASUFANANTIANINLATUNAIA

Aswandounmassia inTesilolinTizianngnisut sty

Tuilagtu FunsunsFugsialmiuaznisdarhumugsia

AelunagsnaLALIE N159ANI509ANT N1TTANTS

NINYINTYAAR NITIAVIUKUNITAAIA NT1TITIUNY

A5RULAZIVUTENIA N15TATIERIUNITEY 115

Uszifiunrudululfveaunugsia nguaneiiiieades

AUN15UsENOUTINT WAZITIYIUTIUNNGIAIAIUNEGN

whmngnsiaunfidadu (SDGs)

Concepts of entrepreneurship;

characteristics, attitudes and motivation of

successful  entrepreneurs;  seeking  business

opportunity; microeconomics and

mMacroeconomics; business environment;

competitive analysis tools; initiating new business

183 wagldlilu
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and business model canvas; organization and

management plan; marketing plan; financial and
budgeting plan; assessment of business plan

feasibility; business law and ethics following

Sustainable Development Goals: SDGs.

119-312 gadmnssunsiu
Aviation Industry 3 (3-0-6)

A isdunay : il
gaamMnIsuNsiu nsusmsdanislasaing
29ANTN1IN15TU N13AIURINTT Snwarn1suInigi
wANANvBIUAazaIEN130U Ustinnveuaiosdunay
nsguasnul ssdUsEnauvedgnaInnIsun1siu ans
n13n150u aren1slulaziaierieonisdu seuunis
dsosiitluazdminedasiasans msuinslasans
suifgufiSidneenseninsseina suideunsuganing
nsvudsduAImIteInia wuildulugaaimnssunistu

waresrnsTiieIte
Aviation industry; organization management of
aviation industry; business merger and acquisition;
differences in services of each airline; types of
aircraft and maintenance; components of aviation
industry; airlines operating licenses; airlines and
networking; ticketing and reservation; passenger
management; international law and immigration;
custom; air freight; trend of aviation industry;

related organizations.

119-414 n1sdan1seruuinisflnedans

nANY 3 (2-2-5)
Passenger Ground Service Management
Fydedunon @ 119-204 aufilesduieaiugsia

msvieafigauaznsiiunisegnedadiu
mMsdansnuUinsnaiuresEenistuuazyi
21NFEY é?faﬂiaUﬂqu5aiw‘umu@uﬂmawmﬂaaﬂ
MINTI95UTRsInsasLazdUNITE NMIATIANONENINTT
AUNIY msﬂwé’lmamiﬁum?m ﬂﬁimuqmﬁwﬂ'ﬂua:
Anwaugavesaiosiu n1suszgndldainuilunis
IApIuuLeNAITLATNITUTTAUUAUNUIBIIURS 9
Tundagiiendu n1ssuununumwifivesdmiily
amaamquﬂﬂﬁﬁﬁLﬁﬂu‘ij’mummiﬁﬂmnﬁﬂaum
The management of ground service
operations of airlines and airports - including
departure control system, tickets and baggage
checking-in, travel document checking, passenger
boarding, controlling the weight and balance of the
aircraft, document preparation and coordination
with various departments in each flight, identifying

the roles and duties of ramp officers and related

equipment; and field studies.

119-415 msﬁ'\l,ﬁmﬂuu?mi;ﬁﬂﬂmsuuuﬁ'mﬁu
3 (2-2-5)
In-Flight Passenger Service Operation

y o

Fdedunon @ 119-204 aufilasduieanugsia
nsvipafiBILazn1IsAUNI90819898Y
UnuIMmATesninnuReusuLuasesdy N3

UftRnuludiunsbivdnsemsuazia3adu u1sem
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This course is designed for students to learn
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the roles and responsibilities of cabin crew;
practical procedures in providing food and
beverage services, international etiquette,

delivering professional service, on-board safety,
pre-flight duties, in-flight duties, and post-flight
duties. Students will practice in the mock-up
classroom and discuss for possible problems

solving from case studies, and attend field studies.

119-313 n1sdamsuseyu InssAnITLAzNIS
vieaflgaiiailiuseda (3-0-6)
MICE Industry

A isdunay : lid

Auddy wagtadefifnarenisdauszyu
23ns mMviendieuiiefuseta n13UsEYAvAN 1
LANAUAILAZTINTIANT WATAINITURLAYNINITIATN
Funsunsiiunutounsinny senienisdany
wazmdsmsinnu Jedeiiiuadenisdnduladmiulin
Nuuafidisinay n1sUsmsdanisaniuiidau
sruuladafnduasuinagiudiaqluanavnssy niau
n3difn¥IINNIANYINUUTEYN NULARIFUALAY
fnssAnsuenandi

Importance of MICE industry - Meeting,
Incentive Travel, Convention and Exhibition; factors
affecting MICE; special marketing events; procedure
of pre-event operating, on-site management and
post-event evaluation; factors affecting decision
making of MICE organizers and participants;
management of location and place; logistic and

standard in MICE industry; case studies and field

trip to organized events.

119-330 AM5IAUBLIUGA 3 (3-0-6)
Events
o e w -
FydsAunau : 1l
WWafn Uszlan sUuU AR N1599UNY
o a s O A v a v o
wagmMIInn1BLaudegedsBu iidiuneitedunsin
BIUf N15HRA1IN1INNTRANN KUALTUASIRIUBLIUA
wardwdlulan n1sdeuslaelilasenudugu
Concepts, types, forms, importances, planning
and sustainability of events; event
stakeholders; marketing communications, events

trends and events in the world; project-based

learning.

119-429 M3InUszyuIvIN 3 (3-0-6)
Conventins

FydeAunau : ifi

wwifa Anud1Any wazTngUszasAvenisin
Uszgudndn unumiiiduAsidedugaamnssuns
Fouszgadvadn mssndunislunisauevadudinim
FANTTUTLYNIVITN NITINUHY NTLUIU LazAIT
Usiflunansdnuseau n133ninaudszanas NMsIanTs
nssan n1sdan1sanud wazimaluladdmiunisda
UsgguIEITN N159ANITAIINNAINNAIENIATY
Fausssu Jymwazuwimenisudly n1siseuilagld
Tasseuugu

The concept, importance and objectives of
in convention

convention; role of stakeholders

industry; bidding procedure for convention;

planning, procedure and evaluation; budgeting;

marketing management; venue management;

technology for convention business; cultural

diversity management; problems and solutions;

project-based learning.
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119-430 n1sdneunansdufuas
UN3IANT 3 (3-0-6)
Exhibitions

Fvrdsdunou : Tif
mwwmEJLLawqwﬁLﬁmﬁ"umuuﬁmﬁuﬁ'um:

Inssen1s nMseuiluay funey wazn1stiauey

wanduAuazingsants n1sagluaznisuseiliunag

wRafiddyve N sTanuLansduiuaingsans
Definitions and theories about exhibitions;
operation, procedure, presentation of exhibitions;

conclusion and evaluation; main concepts of

exhibitions.
119-411 s21fpu3sSeNugwlugshvviaaiien YNNI
HaZNITUIMS 3(3-0-6)
Basic Research Method in Tourism and
Hospitality Business
Fvrdsaunou : Tl
Funouresnisivedeiy vinvesnuive laidi
Jayauasduyinisaiiesiadeyanaznisiivunves
feg19 A8n15Timsgrideyadssianeigg s
Uszaanadeya waghniuvung lavasu  wiu
Hegrmsifivteyalugsianisuimsuaznisvieaiien
Process of basic research; types of
research; data and variables; data code; research
sampling frame; data analysis; data processing; also
interpretation and analysis with an emphasis on
data collection sampling in tourism and hospitality
industry business.
119-410 MITBUKBLNITUNAUBLATINY Ay diona
ag19091TN 3(3-0-6) | fiugunisdeu
Professional Project Writing and Tasesendadu
Presentation ASEUIUNST
Fvrdsdunou : Tif \Aertesivesn
AnwuarinufuRlunsdavihlasaugluoud | JiiRolusein
nanvaty $IuHINITINURY N13ANTUNIT 115 | MsPnwdaysan
Laig wAdg vt nasUsediuna wasn1sufuAniussuu | mafumsvihau s
wmsguanalunnssnsds swdsnagnslunisdoans | uugli
sgufloandnitonistinaue infnwn3InAnm
This course focuses on studying and | %adelasenu
practicing the process of project development, | mudIAgvoITYM

planning, execution, problem-solving, evaluation
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and adhering to citation standards, and | YEWNTAUTELTIUNE
communication strategies and the creation of | lngldAatAeeng

materials. It aims to enhance

skills

presentation
professional in crafting and presenting

projects effectively.
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119-412  msmsguANUnTaudIuSUMMSANYILTS

ysunsiunsineu 1 (0-2-1)
Preparation for Work-Integrated
Learning

< v o . dad v o
wssuaunionluinweaneg Aneadesiv

nsuiRnuluaaamnssunisvieaiieawaznisuinig

119-412 MSASEUAMUNSBUEMSUNISANY TS
ysunsiunsineu 1 (0-2-1)
Preparation for Work-Integrated
Learning
a v o ' A v o
wsuAunsenluinwernee Mneatesiu

nsufuRnulugsianisvesiieanaznisuinig
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119N TINIU
HUnUszaunasal
A a4

Jurdniiu lane
o ) a Y
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luluga PTH 5 :

Jszaunisaliiie

pasnaunIIRAUIineen1siauluddneny nisades | seersunisiawsinuzmsvienuludingu msadias | dndnlueuian
PULAzNITFUAIBAlY ANTUIEURNUY LavinYe | TULarnSANAIYalaIY NMSUILEYSIY wagTiney
ﬁugﬁuﬁmﬁ’«i’wL?Juiumiﬁwmw,ﬁaﬁqﬂu nsvinuly ﬁuugﬁuﬁ'w] Adudulumainuitedan n1svhanuly
A0UUITNOUNITUAZATVINIUAMTUITTNanz A01UUTENOUNTUAZNITVINIUEMTUITTNaNE
Working skills in order to prepare Working skills in  order to prepare
students internship for tourism and hospitality | students internship for tourism and hospitality
industry; skill development in office working; job | business; skill development in office working; job
application and interview; work presentation | application and interview; work presentation
including other related basic working skills that are | including other related basic working skills that are
vital for social responsibility, business and | vital for social responsibility, business and
professional field. professional field.
119-413 AsAneNTeYsaINISAUNMSIneyY 119-413 mMsfnwnTeysansiunsineu §181191NMUIAIN
Work-Integrated Learning  5(0-40-0) Work-Integrated Learning 5(0-40-0) | AnUszaunisal

Fw1UsAUnaY 119-412 A1sLA3ENAIIUN DY

dufunisfnendeysannisiunmsiney
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N58UIUNITIANITANY ATlUITLASUNIS
Y a o ' | =
IAn155U AugULUUAIe WY n1sEinnuaAauy

a = ) v a J a

aunadnen Wudu lpedinismuualuskunisidouves
Unfnw Ineiertesivgnamnssunisviesieinay
mMsu3n1sUfiRnuieWauineglunisujifauass
diowadadunsufiRnunds Weussainnisuay
HaUslATHIUADAMENTINNTS

Work- integrated learning process through
work-based training, co-operative education in
tourism and hospitality business related to the
studied field of students; practice to improve
practical  skills; a

project is required to be

FyrUeAunou 119-412 ASIASENAUNSDY
dnfunsfnendeysaumsfiunisineny
ASTUIUNTIANITANY ANUSUATUNISIANIS

P =

Beu ARUULUUAeY WY nsEnnunIAauNY anfia
fnwn 1udu lnednismivunlunkunisiSouses
nnw TneiReadesfunisteaiisanarnisuinig
UftRnuienauinurlunsufiinueds et
§Uﬂ75ﬂ§ﬁ§ﬂﬁuLLéu Weus1e9uIgINITkaziEue
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Work-integrated learning process through
work-based training, co-operative education in
tourism and hospitality business related to the
studied field of students; practice to improve
practical  skills;

a project is required to be

Fe13niiy lae
° [ a v @
dundulvnvenu
luluga PTH 5
Uszaunisaliiie

Fudnluauan

203




NANGATAN W.A. 2562

ningasuiuUse w.A. 2567

dsznsuily

submitted and presented to committee at the end

of program.

=g Ididenanifinyimieguuuudugves
MIANYNIYTUINITAUNITNNIN (WIL) @12 Wil
Y9989797567UTN W)

submitted and presented to committee at the end

of program.

119-221 waluladatviaianisvieaiion
HazN13UINg 3 (3-0-6)
Digital Technology for Tourism
and Hospitality
ANuEIAY waz Auvnevesnsldmalulad
wavszuvasaumeiefinyszaniamnisuinisnia
vieufigauaznisuinis 'Iumﬁmn']ﬁLLastTiamIm%'a;ﬂa
senIeeAng eademuliussunanisugaduly
@01UUTENBUNTT WUIN NN THAILNTEUVASAUMALA
aursnldlaedediussaninw nsddnwimisinunisly
Fowealulafidraiionureniisuazlsusy
The importance and meaning of utilizing
technology and information systems to enhance
the efficiency of tourism and hotel services, in
managing and linking data between organizations,
to create competitive advantages in the business
sector. Guidelines for developing information
systems that can be effectively utilized. A case

study on the use of digital media technology for

tourism and hotel industry.

insedulval Tu
naavIndedu
luga PTH 2:
wmaluladfdna
dmsumsvieadien

LaynNITUSNT

119-231 p1susmsgnAduiusuasnsiaaziideya
3 (3-0-6)

Customer Relationship and

Data Analysis

AUAIAYLAZAIUNUIEYVBINANGN AT
Fuius nIguINAITENATUTUS weRnITugnAT A3
uimsiitedanisiesesFouluedng auaniiuas
yadnamvesuuRaugnAduius nsfinyinaie
nsusnistiteusteyagnAnlifiuszansamdmsy
nuinsfioussgaanmnisliuimauasanuiiel
nagnsmMsaserudnius

The importance and meaning of customer

relationship  principles, customer relationship
processes,  customer  behavior,  complaint
management within organizations, the

characteristics, and personalities of customer

insedulval Tu
GHEL TN
13198 PTH 2
waluladfdna
dmsumsvieadien
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relationship practitioners, studying service markets
to efficiently manage customer data for service-
oriented tasks to achieve service quality and

satisfaction. Relationship-building strategies.

119-320 n1slddsygusehvguasuaunaindu
TunsnurunIsviaiien
waAZN1TUINIS 3 (3-0-6)
Artificial Intelligence (Al) and
Applications for Tourism
and Hospitality Planning

A isdunou : laid
Beudisnsldlyyussfuiidednlu

NIZUIUNITINUNY LAZDNLUU TIUTNNITIANITNT

Tiuinsnelugnanmnssunisviouileauaznisuinig
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mamsudstulugaamnssunisvieaiisanaznisuinig

Tuauan

Study the utilization of deep learning
artificial intelligence for planning, designing, and
managing services in the tourism and hospitality
sectors. Employ Al to forecast customer demands
and innovate applications to bolster

competitiveness in the future of tourism and

hospitality industries.

insedulval Tu
naavIndedu
luga PTH 2:
wmaluladfidna
dwumsvieadien

LazN1TUINNT

119-310 Mmsusmsnuvelugsialiusy 3 (3-0-6)
Sales Management in the Hotel Business
AUAIAYLAYAIIUNNILVDINTITIANTITAIY

N1SVILUALNIIAAINEINTUTIALIWIN ANINUWINGDY

NINITAAIN NTEUVIUNIITNNIIAAIA TAT1ziTeym

29AUTENOU Wazlan1ananinaln wefnssugnAnly

15953 naumaawaznisivuamuie a3esssuly

gafalsusy nsdAnwImiauviswaznisuinisiy

T59usy
The Importance and meaning of sales and

marketing management for hotel businesses.

Marketing  environment.  Marketing  process.

Analyzing problems, elements, and market

opportunities.  Customer behaviors in  hotels,

market segments, and target. Ethics in the hotel

business. Case studies of sales and management in

Winsredvntud Tu
GHEL TN
198 PTH 3 : 113

usmsanulsausu

205




NANGATAN W.A. 2562

ningasuiuUse w.A. 2567

dsznsuily

hotels.

2.2 ngu3vnanidan (30 wiiein)

TidoniSeunnguiviaunisviesiies

2
o

#30A15USANS (15 nein) Aedl

3. ngaivden (2 Tuga 18 wiasfin)
TiinAnwdeniBeuannguividenamindnly

wingnsnulugaseluil

naadvuden 18
mhein lneuuadu
nauvEna

A A DA
TN 9 whein
(1lugagag 3 31)
uaznguiIvdanay
AEENIUTEING

e o a A
Fusudvndn 9
nhefn (1lugaqas

3 391)

ngnIrnandanduniviatiien

3.1 nguivndendudnndn 9 wilefin

119-331 giienanimavieaiien 3 (3-0-6)
Geography for Tourism

FysAuniou : T
Yadeniagieians anmgiiuseina

a v a

oA NiNYINTEIINYIF TAusTIu Msvuds uay

tUadudu 9 Beddndnasenisvieunierlulszsivanas

UIUITIANITINURNUITUFINTUN1TTANIIAI TV D178
P 4
LagANISANYIUDNEDUT

Concepts of geography — topography,

climate, natural resources, cultures, elements of

transport and other influences on tourism in the

national and international scales; planning for

tourism management; field trip included.

gALENTIAIY LAt
ilewlusauludn
119-217 N39S
gafatieauey
FNUNSIAUNIG

' =
NNy

119-332 nsvieaifisaiennuaulofivey  3(3-0-6)
Special Interest Tourism
lud

NN JULUU Uszian LazAanIsy

AieAunou :

gesmavieadisufionuaulafimunusaion sUuuy
nsindudin Wy nsvieniieadmivigeeny n1s
vieuivndaguaim mavieaisndiems nmsvieaiiien
vosfudsiiunisvionfisnfissauiies nisvieudien
wuuiudn nisveadisndmayde nisvieuiisnda
Useiarnans  msveafleaiiemsnifuuaymsteves
n1svenfiendemau nisendfierainazasuay
aweuns Wudu

Meaning, formats, types and activities of
special interest tourism according to tastes and life

styles of affinity tourist groups such as senior

tourism, health tourism, gastronomy tourism, solo

119-338 msviaaifivaiiaauiiaia 3 (3-0-6)
Tourism for All
FdsAunou: il
msveafiriisesiunguiinifume mnaw’ Tng
asounguluiayanaiifosnsaudiomdedufivey
anunsndnfaundsieniien vinisaisisue wag
Aanssunisvioaiieddng 9 16 Tnsazmin Uaendouay
Usiranguasse flenintuamnanuuansamsanw
319018 818 LasnAANIN Anwie1seantinduie
nseenuuuduiinsfuauiana (Friendly Design) i
aduenuate mamiwfienlunsidihiundmeuiien
WazUInIsAng 9 WU Msvisaflsrdmiudgeeny ns
vioufiendwanyde niseafisadenisnidu n1s
vieafimmusadieuuargunuunsdiudin

Tourism accommodating diverse traveler

groups, inclusive of individuals requiring special

JSuteiviuay
A195U18I18791
uazinldlunguin
4 v a4
WHenauivnTw
wonlu luga ETH

5 udinrunean
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female travel, leisure and slow tourism, adventure | assistance, offers accessible pathways to tourist
tourism, historical tourism, gaming tourism and | attractions, public services, and various tourism
shopping tourism, religious tourism, film and drama | activities conveniently, safely, and barrier-free. This
tourism. encompasses considerations for physical abilities,
age, and gender, integrating principles of universal
design that foster equal access to tourism
destinations and services for all, including elderly
tourism, adventure tourism, gambling tourism,
preference-based tourism, and lifestyle-oriented
tourism.
119-333 nisvieaiienlneyuvuiieasieassns (3-0-6) andnTIEIN
Creative Community-based Tourism
AvrdeAunow :  hidl
nsvieafienfidenadosiunuamnaniswaL
gunliAnawmdsdu nsaeassdnisdaanssunis
vieufleaegenaundu aguuﬁugwwammﬁwwﬁmu
Useifmans Tausssy wagldtinvesaulugusuy usan
mefmusssn Aaleitosiu aumdiutiu 3dmudu
guyy anrdaenssy dranssu wdanshifianany
uaulagenadomuANAIYYNTUNITREUTTENI laigi
tivioaiiatugumu
Community-based tourism management
towards creativity conform  with  community
development towards sustainability; —creative
tourism activities based on local values, history,
culture and local way of life by using existing
heritage, local arts, local music, local community,
local  architecture, handicraft for creative
management based on rural or urban values of
existing destinations; knowledge exchange between
tourists and hosts.
119-334 n1sdansmsvisailendelausssus (3-0-6) | 119-334 msdansmsvieadieandeimusssu3(2-2-5) | ldlunduivdon
Cultural Tourism Management Cultural Tourism Management 51u3%1%w1u1u@a

Laig

ATUAUIBUDITAUSITY UTZLANTDY

FyrdsAuneu :

TAUFITY ANUNAINTA1ENITTRIUTTTY ANUTUTDU
N1eTUsTTUEoyNITR U T TAUSTIN N5
Fausssulugduvuremineinsmanisvisuiied lag

v a o vaa wa 1
Wuvsunluiseanslddin vesmaul Useifaans
AauTausssy auusssudouuss gl N5IUHY ANS

UIMS Warn15InLNeNTITRUGTTY

FudeAunen :  laifl

AMUNUIBVDITAUTTIH UTTIANUDITAIUGTTY
ANUTAINUAIINIETMUSITH ANNTUTaUMSTRILETSU
WevinnisveufiedeTausssy nstddausssulu
sUkvUTamIHEINIIINITieaien Tasuiuusunly
a Yaa wa s a o
15890150830 A1aul Useidaians AauTmiusssy
YUUSTTURENUTZNG A15I19URY NSUSUIT wagns

I uTFeinusssy

ETH 6: TausI54
Tneuazndemsnsa

(Soft Power)
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A study of the meaning of culture; types
of culture, cultural diversity; complexity of culture
when it comes to cultural tourism; use of culture
in a form of tourism resources; emphasizing on way
of life, religion, history, art and culture, custom and
tradition; cultural tourism planning management

and operation.

A study of the meaning of culture; types of
culture, cultural diversity; complexity of culture
when it comes to cultural tourism; use of culture
in a form of tourism resources; emphasizing on way
of life, religion, history, art and culture, custom and
tradition; cultural tourism planning management

and operation.

119-431 Yunuims 3 (2-2-5) 119-431 Sumnnsiivenisviaaiien 3(3-06) | Usudieinn uasth
Recreation Recreation for Tourism lalunguivden
A isdunay : lid Ay nisdunau : laidl fudranluluga
ANNNNE AnanwMsLazsidImuIeveg AUNUIY AuanwuzkazidIinuieves | ETH 6: 9
Hunuims aarkasyselevtvesiunuinis sllawaz | dunuins auawazusglosivesiunuinis siaway | Saauman
UszlAneesfanssuiunuIns qudnvuzvedun | Useinnvesfanssutdunuinis ausnymyueegil
dunuinisiiunisdalasnistanssumetunuinis | dunuinisiiunisdalasinisianssuaiedunuinig
AdiusvesiunuInsive dnmsiunislsusy | anuduiuvesimumstivendnmadnunisviondies
waznisveuiion mnusuduvesiunuinisludsay | anudnduvestunuinis wazguaiwludsandagiu
Y9t wnlduveaiunuinislueuian winltuvaadumnnslueuian
Definitions, attributes and aims of social Definitions, attributes and aims of social
recreation; value of social recreation; types of | recreation; value of social recreation; types of
recreation; attributes of leader for recreation; | recreation; attributes of leader for recreation; camp
camp and field trip for social recreation; | and field trip for social recreation; relationship of
relationship of recreation and hotel and tourism | recreation and tourism related occupations;
business; importance of recreation in present | importance of recreation and health in present
society; trend of recreation. society; trend of recreation.
119-432 nsdrsesiitiauaznisean 119-432 msdnsasiitiauaznisaan nldlunguinn
Unslagansduiugsionisdy 3 (2-2-5) Unslagansdumdugsionisdy 3 (2-2-5) | dendwdvdnlu

Airline Reservation and Ticketing for

Airline Business
Ay nisAunau : 137-101 waluladarsaumna 1

wallawazn1sUURNuMuITUIUNISE89
ﬁﬁwaamﬁamamwﬁu %aLﬁaMWQzﬂiaUﬂquﬂwsﬁnm
TWsunsumeuiumesildlunsdrsesiidauuaiosiy
msm%’a;ﬂamimméaaﬁu N15UOAEIR LAY
nseendnslagans uagnisfumioyadumsvoaiiod
B

Techniques and the operation computer
application in airline business; airline reservation,
airline timetable, special request, ticketing and

other tourism information searching.

Airline Reservation and Ticketing for
Airline Business
AurdeAunou : Tl
wiadiauagmsufoRnuiuszuumsdisesii
veagsfvaen1siu Wsunsuneufinmefililunis
drseafifauuiiesiu nismdeyanisueiesdy
nsverdafiiAwieg n1seantnslagans uaxnis
fumideyadnunsvieaiieadu q
Techniques and  operation of airline
reservation system; computer application used for
seat reservation; searching for airline timetable;
asking for special requests; ticketing and searching

for other related tourism information.

luga ETH 7: 113
UfuRnusugsia

n1stu

119-433 usinqunar 3 (2-2-5)

119-433 qwudipawman 3 (2-2-5)

Jsumeaduny

208




NANGATAN W.A. 2562

ningasuiuUse w.A. 2567

dsznsuily

Tour Guiding
AvveAuneu : 1l

asrUsenauiuguvesulinamen Usugn

Tour Guiding
Fyfeduniau : 119-217 nsiamsgsiaduiieauag

AununIsiAumeviaaiian

U7 LAZLNLAN

PR

Jsdunau dnldly

Tuga ETH 6: 91U

ynanam asseuss snsyeluiiguauniiiiaany asdUsznaviiuguwar v vesnusianmer | dagumeard
Suilaveuvesinamadlumsiudsinieadisamswnion | yadnaw asseruss ngsudeu FBnsyelufiyuwy
HlunsthenmaUssmasuanuiudsieaiioning | nifimnuiuinvevvesiaamead  n1sieuaaiui
nawandsuiuns sausnsudtagmiamei § | widsieadisaine nsujiRoauvesiaameiuaggin
msAnwIenan il dWer nrsnanulunisdanisuiien sauvants
Fundamental and philosophy of the tour LLﬁ{]in’ILQW%‘wﬁW auvasnase uagnIsuguneuIa
guiding, tourist guide personality, etiquette, speech widnviesdien SnmsAnwuenaniud
delivery, and responsibilities; preparation for Fundamental and philosophy of the tour
sightseeing; currency exchange; problem solving in | guiding, tourist guide’s personality, etiquette, rules,
tour guiding; field trip included. public speech delivery, and responsibilities;
presenting tourist attractions; operational practice
of a tour guide and tour leader; travel planning;
solving problem at hand; safety and first aid for
tourists; field trip included.
119-434 NISWAILIUWAYIDTiE7 3 (3-0-6) YNNI
Tourist Destination Development
Fvrdsduniou : Tl
ML EaYeniies Ussnuardnume
Teuvaioniien manszumanisvieadien ndnns
wardumoureIn TR Tdwewiier nsiivuade
pwansnsalunissessuinveadion niswauIunds
vioufigaeg1edifu unuinuazalusiuiieves Taidi
mhonuianiasy uasionuy dn1sAnwiuenaniuid
msAnwnnIdAnyIuagn1sAnELenaa Ll
Tourist destination development; types
and characteristics of destinations; impact of
tourism; principles and processes of tourist
destination development; capacity assessment of
tourist destinations; sustainable tourist destination
development; roles and collaborations between
public and private sectors; case studies and field
trips required.
119-435 Aavzluuszmelneiive 119-435 @ausTuussmalng ldluluga

msvieadien 3 (3-0-6)
Art in Thailand for Tourism
FurdeAunau : il

AnuWaigumau@isngnisaisfiads

Wan1svieaiien 3 (2-2-5)
Art in Thailand for Tourism
urdeaunau : Ul

ANuFBIAgIfuAmauIgaIgni1sasieiays

ETH 6: Tausssy
Tneuazndamsns

(Soft Power)
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19 9 Taun1svesAalzgarie 4 waznswewns | A19 9 ITaUIN5Y0IRaULYAMNG 9 LATNISIHELNS
favsBuiieidrguszsinalne WauAnwianuiini favsBuiedrguszinalne WauAnwianiuiinia
UseSRmansiitanuddymeiuialsuseiiemans | Useifmaniifdanuddyneiuialsusy mans
warandnenssuiienisvieaiion wazantmenssuiiensvieadien

Religious beliefs influencing art Religious beliefs influencing art
development; the evolution of art in different | development; the evolution of art in different
periods and the expansion of Indian art to | periods and the expansion of Indian art to
Thailand;  Field trips in relation to important | Thailand; Field trips in relation to important
historical art and architecture for tourism included. | historical art and architecture for tourism included.
119-428 dununlugnamnssunisvisaiien gNLENTELIN

wAZNNTUINNG 3 (3-0-6)
Seminar in Tourism and

Hospitality Industry

laidi

nsdausuazefusiedgynifiuraulaly

FyrdsAuneu :

QmmuﬂisumsﬁauﬁmLLazmiiﬁmi AATIERAUUINNY
wiledgyna ferussergaingnssguqdivasd
Usvaumsel Anwduaiifiufuuasdousonu
Presentation and discussion on current
interesting  issues  concerming  tourism  and
hospitality industry ; analysis of solutions; lectures
given by experienced and qualified specialists;

research and report required.

119-436 MSIINAIATNET (Soft Power)

Wean1svisadien 3 (3-0-6)

Soft Power in Tourism

Bouianuduiusuaziaseinsdinwm
sendnandsainsifunisieniien Tinagnslunis
ieuahminensuazdunindmsvieaiisavesyaving

Uanensesrefivsydnsawm lunisdaasunisvieadion

A v e

Audausssu Anfien nseusnvusan lnelidouiayu

A o

wazmaluladifiefsnninvionnen uasidiutielunis

v

o

Wannisviesiisaegnediu audeidnsulunilan

Learn about the relationship and analyze
case studies between soft power and tourism.
Utilize strategies to effectively enhance the tourism
resources and assets of destinations. Promote

tourism  through  culture, values, heritage

preservation, using mass media and technology to
sustainable

attract tourists, and contribute to

Wusedyiln waz
iluldluluga

ETH 6: Talusssy
nenagndeasnsn

(Soft Power)
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tourism  development, as well as global

engagement

NENIVMBNEDNAIUNITUING

119-321 szuuansaumadmivaulswmsy 3 (2-2-
5)
Information Technology for Hotel
FuadsAudou ;. 137-101mAlulagansaumea 1
wadauarmIUfiRnuiuaeuiunesily

Tugshalssusy TUsunsumouiaumesililunisdises
woan msamadeu msfuiesin nsdnmlddneie
anfameilousanainlsausy n15daseu N1aTeu
aavanevioudsdoni mstuiindeyauaznisisdeya
#199v03gndn msdeanssiussuuasaumadmiuns
Tssusudunnusunlulssusy vuudnnsdudy q lu
Tsausu

Techniques and operation of computer
application in hotel; computer programs used in
room reservation, check-in and check-out; advance
billing and billing for checking-out; close account;
writing letters for guests’ message; using trace
function for filling and opening guests’ information;
communication through information technology
among departments in hotel; other services within

the hotel that use information technology.

HALENIILIN

119-322 qruusitny 3 (2-2-5)
Housekeeping Operations
Auisdunon  : Bifl
wirfiauiuinveuvesununustiuly
Tsawsy gaaudinisfuuddiu aruduiusiu
wiheadue ms@uaqmamﬁauﬂﬂmﬁmﬁu Y5890
warluseauseg e AN sinIawasi
AFlusmutiudindineg inesgiunisieuazen
wosinuuniaziiuilassusndosdagunsainiayh
AINEYe1n wiluazievinauareaten i

=
nsanegalulsusy

Duty and responsibility of the hotel
housekeeping  department;  qualifications  of
housekeepers, relations between housekeeping

and other departments; primary check for self-

cleanliness; generating and completing report;

types of fabric; laundry and valet service; standard

119-322 it 3 (2-2-5)
Housekeeping Operations
AvrdeAunou  : lid
wifiauiuinvouvesununuatululsusy
Aauiinsiduwitiu muduiusiumissnudug
mi@LLaqmamﬁauﬂﬂaLﬁmﬁu F1891u8azlUII89Y
199 7iArmI mmifﬁ’mmsifﬂ%ua:ﬁwm‘ﬂumu
W UUEIUAIY WIATFIUNTTVINAIINAZRIANBINNLN
Lm:ﬁuuﬁmﬁﬁmm%’aaﬁaqﬂﬂisﬁﬂm/i"lmmazmm

wiluazuneviauazeinviend fn1sAnwgauly

JENTEHY

Duty and responsibility of  hotel’s
housekeeping  department;  qualifications  of
housekeepers, relations between housekeeping

and other departments; primary check for self-

cleanliness; generating and completing report;

types of fabric; laundry and valet service; standard

Wy Tga
PTH 3 : 150N

Y
Aulsasy
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of housekeeping operations-cleaning guest rooms
and public areas; inventory control, including

cleaning equipment, chemicals and bathroom

cleaning liquid; hotel visit required.

of housekeeping operations-cleaning guest rooms

and public areas; inventory control, including

cleaning equipment, chemicals and bathroom

cleaning liquid; hotel visit required.

119-323 n1ssannsaswandounielulseusus (3-0-6)
Environmental Management in Hotel

FurieAuneu ; laidl

a 1%

Awanaey uan1z n1sUTEndandanuas
nsousnEdwnden nelanfou sufovujouay
nrsnnuulsvenisiansdwandonnislulsausy
wnsgulsawsululiiden msuinisiiden nasiasize
NANIENUBIANTATEIAIULINTFIUYBITZUUNITIA
Aruuuiioysziiuseiuanuiiufinsroduindouves
aAsvisoAteass

Environment; pollution; energy saving;
environmental conservation; global warming; laws,
regulations and  planning policies  for
environmental management; standard for Green
Leaf Hotel; green service; environmental impact
assessment; green building according to Leadership

in Energy and Environmental Design (LEED).

gALEN

119-324 15Uy laeusu 3 (3-0-6)

Accounting for Hotel
AurdeAuniou : Tid

syuunsUydlassy Juiinsienisluayn
Ju#in318n15 N159AYNUNARDY LAZNITTAYIU
AU ﬂwsﬁzy%Lﬁmﬁuﬁmﬁum@;&aﬁ%ﬁm REATMY
Taydlsswsu nmsmuausgldludnamisuazainnis
Fmineveain mimuqmqﬂ‘wﬁ NIAIUANRUFOY
n13ns29du1eladuanUszsniu Ansiviuas
wensaliunstutarnsieaulunsandunu

Hotel accounting system; methods of
doing record general journal; posting to ledger;
prepare trial balance; financial statement; value
added tax; room and restaurant revenue
controlling; planning and controlling function for
all the operating debts; control staff salary; daily
cash flow; reporting of the overall financial

performance.

gALAN
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119-325 N159NYINSI8N15DINNT 3 (3-0-6)

Menu Planning
Fvrdsaunou : Tl

matavimenises n1sdate n3AIUAY
ﬁunummmaxm?aﬂau AUNUNITININTIEN1501903
M5INURLNSISIANE NISHAIITIENT50TT AT
2ONLUUTIUNTOIMITNTAIUANUTUUUAL AN INUBY
21115 BFFNINMwsangulunsinsenmseimseeig
anées

Menu planning, purchasing; cost control

of food and beverage; menu costing; planning;
pricing; develop menus; menu design; control of
food proportion and food quality; use English to

describe menu correctly.

119-325 M33AVNSIBNITDINNT 3 (2-2-5)
Menu Planning

Fvrdsdunou : Tif

ANAIAYVDINITIANITIENITOINIT nsd¥ade
nsmuauduyulunInnemIsLasiaIesiu dunu
ASEAMTIINTIMIT NITIUHUNIIRITIAUY N5
Wnensemsiaenadesiuleniauayggnia ns
AUANUTINMLAYAMA MBI WIS TR Teiidema
FONTIONLUULLIAAAIUNITUINNS

Importance of menu planning, purchasing;
cost control of food and beverage procedures;
menu costing; planning; pricing; develop menus for
season and occasions; control of food proportion
and food quality; including factors affecting the

service design concept.

Usumeasung
1831 uazthlley
lunquimdndedu
Tu Tuga

PTH 1: A5
Usgnaunnsg

215Ny

119-326 aSauasnsusznavemsine 3 (2-2-5)
Kitchen and Thai Cooking
FurdeAunau : Tl

o wu ¢

Ussinnvesnsiuazgunsal rdwinldluau

v a

AsIwazgUnsal ﬂWiLaaﬂ%mmqmumwwamLas
913U UfTRIAB AU Uemsine warvuslne
nasELLazdaudtesUszaniiodnd fn n1siu
SIS NNTBENLULIARNLARINESTiBNSNY
AUANYTLAaTAIINUABAABDIMT WANNTAUINAUY
awnsiitenartils

Types of kitchen and cooking utensils;
vocabulary and dried food; technical terms used in
kitchen and culinary; selection techniques and
purchasing procedure of fresh and ingredients;
practice of Thai culinary, including Thai dessert;
preparing and arranging raw materials; food
preservation; food styling and presentation for sale;
cooking hygiene and safety; cost, value assessment

and return of investment.

119-326 A5auazMsUsEnauamnsing 3 (2-2-5)
Kitchen and Thai Cooking
Av1isAunau : Taid
mm%’lﬁ'mﬁumwﬂwmmuﬁy’alﬁm awnslnedme
DMNIATINIU ﬂﬂitﬁ@ﬂ%@?ﬁqﬁULﬂ?aqﬂqd eI DA

Tagldsdminwsangy msdamauasniseieningiv

nsFiuuesitonails mssenuuuiannuss

Tuensiiensne msaenfouazaudnuasiniuns

Usgnauewns UURNsenIATIvIY

Knowledge of traditional Thai food; four
“Thai food and dessert;

regionals food; Thai

selection and purchasing techniques of raw
materials, seasoning and spices by using English;
measuring and preparing raw materials; cost
calculation for profit; food styling and presentation
for sale; cooking hygiene and safety; practice of

Thai food and dessert.

Usumesung
51831 uazthlley
lunquimndndedu
Tu Tuga

PTH 1: A%
Usgnaunnsg

215Ny

119-425 N1SIANISANAIATS
LaZASINLAYY 3 (2-2-5)
Restaurant and Banquet Management

FuieAuneu ; laidl

119-425 P153ANISANAIATT NITINLALS
wazAauzuriions 3 (2-2-5)
Restaurant, Banquet Management

and Culinary Arts

wWasudungu
Fur¥nvadu lu
luga PTH 4 : 013

USNSAUDINS
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AnuiRnuierfuinaaiseaznisdnbes
sUn1sdamiigaudedaniaisuagdaiies n13vin
UITUIUNITVIEDIMITUALIATONRAN NISIASENTIENTS
21MSAFY AABAIWNATANISINY ANSSUIBILAZANS
o X ‘

Iaaeslulonianigg

Practice of the work in restaurant and

banquet; organizations in the restaurant and
catering section; food and beverage selling
estimation; special menu preparation; selling

techniques; reservation and banquet on different

occasions.

FyeAunau : 1l

ﬂﬂuﬁﬁﬁmulﬁ'mﬁuﬁmmmma:mﬁmﬁym
sUnsfamizeaudis faniatsuazdades n1svin
UsEa10n1591881MIUaEIATeRN  NSLATILTIINS
2 THilAY AaenIumAlANIAY N1TTUTIBILALNANT
Fadoslulentasineg

Practice of the work in restaurant and

banquet; organizations in the restaurant and
catering section; food and beverage selling
estimation; special menu  preparation; selling

techniques; reservation and banquet on different

occasions.

119-426 gsnaaUILALEUNN 3 (3-0-6)
Spa and Wellness Business
Fydedunou : Ll
aUrguandseifnaguiinvesaul n1saua
Snwrgunw guewnde uazaulasaseluaul wiifna
msdavigsiawasaunm wdndasiuazyaains
Spa and Wellness industry; history and
types of spa; health care; hygiene and safety; spa

and wellness concepts; products and spa menu,

staff and job descriptions.

gALEN

119-427 n1sdeeenlfiuaznisunzadn 3 (2-2-5)

Floral Arrangement and Carving
Lid

silavesein waldl uwazaenlid n1sAmEen tn

AieAuneu :

naldl wazaenlddmsunisdnnenlduaznisunzadn
idesilo gunsaifllilunisdanenliiuagmsunzadn ms
HLLazmsﬁﬁﬁﬂmméaaﬁa Funeuitnisuazinaila
msdnnenlivazmsunzadndn malsiuazdus ot
AnuAueIMmsTlURstonadug

Types of vegetables, fruits and flowers;
selections of vegetables, fruits and flowers for
floral arrangement and carving; appliances and
tools used for floral arrangement and carving; the
use and maintenance of carving tools and of floral
arrangement; procedures and techniques for floral
arrangement and carving of vegetable, fruit and

etc. for plate decoration and for other occasions.

gALEN
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119-428 ﬁuuuﬂuqmawnisumiviaavﬁm
HAZMIUINIT 3(3-0-6)

Seminar in Tourism and Hospitality

Industry

laidi

msunauenazeAuselguiiuiaulaluy

AieAuneu :

QmaﬂwﬂiiumiﬁauﬁmLLasmiiﬁm'ﬁ ATIEAUUINN
v 5 v ~ <
wAlydgna Wdﬂ’mﬁmm’mawsmmqmLLamJ
Uszaumsal AnwrAuaiiinfuLazlioussay
Presentation and discussion on current
interesting  issues  concerning  tourism  and
hospitality industry analysis of solutions; lectures
given by experienced and qualified specialists;

research and report required.

gALAN

119-327 @WNTUIUYA 3 (2-2-5)
Aydeduniaw : Lid

9IMITUATVUNUIUIYIF AU oULAE
AMUANVDIEN BULDIMITIINUTENARINY gUNTal

a

wseatialdlunisdsznevemis wsesUsasa Tnghu

(]

iFeamaaulnsiliiiienisusenouoms niswdou
TngAuTinweN15UTENaURMITNUIYIA 08198la01TN
International food and dessert; similarity
and differences of culinary of different nations and
regions; preparing and arranging cooking utensils,
condiments, raw materials and herbs used for

culinary; preparing and arranging raw materials;

professional skills for cooking international culinary.

119-327 2M1SUIUIYIA 3 (2-2-5)

International Food
FydeAunau : 1ifi

AnvuasfinUUR Weafuemnsuunvdi

vannviany IngAv uazgunsaiitlilunisusenoueims
wnd Insldadninwdingy mallansusznau
DIMFUVDINANUAWYIRA LU B1WITAU DIMNTININE
osdu omnsglsy ewnsaunududou fannsely
msdlumsuims Sndeds

Study and practice about various types of
international food, raw materials and equipment
used for international cooking by using English;
cooking techniques of various nations such as
Chinese food, Korean food, Japanese food,
European food, Scandinavian food for catering

services.

YfuameoSune
Medvuaziilve
lu Tuga ETH 3:
N15UTENIUBINNS

WINYIF

119-443 YUNBUUASNTANUAIMTNAN 3 (2-2-5)

Bakery and Cake Decoration

Furdeaunew :  lad

AnwwazsUfuRnmsdenldingiu  aseslieuas

gunsallunmavihvuueuluusne  wallansyinuuley

myfmndadngiiunes  mfiadunu nsauax

AUNIN ﬂ’ﬁ’e]aﬂLLUUUiifﬂqﬁmqflLLﬁBﬂ’ﬁﬁﬂLLG\IQ‘UUNBU

wunsldmdminwdingquisende Tagau

Study and practice of selection of

ingredients; tools and equipment using for bakery

and cake decoration; techniques of baking;

Wnsiedulminag
ildeglunguiv
4 v oA

@onauiwdnlu
luga ETH 3: 013
UsgnNoauaInng

UIUIYIR
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development of bakery as products; cost
calculation; quality control; packaging design and
decoration; emphasize the use of English for

designating ingredients.

119-348 AaUzn15ANLAIBINITHAL
Hzamns 3 (2-2-5)
Arts of Food and Table Decoration
Fvdsdudow : Ll
mmg”t.ﬁmﬁuﬁaﬂ:mﬁmawmwﬁmms
AaUzlun1990NLUULAEANLAIDINIS NANNITLAY
Uiy msdenlifangunsal awusdlidaaiu ms
ANUFAIDINTS N15DDNLUUIAANLAIDIMTITHAETRE D1
Timngaudulaniawasinania Ussendldingaulunis
Usznauommsinldnnuasaiueimisiazlfizomsai
Tonasingg
Knowledge concerning arts of food
decoration; arts of designing and decorating food;
principles and form; selection of equipment;
utensils for decorating plates; food decoration;
suitably designing and decorating food and table in
different occasions; apply material for food and

table decoration in different occasions.

Wi lnduas
ileglunguian
@onarududnluy
luga ETH 3: 113
UsenauaInig

UIUIYIR

'3

119-328 awnslveuszand 3 (2-2-5)

Thai Fusion Cuisine
A dsAunau 119-326 AFwAZAISUIZNDU
2 mnslne

msvemsivesany weldinussunal
lunsadrsassremsingdssend dwdsznaueims
wazn1susenauemns msuszandldingAunaunuly
2115 AaUzN5inLaLANLASY wagnsandsomsineg
Uszand

Traditional Thai cuisine for inspiration
towards innovation of Thai cuisine; condiments,
ingredients, spices and herbs used for cooking;
apply for replacement of ingredients; art of

decoration and food styling;, serving and service

providing for Thai fusion cuisine.

119-328 awnsineyssgnd 3 (2-2-5)
Thai Fusion Cuisine
AvdsAunau 119-341 A3uaznsUsznau
2MMslne
fduamsivesaiy welhinuseunalaly
nsasvassresinelszend dwlssnevenmsuay

Yo a

msdsznavems mavssyndliingAunaunilueims
WunmsldmdminmudanguiSenteiagAu sUuuuns
Uszendenmmstniauessy Aalvnmsdnuasanusia

01m13 Msdmdsnuaruinisemnsineyszand

Traditional Thai cuisine for inspiration
towards innovation of Thai fusion cuisine;
ingredients and  cooking;  application  for

replacement of ingredients; emphasize the use of
English for designating ingredients; patterns of
cross-cultural fusion cuisine; art of decoration and
food styling; serving and service providing for Thai

fusion cuisine.

Usumeasung
51831 uazthlley
lunquimndndedu
Tu Tuga PTH 1:
nsUsENBuNS

215Ny
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119-421 d@nsn1sUsENaUMNS 3 (3-0-6)
Gastronomy

AvrdsAunay : laifl

mansuasRavziieatiuemns anuanlnives
dasluemsdug Aruana Uﬁmmvﬂﬁgﬂ,ﬂ a3
TinelulaBadelmidnungis nafiunmuasiumsian
Foesm

Science and arts of food; fresh ingredients;

beauty; atmosphere; use of technology; adding

value through story telling.

gALAN

119-422  @M157ULATUINS 3 (3-0-6)

Food and Nutrition
g

29AUITTNOUVBIDINNT NI1TAALEDNLATANS

FyrdsAuneu :

v a

W3uNIngAU msi”ﬂmqmﬁhmﬂmmﬂﬁ“uaaa'nmi

3

119-422 msusznavansuazlaguinis 3 (2-2-5)
Culinary and Nutrition

AydsAunoy : il

MTWALANAMITATUINIT BIMTNEN 5 9y

N IuaEAUMNTIn aanumsaiomslan e1msiunis

JSudeiviuas
A9 U188
wazlasullagngy
A A e e

Jr1dnTeAu Tu

luga PTH 4 : 013

n19ideuLd Vo0 m'ﬁLﬁU%’ﬂwﬁ'manLLazm’i wasgunm anstudevluowns amnsnulsAriagg | USNIIAUDIMNS
aUBNBINT mmiﬁﬂue}‘mﬁmammi WUINNIT mmimﬂﬁiimﬁaLﬁatj‘umwﬁa oMUzl 91m3
Uszmm“h’fm'mguﬁﬂuﬂWimmnﬁaﬁjﬁ%ﬂa&LﬁEJ’JLLazmi NNEDN WU 919D 9WNTILAY DWNTNIEITH 913
I3 ARY 91915ALe LuIN1eN1slEAIniAueInITiU
Food ~composition; preparation and | Tnvunislugsiavieaidioanasuins
selection of ingredients; preservation of nutritive Culinary and nutrition, the five food groups,
value;  physicochemical changes of foods; | food and quality of life, world food situation; food
ingredients and food preservation; knowledge of | and health enhancement; food contaminants; food
food sanitation; knowledge adaptation from food | and disease; organic food for good health;
and nutrition to tourism and hospitality business. processed food; alternative food e.g. vegetarian
food, vegan food, clean food, keto diet; guidelines
for applying knowledge of food and nutrition in
tourism and hospitality business.
119-423  Aauznisiniun 3(2-2-5) | 119-423  Aauzmsiniud 3 (2:2-5) | Wlveglundgu
Barista Art Barista Art dndenluluga

FuieAuneu ; laidl

mu UsgdRsuduile wln wawiugwén
mMurnTilan  NSAUREIHaNIL  NSTUIUNITHER
< aa Y] < 2w o
WaAANILW AFNMIAINAANIW N1SIAUTAYY NTUADA
Al UseinnusansasunnuiliaziaIeseaniun A1
quasnwuaTes ndu saduda  enudufuvessand

& o o v A oam

ANUUTYT  WeIATH  LAZTAYIRNAINITAN  TFNITVI
NUNLAZLATDIRUNHUTE AN ATANUAIATN

AN

FudeAuneu : 4l
nun Uszddduiuie ¥ia wasiugudaniuwm
o & A a <
1nyalan ASINUREIRANILN NTEUIUNTSHARLLAR
aa & < & o o
AW AFN1TANAANILW NITLAUTNYY NMTUABANILW
UIELANTDUATBIUAN TN LALIATDITIN LN N13QUa
SnwATee Nau saduda AUduduveIsATIA AL
X o PV
U587 WoIATY WAL IAYIRNAINITAU ATNITUINNLEY
LATDIAUNUNUTELANANGG ASANLAIUENILY

Coffee; history and origin of coffee; types

ETH 4: nsifu
fuszneumsluy

a oA
§INAIDINY
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Coffee; history and origin of coffee; | and origins of coffee bean globally; cultivation of
types and origins of coffee bean globally; | coffee plant; production process of coffee cherry
cultivation of coffee plant; production process of | to coffee bean; coffee roasting; storage of coffee
coffee cherry to coffee bean; coffee roasting; | bean; coffee tamping; types of machines for coffee
storage of coffee bean; coffee tamping; types of | grinder and coffee making; maintenance of
machines for coffee grinder and coffee making; | machines; coffee aroma, body, strength, acidity,
maintenance of machines; coffee aroma, body, | crema and after taste; coffee brewing and making
strength, acidity, crema and after taste; coffee | various types of coffee-related beverage; coffee
brewing and making various types of coffee-related | decoration.
beverage; coffee decoration.
119-424 msanfiunuiiuusuag 119-420 M3HFULATIAY 3 (2-2-5) Wlveglungs
LSRRy 3 (2-2-5) Mixology Fndwidenluluga

Bar and Beverage Operation

FurdeAunau : Ul

ETH 4: n15sdu

FydsAuniou : 1l Anyununeiduuisuazinieshn n13vit | fuszneunislu
AnufiRnuderiuuisuasiaieshin Budus | AnuazeInusuazaunsalaieg Tunisuauiniesiiu | gsnaaseshy
nsviaANaseInutiwazgunsaldne aluntsuay | niswssunisneuilauisuaslauns Yseianvas
4 = LA p 44 & ¢ a p
W389AN n1smTeunisneulauis Uszianaes | iniesviuisilidueansgediaziiteansged n1wey
LASOIAN NMISHANKAYAISLAIHLASDINNUSTLANAS 9MT | Lazn1TIASNIATALUTELANAIY § N1580NLUY
- o o . 4 4 4 . -
AUANAWARINTT AaenauAIdNNA v sEman | wseshnluguuuulnig Yssianvesniunuazvvia
gnFed aveunsiy uarauvasadelunisanidunwiny | e n1smvasguwanans Mdniianie guewdouay
u1§ uazyafinan uasnndnualvesuszneuiv@n | arrudasadelunisaiduaudiuund yadnaan
o e p o
Bar and beverage Operation with an MWANYA LAZNITALARULDIUBIRUTTNOUIVITNW
) . Bar and beverage operation; cleaning bar
emphasis on cleaning bar area and beverage 8¢ op 8
) . area and beverage apparatus; preparation before
apparatus; preparation before servicing; types of 8¢ app prep
and after bar servicing; types of non-alcoholic and
beverages; production process and service ) ) )
alcoholic  beverages; mixology and service
rocedure; controlling and monitoring business L
P 8 8 procedure; designing of new beverage style; types
erformance;  technical terms; safe and ) Y
P ty of coffee and tea; controlling and monitoring
cleanliness of bar and beverage operation; . .
E P business performance; technical terms; safety and
ersonality, image and grooming of bartender. . .
P Rt s g g cleanliness of bar and beverage operation;
personality, image and grooming of the
professional practitioner.
119-429 nAYNSUAZNITINUKLTIAAd MU ilveglundu
NIUINITATDINN 3 (3-0-6) | InTwidenluluga

Strategy & Business Plan
for Beverage Service
PO -
FydeAurau : Bl
ANudfYy ANuMNNY war AwSTRlUveNg
gNg wNugsna wag N13TANISNagns Ussianuas

3
o

A A 2 va o4 &4 & 9
ANVULYDUATIINU ANUTUL UTIAATDINULUDIAY

ETH 4 nsllu
Husznounsly

a oA
§INAIDINY
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anmuandeunsgshaaieululszmalneuazaina
MyBATIEAaAINLIRAeNABUBNLaz AU N1STUA
fen1svesasdnsitotinagnsluussgndludsUjoa
ns@ifnwnagnsuasunungsianislivinineiesdly
2MEANUNTIUNITUING

The Importance, meaning and general
knowledge of business plan strategies and strategic
components,  types of beverages, general
background of beverage, beverage business
environment in Thailand and intermational level.
Analysis of external and internal factors, setting the
organizational direction to put strategies into

practice. Case studies on strategies and business

plan about beverage services in service industry

119-305 AwsIngeiianisaau Al
JInszAuNINTgIY 3 (2-2-5) nAIvITEeN
English for Professional I@J@a ETH 8:
Standardized Exam Awdangudmsy
Laig FsAuneu: lif gafamsvieadien
ﬁﬂwmmxﬂaqwémqmmﬁfﬁwL?Ju&iammlﬂu WAZNITUINNG
Balunisasuinanuiniwidinguiilduinsgiuds
Fududmuininnisuasdiderna nsnioudiedis
ﬂiaUﬂijﬂJﬁ”MiuUL‘iaM%aW’wLLaé’)EULL‘U“U‘UENﬂﬁaEJ‘U
1NIFU
Linguistic skills and strategies necessary to
excel in standardized English proficiency exams
commonly  required  for  academics  and
professionals, comprehensive preparation for the
specific content and format of standardized exams.
119-306 MESINgELianITUSTENE iAol
waznsthwusauiviendlen 3 (2-2-5) | nguimnidon
English for Narration and Guide of I@J@a ETH 8:
Tourist Attractions Awdangudmsy
Fyrdeduniou : 103-113 arwndanguiiianisdnen | gefanmsvieadien
M93I¥IN3 LAZNITUINNT

vdnmsussens msidenldd Ustlon dideuuas
dwau msyeritessurgluniswuanuiiveaiisn
nsuansmARLiuledeansAULBY 1wy Matausiug
msussenefuuziiAivanuiiviesiies

Principles of narration, choosing words,
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sentences, conjunctions, and expressions. Speaking
to explain when giving tours in tourist attractions.
Expressing opinions to communicate with others,
such as making suggestions and giving advice about

tourist attractions.

119-307 mmé’ﬁnqmﬁamsgﬂwax

1259169589 3 (2-2-5)

English for Persuasion and Negotiation

FyrdeRunou : 103-113 arwrsengusiionisinea
M93IYIN3

wdnnsliuni1g nsidend Uselea dudes
KAZEIUIU NAENSNNTAUNUIMAZNITUAAIDBNVATY
dmduunumdualunisldudnle mswsndeses uas
nsdanisensual nsldntwilunisuansanudniu
a5une wauetaliuds ana waznsindule

Principles of persuasion, choosing words,
sentences, conjunctions, and expressions.
conversational strategies and language expressions
for speakers’ roles in persuasion and negotiation
and emotional management; use of language
throughout expressing opinions, explaining and
presenting arguments, reasons and decision-

making.

A tsdulaly
Ca o s
nawIvITmden
1uga ETH 8
AMwBINguEmTU
gsfamsviaaiie

LazN1TUINNT
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ngudvaNEaNiUATYIHINUTEINA
dwiudvdn (15 misein)
TiidenSauannguinniulaniwnis

F1UU 15 wUwhn

3.2 nguividaniuneasUssmaAsuuIITN

(9 wuwnn)

USuansedmuay

i

nguivIney

3.2.1 ngudviaregdu

]

T 7
A

119-141 anwngUunugiu 1

i 3 (2-2-5)
Fundamental Japanese 1
AurdeAuniou : Tid
Taseadrefiugruvesniwidgdu ardnialdly
TApUszaniunazd1uiunieeg1adie nsininyenns
#e uagua Tnowuuseloaaunuiedisiteildlu
Pinuszdniu
Japanese syllables-hiragana and
katakana, phonetic and basic Japanese grammatical
structure, words used in everyday life and simple
expressions; practice listening skills and listening
skills emphasis on simple conversations for daily

communication.

119-141 mmcﬁﬂuﬁugm 3 (2-2-5)
Fundamental Japanese

AvrdeAunou: Ll

AONYITIZITUY UATAZAZNTUL ST UULEDY
Taseadieflugruvesniwidgdu ardniialdly
TApUszarTunazd1uiunegeg1991e n1sRninyes
#e uazyn lnoiduuseleaaunuiednedte #l4lu
TinUszariu

Japanese syllables: hiragana and katakana,
phonetic and basic Japanese  grammatical
structures, words used in everyday life and simple
expressions; practicing listening and speaking skills
with emphasis on simple conversations for daily

communication.

JFuans1e3van 5
A A & oa
Fmdeiies 3 3w
Tuluga ELG 1: M3
doansnwngUuly
gsfamsviaaiien

LayNITUINIT

—%
119-242 aredduiugu 2 3 (2-2-5)
Fundamental Japanese 2
Loy
Fudeduniou :119-141 arwdduiugiu 1
Hnvinwgnisilaaznisyalagldlaseasa
hignsalvesnwgUuidudou Ineiuusslonaunun
o o cdasn ma o v = o .
wazadninldlutinuszanTu Anvinweniseunazng
o . o v v o . o
Weuunanuludinusedniu wazldduiusigedieiie
Practice listening and speaking skills with
more complex Japanese grammatical structures’
emphasis on conversations and vocabulary in daily
life; practice reading and writing short essays in

everyday life and simple expressions.

119-243 mmsﬁﬂuﬁugﬁu 3 3 (2-2-5)
Fundamental Japanese 3
Avideduriou  :119-242 awndiuitugy 2
HnnrsflauaziSeuiunaununluguuuusngg
Wiy Anwlensalvesnunduuiisieududouinn
Fu Wanvinwenisaunun mssiu madeuitefioans
Tuanunsaine wasdnwmdnriiadi
Practice and

listening learning

conversations in  various settings; learn more

119-244 ﬂwwﬁnjﬂuLﬁanﬁiﬁaaﬂi
Tuddaussdniu 3 (2-2-5)
Japanese Communication in Daily Life

Avrdedurow: 119-141 nwnduitugiu
Anvinwenisilawaznisyalagldlassaina

Tawnsalvesnrugiuiitudouiu neiduusslon

aunuarAEnsiAlduTinUss Tu Ansineeniseu

warmsideuunanuvuaduludinUsysiu wasld

durusng 9 9813918
Practicing listening and speaking skills with

more complex Japanese grammatical structures

while  emphasizing on  conversations  and
vocabulary in daily life; practicing reading and
writing short essays in everyday life and simple

expressions.
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complex Japanese grammar and develop

conversations, reading skill, and writing skills in

various settings, studying additional vocabulary.

119-384 mwdiduiiegaavnssu
IUTNT 3 (2-2-5)
Japanese for Hospitality Industry

Avidedunou :119-243 nwduitugu 3
A Tassaseusvlen wagduaulumsne

ldlugnavnssunisuinislasiunisyn wagnnsils

Huwdn iwﬁv'dmi?]ﬂmimﬂmwLLazmiﬁNwm'N‘]

Wewdes dufles Yone 8an n3ewimevesnisyaly

anunsaitug
Vocabulary, expressions and structures of

the sentences used hospitality industry;
emphasizing on listening and speaking skills;
explaining pictures and working process;

pronunciations, timing of speaking, attitude and

manners in various situations.

119-345 mmsﬁﬂutﬁaqﬁmwnisumi
vieaifien 3 (2-2-5)
Japanese for Tourism Industry

Svriedurou : 119-243 mwdiuitugu 3
v lassasausslen wazduiulunsye

ldlugnamnssunisvieadien Inewumsyn uazms

fladundn saustansinussenenuazaauiviondien
g9 Eswdss dulles Jamz dan n8IMINIUeInIs
wjmiuamumsaiﬂfuq

Advanced vocabulary, expressions and
structures of the sentences used by tourism
industry; emphasizing on listening and speaking
skills; explaining pictures and tourist places;

pronunciations, timing of speaking, attitude and

manners in various situations.

119-245 awndiudmugsianisvisaiien
HAZNITUSNNS 3 (2-2-5)
Japanese for Tourism and Hospitality
Business

Fuedurau : 119-244 nwdiuritantsdeansu

YInUszaiu

mdnvt Tassasieuselen wazduiulunisue
mwdluildlugsiesinstaaumsnauaznnsitady

wén sawstansiinussenenwiazn1sineusng 9 #n

nsnalaglddnies Jame dan i Tuaaiunisel

s q MiAsadestugsianisuinis waznisuusi

Sausssuusandlng uavanuiiviondiesn

Japanese vocabulary, sentence structures
and expressions used in hospitality business with
emphasis on listening and speaking  skills;
explaining pictures and working process; practicing
of accents, rhythms, patterns and gestures for
conversation in various situations related to
hospitality business and introducing Thai culture,

tradition and various tourist attractions.

nguANeIRSuAE

3.2.2 nguivinmeFaea

119-151 mmsﬁqmaﬁugw 1 3 (2-2-5)
Fundamental French 1
Fvdsdudow : il
dnus sruuides lassadieitugiu ves
nMwSuaasdniildluTinusesn funagduausngg
2813418 nsEnnuensile wazna lneidulselon
aunuegrsheildluiiauszdiu
Alphabets, phonetic and basic French

grammatical structure, words used in everyday life

119-151 mmsﬁqmaﬁugﬁu 3 (2-2-5)
Fundamental French

Fvdsdudow : Ll

8nus szuuides Tassadisifugiures

M Tl d T indse s uuazduausng 9

2813418 nstinnuenisile wazna lneulselan

aununegedng o Tlutindszdniu

Alphabets, phonetic and basic French

grammatical structure, words used in everyday life

YSuans1e3e1an 5
A a4
e 3 Jmn
luluga ELG 2: M35
o &
foansnwnSuaalu
gInan1svieuiien

LazN1TUINIT
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and simple expressions; practice listening skills and
listening skills emphasis on simple conversations

for daily communication.

and simple expressions; practice listening and
listening skills emphasis on simple conversations

for daily communication.

119-252 arweFumaitugy 2 3 (2-2-5)
Fundamental French 2
Avidedunou : 119-151 awdFaAaugy 1
Hnsinwgnisilaaznisyalagldlaseasa
Tgnsaivesniviliuaafidudou Tnaiuuselen
aumnuazAEniildluTinusesiiu Andve sy
wazn1sdsuunanluiinusedriu waglddwaunigg
0819918
Practice listening and speaking skills with
more complex French grammatical structures’
emphasis on conversations and vocabulary in daily
life; practice reading and writing short essays in

everyday life and simple expressions

119-253 arweFumaiugy 3 3 (2-2-5)
Fundamental French 3

JyfeAuriou 119-252 awdSaAaugy 2
HnnsfanaziSeuiunaunuilusuuuusingeg

dWandia Anwihensalvesneniusaiifinnududou

WnTu Wawinuwensaunu 1senu Msdouite

Foansluaniunisaliingg uazAnwiArdnviisi

Practice listening and learning
conversations in  various settings; learn more
complex  French  grammar and  develop

conversations, reading skill, and writing skills in

various settings, studying additional vocabulary.

119-254 awrSuAgiian1sioas
TudIndszdniu 3 (2-2-5)
French Communication in Daily Life
vdsdunau 119-151 mwdFaaaugiu
Anvinuzarsilawaznisnalagldlaseasa
TgnsalvesniwdSuaaidudeu lnewudsylon
aunuuazmEnifldludinuszsiTu Bnvinvennsey
wazn1ssuunaluiinUsedriu wagldduaung 9
0819918
Practice listening and speaking skills with
more complex French grammatical structure’s
emphasis on conversations and vocabulary in daily
life; practice reading and writing short essays in

everyday life and simple expressions.

119-354 awFuaaiiognanunssu
ANUINTS 3 (2-2-5)
French for Hospitality Industry

Jyfedunion @ 119-253 mwslSuAsnugu 3

A lassaseusslen uagdunlumsue
ldlugnavnssunisuinislasiunisyn wagnnsils
Humdn saufannsflnussersniwuagnisyiniausineg
Wewdes dufles Yone a1 n3ewimevesnisyaly
anunsaitug

Vocabulary, expressions and structures of

the sentences used by hospitality industry;
emphasizing on listening and speaking skills;
explaining  pictures and  working  process;

119-255 nwrFaAadwmiugsians

vieafluaznisuims 3 (2-2-5)
French for Tourism and Hospitality
Business

Audefuneu : 119-252 ArwdSuddliNenisaedns

At wazdnunwlfuaaiililugsionis
uinslasuiunisna uaznsitadundn st Anld
dudes Yoz dan amslunisaunuiluaaiunisal
f1aqAsadeeiugsianisuinis wagnisuusi
Sausssuusandlng uavanuiiviondiesna

French vocabulary and expressions used
in hospitality business emphasizing on speaking

and listening skills; practicing of accents, rhythms,
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pronunciations, timing of speaking, attitude and

manners in various situations.

119-355 A Fuaaiiognanunssu
navieadien 3 (2-2-5)
French for Tourism Industry
Avdedutou :119-253 nmwHSaAaugy 3
A lassaseusslen uagdunlunmsue
dlugnamnssunisvisadies Inewumsyn uazns
Hadundn sahimsiinusssreamuazanuiivieadien
§in99) @A dlles daay a1 NS8IVINNIBINTT
woluaniumsaliun
Advanced vocabulary, expressions and
structures of the sentences used by tourism
industry; emphasizing on listening and speaking
skills; explaining pictures and tourist places;
pronunciations, timing of speaking, attitude and

manners in various situations.

patterns, and gestures for conversation in various
situations related to hospitality business and
introducing Thai culture, tradition and various

tourist attractions.

nguAINMEIRUNA1

3.2.3 ngu3vn1e1dunang

119-161 mm?}unma‘ﬁug'\u 1 3 (2-2-5)

Fundamental Chinese 1
AwdeAurow ¢ Lidl

Fdnus sruuides Tassadafiugiu ves
nwRumdnildluEinuses Tusasduiusiagegna
$18 Wawinwensils we n1seuaenTdeu Inewdy
Uslepaunuiogesdeilfludiausesifu

Alphabets, phonetic and basic Chinese
grammatical structure, words used in everyday life
and simple expressions; practice listening skills and
emphasis on simple conversations for daily

communication.

119-161 mvﬁuna’mﬁug']u 3 (2-2-5)
Fundamental Chinese

Auisdunew :  laid

Fr8nus sruuides Tassadaiugiunig
Tensalvesniwdu dméniildludiauszsrfunas
duiudng q eghedne Wauinwenisile ya nseu
wazrn1deu Tneuiuusylonaunuiegisieildly
TPinUszariu

Alphabets, phonetic and basic Chinese
grammatical structure, words used in everyday life
and simple expressions; practice listening, speaking,
reading, writing skills and emphasis on simple

conversations for daily communication.

Usuansiedwnann 5
A a4 A a
Iundeifies 3 3
Tuluga ELG 3: M3
o a
FoEnTNWIIUNAN
lugsAanisvieadien

LayNITUINIT

119-262 mwﬁunmaﬁugm 2 3 (2-2-5)
Fundamental Chinese 2

JyfeAuniou 119-131 awSunaneitugnu 1
Anvinwensilsuasmsyalegldlasails

snsaeInwIuiiduteu Ineuusslenauniuay

AdniildluEiausysnTu Anvinvenseuuas msidou

unaluTiausedniu waglddruauniegegsie
Practice listening and speaking skills with

more complex Chinese grammatical structures’

119-264 me3unanasiien1saedns
Tudindszdniu 3 (2-2-5)
Chinese Communication in Daily Life

Avideduriou  : 119-161 amwiFunaneivugnu
Hninwenisilanaznisyalaeldlaseadig

hensaivesnwIuiidudou Tnawdulssleaaunun

warrdnTnlluTinUses13u Anvinvenisenuuasnis

= sa o w % o : ,
Weonunanuludinuszdriu waglddruaumng ] BN
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emphasis on conversations and vocabulary in daily
life; practice reading and writing short essays in

everyday life and simple expressions.

119-263 AMWIFUNANNWUFIY 3 3 (2-2-5)
Fundamental Chinese 3

Fvdsdunau 119-232 awnSunaneitugiu 2
AnnsflauasiFeuiunaununluguuuusiig

i AnwiliensaivesnunIuiitirududeusnniu

Wainwzn1sauntn nse1y msileusiiedeansly

A0UNITAIAN9Y LagAnwA ARy

Practice listening and learning
conversations in  various settings; learn more
complex  Chinese  grammar and  develop

conversations, reading skill, and writing skills in

various settings, studying additional vocabulary.

Practice listening and speaking skills with
more complex Chinese grammatical structure’s
emphasis on conversations and vocabulary in daily
life; practice reading and writing short essays in

everyday life and simple expressions.

119-364 A1w1FunaiiBgnavngsy

n19UIN5 3 (2-2-5)

Chinese for HospitalityIndustry
Avideduniou :119-233 munSunansiugiu 3

fdwit Tassadrausglon wazdruoulunisyei

lgaannssunisuinislaeiunise wagnisitady
udn smtsmsfinussenenwagnTsvausie deu
Foe dufles Famae 8a1 nFeavimisvesnisyalu
anunsaitiug

Vocabulary, expressions and structures of

the sentences used by hospitality industry;
emphasizing on listening and speaking skills;
explaining  pictures and  working  process;

pronunciations, timing of speaking, attitude and

manners in various situations.

119-365 mwﬁunawﬁaqﬁmwnsiu
msvieaidien 3 (2-2-5)
Chinese for Tourism Industry
Avdeduniey :119-263 MunFunansiugiu 3
A lassaseusslen uagduanlumsue
Mdlugnamnssunisvisaiies Inewumsyn uazns
Hadundn sahimsiinusssreamuazanuiivieadie
199 @A dfles daay a1 NSIVINNBINTT
wjmiuamumsaiﬂfuq
Advanced vocabulary, expressions and
structures of the sentences used by tourism
industry; emphasizing on listening and speaking
skills;

explaining pictures and tourist places;

119-265 awrAunansdmiugsianisiaaiien
uazNsUIANg 3
5)

(2-2-

Chinese for Tourism and Hospitality

Business
Judeduniou : 119-264 mwnIunanaiiienisiiedns

TudInusedriu

A lassaiedselon wagduanlunisya
ldgsAanisuinislaeiunisyn uaznnsitadundn
stnsEnussEeamkazsTILeng 4 Hnnsyae
Togldduilos Same a1 v luaniuniselsng 9 7
AeateefugsAanisuinis waznisuuzdriausssy
Usandilng uavanuiivieadiensna q

Chinese vocabulary, sentence structures
used

and expressions in hospitality business;

emphasizing on listening and speaking skills;

explaining pictures and working process; practicing
of accents, rhythms, patterns and gestures for
conversation in various situations related to
hospitality business and introducing Thai culture,

tradition and various tourist attractions.
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pronunciations, timing of speaking, attitude and

manners in various situations.

ngUITINTW UG

3.2.4 ngUAININTWUNUA

o

119-171 mmm’maﬁug’nu 1 3 (2-2-5)
Fundamental Korean 1
AwdeAurow : Ll
Msnus svuuidios Tassadeilugu ves
e ER ARl aUszs ey druaudieg
ag19918 NsENnwen1sile wazya lnedulselen
aunuegrsheildluiinuszdiu
Alphabets, phonetic and basic Korean
grammatical structure, words used in everyday life
and simple expressions; practice listening skills and
listening skills emphasis on simple conversations

for daily communication.

oA

119-171 MENAANUFIY 3 (2-2-5)
Fundamental Korean
FudeAunien : laifl

v o

Whws sruudes Tassaduiugu ves
My dniildluiausysrusasdnuis o
ageiy  MsEnTinwemsile uezye  Teeniuuselen
aunuegrsheldluinysedniu

Alphabets, phonetic and basic Korean
grammatical structure, words used in everyday life
and simple expressions; practice listening and
speaking skills emphasis on simple conversations

for daily communication.

Usuansiedwnann 5
A a4 A A
I undeifies 3 3
Tuluga ELG 4: M3
o

HOENTN WM LU
gsfamsviaaiie

LayNITUINIT

119-272 mwunEnugIU 2 3 (2-2-5)
Fundamental Korean 2
Syeduriou  :119-171 mwnnudiugu 1
Anvinuznisilawaznisyalasldlaseaiiag
Thensaivesmwnnmaidudeu Tnawiulsslonaunn
wardnsinldluTinusesnTu Bnvinvensenuwasnns
Weuunanuludinusedniu wazldduiusigedieiie
Practice listening and speaking skills with
more complex Korean grammatical structures’
emphasis on conversations and vocabulary in daily

life; practice reading and writing short essays in

everyday life and simple expressions.

119273 mIwunwanugy 3 3 (2-2-5)
Fundamental Korean 3
Sueduriou  :119-272 mwnnudugiu 2
AnnsitauaziSeuiunaunulugduuuniieg
Wadin Anvihensalvesnivinmaidanududeu
Wndu Wauinuen1saunun 11381y nMsileuile
Feansluaniunisaling uagfnwiddnifiui
Practice listening and learning
conversations in various settings; learn more
complex Korean grammar and develop
conversations, reading skill, and writing skills in

various settings, studying additional vocabulary.

119-274 muwunwdtien1saedns
Tuddaussdniu 3 (2-2-5)
Korean Communication in Daily Life

Avideduney  : 119-171 mwunwidnugy

Anvinwenisitauazniswalagldlassasidbennsal
go3n v AT dudou Tnawulselonaunuiuag

AdnildluTiausssnTu nvnuensetuuasnsidou

unadluiinusediu uagldduiunng o eg1ade
Practice listening and speaking skills with

more complex Korean grammatical structure’s
emphasis on conversations and vocabulary in daily

life; practice reading and writing short essays in

everyday life and simple expressions.

119-374 AMwINMANEAEMNTI

119-275 awnmuasmiugsnansvisadien

226




15U 3 (2-2-5)

Korean for Hospitality Industry

Y

Aydefunioy  :119-273 AMwUNMENUFIY 3

A lassasneusslen uagduulumsue
i a B3
ldlugnainnssunisuinisiagitunisnn wagnisile
Wundn sauvienisilinussenenimuaznisvinaumnge
DA e a4 o e
Wewdes dudles Jamg §an n3evimavesnisualy
anunIIalitug

Vocabulary, expressions and structures
of the sentences used by hospitality industry;
emphasizing on skills;

listening and speaking

explaining  pictures and  working  process;

pronunciations, timing of speaking, attitude and

manners in various situations.

119-375  MwINMEINEIAHMNTTY

nsvinaie 3 (2-2-5)
Korean for Tourism Industry
g
Jydefunioy @ 119-273a1wunmaNugIY 3
Ayl lassassuselon wazdruaulunis
P ' a B3
wadildlugnamnssunisvieaiion lnewiunisye uae
msHadundn uienisinussersnmuazanIud
' a‘ ' a o o a o a a '
Y199 8INN99 LY ULEBS @LHN I 881 AP
YOI TYANANUNTRITUE
Advanced vocabulary, expressions and
structures of the sentences used by tourism
industry; emphasizing on listening and speaking
skills; explaining pictures and tourist places;
pronunciations, timing of speaking, attitude and

manners in various situations.

HaZNITUINT 3 (2-2-5)
Korean for Tourism and Hospitality
Business
Jurlafunieu : 119-274 e viaientsdesns
Tudnuszdniu
ArAng laseadisusylen way
duanlumsweililugsiouinisTasiiumsya wagns
fladundn safsnsiinussenenmuaznsThausig 9
Anlddudes damag a1 vanaslunisaunuiluy
A0UNTAIATY 9 ﬁLﬁm%@nﬁuqiﬁmﬁﬁmi LaznIs
wurthausssudsendlng wazanuiiveiioasg g
sentence

Korean vocabulary,

structures and expressions used in hospitality

business; emphasizing on listening and speaking
skills; explaining pictures and working process;
practicing of accents, and

rhythms, patterns

gestures for conversation in various situations
related to hospitality business and introducing Thai

culture, tradition and various tourist attractions.

AguITINTEEIY

3.2.5 nguvImenEy

119-181 mmmﬂuﬁugwu 1 3 (2-2-5)

Fundamental Spanish 1
AvdeAunow : lidl

FIONYT TTUULEEN Iﬂi&ﬁ%’mﬁugm YN
audniildluTinyse s funasdnousiegedisie
nstntinwen1sile uazya taewdudsslenaunuiogng
Seildluiinusgd iy

Alphabets, phonetic and basic Spanish
grammatical structure, words used in everyday life

and simple expressions; practice listening skills and

listening skills emphasis on simple conversations

119-181 mmmﬂuﬁugm 3 (2-2-5)
Fundamental Spanish

AvdeAunon : lidl

fonus STUULEDS Iﬂsqa%aﬁuugm YBINY
audininldludiaussr funagdiuau dns 9 g
$1 n9Eninwensile wazya lnewiuuselonaunun
agahefldludiausysniu

Alphabets, phonetic and basic Spanish
grammatical structure, words used in everyday life

and simple expressions; practice listening skills and

speaking skills emphasis on simple conversations

YSuans1e3enann 5
o a4
I umdeLiies 3
luluga ELG 5: M3
#oansnrwaluly
gInanIsvieuiien

LazN1TUINTT
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for daily communication.

for daily communication.

119-282 mmal,ﬂuﬁug'm 2 3 (2-2-5)
Fundamental Spanish 2

Avideduriou  :119-181 mwiawuiugiu 1
HAnfinwenisilanaznisnalaeldlasadne

o

hensalvesnwauiigudou Inaituussloagunin
o o edasn ma o v = o .

wazadninldlutinUszanTu Anvinweniseunazng

Weuunauludinusedriu wagldduusisgesieine

Practice listening and speaking skills with

more complex Spanish grammatical structures’

emphasis on conversations and vocabulary in daily

life; practice reading and writing short essays in

everyday life and simple expressions.

119-283 mmmﬂuﬁugw 3 3 (2-2-5)
Fundamental Spanish 3
Avdeduniou  : 119-282 mwawuiugIu 2
Hnn1sflanaseuiunaununluguuuusig
dWandu dnwbisnsavesnwauiidaududou
Ut WamfwrAsEuNY A8 MsTeuite
Feansluaniunisaling uagfnwiddnifiui
Practice listening and learning conversations
in various settings; learn more complex Spanish
grammar and develop conversations, reading skill,
and writing skills in various settings, studying

additional vocabulary.

119-284 mwrawuien1saeansly
FInUsEIIu 3 (2-2-5)
Fundamental Communication in
Daily Life

Avideduriou  :119-181 mwiawuiugiu

Anvinwenisitauazniswalagldlasasidbensal
goanwauiidudou Tnewudsslonaunuiuag
dnildluTiausssniu nvnuensetusasnsidou
unadluiinusediu wagldduiunng o eg1aie

Practice listening and speaking skills with
more complex Spanish grammatical structure’s
emphasis on conversations and vocabulary in daily
life; practice reading and writing short essays in

everyday life and simple expressions.

119-384 mmmﬂutﬁaqmmwnﬁu

ASUINT 3 (2-2-5)

Spanish for Hospitality Industry
Avidedurou : 119-283nwauiiugu 3

A lassasnauselen wagduandunisnn
ldlugnavnssunisuinislasiunisyn wagnnsils
Humdn saufannsflnussersniwuagnisyiniausineg
Wewdes dufles Yone a1 n3ewimevesnisyaly
anunsaitug

Vocabulary, expressions and structures of

the sentences used by hospitality industry:
emphasizing on listening and speaking skills;
explaining  pictures and  working  process;

pronunciations, timing of speaking, attitude and

manners in various situations.

119-285 awaWudmugsianisvieaiien
HAZNITUSNNS 3 (2-2-5)
Spanish for Tourism and Hospitality
Business
Judeduniou : 119-284 mmuwauiemsdes
Tuddausedriu
Fdwi Tassadhauselon uazduanlunsyadl
ld5sianisuinistasidunisna uaznisitadundn
JauTen sAnussersAnuazn s o fnld
dudes Yoz dan amslunisaunuiluaaiunisal
e q fAsadosfugsianisuinis uagnisuugi
Sausssuusandlng uavanuiiviondiesna
Spanish vocabulary, sentence structures
used

and expressions in hospitality business;

emphasizing on listening and speaking skills;
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119-385 mmau]mﬁaqmawnssu

n13viBaEn 3 (2-2-5)

Spanish for Tourism Industry

y

ydedunion  :119-283n1wnaiuiNugIy 3

Adwn lassadieuselen wazdwaulunis

P ' a B3
wadildlugnamnssunisvieaiion lnewiunisye uas
< o 4 = o

nsfadunan sauven1sinusseIenInwazanIuil
Vo199 Wewdess dulles doe dan nsevivg
Yoan1swAluanIuNIaiNg

Advanced vocabulary, expressions and
structures of the sentences used by tourism
industry; emphasizing on listening and speaking
skills; explaining pictures and tourist places;

pronunciations, timing of speaking, attitude and

manners in various situations.

explaining pictures and working process; practicing
of accents, rhythms, patterns and gestures for
conversation in various situations related to
hospitality business and introducing Thai culture,

tradition and various tourist attractions.

nguIvINETELTe

3.2.6 nguInmeniade

119-191 mw¥mBeiiugiu 1 3 (2-2-5)

Fundamental Russian 1
Fvdsdudow @ il

Fdnus szuuides lassadieitugiu ves
awdaderdniialdludiausesr fuuazdausieg
2813418 nsinnuensile wazna lneidulselon
aunegnaneildludinses i

Alphabets, phonetic and basic Russian
grammatical structure, words used in everyday life
and simple expressions; practice listening skills and

listening skills emphasis on simple conversations

for daily communication.

119-191 mw¥adeitugny 3 (2-2-5)
Fundamental Russian
Fvdsdudow @ il
19NYT STUULEEN Iﬂi&ﬁ%ﬂdﬁuﬁm YDIN1N
fadormdniildluiiauses unazduausing 4 eg1e
$18 n9ininwensile wazya lnewiuuselonaunun
agadeldludinusesu
Alphabets, phonetic and basic Russian
grammatical structure, words used in everyday life
and simple expressions; practice listening and
speaking skills emphasis on simple conversations

for daily communication.

Usuansiedwnann 5
A a4 A a
Iundeifies 3 3
luluga ELG 6: M3
foansarwsadelu
gInanIsvieaiien

LazN1TUINTT

119-202 mwiadeitugiu 2 3 (2-2-5)
Fundamental Russian 2
Avaduriou  :119-191 mwnFaBeiugu 1
Anvnwenisiluaznisnalagldlaseaii
TensalvesnwSadefidudou Tnenuusslonaumn
warrdnsinldluTinusesnTu Bnvinvensenuwaynns
Weuunanuludinusedniu wazldduiusiegedieiine
Practice listening and speaking skills with
more complex Russian grammatical structures’
emphasis on conversations and vocabulary in daily

life; practice reading and writing short essays in

everyday life and simple expressions.

119-293 nw1aldginugIu 3 3 (2-2-5)

119-294 arn¥adaiianisdeaslu
IInUszaniu 3 (2-2-5)
Fundamental Communication in
Daily Life

Sveduriou  : 119-191 mwiadeiugiu

Anvinwenisilawaznisyalagldlassaina

Tensalvesnwsadeiidudou Toauusslonaumn

wazAdniild T inuseiu Anvinweniseiuuagnis

Weuunauludinusedriu waglddnuaisgedgieie

Practice listening and speaking skills with
more complex Russian grammatical structures’
emphasis on conversations and vocabulary in daily

life; practice reading and writing short essays in
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Fundamental Russian 3
Sueduriou  :119-292 mwnFaideitugiu 2
AnnisilauagiSuiunaunuiluguuuunieg
Wiy Anwihensalveniwniadeifiaududou
WAL Wawinwen1saunul 11se1u mMsileuile

Foansluaniunisalangg uazAnwiAAnvilisAy

Practice listening and learning
conversations in various settings; learn more
complex  Russian  grammar and  develop

conversations, reading skill, and writing skills in

various settings, studying additional vocabulary.

everyday life and simple expressions.

119-394 amwiadeiilagaaminssy
A15UTNS 3 (2-2-5)
Russian for Hospitality Industry
Auaduriou :119-293 nMwnFadeiugiu 3
mdnd Tassadrsuselea wazduaulunis
woil#lugmamnssunisuinislagiiunisye uazns
Haduwdn ﬁu‘ﬁ&msﬂﬂmsmamwLLa:ﬂ’ﬁv‘l’quﬁmq
Wewdes dudles Jamg fan n3evimavesnisualy
anunnsaliug
Vocabulary, expressions and structures
of the sentences used by hospitality industry;
emphasizing on skills;

listening and speaking

explaining  pictures and  working  process;

pronunciations, timing of speaking, attitude and

manners in various situations.

119-395 awnFaLdeLegaamMnTsy

UEV GV 3 (2-2-5)

Russian for Tourism Industry

g

Jydefunioy  :119-293 muiadeiugiu 3

Ayl lassassuselon wazdruaulunis

P! ' P o

nwaldlugnavnssunisvioaiied lneidun1snn uag
nsHadundn saustennsiinusseneninuavaniui
' a’ ' a o o & o a a '
Y199 8INN99 LY ULEBS @LHN I 881 AP
YOI TYANANUNTRITUE

Advanced vocabulary, expressions and
structures of the sentences used by tourism
industry; emphasizing on listening and speaking
skills; explaining pictures and tourist places;
pronunciations, timing of speaking, attitude and

manners in various situations.

119-295 mwiadedmiugsianisvisiiien
LAZNITUINIG 3 (2-2-5)
Russian for Tourism and Hospitality
Business
Jdefudon : 119-294 munFadeiivensiedns
Tudinuszariu
Myt Imseasreusylan Lm:ﬁﬂmuiumﬁmmﬁﬁ
lugsfanisuinisiagiunisya waznisiladundn
FIUNINSANUSFEIEAINLATATTHI LA q Anld
duflos dame 8o amslunisaunuilugniunisal
e 9 fAsadosfugsianisuinis uagnisuugi
Sansssudsendlng uazganuivioudioasing g
Russian vocabulary, sentence structures and
used in

business;

skills;

expressions hospitality

emphasizing on listening and speaking
explaining pictures and working process; practicing
of accents, rhythms, patterns and gestures for
conversation in various situations related to
hospitality business and introducing Thai culture,

tradition and various tourist attractions.
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¢ Y a

2191595 SURnvaUnANgATIazaIIsdUTEIMANgAS

v

232



Yo-UWEANAD13Y ¢ Wuiis1 gu1n aula

UszaanIsAnen :
Ph.D. (Tourism), Western Sydney University, Australia, 2559
M.Sc. (International Hospitality Management), Leeds Metropolitan University, England, 2547
B.A. (Business English), Assumption University, 2546

- UsenAtletns : -Amadeus Certificate from Thai-Amadeus Southeast Asia, 2016
BUSUTUHTAM AN UIUINA MnaurNannafnulve, 2017
-Top Enrollment of the Year (Millennium Hilton Bangkok), 2007
- Certificate of Fidelio and OperaProgram, 2017
-Certificate titled ‘working with the internationals: keys to assertiveness
and accountability’from Millennium Hilton Bangkok, 2007
- Various certificates from Siam University in relation to research and
teaching techniques
Uszniafievasevsuiieenisdeadtunuisluunaisaiisadalae
UNINEABUSAAA Lag Creative Cultural and Heritage Tourism (CCHT),
2016

Uszdfnnshaunazdszaunisal

- shuhaiainmslssusuuazmsvieaiion uniinendvasu (2559 - Jagih)

- 91913EUsEImAITInslsaustLagMIvieaien uvninerdeaey (2551 - Yagiiu)

- 219158uuUlafuan (casual academic) A1A3%" Social Sciences and Psychology 7 Western
Sydney University, Sydney, Australia, 3187391 Contemporary Debates in Social Science, 2013
oy 2014

- Front Desk Assistant at Millennium Hilton, Bangkok, 2007

- Executive Floor Guest Service Agent at Rembrandt Hotel, Bangkok, 2006

- Assistant and Secretary to Managing Director at Harpers Freight International Air Cargo, Main
Branch, Bangkok, 2005

- Guest Relations Officer (GRO) Trainee at Sheraton Grande Sukhumvit, Bangkok, 2004

- 919138@0UN 189N IELTS wuuliifinaandl TCIAP Language School, 2008
-AngnsiuiligiitonuzuuinsfnuwdeUseinasangy ¥89UTEM Hamilton International, 2008-

2010
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Usziadudug

- angaunssuNMsHeIINsaniafnuilan o guduseyu The Empress International Convention
Center 1% v 91% 1l (WACE WORLD CONFERENCE on cooperative and work integrated
education 2017, Chiang Mai, Thailand)

- Sssungugey (Focus Group) TanaAnuiiusie ($19) wnugnsmasmeiauumasvioaden
YaUsENA N.A. 2560-2564108 NsUNsieadien teuvneliumingdending Fudunu
udt 31 funew 2560 a Tsausu vwnden Sesled ngamm

- NIFUMTTIANTUININTFIULTMIYN VeyaTtunsgulsssulng aulasinsunsgu

Tsausuluuszinalneg 2552

a

- pssunnsaeuinendinusseRuUiaaen nstansusannanidnenssufunisviesiies (Mangns
UIUIYR) NINedeAaling 2560 wag 2561

- AMATTUNTALTUNUENAIANY VOIUNTINGS 8@

- AEZNTIUNITIANIIU 'Knowledge, Culture, Social Change International Conference', the Centre
of Cultural Research, Western Sydney University, Parramatta Campus, Sydney, Australia,
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